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Executive Summary 
 

The National Directory of Farmers Markets maintained by the USDA Agricultural Marketing 

Service (AMS) indicates a 400 percent increase in the number of farmers markets between 1994 

(1,755 ) and 2011 (7,175) (USDA AMS, 2012a). As of September 2011, a total of 2,445 farmers 

markets and direct marketing farmers were authorized to accept the Supplemental Nutrition 

Assistance Program (SNAP) (Roper, 2012). While the USDA Food and Nutrition Service (FNS) 

efforts have been successful in promoting farmers markets among SNAP recipients, FNS is 

committed to further increasing the presence of farmers markets and direct marketing farmers 

among SNAP retailers and to attracting a greater number of SNAP participants to shop at farmers 

markets and direct marketing farmer outlets. 

 

USDA is seeking innovative ways to increase SNAP participants’ access to farmers markets (defined 

as common facility or area where multiple farmers gather on a regular, recurring basis to sell a 

variety of fresh fruits and vegetables and other locally grown farm produce directly to consumers) 

and direct marketing farmers (defined as someone who owns a farm direct business and/or sells his 

or her farm products directly to consumers at outlets such as Upick operations, farm or roadside 

stands, farmers markets, community supported agriculture (CSA), or subscription farming). To help 

achieve these goals, the USDA is sponsoring three studies that will provide a better understanding of 

the farmers market environment. These studies are (1) Nutrition Assistance in Farmers Markets, 

Understanding Current Operations—the FM Ops Study; (2) Nutrition Assistance in Farmers 

Markets: Farmers Market Client Survey; and (3) Nutrition Assistance in Farmers Markets: Study of 

Organizations Providing or Administering SNAP Incentives at Farmers Markets. This report details 

the methodology and the findings from the FM Ops Study. 

 

 

Methodology 

The FM Ops study was conducted in two phases. In the formative phase, nine farmers markets were 

selected to represent different geographic areas, variations in market size and vendor participation, 

and variations in USDA nutrition assistance program participation. The information gathered from 

this phase was used to develop the farmers market and the direct marketing farmer questionnaires 

for use in the second phase. The findings from Phase I can be found on the FNS website (McNutt, 

Price, & Dixit-Joshi, 2012). The second phase involved a national survey of farmers market 

managers and direct marketing farmers; data were collected from farmers markets and direct 
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marketing farmers in the United States. To represent these groups, the sampling frame was 

constructed by combining three data sets: 

 
 The Store Tracking and Redemption System II (STARS II) includes a record for each 

retailer authorized to accept SNAP benefits. For each retailer, the record includes 
information on the location, business type, total annual eligible food sales, and so forth. 
The STARS II is used to monitor the retail organizations that redeem the benefits and 
to assess ongoing participation, withdrawal, and disqualification of retailers. 

 The USDA National Directory of Farmers Markets is maintained by the USDA 
Agricultural Marketing Service (AMS) and is designed to provide the public with access 
to information about the farmers market locations, directions, operating schedule, 
products offered, and forms of payment accepted at the market. The submission of 
farmers market entries to the directory is voluntary and self-reported by market 
managers, representatives from the State farmers market agencies and associations, and 
other market personnel. 

 Additional files from the USDA/FNS Retailer Policy and Management Division 
(RPMD) Farmers Market Data Cleanup Survey Effort; this file contained data 
fields that were similar to those in STARS II and includes additional validation as well as 
identifier fields for umbrella/sponsoring organizations. 

Farmers markets were sampled in one of four study strata and direct marketing farmers were 

sampled in one of two study strata (Table E-1).1 Due to the time lag in sampling and data collection, 

an updated STARS II extract was used to derive the analysis stratum that matched the timeframe 

(Calendar Year [CY] 2011) in the survey.2 All sampled farmers markets and direct marketing farmers 

were invited to complete a paper or web-based survey. Nonresponding farmers markets and direct 

marketing farmers were contacted by telephone and provided the option to complete the survey 

over the phone, on paper, or over the Internet. Data for this descriptive study were collected from a 

national survey of 1,682 farmers markets and 570 direct marketing farmers between January and 

May 2012. 

  

                                                 
1 The STARS II extract did not distinguish between farmers markets and direct marketing farmers prior to August 2010. Therefore direct marketing 

farmers in Stratum 3 were sampled as farmers markets. There was no practical methodology to develop a frame of direct marketing farmers that were 
never SNAP authorized; therefore never SNAP-authorized direct marketing farmers (Stratum 4) are not represented in the study. 

2 Sampled farmers markets and direct marketing farmers may have migrated from their sampled stratum due to the time lag. Examination of the 
patterns of stratum migration was undertaken as a part of this study. 
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Table E-1. Study stratum and data source 
 

 Stratum definitions 
Sampling data source for farmers markets (FMs) 

and direct marketing farmers (DMFs) 

Stratum Sampling stratum Analysis stratum 
STARS II 
extract 

RPMD 
Data 

cleanup 
survey 

USDA 
AMS 

Directory 

FM Operations 
undercoverage 

substudy 
1 SNAP authorized with 

redemptions between 
July 1, 2010 and 
August 31, 2011 

SNAP authorized 
with redemptions in 
CY 2011 

FM and 
DMF 

FM and 
DMF 

  

2 SNAP authorized with 
no redemptions 
between July 1, 2010 
and August 31, 2011 

SNAP authorized 
with no 
redemptions in 
CY 2011 

FM and 
DMF 

FM and 
DMF 

  

3 SNAP authorized with 
redemptions between 
July 1, 2007 and 
August 31, 2010 but 
not after 
August 31, 2010 

SNAP authorized 
with redemptions 
between CY 2007 
and CY 2010 but 
not In CY 2011  

FM1 FM1   

4 Never SNAP 
authorized 

Never SNAP 
authorized 

 FM FM FM 

1 STARS II extract included direct marketing farmers but did not distinguish between farmers market and direct marketing farmer store 
types prior to August 2010. Therefore all sampled records in Stratum 3 were farmers markets, but completed records were sorted by 
store type and analyses included direct marketing farmers in Stratum 3. 

 

Farmers markets and direct marketing farmers differ from each other in that markets are institutions 

or organizations and farmers are individuals. While markets host farmers, farmers utilize markets to 

sell their products. Because of differences in the characteristics of entities, overlapping relationships 

between these two entities, and the operations, separate questionnaires were designed to collect data 

from farmers market managers and direct marketing farmers. All analyses were conducted at the 

farmers market and direct marketing farmer level (i.e., data were not pooled for analyses) and 

weighted to reflect population percentages. 

 

 

Study Findings 

The USDA FNS authorizes farmers markets and direct marketing farmers to accept SNAP benefits. 

This report provides descriptive information on the operations of farmers markets and direct 

marketing farmers by SNAP authorization and redemption status in CY 2011. It should be noted 

that while the study included never-authorized farmers markets, it did not include never-authorized 

direct marketing farmers. 
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Farmers Market Operations. Overall, farmers markets in all four strata appeared to have a similar 

ownership and operations structure. However, SNAP-authorized farmers markets that redeemed 

SNAP benefits in CY 2011 (Stratum 1) tend to be more structured and organized than farmers 

markets that were never SNAP authorized (Stratum 4). More farmers markets in Stratum 1 than in 

Stratum 4 operated in partnership (i.e., managed by another organization or association that may 

also manage other farmers markets), on multiple days including weekdays and weekend days, limited 

the range of products that were sold at the market, and required producers to report the value of 

their sales. Additionally, a greater proportion of farmers markets in Stratum 1 than in Stratum 4 had 

annual operating budgets in excess of $25,000. 

 

Direct Marketing Farmer Operations. The study included direct marketing farmers who were 

SNAP authorized sometime in the past 5 years. Overall, direct marketing farmers in all three strata 

appeared similar in ownership of farming land and growing practices. More direct marketing farmers 

in Stratum 1 than in Stratum 2 engaged in full-time farm work, had a farming tenure of over 20 

years, and hired year-round full-time and part-time workers. Direct marketing farmers sold farm 

products at 1 to 10 outlets, with almost all direct marketing farmers utilizing direct on-farm venues. 

A similar proportion (60 percent) of direct marketing farmers in all three strata sold at farmers 

markets, but fewer direct marketing farmers in Strata 1 and 2 than in Stratum 3 sold at permanent 

roadside stands, temporary roadside stands, and greenhouses/nurseries. Direct marketing farmers in 

Stratum 3 sold at more farmers markets than those in Strata 1 and 2. More direct marketing farmers 

in Stratum 1 than in Strata 2 or 3 generated annual farm sales in excess of $100,000 and more than 

25 percent of farm revenue from food sales. 

 

Funding Sources for Operating Costs. Securing adequate funds is important to ensure the 

sustainability of the business. Markets and farmers rely on various funding sources to cover 

operating costs. The support to farmers markets and direct marketing farmers was heavily localized. 

A majority (83 percent) of the markets relied on vendor fees charged to fund their activities. About 

40 percent of farmers markets and 30 percent of direct marketing farmers received financial or 

non-financial support from at least one organization. City, county, and State government; 

nonprofits; and private businesses were the largest categories of support organizations for farmers 

markets. Federal government, State government, and cooperative extension agencies were the largest 

category of support organizations for direct marketing farmers. 

 

Products Sold. Overall, farmers markets and direct marketing farmers sold more fruits and 

vegetables than any other kind of product. Fewer direct marketing farmers than farmers markets in 

Strata 1 through 3 sold other food products such as meat and poultry, juice or cider, prepared foods, 
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and so forth. This suggests that SNAP-authorized farmers markets invite a variety of vendors that 

sell both prepared and non-prepared foods to attract more customers to the market, and 

SNAP-authorized direct marketing farmers typically limit their sales to non-prepared foods. 

 

SNAP Participation. Accepting SNAP increases income opportunities for farmers and makes local 

food accessible to SNAP participants. The findings from the farmers market and direct marketing 

farmer surveys indicate that when markets do not have SNAP authorization, individual vendors at 

these markets may have authorization and vice-versa.3 In some instances, markets as well as 

individual vendors have SNAP authorization, providing vendors the option of using either the 

market’s authorization or their own to accept SNAP. While more farmers markets in Stratum 1 than 

in Stratum 4 cited lack of vendor interest as the reason they did not accept SNAP, lack of 

infrastructure or equipment was cited by more farmers markets as the reason they did not accept 

SNAP in Stratum 4 than in Strata 1 and 2. Most direct marketing farmers report lack of 

infrastructure as the primary reason for not accepting SNAP at all outlets where they sold farm 

products. At outlets where direct marketing farmers redeemed the most SNAP benefits, over 80 

percent of the direct marketing farmers indicated that electronic benefit transfer (EBT) transactions 

accounted for 25 percent or less of their total sales at the outlet where they redeemed the most 

SNAP benefits. More than 50 percent of direct marketing farmers reported that they were very 

satisfied or mostly satisfied with the amount of total sales at the outlet where they redeemed the 

most SNAP benefits. More direct marketing farmers than farmers markets in Strata 1 through 3 had 

credit/debit card machines. A greater proportion of direct marketing farmers used EBT machines 

than tokens for SNAP redemptions while farmers markets used EBT machines as well as tokens to 

redeem SNAP benefits. 

 

Benefits from SNAP Participation. There is no requirement for farmers markets and direct 

marketing farmers to accept SNAP; accepting SNAP may contribute to increase in volume of total 

sales. In CY 2011, a greater proportion (90 percent or more) of markets in Stratum 1 than markets 

in Strata 2 through 4 agreed that participation in SNAP promotes access to healthy foods in the 

community, supports the local economy, attracts different types of customers, increases sales for 

producers, and responds to customer interest. Similarly, a greater proportion of direct marketing 

farmers in Stratum 1 than in Strata 2 and 3 reported that the benefits of accepting SNAP include 

increase in sales, an increase in different types of customers, ability to respond to customer interest, 

and improvement of the market’s public image. 

                                                 
3 It is possible that a fraction of sampled direct marketing farmers may be selling farm products at sampled farmers markets. No attempt was made to 

sample direct marketing farmers from sampled markets (sampling phase) or to link the direct marketing farmers to the sampled markets (analysis 
phase). 
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Challenges to Accepting SNAP. The process of becoming SNAP authorized, the cost of 

purchasing or renting a point of sale (POS) machine, and the back end accounting to implement a 

system to reimburse the vendors are some commonly reported barriers for markets to participate in 

SNAP. It is likely that direct marketing farmers encounter the same barriers, although barriers to 

participating in SNAP have not been examined prior to this study. Farmers markets frequently 

reported staffing needs to operate the EBT and cost associated with bookkeeping, startup, and 

transaction fees as barriers to participating in SNAP. Direct marketing farmers frequently reported 

not having enough SNAP participants and ongoing transaction fees as barriers to participating in 

SNAP. While farmers markets reported complicated process and personal choice as reasons to stop 

SNAP participation, direct marketing farmers reported not having enough participants and high 

startup and ongoing costs as the reason to stop SNAP participation. 

 

Methods to Promote SNAP. Raising awareness among SNAP clients is a critical component of 

successful SNAP implementation. Farmers markets and direct marketing farmers differed in their 

target audience and therefore the choice of methods to communicate their SNAP acceptance to 

clients. Farmers markets promoted their markets to the public at large using printed materials, 

Internet, and mass media, while direct marketing farmers promoted their products to SNAP clients 

who were already at the market. 

 

Incentives for SNAP Customers. Farmers markets tended to rely on private foundations, 

nonprofit organizations, and local governments to institute a bonus incentive program to attract 

USDA nutrition assistance participants and to reduce the cost barrier of shopping at farmers 

markets. In CY 2011, about 50 percent of farmers markets in Stratum 1 offered incentives to USDA 

nutrition assistance program participants; 31 percent of Stratum 1 markets offered financial 

incentives, 4 percent offered non-financial incentives, and 12 percent offered both. About 17 

percent of the markets reported receiving support for incentives to SNAP participants from at least 

one organization; support for incentives was also localized but much less so than support for 

operating the market. Direct marketing farmers sold farm products at markets that were SNAP 

authorized; these markets reported that markets offered financial incentives to the SNAP customers. 

However, 10 percent of direct marketing farmers reported that they offered financial incentives to 

customers. It is likely that these may be in the form of discounts or coupons. 

 

The mapping of social networks revealed a complex yet heavily localized support network for both 

farmers markets and direct marketing farmers. However, incentive support network for farmers 

markets appears more central than that for direct marketing farmers, with a number of organizations 

supporting multiple farmers markets. About 98 organizations provided support for incentives 
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offered by farmers markets, and 13 organizations provided support for incentives provided by direct 

marketing farmers.
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1.1 Overview of the Supplemental Nutrition Assistance 
Program (SNAP) 

The U.S. Department of Agriculture’s (USDA) Food and Nutrition Service (FNS) provides children 

and families in need with access to food and a more healthful diet through its nutrition assistance 

programs and comprehensive nutrition education efforts. FNS administers fifteen federal nutrition 

programs. Among these, the five largest programs are the Supplemental Nutrition Assistance 

Program (SNAP); National School Lunch Program (NSLP); the Special Supplemental Assistance 

Program for Women, Infants, and Children (WIC); the Child and Adult Care Food Program 

(CACFP); and the School Breakfast Program (SBP). In Fiscal Year (FY) 2010, these five programs 

accounted for 96 percent of USDA’s expenditures on food and nutrition assistance with SNAP 

accounting for 73 percent of all federal food and nutrition assistance spending (USDA ERS, 2012). 

 

SNAP, formerly the Food Stamp Program, is the largest of USDA’s nutrition assistance programs 

and serves as the foundation of the Nation’s nutrition safety net (USDA Food and Nutrition 

Service, April 2012). SNAP is considered to be … “the nation’s first line of defense against hunger 

and the cornerstone of all Federal Nutrition Assistance Programs” (USDA FNS, 2012a). SNAP was 

designed to improve food security among Americans by increasing their purchasing power. In recent 

years, SNAP has placed added emphasis on promoting healthful food consumption. To this end, 

FNS began working with farmers markets (FM) and direct marketing farmers (DMF) to improve 

access to locally grown produce for nutrition assistance program recipients. 

 

In FY 2011, SNAP served one in seven Americans or a total of nearly 45 million people each 

month, at an annual cost of $71.8 billion (Roper, 2012). About 91 percent of SNAP benefits go to 

households with gross income at or below the poverty line. SNAP benefits can be used to purchase 

a wide array of non-prepared food items such as grains, fruits, vegetables, meat, fish, dairy products, 

fats, and seeds. SNAP recipients spent about 20 percent of benefits on grains, 20 percent on fruits 

and vegetables, 35 percent on meat and meat alternates, 12 percent on dairy products, and 13 

percent on other foods (USDA FNS, 2005). In FY 2009, on average, households redeemed their 

SNAP benefits at 4.1 different stores each month. While about two-thirds of SNAP transactions 

occurred at supermarkets and superstores, just over 7 percent occurred at “other” store types. These 
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other store types include but are not limited to farmers markets (Castner and Henke, 2011). 

Similarly, more than three-quarters of the SNAP benefits were spent at supermarkets and 

supercenters and 4 percent used at “other” store types. The average transaction amount at 

supermarkets/supercenters and “other” store types was $38.70 and $14.14, respectively. 

 

To be authorized to accept SNAP benefits, stores or vendors submit an online application and are 

subject to an FNS background check. Additionally, all retailers must meet one of these criteria 

(USDA FNS, 2012): 

 
1. Offer on a continuous basis at least three varieties of qualifying foods in each of four 

staple food groups—fruits and vegetables; breads and grains; dairy; and meat, poultry 
and fish—with perishable foods in at least two categories; or 

2. Have more than 50 percent of total retail sales come from the sale of eligible items from 
the four staple food groups. 

Prior to the introduction of electronic benefit transfer (EBT) systems, SNAP recipients received 

benefits in the form of paper coupons to be accepted at authorized retailers, for eligible food items. 

Authorized vendors then submitted coupons for cash redemption. In a large-scale effort to increase 

SNAP efficiency, reduce participation stigma and reduce fraud, the Personal Responsibility and 

Work Opportunity Reconciliation Act of 1996 required that the USDA complete the transition from 

paper coupons to EBT systems nationwide by 2004 (Wasserman et al. 2010). In EBT systems, 

SNAP benefits are added to eligible household accounts and clients typically swipe their EBT card at 

point-of-sale (POS) machines and enter their PIN number to pay for their food purchases 

(Castner and Henke, 2011). 

 

The cost of EBT equipment as well as requirements for electricity and phone lines introduced 

challenges for using SNAP at farmers markets ( (Castner and Henke, 2011). In 1994, 27.5 percent of 

farmers markets accepted food stamps, but by 2004 the proportion of markets redeeming benefits 

dropped to less than 8 percent as EBT conversion was phased in (Briggs, 2010). In 2010, only 

0.2 percent of American consumer food dollars were spent at farmers markets, and only 0.01 

percent of all SNAP benefits were accepted at farmers markets and farm stands (Briggs, 2010). To 

increase understanding of the farmers market environment and ultimately to facilitate both market 

participation in SNAP and benefit use at farmers markets, FNS funded three studies in 2010: 

 
 Nutrition Assistance in Farmers Markets: Understanding Current Operations study 

(FM Ops Study); 
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 Nutrition Assistance in Farmers Markets: Understanding the Shopping Patterns of 
SNAP Participants (FMCS); and 

 Nutrition Assistance in Farmers Markets: Study of Organizations Providing or 
Administering SNAP Incentives at Farmers Markets (FMIPS). 

The purpose of the FM Ops study is to describe the operations of farmers markets and direct 

marketing farmers, along with the motivation for and challenges of accepting SNAP benefits. The 

FMCS will provide the perspective of SNAP clients who shop at farmers markets and examine the 

facilitators and barriers to using benefits there. Finally, the FMIPS will describe the perspective of 

organizations that support incentive programs for SNAP clients who shop at farmers markets. That 

study will assess how such organizations design, operate, and evaluate financial incentive programs 

for SNAP clients to purchase fruits and vegetables at farmers markets. 

 

This report details the FM Ops study. Although the FM Ops study is primarily focused on SNAP, 

the survey included questions on participation in the WIC Cash Voucher Programs, the WIC 

Farmers Market Nutrition Assistance Program (WICFMNP) and the Senior Farmers Market 

Nutrition Assistance Program (SFMNP). 

 

 

1.2 SNAP and Direct Marketing Farmers and Farmers Markets 

1.2.1 Definition of Direct Marketing Farmers and Farmers Markets 

There are varying names for and definitions of the types of businesses examined in this study. Those 

in most common use—direct marking farmers and farmers markets—are detailed here, along with 

the definitions used for this study. 

 

According to 7 USCS § 3002 (Title 7, Agriculture; Chapter 63, Farmer-to-Consumer Direct 

Marketing), the term “direct marketing from farmers to consumers” means “the marketing of 

agricultural commodities at any marketplace established and maintained for the purpose of enabling 

farmers to sell their agricultural commodities directly to individual consumers, or organizations 

representing consumers, in a manner calculated to lower the cost and increase the quality of food to 

such consumers while providing increased financial returns to the farmers.” A direct marketing 

farmer may use any of a variety of venues, including but not limited to roadside stands, city market, 

and house-to-house sales. Such farmers may sell their products individually or through an 
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organization representing them. In short, a direct marketing farmer is an individual farmer selling his 

or her farm produce to the consumer through one or more of the venues described here. 

 

For the purpose of this study, a direct marketing farmer is defined as someone who “owns a farm 

direct business and/or sells his or her farm products directly to consumers at outlets, such as Upick 

operations, farm or roadside stands, farmers markets, community-supported agriculture (CSA) or 

subscription farming.” 

 

In the context of SNAP, the FNS defines a farmers market as a “multi-stall market at which farmer-

producers sell agricultural products directly to the general public at a central or fixed location, 

particularly fresh fruits and vegetables (but also meat products, dairy products, and/or grains)” 

(USDA FNS, 2012c).”  

 

In this report, a farmers market is defined as a common facility or area where multiple farmers 

gather on a regular, recurring basis to sell a variety of fresh fruits and vegetables and other locally 

grown farm produce directly to consumers. It should be noted that farmers markets can be SNAP 

authorized regardless of the source of produce (i.e., sale of locally grown produce is not a 

requirement to obtain SNAP authorization). 

 

 

1.2.2 Growth of Direct Marketing Farmers and Farmers Markets 

Prior to urbanization, farmers markets were a part of broader markets where vendors gathered to 

sell farm goods and other products. These markets played a major role in the distribution of fresh 

produce and meat at affordable prices to non-agricultural areas (Brown, 2002). Changes over time 

led to growth in urban areas and large retail operations, and decline in localized markets. Factors 

such as improved transportation and refrigeration, encroachment of suburban areas on agricultural 

land, rise in grocery chains, and attempts by municipal officials to convert market districts to uses 

with higher tax profits led to changes in food distribution from localized systems to large food 

distribution chains and supermarkets. Small farmers who were unable to meet the price, volume, and 

delivery requirements to sell to a central warehouse for supermarket deliveries either went out of 

business or turned to direct marketing channels such as pick-your-own operations and farm stands 

(Brown, 2002). 

 

In the past twenty years, development of alternate marketing channels and increased consumer 

demand for variety, fresh foods, and local produce have led to growth in farmers markets. To 
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promote the establishment and operation of direct marketing from farmers to consumers, Public-

Law 94-463, the Farmer to Consumer Direct Marketing Act was passed in 1976. Per this law, the 

government provided States with funds to initiate, encourage, develop, or coordinate methods of 

direct marketing from farmers to consumers. This included the promotion of farmers markets 

within or among the States. The number of retail farmers markets grew from less than 350 in 1970 

(Brown, 2002) to 7,864 in 2011 (USDA AMS, 2012a) to provide retail sales opportunities for local 

farmers. 

 

While farmers markets are organizations that provide a venue to local farmers for selling farm 

products, direct marketing farmers have the option of using a variety of outlets to sell farm 

products, including farmers markets. The characteristics of farmers who sell farm products at 

farmers markets differ from those who use other venues to sell farm products. Smaller farms used 

an average of 1.4 different outlets compared with an average of 1.7 and 2.1 outlets for medium and 

larger size farms respectively. Low and Vogel analyzed the 2008 Agricultural Resource Management 

Survey (ARMS) data and noted that small-size farms were more likely to rely on roadside stands and 

farmers markets while medium- and large-size farmer were more likely to use farm stores. They also 

noted that farmers who sell local food products are more likely to cultivate fresh fruits, vegetables, 

and nuts than to engage in livestock and commodity crop production (Low and Vogel, 2011). 

 

 

1.2.3 SNAP at Farmers Markets 

Prior to 1996, farmers markets and direct marketing farmers accepted SNAP in the form of paper 

coupons; SNAP customers paid the farmer directly for their purchase with the SNAP coupons 

(USDA FNS, 2012d). Farmers submitted these coupons to the market organization for cash 

redemption or towards payment of their stall fees. With the transition from paper coupons to EBT, 

SNAP benefits are accepted using a point of sale (POS) terminal. Under this model, SNAP 

customers redeem their benefits by swiping their EBT card at the POS terminal, usually in exchange 

for scrip (i.e., paper certificates, tokens, or receipts) which can be used like cash to purchase SNAP-

eligible food products. SNAP clients who have unused scripts/tokens may either hold on to them 

for future use or get a refund posted to the EBT card. At farmers markets using a receipt system, 

SNAP clients make their purchases and obtain a receipt for the total cost of their purchases from 

each vendor. They bring their receipts to the farmers market manager and have their EBT card 

swiped for the exact amount. After the EBT card is processed, the SNAP client brings the receipt to 

the vendor to pick up their purchase. 
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While most States provide a free wired POS device to retailers that have a minimum of $100 

transactions per month, these wired POS devices can process only EBT cards (no other debit or 

credit cards); they also require a telephone line, electrical outlet, and involve transaction fees and 

service charges. These factors introduced challenges for using SNAP at farmers markets and led to 

the decline in the number of farmers markets that accepted SNAP. To improve access to farmers 

markets for SNAP recipients, USDA has been making funds available to States for the expansion of 

wireless technology at farmers markets. Over the past 5 years, FNS has actively responded to the 

challenges of EBT at farmers markets (e.g., cost, labor, technology) by providing information on 

alternative ways to process sales, guidance on the SNAP authorization process, and publicity for 

farmers markets to SNAP recipients. With the introduction of affordable EBT machines, and the 

ongoing development of new technologies that allows farmers and farmers’ markets to use hand-

held Smartphone devices rather than traditional POS EBT devices, the number of farmers markets 

accepting SNAP is on the rebound. In 2009, almost 18 percent of all farmers markets accepted 

SNAP and by 2011, about 35 percent of farmers markets accepted SNAP (Briggs et al., 2010). 

 

Prior to 2010, FNS authorized direct marketing farmers to accept SNAP benefits but did not 

distinguish them from farmers markets. In August 2010, FNS created a new store type in the Store 

Tracking And Redemption System II (STARS II) to distinguish direct marketing farmers from 

farmers markets. FNS estimates that direct marketing farmers account for less than one-third of all 

farmers market redemptions in 2010 (Roper, 2012). 

 

While the number of farmers markets and other direct marketing farmer venues that participate in 

SNAP has increased, the overall volume of such sales represents a small proportion of total SNAP 

redemptions. In FY 2011, overall SNAP redemptions were $71.8 billion, of which about $11.7 

million were accepted at farmers markets. SNAP benefit redemptions at farmers markets were 0.014 

percent and 0.016 percent of all SNAP benefits in FY 2010 and FY 2011 respectively (Roper, 2012). 

Although a very small percentage, the figure represents growth over FY 2010 SNAP redemptions. 

According to the USDA AMS, 400 new farmers markets received SNAP authorization between 

January and July in 2012. 

 

 

1.2.4 Incentives at Farmers Markets 

To encourage purchases at farmers markets among nutrition assistance program participants, 

financial incentives have been introduced through a number of initiatives. The incentives vary in 

scale, amount, and duration. For example, the Double Value Coupon Program (DVCP), launched by 
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Wholesome Wave in 2008, began in 4 States and then expanded to 25 States and the District of 

Columbia by 2011. The DVCP match SNAP funds spent for purchases at farmers markets. The Fair 

Food Network’s Double Up Food Bucks (DUFB) initiative was implemented in 55 Michigan 

Markets in 2011; the DUFB project matched up to $20 in SNAP funds spent per market visit (Fair 

Food Network, 2011). Incentive programs such as the New York Healthy Bucks and the Philly 

Food Bucks projects offer an additional $2 for every $5 of SNAP benefits accepted, while the 

Boston Bounty Bucks matches dollar for dollar up to $10 SNAP spending per visit. 

 

Research on the effectiveness of incentive programs is still in its early stages. Available data suggest 

incentives draw SNAP recipients to farmers markets to redeem SNAP benefits, benefitting farmers 

who sold at small or medium-sized outlets, had a higher proportion of gross sales from fruits and 

vegetables, and depend on farmers markets for a higher proportion of farm sales (Oberholtzer, 

Dimitri, and Schumacher, 2012). As described below, initiatives such those at the Clark Park 

Farmers’ Market in Philadelphia, Pennsylvania and the Massachusetts Department of Transitional 

Assistance (DTA) illustrate the opportunity to increase the level of SNAP redemptions in an EBT 

environment. 

 

At the Clark Park Farmers Market, not only were individual vendors provided with wireless POS 

terminals, but their wireless service costs and the transaction fees associated with SNAP sales were 

covered as well. SNAP redemption data showed a 38 percent increase in monthly SNAP/EBT sales 

(The Food Trust, 2009; Buttenheim et al., 2011). In Massachusetts, the Department of Transitional 

Assistance and State Department of Agriculture provided assistance to purchase or rent POS 

devices, subsidized monthly service and transaction fees, and offered support for market advertising, 

and, later in 2011, incentives to increase SNAP purchases at farmers markets (Massachusetts 

Department of Agricultural Resources, 2011). This initiative resulted in an almost doubling of the 

number of markets accepting SNAP benefits; a total of $116,813 was spent at farmers markets and 

more than $26,000 was spent in incentive dollars by SNAP participants in the 2010 season. Markets 

with no incentive program reported an average of $867 in SNAP sales per season compared with an 

average of $2,587 in SNAP sales per season (excluding dollars from incentive dollars) at markets 

with an incentive program. 
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1.3 Study Objectives 

While the recent upward trend in SNAP participation and benefit redemption at farmers markets 

and direct marketing farmers is encouraging, FNS is committed to ongoing improvement. The 

purpose of this study is to increase understanding of market features and how they relate to SNAP 

participation. Additionally, little information is available on the facilitators and barriers for farmers 

markets and direct marketing farmers to participate in SNAP. The systematic collection and analysis 

of facilitators and barriers in this study should inform future USDA efforts to increase access to and 

use of farmers markets among SNAP participants. 

 

The primary objective of the FM Ops study is to describe and compare the characteristics of farmers 

markets by SNAP authorization status. Specific research questions are as follows: 

 
1. What are the characteristics of farmers markets and direct marketing farmers and how 

do they vary by SNAP authorization status?4 

2. Among farmers markets and direct marketing farmers that participate in SNAP 
(currently or previously), what procedures are/were used to redeem SNAP benefits? 

4. For previously authorized farmers markets and direct marketing farmers, what are the 
reasons for discontinuing SNAP participation? 

3. Among farmers markets and direct marketing farmers that offer incentive programs, 
what is the nature of incentives? 

5. What organizations serve farmers markets and direct marketing farmers, and what 
services do they provide to farmers markets and direct marketing farmers? 

 

1.4 Report Organization 

In addition to the introductory section, the report contains several chapters detailing the 

methodology and the findings from the farmers market and direct marketing farmer surveys. 

Chapter 2 presents an overview of the methodology used to conduct the study. The sampling 

design, sample selection, response rates, data collection approach, data processing and analysis 

procedures are described in this chapter. The appendices contain detailed sampling, data collection, 

and data cleaning and analyses methodology. Chapters 3 through 7 present the study findings. 

                                                 
4 Note the data available for this study identify only direct marketing farmers who were authorized for SNAP in the past 5 years. Availability of a 

comprehensive listing of direct marketing farmers to identify DMFs that were never SNAP authorized was not researched until after data collection. 
Surveys completed by direct marketing farmers in Stratum 4 were considered out of scope and excluded from analyses. 
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The separate presentation of farmers market and direct marketing farmer operations data are 

intentional because of the inherent differences in the structure of these two entities; while direct 

marketing farmers are individual farmers who sell products at multiple outlets—including farmers 

markets, farmers markets are organizations that provide a platform to sell farm products for direct 

marketing farmers and artisan vendors. Therefore, depending on the respondent, the context and 

the responses to survey items will be different. Separate presentation of the findings allows for 

pinpointing the differences while preserving the ability to retain the similarities. The findings on 

common survey items related to SNAP participation, incentive programs, and sources of support are 

presented sequentially for farmers markets and direct marketing farmers. It is hoped that this allows 

the reader to gain a fuller understanding of the prevailing perspectives and the relationship between 

farmers markets and direct marketing farmers. 
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2.1 Overview 

This chapter describes the methodology for conducting the Farmers Market Operations Study 

(FM Ops Study). It covers key elements of the sample design, sample selection, data collection and 

cleaning procedures, and analytic approach—including weighting methods, variance estimation, and 

data analysis for presentation of results. 

 

The data required to meet the research objectives were collected between January and May 2012 

from a national survey of farmers markets (FM) and direct marketing farmers (DMF). A multi-mode 

data collection approach involving mail, web, and telephone was employed to improve response 

rates from sampled farmers markets and direct marketing farmers. 

 

 

2.2 Study Design 

The Farmers Market Operations study was conducted in two phases. The first or formative research 

phase examined the setting and current operations of nine farmers markets purposively selected by 

the Food and Nutrition Service (FNS) to capture urban markets and those located in communities 

with a sizable proportion of persons living below the poverty threshold. The report detailing 

formative research findings is available at the FNS website (McNutt, Price, and Dixit-Joshi, 2012)5. 

 

Information gathered from these nine markets indicated that farmers markets and direct marketing 

farmers were qualitatively different store types; therefore two separate surveys were developed for 

data collection in Phase Two of the FM Ops Study. The survey questionnaires were reviewed by 

content experts for breadth and depth of topics included in the questionnaire. In addition, both 

surveys were cognitively tested with farmers market managers and direct marketing farmers to 

ensure that the questions were easy to understand, the format of the instrument was easy to follow, 

and the survey could be completed in the estimated time frame. The results of survey cognitive 

                                                 
5 http://www.fns.usda.gov/ora/MENU/Published/snap/FILES/ProgramOperations/FarmersMarkets.pdf 

Methodology 2 
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testing and copies of the final farmers markets and direct marketing farmer surveys may be found in 

Appendix A. 

 

The survey questionnaires were reviewed and approved by the U.S. Office of Management and 

Budget (OMB) to ensure that the information being collected was important to the public, the 

collection of information would not duplicate research that was already being conducted elsewhere, 

and that the survey research methods being applied were recognized and accepted. The average 

completion time for the survey was 20 minutes. 

 

The second phase of the study also involved four focus groups with farmers market shoppers and 

non-shoppers. The purpose of the focus groups was to inform the questionnaire development for 

the Farmers Market Client Survey; the methodology and the findings from the focus groups can be 

found in Appendix B. 

 

 

2.2.1 Sampling Frame 

The sampling frame for the national farmers market and direct marketing farmer surveys was 

constructed from three sources: (1) an extract file from the FNS Store Tracking and Redemption 

System II (STARS II) database; (2) the USDA Agricultural Marketing Service (AMS) Farmers 

Market Directory, Fall 2011; and (3) the FNS SNAP Retailer Policy and Management Division 

Farmers Market Data Cleanup Effort: 

 
 The STARS II includes a record for each retailer authorized to accept SNAP benefits. 

For reach retailer, the record includes information on the location, business type, total 
annual eligible food sales, etc. The STARS II is used to monitor the retail organizations 
that redeem the benefits and assess ongoing participation, withdrawal, and 
disqualification of retailers. 

 The USDA National Directory of Farmers Markets is maintained by the USDA 
AMS and is designed to provide the public with access to information about the farmers 
market locations, directions, operating schedule, products offered, and forms of 
payment accepted at the market. The submission of market entry to the directory is 
voluntary and self-reported by market managers, representatives from the State farmers 
market agencies and associations, and other market personnel. 

 Additional file from a Retailer Policy and Management Division (RPMD) farmers 
market data cleanup effort that include data fields that are similar to those in STARS 
II and additional validation as well as identifier fields for umbrella/sponsoring 
organizations. 
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Sampling involved selecting farmers markets and direct marketing farmers that were SNAP 

authorized sometime within the past 5 years or that had never been SNAP authorized. The SNAP-

authorized sample of farmers markets and direct marketing farmers was selected from the STARS II 

database. The sample of never SNAP-authorized farmers markets was derived from the USDA AMS 

directory of farmers markets; the directory contains most, but not all, farmers markets in the United 

States. A substudy was undertaken to understand the magnitude of undercoverage in farmers 

markets that were never SNAP authorized in a random sample of 400 counties. A total of 352 

farmers markets that were not in the three data sources were identified in 176 counties; the study 

included one-half (163) of the newly identified farmers markets in the national survey, and these 

markets were also added to the USDA AMS National Farmers Market Directory. The methods and 

findings from this undercoverage investigation may be found in Appendix C. The supplemental 

sample improved the coverage of the never-authorized farmers markets, but it does not entirely 

eliminate undercoverage. In addition, direct marketing farmers are entirely absent from the USDA 

AMS directory. There was no practical methodology to develop a frame of direct marketing farmers 

that were never SNAP authorized; therefore never SNAP-authorized direct marketing farmers are 

not represented in the study. The details of the frame preparation utilizing STARS, the USDA AMS 

directory, and the RPMD Farmers market data cleanup survey are presented in Appendix C. As seen 

in Table 2-1, while farmers markets were sampled in Stratum 1 through 4, direct marketing farmers 

were not sampled in Stratum 3 and 4.6 

Due to the lag in sampling and data collection, an updated STARS II extract was obtained to derive 

the CY 2011 SNAP authorization and redemption status of responding markets (see Section 2.3).7 

  

                                                 
6 While the store type of direct marketing farmer was introduced in August 2010, this store type was used for prospective additions. The sample 

included direct marketing farmers in Stratum 3 that were classified as farmers markets. Returned surveys for these cases were analyzed as direct 
marketing farmers in Stratum 3. 

7 Sampled FMs and DMFs may have migrated for their sampled stratum due to the time lag. Examination of the patterns of stratum migration was 
undertaken as a part of this study. 
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Table 2-1. Definition of sampling and analysis stratum by data sources for sampling stratum 
 

 Stratum definitions Sampling data source for FMs and DMFs 

Stratum Sampling stratum Analysis stratum 
STARS II 
extract 

RPMD 
data 

cleanup 
survey 

USDA 
AMS 

Directory 

FM Ops 
undercoverage 

substudy 
1 SNAP authorized with 

redemptions between 
July 1, 2010 and 
August 31, 2011 

SNAP authorized 
with redemptions 
in CY 2011 

FM and 
DMF 

FM and 
DMF 

  

2 SNAP authorized with 
no redemptions 
between July 1, 2010 
and August 31, 2011 

SNAP authorized 
with no 
redemptions in 
CY 2011 

FM and 
DMF 

FM and 
DMF 

  

3 SNAP authorized with 
redemptions between 
July 1, 2007 and 
August 31, 2010 but 
not after 
August 31, 2010 

SNAP authorized 
with redemptions 
between CY 2007 
and CY 2010 but 
not In CY 2011  

FM1 FM1   

4 Never SNAP authorized Never SNAP 
authorized 

 FM FM FM 

1 The STARS II extract included direct marketing farmers but did not distinguish between farmers markets and direct marketing farmer 
store types prior to August 2010. Therefore all sampled records in Stratum 3 were farmers markets, but completed records were 
sorted by store type and analyses included direct marketing farmers in Stratum 3. 

 

 

2.2.2 Sample Selection 

Sample size was driven by the precision requirements. Specifically, post-attrition sample sizes for 

each stratum had to be large enough to guarantee 95 percent confidence intervals for estimated 

means plus or minus 3 percentage points for a binomial response. Farmers markets and direct 

marketing farmers were selected using systematic equal probability sampling from the sorted list, 

using an independent start in each of the four strata. Because of its small size, all markets were 

selected from Stratum 3. To protect against loss of precision due to higher than anticipated sample 

attrition, a reserve sample was selected along with the primary sample. The anticipated sample sizes 

in Table 2-2 were considered sufficient to achieve that level of precision, assuming an 80 percent 

response rate. The sample was selected to guarantee a 95 percent confidence interval. 
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Table 2-2. Sampling frame and sample size by SNAP authorization status 
 

SNAP authorization status (August 1, 2010 to July 31, 2011) 
Frame 
count 

Sample 
size 

Farmers markets and direct marketing farmers that were SNAP authorized with
redemptions between August 1, 2010 and July 31, 2011 2,016 1,135 
Farmers markets and direct marketing farmers that were SNAP authorized but no 
redemptions between August 1, 2010 and July 31, 2011 839 839 
Farmers markets that were SNAP authorized with redemptions between 
August 1, 2006 and July 31, 2010 but not between August 1, 2010 and July 31, 2011 295 295 

Farmers markets that were not SNAP authorized as of July 31, 2011 5,580 1,680 

Total 8,730 3,949 

 

 

2.2.3 Data Collection 

National survey data were collected from January through May 2012. In January, farmers markets 

and direct marketing farmers were invited to participate in the FM Ops Study and to complete a 

hard-copy or web survey. Two reminder postcards were mailed 2 to 4 weeks after the original survey 

mailing. All nonresponding farmers markets and direct marketing farmers were contacted by 

telephone and provided the option to complete the survey by telephone. 

 

Prior to the launch, USDA AMS emailed a letter to farmers market State representatives informing 

them of the upcoming survey and to solicit their assistance in encouraging participation from 

sampled markets. On the day of the launch and during the National Farmers Market Week, the 

Farmers Market Coalition sent emails to members on their list and posted a blog detailing the 

purpose of the survey and encouraging market managers and farmers who received the survey to 

respond to the invitation. 

 

Returned hard-copy surveys were scanned into the survey database. The analysis-ready dataset was 

created by combining the hard-copy, web, and telephone surveys. The details of data cleaning and 

quality control procedures can be found in Appendix A. 

 

 

2.2.4 Response Rates 

Table 2-3 presents the unweighted and weighted response rate by sampled stratum. Stratum 1 

respondents were SNAP authorized and accepted SNAP in CY 2011; these farmers markets and 

direct marketing farmers are the most engaged in the program and have the highest weighted 
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response rate (77.4 percent). Stratum 2 farmers markets and direct marketing farmers were SNAP 

authorized but did not redeem SNAP benefits in CY 2011. Their level of engagement is likely to be 

less, and their weighted response rate (69 percent) is slightly lower than Stratum 1 respondents. 

Stratum 3 farmers markets and direct marketing farmers were not SNAP authorized in CY 2011, 

and there is further drop-off in the response rate (56.8%). Among Stratum 4 respondents that were 

never authorized, the response rate is 51.8 percent. Appendix C details the methodology and the 

weighted and unweighted response rates by FNS region, census region, rural-urban continuum, and 

poverty index. 

 
Table 2-3. Response rate by sampling stratum 
 

 Sampling stratum 

Weighted response 
rate 

SNAP authorized 
with redemptions 

between 
8/1/2010 and 

7/31/2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions 
between 

8/1/2010 and 
7/31/2011 
(Stratum 2) 

SNAP authorized 
between 

8/1/2006 and 
7/31/2011 but 

not between 
8/1/2010 and 

7/31/2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

Farmers Markets 77.4 69.0 56.8 51.8 
Direct Marketing 

Farmers 68.2 65.0 NA NA 

 

 

2.2.5 Weighting, Nonresponse Adjustment, Variance Estimation, and 
Imputation of Missing Data 

Weights were calculated as the product of a base weight, which is a simple function of a market's 

likelihood of being sampled, and a nonresponse adjustment factor. In addition to the full-sample 

weight, a set of 100 replicate weights was derived for each market. These replicate weights were used 

in calculating the sampling variance of estimates obtained from the data, using the jackknife repeated 

replication method. The methodology for calculating base weights, nonresponse adjustments, and 

replicate weights is detailed in Appendix C. 

 

To address nonresponse bias and enable analysis of complete data, imputation procedures were used 

to derive logical values for variables that were missing values in the survey. The imputation 

procedure replaced missing values with a value that was the most likely fit given the attributes of the 

non-missing data for each respondent. A major strength of this approach is the preservation of the 

relationships between variables, maintaining the appropriate level of variance in the data, and 
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properly treating the complex nature of the survey instrument caused by skip patterns. The 

imputation method is detailed in Appendix C. 

 

 

2.3 Data Analysis 

As indicated before, the sample was selected using a STARS II extract through July 31, 2011. 

However, the study was fielded in January 2012. The lag time between sample selection and data 

collection may result in stratum migration (i.e., never SNAP-authorized farmers markets may be 

authorized with or without redemptions or authorized markets with no redemptions may have 

redemptions). To reflect the SNAP authorization and redemption status of sampled entities in 

CY 2011 (the time frame used in the national surveys), an updated STARS II extract covered the 

CY 2011 time frame was used to derive the analysis stratum.8 All data were analyses using the 

CY 2011 SNAP authorization status. 

 

Descriptive analyses were conducted to examine all operational aspects, facilitators and barriers to 

SNAP acceptance, incentive programs, and sources of support for the market operations, as well as 

incentive programs. Thus, extensive tables were generated to examine farmers market and direct 

marketing farmer survey data. Preliminary tables and frequencies were used to identify 

inconsistencies and to recode data. To accommodate the complex sample design and to account for 

the nesting in the data and obtain the correct variance, all analyses were performed using SAS Proc 

Surveyfreq and Proc Surveymeans. Given the large number of variables in the dataset and the 

exploratory nature of this study, tests for statistical significance were not used to examine the 

strength of association between SNAP authorization and redemption status with variables in the 

data set. All tables presented in the report are weighted to reflect population percentages. 

  

                                                 
8 The updated STARS II extract included the SNAP authorization and redemption status of sampled markets through April 2012 (the end of data 

collection period). Detailed methodology for derivation of analysis stratum can be found in Appendix C. 
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2.4 Limitations 

2.4.1 Coverage 

The population of interest consisted of farmers markets and direct marketing farmers that were 

SNAP authorized sometime within the past 5 years or that had never been SNAP authorized. The 

SNAP-authorized portion of the sample was selected from a universe file obtained from the STARS 

II database. There are no coverage issues with this portion of the sample and both farmers markets 

and direct marketing farmers are fully represented. However, the never SNAP-authorized portion of 

the sample was derived from the AMS directory of farmers markets and does not include a complete 

universe file of farmers markets. It contains most, but not all, farmers markets in the United States. 

A supplemental frame of farmers markets that were missing from the USDA AMS farmers market 

directory was identified through an “undercoverage” and a sample was selected to participate in the 

FM Ops Study. The supplemental sample improved the coverage of the never-authorized farmers 

markets, but it does not entirely eliminate undercoverage. In addition, direct marketing farmers are 

entirely absent from the USDA AMS farmers market directory. There was no practical methodology 

to develop a frame of direct marketing farmers that were never SNAP authorized; therefore never 

SNAP-authorized direct marketing farmers are not represented in the study. As a consequence, 

while analyses comparing ever-authorized to never-authorized farmers markets are supported by the 

study data, no such analyses can be conducted for direct marketing farmers. 

 

 

2.4.2 Sampling Error 

The main determinants of sample precision are sample size (the count of respondents) and the 

variability of the weights. Most of the study’s sample loss resulted from ineligibility and simple 

nonresponse. In addition, completed questionnaires went through a careful editing process that 

sometimes revealed the data to be unusable and this further eroded the sample size. The sample was 

designed to achieve a specified level of precision for each of the four sampling strata. The survey 

employed the most efficient design for estimating proportions, which was to select farmers markets 

and direct marketing farmers at a constant rate within a stratum, but using different rates across 

strata. However, there was a 6-month lag between the beginning of frame construction, when the 

sampling stratum was defined, and the beginning of data collection. Since the stratum definition 

involved a reference period (e.g., “within the last year”) and also a program participation measure 

(i.e., whether or not benefits had been accepted), for reporting purposes a market could migrate to a 
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stratum different than the one from which it had been sampled.9 This means the estimates by 

reporting stratum presented in this report may contain cases that were sampled at varying rates, not 

the homogeneous rate used within sampling stratum. This variability in the rates (and weights) has 

reduced the precision of the estimates somewhat from what was planned. Nevertheless, the standard 

errors presented in the tables in this report accurately reflect the level of precision attained. 

 

The undercoverage sample of farmers markets was selected at a low rate compared to the Stratum 4 

sample to which it contributes during analysis: 400 counties selected (out of 3,143) and a 50 percent 

subsampling rate of identified markets, compounded with a response rate of less than 40 percent. 

Including the cases from the undercoverage sample in the Stratum 4 tables reduces the bias of the 

estimates (because of the improvement in coverage) but at a cost of increased standard errors. A 

final caveat: for any table, when the sample size is extremely small, both the estimated percentage 

and its standard error (which is also an estimate) are likely to be unreliable. 

 

 

2.4.3 Bias 

The most important sources of bias are unit (whole case) nonresponse and item nonresponse. In 

preparing the analysis file, the survey took steps to reduce both sources of bias. Weights were 

nonresponse adjusted to compensate for the noncompletion of entire questionnaires. Adjustment 

cells were formed using frame characteristics relevant to the sample design that in theory are also 

associated with subject matter outcomes. Nonresponse adjustment will reduce but not entirely 

eliminate the potential for bias. A hot deck procedure was used to impute missing item data. Items 

with extremely low response rates may not be reliable even after imputation. 

 

 

2.5 Presentation of Results 

Separate analyses were undertaken for direct marketing farmers and farmers markets for two 

reasons: (1) farmers markets were sampled for four strata whereas direct marketing farmers were 

sampled only in two strata; (2) direct marketing farmers are individuals, and farmers markets are 

usually organizations. Therefore, the questions in the two surveys contained similar but not identical 

questions. Separate analyses and presentation of the farmers market and direct marketing farmer 

data by stratum enables pinpointing the differences while preserving the ability to detect similarities. 

                                                 
9 Patterns of stratum migration were not examined. 
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Combining the farmers market and direct marketing farmer data may hinder the ability to distinguish 

the differential effects. To the extent possible, the findings from the farmers market and direct 

marketing farmers are presented in a manner that allows for examination of their respective 

responses and to gain better understanding of the relationship between them. 

 

The presence of farmers markets and direct marketing farmers varies across the seven FNS regions 

and the nine rural-urban continuum areas. While it is of interest to examine the data by FNS region 

and rural-urban continuum, smaller number of responding markets in some of the FNS regions and 

rural-urban continuum areas did not permit this analysis. All variables were tabulated by the four 

census regions and urbanicity (rural vs. urban). Resulting tables from these analyses are included in 

Appendix D. 
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3.1 Farmers Markets Operations 

Farmers markets were sampled from four strata: (1) markets that were SNAP authorized and 

redeemed benefits within the last year, (2) markets that were SNAP authorized but did not redeem 

benefits within the last year, (3) markets that were SNAP authorized within the last five years but 

had not been so within the past year, and (4) markets that had never been SNAP authorized. 

Overall, farmers markets in all four strata were generally similar with regards to their ownership and 

operations structure. However, farmers markets in Stratum 1 were more structured and organized 

than farmers markets in Stratum 4; more of these markets operated in partnership, were open year-

round, and on weekday and weekend days, hosted more vendors, limited the range of products sold, 

and required producers to report the value of their sales. Compared with markets in Stratum 4, more 

farmers markets in Stratum 1 had annual operating budgets in excess of $25,000 and annual sales in 

excess of 25,000, and generated support for their operating budgets through vendor fees and other 

sources such as sponsorships from business organizations, government agencies, farmers markets 

associations, etc. 

 

 

3.2 Farmers Markets Survey Respondents Role and Tenure at 
Market 

In all four strata, the vast majority of the farmers market surveys were completed by farmers market 

managers (Table 3-1), with more than 60 percent of the respondents having two or more roles 

(designation titles) at the market (e.g., market manager and vendor, or market manager and board 

member). In all four strata, the farmers market survey respondents were responsible for handling 

multiple tasks at the market: more than 80 percent of the respondents handled all financial, 

administrative, and outreach tasks for the market. About 3 percent of the respondents handled only 

administrative tasks, and 5 percent handled administrative and financial tasks (Table 3-2). Almost all 

(94%) of the farmers market survey respondents had worked at the market for less than 5 years 

while fewer than 1 percent had worked at the market for more than 20 years (Table 3-3). 
  

Farmers Markets Operations 3 
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Table 3-1. Role of farmers market manager survey respondents at the market, overall and by 
SNAP authorization status in 2011 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Rolea  
Market 

manager 84.3 (1.4) 87.6 (0.9) 85.9 (1.7) 83.5 (3.6) 83.5 (1.8) 
Volunteer staff 29.8 (1.5) 18.1 (1.1) 27.1 (2.1) 17.7 (4.0) 32.8 (2.0) 
Vendor 24.0 (1.6) 12.4 (1.0) 22.3 (2.1) 11.4 (3.2) 26.9 (2.0) 
Paid staff 21.3 (3.7) 25.2 (1.6) 21.3 (3.7) 25.2 (1.6) 21.3 (3.7) 
Board member 4.7 (0.6) 6.2 (0.7) 5.5 (1.0) 3.8 (1.6) 4.4 (0.7) 
External agent 2.9 (0.5) 1.7 (0.4) 1.7 (0.5) 1.9 (1.1) 3.2 (0.7) 
Other 2.4 (0.6) 0.8 (0.3) 2.4 (0.8) 6.3 (2.4) 2.7 (0.8) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all roles at the market 
that applied to them. 

 

Table 3-2. Type of work done by farmers market manager survey respondents, overall and by 
SNAP authorization status in 2011 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Type of worka N=1682 N=654 N=171 N=44 N=813 

Financial, 
administrative, and 
outreach work 87.3 (1.1) 92.7 (1.5) 90.4 (1.5) 88.7 (3.2) 85.9 (1.5) 

Administrative and 
outreach work 5.6 (0.7) 3.2 (0.4) 5.8 (1.3) 4.6 (2.1) 6.2 (0.8) 

Financial and 
administrative work 4.1 (0.8) 3.3 (1.5) 2.0 (0.8) 6.7 (2.5) 4.4 (0.9) 

Administrative work only 2.8 (0.8) 0.3 (0.2) 0.6 (0.3) – 3.5 (1.0) 
Outreach work only 0.1 (0.1) 0.3 (0.1)  – 0.1 (0.1) 
Financial work only <0.5 (0.0)a 0.1 (0.1) 0.6 (0.3) – – 
Financial and outreach 

work <0.5 (0.0)a 0.1 (0.1) 0.6 (0.3) – – 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all types of work that 
applied to them. – Represents zero or rounds to less than half the unit of measurement shown. 

Financial work includes budgeting, bookkeeping, fundraising, applying for grants. Administrative work includes managing volunteers and 
employees, recruiting vendors, organizing vendors, market setup and dismantling, putting up signage, collecting fees from vendors, 
market safety. Outreach work includes community outreach and organizing special events. 



 

  
National Survey of Farmers Market Managers 
and Direct Marketing Farmers 23 

 

Table 3-3. Farmers market survey respondents’ tenure at the market, overall and by SNAP 
authorization status in 2011 

 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Number of years worked at farmers market 
< 5 years 93.9 (0.7) 91.4 (0.8) 90.8 (1.4) 95.6 (2.1) 94.6 (0.8) 
6 to 10 years 3.5 (0.5) 4.7 (0.6) 5.9 (1.2) 2.5 (1.7) 3.1 (0.7) 
10 to 20 years 2.0 (0.3) 3.3 (0.4) 2.2 (0.6) 1.9 (1.1) 1.7 (0.4) 
> 20 years 0.7 (0.2) 0.7 (0.3) 1.1 (0.4) – 0.6 (0.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 

 

 

3.3 Farmers Markets Ownership Structure 

The ownership structure of the market influences the goals, operating rules, and growth potential of 

the market. In CY 2011, more than one-half (57%) of the farmers markets were independently 

operated (i.e., privately owned and operated); the remaining markets either operated in partnership 

with another organization that may also operate other farmers markets (21.2 %) or were operated by 

another organization that may also operate other farmers markets (21.6%). Partnerships and other 

organizations typically operated only one market (87%); less than 1 percent of the other 

organizations operated more than 20 markets. Approximately 50 percent of farmers markets in 

Strata 1 and 3 and 60 percent of farmers markets in Strata 2 and 4 were independently operated. 

Among markets that were not independently operated, almost 30 percent of Stratum 1 respondents 

noted that the partnership or organization operated more than one market (Table 3-4). 
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Table 3-4. Ownership structure of farmers markets, overall and by SNAP authorization status 
in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Ownership structure 
Independently operated 57.1 (1.8) 49.2 (1.6) 60.6 (2.1) 46.7 (4.7) 59.0 (2.3) 
Operated entirely by 

another organization 21.6 (1.3) 30.3 (1.4) 19.1 (1.7) 36.5 (4.7) 19.5 (1.7) 
Operated in partnership 

with another 
organization 21.2 (1.4) 20.5 (1.9) 20.3 (2.0) 16.9 (2.5) 21.5 (1.7) 

Number of markets operated in partnership with another organization or by another organization 
 N=730 N=321 N=67 N=23 N=319 
1 market 87.5 (0.9) 73.2 (0.9) 90.6 (1.3) 81.2 (3.6) 90.8 (1.1) 
2 to 5 markets 6.0 (0.7) 9.2 (0.8) 5.5 (0.8) 6.9 (2.6) 5.3 (0.9) 
6 to 20 markets 3.5 (0.4) 6.4 (0.6) 2.8 (1.0) 11.9 (2.7) 2.7 (0.4) 
21 to 50 markets 0.7 (0.2) 2.1 (0.2) 1.1 (0.4) – 0.4 (0.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size.   – Represents zero or rounds to less than half 
the unit of measurement shown. 

 

 

3.4 Farmers Markets Location 

The location of the farmers market dictates the number of vendors the market can host, the client 

base, and the sustainability of the market. For example, markets that are centrally located in a 

moderate to high traffic area, with ample parking and/or accessible by public transportation; with 

utilities such as electricity, water, and restrooms; and accommodating the space needs for the 

number of vendors the market anticipates, will fare better than markets that are in low traffic areas 

that may be hard to access by public transportation. 

 

In CY 2011, most markets were in high traffic areas (i.e., they were located in areas with residential 

and commercial buildings and had one or more type of food stores within a one-half mile radius of 

the market). Most markets were accessible by public transportation. Over 70 percent of markets in 

Strata 1 through 3 and about 50 percent of markets in Stratum 4 reported that bus service was 

available near the market. A slightly lower proportion of markets in Stratum 4 than markets in Strata 
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1 through 3 reported that on-street, parallel, or angled parking was available near the market. A vast 

majority of the markets in all four strata reported that areas shaded by trees or canopies were present 

at the market and that trash cans were also provided at the market (Table 3-5). 

 
Table 3-5. Description of the area surrounding the farmers markets, overall and by SNAP 

authorization status in 2011 
 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 
2010 but 

not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Kinds of buildings or property within a half mile radius of the market 
Residential buildings or yards 88.9 (1.1) 91.9 (0.8) 93.4 (1.2) 88.1 (3.6) 88.0 (1.4) 
Commercial or industrial 

buildings 90.2 (1.0) 91.4 (0.8) 90.8 (1.5) 93.1 (2.7) 89.8 (1.3) 
Schools 60.4 (1.8) 65.4 (1.5) 62.9 (2.5) 69.9 (4.6) 59.0 (2.3) 
Parking lots or garages 84.3 (1.1) 82.1 (1.0) 85.2 (1.6) 90.0 (3.4) 84.7 (1.4) 
Undeveloped land or vacant 

lots 59.7 (1.7) 56.4 (1.4) 68.2 (2.1) 61.1 (5.6) 60.0 (2.2) 
Designated green spaces or 

parks 72.4 (1.5) 78.5 (1.3) 80.2 (1.8) 74.3 (4.2) 70.6 (1.9) 
Tourist attractions/recreation 

facilities 6.1 (0.6) 7.5 (0.8) 5.3 (1.1) 7.5 (3.0) 5.9 (0.7) 
Public buildings (town hall, 

police station, etc.) 5.1 (0.6) 8.4 (0.7) 3.9 (0.7) 
– 

4.5 (0.8) 
Farms 1.3 (0.5) 0.4 (0.2) 1.1 (0.4) – 1.5 (0.6) 
Church 3.3 (0.6) 2.0 (0.4) 5.7 (1.2) – 3.5 (0.8) 
Transportation hub 2.4 (0.5) 2.4 (0.4) 2.4 (0.8) – 2.4 (0.6) 
Other buildings 33.4 (1.4) 32.5 (1.6) 36.7 (2.2) 34.6 (4.5) 33.5 (1.8) 

Kinds of stores that sell foods within a half mile radius of the farmers market 
Fast-food restaurants  62.4 (1.6) 68.6 (1.4) 61.7 (2.4) 73.0 (4.9) 60.8 (2.1) 
Cafés or coffee shops 77.9 (1.4) 82.5 (1.3) 74.5 (2.3) 76.0 (4.5) 77.0 (1.8) 
Non-fast food restaurants 79.2 (1.4) 85.2 (1.0) 80.9 (2.1) 85.6 (3.9) 77.7 (1.8) 
Large grocery stores 46.3 (1.7) 48.5 (1.4) 47.7 (2.5) 62.2 (4.7) 45.5 (2.2) 
Small corner stores or 

convenience stores 77.8 (1.5) 81.4 (1.1) 77.5 (2.0) 86.2 (3.5) 76.8 (1.9) 
Liquor stores, bars, taverns, 

or nightclubs 54.1 66.5 (1.5) 58.6 (2.6) 53.6 (5.8) 51.0 (2.4) 
Pharmacy 1.5 (0.7) 1.0 (0.3) 0.6 (0.3) – 1.7 (0.9) 
Business office cafeteria 0.5 (0.2) 1.1 (0.3) – – 0.4 (0.2) 
Bakery 0.8 (0.2) 0.1 (0.1) 0.6 (0.3) – 0.9 (0.3) 

  



 

  
 
 

26 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Table 3-5. Description of the area surrounding the farmers markets, overall and by SNAP 
authorization status in 2011 (continued) 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 
2010 but 

not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Hotels 0.3 (0.1) 0.2 (0.1) – – 0.3 (0.2) 
Health food store 0.7 (0.1) 3.0 (0.6) 0.6 (0.3) – 0.2 (0.1) 
Retail stores/Mall 0.6 (0.3) 0.4 (0.2) 1.1 (0.5) – 0.7 (0.4) 
Farm stands 0.7 (0.4) 0.3 (0.1) 0.6 (0.3) – 0.8 (0.5) 
Food trucks 0.6 (0.4) 0.8 (0.3) 0.6 (0.3) – 0.6 (0.5) 
Other 16.2 (1.1) 19.9 (1.1) 20.1 (1.9) 18.2 (4.3) 15.2 (1.4) 
Types of public transportation available near farmers market 
Bus 54.8 (1.9) 76.0 (1.1) 56.6 (2.5) 77.0 (4.2) 49.4 (2.5) 
Light rail or subway 9.4 (0.9) 20.0 (1.8) 5.3 (1.2) 22.4 (4.6) 6.9 (1.1) 
Senior transit 41.9 (1.5) 42.7 (1.5) 40.1 (2.4) 39.6 (4.9) 41.8 (1.8) 
All of the above      

Kind of parking within a half mile radius of the farmers market 
On-street, parallel or angled 

parking 75.4 (1.3) 82.9 (1.1) 84.9 (1.8) 83.4 (3.5) 73.2 (1.7) 
Small lot or garage 60.5 (1.6) 60.8 (1.2) 63.1 (2.2) 54.9 (4.6) 60.4 (2.1) 
Medium to large lot or garage 63.6 (1.5) 62.7 (1.6) 59.4 (2.0) 77.9 (4.6) 63.8 (1.9) 

Amenities present at the farmers market 
Areas shaded by trees or 

canopies 83.0 (1.5) 86.2 (1.1) 87.4 (1.6) 97.5 (1.7) 81.9(1.9) 
Trash cans 89.8 (1.0) 92.9 (0.8) 92.3 (1.3) 93.1 (2.7) 88.9 (1.3) 
Benches or other places to sit 69.3 (1.8) 78.8 (1.2) 74.4 (2.2) 77.3 (4.6) 66.7 (2.3) 
Bicycle racks 36.4 (1.6) 47.2 (1.7) 37.2 (2.6) 49.5 (5.6) 33.6 (2.0) 
Working drinking fountains 33.4 (1.6) 29.2 (1.4) 31.1 (2.3) 48.4 (4.5) 34.2 (2.1) 
Working public telephones 14.6 (1.2) 11.3 (1.0) 14.8 (1.9) 18.2 (4.0) 15.4 (1.6) 
Public restrooms 67.8 (1.6) 60.5 (1.8) 64.6 (2.2) 68.0 (5.0) 69.7 (2.0) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 

 

 

3.5 Farmers Markets Operating Season and Schedule 

Year-round markets are becoming more commonplace, because of extended growing seasons and 

availability of cost-effective options to extend the growing season. Subsequently, this has resulted in 

the growth of indoor winter markets; the USDA National Directory of Farmers Markets listed 1,864 

winter markets in 2012, representing nearly 24 percent of all farmers markets in the directory 
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(USDA AMS, 2012b). Similarly, the market’s operating schedule is dependent on the needs and the 

characteristics of the community and the availability of space and vendors. The location of the 

market plays a role in the market schedule; markets located in office districts may operate only on 

weekdays whereas those located in residential areas may operate on both, weekdays and weekend 

days. 

 

In CY 2011, over 95 percent of markets were open for more than one season; about 20 percent were 

open for all four seasons. A vast majority of farmers markets in all four strata were open in the 

summer and fall. About two-thirds or more of the farmers markets in Strata 1 through 3 and about 

one-half of the farmers markets in Stratum 4 open in the spring. Almost 60 percent of the markets 

were open on both a weekday and a weekend. While a majority of the markets were open on 

weekday and weekend days, a greater proportion of farmers markets in Stratum 1 than in Stratum 2 

through 4 were open on weekdays as well as weekend days (Table 3-6). 

 
Table 3-6. Farmers markets operating season and schedule, overall and by SNAP authorization 

status in 2011 
 

 

Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Number of Seasons Market Open 
1 3.3 (0.9) 2.1 (0.6) 3.5 (1.8) – 3.6 (1.2) 
2 34.9 (2.4) 28.9 (1.4) 22.9 (3.5) 28.4 (8.0) 36.8 (3.1) 
3 40.7 (2.3) 36.0 (1.7) 47.8 (4.1) 21.9 (7.6) 41.8 (2.9) 
4 21.1 (1.7) 33.0 (2.1) 25.8 (3.0) 49.7 (9.2) 17.8 (2.1) 

Season Market Opena 
Winter 27.3 (1.3) 39.5 (1.6) 30.8 (2.2) 44.5 (5.1) 24.1 (1.6) 
Spring 55.5 (1.5) 67.0 (1.1) 62.4 (2.6) 73.6 (4.2) 52.3 (1.8) 
Summer 82.6 (1.5) 93.8 (0.6) 86.4 (1.8) 86.2 (3.7) 79.8 (1.9) 
Fall 80.5 (1.5) 93.7 (0.7) 85.0 (1.9) 84.3 (3.8) 77.2 (1.9) 

Weekend and Weekday Market Open 
Weekend only 11.9 (1.1) 10.0 (0.9) 14.1 (1.7) 11.4 (3.3) 12.2 (1.4) 
Weekday only 13.2 (1.0) 11.6 (0.9) 12.5 (1.7) 18.8 (3.5) 13.5 (1.3) 
Weekend and weekday 58.9 (1.6) 73.6 (1.3) 59.8 (2.4) 56.1 (4.7) 55.5 (2.0) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied.– Represents zero or rounds to less than half the unit of measurement shown. 
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3.6 Governing Policies at Farmers Markets 

Establishing clear governing policies is a precursor to the success of the market, as policies ensure 

smooth operations of the market. Clearly documented policies ensure that vendors and partnering 

organizations understand their responsibilities and minimize conflicts. Markets can set policies to 

cover a range of operational issues such as operating schedule, farm inspections, types of products 

sold, vendor fees, participation in the USDA nutrition assistance programs, and so forth. Markets 

may vary in their approach to implementing their policies; while some markets may require contracts 

with the vendors, others may present the policies in a meeting or conversationally with each vendor. 

 

In CY 2011, almost two-thirds of the farmers markets had policies that required the vendors to sell 

only farm products produced by them from within a prescribed local area. About one-half of the 

markets required farm inspections to verify the source of products sold by the vendors. Similarly, 

one-half of the markets controlled the product mix by limiting the number of producers or vendors 

selling the same items. Only one-third of the markets reported that they limited the range of items 

sold at the market, and one-fifth or fewer markets required specific growing practices or producers 

to report the value of their sales. 

 

A slightly higher proportion of farmers markets in Strata 1 and 2 than in Strata 3 and 4 allowed 

producers to sell only farm products they had produced and controlled the product mix at the 

market by limiting the number of producers or vendors that sell the same item on a given market 

day. A greater proportion of markets in Stratum 1 than in Stratum 4 conducted farm inspections to 

verify the source of products sold (Table 3-7). 
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Table 3-7. Governing policies at the farmers markets, overall and by SNAP authorization status 
in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Governing policiesa N=1682 N=654 N=171 N=44 N=813 

Agriculture producers only 
allowed to sell farm 
products they produce 65.3 (1.5) 71.5 (1.1) 70.6 (2.1) 66.6 (4.4) 63.6 (1.9) 

Producers can sell farm 
products produced only 
within a prescribed local 
area 64.2 (1.5) 64.2 (1.4) 70.7 (2.2) 54.2 (4.4) 64.0 (1.8) 

Product mix is controlled 
by limiting the number 
of producers or vendors 
that sell the same 
item(s) 51.5 (1.8) 69.5 (1.4) 47.6 (2.4) 61.9 (4.8) 47.3 (2.3) 

Farm inspections are used 
to verify the source of 
products sold 48.7 (1.6) 59.5 (1.8) 50.7 (2.3) 54.0 (4.4) 46.0 (1.9) 

Range of items sold is 
limited (e.g., meat, eggs, 
fish/seafood are 
prohibited) 30.5 (1.5) 22.2 (1.2) 32.0 (2.2) 35.8 (5.4) 32.3 (1.9) 

Producers are required to 
report their value of 
sales 20.5 (1.1) 32.6 (1.3) 21.6 (2.0) 43.1 (5.4) 17.4 (1.4) 

Specific growing practices 
are required (e.g., 
certified organic, 
conventional grower) 17.6 (1.1) 16.5 (1.0) 22.7 (1.9) 19.4 (4.6) 17.6 (1.4) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all the policies that 
applied to the market. 

 

 

3.7 Vendor Participation at Farmers Markets 

The number of vendors at the market is driven by physical space or capacity of the market as well as 

the demand for the products. If multiple vendors sell the same products, vendor sales may not be 

sufficient and result in discontinued participation of the vendor(s). While some markets may allow 
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only farmers to sell products, others may invite local artisans. In some areas, markets may rotate 

vendors on a weekly or monthly basis and bring in different vendors. Based on in-depth discussions 

with farmers market managers in the formative research, it was apparent that the number of vendors 

at any given farmers market may vary considerably from the beginning of the season to the middle 

and end of the season. Farmers market managers had a difficult time reporting the average number 

of vendors at the market in a given season. Therefore, the survey asked for the minimum and 

maximum number of vendors rather than the average number of vendors at the market. 

 

In CY 2011, the average minimum number of vendors ranged from 9.8 in Stratum 2 to 13.5 in 

Stratum 1; similarly the average maximum number of vendors ranged from 23.0 in Stratum 2 to 29.1 

in Stratum 1. Farmers markets in Strata 1 and 3 tended to have a slightly higher average minimum 

number of vendors (about 13) than markets in Strata 2 and 4 (about 10 or 12). The average 

maximum number of vendors was the highest among Stratum 1 markets and comparable for 

markets in Strata 2 through 4 (Table 3-8). 

 
Table 3-8. Number of vendors at the farmers markets, overall and by SNAP authorization 

status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized with 
no redemptions 

in 2011 
(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

Number of Mean (SE) Mean (SE) Mean (SE) Mean (SE) Mean (SE) 
vendors N=1682 N=654 N=171 N=44 N=813 

Minimum 12.1 (0.8) 13.5 (0.4) 9.8 (0.6) 12.9 (1.6) 11.9 (1.0) 

Maximum 25.6 (0.9) 29.1 (0.8) 23.0 (0.8) 24.5 (2.4) 24.9 (1.1) 

NOTE: SE = standard error. N = unweighted sample size. 

 

 

3.8 Types of Products Sold at Farmers Markets 

Market policies, location, customer demand, and types of vendors invited to participate in the 

market influence the types of products sold at the market. Markets may have strict rules that allow 

only local farmers to sell produce or may invite artisan vendors to sell products on a regular or 

rotating basis. 
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In CY 2011, fresh vegetables and fruits were the most commonly sold food products at the farmers 

markets. More than 90 percent of the markets always sold vegetables and more than 60 percent of 

the markets always sold fruits. Breads or rolls, other baked foods, and non-food items were always 

sold in 50 percent or more of the markets. Milk, other dairy products, fish or seafood, and juice or 

cider were always sold at fewer than 15 percent of the markets. No consistent patterns were noted in 

the frequency with which products were sold at the farmers markets by SNAP authorization 

(Table 3-9). 

 
Table 3-9. Products sold at the farmers markets, overall and by SNAP authorization status in 

2011 
 

 Overall 

SNAP 
authorized 

with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized with 
no redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Fruits 
Always 61.0 (1.9) 76.6 (1.2) 57.4 (2.5) 71.6 (4.2) 57.4 (2.5) 
Sometimes 37.3 (1.8) 23.1 (1.3) 40.0 (2.5) 20.9 (4.0) 40.6 (2.4) 
Never 1.8 (0.6) 0.3 (0.2) 2.6 (0.9) 7.5 (1.7) 2.0 (0.8) 

Vegetables 
Always 92.5 (1.0) 98.0 (0.4) 93.2 (1.5) 88.1 (2.5) 91.3 (1.3) 
Sometimes 7.0 (1.0) 2.0 (0.4) 4.2 (1.0) 4.4 (2.0) 8.3 (1.3) 
Never 0.5 (0.1)  2.6 (0.9) 7.5 (1.7) 0.4 (0.2) 

Milk 
Always 8.3 (0.8) 8.2 (0.8) 11.5 (1.4) 8.8 (2.2) 8.1 (1.0) 
Sometimes 8.5 (0.7) 11.8 (1.0) 10.4 (1.3)  8.9 (2.9) 7.7 (0.9) 
Never 83.2 (1.0) 80.0 (1.1) 78.2 (2.0) 82.3 (3.6) 84.2 (1.3) 

Cheese 
Always 24.6 (1.3) 33.5 (1.5) 24.6 (1.9) 29.5 (4.5) 22.5 (1.6) 
Sometimes 20.4 (1.2) 24.1 (1.3) 17.0 (1.6) 22.7 (3.9) 19.7 (1.5) 
Never 55.0 (1.6) 42.4 (1.4) 58.4 (2.0) 47.9 (4.5) 57.8 (2.0) 

Other dairy products 
Always 12.7 (1.0) 14.8 (1.0) 12.6 (1.4) 6.4 (2.3) 12.4 (1.2) 
Sometimes 21.1 (1.2) 25.1 (1.2) 20.4 (1.7) 22.6 (4.4) 20.1 (1.5) 
Never 66.2 (1.3) 60.1 (1.3) 67.1 (2.1) 71.0 (4.8) 67.5 (1.6) 
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Table 3-9. Products sold at the farmers markets, overall and by SNAP authorization status in 
2011 (continued) 

 

 Overall 

SNAP 
authorized 

with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized with 
no redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Fish or seafood 
Always 11.2 (0.8) 17.0 (1.2) 8.7 (1.3) 16.9 (4.2) 9.9 (1.0) 
Sometimes 10.8 (0.8) 14.9 (1.1) 11.1 (1.4) 9.4 (3.2) 9.9 (1.0) 
Never 78.0 (1.0) 68.1 (1.5) 80.2 (1.9) 73.8 (4.5) 80.2 (1.3) 

Meat or poultry 
Always 38.2 (1.4) 49.0 (1.4) 39.2 (2.2) 28.5 (4.6) 35.8 (1.8) 
Sometimes 24.6 (1.2) 23.1 (1.4) 20.9 (2.1) 23.2 (4.0) 25.2 (1.5) 
Never 37.2 (1.4) 27.8 (1.2) 39.9 (2.1) 48.3 (5.3) 39.1 (1.7) 

Bread or rolls 
Always 66.0 (1.8) 73.4 (1.3) 61.7 (2.4) 58.6 (5.4) 64.5 (2.2) 
Sometimes 22.3 (1.6) 16.8 (1.2) 20.7 (2.0) 15.7 (4.1) 23.7 (2.0) 
Never 11.7 (0.9) 9.8 (0.8) 17.6 (1.9) 25.7 (4.4) 11.7 (1.2) 

Other baked goods 
Always 65.2 (1.7) 72.6 (1.2) 64.3 (2.5) 54.7 (5.5) 63.6 (2.1) 
Sometimes 22.0 (1.5) 18.6 (1.1) 21.2 (2.1) 22.1 (4.0) 22.8 (1.9) 
Never 12.8 (1.2) 8.8 (0.9) 14.5 (1.9) 23.2 (4.0) 13.5 (1.5) 

Juice or cider 
Always 13.2 (1.0) 21.0 (1.7) 10.9 (1.4) 20.1 (4.1) 11.5 (1.2) 
Sometimes 35.2 (1.4) 44.4 (1.6) 27.2 (2.2) 25.7 (5.1) 33.6 (1.8) 
Never 51.5 (1.4) 34.6 (1.5) 61.9 (2.4) 54.2 (5.1) 54.9 (1.7) 

Prepared foods 
Always 38.2 (1.6) 47.7 (1.3) 34.0 (2.2) 47.0 (5.4) 36.0 (2.0) 
Sometimes 28.5 (1.4) 28.1 (1.2) 29.9 (2.1) 16.6 (3.4) 28.6 (1.8) 
Never 33.4 (1.5) 24.2 (1.1) 36.1 (2.2) 36.5 (4.7) 35.4 (1.9) 

Non-food items (plants, crafts, etc.) 
Always 55.9 (1.5) 55.1 (1.7) 54.3 (2.4) 45.9 (4.9) 56.3 (1.9) 
Sometimes 33.4 (1.4) 30.7 (1.2) 34.1 (2.4) 32.9 (4.4) 34.0 (1.7) 
Never 10.7 (1.1) 14.1 (1.6) 11.7 (1.7) 21.3 (3.9) 9.7 (1.3) 

Seeds 
Always 32.1 (2.6) 32.4 (2.4) 31.7 (3.6) 34.7 (9.7) 32.1 (3.0) 
Sometimes 47.4 (2.9) 42.4 (2.3) 46.4 (4.1) 49.1 (9.9) 48.2 (3.4) 
Never 20.5 (2.0) 25.2 (1.4) 21.9 (3.2) 16.2 (7.2) 19.8 (2.4) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 
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3.9 Farmers Markets Operating Budget 

The size, structure, and number of vendors at the market influence the operating budget of the 

market. The operating budget for the farmers market should cover the cost of market operations, 

enforcement of policies, maintenance of the premises, and staff to manage the market. Markets 

generate funds from a variety of avenues such as vendor fees, grants, in-kind donations, fundraisers, 

corporate sponsors, etc. for their operating budget. Vendor fees typically are the largest part of the 

markets revenue and influence the size of the operating budget. 

 

In CY 2011, farmers markets relied on multiple funding sources for their operating budget. A vast 

majority of the markets depended on vendor fees: only 10 percent of the markets did not collect any 

vendor fees. Sponsorship from business organizations (28.7%), fundraising events (24.7%), and 

government organizations were also important sources of funding for the markets’ operating 

budgets. About 10 percent of the markets received funding from State government. Markets in 

Stratum 1 tended to have more sources of funding compared with those in Strata 2 through 4. A 

greater proportion of farmers markets in Stratum 1 than in Strata 2 through 4 reported the following 

sources for any portion of the market revenue: vendor fees; county, city, or municipal government 

agency; farmers market association; government grants; private foundation grants; fundraising 

events; and sponsorships from business organizations (Table 3-10). 

 

About 76 percent of the farmers markets charged the vendors a flat fee. Among the farmers markets 

that charged vendors a flat fee, almost one-half implemented a flat fee per season while about 

40 percent implemented a flat fee per market day. Fewer than 10 percent of the markets assessed 

vendor fees as a percentage of sales, and less than 2 percent charged vendors based on the size of 

their rental space. More markets in Stratum 1 than in Stratum 4 charged vendor fees (Table 3-11). 

 

About 8 percent of respondents in Stratum 1, 11 percent in Stratum 2, 30 percent in Stratum 3, and 

35 percent in Stratum 4 did not provide information on the operating budget of the market, and 

these data were imputed. Thus, data on operating budget should be interpreted with caution. In CY 

2011, 60 percent of the markets had an annual operating budget of less than $5,000. Slightly more 

than one-third of the markets had an annual operating budget of $1,000 or less with an additional 26 

percent reporting an annual operating budget between $1,000 and $5,000. A greater proportion of 

farmers markets in Stratum 1 than in Strata 2 through 4 had an annual operating budget of $25,000 

or more (Table 3-12). 
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Table 3-10. Funding streams for farmers markets operating budget, overall and by SNAP 
authorization status in 2011 

 
 

Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions in 

2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Funding streamsa N=1682 N=654 N=171 N=44 N=813 

Vendor feesb 82.6 (1.2) 91.4 (0.8) 80.0 (1.9) 77.4 (3.7) 80.7 (1.5) 
Sponsorship from 

business 
organizations 28.7 (1.5) 35.0 (1.3) 33.4 (2.4) 24.6 (4.3) 27.1 (1.9) 

Fundraising events 24.7 (1.4) 35.8 (1.3) 30.0 (2.2) 15.7 (3.6) 22.1 (1.7) 
County, city, or 

municipal 
government agency 23.4 (1.2) 29.1 (1.3) 25.2 (2.1) 20.2 (3.3) 22.0 (1.5) 

Farmers Market 
Association  13.0 (1.1) 18.2 (1.0) 16.0 (2.0) 8.9 (3.0) 11.7 (1.5) 

Government grants 15.7 (1.5) 28.2 (1.2) 25.0 (2.1) 8.3 (2.4) 12.4 (1.9) 
Private foundation 

grants 13.9 (1.0) 29.2 (1.4) 21.4 (1.9) 18.8 (4.2) 10.0 (1.2) 
State government 10.0 (0.9) 14.1 (1.0) 12.3 (1.7) 17.1 (3.7) 8.8 (1.2) 
Trade or business 

association 
(e.g., Chamber of 
Commerce) 9.8 (0.8) 8.7 (0.8) 6.3 (1.2) 10.8 (3.0) 10.2 (1.1) 

Individual donation 3.0 (0.7) 2.3 (0.4) 5.2 (1.0) 4.4 (2.1) 3.0 (0.9) 
Other 1.8 (0.5) 1.5 (0.4) 1.7 (0.6) 2.5 (1.7) 1.9 (0.6) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all funding streams 
that applied to the market. bThere was a discrepancy in the number of respondents who indicated that they levied a vendor fee 
(Table 3-10) and those who indicated that there was no vendor fee (Table 3-11). 
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Table 3-11. Structure of vendor fees at farmers markets, overall and by SNAP authorization 
status in 2011 

 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 
No feea 10.7 (1.1) 5.9 (0.6) 16.0 (1.7) 11.9 (3.6) 11.9 (1.5) 
Flat fee 76.0 (1.2) 68.5 (1.5) 69.3 (2.4) 58.7 (5.0) 79.0 (1.7) 
Percentage of sales 7.6 (0.7) 12.9 (0.9) 7.7 (1.6) 23.4 (4.8) 5.6 (0.9) 
Fee based on rental 

space 2.0 (0.3) 4.6 (0.5) – – 1.3 (0.4) 
Combination of flat 

fee, percentage of 
sales, and rental 
space 2.7 (0.5) 7.2 (1.3) 4.8 (1.3) 6.0 (2.8) 1.1 (0.4) 

Other 1.0 (0.6) 0.9 (0.3) 2.2 (0.7) – 1.0 (0.9) 
Among markets that charge a flat fee 
 N=924 N=387 N=91 N=20 N=426 
Flat fee per season 47.6 (2.2) 35.8 (1.5) 39.2 (3.0)  46.0 (7.2) 50.6 (2.8) 
Flat fee per day 41.7 (2.2) 50.5 (1.6) 42.7 (3.1) 41.6 (7.5) 39.8 (2.8) 
Flat fee per week 7.9 (0.9) 11.4 (1.3) 14.0 (2.2) 8.7 (4.2) 6.8 (1.1) 
Flat fee per month 2.8 (0.5) 2.3 (0.5) 4.1 (1.4) 3.8 (2.2) 2.8 (0.6) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aThere was a discrepancy in the number of 
respondents who indicated that they levied a vendor fee (Table 3-10) and those who indicated that there was no vendor fee 
(Table 3-11).   – Represents zero or rounds to less than half the unit of measurement shown. 
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Table 3-12. Farmers markets annual operating budget, overall and by SNAP authorization 
status in 2011 

 
 

Overall 

SNAP 
authorized 

with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Total operating budget in 2011 
<= $1,000 36.0 (1.7) 12.6 (1.0) 32.7 (2.3) 46.7 (5.0) 41.3 (2.2)  
$1,000 - $5,000 25.7 (1.5) 24.0 (1.6) 28.9 (2.0) 15.7 (3.9) 26.1 (1.9) 
$5,000 - $25,000 22.1 (1.1) 34.2 (1.6) 20.3 (1.9) 9.4 (3.1) 19.6 (1.3)  
$25,000 - $100,000 12.8 (1.3) 23.0 (1.0) 13.9 (1.9) 16.3 (3.9) 10.4 (1.6) 
> $100,000 3.4 (0.4) 6.2 (0.7) 4.2 (1.0) 11.9 (3.6) 2.6 (0.5) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

 

3.10 Farmers Markets Total Sales, Revenue Generated From 
Food Sales, and Availability of Debit/Credit Card Processing 
Machine 

For a store to be SNAP authorized, over 50 percent of its total food sales must be from SNAP-

eligible foods (USDA FNS, 2012b). The size of the market and patronage impact the total sales at 

farmers markets. The types of products sold (artisan vs. farm products) impact both total sales and 

revenue generated by the vendors. However, considerable variability exists in the market policies for 

vendor reporting of total sales. As indicated in Section 3.4 (Table 3-7), only 20 percent of the 

markets had policies requiring producers to report the value of their sales. 

 

Over 50 percent of survey respondents did not provide information on total sales; imputation 

procedures were used to derive data on total sales for these respondents, and findings should be 

interpreted with caution. In CY 2011, more than one-half of the farmers markets reported annual 

total sales in excess of $25,000 with one-third of the markets reporting annual total sales in excess of 

$100,000. About 15 percent of the markets reported total sales of less than $500 (Table 3-13). A 

greater proportion of farmers markets in Stratum 1 than in Strata 2 through 4 had annual sales in 

excess of $25,000. A vast majority (83.5%) of the farmers markets generated at least 50 percent of 
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the market’s revenue through food sales. Fewer Stratum 3 markets than markets in Strata 1, 2, and 4 

generated at least 50 percent of the market revenue through food sales (Table 3-13). 

 

Overall, 18 percent of the farmers markets had a debit/credit card processing machine. While 

57 percent of farmers markets in strata 1 had a debit/credit card processing machine only 8 percent 

of farmers markets in Stratum 4 had a debit/credit card processing machine (Table 3-13). 

 

 
Table 3-13. Farmers market total sales, revenue from food sales, and availability of debit/credit 

card processing machine, overall and by SNAP authorization status in 2011 
 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Total sales in 2011 
<= $500 15.9 (1.2) 10.7 (1.1) 25.3 (2.1) 24.5 (4.3) 16.6 (1.5) 
$501 - $5,000 11.2 (1.0) 8.5 (0.9) 10.1 (1.4) 10.8 (3.1) 11.8 (1.2) 
$5,001 - $25,000 15.3 (1.3) 15.3 (0.9) 16.1 (1.7) 8.9 (2.8) 15.3 (1.6) 
$25,001 - $100,000 23.6 (1.3) 25.7 (1.2) 18.5 (1.9) 25.1 (4.7) 23.3 (1.6) 
> $100,000 34.1 (1.5) 39.7 (1.5) 30.0 (2.0) 30.7 (4.4) 33.0 (1.8) 
At least 50 percent of 

market revenue 
generated through 
food sales 83.5 (1.3) 87.6 (1.1) 86.5 (1.7) 67.4 (4.2) 82.6 (1.6) 

Has Debit/credit card 
processing machine 18.2 (0.8) 57.4 (1.6) 35.8 (2.4) 15.8 (3.9) 8.3 (0.8) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

 

3.11 Community Outreach Activities Conducted by Farmers 
Markets 

Farmers markets serve as a vehicle to serve the community residents; markets may set up 

information booths to inform customers about USDA nutrition assistance programs and help them 

with the application process, conduct health screenings, offer cooking demonstrations, or donate 

unsold foods to the local food bank/pantry. Besides providing a service to the customers, outreach 
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efforts can create a positive shopping experience for the customers and enhance customer 

experience at the market. The survey listed a number of community outreach activities and asked 

respondents to select all the activities that the market conducted. The survey also asked information 

on sources of support for all community outreach activities; a social network map for these sources 

of support can be found in Chapter 7. 

 

In CY 2011, a greater proportion of markets in Strata 1 and 2 than in Strata 3 and 4 conducted 

community outreach. Among markets that conducted outreach, about 80 percent of the farmers 

markets in Strata 1 and 2 conducted healthy cooking demonstrations at the market. Similarly, over 

40 percent of the Strata 1 and 2 markets were involved in education and training for farmers or food 

producers. While Strata 3 and 4 markets also reported conducting healthy cooking demonstrations 

and education for farmers or food producers, the proportion was much lower (Table 3-14). The 

most common methods used by the markets to disseminate information to the community in all 

four strata were media and the Internet followed by workshops, demonstrations, discussions, or 

presentations at farmers markets and other locations (Table 3-15). 
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Table 3-14. Types of community outreach activities conducted by farmers markets, overall and 
by SNAP authorization status in 2011 

 
 

Overall 

SNAP 
authorized 

with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Outreacha N=1682 N=654 N=171 N=44 N=813 

Market conducts 
community outreach 63.8 (1.9) 79.6 (1.5) 74.1 (2.1) 59.7 (5.0) 59.7 (2.4) 

Among markets that conducted community outreach 
 N=1167 N=525 N=126 N=26 N=490 
Healthy cooking 

demonstrations at 
farmers markets 64.2 (1.8) 78.0 (1.2) 85.0 (2.4) 72.6 (5.4) 58.6 (2.5) 

Food donations 59.9 (2.0) 68.9 (1.2) 66.8 (2.9) 51.5 (7.6) 56.7 (2.8) 
Community gardening 

and agricultural 
education 56.7 (1.9) 54.6 (1.7) 60.3 (2.6) 52.7 (6.3) 57.2 (2.5) 

Nutrition education at 
schools or other 
community locations 39.0 (2.1) 53.9 (1.5) 56.1 (2.8) 43.1 (5.7) 33.4 (2.8) 

Education and training 
for farmers or food 
producers 36.3 (2.0) 42.6 (1.5) 46.2 (2.8) 36.2 (5.7) 33.8 (2.8) 

Other 27.6 (1.7) 23.2 (1.5) 17.7 (1.9) 17.2 (5.7) 29.7 (2.3) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all outreach activities 
that were conducted by the market. 

  



 

  
 
 

40 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Table 3-15. Methods used to disseminate information to the community by farmers markets 
that conduct community outreach, overall and by SNAP authorization status in 
2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions in 

2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methodsa N=1167 N=525 N=126 N=26 N=490 

Printed materials 92.9 (0.8) 96.5 (0.7) 96.9 (0.9) 84.2 (3.5) 91.7 (1.0) 
Billboards 33.8 (1.7) 24.9 (1.4) 31.6 (2.4) 25.5 (5.4) 36.8 (2.3) 
Workshops, 

demonstrations, 
discussions, or 
presentations at 
non-FM locations 47.0 (2.0) 61.8 (1.7) 62.3 (2.6) 58.9 (5.3) 41.4 (2.8) 

Workshops, 
demonstrations, 
discussions, or 
presentations at 
farmers markets 67.0 (2.1) 79.6 (1.5) 77.3 (2.4) 50.5 (7.0) 62.6 (2.9) 

Mass media 84.0 (1.5) 82.1 (1.1) 87.3 (1.7) 75.9 (4.8) 84.5 (2.0) 
Internet 88.9 (1.3) 94.5 (0.7) 94.7 (1.5) 83.3 (5.4) 87.0 (1.9) 
Other 4.6 (0.8) 4.1 (0.7) 5.5 (1.0) 3.3 (1.8) 4.7 (1.0) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all methods that 
applied to the market. 
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4.1 Direct Marketing Farmer Operations 

Direct marketing farmers markets were sampled from two strata, based on their SNAP authorization 

and SNAP redemption status in the past 12 months. However, returned surveys included direct 

marketing farmers in Stratum 3; therefore findings are presented for direct marketing farmers in 

three strata. Most direct marketing farmers had a farming tenure of five years or more, worked on 

land they owned, and practiced conventional farming. More direct marketing farmers in Strata 1 and 

2 than in Stratum 3 had year round full time and part time farm help. About 60 percent of direct 

marketing farmers in all three strata sold at farmers markets; more direct marketing farmers in 

Stratum 3 than in Strata 1 and 2 sold at permanent and temporary roadside stands, as well as 

greenhouses/nurseries. Approximately one-third of the direct marketing farmers in Stratum 1 and 

16 percent in Stratum 3 reported total annual sales from farm products in excess of $100,000; food 

sales contributed to a larger fraction of farm revenue for direct marketing farmers in Strata 1 and 2 

than in Stratum 3. More direct marketing farmers in Stratum 1 (75 percent) than in Stratum 3 (19 

percent) had a debit/credit processing machine. The majority of the direct marketing farmers sold 

vegetables and fruits; a slightly higher proportion of direct marketing farmers in Stratum 1 than in 

Stratum 3 sold milk, cheese, other dairy products, meat or poultry, and other baked products. More 

direct marketing farmers in Stratum 3 than in Stratum 1 sold juice or cider and seeds. 

 

 

4.2 Direct Marketing Farmer Survey Respondents Role and 
Tenure at the Farm 

Direct marketing farmers were sampled from two strata, but completed surveys included direct 

marketing farmers in Stratum 3. As noted in Chapter 2, absence of direct marketing farmer in 

Stratum 3 sampling frame was due to the fact that they were classified as farmers markets prior to 

2010. The returned direct marketing farmer surveys for Stratum 3 were retained in the analysis. All 

tabulations for direct marketing farmer characteristics are presented using Calendar Year (CY) 2011 

data. 

 

Direct Marketing Farmer Operations 4 
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Overall, about two-thirds of the direct marketing farmer survey respondents engaged in full-time 

farm work; a greater proportion in Stratum 1 (73.5 percent) than in Stratum 2 (62.8 percent) or 

Stratum 3 (41 percent) engaged in full-time farm work. Approximately 43 percent of the 

respondents had a farming tenure of more than 20 years (Table 4-1). About 85 percent of the direct 

marketing farmer survey respondents were involved in all aspects of the farm work; more than 80 

percent of direct marketing farmer survey respondents in all three strata also reported that they 

identified outlets to sell farm products, attended markets, handled the budgeting and bookkeeping 

for the farm, and managed volunteers (Table 4-2). 

 
Table 4-1. Percentage of direct marketing farmer survey respondents engaged in full-time and 

part-time farm work and farming tenure, overall and by SNAP authorization status 
in 2011 

 
 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Part-time or full-time work/farm work 
Full time 66.8 (1.7) 73.5 (2.3) 62.8 (2.2) 41.0 (3.9) 
Part time 30.3 (1.5) 23.0 (2.0) 35.6 (2.1) 56.0 (4.0) 
No farm work; provide 

administrative support 2.9 (0.6) 3.4 (1.0) 1.5 (0.6) 3.1 (1.5) 
Farming tenure 
Less than 5 years 20.1 (1.2) 19.0 (1.7) 23.5 (1.8) 16.7 (2.7) 
6 to 10 years 19.3 (1.2) 16.6 (1.8) 21.6 (2.1) 27.7 (3.3) 
11 to 20 years 17.4 (1.3) 17.4 (1.9) 15.9 (1.7) 21.2 (3.1) 
More than 20 years 43.3 (1.7) 47.0 (2.6) 38.9 (2.1) 34.5 (3.5) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 
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Table 4-2. Type of work done by direct marketing farmer survey respondents, overall and by 
SNAP authorization status in 2011 

 
 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Type of work 
All farm work 85.4 (1.1) 85.6 (1.6) 86.7 (1.6) 80.9 (3.2) 
Identify outlets to sell 

produce 84.7 (1.2) 82.8 (1.7) 87.8 (1.2) 86.7 (2.5) 
Attend markets to sell 

produce 84.9 (1.1) 82.0 (1.7) 88.3 (1.2) 92.2 (2.0) 
Budgeting 89.0 (1.0) 90.4 (1.3) 86.1 (1.6) 88.8 (2.6) 
Bookkeeping 85.8 (1.2) 84.7 (1.8) 87.6 (1.4) 87.2 (2.8) 
Manage volunteers and 

employees 72.0 (1.5) 76.0 (2.1) 67.9 (2.1) 60.6 (3.9) 
Community outreach 60.1 (1.6) 63.5 (2.3) 58.5 (2.4) 45.9 (3.9) 
Organize special events 47.5 (1.6) 48.3 (2.3) 47.5 (2.3) 42.8 (3.7) 
Apply for grants 34.8 (1.5) 35.9 (2.2) 33.7 (2.0) 31.9 (3.8) 
Fundraising 26.1 (1.4) 28.2 (2.0) 23.7 (1.9) 21.3 (3.6) 
Other 22.7 (1.4) 20.3 (1.9) 21.7 (1.9) 38.2 (3.6) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

 

4.3 Ownership of Land Used and Growing Practices of the 
Direct Marketing Farmer 

According to the 2010 Family Farm Report, 98 percent of farms in the United States were family 

farms, accounting for 82 percent of farm production (Hoppe and Banker, 2010). In addition, about 

two-fifths (39 percent) of farms were located in metropolitan areas and provided opportunities to 

sell high-value crops through farmers markets and other direct-to-consumer marketing channels. 

USDA noted that in 2008, 2.2 million acres of farm land was USDA-certified organic cropland; this 

accounted for 0.516 percent of total cropland. Certified organic farming systems typically included 

fruit and vegetable crops. Fresh produce was the top selling category of organically grown foods, 

accounting for 37 percent of U.S. organic food sales followed by dairy (16 percent). According to 

the 2008 organic production survey, more U.S. organic producers sold products locally, with about 

7 percent of sales at direct to consumer operations such as farm stands, farmers markets, community 

supported agriculture, and other venues (USDA NASS, 2010). 
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In CY 2011, direct marketing farmers cultivated the land they owned as well as land that was leased 

or owned by family and friends. Over 90 percent of direct marketing farmers in all three strata 

cultivated land they owned; fewer direct marketing farmers in Stratum 1 than in Strata 2 or 3 

reported farming on land owned by friends of family. In all three strata, direct marketing farmers 

who owned farmland reported sole proprietorship, followed by limited liability corporation (LLC) 

(Table 4-3). Direct marketing farmers used a variety of growing practices, and most selected more 

than one growing practice. In all four strata, most farmers used conventional farming, followed by 

non-certified organic farming. Approximately 15 percent of the direct marketing farmers practiced 

certified organic farming (Table 4-4). 

 
Table 4-3. Ownership of land used by direct marketing farmers, overall and by SNAP 

authorization status in 2011 
 

 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011  

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Ownership of landa N=570 N=286 N=210 N=74 

Owned 92.4 (0.9) 93.3 (1.2) 90.3 (1.4) 93.4 (2.2) 
Leased for cultivation 65.2 (2.2) 67.3 (2.8) 63.6 (3.0) 56.6 (5.7) 
Owned by family or friends 10.1 (1.6) 7.8 (2.1) 14.0 (2.4) 11.9 (4.3) 
Other 2.8 (0.6) 2.1 (0.7) 4.1 (1.2) 2.9 (1.4) 
Type of land ownership N=439 N=223 N=159 N=57 
Sole proprietorship 68.5 (1.7) 65.4 (2.5) 73.3 (2.0) 73.5 (3.8) 
Limited liability 

corporation (LLC) 17.2 (1.4) 17.8 (2.0) 15.0 (1.6) 19.8 (3.2) 
Family corporation 11.8 (1.2) 13.6 (2.0) 10.5 (1.7) 5.1 (2.0) 
Non-family corporation 1.4 (0.5) 2.3 (0.7) – – 
Legal proprietorship 1.1 (0.4) 1.0 (0.5) 1.2 (0.5) 1.6 (0.9) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 
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Table 4-4. Growing practices of direct marketing farmers, overall and by SNAP authorization 
status in 2011 

 
 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Growing practicesa N=570 N=286 N=210 N=74 

Conventional farming 77.8 (1.2) 78.2 (1.8) 77.3 (1.7) 76.6 (3.5) 
Not certified organic farming 57.0 (1.4) 57.8 (2.3) 54.5 (2.2) 59.4 (3.8) 
Certified organic farming 14.3 (1.1) 13.4 (1.6) 16.0 (1.4) 14.3 (2.9) 
Other 4.3 (0.7) 3.8 (0.9) 3.6 (0.9) 8.9 (2.5) 

NOTE: PCT = weighted percent. SE = standard error. N=unweighted sample size. aRespondents checked all responses that 
applied. 

 

 

4.4 Staffing Structure for Farming Operations of Direct 
Marketing Farmers 

According to the 2007 Census of Agriculture, 22 percent of the U.S. farms and ranches reported 

hired farm labor; one-third worked for more than 150 days a year on the farm. Small farms 

(i.e., those with sales less than $250,000) employed about 40 percent of hired farm workers (USDA 

NASS 2009). Household members on farms that market local foods spend more time on the farm 

operations than household members who do not (Low and Vogel, 2011). 

 

In CY 2011, direct marketing farmers received year round as well as seasonal farming help from paid 

employees, household members, and volunteers. Overall, direct marketing farmers appeared to rely 

on both, year-round and seasonal farm help. Approximately 90 percent of the direct marketing 

farmers reported year-round, full time workers and about 80 percent reported seasonal, full-time 

workers. Approximately 10 percent of direct marketing farmers in Strata 1 and 2 and 15 percent in 

Stratum 3 reported that they did not have any year-round full time staff, volunteers, or family 

members. In general, a slightly higher percentage of direct marketing farmers in Strata 1 and 2 than 

in Stratum 3 reported 6 or more year-round full time and part-time as well as seasonal full-time and 

part-time workers (Tables 4-5 and 4-6). 
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Table 4-5. Number of year-round full-time and part-time household members, employees, and 
volunteers working on farms, overall and by SNAP authorization status in 2011 

 
 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Full time 
None 10.1 (1.1) 9.6 (1.6) 9.0 (1.2) 15.7 (3.1) 
1 to 2 39.1 (1.7) 36.6 (2.4)  41.0 (2.6) 47.6 (4.2) 
3 to 5 31.2 (1.5) 34.0 (2.2) 28.0 (2.3) 24.9 (4.0) 
6 or more 19.6 (1.4) 19.9 (2.1) 21.9 (1.7) 11.8 (2.0) 

Part time 
None 36.4 (1.9) 36.3 (2.6) 34.1 (2.6) 43.9 (4.5) 
1 to 2 24.9 (1.7) 22.7 (2.6) 27.7 (2.2) 28.9 (4.8) 
3 to 5 20.4 (1.6) 21.4 (2.4) 19.5 (2.2) 17.1 (3.7) 
6 or more 18.3 (1.4) 19.5 (2.0) 18.7 (1.7) 10.1 (2.7) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 
Table 4-6. Number of seasonal full-time and part-time household members, employees, and 

volunteers working on farms, overall and by SNAP authorization status in 2011 
 

 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Full time 
None 20.4 (1.4) 17.4 (1.8) 24.4 (2.3) 26.6 (3.6) 
1 to 2 19.3 (1.4) 17.6 (2.0) 21.9 (1.8) 22.1 (3.5) 
3 to 5 22.4 (1.7) 25.8 (2.4) 15.8 (1.9) 20.0 (3.7) 
6 or more 38.0 (1.6) 39.3 (2.3) 37.9 (2.2) 31.3 (3.5) 

Part time 
None 14.1 (1.1) 13.6 (1.4) 16.9 (1.8) 9.1 (2.4) 
1 to 2 17.0 (1.3) 15.8 (1.8) 14.9 (1.4) 29.6 (4.0) 
3 to 5 23.4 (1.6) 20.8 (2.2) 26.2 (2.1) 30.1 (3.8) 
6 or more 45.5 (1.8) 49.7 (2.5) 42.0 (2.1) 31.1 (4.0) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 
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4.5 Outlets for Farm Products and Types of Farm Products Sold 

The 2008 Agriculture Resource Management (ARMS) Survey data included a small number of 

farmers; only 8 percent of the responding farmers reported using direct marketing channels to sell 

farm products (Low and Vogel, 2011). Among farmers that sold farm products using direct 

marketing channels, the most frequently used marketing strategy was roadside and direct sales to 

local grocery stores, restaurants, and other retailers. Uematsu and Mishra (2011) analyzed the 2008 

ARMS data and noted that farmers markets were used by 18.6 percent of the farmers. 

In CY 2011, nearly one-half of the direct marketing farmers sold their farm products at one or two 

outlets, and 5 percent sold their products at six or more outlets (data not shown). Almost all direct 

marketing farmers sold their farm products at a number of outlets, with direct on-farm sales being 

the most common outlet, used by 99 percent of them. In addition, more than 90 percent of the direct 

marketing farmers sold their farm products at permanent roadside stands, pick your own, or green 

house/nursery operations. Slightly more direct marketing farmers in Stratum 1 (90 percent) than in 

Stratum 2 (79 percent) and Stratum 3 (82 percent) reported selling products through Community-

Supported Agriculture (CSA) or subscription (Table 4-7). Almost 60 percent of direct marketing 

farmers in all three strata sold at farmers markets. Among direct marketing farmers who sold farm 

products at farmers markets, about 10 percent did so at more than five farmers markets (Table 4-8). 

Table 4-7. Outlets used by direct marketing farmers to sell farm products, overall and by SNAP 
authorization status in 2011 

 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized with 
no redemptions 

in 2011 
(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Type of outleta N=570 N=286 N=210 N=74 

Direct on-farm, other 99.0 (0.6) 98.3 (1.0) 100.0 (0.0) 100.0 (0.0) 
Pick your own 93.8 (1.8) 93.0 (2.6) 96.2 (1.5) 89.9 (7.3) 
Permanent roadside stand 91.3 (1.6) 90.1 (2.0) 92.7 (1.7) 100.0 (0.0) 
Greenhouse/nursery 90.5 (2.2) 90.6 (2.8) 87.5 (4.0) 100.0 (0.0) 
CSA or subscription 85.8 (2.4) 90.5 (3.2) 79.3 (4.0) 82.4 (8.1) 
Temporary roadside stand 82.8 (2.3) 77.9 (3.3) 86.9 (2.8) 100.0 (0.0) 
Festival 78.6 (2.8) 83.9 (3.7) 67.0 (4.6) 80.2 (8.0) 
Direct to retailers 74.3 (2.8) 71.8 (4.2) 78.4 (3.6) 75.9 (7.2) 
Direct to wholesale markets 70.1 (3.4) 69.4 (5.0) 70.2 (4.9) 74.0 (7.3) 
Farmers market 59.8 (2.2) 60.0 (3.0) 58.3 (3.1) 62.1 (4.9) 
Bulk buyers 6.3 (0.9) 6.2 (1.2) 7.9 (1.2) 2.7 (1.3) 
Cooperatives 1.3 (0.3) 0.3 (0.2) 3.2 (0.9) 1.5 (1.0) 
NOTE: PCT = weighted percent. SE = standard error. N=unweighted sample size. aRespondents checked all responses that 

applied. 
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Table 4-8. Number of farmers markets where direct marketing farmers sold farm products, 
overall and by SNAP authorization status in 2011 

 
 

Overall 

SNAP authorized 
with redemptions in 

2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

1 to 2 48.0 (2.7) 47.1 (3.7) 53.2 (3.8) 38.2 (8.7) 
3 to 5 34.7 (3.0) 36.4 (3.9) 28.6 (3.1) 35.3 (10.6) 
5 to 10 9.1 (1.7) 8.7 (1.9) 8.6 (2.3) 17.7 (7.7) 
More than 10 8.2 (1.5) 7.8 (1.9) 9.5 (2.2) 8.8 (6.4) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

 

4.6 Type of Farm Products Sold by Direct Marketing Farmers 

Local farms typically produce fresh vegetables, fruits, and nuts (Low and Vogel, 2011). In CY 2011, 

more than 90 percent of direct marketing farmers always or sometimes sold vegetables, and about 

85 percent always or sometimes sold fruits. About 50 percent of direct marketing farmers always or 

sometimes sold non-food items or seeds; 25 percent or more direct marketing farmers always or 

sometimes sold meat or poultry; breads or rolls; other baked goods, juice or cider; and prepared 

foods. Slightly more direct marketing farmers in Stratum 1 than in Strata 2 and 3 always or 

sometimes sold milk, cheese, meat or poultry, bread or rolls, other baked goods, juice or cider, and 

seeds (Table 4-9). 
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Table 4-9. Farm products sold by direct marketing farmers, overall and by SNAP authorization 
status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Fruits 
Always 36.0 (1.4) 40.1 (2.1) 30.1 (1.7) 29.9 (3.3) 
Sometimes 47.3 (1.6) 44.2 (2.2) 53.3 (1.9) 48.1 (3.9) 
Never 16.7 (1.2) 15.7 (1.7) 16.6 (1.6) 22.0 (2.8) 

Vegetables 
Always 68.9 (1.4) 69.5 (2.3) 68.8 (2.4) 66.2 (3.9) 
Sometimes 23.9 (1.4) 23.3 (2.1) 24.9 (2.1) 24.6 (3.6) 
Never 7.1 (0.8) 7.2 (1.3) 6.3 (1.1) 9.2 (2.1) 

Milk 
Always 4.3 (0.6) 5.6 (1.0) 2.7 (0.6) 1.5 (0.8) 
Sometimes 5.6 (0.7) 5.8 (1.1) 6.8 (1.0) 1.5 (1.0) 
Never 90.1 (0.8) 88.6 (1.3) 90.5 (1.2) 96.9 (1.3) 

Cheese 
Always 9.0 (0.8) 11.2 (1.2) 6.7 (1.2) 3.1 (1.3) 
Sometimes 6.3 (0.9) 7.3 (1.3) 5.9 (1.1) 1.5 (1.0) 
Never 84.7 (1.2) 81.5 (1.7) 87.4 (1.6) 95.4 (1.7) 

Other dairy products 
Always 8.8 (0.9) 12.1 (1.5) 4.7 (0.9) 1.5 (1.1) 
Sometimes 5.0 (0.6) 5.4 (0.9) 5.4 (0.9) 1.5 (1.1) 
Never 86.2 (1.1) 82.5 (1.6) 89.9 (1.4) 96.9 (1.5) 

Fish or seafood 
Always 2.1 (0.5) 2.5 (0.8) 2.0 (0.7) – 
Sometimes 2.0 (0.4) 1.9 (0.6) 1.8 (0.5) 3.1 (1.5) 
Never 95.9 (0.6) 95.6 (0.9) 96.2 (0.9) 96.9 (1.5) 

Meat or poultry 
Always 17.3 (1.1) 21.3 (1.7) 12.1 (1.6) 9.1 (2.2) 
Sometimes 9.7 (0.9) 9.0 (1.3) 10.3 (1.6) 11.5 (2.4) 
Never 73.0 (1.3) 69.6 (1.9) 77.6 (1.9) 79.5 (3.3) 

Bread or Rolls 
Always 14.3 (1.1) 16.3 (1.6) 11.0 (1.3) 11.8 (2.5) 
Sometimes 14.6 (1.1) 16.5 (1.8) 10.6 (1.5) 14.5 (2.7) 
Never 71.1 (1.4) 67.1 (2.1) 78.3 (1.7) 73.7 (3.4) 

Other baked goods 
Always 15.5 (1.2) 16.5 (1.7) 12.8 (1.3) 17.2 (3.1) 
Sometimes 18.4 (1.2) 21.2 (1.9) 14.6 (1.5) 13.3 (2.7) 
Never 66.1 (1.5) 62.3 (2.2) 72.6 (1.7) 69.5 (3.5) 

Juice or cider 
Always 10.9 (1.0) 13.0 (1.6) 7.8 (1.1) 7.3 (2.1) 
Sometimes 19.0 (1.1) 21.3 (1.5) 17.7 (1.7) 9.4 (1.9) 
Never 70.2 (1.4) 65.7 (2.0) 74.4 (2.0) 83.3 (2.8) 
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Table 4-9. Farm products sold by direct marketing farmers, overall and by SNAP authorization 
status in 2011 (continued) 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Prepared foods 
Always 8.6 (1.0) 8.0 (1.3) 9.8 (1.8) 8.9 (2.5) 
Sometimes 13.7 (1.1) 13.5 (1.6) 14.1 (1.5) 13.8 (2.5) 
Never 77.7 (1.3) 78.5 (1.8) 76.0 (1.9) 77.3 (3.5) 

Non-food items 
Always 16.7 (1.4) 18.4 (2.0) 12.6 (1.7) 18.8 (3.2) 
Sometimes 38.0 (1.7) 39.9 (2.4) 34.6 (2.0) 37.0 (3.9) 
Never 45.2 (1.7) 41.8 (2.2) 52.8 (2.3) 44.2 (4.3) 

Seeds 
Always 14.5 (1.1) 15.9 (1.6) 13.0 (1.4) 10.6 (2.2) 
Sometimes 33.8 (1.5) 36.3 (2.4) 31.9 (2.2) 25.4 (3.2) 
Never 51.7 (1.6) 47.8 (2.3) 55.0 (2.5) 64.1 (3.7) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 

 

 

4.7 Direct Marketing Farmers Total Farm Sales, Revenue 
Generated From Food Sales, and Availability of Debit/Credit 
Card Processing Machine 

Per the 2007 Census of Agriculture, about 60 percent of farms reported $1 million or more in 

market value of agricultural products sold; about 10 percent of the farms reported less than $100,000 

in market value of agricultural products sold (USDA NASS, 2009). 

The current national survey asked direct marketing farmers to indicate the value of their annual farm 

sales, revenue generated from food sales, and if they had a debit/credit card processing machine. It 

should be noted that about 25 percent of the direct marketing farmers did not provide information 

on total sales; 6 percent did not report revenue generated from food sales and these data were 

derived using imputation procedures. While imputation procedures were used to derive the estimates 

for total farm sales, the findings should be interpreted with caution, due to the fact that these data 

were missing for 25 percent of respondents. In CY 2011, fewer than 10 percent of the direct 

marketing farmers reported total sales of less than $500 from farm products (food and non-food) 

and 30 percent reported more than $100,000 in total sales from farm products (Table 4-10). About 
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37 percent of direct marketing farmers in Stratum 1, 22 percent of direct marketing farmers in 

Stratum 2, and sixteen percent of direct marketing farmers in Stratum 3 reported total sales from 

farm products exceeding $100,000. 

While farmers generate income from food sales, they can generate income from several sources such 

as land rental, hunting leases and agritourism, and sale of non-food products. In CY 2011, about 

80 percent of the direct marketing farmers generated more than 25 percent of the farm revenue by 

food sales. The contribution of food sales to the total sales was greater among direct marketing 

farmers in Strata 1 and 2 than in Stratum 3 (Table 4-10). 

 

Almost 60 percent of direct marketing farmers reported having a debit/credit card machine. 

Approximately twice as many direct marketing farmers in Stratum 1 (76 %) than in Stratum 2 (37 %) 

had credit/debit card machines. Only 19 percent of direct marketing farmers in Stratum 3 had 

debit/credit card processing machines. This pattern was also noted in the farmers markets (Section 

3.10), with more farmers markets in Stratum 1 than in Strata 2 and 3 having a debit/credit card 

machine. Among the direct marketing farmers with a debit/credit card processing machine, about 60 

percent in Stratum 1, 31 percent in Stratum 2, and 50 percent in Stratum 3 sold farm products at 

more than one outlet and used it at all outlets where they sold farm products (Table 4-11). 

 
Table 4-10. Direct marketing farmers’ total sales from farm products and total farm revenue 

generated in food sales at all outlets, overall and by SNAP authorization status in 
2011 

 
 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Total sales from farm products in 2011 
<= $500 9.1 (0.9) 6.7 (1.1) 11.6 (1.6) 15.7 (2.7) 
$501 - $5,000 12.7 (1.0) 9.0 (1.4) 16.6 (1.8) 22.7 (3.0) 
$5,001 - $25,000 23.0 (1.5) 23.2 (2.3) 21.9 (1.9) 25.1 (3.2) 
$25,001 - $100,000 25.0 (1.5) 24.5 (2.2) 27.8 (2.0) 20.3 (3.4) 
> $100,000 30.2 (1.5) 36.6 (2.2) 22.1 (1.9) 16.2 (3.1) 

Total farm revenue generated in food sales 2011 
Less than 25% 20.0 (1.3) 13.9 (1.6) 25.3 (2.2) 40.0 (3.9) 
Between 26% and 50% 9.8 (1.0) 11.2 (1.5) 8.3 (1.3) 6.5 (1.5) 
Between 51 and 75% 13.2 (1.2) 16.9 (1.8) 7.2(1.3) 9.3 (2.0) 
Between 76% and 100% 56.9 (1.4) 58.1 (2.1) 59.2 (2.4) 44.2 (3.8) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 
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Table 4-11. Direct marketing farmers with credit/debit card processing machine and use of 
credit/debit card machine at outlets, overall and by SNAP authorization status in 
2011 

 
 

Overall 

SNAP authorized 
with 

redemptions in 
2011 

(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=570 N=286 N=210 N=74 

Have credit/debit card 
processing machine 58.3 (1.2) 75.7 (1.8) 37.2 (1.8) 19.1 (3.0) 

Use credit/debit card machine at all outlets where farm products are sold 
 N=295 N=206 N=75 N=14 
Use only one outlet  12.6 (1.2) 12.8 (1.5) 11.2 (2.6) 14.3 (5.9) 
Used at all outlets 53.4 (2.4) 58.7 (2.9) 31.1 (3.2) 52.8 (8.6) 
Not used at all outlets 34.0 (2.2) 28.5 (2.7) 57.6(3.7) 32.9 (7.9) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

 

4.8 Community Outreach Activities Conducted by Direct 
Marketing Farmers and Funding Sources 

In CY 2011, almost one-half of the direct marketing farmers in Strata 1 and 2 and one-third of direct 

marketing farmers in Stratum 3 conducted outreach activities. Among the direct marketing farmers 

that conducted community outreach, frequently conducted community outreach activities included 

food donations followed by community gardening and agricultural education, nutrition education at 

schools or other community locations, and cooking demonstrations at farmers markets. Over 

30 percent of the direct marketing farmers in all three strata reported conducting healthy cooking 

demonstrations at farmers markets (Table 4-12). The sources of support for the community 

outreach activities conducted by direct marketing farmers are presented in Chapter 7, as a social 

network map. 

 

Almost all vendors relied on word of mouth and printed materials to disseminate information to the 

community. A slightly higher proportion of direct marketing farmers in Strata 1 and 2 than in 

Stratum 3 used the Internet to disseminate information to the community (Table 4-13). 

 

Farmers markets (Table 3-16) and direct marketing farmers (Table 4-13) differed in the selection of 

community outreach activities and the methods used to disseminate information to the community. 

More farmers markets than direct marketing farmers conducted cooking demonstrations whereas 
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more direct marketing farmers than farmers markets donated food. More farmers markets than 

direct marketing farmers used the media and Internet to disseminate information whereas more 

direct marketing farmers that farmers markets used word of mouth and printed materials. 

 
Table 4-12. Types of community outreach activities undertaken by direct marketing farmers, 

overall and by SNAP authorization status in 2011 
 

 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

Type of community PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
outreacha N=570 N=286 N=210 N=74 

Conducted community 
outreach 45.8 (1.7) 46.3 (2.5) 49.0 (2.2) 35.0 (3.3) 

 N=260 N=133 N=102 N=25 
Type of outreach     

Food donations 88.9 (1.5) 90.8 (2.0) 84.2 (2.5) 92.8(2.9) 
Community gardening 

and agricultural 
education 61.0 (2.4) 55.8 (3.4) 64.8 (3.2) 86.2 (5.6) 

Nutrition education at 
schools or other 
community locations 53.1 (2.7) 50.4 (3.7) 57.4 (3.1) 58.1 (7.2) 

Healthy cooking 
demonstrations at 
farmers markets 36.3 (2.4) 36.0 (3.3) 37.5 (3.0) 33.8 (5.9) 

Other 5.3 (1.0) 4.5 (1.4) 4.8 (1.2) 13.9 (5.1) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 
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Table 4-13. Methods used to disseminate information to the community by direct marketing 
farmers that conduct community outreach, overall and by SNAP authorization 
status in 2011 

 
 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methodsa N=570 N=286 N=210 N=74 

Word of Mouth 100.0 (0.0) 100.0 (0.0) 100.0 (0.0) – 
Printed materials 80.2 (1.8) 78.0 (2.7) 83.5 (2.3) 84.4 (4.7) 
Internet 75.4 (1.9 75.1 (2.8) 78.4 (2.6) 65.6 (6.4) 
Workshops, 

demonstrations, 
discussions, or 
presentations at 
farmers markets 52.9 (2.2) 49.0 (3.4) 56.5 (3.5) 67.8 (6.3) 

Mass media 52.8 (2.4) 56.4 (3.5) 46.9 (3.2) 48.5 (7.1) 
Workshops, 

demonstrations, 
discussions, or 
presentations at non-
farmers markets 
locations 39.1 (2.4) 36.0 (3.3) 42.2 (3.1) 50.5 (7.6) 

Billboards and banners 16.1 (1.8) 18.9 (2.7) 11.4 (1.8) 12.6 (4.7) 
Other 10.4 (1.4) 9.1 (2.0) 13.8 (2.4) 7.8 (3.1) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. – Represents zero or rounds to less than half the unit of measurement shown. 
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The farmers market and direct marketing farmer surveys included questions on awareness of the 

USDA nutrition assistance programs, methods used to accept benefits, level of vendor participation 

at farmers markets, perceived benefits and barriers to accepting the USDA’s Supplemental Nutrition 

Assistance Program (SNAP), and reasons for non-participation in SNAP. This chapter presents 

findings on SNAP at farmers markets and other outlets used by direct marketing farmers. 

 

 

5.1 Awareness of and Participation in USDA Nutrition 
Assistance Programs 

In CY 2011, a majority of farmers market and direct marketing farmer survey respondents were 

aware that markets (and farmers) can participate in SNAP. In the context of farmers market survey 

respondents, relatively few respondents had a long tenure at the market; respondents from Strata 2 

through 4 may not have been with the market long enough to familiarize themselves with all the 

USDA nutrition assistance programs. Farmers markets, particularly independently operated markets, 

and outlets where the direct marketing farmer sold farm products may be based at locations with 

insufficient volume of SNAP participants and not be familiar with SNAP (this was also noted in 

Phase I of the FM Ops Study, where managers at upscale locations had no knowledge of SNAP and 

the board had never discussed SNAP). The type of work done by the survey respondent at the 

farmers market or the outlet may also play a role in their awareness of SNAP. Finally, the survey did 

include an introduction to the section to describe SNAP and to clarify that SNAP was formally 

known as the Food Stamp Program. However, if the survey respondent did not read the 

introduction, they may not be familiar with SNAP due to differences in names used in various 

States. For example, 29 States use the term SNAP, 3 States call it the food supplement program, 

4 States call it the Food Stamp Program and 7 States have other names. 

 

In most markets, the decision for farmers markets to participate in SNAP is made by the market 

itself. Almost two-thirds of the Stratum 4 markets involved vendors in this decisionmaking process. 

Despite the large number of participants receiving WIC Farmers Market Nutrition Program 

(WICFMNP) benefits compared with Senior Farmers Market Nutrition Program (SFMNP) benefits 

and a 10-year difference in program age (WICFMNP started in 1992 and SFMNP started in 2001),  

Farmers Markets and Direct Marketing Farmers 
and SNAP  5 
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a greater proportion of markets and farmers participated in the SFMNP than in the WICFMNP and 

WIC Cash Voucher Program (USDA FNS, 2012e; USDA FNS, 2012f). 

 

 

5.1.1 Farmers Market Survey Respondent’s Awareness of and 
Participation in USDA Nutrition Assistance Programs 

In CY 2011, a vast majority (80 percent) of the farmers market survey respondents were aware that 

farmers markets can participate in SNAP, and 72.8 percent were aware that farmers markets can 

participate in other USDA nutrition assistance programs such as WIC Cash Voucher Program, 

WICFMNP, and SFMNP. 

 

In Stratum 1, almost all the farmers market survey respondents were aware that markets can 

participate in SNAP and over 80 percent had visited the USDA Food and Nutrition Service (FNS) 

website and had seen the handbook about SNAP in farmers markets. In Stratum 4, about 25 percent 

of the respondents were not aware that farmers markets can participate in SNAP; 52 percent had 

visited the FNS website; and 43 percent had seen the handbook of SNAP in farmers markets 

(Table 5-1). A greater proportion of Stratum 1 than Strata 2 through 4 farmers markets were aware 

that besides SNAP, farmers markets could participate in other USDA nutrition assistance programs. 

 

A greater proportion of markets in Stratum 1 than in Stratum 4 participated in the cash voucher 

program, WICFMNP, and the SFMNP. Within each stratum, more markets participated in the 

SFMNP than in the WICFMNP or the WIC cash voucher program (Table 5-1). This may be due to 

the slightly higher number of States that participated in the SFMNP in 2011; in FY 2011, 51 State 

agencies received grants to participate in the SFMNP while only 46 State agencies received federal 

grants to participate in the WICFMNP and 17 did so for the WIC cash voucher program. 

 

As discussed in Chapter 3, a majority of the farmers markets were independently owned and 

operated. Consistent with the farmers market ownership structure, about 70 percent of farmers 

markets made their own decisions regarding participation in SNAP. More markets involved vendors 

than umbrella organizations or State and local governments in this decisionmaking process. More 

farmers markets in Stratum 1 and 2 than in Stratum 3 and 4 reported board involvement in 

decisionmaking on the market’s SNAP participation (Table 5-2). 
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Table 5-1. Farmers market survey respondents’ awareness and participation in USDA food 
assistance programs, overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

Farmers market survey PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
respondent N=1682 N=654 N=171 N=44 N=813 

Aware that markets can participate in 
SNAP 80.0 (1.6) 99.1 (0.3) 94.6 (1.1) 78.5 (4.1) 74.9 (2.0) 
Other nutrition assistance 

programs besides SNAP 72.8 (1.7) 89.7 (0.9) 82.1 (1.8) 79.6 (3.9) 68.4 (2.2) 
Among farmers market survey respondents who are aware that farmers markets can participate in SNAP 
 N=1437 N=636 N=155 N=33 N=613 
Visited USDA FNS website 59.4 (1.7) 80.0 (1.2) 73.4 (2.5) 76.9 (4.8) 52.0 (2.4) 
Seen handbook of SNAP in 

farmers markets 53.6 (1.7) 81.4 (2.0) 79.6 (2.3) 75.4 (5.6) 43.3 (2.5) 
Farmers market participation in USDA Nutrition Assistance Programs other than SNAP 
 N=1682 N=654 N=171 N=44 N=813 
Market participates in WIC 

Cash Voucher Program 43.2 (1.7) 50.0 (1.5) 38.0 (2.6) 48.9 (6.5) 41.3 (2.4) 
Market participates in WIC 

Farmers Market 
Nutrition Program 54.0 (1.7) 70.5 (1.3) 53.4 (2.5) 67.7 (6.2) 48.7 (2.2) 

Market participates in 
Senior Farmers Market 
Nutrition Program 65.5 (1.7) 77.7 (1.3) 61.2 (2.7) 70.8 (5.7) 61.9 (2.3) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 
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Table 5-2. Decisionmaking entity on farmers markets participation in SNAP, overall and by 
SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Decisionmaking entitya N=1682 N=654 N=171 N=44 N=813 

Farmers market 68.7 (1.5) 68.9 (1.8) 83.3 (2.0) 71.5 (5.5) 67.8 (2.0) 
Vendors 56.3 (1.5) 33.9 (1.5) 49.3 (2.6) 36.5 (5.0) 64.0 (2.0) 
Farmers market board 38.8 (1.7) 46.3 (1.4) 48.5 (2.4) 40.1 (4.9) 35.9 (2.3) 
State/local government 25.7 (1.5) 23.9 (1.3) 25.7 (1.9) 22.8 (5.3) 26.3 (2.0) 
Umbrella organization 22.7 (1.6) 34.6 (1.2) 20.9 (2.1) 24.5 (5.3) 19.2 (2.2) 
Third party organization 5.1 (0.7) 7.1 (0.6) 5.5 (0.9) 5.7 (2.7) 4.4 (1.0) 
Other 4.2 (0.8) 2.7 (0.5) 1.3 (0.5) 16.3 (4.8) 4.6 (1.0) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied to the market. 

 

 

5.1.2 SNAP Acceptance by Food Vendors at Farmers Markets 

The farmers market survey asked if all, most, a few, or none of the food vendors accepted SNAP at 

farmers markets. All vendors accepted SNAP benefits in about 55 percent of farmers markets in 

Stratum 1 and 24 percent of farmers markets in Stratum 3 compared with 13 percent in Stratum 2 

and 5 percent in Stratum 4. About 6 percent of the farmers markets in Stratum 1 and 71 percent in 

Stratum 4 reported that none of the vendors accepted SNAP (Table 5-3). 

 

Several reasons may explain why a small proportion of farmers markets in Stratum 1 reported that 

none of the food vendors accepted SNAP. First, vendors that sell prepared foods (i.e., ready to eat 

foods) are typically not eligible to accept SNAP; respondents may have considered vendors selling 

ready to eat foods as “food vendors” and therefore reported that not all food vendors accepted 

SNAP. Second, at SNAP authorized markets, vendors selling SNAP eligible products may choose to 

not redeem SNAP. Third, it is possible that farmers market survey respondents misunderstood this 

question to mean what proportion of vendors are SNAP authorized rather than proportion of 

vendors that redeem SNAP. Finally, this may have been a reporting error introduced by the mode; 

some of the respondents completed the online survey and may have unintentionally clicked on the 

‘none of the farmers’ response. 
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SNAP authorized vendors selling in Stratum 4 markets may account for 5 percent of farmers 

markets response that all food vendors accepted SNAP. For example, in Iowa, SNAP authorization 

is at the vendor level and not at the market level. Besides Iowa, farmers markets in other States may 

also have a similar structure, where vendors are authorized and the market is not. 

 
Table 5-3. Percentage of food vendors accepting SNAP at farmers markets, overall and by 

SNAP authorization status in 2011 
 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized with 
no redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 
All 16.6 (0.7) 54.9 (1.5) 12.7 (1.7) 23.8 (4.8) 4.8 (0.7) 
Most 13.0 (1.2) 30.5 (1.4) 12.6 (1.8) 12.3 (4.2) 7.6 (1.7) 
A few 14.9 (1.2) 8.9 (1.2) 15.8 (1.8) 9.0 (3.6) 16.8 (1.6) 
None 55.4 (1.6) 5.7 (0.7) 58.9 (2.5) 54.9 (5.7) 70.7 (2.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

Approximately two-third of the farmers markets in Stratum 1 reported that vendors who did not 

accept SNAP at the market did so because they did not sell products that qualify. Lack of 

infrastructure was cited by about 2 percent of the farmers markets in Stratum 1, 10 percent in 

Stratum 3, and about 20 percent in Strata 2 and 4 respectively (Table 5-4). 
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Table 5-4. Main reason SNAP benefits not accepted by all vendors at the farmers markets, 
overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemption
s in 2011 

(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1032 N=290 N=137 N=25 N=580 
Don’t sell products that qualify 18.0 (1.0) 62.7 (1.5) 10.6 (1.4) 25.7 (4.3) 8.0 (1.1) 
Lack of infrastructure or 

equipment 17.5 (1.3) 2.1 (0.3) 22.5 (2.0) 10.2 (2.7) 21.0 (1.6) 
Not authorized 9.8 (1.1) 0.5 (0.1) 8.6(1.3) 14.4 (3.9) 11.8 (1.4) 
No vendor interest 8.8 (1.0) 7.7 (0.9) 8.8 (1.3) 4.4 (2.0) 9.1 (1.3) 
Not enough participants 7.7 (0.9) 3.3 (0.5) 11.9 (1.8) 2.5 (1.7) 8.6 (1.1) 
Lack of awareness or 

information 7.0 (0.9) 3.7 (0.5) 2.8 (0.7) 3.9 (1.6) 8.0 (1.1) 
Complicated process 6.6 (0.7) 2.8 (0.4) 8.4 (1.5) – 7.4 (0.9) 
Startup and ongoing costs 5.8 (0.7) 1.7 (0.4) 5.2 (1.1) 6.3 (2.3) 6.7 (0.9) 
Lack of staff 3.7 (0.5) 1.5 (0.4) 3.3 (0.8) 4.4 (2.0) 4.2 (0.7) 
Late authorization 2.0 (0.5) 0.9 (0.5) 2.2 (0.6) – 2.2 (0.7) 
Do not accept SNAP 2.5 (0.7) 2.9 (0.5) 3.1 (0.9) 2.5 (1.7) 2.4 (0.9) 
Personal choice (including 

political and religious 
considerations) 1.5 (0.5) 2.0 (0.6) – – 1.5 (0.6) 

Did not want government to 
know information 1.3 (0.4) 2.6 (0.5) 1.1 (0.4) 2.5 (1.9) 1.0 (90.5) 

Vendors do it individually 1.2 (0.3) 0.8 (0.3) 1.4 (0.7) – 1.3 (0.3) 
Board/outside organization did 

not approve use 0.7 (0.2) – 1.7 (0.5) – 0.8 (0.3) 
Other 6.0 (0.7) 4.8 (0.7) 8.3 (1.1) 23.3 (3.4) 6.0 (0.9) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 
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5.1.3 Procedures Used to Redeem SNAP Benefits at Farmers Markets 

The farmers market survey asked respondents to identify the procedures used by the markets to 

redeem SNAP benefits. A review of responses suggests that a small number of farmers market 

survey respondents from Stratum 2 may be reporting procedures used either by the market or the 

SNAP-authorized vendors at the markets, or by the survey respondent at other farmers markets 

managed by them. While the reported procedures are meaningful in understanding how SNAP is 

redeemed at farmers markets, it may not represent the sampled market. 

 

Over 75 percent of the markets in Stratum 1 reported using electric benefits transfer (EBT) 

machines and tokens to redeem SNAP benefits. About one-fourth of the farmers markets reported 

using EBT offline vouchers, and 15 percent reported using paper scrip to redeem SNAP benefits 

(Table 5-5). 

 
Table 5-5. Method used to redeem SNAP payments at farmers markets, overall and by SNAP 

authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions in 

2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methodsa N=1115b N=627 N=61 N=425 

EBT machine 26.4 (1.3) 76.6 (1.3) 17.9 (2.9) 4.7 (1.1) 
Tokens 23.1 (1.1) 73.5 (1.9) 20.8 (3.0) 1.6 (0.5) 
EBT offline voucher 9.8 (0.7) 25.2 (1.3) 4.0(1.9) 3.5 (0.7) 
Paper scrip 7.3 (0.9) 15.2 (1.1) 6.7 (1.9) 4.0 (1.1) 
Receipts 3.2 (0.3) 9.7 (0.8) 1.7(1.0) 0.6 (0.3) 
Other method 1.5 (0.4) 0.6 (0.2) – 1.9 (0.6) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. bincludes 2 respondents from Stratum 3. Stratum 3 data are not included in the table, since only 2 respondents answered 
this question. – Represents zero or rounds to less than half the unit of measurement shown. 
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5.2 Direct Marketing Farmer Survey Respondents’ Awareness 
and Participation in USDA Nutrition Assistance Programs 

In CY 2011, a majority of the direct marketing farmers were aware that farmers can participate in 

SNAP, and approximately 70 percent were aware that farmers can participate in other USDA 

nutrition assistance programs such as the WIC Cash Voucher Program, WICFMNP, and SFMNP. A 

greater proportion of direct marketing farmer survey respondents in Stratum 1 and Stratum 2 than 

in Stratum 3 were aware that markets can participate in SNAP (Table 5-2). More direct marketing 

farmers have seen the handbook of SNAP in farmers markets (75 percent) than visited the USDA 

website (56 percent). While nearly 60 percent of direct marketing farmers from Strata 1 and 2 had 

visited the FNS website, only 26 percent from Stratum 3 had done so (Table 5-6). 

 

Similar to the patterns of participation rates noted in farmers markets, a greater proportion of direct 

marketing farmers reported participation in the SFMNP than in the WICFMNP or the WIC Cash 

Voucher program. These patterns of participation in USDA nutrition assistance programs held for 

direct marketing farmers in all three strata (Table 5-6). 

 
Table 5-6. Direct marketing farmer survey respondents’ awareness and participation in USDA 

food assistance programs, overall and by SNAP authorization status in 2011 
 

 

Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
N=565 N=282 N=209 N=74 

Aware they can participate in 
SNAP 95.8 (0.5) 99.7 (0.2) 94.6 (0.9) 77.6 (3.2) 
Other nutrition assistance 

programs besides SNAP 73.6 (1.3) 76.6 (2.2) 67.2 (2.1) 74.3 (3.2) 
Among direct marketing farmer survey respondents who are aware that farmers can participate in SNAP 
 N=514 N=272 N=188 N=54 
Visited USDA FNS website 56.4 (1.6) 59.2 (2.2) 59.1 (2.2) 26.2 (3.4) 
Seen handbook of SNAP in 

farmers markets 74.6 (1.6) 76.5 (2.3) 72.0 (2.3) 69.1 (4.1) 
Direct marketing famer participation in USDA nutrition assistance programs other than SNAP 
 N=565 N=282 N=209 N=74 
WIC Cash Vouchers 47.4 (1.9) 47.5 (2.7) 44.4 (2.4) 53.5 (4.0) 
WICFMNP 58.6 (1.9) 59.7 (2.6) 56.5 (3.0) 57.9 (4.0) 
SFMNP 70.6 (1.8) 71.2 (2.5) 68.6 (2.9) 72.2 (4.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 
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5.2.1 Number of Outlets at Which Direct Marketing Farmers Accepted 
SNAP Benefits 

The direct marketing farmers were asked if they accepted SNAP benefits at all, most, a few, or none 

of the outlets where they sold farm products. About 60 percent of direct marketing farmers in 

Stratum 1 accepted SNAP at all outlets. About 3 percent of direct marketing farmers in Stratum 1 

indicated that SNAP was not accepted at any outlet compared with 10 percent and 26 percent in 

Strata 2 and 3 respectively. It is likely that some of the direct marketing farmers may use different 

terms for SNAP, and therefore their responses may not be correct. It is also likely that the direct 

marketing farmer selling at multiple outlets may engage more than one staff to sell at outlets, and the 

survey respondent may not be responsible for selling farm products at outlets where SNAP was 

accepted. While sixty-two percent of direct marketing farmers in Stratum 1 and 38 percent in 

Stratum 2 reported accepting SNAP at all outlets, 28 percent in Stratum 3 reported accepting SNAP 

at all outlets. In addition, direct marketing farmers in Stratum 3 were likely reporting information for 

the time periods prior to CY 2011, when they accepted SNAP (Table 5-7). 

 
Table 5-7. Percentage of outlets where direct marketing farmers accepted SNAP, overall and 

by SNAP authorization status in 2011 
  

 Overall 

SNAP authorized 
with redemptions in 

2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=565 N=282 N=209 N=74 

All 56.4 (1.9) 61.6 (2.2) 37.8 (3.0) 28.2 (8.1) 
Most 16.7 (1.4) 17.0 (1.7) 14.5 (2.2) 23.7 (8.3) 
A few 22.2 (1.7) 18.8 (2.0) 37.8 (3.4) 22.0 (7.4) 
None 4.6 (0.8) 2.6 (0.7) 10.0 (2.3) 26.1 (7.5) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

 

 

5.2.1.1 Reasons Direct Marketing Farmers Did Not Accept SNAP at All Outlets 

Approximately 40 percent of direct marketing farmers in Strata 1 and 2 reported lack of 

infrastructure or equipment as the reason for not accepting SNAP at all outlets; 15 percent of direct 

marketing farmers in Stratum 1 and 11 percent in Stratum 2 also cited not enough participants as a 

reason. Interestingly, seven direct marketing farmers in Stratum 3 also responded to this survey 
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question; 15 percent reported complicated process and about 11 percent indicated they did not want 

government to know their personal information (Table 5-8). 

 
Table 5-8. Reason for direct marketing farmer not accepting SNAP at all outlets, overall and by 

SNAP authorization status in CY 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=136 N=85 N=44 N=7 

Lack of infrastructure or 
equipment 36.4 (3.4) 37.0 (4.5) 41.3 (4.9) – 

Not enough participants 13.2 (2.6) 15.0 (3.6) 10.7 (2.7) – 
Complicated process 5.0 (1.4) 4.1 (1.5) 5.5 (2.7) 15.3 (8.9) 
Personal choice (including 

political and religious 
considerations) 2.9 (0.9) 1.2 (0.9) 8.5 (2.4) – 

Only vendor at the outlet 4.7 (1.4) 5.0 (1.9) – 27.2 (10.8) 
Did not want government to 

know information 2.4 (1.1) 1.2 (0.9) 4.2 (3.2) 11.6 (6.2) 
Lack of staff 2.1 (0.6) 1.5 (0.6) 4.3 (1.7) – 
No vendor interest 1.0 (0.4) 0.7 (0.4) 2.1 (1.2) – 
Late authorization 1.0 (0.4) 0.7 (0.4) 2.1 (1.2) – 
Don’t sell products that 

qualify 1.0 (0.4) – 4.3 (1.7) – 
Not authorized 1.0 (0.8) 1.5 (1.2) – – 
Lack of awareness or 

information 0.8 (0.6) 1.2 (0.9) – – 
Startup and ongoing costs 0.5 (0.3) – 2.1 (1.2) – 
Other reasons 6.9 (2.0) 8.0 (2.6) 2.1 (1.2) 15.3 (10.7) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 

 

 

5.2.2 Use of Farmers Market and Direct Marketing Farmer Authorization 
to Accept SNAP 

The USDA’s FNS authorizes farmers markets, direct marketing farmers, and numerous other store 

types to accept SNAP. SNAP-authorized direct marketing farmers who sell at SNAP authorized 

outlets (including SNAP-authorized farmers markets) may use either their own authorization or the 

outlet’s authorization. The survey included two questions to ascertain if the direct marketing farmer 

used their own authorization or the outlet’s authorization to redeem SNAP benefits. Some survey 
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respondents reported their own as well and other vendors use of their own or outlet’s authorization 

to accept SNAP benefits. This resulted in responses that were not mutually exclusive (i.e., 

respondents indicated they always used their own authorization and they always used the outlet’s 

authorization). The data presented here depict the responses provided by the direct marketing 

farmer. In CY 2011, direct marketing farmers reported using their own as well as the outlet’s 

authorization to redeem SNAP benefits. Over 60 percent of the direct marketing farmers in Stratum 

1 and 20 percent in Stratum 2 reported using their own authorization to accept SNAP benefits. 

About 40 percent of direct marketing farmers in Stratum 2 and 6 percent in Stratum 3 reported 

using the outlet’s SNAP authorization. (Table 5-9). It is likely that direct marketing farmers in Strata 

2 and 3 considered the SNAP authorization status of other vendors at the outlet when they indicated 

that they used their own SNAP authorization. It is also possible that direct marketing farmers in 

Stratum 3 reported using their own SNAP authorization when they had SNAP authorization 

(sometime between 2007 and 2010) instead of the specified CY 2011 timeframe on the survey. The 

survey did not include a followup question to obtain a reason for choosing either their own or the 

markets authorization. 

 
Table 5-9. SNAP benefit redemption method at outlets where direct marketing farmer 

redeemed the most SNAP benefits, overall and by SNAP authorization status in 
2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methoda N=483 N=262 N=174 N=47 

SNAP benefits were not 
redeemed at any outlet 26.2 (1.2) 5.4 (1.0) 57.7 (2.5) 79.9 (4.2) 

SNAP benefits redeemed 
using farmers SNAP 
authorization 47.0 (1.7)) 64.6 (2.3) 19.6 (2.2) 4.3 (2.0) 

SNAP benefits redeemed 
using outlet’s SNAP 
authorization 11.1 (1.1) 10.3 (1.5) 39.2 (14.2) 6.7 (2.6) 

SNAP benefits redeemed 
using either farmer or 
outlet’s SNAP 
authorization 15.7 (1.3) 19.6 (2.1) 8.6 (1.4) 9.1 (3.0) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 
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5.2.3 SNAP Payment Redemption Method Used by Direct Marketing 
Farmers at All Outlets 

The survey question asked direct marketing farmers to select all methods used to redeem SNAP at 

all outlets. An overwhelming majority of the direct marketing farmers in Stratum 1 reported using 

EBT, and about 15 percent also reported using EBT offline vouchers and tokens. Approximately 

two-thirds of the direct marketing farmers in Stratum 2 reported using EBT, and almost one-fourth 

reported using EBT offline vouchers (Table 5-10). 

 
Table 5-10. SNAP payment redemption method used by direct marketing farmers at all outlets, 

overall and by SNAP authorization status in 2011 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methoda N=288 N=256 N=29 N=3 

EBT machine 92.2 (1.1) 94.6 (1.0) 64.5 (6.0) † 
EBT offline voucher 16.6 (1.7) 16.1 (1.8) 23.9 (5.6) – 
Tokens 15.7 (1.7) 15.7 (1.9) 10.5 (3.5) † 
Paper scrip 6.5 (1.0) 5.5 (1.1) 18.8 (4.5) † 
Receipts 3.1 (0.8) 2.6 (0.8) 10.5 (3.4) – 
Other 0.8 (0.4) 0.9 (0.5) – – 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of 
measurement shown. 

 

 

5.3 Outlets Where Direct Marketing Farmers Reported the Most 
SNAP Sales 

In addition to questions on methods used to redeem SNAP at all outlets, all direct marketing farmer 

survey respondents were asked to select one outlet where they redeemed the most SNAP benefits 

and to provide additional information about the outlet. This section presents the information 

specific to the one outlet where direct marketing farmers redeemed the most SNAP benefits. 
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5.3.1 Type and Characteristics of Outlet Where Direct Marketing Farmers 
Reported the Most SNAP Sales 

In CY 2011, a majority of the direct marketing farmers selected farmers markets as the outlet where 

they had the most SNAP sales. Among direct marketing farmers selling farm produce at farmers 

markets, about 15 percent from Strata 1 and 2 and about 25 percent from Stratum 3 sold at more 

than five farmers markets. Almost 60 percent of direct marketing farmers in Stratum 1 and 70 

percent in Stratum 2 redeemed the most SNAP benefits at farmers markets. A total of 12 direct 

marketing farmers in Stratum 3 respondents answered this question and all of them indicated they 

redeemed the most SNAP benefits at farmers markets (Table 5-11). 

 

A greater proportion of direct marketing farmers in Stratum 1 (82 percent) than in Stratum 2 

(70 percent) reported that they sold at outlets where the individual vendors (not the outlet) were 

SNAP authorized. Almost all of the 12 direct marketing farmers in Stratum 3 sold at outlets where 

the market as a whole was authorized. Although the number of respondents in Stratum 3 is small, 

these data suggest that direct marketing farmers who had prior certification may discontinue SNAP 

participation because they sell at outlets where they can use the market’s authorization to redeem 

SNAP. A sizeable majority of the direct marketing farmers in all three strata used their own 

authorization to redeem SNAP benefits at the outlet (Table 5-12). 

 

The direct marketing farmer survey included a list of reasons to sell farm products at the outlet 

where direct marketing farmers had the most SNAP sales and asked respondents to indicate their 

agreement or disagreement with these reasons. In all three strata, receiving retail value of products 

was cited by 54 percent of the respondents in strata 2 and 44 percent of respondents in Stratum 1. 

About one-third of the direct marketing farmers in Strata 1 and 2 indicated that convenience was the 

most important driver for selling products at the outlet. Customer interaction, reaching SNAP 

customers, and selling surplus were also cited by direct marketing farmers in Strata 1 and 2 (Table 5-

13). About 40 percent of markets in Stratum 1 indicated other reasons and some of them utilized the 

write-in field to specify these reasons. A few reasons included location of the market (proximity to 

the farm, busy area, etc.); high volume of customers, particularly SNAP, WICFMNP and SFMNP 

customers; role in starting or operating the market, and to serve the local community. 
  



 

  
 
 

68 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Table 5-11. Type of outlet where direct marketing farmers had the most SNAP sales, overall and 
by SNAP authorization status in 2011 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=345 N=249 N=84 N=12 

Farmers market 61.4 (1.9) 57.3 (2.2) 72.9 (3.2) 100.0 (0.0)a 
Permanent roadside 

stand/market 17.2 (1.4) 19.3 (1.7) 10.9 (2.2) – 
Direct on-farm, other 6.6 (1.1) 6.7 (1.2) 7.6 (2.6) – 
CSA or subscription 4.5 (0.8) 4.9 (1.0) 3.3 (1.0) – 
Temporary roadside stand 4.4 (0.9) 4.4 (1.0) 5.4 (1.5) – 
Direct to retailers 1.8 (0.6) 2.3 (0.8) – – 
Pick-your-own 1.2 (0.5) 1.5 (0.6) – – 
Greenhouse/nursery 0.3 (0.2) 0.4 (0.3) – – 
Other 2.5 (0.7) 3.2 (0.9) - - 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 
Table 5-12. SNAP authorization status at the outlet where direct marketing farmers had the 

most SNAP sales, overall and by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=331 N=239 N=80 N=12 

SNAP authorization at the outlet 
Individual vendors and 

farmers are authorized 79.0 (1.6) 81.7 (1.9) 70.5 (3.4) 57.8 (10.0)a 
The market as a whole is 

authorized 53.2 (2.0) 46.7 (2.4) 74.3 (3.6) 93.0 (3.9)a 
SNAP authorization used for SNAP transaction at outlet 
Direct marketing farmers 

authorization used 83.2 (1.2) 80.5 (1.8) 85.0 (1.6) 92.7 (2.2)a 
Outlet’s authorization used 35.0 (1.8) 28.0 (2.2) 59.6 (3.6) 61.1 (9.5)a 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. 
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Table 5-13. Reasons direct marketing farmers sold farm products at the outlet where they had 
the most SNAP sales, overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=320 N=233 N=76 N=11 

Receive retail value of 
products 46.3 (2.1) 44.3 (2.5) 53.6 (3.6) 52.6 (9.6)a 

Convenience 32.6 (1.8) 33.1 (2.1) 33.0 (3.6) 18.6 (7.7)a 
Customer interaction 18.9 (1.8) 19.3 (2.2) 18.0 (3.0) 14.3 (6.3)a 
Reaching SNAP customers 12.8 (1.4) 15.6 (1.7) 3.5 (1.2) – 
Advertising products 7.5 (1.3) 8.2 (1.5) 3.9 (2.1) 9.3 (6.5)a 
Selling surplus products 5.9 (1.1) 5.5 (1.3) 8.8 (2.6) – 
Other 36.5 (4.2) 40.2 (5.0) 20.1 (5.4) 26.5 (18.4)a 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 

 

5.3.2 Proportion of Vendors Accepting SNAP at Outlet Where the Direct 
Marketing Framer Redeemed the Most SNAP Sales 

In CY 2011, approximately 30 percent of direct marketing farmers in Strata 1 and 2 accepted SNAP 

at outlets where all food vendors accepted SNAP. About 15 percent of direct marketing farmers in 

Strata 1 and 2 reported that they accepted SNAP at outlets where none of the food vendors (besides 

themselves) accepted SNAP (Table 5-14). It is likely that these direct marketing farmers may be 

selling at food outlets where they are the only seller (such as temporary roadside stands, pick your 

own operations, and so forth.), or they may be the only SNAP authorized vendor at the outlet. It is 

also likely that markets previously accepting SNAP may have stopped during the middle of the year, 

and the respondent may be reporting the most current status rather than in CY 2011. 

 

In response to the question, “what is the main reason SNAP benefits were not accepted by all 

vendors at this outlet?” about 14 percent of direct marketing farmers reported that the individual 

vendors were not SNAP authorized. Startup and ongoing costs and sale of products that don’t 

qualify for SNAP were cited as reasons by about 15 percent of the direct marketing farmers in Strata 

1 and 2 (Table 5-15). 
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Table 5-14. Proportion of vendors accepting SNAP at outlets where direct marketing farmers 
had the most SNAP benefits redemptions, overall and by SNAP authorization status 
in 2011 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=331 N=239 N=80 N=12 

All 28.7 (1.9) 27.8 (2.2) 33.0 (3.4) 22.4 (7.7)a 
Most 18.1 (1.7) 15.5 (1.9) 26.0 (2.5) 35.3 (9.8)a 
A few 40.1 (2.0) 43.9 (2.5) 25.5 (3.0) 33.4 (9.5)a 
None 13.2 (1.4) 12.8 (1.6) 15.5 (2.6) 8.8 (6.2)a 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. 

Table 5-15. Main reason SNAP benefits were not accepted by all vendors at the outlets where 
direct marketing farmers had the most SNAP sales, overall and by SNAP 
authorization status in 2011 

 Overall 

SNAP authorized 
with 

redemptions in 
2011 

(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=135 N=98 N=31 N=6 

Not authorized 14.0 (1.9) 14.3 (2.5) 12.3 (3.3) 13.5 (7.4)a 
Startup and ongoing 

costs 12.7 (2.5) 12.8 (2.8) 15.4 (3.8) – 
Don’t sell products that 

qualify 12.1 (2.2) 11.2 (2.5) 15.3 (5.2) 17.3 (10.1)a 
Lack of awareness or 

information 10.0 (1.9) 11.3 (2.3) 6.2 (2.4) – 
Only vendor at the outlet 8.4 (1.8) 10.5 (2.2) – – 
Lack of infrastructure or 

equipment 6.1 (1.7) 7.0 (2.0) 3.1 (1.6) – 
Complicated process 5.6 (1.8) 5.4 (2.0) 7.5 (3.6) – 
No vendor interest 5.2 (1.4) 3.7 (1.4) 6.2 (2.4) 34.6 (14.0)a 
Not enough participants 3.9 (1.2) 3.0 (1.4) 9.3 (2.8) – 
Did not want government 

to know information 1.5 (0.8) 1.9 (1.0) – – 
Personal choice 

(including political and 
religious 
considerations) 1.9 (1.1) 2.4 (1.4) – – 

Lack of staff 0.8 (0.6) 1.0 (0.7) – – 
Other reasons 17.7 (2.6) 15.5 (3.1) 24.7 (5.1) 34.6 (14.8)a 

NOTE: PCT = weighted percent. SE = standard error. N=unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 
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5.3.3 Fee Structure at Outlet Where Direct Marketing Farmers Had the 
Most SNAP Sales 

In CY 2011, about 34 percent of the direct marketing farmers in Stratum 1 and 28 percent in 

Stratum 2 reported that there were no fees at the outlet. About 50 percent of the direct marketing 

farmers in Stratum 1 and 69 percent in Stratum 2 reported a flat fee structure at the outlet. Almost 

one-half of the direct marketing farmers reported that the outlets charged flat fees per season (Table 

5-16). 

 

This study did not examine the fee structure of the outlet by type of outlet where the direct 

marketing farmers had the most SNAP sales. Such examination may reveal consistent reporting of 

fee structure at outlets (i.e., most farmers markets charge a vendor fee per season or per market day). 

 
Table 5-16. Fee structure at the outlet where the direct marketing farmer had the most SNAP 

sales, overall and by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=90 N=59 N=27 N=4 

Flat fee 54.2 (3.5) 47.2 (4.6) 68.9 (5.9) † 
Percentage of sales 6.7 (2.3) 8.1 (3.1) 3.5 (2.0) – 
No fee 31.1 (3.5) 33.8 (4.4) 27.6 (5.8) – 
Other 8.1 (2.5) 11.0 (3.5) – – 
At outlets that charged DMFs a flat fee; time period covered by flat fee 
 N=51 N=28 N=19 N=4 
Flat fee per season 46.3 (4.8) 48.8 (7.4) 52.5 (7.4) – 
Flat fee per month  11.8 (3.2) 7.5 (3.8) 10.1 (3.9) † 
Flat fee per week 3.1 (1.3) – 10.1 (4.1) – 
Flat fee per market day 38.9 (5.2) 43.7 (7.7) 27.3 (6.5) † 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. †Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 
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5.3.4 Direct Marketing Farmer Sales From EBT Transactions, Sales 
Reporting Requirements, and Satisfaction With Sales at Outlet With 
Most SNAP Sales 

The majority of direct marketing farmers in Strata 1 and 2 reported less than 25 percent of their total 

sales from SNAP at the outlet. Only 6 percent of direct marketing farmers in Stratum 1 reported 

more than 50 percent of their totals sales from SNAP; none of the direct marketing farmers in 

Stratum 2 had SNAP sales accounting for more than 50 percent of total sales (Table 5-17). About 

20 percent of direct marketing farmers in Stratum 1 and 36 percent in Stratum 2 were required to 

report their total sales to the outlet manager (Table 5-17). 

 

Most direct marketing farmers were satisfied with the total sales at the outlet; 30 percent of the 

direct marketing farmers in Stratum 1 and 20 percent in Stratum 2 were very satisfied with the total 

sales at the outlet. About 15 percent of direct marketing farmers in Stratum 1 and 23 percent in 

Stratum 2 were not satisfied with total sales at the outlet (Table 5-18). 

 
Table 5-17. Portion of total sales from EBT transactions and reporting of sales requirements at 

the outlet where they had the most SNAP sales, overall and by SNAP authorization 
status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=87 N=57 N=26 N=4 

Portion of sales from EBT transactions at the outlet 
Less than 25% 83.5 (3.2) 83.0 (4.1) 82.4 (4.1) † 
Between 26-50% 12.0 (2.6) 10.9 (3.3) 17.6 (4.1) – 
Between 51-75% 3.2 (1.8) 4.4 (2.4) – – 
Between 76-100% 1.3 (1.0) 1.8 (1.3) – – 

Required to report sales at outlet to outlet manager 
Yes 23.7 (2.7) 21.0 (3.2) 35.6 (6.3) – 
No 53.0 (3.7) 51.0 (4.8) 51.4 (6.6) † 
Not applicable 23.3 (3.0) 28.0 (3.8) 13.0 (3.6) – 

NOTE: PCT = weighted percent. SE = standard error. N=unweighted sample size. † Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 
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Table 5-18. Vendor satisfaction with total sales at the outlet where they had most SNAP sales, 
overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=92 N=60 N=28 N=4 

Very satisfied 27.8 (3.8) 29.2 (4.7) 19.5 (4.8) † 
Mostly satisfied 26.7 (3.1) 23.6 (3.8) 40.3 (5.9) – 
Somewhat satisfied 28.8 (3.8) 31.4 (4.9) 17.6 (4.7) † 
Not satisfied 16.8 (3.5) 15.7 (4.3) 22.6 (6.2) – 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. † Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 

 

5.3.5 Methods Used to Promote Products, Determine Prices, and Assess 
Success at Outlets Where Direct Marketing Farmers had the Most 
SNAP Sales 

Direct marketing farmers in all three strata used a variety of methods to promote products to 

customers, including signs indicating price, signs indicating SNAP/EBT is accepted, and signs for 

product information. A slightly higher proportion of direct marketing farmers in Stratum 1 than in 

Strata 2 and 3 reported giving recipes (orally or on cards) and bulk discounts to customers. About 

50 percent of direct marketing farmers in Strata 1 and 2 reported offering samples/taste testing to 

customers (Table 5-19). 

 

While a great majority of direct marketing farmers in Strata 1 and 2 measured success at the outlet 

by having return customers and gross sales. A greater proportion of direct marketing farmers in 

Stratum 1 (44 percent) than in Stratum 2 (37 percent) reported using SNAP sales as an indicator of 

success at the outlet (Table 5-20). 

 

A vast majority of the direct marketing farmers in all three strata set prices to match the prices of 

other vendors at the same market. A slightly lower percentage of direct marketing farmers in 

Stratum 1 than in Stratum 2 reported that they set the price based on the cost of production plus 

markup or in comparison with grocery store prices (Table 5-21). 
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Table 5-19. Methods used to promote products at the outlet where the vendor accepted the 
most SNAP benefits, overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no redemptions 

in 2011 
(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methoda N=92 N=60 N=28 N=4 

Signs indicating 
SNAP/EBT is 
accepted 93.0 (2.2) 91.7 (2.9) 96.4 (2.1) † 

Signs indicating price 
of product 91.8 (2.6) 88.8 (3.5) 100.0 (0.0)b 

† 

Signs for product 
information 72.5 (3.7) 76.4 (4.3) 59.0 (6.3) 

† 

Giving recipes 
(orally or on cards) 69.9 (4.4) 74.6 (4.9) 53.8 (6.3) 

† 

Bulk discounts 69.9 (4.4) 74.6 (4.9) 53.8 (6.3) † 
Signs indicating 

credit/debit card 
are accepted 61.0 (3.9) 56.0 (5.0) 75.7 (4.7) 

† 

Samples/tasting 49.9 (4.0) 50.6 (5.0) 50.3 (6.1) † 
Other 21.5 (4.4) 12.1 (4.6) 48.3 (8.9) † 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. 

 
Table 5-20. Index used by direct marketing farmer to determine success at the outlet where 

most SNAP benefits are accepted, overall and by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Indexa N=92 N=60 N=28 N=4 

Having return customers 93.3 (2.1) 93.2 (2.7) 92.4 (2.9) † 
Gross sales 89.1 (2.3) 91.8 (2.8) 85.9 (3.8) † 
Selling most of the products 

by the end of the day 79.5 (3.5) 76.5 (4.5) 85.4 (4.1) 
† 

Selling enough to cover 
expenses 66.2 (4.0) 62.0 (4.9) 75.3 (5.6) 

† 

Net sales 61.6 (3.8) 61.4 (4.6) 62.1 (6.0) † 
SNAP sales 42.4 (3.8) 44.3 (5.1) 36.7 (5.9) † 
Other 9.1 (3.0) 4.1 (2.9) 28.8 (8.4) – 

NOTE: PCT = weighted percent. SE = standard error. N =unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of 
measurement shown. 
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Table 5-21. Method used by direct marketing farmers/vendors to determine prices at the outlet 
where most SNAP benefits are accepted, overall and by SNAP authorization status 
in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methoda N=92 N=60 N=28 N=4 

Matching other vendor 
prices 73.8 (2.9) 70.1 (3.7) 80.5 (4.4) 

† 

Cost of production plus 
mark-up 71.4 (3.6) 67.2 (4.7) 79.9 (4.3) 

† 

Grocery store comparison 63.4 (3.8) 61.8 (4.7) 64.2 (6.3) † 
Pricing below other vendors 17.1 (3.1) 15.1 (3.9) 25.0 (5.9) – 
Other 23.8 (4.7) 22.0 (5.6) 26.3 (7.5) † 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of 
measurement shown. 

 

 

5.3.6 Types of Farm Products Sold by Direct Marketing Farmers at Outlets 
Where They had the Most SNAP Sales 

Fruits and vegetables were the most often sold farm products by direct marketing farmers at outlets 

where they had the most SNAP sales (Table 5-22). The proportion of direct marketing farmers 

selling various farm products was similar at outlets where they accepted the most SNAP benefits and 

all outlets, indicating that the venue did not influence the types of products sold by the direct 

marketing farmers. About 25 percent of direct marketing farmer in Strata 1 and 2 sold prepared 

foods; the survey did not attempt to verify if these were SNAP eligible. While not well researched, it 

appears that the types of farm products being sold are more likely to determine the outlets used by 

direct marketing farmers. 
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Table 5-22. Farm products sold by the direct marketing farmer at outlets where they accepted 
the most SNAP benefits, overall and by SNAP authorization status in 2011 

(The data presented here represent products sold at outlets where the direct marketing farmer 
accepted the most SNAP benefits; sale of these products at all outlets is presented in Table 4-9.) 

 Overall 

SNAP authorized 
with redemptions in 

2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=135 N=98 N=31 N=6 

Fruits 
Always 39.6 (1.9) 40.6 (2.3) 35.6 (3.3) † 
Sometimes 46.3 (2.2) 45.1 (2.5) 52.7 (3.4) † 
Never 14.1 (1.5) 14.3 (1.7) 11.7 (2.1) † 

Vegetables 
Always 73.3 (1.8) 73.9 (2.2) 73.5 (3.2) † 
Sometimes 18.1 (1.7) 17.4 (2.0) 20.3 (2.9) † 
Never 8.6 (1.2) 8.7 (1.4) 6.3 (1.4) † 

Milk 
Always 6.0 (0.9) 6.6 (1.1) 4.5 (1.2) – 
Sometimes 4.7 (0.9) 4.1 (1.0) 6.7 (1.6) †
Never 89.3 (1.2) 89.3 (1.4) 88.9 (1.9) †

Cheese 
Always 9.1 (1.1) 10.8 (1.4) 3.2 (1.0)  
Sometimes 6.6 (1.1) 6.8 (1.3) 5.4 (1.4) †
Never 84.3 (1.4) 82.4 (1.7) 91.4 (1.7) †

Other dairy products 
Always 8.1 (1.1) 9.5 (1.4) 3.3 (1.1) – 
Sometimes 5.9 (0.7) 6.2 (0.8) 5.6(1.7) – 
Never 86.0 (1.3) 84.2 (1.7) 91.1 (2.0) † 

Fish or seafood 
Always 3.1 (0.8) 3.5 (1.0) 2.2 (0.9)  
Sometimes 2.4 (0.7) 2.4 (0.8) 1.1 (0.6) †
Never 94.5 (0.9) 94.1 (1.1) 96.7 (1.1) †

Meat or poultry 
Always 19.1 (1.6) 22.1 (2.0) 9.0 (1.7) – 
Sometimes 6.8 (1.0) 6.9 (1.2) 7.4 (1.9) – 
Never 74.2 (1.8) 71.0 (2.2) 83.6 (2.6) † 

Bread or rolls 
Always 14.2 (1.4) 16.4 (1.8) 7.4 (2.1) – 
Sometimes 16.3 (1.7) 16.6 (2.1) 15.3 (2.5) †
Never 69.5 (2.0) 67.1 (2.3) 77.3 (3.2) †

Other baked goods  
Always 16.4 (1.6) 17.6 (2.0) 13.8 (2.3)  
Sometimes 19.3 (1.7) 19.9 (2.1) 18.7 (3.1) †
Never 64.4 (1.9) 62.5 (2.3) 67.5 (3.2) †

Juice or Cider 
Always 8.6 (1.3) 10.4 (1.6) 2.2 (0.9) – 
Sometimes 21.0 (1.4) 20.3 (1.6) 25.4 (3.0) †
Never 70.4 (1.8) 69.3 (2.1) 72.4 (3.0) †
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Table 5-22. Farm products sold by the direct marketing farmer at outlets where they accepted 
the most SNAP benefits, overall and by SNAP authorization status in 2011 
(continued) 

 
(The data presented here represent products sold at outlets where the direct marketing farmer 
accepted the most SNAP benefits; sale of these products at all outlets is presented in Table 4-9.) 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=135 N=98 N=31 N=6 

Prepared Foods 
Always 8.5 (1.3) 9.1 (1.5) 7.8 (2.2) – 
Sometimes 14.9 (1.4) 14.7 (1.7) 15.6 (2.1) †
Never 76.6 (1.8) 76.2 (2.2) 76.7 (2.9) †

Non-food items 
Always 14.3 (1.5) 16.1 (1.9) 9.0 (2.0) – 
Sometimes 37.8 (2.1) 37.1 (2.6) 41.5 (3.7) †
Never 47.9 (1.9) 46.8 (2.3) 49.5 (3.6) †

NOTE: The data presented here represent products sold at outlets where the direct marketing farmer accepted the most SNAP benefits; 
sale of these products at all outlets is presented in Table 4-9. 

PCT = weighted percent. SE = standard error. N = unweighted sample size. †Represents insufficient cell size to derive meaningful 
estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 

5.3.7 Description of Area Surrounding Farmers Markets Where the Direct 
Marketing Farmer Redeemed the Most SNAP Benefits 

Among the direct marketing farmers who sold at farmers markets, a majority reported that these 

farmers markets were in areas that had residential and commercial buildings, with small corner stores 

or convenience stores, and cafes or coffee stores within a half mile radius of the market. These 

markets were also accessible by public bus service and had on-street, parallel, or angled parking 

within a half mile radius of the market. Amenities such as areas shaded by trees or canopies were 

present, and trash cans were also available at most of these markets (Table 5-23). 
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Table 5-23. Description of the area surrounding farmers markets where the direct marketing 
farmer had the most SNAP sales, overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Descriptiona N=135 N=98 N=31 N=6 

Kinds of buildings or property within a half mile radius of the market 
Residential buildings or 

yards 86.9 (2.3) 87.4 (2.7) 83.8 (4.6) 
†

Commercial or industrial 
buildings 85.8 (2.1) 85.0 (2.5) 89.7 (3.2) 

†

Parking lots or garages 65.1 (3.1) 68.3 (3.7) 52.4 (5.6) †
Designated green spaces 

or parks 61.1 (3.1) 62.2 (3.7) 65.8 (5.1) 
†

Schools 50.5 (3.1) 49.7 (3.7) 50.7 (5.1) †
Undeveloped land or 

vacant lots 45.1 (3.2) 44.2 (3.9) 49.4 (5.3) 
†

Farms 100.0 (0.0)b – 100.0 (0.0)b – 
Other buildings 35.2 (6.0) 31.5 (7.2) 50.0 (9.6) – 

Kinds of stores that sell foods within a half mile radius of the farmers market 
Small corner stores or 

convenience stores 81.5 (2.4) 81.9 (2.8) 80.6 (4.1) 
†

Non-fast food restaurants 77.4 (2.9) 80.2 (3.4) 63.2 (5.3)  †
Cafés or coffee shops 74.1 (2.8) 74.0 (3.4) 74.1 (4.0) †
Fast-food restaurants 65.3 (2.8) 67.6 (3.4) 55.3 (4.7) †
Liquor stores, bars, 

taverns, or nightclubs 62.3 (3.4) 60.6 (4.1) 64.8 (4.6) 
†

Large grocery stores 36.8 (3.0) 37.6 (3.6) 34.4 (4.8) †
Other 14.7 (4.3) 12.5 (4.9) 17.9 (7.8) †

Types of public transportation available near farmers market 
Bus 70.2 (2.8) 67.3 (3.6) 78.0 (3.9) †
Senior transit 43.6 (3.2) 43.2 (3.9) 43.6 (4.9) †
Light rail or subway 13.3 (2.0) 10.6 (2.5) 20.2 (3.6) †

Kind of parking within a half mile radius of the farmers market 
On-street, parallel or 

angled parking 74.1 (2.9) 72.3 (3.7) 80.7 (3.9) 
†

Medium to large lot or 
garage 65.1 (3.1) 68.3 (3.7) 52.4 (5.6) 

†

Small lot or garage 50.5 (3.3) 50.5 (4.1) 57.4 (5.2) – 
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Table 5-23. Description of the area surrounding farmers markets where the direct marketing 
farmer had the most SNAP sales, overall and by SNAP authorization status in 2011 
(continued) 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=135 N=98 N=31 N=6 

Amenities present at the farmers market 
Areas shaded by trees or 

canopies 77.5 (2.8) 73.6 (3.3) 93.6 (2.2) 
†

Trash cans 88.1 (2.1) 86.4 (2.6) 93.4 (2.2) †
Benches or other places to sit 63.4 (3.0) 63.3 (3.7) 66.8 (4.2) †
Bicycle racks 42.8 (3.3) 38.3 (3.9) 63.4 (5.2) †
Working drinking fountains 38.8 (3.0) 33.9 (3.8) 52.6 (5.0) †
Working public telephones 17.8 (2.2) 13.6 (2.4) 35.0 (5.6) †
Public restrooms 63.4 (3.0) 63.3 (3.7) 66.8 (4.2) †

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of 
measurement shown. 

 

 

5.4 Communication Methods 

The farmers market survey included a question on the communication method used to inform 

vendors of their SNAP participation. Similarly, if the direct marketing farmer sold farm products at 

farmers markets, they were asked how they informed the market manager of their participation in 

SNAP. Both farmers market and direct marketing farmer surveys also inquired how markets and 

farmers informed SNAP customers that they accepted SNAP. In CY 2011, farmers markets 

commonly shared printed materials about the SNAP program and informally discussed SNAP with 

individual farmers. About one-half of the direct marketing farmers reported that they were not 

required to notify the farmers market manager if they accepted SNAP. Most direct marketing 

farmers informed the farmers market manager about their SNAP participation through informal 

conversations. Printed materials, Internet, mass media, and billboards or banners were extensively 

used by farmers markets whereas direct marketing farmers relied on signs at the stall to inform the 

SNAP customers of their participation in SNAP. These data indicate that farmers markets have a 

more formal external communication strategy to attract SNAP customers to the market whereas 

direct marketing farmers communicate their participation in SNAP to farmers market shoppers who 



 

  
 
 

80 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

are already at the market. The section below details the communication methods used by farmers 

market and direct marketing farmers. 

 

 

5.4.1 Methods Used by Farmers Markets to Inform Vendors of Their SNAP 
Participation 

About 70 percent of the SNAP-authorized farmers markets that accepted SNAP benefits in 

CY 2011 (Stratum 1) informed the vendors of their participation in SNAP through printed materials 

about the SNAP program and informally through conversations with individual vendors. In 

addition, about two-thirds of the markets utilized official meetings and memos to communicate their 

SNAP participation status to vendors (Table 5-24). 

 
Table 5-24. Methods used by farmers markets to inform vendors of their participation in SNAP, 

overall and by SNAP authorization status in 2011 
 

 

SNAP authorized with 
redemptions in 2011 

(Stratum 1) 

SNAP authorized with 
no redemptions in 2011 

(Stratum 2) 
 PCT (SE) PCT(SE) 

Methoda N=631 N=61 
Printed materials about SNAP program 79.8 (2.0) 67.6 (3.8) 
Informally, through conversations with individual 

vendors 71.0 (1.8) 88.0 (2.4) 
Official meetings 65.5 (1.3) 74.3 (3.3) 
Memos 69.6 (1.4) 52.8 (3.4) 
Other source 3.0 (0.6) 1.6 (0.9) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 

 

 

5.4.2 Methods Used by Direct Marketing Farmers to Inform Farmers 
Market Managers of Their SNAP Participation 

For direct marketing farmers that sold at farmers markets, the survey asked if they were required to 

inform the outlet manager that the direct marketing farmer accepted SNAP. Approximately 

one-third of the direct marketing farmers that sold at farmers markets reported that they were 

required to inform the outlet manager that they accepted SNAP at all farmers markets where they 

sold their farm products. (Table 5-25). Direct marketing farmers reported using a variety of channels 

to communicate their participation in SNAP to the farmers market managers and participants, 

described in the following sections. 
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Nearly two-thirds of the direct marketing farmers in Stratum 1 informed the outlet manager of their 

SNAP acceptance informally, through conversations with the outlet manager. Stratum 1 direct 

marketing farmers were more likely to inform the outlet manager through official meetings while 

Stratum 2 markets were more likely to submit a memo to the outlet manager (Table 5-26). 

 
Table 5-25. Outlet requirement that direct marketing farmers inform the outlet manager about 

his or her SNAP participation, overall and by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Outlet requirementa N=285 N=254 N=28 N=3 

Yes, at all outlets 30.2 (2.0) 30.0 (2.3) 36.1 (5.7) – 
Yes, at some outlets 9.2 (1.2) 8.5 (1.2) 16.3 (5.6) †
No requirement 41.6 (2.4) 41.7 (2.6) 41.1(6.4) †
Do not sell products at 

farmers market 19.0 (1.6) 19.8 (1.7) 6.6(2.6) †

NOTE: PCT = weighted percent. SE = standard error. N=unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of 
measurement shown. 

 
Table 5-26. Methods used by direct marketing farmers to inform farmers market managers of 

their participation in SNAP, overall and by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Methoda N=109 N=93 N=15 N=1 

Informally, through 
conversations with outlet 
manager 66.1 (3.8) 65.6 (4.0) 68.9 (9.6) † 

Official meetings 19.7 (3.1) 21.2 (3.4) 6.3 (3.6) – 
Submit a memo 11.6 (2.5) 10.3 (2.6) 24.8 (9.7) – 
Other 2.6 (1.1) 2.9 (1.2) – – 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. † Represents insufficient cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of 
measurement shown. 
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5.4.3 Methods Used to Communicate Farmers Markets SNAP 
Participation to Customers 

Approximately 90 percent of the SNAP-authorized farmers markets that accepted SNAP benefits in 

CY 2011 (Stratum 1) reported using printed materials, Internet, mass media, and billboards to 

inform customers of their participation in the SNAP program. About one-half of the markets 

conducted workshops, discussions, or presentations at schools and other community events to 

inform the customers of their participation in the SNAP program. About 5 percent of the markets 

relied on agencies and word of mouth (Table 5-27). 

 
Table 5-27. Methods used by farmers markets to inform customers about their participation in 

SNAP 
 

 
SNAP authorized with redemptions in 2011 

(Stratum 1) 
 PCT (SE) 

Methoda N=635 
Printed materials 89.1 (0.9) 
Internet 84.1 (1.2) 
Mass media 70.1 (1.9) 
Billboards or banners 73.2 (1.3) 
Workshops, discussions, or presentations at schools or other 

community events 49.1 (1.8) 
Agencies 5.6 (0.6) 
Word of mouth 5.0 (0.5) 
Other source 1.7 (0.4) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 

 

A sizable majority of the farmers markets reported that the farmers market was responsible for 

conducting and paying for all communication. Funding from local, State, or Federal government 

agencies and nonprofit organizations was also used to inform customers that SNAP was accepted at 

the market. About 14 percent of farmers markets reported that vendors were responsible for 

conducting and paying for communication to customers that SNAP was accepted (Table 5-28). 
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Table 5-28. Entity responsible for marketing and outreach activities conducted by the farmers 
market 

 

 

SNAP authorized with redemptions in 
2011 

(Stratum 1) 
 PCT (SE) 

Entitya N=595 
Market 91.5 (0.8) 
Local, state, or federal government agencies 27.8 (1.5) 
Nonprofit organizations 31.6 (1.5) 
Vendors 13.6 (0.9) 
Foundations 10.3 (0.7) 
Chamber of commerce 0.1 (0.1) 
Grants, source not specified 0.7 (0.2) 
Cooperative extension – 
Did not know – 
Other party 7.6 (1.1) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied.  – Represents zero or rounds to less than half the unit of measurement shown. 

 

 

5.4.4 Methods Used to Communicate Direct Marketing Farmers 
Participation in SNAP to Customers 

A vast majority of the direct marketing farmers reported using signs at the stall to inform customers 

that they accepted SNAP. Approximately one-third of the direct marketing farmers used billboards 

and banners, Internet, and mass media to inform customers that they accepted SNAP (Table 5-29). 
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Table 5-29. Communication method used to inform customers that direct marketing farmer 
participates in SNAP 

 

 

SNAP authorized with 
redemptions in 2011 

(Stratum 1) 
 PCT (SE) 

Methoda N=254 
Printed materials 55.0 (2.5) 
Signs at the stall 93.2 (1.3) 
Internet 39.4 (2.2) 
Billboards and banners 39.0 (2.4) 
Mass media 32.4 (2.4) 
Workshops, discussions, or presentations at schools or other community events 19.8 (1.9) 
Word of mouth 7.1 (1.1) 
Market itself 0.7 (0.4) 
Other method 0.7 (0.6) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied.  

 

About 70 percent of direct marketing farmers reported that individual vendors paid for their own 

signage and advertising to communicate their SNAP acceptance status to customers; about 40 

percent reported that the funds were provided by farmers markets as well as by local, State, and 

Federal agencies (Table 5-30). 
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Table 5-30. Entity responsible for SNAP marketing and outreach activities conducted by the 
direct marketing farmers 

 

 
SNAP authorized with redemptions in 2011 

(Stratum 1) 
 PCT (SE) 

Entitya N=254 
Individual farmers 72.3 (2.5) 
Local, state, federal government agencies 43.5 (2.5) 
Farmers market 42.8 (2.8) 
Outlet manager  26.1 (2.6) 
Nonprofit organizations 17.0 (1.9) 
Foundations  8.7 (1.6) 
Other entity 1.8 (1.0) 

NOTE: PCT = weighted percent. SE = standard error.  = unweighted sample size. aRespondents checked all responses that 
applied.  

 

 

5.5 Benefits and Barriers to Accepting SNAP 

The farmers market and direct marketing farmer surveys asked respondents to indicate their 

agreement with the eight listed benefits from accepting SNAP and nine barriers to accepting SNAP. 

The surveys also included one open-ended field to report other benefits to accepting SNAP and one 

open ended field to report other barriers to accepting SNAP. 

 

In CY 2011, among currently or previously SNAP-authorized farmers markets and direct marketing 

farmers, most respondents perceived some or many benefits to accepting SNAP. In Strata 1 and 2, 

more farmers markets than direct marketing farmers perceived many benefits to accepting SNAP. 

Among currently or previously SNAP-authorized farmers markets and direct marketing farmers, 

more farmers markets than direct marketing farmers in all three strata reported that there were many 

barriers to accepting SNAP. Most farmers markets and direct marketing farmers reported equipment 

cost and administrative factors as barriers. While more farmers markets than direct marketing 

farmers cited equipment cost and administrative factors as barriers, more direct marketing farmers 

than farmers markets cited not having enough SNAP customers as a barrier to accepting SNAP. 

  



 

  
 
 

86 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

These data indicate that while farmers markets and direct marketing farmers are aware of the 

benefits of accepting SNAP, equipment cost and administrative factors may hinder their 

participation in SNAP. Current efforts are underway at FNS to assist farmers markets and direct 

marketing farmers to defray the cost of equipment, including awards to help States expand the 

availability of wireless technology in farmers markets that are not currently participating in SNAP as 

well as the AMS competitive grant funds to expand direct producer-to-consumer marketing 

opportunities. 

 

 

5.5.1 Perceived Benefits to Accepting SNAP at Farmers Markets 

Respondents indicated their agreement or disagreement with each listed benefit. Almost all 

respondents agreed that there were benefits to accepting SNAP; less than 1 percent of Strata 1 

through 3 markets and about 2 percent of Stratum 4 markets indicated that there were no benefits 

for the market to accepting SNAP. Almost all of currently authorized farmers markets (94 percent 

of Stratum 1 markets and 75 percent of Stratum 2 markets) indicated that there were many benefits 

(they agreed with five or more of the listed benefits) to accepting SNAP (Table 5-31). 

 
Table 5-31. Perceived level of benefits for accepting SNAP at farmers markets, overall and by 

SNAP authorization status in 2011 
 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Many benefits 60.7 (1.8) 93.6 (0.8) 74.7 (2.2) 53.3 (5.6) 52.6 (2.3) 
Some benefits 38.9 (1.8) 6.2 (0.8) 24.7 (2.3) 44.7 (5.5) 47.0 (2.3) 
No benefits 0.4 (0.2) 0.1 (0.1) 0.6 (0.3) 1.9 (1.1) 0.4 (0.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size.. 

Count of benefits listed in Table 3-28; many benefits = 5 to 9 items checked; some benefits = 1 to 4 items checked; no benefits = none 
of the items checked. 

 

More than 90 percent of the farmers markets in Stratum 1 and more than 75 percent in Stratum 2 

agreed that participation in SNAP increases sales, increases different types of customers, responds to 

customer interest, supports the local economy, promotes access to healthy foods in the community, 

and improves the market’s public image (Table 5-32). 
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Table 5-32. Perceived benefits of accepting SNAP at farmers markets, overall and by SNAP 
authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized with 

no 
redemptions in 

2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Benefitsa N=1682 N=654 N=171 N=44 N=813 

Increases sales for 
producers 82.5 (1.1) 94.6 (1.1) 81.3 (2.0) 81.9 (3.8) 78.7 (1.6) 

Increases different types 
of customers 84.3 (1.2) 95.8 (0.7) 85.9 (1.9) 66.4 (5.4) 80.8 (1.7) 

Responds to customer 
interest 75.2 (1.3) 90.5 (0.9) 76.3 (2.2) 18.1 (5.5) 70.4 (1.8) 

Responds to vendor 
interest 60.3 (1.6) 66.6 (1.5) 68.4 (2.5) 55.7 (5.6) 57.9 (2.1) 

Responds to organization 
interest 56.7 (1.5) 68.0 (1.3) 61.8 (2.5) 44.4 (5.8) 52.9 (2.1) 

Supports local economy 82.9 (1.4) 95.1 (0.7) 84.4 (2.0) 75.4 (4.5) 79.1 (1.9) 
Promotes access to 

healthy foods in the 
community 88.3 (1.0) 98.9 (0.3) 91.8 (1.5) 83.9 (3.6) 84.8 (1.5) 

Improves market’s public 
image 79.9 (1.4) 94.4 (0.7) 85.5 (1.8) 63.1 (6.2) 75.2 (2.0) 

Other benefits 1.2 (0.3) 1.5 (0.3) 5.2 (1.3) 3.4 (2.2) 0.9 (0.3) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 

 

 

5.5.2 Direct Marketing Farmer Survey Respondents’ Perceived Benefits to 
Accepting SNAP 

In CY 2011, almost all direct marketing farmers in Strata 1 and 2 reported some or many benefits 

for the market to accepting SNAP (Table 5-33). A majority of the direct marketing farmers in all 

three strata indicated that accepting SNAP promotes access to healthy food in the community, 

attracts different types of customers, increases sales, and responds to customer interest (Table 5-34). 
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Table 5-33. Perceived level of benefits for direct marketing farmers to accepting SNAP, overall 
and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=521 N=276 N=193 N=52 

Many benefits 63.8 (1.7) 65.7 (2.3) 60.1 (2.4) 62.6 (4.9) 
Some benefits 33.2 (1.7) 32.5 (2.3) 34.6 (2.3) 33.9 (4.8) 
No benefits 2.9 (0.5) 1.8 (0.7) 5.3 (0.9) 3.4 (1.4) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

Count of benefits listed in Table 3-28; many benefits = 5 to 9 items checked; some benefits = 1 to 4 items checked; no benefits = none 
of the items checked. 

 
Table 5-34. Perceived benefits for the direct marketing farmers to accepting SNAP, overall and 

by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Benefitsa N=521 N=276 N=193 N=52 

Increases sales 83.8 (1.2) 86.3 (1.5) 78.8 (2.0) 82.0 (3.2) 
Increases different types 

of customers 84.7 (1.2) 87.3 (1.5) 80.8 (1.9) 79.4 (3.7) 
Responds to customer 

interest 78.7 (1.4) 80.4 (1.9) 75.9 (1.8) 75.5 (3.7) 
Responds to interest 

from other organization  40.5 (1.7) 35.7 (2.5) 52.1 (2.4) 36.7 (4.4) 
Promotes access to 

healthy food in the 
community 92.0 (1.0) 92.7 (1.4) 90.2 (1.3) 92.4 (2.4) 

Other 3.7 (0.7) 4.4 (1.0) 2.7 (0.7) 1.9 (1.1) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 
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5.5.3 Barriers to Accepting SNAP at Farmers Markets 

In CY 2011, almost all the farmers markets in Strata 1 through 4 reported some or many barriers to 

accepting SNAP at farmers markets. About 30 percent of farmers markets in Stratum 1 and 50 

percent in Stratum 4 reported that there were many barriers to accepting SNAP at farmers markets 

(Table 5-35). 

 
Table 5-35. Perceived barriers for accepting SNAP at farmers markets, overall and by SNAP 

authorization status in 2011 
 

 Overall 

SNAP 
authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized with 
no redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=1682 N=654 N=171 N=44 N=813 

Many barriers 43.7 (1.5) 29.7 (1.5) 46.0 (2.6) 37.0 (4.6) 46.9 (2.0) 
Some barriers 56.1 (1.5) 69.6 (1.4) 54.0 (2.6) 63.0 (4.6) 53.0 (2.0) 
No barrier 0.2 (0.1) 0.8 (0.3) – – 0.1 (0.1) 

NOTE: PCT = weighted percent. SE = standard error. N =unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 

Count of barriers listed in Table 5-36; many barriers = 5 to 10 items checked; some barriers = 1 to 4 items checked; no barrier = none of 
the items checked. 

 

Within each stratum, respondents indicated startup costs, ongoing transaction fee costs, staffing 

needs, as well as additional bookkeeping and back office costs as factors that made it hard for their 

market to accept SNAP. One-third or more of the respondents from all strata also reported that 

having to provide personal information on the SNAP application was a barrier to accepting SNAP 

at their market; one-fifth or more markets indicated it was hard to get information about these 

programs from appropriate agencies and that there were too many requirements for becoming 

SNAP authorized. The proportion of respondents reporting these to be the barriers was the highest 

for Stratum 4 markets (Tables 5-36). 
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Table 5-36. Factors that make it hard for farmers markets to accept SNAP, overall and by SNAP 
authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized with 

redemptions 
between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Factorsa N=1682 N=654 N=171 N=44 N=813 

Too many requirements to 
become SNAP 
authorized 45.2 (1.6) 19.2 (1.7) 34.5 (2.7) 23.8 (4.4) 54.2 (2.3) 

SNAP application process 
is difficult 37.8 (1.5) 21.9 (1.6) 35.9 (2.3) 36.0 (5.8) 42.8 (2.2) 

Having to provide personal 
information on SNAP 
application 40.6 (1.7) 31.5 (1.5) 38.1 (2.6) 37.8 (5.7) 43.7 (2.2) 

Cost associated with 
start-up 66.1 (1.5) 44.8 (1.6) 57.6 (2.6) 52.3 (5.2) 73.4 (2.0) 

Ongoing transaction fee 
costs associated with 
EBT 67.9 (1.4) 44.5 (1.7) 58.1 (2.7) 53.1 (6.5) 76.0 (1.8) 

Staffing needs for at-
market operation of EBT 74.2 (1.5) 62.7 (1.3) 74.9 (2.3) 49.9 (5.3) 78.2 (2.0) 

Additional bookkeeping 
and “back office” costs 70.3 (1.7) 65.9 (1.4) 59.3 (2.7) 52.3 (5.2) 72.5 (2.3) 

Vendors do not want to 
participate in SNAP 30.9 (1.7) 10.6 (1.2) 21.9 (2.4) 27.3 (5.4) 37.7 (2.2) 

Not enough SNAP 
customers 46.5 (1.8) 34.4 (1.4) 53.1 (2.6) 43.6 (6.2) 49.9 (2.5) 

Hard to get information 
about these programs 
from appropriate 
agencies 27.4 (1.5) 20.9 1.2 27.9 (2.4) 20.5 (4.9) 29.5 (2.1) 

No infrastructure 2.8 (0.6) 0.9 0.3 5.9 (1.1) 4.5 (2.2) 3.0 (0.8) 
Other factors 2.6 (0.6) 2.1 0.4 4.7 (1.0) – 2.7 (0.8) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. – Represents zero or rounds to less than half the unit of measurement shown. 
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5.5.4 Barriers to Accepting SNAP for Direct Marketing Farmers 

The direct marketing farmer survey listed a number of barriers to accepting SNAP and respondents 

could indicate if they agreed or disagreed with each of these. In CY 2011, almost 40 percent of the 

direct marketing farmers in Stratum 1, 23 percent in Stratum 2, and 8 percent in Stratum 3 reported 

that there were no barriers to accepting SNAP. Similarly, fewer respondents in any strata indicated 

that there were many barriers to accepting SNAP; 6 percent of the direct marketing farmers in 

Stratum 1 agreed with six or more listed barriers, about 11 percent in Stratum 2 and 31 percent in 

Stratum 3 agreed with six or more listed barriers (Table 5-37). 

 

Approximately one-half and one-third of the direct marketing farmer in Stratum 1 reported not 

enough SNAP customers and ongoing transaction fee cost associated with EBT as the barriers to 

accepting SNAP. These factors were also considered barriers by direct marketing farmers in Strata 2 

and 3; however, one third or more of the direct marketing farmers in Stratum 2 also reported 

staffing needs, additional bookkeeping, and back office costs. Direct marketing farmers in Stratum 3 

also reported several additional barriers including cost associated with startup, staffing needs, 

additional bookkeeping and back office costs, too many requirements to become SNAP authorized, 

and hard to get information about these programs from appropriate agencies (Table 5-38). 

 
Table 5-37. Barriers for the direct marketing farmers to accept SNAP, overall and by SNAP 

authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Barriersa N=521 N=276 N=193 N=52 

Many barriers 9.4 (1.0) 5.8 (1.2) 10.7 (1.5) 30.9 (4.2) 
Some barriers 58.3 (1.7) 54.3 (2.5) 66.2 (2.1) 61.0 (4.9) 
None 32.3 (1.5) 39.8 (2.4) 23.1 (1.9) 8.1 (2.8) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. 

Count of barriers listed in Table 5-37; many barriers = 5 to 10 items checked; some barriers = 1 to 4 items checked; no barrier = none of 
the items checked. 
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Table 5-38. Factors that made it hard for direct marketing farmers to accept SNAP, overall and 
by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Factorsa N=521 N=276 N=193 N=52 

Not enough SNAP 
customers 57.1 (1.7) 51.1 (2.2) 67.1 (2.1) 69.0 (4.7) 

Ongoing transaction fee 
costs associated with 
EBT 40.6 (1.6) 33.9 (2.2) 48.9 (2.3) 62.2 (4.9) 

Additional bookkeeping 
and “back office” costs 32.0 (1.6) 24.7 (2.3) 41.5 (2.4) 53.7 (4.9) 

Cost associated with 
startup 28.0 (1.4) 19.9 (1.9) 35.0 (1.9) 62.9 (5.0) 

Staffing needs for at-
market operation of EBT 27.2 (1.3) 20.4 (1.9) 35.7 (2.2) 47.3 (4.7) 

Hard to get information 
about these programs 
from appropriate 
agencies 21.5 (1.5) 21.5 (2.1) 16.0 (1.8) 40.4 (4.9) 

SNAP application process 
is difficult 20.7 (1.4) 18.0 (2.0) 21.4 (1.9) 37.6 (4.5) 

Too many requirements to 
become SNAP 
authorized 19.3 (1.3) 12.3 (1.7) 26.2 (1.9) 46.8 (4.8) 

Having to provide personal 
information on SNAP 
application 15.1 (1.2) 14.9 (1.8) 12.0 (1.5) 26.0 (4.3) 

No infrastructure 6.5 (0.8) 6.7 (1.1) 7.6 (1.3) 2.4 (1.0) 
Other 9.0 (1.0) 5.6 (1.3) 17.0 (1.9) 6.0 (2.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. aRespondents checked all responses that 
applied. 

 

 

5.6 Reasons to Discontinue SNAP Participation 

The switch from paper coupons to EBT machines resulted in a substantial drop in SNAP 

participation by farmers markets and direct marketing farmers (Center on Budget and Policy 

Priorities, 2012). While the challenges to overcoming technological barriers are being addressed 

through funds provided by the USDA, it is not clear if these are the only barriers that contribute to 

discontinuation of SNAP participation. The survey included an open ended field for farmers 

markets and direct marketing farmers to indicate reasons they do not participate in SNAP, 
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discontinued SNAP participation, and did not redeem SNAP benefits in the past year. Interestingly, 

more direct marketing farmers in Stratum 1 than in Strata 2 and 3 provided reasons for 

discontinuing SNAP participation. However, overall response rate for these items was very low, 

particularly for direct marketing farmers in Stratum 3 and findings should be interpreted with 

caution. 

 

 

5.6.1 Reasons for Farmers Markets to Discontinue SNAP Participation 

A very small number of respondents provided reasons to discontinue SNAP participation; auto 

impute procedures were not used to derive missing responses. Reasons to discontinue SNAP 

participation were expected only from farmers markets in Stratum 3 (and skip patterns were 

designed in the survey accordingly). However, respondents in all study strata reported reasons. A 

review of the reasons provided by farmers markets indicated similarities across strata (although the 

proportion reporting various reasons varied across strata) and therefore a decision was made to 

present the data by SNAP authorization status in 2011. 

 

About one-third of the farmers markets in Stratum 3 reported lack of infrastructure and equipment 

as the main reason for discontinuing SNAP participation. While some of the farmers markets in 

Stratum 1 reported lack of SNAP participants, about one-third of them in Strata 2 through 4 

reported that there were not enough SNAP participants at the market. Interestingly farmers market 

survey respondents in all four strata reported late authorization (i.e., the market not being authorized 

in the CY 2011 timeframe as a reason to discontinue SNAP participation). It is likely that farmers 

market survey respondents may be reporting for other markets that they manage or there may have 

been a time period during CY 2011 when the market was not SNAP authorized (waiting for 

reinstatement). In the case of farmers markets in Stratum 4, late authorization may refer to vendor 

authorization. None of the farmers markets in Strata 1 and 2 reported that the process to become 

SNAP authorized was complicated (Table 5-39). 

 

When asked for reasons to discontinue SNAP participation within the past year, about one-third of 

the farmers markets in Strata 2 and 3 reported not having enough participants as the reason for not 

accepting SNAP in the past year (Table 5-40). 
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Table 5-39. Reasons farmers markets discontinued SNAP participation in the past five years, 
overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=29 N=5 N=7 N=6 N=11 

Late authorization 37.9 (9.4) 21.8 (16.8)a 13.1 (7.6) a 17.3 (10.1) a 47.4 (13.1) 
No vendor interest 12.0 (7.0) – – – 17.5 (10.3) 
Lack of infrastructure or 

equipment 11.1 (6.4)  – 13.1 (6.7) a 30.8 (13.5) a 9.5 (9.2) 
Startup and ongoing costs 8.3 (5.4) 13.4 (7.7) a 13.1 (6.7) a – 8.1 (7.7) 
Not enough participants 5.9 (2.7) 21.8 (13.1) a 34.4 (12.0) a – – 
Board/outside organization 

did not approve use 3.6 (2.0) 21.2 (16.3) a 13.1 (7.6) a – – 
Other 21.2 (7.2) 21.8 (13.1) a 13.1 (6.7) a 51.9 (14.7) a 17.5 (9.6) 

NOTE: PCT = weighted percent.  SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 
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Table 5-40. Reason the farmers markets discontinued SNAP participation in the past year, 
overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=31 N=6 N=15 N=4 N=6 

Lack of infrastructure or 
equipment 28.8 (8.6) 18.2 (13.9)a 35.3 (7.7) – 33.3 (16.1)a 

Not enough participants 26.0 (8.3) – 35.3 (8.5) – 33.3 (16.1)a 
Startup and ongoing costs 10.0 (7.6) – 5.9 (3.2)a – 18.0 (17.2)a 
No vendor interest 7.0 (5.7) – – – 15.3 (11.6)a 
Complicated process 2.3 (1.6) – – 28.1 (13.7)a – 
Lack of staff 1.8 (1.0) – 5.9 (2.5)a – – 
Late authorization 1.8 (1.1) – 5.9 (3.5)a – – 
Lack of awareness or 

information 1.8 (1.0) – 5.9 (3.2)a – – 
Personal choice (including 

political and religious 
considerations) 1.8 (1.1) – – 21.9 (10.7)a – 

Not applicable 7.2 (2.7) 46.7 (15.2)a – – – 
Other 11.4 (3.9) 35.1 (15.4)a 5.9 (3.5)a 50.0 (14.9)a – 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 

 

5.6.2 Reasons for Direct Marketing Farmers to Discontinue SNAP 
Participation 

Fewer direct marketing farmers than farmers markets provided reasons for discontinuing SNAP 

participation; auto impute procedures were not used to derive missing responses. Similar to the 

farmers market survey, reasons to discontinue SNAP participation were expected only from direct 

marketing farmers in Stratum 3. However, respondents in all study strata reported reasons to 

discontinue SNAP participation. A review of the responses indicated similar reasons (although the 

proportion reporting various reasons varied across strata) and therefore data are presented by SNAP 

authorization status in 2011. 
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Direct marketing farmers in Strata 1 through 3 provided reasons they stopped accepting SNAP 

either in the past year or the past 5 years. It is possible that some of these direct marketing farmers 

may have withdrawn and were subsequently reinstated within the timeframe specified on the survey. 

One direct marketing farmer in Stratum 1 discontinued SNAP participation sometime within the 

past 5 years because there were not enough SNAP participants. Two direct marketing farmers in 

Stratum 2 discontinued SNAP participation due to lack of vendor interest. In Stratum 3, 3 direct 

marketing farmers provided reasons to discontinue SNAP participation and each one reported a 

different reason – which included start-up and ongoing cost, complicated process, and sale of 

products that don’t qualify for SNAP (Table 5-41). 

 

More direct marketing farmers in Stratum 3 than in Stratum 2 provided reasons for discontinuing 

SNAP participation in the past year. Among direct marketing farmers in Stratum 3, most 

respondents reported not having enough participants, followed by lack of infrastructure or 

equipment. Among direct marketing farmers in Stratum 2, lack of infrastructure was cited by about 

24 percent of the respondents (Table 5-42). 

 
Table 5-41. Reason direct marketing farmers discontinued SNAP within the past 5 years, overall 

and by SNAP authorization status in 2011 
 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=8 N=1 N=4 N=3 

Startup and ongoing costs 22.4 (10.1)a – 25.0 (13.9)a 33.3 (17.9)a 
No vendor interest 22.1 (9.9)a – 50.0 (14.7)a – 
Not enough participants 21.8 (17.0)a 100.0 (0.0)a – – 
Complicated process 22.4 (8.6)a – 25.0 (11.5)a 33.3 (14.6)a 
Don’t sell products that 

qualify 11.3 (6.2)a – – 33.3 (14.6)a 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 
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Table 5-42. Reason direct marketing farmers discontinued SNAP participation in the past year, 
overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=40 N=1 N=18 N=21 

Startup and ongoing costs 17.6 (3.6) – 14.3 (5.0) 22.1 (5.5) 
Lack of infrastructure or 

equipment 17.5 (4.5) – 23.9 (8.5) 13.2 (4.4) 
No vendor interest 4.4 (1.8) – 4.8 (2.7) 4.4 (2.5) 
Not enough participants 23.8 (4.9) 100.0 (0.0)a 9.6 (3.9) 30.2 (6.5) 
Late authorization 2.2 (1.2) – 4.8 (2.7) – 
Complicated process 4.4 (1.8) – 4.8 (2.9) 4.4 (2.5) 
Lack of awareness or 

information 2.9 (2.0) – – 5.7 (3.9) 
Don’t sell products that 

qualify 11.5 (4.1) – 14.2 (7.8) 10.0 (4.4) 
Personal choice (including 

political and religious 
considerations) 5.0 (2.3) – 4.8 (2.7) 5.7 (3.9) 

Not authorized 2.2 (1.3) – 4.8 (2.8) – 
Other reasons 8.6 (3.7) – 14.2 (7.8) 4.3 (2.4) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 

 

5.6.3 Reasons Farmers Markets Did Not Redeem SNAP Benefits 

When asked to report the reasons farmers markets did not redeem SNAP in the past year, reasons 

were provided by a greater number of respondents in Stratum 2 than in any other strata. Among 

farmers markets in Stratum 2, not having enough participants and lack of infrastructure were the 

two most commonly cited reasons. Not having enough participants was also the most common 

reason cited by markets in Strata 1 and 3 (Table 5-43). It is possible that respondents may be 

considering spells of non-redemption during the week, month, or year—which may be reflective of 

shopping patterns of SNAP participants. 

  



 

  
 
 

98 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Table 5-43. Reasons farmers markets did not redeem SNAP benefits in the past year, overall 
and by SNAP authorization status in CY 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=89 N=10 N=72 N=6 N=1 

Lack of infrastructure or 
equipment 32.3 (4.1) 11.3 (7.0)a 34.8 (3.7) – 100.0 (0.0)a 

Not enough participants 22.2 (3.2) 28.7 (9.9)a 24.7 (3.4) – 
Lack of staff 10.5 (2.1) 12.5 (7.9)a 11.8 (2.3) – – 
Late authorization 6.2 (1.8) 6.5 (1.6) 18.0 (10.2)a – 
Startup and ongoing costs 5.9 (1.4) 15.8 (6.1)a 3.9 (1.3) 13.7 (7.2)a – 
Lack of awareness or 

information 5.8 (1.7) 20.4 (10.5)a 2.6 (1.0) 18.0 (10.2)a – 
Complicated process 5.0 (1.8) – 6.6 (2.3) – – 
Board/outside organization 

did not approve 4.9 (1.3) – 6.5 (1.6) – – 
Personal choice (including 

political and religious 
considerations) 1.0 (0.6) – 1.3 (0.8) – – 

Other 6.0 (1.9) 11.3 (8.5)a 1.3 (0.7) 50.2 (13.4)a – 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. a Represents insufficient cell size to derive 
meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 

 

 

5.6.4 Reasons Direct Marketing Farmers Did Not Redeem SNAP Benefits 

When asked to select the reasons for not redeeming SNAP benefits in the past year, reasons were 

provided by a greater number of respondents in Stratum 2 than in any other strata. Similar to the 

responses provided by farmers market survey respondents, not having enough participants and lack 

of infrastructure were the two most reported reasons in all three strata. More farmers markets in 

Stratum 2 (28 percent) than in Stratum 3 (17 percent) reported lack of infrastructure as a reason for 

not redeeming SNAP benefits (Table 5-44). 
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Table 5-44. Reason direct marketing farmers did not redeem SNAP benefits in the past year, 
overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=150 N=11 N=105 N=34 

Not enough participants 30.4 (2.4) 27.5 (9.5) 34.7 (2.6) 19.5 (4.8) 
Lack of infrastructure or 

equipment 23.3 (2.2) 8.1 (6.1) 27.8 (2.6) 17.3 (4.3) 
Complicated process 6.9 (1.5) 19.3 (10.5) 6.4 (1.4) 2.6 (1.5) 
Startup and ongoing costs 6.7 (1.1) – 4.6 (1.2) 15.8 (3.5) 
Don’t sell products that 

qualify 5.6 (1.5) – 6.3 (2.1) 6 (2.6) 
Lack of awareness or 

information 5.0(1.3) 22.6 (10.1) 2.7 (0.9) 3.4 (2.4) 
Not authorized 4.6 (0.8) – 2.7 (0.9) 12 (2.1) 
Lack of staff 3.8 (1.0) – 4.6 (1.1) 3.4 (2.4) 
Late authorization 3.0 (1.1) 11.2 (7.1) 2.7 (0.9) – 
SNAP is accepted 1.2 (1.0) 11.2 (9.3) – – 
Personal choice (including 

political and religious 
considerations) 0.6 (0.3) – 0.9 (0.5) – 

Board/outside agency did 
not approve  0.6 (0.4) – – 2.6 (1.5) 

Other 8.3 (1.3) – 6.4 (1.4) 17.3 (4.2) 

NOTE: PCT = weighted percent. SE = standard error. N = unweighted sample size. – Represents zero or rounds to less than half the 
unit of measurement shown. 
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6.1 Incentive Programs 

Incentives at farmers markets are intended to make purchase of local foods more affordable for low 

income families. In a 2011 study conducted by the Community Science Evaluation Group, managers 

from 349 farmers markets in 22 States and the District of Columbia reported that SNAP 

redemptions at least doubled at markets where incentive programs were implemented (Healthy Food 

Incentives, 2012). In addition, 70 percent of vendors who sold SNAP-eligible foods at the market 

participated in the incentive program; over 75 percent of these vendors also reported that they sold 

more fresh fruits and vegetables, attracted new customers, and made more money at the market that 

offered incentives than at other markets. Interestingly, implementation of the incentives at these 

markets was noted as an important factor in the vendor’s decision to continue selling products at the 

market (Healthy Food Incentives, 2012). 

 

The farmers market survey included a question to ascertain if the farmers market offered incentives 

to USDA nutrition assistance program customers and the types of incentives offered. Similarly, the 

direct marketing farmer survey included a question on incentives offered by outlets where the direct 

marketing farmers redeemed the most SNAP benefits. In CY 2011, about 15 percent of farmers 

markets offered incentive programs and about 7 percent of the direct marketing farmers sold at 

outlets that offered incentive programs. However, information on types of incentives was not 

provided by all survey respondents. Of those that provided this information, farmers markets and 

outlets where the direct marketing farmer sold farm products provided financial incentives 

(matching funds) as well as nonfinancial incentives (coupons, free samples, education, etc.) to their 

customers. Most markets and outlets used the dollar value of SNAP benefits accepted as an 

indicator to determine success of the incentive programs. The sources of support to operate the 

incentive programs are presented in Chapter 7. 
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6.1.1 Incentive Programs at Farmers Markets 

In CY 2011, only 15 percent of all responding farmers markets offered incentive programs to USDA 

nutrition assistance program customers. Approximately 50 percent of Stratum 1 markets and 10 

percent of Stratum 4 markets offered incentives to USDA nutrition assistance program participants. 

Within Stratum 1, more markets offered financial incentives than non-financial incentives. A greater 

proportion of markets offered incentives on an on-going basis, provided funding was available. 

Farmers markets in Strata 3 and 4 may be reporting incentives offered to the WIC Farmers Market 

Nutrition Program (WICFMNP) and/or the Senior Farmers Market Nutrition Program (SFMNP) 

customers (Table 6-1). Approximately 30 percent of Stratum 1 markets offered customer incentives 

involving matching funds (Healthy Bucks, double value or matching funds, market match, etc.) 

whereas Strata 3 and 4 markets offered coupons and free samples as incentives (Table 6-2). 

 

A majority of the Strata 1 and 3 markets used dollar amount of redemptions from EBT or other 

farmers market nutrition assistance programs as well as number of transactions for EBT or other 

farmers market nutrition assistance programs to determine if the incentives offered to USDA 

customers were successful. Markets in Stratum 2 also used these indices in addition to using number 

of repeat customers and number of first time EBT or FMNP customers at the market. EBT and 

SNAP customer testimonials or interviews were used by more than one-half of farmers markets in 

Stratum 1 compared to fewer than 20 percent of the farmers markets in Strata 3 and 4 (Table 6-3). 
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Table 6-1. Financial or non-financial incentives offered by farmers markets to USDA nutrition 
assistance program customers, overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT(SE) PCT (SE) 
 N= 1656 N=651 N=166 N=44 N=795 

None 84.7 (0.9) 53.7 (1.6) 86.7 (1.6) 88.6 (3.3) 91.8 (1.1) 
Financial 9.3 (0.6) 30.7 (1.3) 5.7 (1.2) 11.4 (3.3) 4.4 (0.7) 
Nonfinancial 3.0 (0.7) 3.8 (0.5) 4.2 (0.9) – 2.8 (0.8) 
Both financial and 

Nonfinancial 3.0 (0.3) 11.8 (0.8) 3.4 (0.8) – 0.9 (0.3) 
Availability of incentives 

 N=426 N=377 N=38 N=11  
Available for a limited 

time only 39.0 (1.6) 39.7 (1.3) 33.0 (5.0) 5.7 (1.2) - 
Available on an ongoing 

basis, provided 
funding is available 50.4 (1.6) 49.6 (1.7) 64.5 (5.2) 42.4 (10.3) - 

Both time limited and 
ongoing 10.6 (1.1) 10.7 (1.2) 2.5 (1.5) 28.8 (10.0) - 

NOTE: PCT = weighted percent. SE = standard error. – Represents zero or rounds to less than half the unit of measurement shown. 
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Table 6-2. Types of incentives offered by farmers markets to USDA nutrition assistance 
program participants, overall and by SNAP authorization status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions in 

2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions in 

2011 
(Stratum 2) 

SNAP 
authorized 

with 
redemptions 

between 2007 
and 2010 but 
not in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=242  N=195 N=16 N=4 N=27 

Coupons 13.3 (2.6) 8.3 (1.5) 15.6 (7.3) † 23.4 (8.0) 
Market Match/ 

Veggie Voucher 13.1 (0.9) 19.4 (1.0) 12.1 (4.6) – – 
Free samples/gifts 11.2 (4.5) 4.2 (1.1) 12.1 (4.7) † 26.0 (11.7) 
Healthy Bucks 8.3 (0.8) 12.8 (1.1) – – – 
Education/Application 

Assistance 5.4 (1.7) 2.3 (0.8) 6.0 (3.4) – 12.1 (5.5) 
Double Up Food Bucks 4.1 (1.2) 4.7 (1.1) – – 3.4 (3.0) 
Double Dollars 4.0 (0.8) 5.8 (1.3) 6.0 (3.5) – – 
Harvest Health 2.5 (0.6) 3.8 (0.9) – – – 
Discounts 2.3 (1.0) 1.9 (0.7) – – 3.4 (3.0) 
Bonus Bucks 1.8 (0.4) 2.5 (0.6) 6.0 (3.4) – – 
Market Bucks 0.9 (0.4) 1.0 (0.5) 6.0 (3.2) – – 
Other double 

value/matching funds 15.9 (2.0) 19.5 (1.8) 24.1 (6.4) † 6.8 (4.5) 
Other vouchers 9.9 (2.1) 9.4 (1.6) – – 12.7 (5.7) 
Other 7.2 (1.8) 4.3 (1.1) 12.1 (5.2) † 12.1 (5.6) 

NOTE: PCT = weighted percent. SE = standard error. † Represents insufficient cell size to derive meaningful estimates. – 
Represents zero or rounds to less than half the unit of measurement shown. 
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Table 6-3. Index used by farmers markets to determine if incentives offered to USDA nutrition 
assistance program participants are successful, overall and by SNAP authorization 
status in 2011 

 

 Overall 

SNAP 
authorized 

with 
redemptions 

in 2011 
(Stratum 1) 

SNAP 
authorized 

with no 
redemptions 

in 2011 
(Stratum 2 

SNAP 
authorized 

with 
redemptions 

between 
2007 and 

2010 but not 
in 2011 

(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Indexa N=426  N=377 N=38 N=11 N=62 

Dollar amount of EBT or 
FMNP redemptions 76.8 (4.1) 96.8 (0.7) 83.3 (6.2) 82.9 (10.4) 50.4 (7.8) 

Number of EBT or FMNP 
transactions 69.8 (3.9) 93.4 (1.0) 74.0 (7.1) 82.9 (10.4) 38.4 (6.3) 

Number of repeat EBT or 
FMNP customers 50.1 (3.3) 58.4 (2.1) 70.7 (6.4) 61.0 (14.2) 37.7 (6.8) 

Number of first time EBT or 
FMNP customers 45.3 (3.3) 59.3 (2.0) 69.3 (6.3) 61.0 (14.2) 25.1 (5.4) 

Ratio of tokens and scrip 
disseminated vs. tokens 
and scrip spent 43.8 (2.9) 60.2 (1.8) 50.6 (6.7) 61.0 (14.2) 21.2 (4.4) 

EBT and SNAP customer 
testimonials or 
interviews 36.6 (2.8) 53.1 (2.0) 44.0 (7.4) 17.1 (9.0) 14.4 (4.2) 

Number of Incentive 
redemptions 0.5 (0.2) 0.4 (0.2) 0.6 (0.3) – 0.5 (0.2) 

Vendor review 0.5 (0.1) 2.6 (0.3) – – 0.1 (0.1) 
Other 1.3 (0.6) 1.1 (0.5) 4.7 (2.7) – 1.5 (1.4) 

NOTE: PCT = weighted percent. SE = standard error. aRespondents selected all indices used to determine if incentives were 
successful.– Represents zero or rounds to less than half the unit of measurement shown. 

 

 

6.1.2 Incentive Programs at Outlets Where Direct Marketing Farmers 
Accepted the Most SNAP Benefits 

In CY 2011, a majority of the direct marketing farmers reported that the outlets where they accepted 

the most SNAP benefits did not offer any incentives. A greater proportion of direct marketing 

farmers in Stratum 2 (25 percent) and Stratum 3 (31 percent) reported that financial incentives were 

offered by the market compared to direct marketing farmers in Stratum 1 (13 percent). Interestingly, 

about 10 percent of direct marketing farmers in Strata 1 and 2 reported that financial incentives were 

offered by direct marketing farmers at these outlets (Table 6-4). Among direct marketing farmers 

that reported availability of incentives, about 50 percent of direct marketing farmers in Strata 1 and 2 
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reported that incentives were available for a limited time as well as an ongoing basis, when funding 

was available (Table 6-5). There was more variety in the incentive types reported by direct marketing 

farmers in Stratum 1 than in strata 2 (Table 6-6). 

 

Direct marketing farmers in all three strata reported using several indicators to measure the success 

of incentives at the outlet where they accepted the most SNAP benefits. A great majority of the 

direct marketing farmers in Strata 1 and 2 reported using the dollar amount of EBT or FMNP 

redemptions, followed by the number of EBT or FMNP transactions. About two-third of the direct 

marketing farmers in Stratum 2 - reported using the number of repeat EBT or FMNP customers 

and number of first-time EBT or FMNP customers to assess the success of incentives. EBT and 

SNAP customer testimonials or interviews were used by about one-half of the direct marketing 

farmers in Strata 1 and 2 (Table 6-7). 

 
Table 6-4. Incentives offered to USDA food assistance customers at the outlet where direct 

marketing farmers accepted the most SNAP benefits, overall and by SNAP 
authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT(SE) 
 N= 570 N= 286 N= 210 N=74  

Financial incentives offered by 
Outlet 15.9 (1.6) 13.3 (1.8) 25.1 (2.8) 31.1 (9.4) 
Farmer 10.4 (1.4) 10.5 (1.7) 10.7 (2.3) 6.3 (3.4) 
Outlet and farmer 3.5 (0.6) 4.6 (1.1) 2.2 (0.6) 1.2 (0.7) 

Non-financial incentives offered by 
Outlet 7.2 (0.9) 8.0 (1.1) 3.6 (1.2) 6.9 (3.8) 
Farmer 6.4 (1.0) 6.4 (1.3) 5.5 (1.4) 13.4 (6.4) 
Outlet and farmer 1.7 (0.4) 2.4 (0.7) 0.4 (.03) 1.2 (0.7) 

Both, financial and non-financial incentives offered by 
Outlet 2.8 (0.5) 4.3 (0.9) 0.4 (0.3) 1.2 (0.7) 
Farmer 2.1 (0.4) 2.6 (0.8) 1.3 (0.4) 1.2 (0.7) 
Outlet and farmer 1.2 (0.3) 1.5 (0.6) 0.4 (0.3) 1.2 (0.7) 

NOTE: PCT = weighted percent. SE = standard error. 
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Table 6-5. Availability of incentives to USDA customers at the outlet where direct marketing 
farmers accepted the most SNAP benefits and incentives were available, overall 
and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Availabilitya N= 76 N= 51 N= 21 N=4 

Available for a limited time only 58.5 (4.7) 58.9 (5.9) 51.2 (6.2) † 
Available on an ongoing basis, 

provided funding is available 53.1 (5.1) 51.6 (6.4) 53.0 (6.4) 
† 

Availability varies by outlet 40.6 (4.6) 37.7 (5.9) 42.2 (6.6) † 

NOTE: PCT = weighted percent. SE = standard error. † Respondents checked all responses that applied. b Represents insufficient 
cell size to derive meaningful estimates. 

 
Table 6-6. Types of incentives offered to USDA customers at outlets where direct marketing 

farmers accepted the most SNAP benefits and incentives were available, overall 
and by SNAP authorization status in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
 N=76 N=51  N=21  N=4 

Discounts 18.3 (3.8) 20.6 (4.6) 14.0 (4.4) – 
Double Up Food Bucks 8.7 (2.2) 7.9 (2.6) 14.0 (4.3) – 
Coupons 8.2 (2.6) 9.6 (3.3) 4.7 (2.5) – 
Free Samples/Gifts 6.9 (2.4) 9.2 (3.2) – – 
Harvest Health 4.6 (1.6) 2.0 (1.5) 4.7 (2.7) † 
Education/Application 

Assistance 3.3 (1.8) 4.4 (2.4) – – 
Market Bucks 2.9 (1.5) 3.8 (2.0) – – 
Bonus Bucks 2.3 (1.1) 1.8 (1.3) 4.7 (2.7) – 
Double Dollars 2.3 (1.2) 1.8 (1.4) 4.7 (2.5) – 
Other Vouchers 16.9 (2.8) 11.5 (3.4) 34.7 (6.4) † 
Other double 

value/matching 
funds 8.8 (2.6) 10.5 (3.4) 4.7 (2.5) – 

Other incentives 16.7 (2.8) 16.9 (3.7) 14.0 (4.4) † 

NOTE: PCT = weighted percent. SE = standard error. † Represents insufficient cell size to derive meaningful estimates. – 
Represents zero or rounds to less than half the unit of measurement shown. 
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Table 6-7. Index used by direct marketing farmers to determine if incentives offered to USDA 
customers are successful at the outlets where direct marketing farmers accepted 
the most SNAP benefits in 2011 

 

 Overall 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

 PCT (SE) PCT (SE) PCT (SE) PCT (SE) 
Indexa N=76 N=51 N=21 N=4 

Dollar amount of EBT or 
FMNP redemptions  85.2 (2.8) 84.9 (3.3) 84.7 (5.7) † 

Number of EBT or FMNP 
transactions 68.2 (3.7) 72.0 (4.5) 53.9 (5.9) 

† 

Number of repeat EBT or 
FMNP customers 67.8 (4.0) 67.7 (5.2) 65.5 (5.9) 

† 

Number of first time EBT 
or FMNP customers 67.8 (4.0) 67.7 (5.2) 65.5 (5.9) 

† 

EBT and SNAP customer 
testimonials or 
interviews 49.5 (4.4) 48.4 (5.5) 48.1 (6.4) 

† 

Ratio of tokens and scrip 
disseminated vs. tokens 
and scrip spent 21.5b(4.0) 16.6 (4.2) 29.1 (6.4) † 

Other 14.0 (3.5) 16.7 (4.3) 5.0 (2.7) – 

NOTE: PCT = weighted percent. SE = standard error. aRespondents checked all responses that applied. †Represents insufficient 
cell size to derive meaningful estimates. – Represents zero or rounds to less than half the unit of measurement shown. 
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7.1 Overview 

Social network analysis (SNA) was used to answer the research question, “What organizations serve 

farmers market and direct marketing farmers and what services do they provide to them?” 

Specifically, social network analysis was used to describe the number of support sources, types of 

support sources, and the number of instances of support from these sources for community 

outreach and incentive programs, by SNAP authorization status in CY 2011. 

 

Social network analysis is used for measuring and analyzing the structural properties of networks of 

dyadic (pairwise) relationships. This can include both interpersonal relationships like advice-seeking, 

friendship, or trust that characterize the relationships between individuals; and inter-organizational 

networks that characterize the relationships between organizations as a whole—including 

relationships such as joint collaborations, resource exchange, information exchange, or even 

membership in common organizations (e.g., trade associations). One of the core assumptions of 

social network analysis is that the patterns of these relationships can have important effects on 

individual and organizational behavior, constraining or enabling access to resources and exposure to 

information and behavior. However, there are a variety of ways of capturing data on social networks. 

Each comes with different benefits and drawbacks, and may be more or less appropriate for certain 

types of research questions. 

 

To provide basic descriptive information and to map the sources of support, an egocentric approach 

(or ego network) was used. One of the primary approaches to ego networks is to ask each sampled 

individual or organization (referred to as “ego”) to identify others (referred to as “alters”) with 

whom they have specific types of relationships. Both the direct marketing farmer and farmers 

market surveys asked respondents for the name of organizations that provided support for markets 

as well as the name of organizations that provided support for the incentives offered by farmers 

markets and direct marketing farmers. These organizations were re-classified into one of twenty-one 

Social Network Analysis 7 
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different categories, which allowed for a meaningful summary of results and the protection of 

organization and respondent identities.10 

 

 

7.2 Sources of Support for Farmers Markets 

7.2.1 Support for the Farmers Markets 

Farmers market survey respondents were asked to identify up to five organizations that provided 

support to farmers markets. In CY 2011, there were a large number of organizations supporting 

farmers markets. While the support network is largely localized; a few central organizations provide 

support to multiple farmers markets. Across strata, results are similar to the larger network, with city 

government organizations, State government organizations, and nonprofits providing the most 

instances of support to farmers markets. However, variations in order of most instances to least 

instances exist between the larger network and by stratum. 

 

About 40 percent of the farmers market survey respondents indicated receiving support from at 

least one organization. All other farmers markets surveyed either did not respond or did not know 

of such support. Support to farmers markets appeared to be a localized phenomenon; about 74 

percent of farmers markets reported receiving support from only one organization and these 

organizations are not typically identified by more than one respondent. Fourteen percent of farmers 

markets reported receiving support from two organizations, and only 3 percent of farmers markets 

reported receiving support from five organizations. 

 

There were some key organizations identified by multiple farmers markets. Specifically, sixteen 

organizations were reported by five or more farmers markets as giving support. One of those sixteen 

organizations was reported by seventeen farmers markets as providing support. Overall, the 621 

farmers markets reported 672 support organizations from which 909 instances of support were 

reported; translating to about 1.08 support organizations per farmers market and about 1.35 

instances of support per organization. 
  

                                                 
10 Categories: anonymous, city government, college/university, county government, extension, faith based, federal government, farmers market 

association, food bank, food producer, foundation, nonprofit, private – bank, private – business, private – development, private – grocer, private – 
health, private – local residents, state government, tribal government, umbrella organization. 
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After classifying each support organization by organization type (based on descriptors specified in 

the organization name), the largest category of support organizations included city government, 

followed by nonprofits (Table 7-1). Instances of support from organizations followed a different 

distribution (Table 7-2). City government organizations were reported as providing the most 

instances of support and State government organizations were reported as providing the second 

most instances of support. 

 

The results for Stratum 1 farmers markets are similar to those of the larger network (i.e., support is 

by and large localized to each farmers market with a handful of organizations that support multiple 

farmers markets). The results for Strata 2, 3, and 4 are suggestive of even more localized networks 

with almost every organization supporting a single farmers market. In Stratum 1, there were about 

1.06 support organizations per farmers market and about 1.41 instances of support per organization. 

In Stratum 2, there were about 1.44 support organizations per farmers market and about 1.09 

instances of support per organization. In Stratum 3, there were about 1.6 support organizations per 

farmers market and 1 instance of support per organization and in Stratum 4 there were about 1.3 

support organizations per farmers market and about 1.08 instances of support per organization. 

 

After classifying each support organization by organization type, city government organizations 

provided the most instances of support for markets in all four strata (Table 7-3). For farmers 

markets in Stratum 1, the second most common source included nonprofit organizations, followed 

by State government organizations. For farmers markets in Stratum 2, city government organizations 

provided the most instances of support, second were nonprofit organizations, and third were State 

government organizations. In Stratum 3 city government organizations provided the most instances 

of support; foundations, nonprofits, and State government organizations tied for second most 

instances of support. Lastly, in Stratum 4, city government organizations provided the most 

instances of support, second were State government organizations, and third were nonprofit 

organizations. 

 

Farmers markets received financial as well as non-financial support from these organizations. Within 

each strata, a similar proportion of markets reported receiving financial or non-financial support. 

However, more markets in Stratum 1 than in Strata 2 through 4 received financial or non-financial 

support. Within each stratum, markets reported receiving non-financial support in the form of 

information followed by logistical and technical assistance. 
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Table 7-1. Types of organizations supporting farmers markets  
 

Support organization type Count 
N of respondents 621 
Total number of organizations 672 
City government 159 
Nonprofit 102 
County government 64 
State government 63 
Private – business 50 
Foundation 42 
Extension 28 
Private – health 26 
Food producer 22 
Farmers market association 19 
Private – development 19 
College/University 18 
Private – bank 17 
Faith based 12 
Food bank 9 
Private – grocer 7 
Federal government 5 
Umbrella organization 5 
Private – local residents 3 
Tribal government 2 
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Table 7-2. Instances of organizational support to farmers markets by organization type 
 

Support organization type Instances of support 
N of respondents 621 
Total number of instances  909 
City government 184 
State government 114 
Nonprofit 107 
Farmers market association 71 
Foundation 68 
County government 66 
Private – business 50 
Extension 47 
Federal government 43 
Private – health 29 
College/university 23 
Food producer 23 
Private – development 20 
Private – bank 17 
Faith based 12 
Food bank 11 
Private – grocer 11 
Umbrella organization 8 
Private – local residents 3 
Tribal government 2 
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Table 7-3. Instances of support to farmers markets by organization type and SNAP 
authorization status in 2011 

 

Support organization 
type 

Instances of support 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 and 
2010 but not in 

2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

N (%) N (%) N (%) N (%) 
N of respondents 336 63 10 211 
Total number of 

instances 
501 99 

16 292 

Total number of 
organizations 

356 91 
16 270 

City government 93 (18.6) 19 (19.2) 5 (31.2) 67 (22.9) 
Nonprofit 57 (11.4) 16 (16.2) 3 (18.8) 31 (10.6) 
State government 56 (11.2) 12 (12.1) 3 (18.8) 43 (14.7) 
Farmers market 

association 
51 7 (7.1) – 13 (4.4) 

Foundation 48 (9.6) 9 (9.1) 3 (18.8) 8 (2.7) 
Federal government 35 (7.0) 2 (2.0) – 5 (1.7) 
County government 32 (6.4) 5 (5.1) – 29 (10.0) 
Extension 22 (4.4) 2 (2.0) – 23 (7.9) 
Private – health 16 (3.2) 3 (3) – 10 (3.4) 
Private – business 16 (3.2) 10 (10.1) – 24 (8.2) 
College/university 14 (2.8) 2 (2.0) – 7 (2.4) 
Private – development 12 (2.4) – – 8 (2.7) 
Food producer 12 (2.4) 3 (3.0) – 8 (2.7) 
Private – bank 10 (2.0) 3 (3.0) – 4 (1.4) 
Food bank 8 (1.6) 2 (2.0) – 1 (3.0) 
Private – grocer 7 (1.4) – 1 (6.2) 3 (1.1) 
Umbrella organization 5 (0.9) 2.0 – 1 (3.0) 
Faith based 5 (0.9) 2 (2.0) 1 (6.2) 4 (1.4) 
Private – local residents 1 (0.2) – – 2 (7.0) 
Tribal government 1 (0.2) – – 1 (3.0) 

NOTE: Represents zero or rounds to less than half the unit of measurement shown. 
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There are far more farmers markets in Stratum 1 and Stratum 4 and as such far more reported 

instances of support; any comparisons should therefore be constrained to these strata. There are 

higher proportions of instances of support from federal government organizations, farmers market 

associations, and foundations to farmers markets in Stratum 1 compared to Stratum 4. Conversely, 

there are higher proportions of instances of support from city government organizations, county 

government organizations, cooperative extensions, private businesses, and State government 

organizations to farmers markets in Stratum 4 compared to Stratum 1. Figure 7-1 depicts support 

networks for farmers markets. Figure 7-2 depicts the support network for farmers markets by 

stratum. 

 
Figure 7-1. Support network for farmers markets 
 

 
NOTE: Farmers market respondents are blue circles and support organizations are red circles. The map layout is determined using the 

Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 
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Figure 7-2. Support network for farmers markets by SNAP authorization status in 2011 
 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. The 
map layout is determined using the Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 

 

 

7.2.2 Support for Incentives Offered by Farmers Markets 

Farmers market survey respondents were asked to identify up to three organizations that provided 

support for incentive programs offered to USDA nutrition assistance program participants. A total 

of 240 (17.5 percent) farmers markets reported receiving support for incentives from at least one 

organization. All other farmers markets surveyed either did not respond or did not know of such 

support. Overall, there were a large number of organizations providing incentive support to farmers 

markets and the support network was relatively localized, but there are some highly central 

organizations providing incentive support to multiple farmers markets. 
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Support from organizations for incentives at farmers markets is a relatively localized phenomenon 

(Figure 7-3), but much less so than the organization support network for farmers markets 

themselves. About 50 percent of farmers markets reported receiving incentive support from only 

one organization, and these organizations are not typically identified by more than one respondent. 

About 30 percent of farmers markets reported receiving incentive support from two organizations, 

and 22.7 percent indicated receiving incentive support from three organizations. There were 59 

organizations identified by multiple farmers markets. Five organizations were identified by twelve or 

more farmers markets as giving incentive support, one of which was identified by 46 farmers 

markets. In total, 295 farmers markets identified 248 support organizations from which 513 

instances of incentive support were identified. This implies there were about 0.84 support 

organizations per farmers market and about 2.07 instances of incentive support per organization. 

 

State governments represent the largest category of organizations providing farmers markets 

incentive support, followed by nonprofit organizations and foundations (Table 7-4). Instances of 

incentive support from organizations followed a different distribution (Table 7-5). Foundations were 

reported as providing the most instances of incentive support. State government organizations were 

reported as providing the second most instances of incentive support. It should be noted that four 

umbrella organizations provided 45 instances of incentive support, while two federal government 

organizations provided 18 instances of incentive support. 

 

In Stratum 1, there were about 0.82 support organizations per farmers market and about 2.12 

instances of incentive support per organization. In Stratum 2, there were about 1.69 support 

organizations per farmers market and about 1.11 instances of incentive support per organization. In 

Stratum 3, there were about 1.75 support organizations per farmers market and 1 instance of 

incentive support per organization. In Stratum 4, there were about 1.3 support organizations per 

farmers market and about 1.23 instances of incentive support per organization. The results for 

Stratum 1 are similar to those of the larger network; that is, support is relatively localized, but there 

are a few highly central organizations that support incentives offered by multiple farmers markets. 

The results for Stratums 2, 3, and 4 are suggestive of a more localized network with each 

organization supporting incentives of about one farmers market. Figure 7-3 depicts the incentive 

support network for farmers markets. 
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Figure 7-3. Incentive support network for farmers markets 
 

 
NOTE: Farmers market respondents are blue circles and support organizations are red circles. The map layout is determined using the 

Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 
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Table 7-4. Types of organizations supporting incentives offered by farmers markets by 
organization type 

 
Support organization type Count 

N of respondents 295 
Total number of organizations 248 
State government 40 
Nonprofit 36 
Foundation 31 
City government 27 
Private – health 21 
County government 15 
Food bank 11 
Farmers market association 8 
Food producer 8 
College/University 7 
Extension 7 
Private – bank 7 
Private – business 7 
Private – development 6 
Faith based 4 
Umbrella organization 4 
Federal government 2 
Private – grocer 2 
Private – local residents 2 
Anonymous 2 
Tribal government 1 
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Table 7-5. Instances of organizational support to incentives offered by farmers markets by 
organization type 

 
Support organization type Instances of support 

N of respondents 295 
Total number of instances 513 
Foundation 90 
State government 89 
Nonprofit 59 
Umbrella organization 45 
City government 40 
Farmers market association 33 
Private – health 30 
Extension 20 
Food bank 19 
Federal government 18 
County government 16 
College/university 9 
Food producer 9 
Private – bank 8 
Private – development 8 
Private – business 7 
Faith based 4 
Private – grocer 4 
Private – local residents 2 
Anonymous 2 
Tribal government 1 

 

After classifying support organizations by type, it was noted that farmers markets in Stratum 1 

received the most incentive support from foundations followed by State government organizations 

and nonprofits (Table 7-6). In Stratum 2, nonprofits provided the most instances of support 

followed by city government organizations, foundations, and private health organizations. For 

farmers markets in Stratum 3, foundations provided two instances of incentive support, the most of 

any organization type. And in Stratum 4, State government organizations provided the most 

instances of support, while cooperative extensions provided the second most instances of incentive 

support. There are disproportionately more farmers markets in Stratum 1 compared to all other 

strata; as such any comparisons between strata should be made with caution. Figure 7-4 presents the 

incentive support network for farmers markets by stratum. 
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Table 7-6. Instances of organizational support to incentives offered by farmers markets by 
organization type and SNAP authorization status in 2011 

 

Support organization type 

Instances of support 

SNAP authorized 
with redemptions 

in 2011 
(Stratum 1) 

SNAP authorized 
with no 

redemptions in 
2011 

(Stratum 2) 

SNAP authorized 
with redemptions 

between 2007 
and 2010 but not 

in 2011 
(Stratum 3) 

Never SNAP 
authorized 
(Stratum 4) 

N (%) N (%) N (%) N (%) 
N of respondents 248 16 4 27 
Total number of instances 433 30 7 43 
Total number of 

organizations 
204 27 7 35 

Foundation 80 (18.5) 4 (13.3) 2 (28.5) 4 (9.3) 
State government 73 (16.8) 3 (10.0) 1 (14.3) 12 (27.9) 
Nonprofit 52 (12) 5 (16.7) – 2 (4.7) 
Umbrella organization 45 (10.4) – – – 
City government 32 (7.4) 4 (13.3) – 4 (9.3) 
Farmers market 

association 
30 (7) 2 (6.7) 1 (14.3) – 

Private – health 23 (5.3) 4 (13.3) – 3 (7.0) 
Food bank 15 (3.5) 3 (10.0) – 1 (2.3) 
Federal government 16 (3.7) 1 (3.3) – 1 (2.3) 
County government 11 (2.5) 1 (3.3) – 4 (9.3) 
Extension 10 (2.3) – 1 (14.3) 9 (20.9) 
Private – bank 8 (1.9) – – – 
Private – development 8 (1.9) – – – 
College/university 7 (1.6) – 1 (14.3) 1 (2.3) 
Food producer 7 (1.6) – – 2 (4.7) 
Private – business 5 (1.1) 2 (6.7) – – 
Faith based 4 (9) – – – 
Private – grocer 4 (9) – – – 
Private – local residents 2 (5) – – – 
Anonymous 1 (2) – 1 (14.3) – 
Tribal government – 1 (3.3) – – 

NOTE: Represents zero or rounds to less than half the unit of measurement shown. 

  



 

  
 
 

122 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Figure 7-4. Incentive support network for farmers markets by SNAP authorization status in 
2011 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. The 
map layout is determined using the Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 

 

 

7.3 Sources of Support for Direct Marketing Farmers 

7.3.1 Support for Direct Marketing Farmers 

Direct marketing farmer survey respondents were asked to identify up to five organizations 

providing support to them. One-hundred-fifty-seven out of 570 (27.5 percent) direct marketing 

farmers reported receiving support from at least one organization. All other direct marketing 

farmers surveyed either did not respond or did not know of such support. Support from 
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organizations for direct marketing farmers was a relatively localized phenomenon (Figure 7-5); 

52 percent of direct marketing farmers reported receiving support from only one organization and 

these organizations are not typically identified by more than one direct marketing farmer. While 

22 percent of direct marketing farmers reported receiving support from two organizations, 2 percent 

reported receiving support from five organizations. A total of nine organizations were identified by 

multiple direct marketing farmers. Overall, 157 direct marketing farmers identified 200 support 

organizations from which 294 instances of support were identified;11 that is, there were about 1.3 

support organizations per direct marketing farmer and about 1.47 instances of support per 

organization. These data suggest that there are a large number of organizations supporting direct 

marketing farmers. This support network is largely localized, but there are a few central 

organizations that provide support to multiple direct marketing farmers. 

 

After classifying support organizations by organization type (Table 7-7), the largest category of 

support organizations was State government, followed by nonprofits (Table 7-8). Federal 

government organizations were reported as providing the most instances of support. State 

government organizations were reported as providing the second most instances of support. The 

type of support organization providing the third most instances of support was tied between 

extensions (and nonprofits, but extensions had a higher per organization number of support 

instances than nonprofits). The individual organization with the most instances of providing support 

to direct marketing farmers as reported by respondents was the federal government with 30 

instances of support to direct marketing farmers. 

 

In general, data indicate that there were less than two support organizations per direct marketing 

farmer (1.4, 1.35, and 1.9 for Strata 1 through 3 respectively) and less than two instances of support 

per organization (1.34, 1.31, and 1.13 for Strata 1 through 3 respectively). The results for Stratum 1 

and Stratum 2 are similar to those of the larger network: support is by and large localized to each 

direct marketing farmer with a handful of organizations that support multiple direct marketing 

farmers. The results for Stratum 3 are suggestive of an even more localized network with almost 

every organization supporting a single direct marketing farmer. Figure 7-5 depicts the support 

network for direct marketing farmers. 

  

                                                 
11 Number of support organizations is simply the number of unique organizations identified by all respondents; instances of support is the sum of all 

direct marketing farmers’ degree centrality counts (allows organizations to be counted multiple times for each direct marketing farmer identifying 
them). 
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Direct marketing farmers received financial and non-financial support from these organizations. 

Within each strata, a similar proportion of direct marketing farmers reported receiving financial or 

non-financial support. However, more direct marketing farmers in Stratum 1 than in Strata 2 

through 3 received financial or non-financial support. Within each stratum, direct marketing farmers 

reported receiving non-financial support in the form of information followed by logistical and 

technical assistance. 
 
Figure 7-5. Support network for direct marketing farmers 
 

 
NOTE: Direct marketing farmer respondents are blue circles; support organizations are red circles. UO represents umbrella organizations 

and FMA represents Farmers Market Association. The map layout is determined using the Fruchterman-Reingold force-directed 
algorithm. 
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Table 7-7. Types of organizations supporting direct marketing farmers by organization type 
 

Support organization type Count 
N of respondents 157 
Total number of organizations 200 
State government 43 
Nonprofit 27 
Food producer 20 
Extension 19 
Federal government 15 
City government 13 
Farmers market association 11 
Foundation 11 
Umbrella organization 8 
College/university 6 
Private – development 6 
County government 4 
Faith based 4 
Private – business 4 
Private – bank 3 
Private – health 3 
Private – grocer 2 
Private – local residents 1 
 
Table 7-8. Instances of organizational support to direct marketing farmers by organization type 
 

Support organization type Instances of support 
N of respondents 157 
Total number of instances 294 
Federal government 59 
State government 55 
Extension 33 
Nonprofit 33 
Food producer 20 
Farmers market association 18 
Foundation 15 
City government 13 
Umbrella organization 13 
Private – development 7 
College/university 6 
County government 4 
Faith based 4 
Private – business 4 
Private – bank 3 
Private – grocer 3 
Private – health 3 
Private – local residents 1 
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In Table 7-9, instances of support to direct marketing farmers are disaggregated by organization type 

and direct marketing farmer stratum. For direct marketing farmers in Stratum 1, State government 

organizations provided the most instances of support, second were federal government 

organizations, and third were extensions. In Stratum 2, federal government organizations provided 

the most instances of support, second were State government organizations, and third were 

extensions. Lastly, in Stratum 3 federal government organizations provided the most instances of 

support, second were nonprofit organizations, and third were State government organizations. 

 

Comparing Stratum 1 to Stratum 2, there are higher proportions of instances of support from 

foundations, private banks, and State government organizations to direct marketing farmers in 

Stratum 1. There are higher proportions of instances of support from federal government 

organizations, farmers market associations, and food producers to direct marketing farmers in 

Stratum 2. Across strata these results are similar to the larger network with federal government 

organizations, State government organizations, extensions, and nonprofits providing the most 

instances of support to direct marketing farmers. However, variations in order of most instances to 

least instances exist between the larger network and each stratum. 

 

Figure 7-6 presents the support network for direct marketing farmers by SNAP authorization status 

in 2011. 
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Table 7-9. Instances of organizational support to direct marketing farmers by organization type 
and SNAP authorization status in 2011 

 

Support organization type 

Instances of support 

SNAP authorized with 
redemptions in 

2011 
(Stratum 1) 

SNAP authorized with 
no redemptions in 

2011 
(Stratum 2) 

SNAP authorized with 
redemptions between 
2007 and 2010 but 

not in 2011 
(Stratum 3) 

N of respondents 80 57 20 
Total number of instances 150 101 43 
Total number of organizations 112 77 38 
State government 31 (20.7) 17 (16.8) 7 (16.2) 
Federal government 28 (18.7) 21 (20.8) 10 (23.2) 
Extension 18 (12.0) 13 (12.8) 2 (4.7) 
Nonprofit 15 (10.0) 10 (9.9) 8 (18.5) 
Foundation 12 (8.0) 3 (3.0) – 
Farmers market association 
(FMA)  

8 (5.3) 8 (7.9) 
2 (4.7) 

Food producer 8 (5.3) 9 (8.9) 3 (7.0) 
Umbrella organization (UO) 7 (4.6) 5 (4.9) 1 (2.3) 
City government 6 (4.0) 4 (4.0) 3 (7.0) 
Anonymous – – – 
College/university 3 (2.0) 1 (1.0) 2 (4.7) 
Food bank – – – 
Private – bank 3 (2.0) – – 
Private – business 3 (2.0 1 (1.0) – 
Private – development 1 (7.0) 4 (4.0) 2 (4.7) 
Private – grocer 1 (7.0) 2 (2.0) – 
Private – health 1 (7.0) – 2 (4.7) 
Private – local residents 1 (7.0) – – 
County government 2 (1.3) 1 (1.0) 1 (2.3) 
Faith based 2 (1.3) 2 (2.0) – 
Tribal government – – – 

NOTE: Represents zero or rounds to less than half the unit of measurement shown. 
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Figure 7-6. Support network for direct marketing farmers by SNAP authorization status in 2011 
 

 
NOTE: Stratum 1 direct marketing farmer respondents are blue circles, Stratum 2 direct marketing farmer respondents are purple 

circles, Stratum 3 direct marketing farmer respondents are black circles, and support organizations are red circles. UO represents 
umbrella organizations and FMA represents Farmers Market Association. The map layout is determined using the Fruchterman-
Reingold force-directed algorithm. 
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7.3.2 Support for Incentives Offered by Direct Marketing Farmers 

Survey respondents were asked to identify up to three organizations that provided support for 

implementation of incentive programs for USDA nutrition assistance program participants. A total 

of 40 (7 percent) direct marketing farmers reported receiving support for incentives from at least 

one organization. All other direct marketing farmers either did not respond or did not know of such 

support. Overall, support for incentives was localized, more so than the organization support 

network for direct marketing farmers themselves. 

 

About 70 percent of direct marketing farmers reported receiving incentive support from only one 

organization and these organizations are not typically identified by more than one respondent. 

Twenty-five percent of direct marketing farmers reported receiving incentive support from two 

organizations, and just one direct marketing farmer indicated receiving incentive support from three 

organizations. There were only four organizations identified by multiple direct marketing farmers. 

Specifically, three organizations were identified by three direct marketing farmers as giving incentive 

support and one organization was identified by five direct marketing farmers as providing incentive 

support. 

 

A total of 40 direct marketing farmers identified 45 support organizations from which 52 instances 

of incentive support were identified. This means there were about 1.12 support organizations per 

direct marketing farmer and about 1.15 instances of incentive support per organization. These data 

suggest that there are a moderate number of organizations providing incentive support to direct 

marketing farmers; this support network is localized, with only a few central organizations providing 

incentive support to multiple direct marketing farmers. State governments represent the largest 

category of organizations providing direct marketing farmers incentive support. Federal government 

organizations, farmers market associations, and umbrella organizations were in a three-way tie for 

second largest category of organizations providing direct marketing farmers incentive support 

(4 organizations each), while two types of organizations—foundations and nonprofits—each had 

three organizations providing incentive support to direct marketing farmers (Table 7-10). 
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Table 7-10. Types of organizations supporting incentives offered by direct marketing farmers by 
organization type 

 
Support organization type Count 

N of respondents 40 
Total number of organizations 45 
State government 13 
Federal government 4 
Farmers market association (FMA)  4 
Umbrella organization (UO) 4 
City government 3 
Foundation 3 
Nonprofit 3 
Extension 2 
College/university 1 
County government 1 
Faith based 1 
Food bank 1 
Food producer 1 
Private – bank 1 
Private – development 1 
Private – health 1 
Private – local residents 1 

 

Instances of incentive support from organizations followed a different distribution (Table 7-11). 

State government organizations were reported as providing the most instances of incentive support. 

Foundations were reported as providing the second most instances of incentives. There was a tie in 

the types of organizations providing the third most instances of incentive support between federal 

government organizations and umbrella organizations. And the individual organization with the 

most instances of providing incentive support to direct marketing farmers as reported by 

respondents was a foundation with 5 instances of incentive support to direct marketing farmers. 

 

In Stratum 1, 27 direct marketing farmers identified 30 support organizations from which there were 

35 instances of incentive support. Meaning there were about 1.11 support organizations per direct 

marketing farmer and about 1.17 instances of incentive support per organization. In Stratum 2, 

13 direct marketing farmers identified 17 support organizations from which there were 17 instances 

of incentive support. As such, there were about 1.31 support organizations per direct marketing 

farmer and 1 instance of incentive support per organization. The results for Stratum 1 are similar to 

those of the larger network: support is by and large localized to each direct marketing farmer with 

only two organizations that support incentives offered by multiple direct marketing farmers. The 

results for Stratum 2 are suggestive of an even more localized network with each organization 

supporting incentives of a single direct marketing farmer. Direct marketing farmers in Stratum 1 

reported that State government organizations provided the most instances of incentive support, 
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followed by foundations and federal government organizations. In Stratum 2, State government 

organizations provided the most instances of support, while foundations provided no incentive 

support and federal government organizations were only identified as providing one instance of 

incentive support (Table 7-12). Given the small number of direct marketing farmers reporting 

support to incentives offered, both in Stratum 1 and Stratum 2, comparisons should be made with 

caution. Figure 7-7 depicts the incentive support network for direct marketing farmers. Figure 7-8 

depicts the incentive support network for direct marketing farmers by stratum. 

 
Table 7-11. Instances of organizational support to incentives offered by direct marketing 

farmers by organization type 
 

Support organization type Instances of support 
N of respondents 40 
Total number of instances 52 
State government 14 
Foundation 7 
Federal government 5 
Umbrella organization (UO) 5 
Farmers market association (FMA)  4 
City government 3 
Nonprofit 3 
Extension 2 
College/university 1 
County government 1 
Faith based 1 
Food bank 1 
Food producer 1 
Private – bank 1 
Private – development 1 
Private – health 1 
Private – local residents 1 
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Table 7-12. Instances of organizational support to incentives offered by direct marketing 
farmers by organization type and stratum 

 

Support organization type 

Instances of support 
SNAP authorized with 
redemptions in 2011 

(Stratum 1) 

SNAP authorized with no 
redemptions in 2011 

(Stratum 2) 
N of respondents 27 13 
Total number of instances 35 17 
Total number of organizations 30 17 
State government 10 (28.6) 4 (23.5) 
Foundation 7 (20.0) – 
Federal government 4 (11.4) 1 (5.9) 
Umbrella organization (UO) 3 (8.6) 2 (11.7) 
City government 2 (5.7) 1 (5.9) 
Farmers market association (FMA)  2 (5.7) 2 (11.7) 
Extension 1 (2.8) 1 (5.9) 
Faith based 1 (2.8) – 
Nonprofit 1 (2.8) 2 (11.7) 
College/university 1 (2.8) – 
Private – development 1 (2.8) – 

Private – health 1 (2.8) – 

Private – local residents 1 (2.8) – 
County government – 1 (5.9) 
Food bank – 1 (5.9) 
Food producer – 1 (5.9) 
Private – bank – 1 (5.9) 

NOTE: –Represents zero or rounds to less than half the unit of measurement shown. 
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Figure 7-7. Incentive support network for direct marketing farmers 
 

 
NOTE: Direct marketing farmer respondents are blue circles and support organizations are red circles. UO represents umbrella 

organizations and FMA represents Farmers Market Association. The map layout is determined using the Fruchterman-Reingold force-
directed algorithm. 
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Figure 7-8. Incentive support network for direct marketing farmers by SNAP authorization 
status in 2011 

 

 
NOTE: Stratum 1 direct marketing farmer respondents are blue circles, Stratum 2 direct marketing farmer respondents are purple 

circles, and support organizations are red circles. UO represents umbrella organizations and FMA represents Farmers Market 
Association. The map layout is determined using the Fruchterman-Reingold force-directed algorithm. 
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7.4 Joint Network for Sources of Support to Farmers Market 
and Direct Marketing Farmers 

The mapping of social networks reveals a complex yet heavily localized support network for both 

farmers markets and direct marketing farmers. Overall, these networks indicate the importance of 

local support for farmers markets and direct marketing farmers, while the incentive support network 

for farmers markets also indicates the importance of highly central support organizations that 

connect to multiple farmers markets. As such, any effort to support farmers markets and direct 

marketing farmers as well as incentives offered by them should focus on bridging local connections 

and on expanding and taking advantage of existing central organizations. 

 

Figure 7-9 depicts the joint support network for direct marketing farmers and farmers markets with 

SNAP authorization status in 2011. Among farmers markets, city government organizations, county 

government organizations, State government organizations, nonprofits, farmers market associations, 

and foundations appear to be central support sources. Among direct marketing farmers, federal 

government organizations, State government organizations, cooperative extensions, and nonprofits 

appear to be central support sources. 

 

Figure 7-9 is a social network graph of all support relationships reported by respondents; support 

for direct marketing farmers, incentive support for direct marketing farmers, support for farmers 

markets, and incentive support for farmers markets. Figures 7-10 through 7-15 filter network 

connections by these six relationship types and retain all respondents (direct marketing farmers and 

farmers markets) and organizations in each graph. As seen in Figure 7-12, 13 organizations provide 

support for incentives offered by direct marketing farmers and the direct marketing farmers 

themselves, while Figure 7-15 indicates that 98 organizations provide support for incentives offered 

by farmers markets and the farmers markets themselves. 
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Figure 7-9. Joint support network for direct marketing farmers and farmers markets by SNAP 
authorization status in 2011 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Support connections for direct marketing farmers colored blue, incentive support connections for direct marketing farmers colored 
purple, support connections for incentives and direct marketing farmers colored aqua, support connections for farmers markets 
colored green, incentive support connections for farmers markets colored black, and support connections for incentives and farmers 
markets colored orange. The map layout is determined using the Fruchterman-Reingold force-directed algorithm. Labels are 
suppressed for clarity. 
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Figure 7-10. Joint support network for direct marketing farmers and farmers markets filtered for 
incentive support for farmers markets 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Incentive support connections for farmers markets colored black. The map layout is determined using the Fruchterman-Reingold 
force-directed algorithm. Labels are suppressed for clarity. 
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Figure 7-11. Joint support network for direct marketing farmers and farmers markets filtered for 
support for farmers markets 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Support connections for farmers markets colored green. The map layout is determined using the Fruchterman-Reingold force-directed 
algorithm. Labels are suppressed for clarity. 
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Figure 7-12. Joint support network for direct marketing farmers and farmers markets filtered for 
incentive support and support for farmers markets 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Support connections for incentives and farmers markets colored orange. The map layout is determined using the 
Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 
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Figure 7-13. Joint support network for direct marketing farmers and farmers markets filtered for 
incentive support for direct marketing farmers 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Support connections for direct marketing farmers colored blue. The map layout is determined using the Fruchterman-Reingold 
force-directed algorithm. Labels are suppressed for clarity. 
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Figure 7-14. Joint support network for direct marketing farmers and farmers markets filtered for 
support for direct marketing farmers 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Incentive support connections for direct marketing farmers colored purple. The map layout is determined using the 
Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 
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Figure 7-15. Joint support network for direct marketing farmers and farmers markets filtered for 
incentive support and farmer support for direct marketing farmers 

 

 
NOTE: Stratum 1 farmers market respondents are blue circles, Stratum 2 farmers market respondents are purple circles, Stratum 3 

farmers market respondents are black circles, Stratum 4 respondents are green circles, and support organizations are red circles. 
Support connections for incentives and direct marketing farmers colored aqua. The map layout is determined using the 
Fruchterman-Reingold force-directed algorithm. Labels are suppressed for clarity. 
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The primary goal of the FM Ops study was to describe the operations of farmers markets and direct 

marketing farmers as well as the motivation for and challenges of accepting SNAP benefits. Data for 

this descriptive study were collected from a national survey of 1,682 farmers markets and 570 direct 

marketing farmers. Because farmers markets are organizations and direct marketing farmers are 

individuals that sell at various venues including farmers markets, separate analyses were conducted 

for farmers markets and direct marketing farmers. The key findings are as follows: 

 
 A majority of the farmers markets and direct marketing farmers are aware that markets 

can participate in SNAP and in other nutrition assistance programs. Awareness about 
participation in SNAP and other nutrition assistance programs is the highest among 
markets and farmers that were SNAP authorized in 2011 than those that were 
authorized prior to 2011 or farmers markets that were never SNAP authorized. 

 Almost all farmers markets and direct marketing farmers perceive at least some benefits 
to participating in SNAP; they also perceive at least some barriers to participating in 
SNAP. 

 Commonly perceived benefits for SNAP participation by markets and direct marketing 
farmers include increasing sales, reaching different types of customers, and responding 
to customer interest. 

 While farmers markets cite too many requirements to become SNAP authorized, a 
difficult application process, and having to provide personal information on SNAP 
application as barriers to participation in SNAP, direct marketing farmers perceive not 
having enough customers, ongoing transaction fee costs associated with EBT, and 
additional bookkeeping and “back office” costs as barriers. 

 Lack of infrastructure or equipment, not having enough SNAP clients, and lack of staff 
to process SNAP benefits are commonly reported reasons markets did not redeem 
SNAP benefits in the past year. Similarly, not having enough SNAP clients, lack of 
infrastructure or equipment, and complicated process are commonly reported as 
reasons direct marketing farmers did not redeem SNAP benefits in the past year. 

 Markets that are not authorized to accept SNAP host SNAP authorized vendors; 
conversely farmers that are not SNAP authorized sell at SNAP authorized outlets, 
including farmers markets. Thus, SNAP’s reach is greater than the number of either 
SNAP authorized farmers markets or direct marketing farmers alone. 

Conclusion 8 
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 Although SNAP sales account for less than 25 percent of total sales at outlets where 
consumers redeemed the most SNAP benefits, most farmers are satisfied with their 
volume of total sales. It is possible that farmers sell at farmers markets with a high 
customer volume and SNAP sales may be perceived as “bonus” sales at the markets. 

 Most SNAP authorized markets that redeemed benefits in 2011 used EBT machines 
and tokens to accept SNAP payments. Most SNAP direct marketing farmers that 
redeemed SNAP benefits used EBT machine to accept SNAP payments. When markets 
are SNAP authorized, tokens allow the customers to purchase products from more than 
one vendor; conversely, when vendors are authorized, transactions are processed by 
individual vendors. 

 Direct marketing farmers typically sell at more than one outlet. Almost all direct 
marketing farmers report on-farm as an outlet and about 60 percent sell at farmers 
markets. More direct marketing farmers than farmers markets have credit/debit card 
processing machines. 

 More than one-half of farmers markets and direct marketing farmers conduct 
community outreach; for markets as well as farmers, food donations are the second 
most commonly reported form of outreach. Farmers markets typically utilize printed 
materials to disseminate information to the community and direct marketing farmers 
rely on word of mouth as well as printed materials. While organizations supporting 
community outreach conducted by farmers markets and direct marketing farmers are 
local, City, State, and Federal government agencies are central support sources. 

 Only 15 percent of farmers markets and 10 percent of direct marketing farmers offer 
incentive programs to USDA nutrition assistance program customers. Incentives 
offered by markets include matching funds (i.e. double-up food bucks, double dollars, 
bonus bucks, market bucks, other double value matching funds), coupons, free samples 
and gifts; those offered by direct marketing farmers or by outlets where they redeemed 
the most SNAP benefits include discounts, double-up food bucks, and coupons. 
Organizations supporting incentive programs are local; about 98 different organizations 
provide support for incentives offered by farmers markets and 13 organizations provide 
support for incentives provided by direct marketing farmers. 
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A.1.1 Mail and Web Data Collection Procedures 

Invitation letters and hard copy questionnaires were mailed to Farmers Market Managers and Direct 

Marketing Farmers in two waves, as follows:  

 
 Wave 1 Wave 2 

Number of invitation letters mailed 2619 782 
Number of invitation emails sent 1805 1207 
Date letter mailed 1/3/2012 2/21/2012 2/24/2012 
Date invitation letter emailed 1/4/2012 2/21/2012-2/24/2012 
Date reminder postcards mailed 1/10/2012 and 1/17/2012 2/28/2012 and 3/5/2012 
Date reminder email sent 1/11/2012; 1/18/2012; 

3/23/2012; 4/12/2012 
3/1/2012; 3/23/2012; 

4/12/2012 
Date phone follow-up began 1/31/2012 3/15/2012 

 

Invitation letters and hard copy surveys were sent to respondents for whom a mailing address was 

available.  The invitation letter included a $5 incentive and explained the purpose of the study and 

requested the recipient to complete either the direct marketing farmer survey or the farmers market 

manager survey, for the specified entity in the cover letter.  In addition, the invitation letter clarified 

that the recipient could either complete the hard copy questionnaire in the package or complete the 

web survey using the PIN number provided in the invitation letter.  

 

Westat developed the web survey and hosted the survey on a secure server. To enhance the 

legitimacy of the survey, respondents were provided a URL to the FNS web site at 

http://www.fns.usda.gov/snap/ebt/fm-survey.htm that provided information about the survey and 

a link to the survey login page hosted at Westat. The login page prompted respondents to enter their 

unique PIN code. PIN codes were created at Westat and contained a letter followed by 4 numbers. 

To minimize the possibility of guessing a PIN or entering an incorrect but still valid PIN, the letter 

and number sequences were non-sequential. 

 

To maintain data security, respondents were prevented from accessing their survey record by web 

once they completed it unless they contacted Westat or FNS. If the survey was started but not 

complete, respondents would resume on the last screen they had completed on subsequent logins.   

Respondents could also review their responses to previously answered questions and change their 
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responses if needed.  While the web program shared the same database as the CATI program, the 

web version had several differences. One key difference was that the web program did not provide a 

“don’t know” or a “refused” option for responses. In the CATI program, these response options 

were not read to respondents but the codes were available to indicate deliberate item non-response. 

In the web program, respondents were allowed to continue the survey without entering a response. 

To differentiate intentional missing responses (where the respondent did not know or did not want 

to provide an answer) from unintentional missing responses, each screen on the web survey had a 

“check screen” appear when one or more responses were left empty prompting the respondent to 

indicate whether they wanted to continue without responding or back up and answer the missing 

item(s). While the web program was similar to the paper survey because it was also a self-

administered mode, the web program enforced skip logic in the questionnaire that was not enforced 

in the paper mode. Also, web respondents were only allowed to pick one of the survey paths, 

whereas respondents to the mail survey could have completed either the direct famer survey or the 

market manager survey (or both). 
 
 

A.1.2 Telephone Data Collection Procedures 

Most sampled farmers markets and direct marketing farmers that did not respond to the web or mail 

surveys proceeded to the telephone follow-up stage. In addition to markets that already completed 

the survey by web or mail, the telephone follow up excluded markets that were missing phone 

numbers, markets that had indicated a refusal to participate, and markets that were determined to be 

no longer in operation based on the mail and email contact efforts. Also, markets managed by 

umbrella organizations where several markets in the sample shared a common point of contact were 

excluded from the general telephone follow up and project management staff contacted these 

individually to ask them to complete web or mail surveys for each market. In a few cases, the 

sampled market had no mail or email contact information and the data collection process started at 

the phone stage. 

 

 

 CATI Interviewer Training 

All interviewers assigned to work on this project received 9.5 hours of project-specific training. 

Training began with a 3-hour self-paced tutorial that provided trainees with the background of the 

project, project materials (such as letters and survey packets) to review, 2 interactive scenarios that 

showed them the main paths and screens of the CATI survey instrument, guidelines on gaining 
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cooperation, and a list of answers to Frequently Asked Questions (FAQ’s) about the project. The 

self-paced tutorial concluded with a quiz that trainees were required to pass before continuing their 

training to make sure they had retained key information from the self-paced session. 

 

The second stage of training was a 3.5 hour trainer-led session conducted via Webex (online meeting 

and collaboration environment). The trainer led session included introductory comments directly 

from the clients at FNS. This session continued with an in-depth interactive walkthrough and 

discussion of each of the major survey paths. The trainer-led session also focused extensively on the 

contact procedures used to get the most appropriate respondent on the phone. 

 

The third and final stage of initial training consisted of live role play exercises. In these exercises, 

interviewers called other interviewers and read the CATI script. The interviewer receiving the call 

used a prepared script to role play a typical respondent. Westat supervisors monitored the role play 

exercises to verify that each trainee showed a high level of competent and professional survey 

administration based on indicators like reading verbatim, reading without pauses or 

mispronunciations, probing neutrally when needed, and coding responses accurately. 
 
 

A.1.3 Contact Procedures 

The telephone survey began with a script where the interviewers introduced themselves by name 

and explained that they were calling on behalf of the U.S. Department of Agriculture’s Food and 

Nutrition Service. The script continued by asking the person who answered whether they had 

reached the name of the sampled market. If the number reached the correct market, the script then 

had interviewers ask to speak to the person most knowledgeable about the market’s daily operations. 

 

In cases where the market name was not an exact match but seemed like it might be the correct 

market, the script then asked for the market’s correct name and then verified that the market was at 

the sampled address. If the address matched, the interviewers continued with the script. If the 

address did not match, the case was sent to project management for further review. If the 

respondent indicated that the market was no longer operating, interviewers coded the case as 

ineligible. 

 

Before starting the interview questions, the script explained that we had not received a response to 

the packet we had mailed and that we wanted to conduct the survey by telephone. While 

respondents were not asked during the phone call if they would prefer to complete the survey by 
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mail or web, these were available options for the interviewer to code. Cases where respondents 

indicated a preference for mail or web were kept on hold for at least 2 weeks and were then re-

attempted by phone if the survey was not completed by another mode. 

 

Respondents who agreed to do the phone interview were then asked the question to determine 

whether they were a direct farmer or farmer’s market manager to determine the correct survey path. 

 

 

A.1.4 Calling Procedures 

In an effort to maximize response rates, unresolved cases in the phone stage received a relatively 

high number of contact attempts over a field period of about 3 months (January 30 through April 

22, 2012). At the end of telephone data collection, cases that remained non-final (i.e. cases Westat 

was still trying to contact by phone) had an average of 15.8 call attempts. Unless previous contact 

with a respondent suggested a specific time to call, call attempts were spread out over a variety of 

times and days of the week to maximize contact likelihood. Westat made phone attempts from 9am 

to 9pm on weekdays in each continental U.S. time zone as well as 10am to 6pm on Saturdays and 

2pm to 9pm on Sundays. 

 

Approximately 2300 of 4115 sampled cases (about 55% of total cases) received phone attempts, 

though some of these cases were finalized by another mode after call attempts had started. There is 

some evidence to suggest that the telephone contact attempts did serve as a reminder prompt for 

some respondents who completed the web or mail survey soon after being contacted by phone.  

 

In some cases, the number associated with the market during the sampling process was non-working 

or did not reach the intended market. Some of these cases had additional phone numbers identified 

during sample preparation and Westat switched to these secondary numbers once the primary 

number was determined invalid. Also, some numbers reached the correct respondent or someone 

who knew how to reach the correct respondent. If the contact provided a new or preferred number, 

Westat immediately update the number and made all future calls to that number. In all, 376 cases 

were attempted at one or more secondary numbers. 

 

Throughout telephone data collection, cases where a respondent completed by web were 

immediately and permanently removed from the CATI call scheduler. Westat also updated the CATI 

database several times per week to flag cases that responded by mail so that they would not receive 
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further calls. Some cases were started but not finished on the web survey and a special telephone 

effort by top interviewers attempted to complete these cases by phone. 

 

Several characteristics of this survey such as outdated contact information for some markets, the use 

of multiple contact and survey response modes, two separate survey types (market manager and 

direct farmer), the existence of umbrella organizations managing multiple markets, and the 

unconfirmed operation status of sampled markets meant that telephone data collectors contacted a 

fairly high number of respondents who did not easily fit the situations anticipated by the CATI 

script. In these cases, interviewers used a problem code that Westat supervisors and managers 

reviewed regularly and handled manually when required. 

 

 

A.1.5 Quality Control 

Offering multiple response modes improved response rates and allowed respondents to complete 

the survey in their preferred way. By its nature, multi-mode data collection has different types of 

quality control measures available for each mode. 

 

The TeleForm software read the form image files and extracted data according to the Farmers 

Market project specifications established for each survey. The data capture software recognized 

handwriting, machine print, check box data, and barcodes and captured these data types from the 

scanned forms.  

 

Scanned data were subject to validation according to the project specifications. If a data value 

violated validation rules, such as marking more than one choice box in a mark only one question, or 

if a fractional response was given, the data item was flagged for review by verifiers who compared 

the images and the corresponding extracted data and resolved any discrepancies.  

 

When project decisions were needed for form processing resulting in data that did not match the 

response on the form, this was recorded in a data decision log. The decision log contained the 

respondent ID, the value triggering the edit, the updated value, and the reason for update. As 

decisions were made about individual issues, the data items were updated and the reason/approval 

for the update noted in the log.  
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Following the verification step, the scanned data and images were exported to the SQL database and 

Alchemy repository, respectively. The Scan Operations staff performed 10% quality control review 

of the data and images. Specifically, the QC staff compared the hard copy questionnaire to both the 

data captured in the database item-for-item, and the images stored in the repository page-for-page to 

ensure that all items were correctly captured. If needed, updates were made. In addition, the QA 

staff closely reviewed frequencies and cross tabulations of the raw data to review outliers and open 

ended items to ensure accuracy. ID reconciliation between the SQL database, Alchemy images and 

the Receipt System was completed to confirm data integrity.  

 

Receipt & Verifier Rules  
Respondent writes refused on top of survey or survey 
is returned blank 

Put aside in designated bin for project review. 

Barcode ID does not scan  
In receipt (barcode is not captured in TF) 

Enter human readable ID that appears below the 
barcode. Do not leave any spaces between the 
characters. 

Respondent returns the Farmers Market Manager 
and the Direct Marketing Farmer surveys completed 

Put aside in designated bin for project decision 

Intended Response Clear 
Respondent has made correction 

 
Enter intended response 

Response is unreadable 
        Response is numeric 
        Response is alpha 

 
Enter -4 
Enter Unreadable 

Response is out of range 
Ranges are soft, so TF will accept an out of range 
response, unless the number of characters exceed 
the available spaces 

Accept as is 

Multiple response to mark one  Clear response (make blank) 

Multiple response to range question Clear response (make blank) 

Respondent give response with decimals Round up .5 or greater; round down below .5 

Other Specify text Other specify text is entered exactly ‘as is’; however if 
the text is an EXACT match to another response 
option for that question, select the response that 
should have been entered and leave the other specify 
field blank. 

Respondent writes Don’t know Make blank 

Q F5 Response is X 
Form asks for numeric response of 1 & 2 to rank 
answers 

Make blank 

Q B2 (Farmer’s Survey) 
Q A13 (Farm Manager’s Survey) 
If the answer is no and there are marginal comments 
If the answer is yes, but the marginal comments 
indicate that they only have either debit or credit 
machine available 

 
 
Ignore marginal comments, accept NO. 
 
 
Make blank 
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For web surveys, quality control efforts were employed during data collection. Extensive 

programming and testing provided a program that only allowed valid responses and only displayed 

the appropriate questions based on the defined skip patterns. Programming “check screens” to 

confirm any missing responses were intentional also improved quality by limiting missing data due to 

respondent error. While back-end review of respondent data confirmed that the program was 

working properly, there was no further quality control. This back-end review did catch one problem 

in the program where some open responses to “other-specify” items were not captured. Our efforts 

to retrieve these missing responses is described below in section 4.7 

 

Quality control for the telephone interviewers began with an intensive training process described 

above in section 4.4.1 above. The CATI program also enforced skip logic and limited responses to 

valid codes and ranges. Throughout telephone data collection, Westat supervisors conducted 

random and silent monitoring of telephone interviewers. The monitoring process allowed 

supervisors to hear the interviews and view what the interviewer coded in the CATI program. This 

allowed verification that interviewers were properly coding responses and also allowed coaching 

opportunities to improve interviewer skills in gaining cooperation and maintaining consistency in 

survey administration. As with other modes, data from the telephone surveys went through back-

end review. 

 

 Data Editing and File Preparation 

 Receipt Control for Hard Copy Instruments 

All returned surveys were sorted by survey type; i.e. Farmers Market Manager or Direct Marketing 

Manager, and then by response category, i.e. complete, blank, refusal, postal non-deliverable, 

deceased, closed for season, ineligible-closed, ineligible-duplicate, ineligible-not a market. Postal 

non-deliverable packages were stored without the incentive so they could be mailed to another 

designated staff for the same entity, if an address was available.  In the event both surveys were 

Marginal Comments 
Exceptions: 
If A12B has more than one option selected, accept 
as NULL. 
If A12C has marginal comments regarding multiple 
fee levels, ignore comments and accept whatever 
number is entered in the box. 

Put aside in designated bin for project review. 

Blank Pages (DATA RETRIEVAL TASK) 
Forms for data retrieval to be filed separately after 
QC is complete 

Using project list of pages and response values, put 
form in designated bin after processing the form 
through Teleform. 
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returned by a respondent the survey for the sampled entity was retained (e.g. if the sampled entity 

was a farmers market, then the manager survey was retained). 

 

The surveys were reviewed to determine if the form was not scannable for any reason thus requiring 

special handling. Any surveys damaged in the mail, or needing to be overwritten to enable reading by 

the data capture software were repaired or recopied, and the surveys were able to move forward for 

processing. 

 

 Forms with marginal comments were batched together for project review on a daily basis and a 

determination of how to process the survey was made by the project staff. 

 

Next, the surveys were receipted into the Receipt Tracking System by a trained Receipter using a 

handheld barcode scanner to read the unique barcode on the back of each survey. One completed 

survey per respondent was sent on for further processing.  

 

 

 Scanning 

Following receipt, the spines of the completed surveys were cut, using large scale cutters in 

preparation for scanning, and batched in groups of three for optimized TeleForm processing. The 

cut forms were scanned using high-speed scanners to electronically data capture the responses from 

the surveys. The Scan Operators reviewed the scanned images to ensure that the correct number of 

images was scanned for each batch. TeleForm applied image preprocessing to the forms in order to 

correct any skewing that may have occurred during scanning and removed unwanted marks from the 

forms.  

 

 

 

 Project Email Box Procedures and QC 

The Farmers Market Nutrition Assistance Survey mailbox was monitored by Data Management staff 

two times each day – once each in the morning and afternoon – on business days. Data 

Management answered all emails within 24 hours after receipt – excluding week end. If a case 

required investigation and the response was expected to take more than 24 hours, an email was sent 

to the respondent acknowledging receipt with a note that the project team would respond soon with 

an answer.  
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Emails received from participants were to inform the project staff that they were ineligible (either 

because the market was closed, it was a duplicate market, it was not a market), request for a hard 

copy survey, request for the link to the web survey, request to update the contact information (either 

because the contact person for the market had changed, the market name had changed, or the 

market location had changed), provide additional response or correct response in the survey they 

completed, request PIN number, or additional information about the study or the survey items. 

 

 

 Data Editing 

Two types of edits were applied to the data:  

 
1. Missing data edits: The purpose of these edits was to set any on path items to a -3 if 

they were not answered (on path but skipped) by the respondent.  

2. Off path data edits: The purpose of these edits was to set any data items that were 
answered by the respondent but were off path due to previous answers, to a -2. Because 
the off path data edits were be run after the Missing data edits, some gate questions may 
be set to -3, missing. However, dependent questions (subsequent questions controlled 
by answer provided at the gate question) may have been answered. Project staff decision 
was to leave such dependent data as is; editing did not overwrite collected data with the 
off path value (-2) as a result of a gate question being set to missing (-3). Project staff 
decision was also to leave such gate questions set to -3; editing did not reset gate 
questions based on the presence of responses to dependent questions. 

3. Inapplicable cells: Blank or missing data for legitimately inapplicable cells were set to ‘-
1’. Mode inapplicable cells were set to ‘-5’ during data harmonization.  Mode 
inapplicable codes were needed due to differences in structure of questions in different 
modes. 

The edits were performed per mode as follows: 

 
 Teleform: missing and off path data edits 

 VOXCO web: missing and off path data edits for ‘specify’ text strings 

 VOXCO CATI: no editing 
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 Data Harmonization 

Post editing, the data from the various modes were harmonized in order to consolidate the data into 

one dataset (one dataset per survey type – FMM and DMF.) 

 

The rules used for Data Harmonization are detailed in FarmersMarket_Crosswalk.xlsx. The 

crosswalk shows the variable names used in each of the three modes (MAIL, WEB, and CATI) and 

the corresponding handoff name in the delivery dataset. In addition, this crosswalk serves as a 

codebook as it shows the values and labels for each of the handoff variables.  

 

The crosswalk also identifies data items that are not applicable for a given mode as well as any value 

conversion from the mode specific dataset to the harmonized dataset. 
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The questions in the survey instrument were based on the Phase I formative research involving in-

depth interviews with nine farmers’ market managers and researcher observations at five farmers’ 

markets. The in-depth interviews included a series of open-ended questions to which respondents 

were asked to provide unprompted answers. The questions were evaluated for understandability and 

the answers were tabulated and used to create responses for closed-ended questions on the survey 

instrument. Briefly, recommendations from the formative research suggested that several questions 

should be rephrased for clarity, and a few new questions should be added to the survey instrument.  

 

For data collection in Phase II, the survey instrument will be translated into a hard copy survey, a 

web survey, and a computer assisted telephone interview (CATI). Two rounds of cognitive testing 

evaluated the hard copy version of the survey instrument only. In Round 1 we tested the manager 

survey. In Round 2, for both the direct marketing farmer survey and the manager survey, we focused 

on new questions and those that had posed a problem during the first round of cognitive testing. 

 

The purpose of the testing was to explore respondent interpretation, comprehension, recall, and 

ability to answer questions on the Farmers Market Manager and Direct Marketing Farmer Surveys. 

This memo summarizes problems that were uncovered during testing and recommendations for 

revising some of the survey items. 

 

 

A.2.1 Methodology 

 Sample 

Between April 13th and April 25th, 2011 we conducted a total of five cognitive interviews -- two with 

farmers market managers and three with direct marketing farmers. All interviews were conducted by 

telephone. The table below describes selected respondent characteristics. Farmers market managers 

and direct marketing farmers were selected from the STARS database. All respondents have been 

authorized to accept SNAP benefits at their market or farm, although some are not currently 

redeeming SNAP benefits (either because they have stopped or are new to the program). 
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Respondent Type Gender State 

1 Manager Male GA 
2 Manager Female SC 
3 Farmer Male MN 
4 Farmer Female NC 
5 Farmer Male SC 

 
 

 Recruiting 

Respondents for both surveys were recruited by telephone using the contact information from the 

STARS database. For the farmers market managers, we made 14 calls, administered 3 screening 

interviews, and had no difficulty scheduling the two eligible respondents. Recruiting the direct 

marketing farmers was more difficult. Two of the original three respondents recruited for the direct 

farmer survey turned out to be ineligible because they were not direct marketing farmers. This was a 

result of potential respondents being incorrectly classified in the STARS database as “direct 

marketing farmers” when they were not actually farmers. A total of 27 calls were made and five 

individuals were screened to participate. 

 

 

 Recommendations 

 Define farmers market managers and direct marketing farmers at the beginning of both 
surveys, along with instructions for downloading the survey from the internet if 
respondents received the wrong one in their packet. 

 

 Post- cognitive Testing Decision 

 Participants will be sent the farmers market manager and direct marketing farmer 
survey, with instructions to download the Spanish survey from the web. 

 

 Data Collection 

Respondents were sent the survey several days (when possible) before the interview and were asked 

to complete it and return a copy to Westat a day before the interview. One respondent completed 

his survey but did not send it back before the interview. Another respondent completed her survey 
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but had difficulties emailing or faxing us the completed survey. Both these respondents had their 

completed survey with them at the time of cognitive interviewing. The cognitive interviews lasted 

one hour and respondents were paid $50 for participating. 

 

 

A.2.2 Farmers Market Manager Survey 

 General Comments  

 One respondent thought the survey was too long for the average farmers market 
manager (took 25-30 minutes). She also noted that less than half of managers she knows 
(she works with 104 farmers’ markets) have graduated from HS and they are usually 
working at minimum wage. 

 The same respondent said she was surprised there was no question about her opinion of 
the USDA or the SNAP program in general. She thought there should be a question to 
“let people blow off steam or give kudos to the USDA.” 

 

 Recommendations 

 To elicit feedback from respondents, add one closed ended question (“Overall, would 
you describe this farmers market’s experience with SNAP as mostly positive, mostly 
negative, or a mix of positive and negative?”) and one open-ended question (“What 
could the USDA do to encourage more SNAP customers to shop at farmer’s markets 
like yours?”) at the end of Section B, Supplemental Nutrition Assistance Program 
(SNAP). 

About You section 

Q3 – What kind of work do you do at this market? Please check all that apply. 

 One respondent suggested adding “grant writing”, “training”, and “marketing.” 

 

 Recommendations 

 Leave as is. 
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Section A 

A3 – In the past year, what were the market’s hours of operation? In the table below, please write 
the number of hours that the market was open each day of the month. Draw a line through 
the days the market did not operate.   

 One respondent noted that she wasn’t sure if the question was asking for total number 
of hours but said she figured it out by the example given in the table. 

 

 Recommendations 

 To make the purpose of the question more clear for respondents revise the first 
sentence to read “In the table below, please indicate the days and number of hours the 
market was open in each month from October 2010 to September 2011.” 

A4 ‐ For each of the following products, did this farmers market sell it always, sometimes, or never in 
2010? 

 One respondent wondered what “specialty beverages” included. He thought it meant 
“anything not milk” so he was thinking of juice, tea, coffee and smoothies. 

 

 Recommendations 

 Revise the “specialty beverages” category to “juice or cider.”  

A5 ‐ Over the past year, what was the minimum number of vendors who participated in this farmers 
market on any given day? _______ 

A6 ‐ Over the past year, what was the maximum number of vendors who participated in this farmers 
market on any given day? ________ 

 Respondents had no trouble with these questions but did seem to be giving estimates 
rather than exact numbers. When asking one respondent if he could give an exact 
number, he said he could, but the process he explained sounded burdensome and not 
something he would take the effort to do. 

 

 Recommendations 

 Leave as is. 
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A7 – Which of the following rules were in force at this farmers market in 2009? Please check all that 
apply. 

Agricultural producers are only allowed to sell farm products they themselves produce 

�Farm inspections are used to verify the source of products sold 

� Producers can sell farm products produced only within a prescribed local area 

�Producers are required to report their value of sales 

� Product mix at this market is controlled by limiting the number of producers/vendors 
that sell the same item(s) 

� The range of items that can be sold at this market is limited (e.g., sales of meat, eggs, 
fish/seafood are prohibited) 

 

 One respondent thought that “growing practices” should be added to the response 
categories. When asked what he meant by this he said, “Certified organic or 
conventional grower.” 

 

 Recommendations 

 Add a response option “Certain growing practices are required (e.g., certified organic, 
conventional grower)”. 

Section B 

B10 – How do customers learn about this farmers market’s participation in SNAP? Please check all 
that apply. 

 One respondent thought there should be a response option about “interagency help” or 
“help from USDA or DSS” for distributing materials.  

 

 Recommendations 

 Leave as is. 

B11 – Who is responsible for conducting and paying for the marketing/outreach activities selected in 
B10? Please check all that apply. 
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 One respondent thought “USDA” was missing from the list of response options. She 
said she thought it might go under “other” since it is not in the list already. She didn’t 
include this as one of her answers, but she suggested it be included. 

 

 Recommendations 

 Add “federal” to “government agencies” so the category reads, “local, state, or federal 
government agencies.” 

B12 – In the last 12 months, how did this farmers market redeem SNAP payments? Please check all 
that apply. 

 One respondent added “EBT offline vouchers” under the other category. 

 

 Recommendations 

 Replace the “coupon” category with “EBT offline vouchers.” 

B13 – In your opinion, what are the benefits of participating in the SNAP for this farmers market? 
Please check all that apply. 

 A. Increases sales for producers 

 B. Increases different types of customers  

 C. Responds to customer interest 

 D. Responds to vendor interest 

 E. Responds to interest from other organizations 

 E. Supports local economy  

 F. Promotes access to healthy food in the community 

 G.Improves the market’s public image 

 H. Other (specify)____________ 
 

 When asked how he interpreted this question one respondent said “why would we go 
through all the effort to get approved.” The other respondent wanted to know what 
“increase different types of customers” meant; she thought it was “loaded with 
discriminatory connotations.” They both seemed to be interpreting the item as 
intended. 

B13a – Of the answers you choose in B13, which one was the strongest motivator for this farmers 
market to participate in SNAP? Please write in the letter from B13: _______ 



 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers A.2-7 
 

Appendix A.2 
Cognitive Testing of Survey Instruments: 

Methodology and Results 
 

 One respondent rewrote the answer in B13 instead of the letter from B13. She said she 
didn’t like putting the letter; she wanted to be sure which response category she meant.  

B14 – What do you think makes it hard for this farmers market to participate in USDA nutrition 
assistance programs? Please check all that apply. 

A. Too many requirements to become SNAP authorized 

  B. SNAP application process is difficult  

 C. Having to provide personal information on SNAP application  

 D. Costs associated with start-up 

 E. Ongoing transaction fee costs associated with EBT 

 F. Staffing needs for at-market operation of EBT 

 G. Additional bookkeeping and “back office” costs 

 H. Vendors do not want to participate in SNAP 

 I. Not enough SNAP customers  

 J. Hard to get information about these programs from the appropriate agencies 

 K. Other (specify)_________________ 
 
 When asked how they interpreted this question one respondent said “what was the 

difficulty I had in getting approved.” A second respondent said, “Why is it hard at your 
market to implement this program?” They both seemed to be interpreting the item as 
intended. 

 

 Recommendations 

 Adjust the response category labeling in B13. 

 Leave B13a, B14, and B14a as is. 

Section C 

C2 – In the last 12 months, which of the following USDA nutrition assistance programs has this farmers 
market participated in? Please check all that apply. 

 One respondent said that the acronyms should be spelled out (Of note, they appear at 
the top of the section in the introduction). Regardless, it may be helpful to spell them 
out in the question. 
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 Recommendations 

 Spell out the acronyms in the response categories. 

Section D 

D1 – In the last 12 months, did this farmers market offer any financial incentive (for example, coupons 
like Double Dollars, Double Up Food Bucks, Boston Bucks) or other nonfinancial incentive (for 
example, magnets or other tokens) to USDA nutrition assistance program customers?  

 One respondent thought that “Wholesome Wave” should be added to the list of 
examples in the question. 

 

 Recommendations 

 Replace the “Boston Bucks” example with “Double Value Coupon Program” which is 
the Wholesome Wave program. 

D2 – Organizations such as foundations or government entities can provide funding, equipment, or 
other types of support for USDA nutrition assistance incentive programs. How many 
organizations provided any kind of support for the incentives this farmers market offered in 
2010?  

 Interviewers noticed missing skip instructions -- respondents should skip over D3 if 
they say “zero” at D2. 

 

 Recommendations 

 Add skip instruction so that respondents who answer “zero” at D2 do not answer D3. 

Section E 

E4 – Many community, state, and national organizations provide different kinds of support for 
farmers markets to participate in USDA nutrition assistance programs. The questions in the 
table below ask for information about the five organizations that have provided this farmers 
market with the most meaningful support for participation in USDA nutrition assistance 
programs in 2010. An example has been provided for you. 

 One respondent thought there needed to be more space for writing in the “other” 
response categories in the table. Also of note, the respondent forgot to fill in the name 
of the organization in the first column where the numbered boxes are. 



 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers A.2-9 
 

Appendix A.2 
Cognitive Testing of Survey Instruments: 

Methodology and Results 
 

 

 Recommendations 

 Adjust the table so the numbers which are in the first column currently, are moved to a 
smaller column to the left of the table. 

 Add lines in the cell in the first column so it is clear for respondents that they are to 
write in an answer in the first box. 

 

Direct Farmer 

 General Comments 

 One respondent thought it didn’t take long to complete the survey. After being asked 
about additional questions, she said in the future (after she has begun using SNAP) it 
might be helpful to add a place to make comments at the end. 

 Another respondent thought “people who care” will do the survey, but that it seems like 
it is “more government intervention” and that only one-third of farmers he knew would 
complete it.  

 The third respondent thought the survey was too long and detailed. 

 Interviews noted that the farmers had some trouble with skip patterns in several 
locations throughout the survey. 

 

 Recommendations 

 Review skip instructions throughout both the farmer survey to ensure they are correct, 
clear and easy to follow. 
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About You Section 

Q1 – What is your role at this farm? 

 One respondent said that if a farmer had “leased land” they might use language 
different than is in the response categories provided because they are not actually the 
owner. 

 

 Recommendations 

 Drop Q1 and replace with a more explicit question about the type of land that is 
farmed, including leased land. 

 The unit of analysis is the farmer, not the farm, so revise wording throughout the survey 
to more accurately convey that concept. Some revisions may include asking about “the 
land you own or the land you lease from someone else”; using “operating farmer” and 
“farm business” in selected questions. 

Q4 – What kind of work do you do at this farm? Check all that apply 

 One respondent said she answered just for the work she does herself in this question. 
Her husband co-owns the farm with her and does more of the manual labor and so she 
didn’t include that in her answers because it asks about “you”. 

 Another respondent said he thought that “fundraising/grants” was “pie in the sky type 
of work” and no one would choose that option. He also thought the question should 
ask what percent of each task is done by family and hired help. 

 

 Recommendations 

 Leave as is. 

Section A 

A2 – Which of the following business structures best describes this farm operation? Check only one 

 All three respondents mentioned adding LLC to the response categories. One 
respondent noted specifically that LLC was missing from the list. The second 
respondent said that her farm is an LLC but is being switched over to family owned and 
so she checked off “family owned”. However, she said she would have put LLC in the 
“other” category. The third respondent also mentioned including LLC in the response 
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categories and said their farm had considered becoming an LLC, but they eventually 
decided against it. 

 

 Recommendations 

 Replace this question with a check all that apply item, “Which of the following describes 
the land that you farm on?” and the response options Owned, Leased, and Other. If 
owned, respondents should be asked about the type of ownership (sole proprietorship, 
legal proprietorship, family Corporation, non-family corporation, LLC). 

A4 – Including yourself and any farm family/household members, how many people were employed 
in your farm’s operation, full time, part‐time, or seasonally in 2010? 

 One respondent marked “three” for seasonal/full-time employees even though he 
actually has four people that help out seasonally (his daughter and her three sons). 
However, because there is never more than three working at one time, he marked 
“three” instead of “four”.  

 

 Recommendations 

 Leave as is. 

Section B 

B1 – For each of the following products, did you sell it always, sometimes, or never in 2010? 

 One respondent said he sells at many markets and was confused about whether to 
answer the questions in this section for one or all of them. However, he didn’t 
experience this problem at B1 because he said for the most part they sell the same 
things (except for chicken and wreaths) at all of their outlets. The respondent thought 
the question should orient the respondent to the most common outlet where they sell 
their products. 

 

 Recommendations 

 Replace “specialty beverages” with “juice or cider.” 

 Revise order of items so that those without a reference period are asked first (type of 
outlet and existence of credit card processing machine). 
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B3 – In the table below, please indicate the operating hours for each of the outlets where you sold the 

farm products. 

 One respondent sells at her farm year round but only by appointment and then some 
vegetables at a market 4 months out of the year. The respondent didn’t notice the 
“direct on-farm” option but said if she had she would have put in “by appt” for hours 
of operation. 

 A second respondent said this item was where he had trouble (the one that noted 
trouble earlier). He said this was hard because, for example, he sells at 4 farmers markets 
where the times are different, which made it difficult to complete the table. He used his 
main market as the standard for his answers. He thought the question needed to specify 
the primary market where he sells his products. He did recognize this could be 
troublesome if a person sells at many markets, none of them more than the other. 

 The third respondent marked that he had a permanent roadside stand but what he 
actually has is a separate building 50 yards behind the house, which is not on the road. 
He did not notice the “direct on farm” option. This respondent also mentioned that he 
sometimes sells at one or two day festivals throughout the year. He included these in his 
“farmers market” count. Finally, he answered “it varies” or “variable” for the days and 
hours questions. 

 

 Recommendations 

 Combine B2 (that asks about the kinds of outlets respondents sell at) and B3 (that asks 
the operating months, days, and hours for each outlet) into one question, asking only 
about how many of each of the outlets the respondent sells at. 

 Move months, days, hours to section G as a new question, but use the formatting of the 
table from the manager survey question A4. 

 Add “festivals” to the list of possible sales outlets. 

 Use “farm products” consistently in Section B. 

B4 ‐ Do you have a credit/debit card processing machine? 

 Two respondents seemed to be interpreting the question as intended. One noted she 
had a credit card machine on her iPhone in the past but didn’t use it enough so she 
doesn’t have it anymore. She answered, “No”. The second respondent had a credit card 
machine a few years ago for EBT but said only 1% of the transactions were for EBT, so 
he got rid of it. Currently he only has a credit card machine he can use at the outlet 
where he sells Christmas wreaths. He answered “yes” but that it was not available at all 
outlets. The third respondent answered “yes” here but he should have answered “no” 
for the follow-up question because at their farm they don’t use the credit card machine; 
it is only used at the farmers markets.  
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 Recommendations 

 Leave as is. 

B6 – Last year, how much of the farm revenue was generated by food sales 

 One respondent (from a small farm) said she thought B6 was asking about how much 
of her income comes from food sales. She explained that all of her revenue from the 
farm is generated by food sales, but she put 25% because she doesn’t make a living off 
of the farm. She thought it would have made more sense to ask for family income. 

 

 Recommendations 

 Leave as is. 

Section C 

 One respondent was approved less than a year ago for SNAP, but hasn’t had the 
opportunity to have customers redeem any benefits. This is because the participation is 
low in general, and their authorization didn’t start until the end of the season. The 
respondent should have skipped to C13, but missed the skip instruction after C6a.The 
respondent became confused trying to answer the subsequent questions in section C 
since many did not apply to her. 

 Another respondent thought that the SNAP process was very difficult and felt that not 
enough people redeem the benefits at his farm. So, in the past he has been authorized, 
but no benefits were redeemed recently. The respondent should also have skipped to 
C13 like the respondent above, but continued to answer the questions because they 
have done outreach and answered those questions for his past experience with SNAP. 

 The third respondent was SNAP authorized less than a month ago, hadn’t redeemed 
any benefits yet, and correctly skipped past the bulk of the questions in section C.  

 

 Recommendations 

 Because the respondents appropriately skipped over many of these questions, we do not 
have enough information based on the three interviews conducted to make any 
recommendations. 

C13 ‐ In your opinion, what are the benefits of participating in the SNAP? Check all that apply 
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C14 ‐ What do you think makes it hard for you to participate in SNAP? Check all that apply. 

 The respondents seemed to be interpreting C13 and C14 as intended. Two respondents 
said C13 meant “why would I want to participate in SNAP?” The third said he thought 
it was asking, “What are the benefits of accepting SNAP cards?” 

 

 Recommendations 

 To more explicitly convey that the question is about accepting SNAP as a retailer, not 
participating in SNAP as a client, revised to read, “In your opinion, what are the 
benefits of accepting SNAP?” and “What do you think makes it hard for you to accept 
SNAP?” 

Section E 

E1 – In the last 12 months, did you or any of the outlets at which you sold the farm products offer any 
financial incentive or nonfinancial incentive to USDA nutrition assistance program customers?  

 This item gave all three respondents trouble. Two respondents seemed to be 
interpreting this question to be asking whether farmers receive incentives for offering 
the EBT benefits to customers. When asked what she thought the question was about, 
one respondent said she thought the item was asking “was there a grant available to do 
this.” The other respondent said he thought it was asking if “I received any benefits for 
being authorized for SNAP”. Despite the misinterpretations, both seemed to answer 
with “not offered” correctly. One respondent was directly asked if they offer incentives 
to the customers and she said that allowing them to redeem benefits “is incentive 
enough”. The other respondent did not directly say that they don’t offer incentives, but 
from the other information given, it didn’t sound like they have any.  

 The third respondent also marked “not offered”. When asked what he thought these 
incentives included, he mentioned incentives for the farmers. He thought that an 
incentive could be the state promoting the market to potential SNAP customers, or 
some sort of financial gain for vendors who “have the best tomato” at the market. He 
also mentioned that an incentive for customers could be more of an intangible incentive 
such as “how good the food is” at the market or that the voucher itself is an incentive.  

 

 Recommendations 

 Revise section introduction to more closely match the manager survey’s description of 
incentives, such that it reads, “Some outlets offer incentives for their USDA nutrition 
assistance program customers to shop there. These incentives are in the form of 
vouchers to buy food items from farmers market vendors. The vouchers are paid for by 
local government agencies, foundations, or nonprofit organizations. Please tell us about 
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the incentives that are offered by you or the outlet where you or the operating farmer 
redeem the most SNAP benefits.” 

 Target the incentive questions to one outlet by moving the items to Section G. Doing 
so, however, may make it difficult or impossible to collect information about supporting 
organizations (at E2 and E3). 

E2 ‐ Organizations such as foundations or government entities can provide funding, equipment, or 
other types of support for USDA nutrition assistance incentive programs. How many 
organizations provided any kind of support for the incentives that you offered in 2010? 

 Interviewers noticed a skip error -- respondents should skip over E3 if they say “zero” 
at E2. 

 

 Recommendations 

 Add skip instruction so that respondents who answer “zero” at E2 do not answer E3. 

 All respondents skipped the rest of the questions in section E. Two of these 
respondents should have skipped to E5 but both missed this instruction and went 
straight to section F. When asked, one respondent said about E5, “since we don’t get 
any incentives I didn’t answer them.” One skipped correctly. This respondent thought 
the first two response categories in E5 should be combined. 

 

 Recommendations 

 Leave the item wording as is. 

 Move these items to Section F that asks about the outlet where respondents redeem the 
most SNAP benefits. 

 Revise the skip instructions to move all who don’t offer incentives to the next section. 
This skip instruction was made more prominent by removing the skip instructions at all 
the response categories above it (which were unnecessary because those answers should 
all go to the very next item). 

Section F 

F3 – Last year, how did this farm get nutrition education messages out to the community? 

 Based on the explanations respondents gave for their answers at this item, none were 
thinking of “nutrition education message.” Respondents seemed to be interpreting this 
question more broadly in terms of advertising their businesses and products. 
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 Recommendations 

 Revise this item to read, “Between October 2010 and September 2011, what community 
activities did you or the operating farmer conduct?” 

F4 – Many community, state, and national organizations provide different kinds of support for 
farmers. The questions in the table below ask for name and information about five 
organizations that have provided the most meaningful support. An example has been provided 
for you. 

 Two respondents were not getting any assistance, so didn’t answer these questions. 
When probed, one respondent thought the item made sense, but that it just didn’t apply 
to her. The third respondent did not appear to be interpreting this question as intended. 
For the three organizations he listed – state-, county-, and city-run farmer’s markets -- 
he answered solely in terms of the general advertising the market managers do for the 
entire market, not his farm specifically.  

 

 Recommendations 

 Adjust the table so the numbers which are in the first column are moved to a smaller 
column to the left. 

 Add lines in the cell in the first column so it is clear for respondents that they are to 
write in an answer in the first box. 

 Add a “not applicable” response option for respondents who did not have any of this 
type of support. 

 Focus the question on support in general, not just for USDA programs. 

 

Section G 

 Two respondents who haven’t redeemed any benefits skipped out of this section. The 
third respondent should have skipped, but didn’t because he has redeemed benefits in 
the past and tried to answer for that experience.  

 All three respondents answered G16-G20 even though two should have skipped past 
the entire section. None had trouble but all appeared to be answering for the farmers 
markets they attend in general, instead of one specific market. At G20, one respondent 
wanted to say “none of the above”. 
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 Note that although the instructions tell respondents to focus on the farmers market for 
G16-G20, most of those questions ask about “the outlet”. 

 

 Recommendations 

 Fix the instructions at the beginning of this section to make the exclusion statement for 
those not redeeming EBT benefits to skip past these questions more prominent. 

 Add a time line to the exclusion statement such as “within the past 12 months.” 

 Change questions in this section and introduction to be consistent, either have both ask 
about an outlet or both ask about a farmers market. 

 Add “none of the above” to the response categories for G17 and G20. 
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ABOUT YOU

What is your role at this farmers market?1.

Are you a Farmers Market Manager?  A Farmers Market is a common facility or
area where several farmers or growers gather on a regular, recurring basis to sell
a variety of fresh fruits and vegetables and other locally grown farm products
directly to consumers.

YES

NO





Please complete this survey.

Please complete the Direct Marketing Farmer Survey.

MARK ALL THAT APPLY.

Paid staff

Volunteer staff

Vendor

Other (Please specify):

Market manager

month(s)year(s)

How long have you worked at this farmers market?2.

34374



3

What kind of work do you do at this market?3.

MARK YES OR NO ON EACH ROW.

Bookkeeping

Community outreach

Putting up signage

YES NO

Budgeting (for example, estimating costs and income)

Fundraising

Managing volunteers and employees

Recruiting vendors

Organizing vendors

Market set up and dismantling

Collecting fees from vendors

Organizing special events

Other responsibilities (Please specify):

Market safety

Applying for grants

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.

k.

l.

m.

n.
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This section includes questions about the general characteristics of this
farmers market.

In what year did this farmers market start operating?

Is this farmers market...

SECTION A:  ABOUT THIS FARMERS MARKET

A.

A1.

A2.

MARK ONLY ONE.

independently operated?

operated in partnership with another organization?

operated by another organization?

GO TO QUESTION A4

A2A. What is the name of this organization?

How many farmers markets does the organization/partnership operate?A3.

34374
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In the table below, please indicate for each month, the days and average
number of hours the market was open in the past year (January to
December 2011).

The first two rows show an example of how to fill in this table.  In this example, a
0 was entered for all days in April, when the market did not operate. In May, the
market was open Fridays from 9AM to 12PM (3 hours), and on Saturday and
Sunday from 8AM to 12PM (4 hours on each day).

A4.

WRITE NUMBER IN EACH BOX.  WRITE "0" FOR THE DAYS THE MARKET DID
NOT OPERATE.

TUESDAYS WEDNESDAYS THURSDAYS FRIDAYS SATURDAYS SUNDAYSMONDAYS

HOURS OPEN ON...

FOR EXAMPLE:

April

May 0

0

0

0

0

0 0

0

0

3

0

4

0

4

TUESDAYS WEDNESDAYS THURSDAYS FRIDAYS SATURDAYS SUNDAYSMONDAYS

HOURS OPEN ON...

FEBRUARY 2011

MARCH 2011

APRIL 2011

MAY 2011

JUNE 2011

JULY 2011

AUGUST 2011

SEPTEMBER 2011

JANUARY 2011

A4A. Do you manage the market on all days the market is open?

Yes

No

OCTOBER 2011

NOVEMBER 2011

DECEMBER 2011
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In the past year (January to December 2011), did this farmers market sell
each of the following products always, sometimes, or never?

A5.

MARK ONE RESPONSE ON EACH ROW.

Vegetables

Cheese

Fish or Seafood

Breads or rolls

Juice or cider

Non-food items (plants, crafts, etc.)

Always Sometimes Never

Fruits

Milk

Other dairy products

Meat or Poultry

Other baked goods

Prepared foods

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.

k.

l.

In the past year (January to December 2011), what was the minimum
number of vendors who participated in this farmers market on any given
day?

In the past year (January to December 2011), what was the maximum
number of vendors who participated in this farmers market on any given
day?

vendors

vendors

A6.

A7.
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Which of the following rules were in force at this farmers market in the past
year (January to December 2011)?

In whole dollars, what were this farmers market's total sales in the past
year (January to December 2011)?

$

$

In whole dollars, what was this farmers market's total operating budget
in the past year (January to December 2011)?

A8.

MARK YES OR NO ON EACH ROW.

The range of items that can be sold at this market is limited
(e.g., sales of meat, eggs, fish/seafood are prohibited).

Farm inspections are used to verify the source of products sold.

Producers are required to report their value of sales.

YES NO

Agricultural producers are only allowed to sell farm products
they themselves produce.

Producers can sell farm products produced only within a
prescribed local area.

Product mix at this market is controlled by limiting the number of
producers or vendors that sell the same item(s).

Certain growing practices are required (e.g., certified organic,
conventional grower).

a.

b.

c.

d.

e.

f.

g.

A9.

ROUND THE AMOUNT TO THE NEAREST WHOLE NUMBER.

ROUND THE AMOUNT TO THE NEAREST WHOLE NUMBER.

A10.
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Flat fee

Percentage of sales

Other (Please specify):

Vendors did not pay to participate in this farmers market

In the past year (January to December 2011), which of the following
sources provided funding for any portion of this farmers market's
operating budget?

$

Per season
Per month
Per week
Per market day

In the past year (January to December 2011), did vendors pay a flat fee or
did they pay a percentage of total sales?

A11.

MARK YES OR NO ON EACH ROW.

State government

Farmers market association

Private foundation grants

Sponsorships from businesses or organizations

Other (Please specify):

NOYES

Vendor fees

County, city or municipal government agency

Government grants

Fundraising events

Trade or business association (e.g., Chamber of Commerce)

A12A.

MARK ONLY ONE.

Is the flat fee...

How much is the flat fee?

A12B.

A12C.

 GO TO QUESTION A12D

 GO TO A13

 GO TO A13

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.



 GO TO QUESTION A13
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%
What percentage of total sales are paid by vendors?A12D.

Did food sales make up at least 50 percent of this market's revenue in
the past year (January to December 2011)?

Yes

No

Don't know

Yes

No

A13.

A14.

Does this farmers market have a credit and debit card processing machine?

34374
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This section asks questions about the U.S.  Department of Agriculture's
(USDA) Supplemental Nutrition Assistance Program (SNAP), formerly
called the Food Stamp Program.  SNAP gives low-income families a
monthly benefit amount (SNAP allotment) to buy food that can be
prepared and eaten at home.  SNAP benefits are loaded onto an electronic
benefit transfer (EBT) card.  The EBT card can be used like a regular debit
or credit card at authorized retailers with EBT terminals.

Have you visited the website of USDA's Food and Nutrition Service (FNS)
or have you seen the handbook about SNAP in farmers markets (SNAP at
Farmers Markets: A How-To Handbook)?

B.

SECTION B:  SUPPLEMENTAL NUTRITION ASSISTANCE
PROGRAM (SNAP)

Did you know that farmers markets can participate in SNAP?B1.

Yes

No GO TO SECTION C

B2.

YES NO

a. I have visited the website of USDA's Food and Nutrition Service

b. I have seen the handbook about SNAP in Farmers Markets

Has this farmers market ever been authorized to participate in SNAP?

Was this farmers market authorized to participate in SNAP anytime during
the last five years (January 2007 to December 2011)?

What is the main reason this farmers market stopped participating
in SNAP?

B3.

Yes

No GO TO QUESTION B7

B4.

Yes

No

GO TO QUESTION B5

B4A.

GO TO QUESTION B7
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Was this farmers market authorized to participate in SNAP anytime in the
past year (January to December 2011)?

What is the main reason this farmers market stopped participating in
SNAP?

Which of the following best describes this farmers market's SNAP
authorization in the past year (January to December 2011)?

What is the main reason SNAP benefits were not redeemed at this
farmers market in the past year (January to December 2011)?

In the past year (January to December 2011), were SNAP benefits
redeemed at this farmers market?

B5.

Yes

No

GO TO QUESTION B5B

B5A.

 GO TO QUESTION B6

B5B.

MARK YES OR NO ON EACH ROW.

Individual vendors or producers were SNAP authorized

YES NO

Farmers market was SNAP authorized

Other (Please specify):

a.

b.
c.

B6.

Yes

No

B6A.

 GO TO QUESTION B7
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In the past year (January to December 2011), how many food vendors
accepted SNAP at this farmers market?

What is the main reason SNAP benefits were not accepted?

Who decides if this farmers market will participate in SNAP?  

How do vendors learn about this farmers market's participation in SNAP?

B7.

MARK ONLY ONE.

B7A.

B8.

MARK YES OR NO ON EACH ROW. NOYES

Umbrella organization

Third party organization

State or local government

The farmers market itself

Other (Please specify):

Board

Vendors

B9.

MARK YES OR NO ON EACH ROW. NOYES

Official meetings

Informally, through conversations with individual vendors

Memos

Other (Please specify):
Printed materials about SNAP program

a.

b.

c.

d.

e.

f.
g.

a.

b.

c.

d.
e.

All

Most

A few

None

GO TO QUESTION B8

N/A
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How do customers learn about this farmers market's participation in SNAP?B10.

MARK YES OR NO ON EACH ROW. NOYES

Printed materials (for example, direct mail, flyers, or
brochures)

a.

N/A

Billboards or banners

Mass media (for example, newspapers, radio, or TV
advertising)

Workshops, discussions, or presentations at schools or
other community events

b.

c.

d.

IF YOU ANSWERED YES TO ANY OF THE QUESTIONS IN B10, CONTINUE
WITH B11.  OTHERWISE GO TO QUESTION B12.

Internet (for example, listservs, websites, blogs, or social
media such as Facebook or Twitter)

Other (Please specify):

e.

f.

Who is responsible for conducting and paying for the marketing and
outreach activities selected at question B10?

B11.

MARK YES OR NO ON EACH ROW. NOYES

Local, state, or federal government agencies

Vendors

Farmers market

Foundations

Nonprofit organizations (Please specify):

Other (Please specify):

a.

b.

c.

d.

e.

f.

34374
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In the past year (January to December 2011), how did this farmers
market redeem SNAP payments?

Of the answers you chose in question B13, which one was the strongest
motivator for this farmers market to accept SNAP?

B12.

MARK YES OR NO ON EACH ROW. NOYES

EBT offline voucher

Paper scrip

EBT (customers swipe the EBT card at a machine to pay for
their purchases)

Tokens

Receipts

Other (Please specify):

a.

b.

c.

d.

e.

f.

IF YOU ANSWERED YES TO ONLY ONE ROW IN QUESTION B13, GO TO
QUESTION B14.

In your opinion, what are the benefits for this farmers market of
accepting SNAP?

B13.

MARK YES OR NO ON EACH ROW.

Increases different types of customers

Responds to vendor interest

Supports local economy

NOYES

Increases sales for producers

Responds to customer interest

Responds to interest from other organizations

Promotes access to healthy food in the community

Other (Please specify):
Improves the market's public image

a.

b.

c.

d.

e.

f.

g.

h.
i.

B13A.

WRITE IN THE LETTER FROM QUESTION B13:
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IF YOU ANSWERED YES TO ONLY ONE ROW IN QUESTION B14, GO TO
QUESTION B15.

What do you think makes it hard for this farmers market to accept SNAP?B14.

WRITE IN THE LETTER FROM QUESTION B14:

Of the answers you chose at question B14, which of those makes it the
hardest for this farmers market to participate in SNAP?

B14A.

Is there anything else you can tell us about how SNAP works for your 
farmers market?

B15.

MARK YES OR NO ON EACH ROW.

SNAP application process is difficult

Costs associated with start-up

Staffing needs for at-market operation of EBT

Vendors do not want to participate in SNAP

Hard to get information about these programs from the
appropriate agencies

NOYES

Too many requirements to become SNAP authorized

Having to provide personal information on SNAP application

Ongoing transaction fee costs associated with EBT

Additional bookkeeping and "back office" costs

Not enough SNAP customers

Other (Please specify):

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.

k.

34374
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This section asks about nutrition assistance programs other than SNAP.
The USDA also offers the Special Supplemental Nutrition Program for
Women, Infants and Children (WIC); the Women, Infants, and Children
Farmers Market Nutrition Program (WICFMNP); and the Senior Farmers
Market Nutrition Program (SFMNP).

Did you know that farmers markets can participate in other nutrition
assistance programs besides SNAP?

In the past year (January to December 2011), which of the following USDA
nutrition assistance programs did this farmers market participate in?

SECTION C:  NUTRITION ASSISTANCE PROGRAMS OTHER
THAN SNAP

C.

C1.

Yes

No GO TO SECTION D

C2.

MARK YES OR NO ON EACH ROW. NOYES

Women, Infants, and Children Farmers Market
Nutrition Program (WICFMNP)

Special Supplemental Nutrition Program for Women,
Infants and Children (WIC)

Senior Farmers Market Nutrition Program (SFMNP)

a.

b.

c.
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This section asks questions about incentives offered to USDA nutrition
assistance program customers to shop at farmers markets and the
organizations that provide financial and non-financial support to the
farmers markets.

D.

SECTION D:  INCENTIVE PROGRAMS FOR USDA NUTRITION
ASSISTANCE CUSTOMERS

In the past year (January to December 2011), did this farmers market offer
any of the following to USDA nutrition assistance program customers?

D1.

MARK YES OR NO ON EACH ROW. NOYES

Non-financial incentives (for example, magnets or SNAP
application assistance)

Financial incentives (for example, coupons like Double Dollars,
Double Up Food Bucks, Double Value Coupon Program)

a.

b.

Please describe or provide the name of the incentives offered by this
farmers market to USDA nutrition assistance program customers.

Do the incentives offered at this market have a specific start and end date,
or are they available on an ongoing basis throughout the season?

IF YOU ANSWERED NO TO BOTH ROWS IN QUESTION D1, GO TO
SECTION E.

D1A.

D2.

MARK YES OR NO ON EACH ROW. NOYES

Available on an ongoing basis, provided funding is available

Available for a limited time only (specific start and end date)a.

b.
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Please list the top three organizations that helped to support the incentives
this farmers market offered to USDA nutrition assistance program customers
in the past year (January to December 2011).

Organizations such as foundations or government entities sometimes
provide funding, equipment, or other types of support for USDA nutrition
assistance incentive programs.  How many organizations provided any
kind of support for the incentives this farmers market offered in the past
year (January to December 2011)?

IF YOU ANSWERED 0 TO QUESTION D3, GO TO QUESTION D5.

D3.

D4.

Name:

Foundation
Government agency
Other (Please specify):

Type:

Name:

Foundation
Government agency
Other (Please specify):

Type:

Name:

Foundation
Government agency
Other (Please specify):

Type:

34374
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What things does this market measure to know if the incentives are 
successful?

D5.

MARK YES OR NO ON EACH ROW. NOYES

Number of EBT or FMNP transactions

Number of repeat EBT or FMNP shoppers

Number of first time EBT or FMNP shoppers

Ratio of tokens and scrip disseminated vs. tokens and scrip
spent

EBT and SNAP customer testimonials or interviews
Other (Please specify):

Dollar amount of EBT or FMNP redemptionsa.

b.

c.

d.

e.

f.
g.

34374
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This next section is about the community outreach this farmers market
does.  It also asks about sources of support for this farmers market.

Does this farmers market conduct any community outreach activities?

In the past year (January to December 2011), how did this farmers
market get information out to the community?

In the past year (January to December 2011), what community activities
did this farmers market or its sponsoring organization conduct?

SECTION E:  COMMUNITY OUTREACH AND SOURCES
OF SUPPORT

E.

E1.

Yes

No GO TO QUESTION E4

E2.

MARK YES OR NO ON EACH ROW. NOYES

Food donations (for example, homeless shelters or gleaning
programs)

Other (Please specify):

Healthy cooking demonstrations at the farmers market

Nutrition education at schools or other community locations

Community gardening and agricultural education

Education and training for farmers or food producers

a.

b.

c.

d.

e.

f.

E3.

MARK YES OR NO ON EACH ROW.

Billboards

Workshops, demonstrations, discussions, or presentations at
the farmers market

Web (for example, listservs, e-mail newsletters, websites,
blogs, or social media such as Facebook or Twitter)

NOYES

Printed materials (for example, flyers or brochures)

Workshops, demonstrations, discussions, or presentations at
schools or other community locations besides the farmers market

Mass media (for example, newspapers, radio, or T.V.
advertisements)

Other (Please specify):

a.

b.

c.

d.

e.

f.

g.



34374
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Many community, state, and national organizations provide different kinds
of support for farmers markets.  Did this market receive any support in the
past year (January to December 2011)?

E4.

Yes

No  GO TO SECTION F

The following questions ask for the name and information about five
organizations that have provided this market with the most meaningful
support in the past year (January to December 2011).

COMPLETE THE SERIES OF QUESTIONS BELOW FOR EACH ORGANIZATION
THAT SUPPORTED THIS MARKET IN THE PAST YEAR (JANUARY TO
DECEMBER 2011)

NAME:

MARK ONLY ONE.

What is the name of this organization?E5A.

E5B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E5C. Did the organization provide financial support?

Yes
No

ORGANIZATION # 1

34374
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E5D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E5G

E5E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



MARK ALL THAT APPLY.

E5F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

E5G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

NAME:

What is the name of this organization?E6A.



ORGANIZATION # 2

34374
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Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E6G

E6E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



MARK ALL THAT APPLY.

E6F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

E6D. Did the organization provide non-financial support?

MARK ONLY ONE.

E6B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E6C. Did the organization provide financial support?

Yes
No

34374
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E6G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

E7C. Did the organization provide financial support?

Yes
No

MARK ONLY ONE.

E7B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E7D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E7G

E7E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



NAME:

What is the name of this organization?E7A.

ORGANIZATION # 3

34374
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E7G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

NAME:

MARK ONLY ONE.

What is the name of this organization?E8A.

E8B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E8C. Did the organization provide financial support?

Yes
No

ORGANIZATION # 4

MARK ALL THAT APPLY.

E7F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

34374
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MARK ALL THAT APPLY.

E8F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

E8G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

E8D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E8G

E8E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



NAME:

What is the name of this organization?E9A.

ORGANIZATION # 5

34374
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MARK ONLY ONE.

E9B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E9C. Did the organization provide financial support?

Yes
No

E9D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO SECTION F

E9E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



MARK ALL THAT APPLY.

E9F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

34374
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What kind of buildings or property are within a half mile radius of this
farmers market?

What other kinds of stores sell food within a half mile radius of this
farmers market?

Please think about the area around the farmers market when answering
the questions in this section.

SECTION F:  DESCRIPTION OF THE AREA WHERE THE
FARMERS MARKET IS LOCATED 

F.

F1.

MARK YES OR NO ON EACH ROW. NOYES

Commercial or industrial buildings

Parking lots or garages

Designated green space or parks

Residential buildings or yards

Schools

Undeveloped land or vacant lots

Other (Please specify):g.
f.

e.

d.

c.

b.

a.

F2.

MARK YES OR NO ON EACH ROW. NOYES

Cafés or coffee shops

Large grocery stores

Liquor stores, bars, taverns, or nightclubs

Fast-food restaurants

Non fast-food restaurants

Small corner stores or convenience stores

Other (Please specify):

a.

b.

c.

d.

e.

f.
g.

34374
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What kind of parking is there within a half mile radius of this farmers
market?

Which of the following amenities are present at this farmers
market?

What types of public transportation are available near this farmers market?  F3.

MARK YES OR NO ON EACH ROW.

MARK YES OR NO ON EACH ROW.

MARK YES OR NO ON EACH ROW.

NOYES

Light rail or subway

Bus

Senior transit

a.

b.

c.

F4.

NOYES

Small lot or garage (fewer than 30 spaces)

On-street, parallel or angled parking

Medium to large lot or garage

a.

b.

c.

F5.

NOYES

Trash cans

Bicycle racks

Working public telephones

Areas shaded by trees or canopies

Benches or other places to sit

Working drinking fountains

Public restrooms

a.

b.

c.

d.

e.

f.

g.

34374
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What is your name?

Thank you for taking the time to complete this survey.  The information
you've provided is valuable to us.  Please return the completed survey in
the enclosed postage-paid envelope.

SECTION G:  CONTACT INFORMATION

G1.

FIRST NAME:

LAST NAME:

What is your address?G2.

ADDRESS1:

ADDRESS2:

CITY:

STATE:

ZIP:

What is your telephone number?G3.

- -TELEPHONE NUMBER:

What is your email address?G4.

EMAIL ADDRESS:

G5.

34374
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Are you a Direct Marketing Farmer?  As a Direct Marketing Farmer, you own a
farm direct business and/or sell your farm products directly to consumers at
outlets such as Upick operations, farm or roadside stands, farmers markets,
community supported agriculture (CSA) or subscription farming.

2.

MARK ONLY ONE.

1. Do you farm full- or part-time?

How long have you or the operating farmer been involved in farming
operations?

YES

NO





Please complete this survey.

Please complete the Farmers Market Manager Survey.

Full-time

Part-time

Not applicable (Provide administrative or non-farming related services)

2

3. What kind of work do you do?

month(s)

year(s)

MARK YES OR NO ON EACH ROW. YES NO

All farm worka.

Other responsibilities (Please specify):
Organizing special events

Community outreach

Managing volunteers and employees

Applying for grants

Fundraising

Bookkeeping

Budgeting (for example, estimating costs and income)

Attending markets to sell produce

Identifying outlets to sell produceb.

c.

d.

e.

f.

g.

h.

i.

j.
k.

16814
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A.

A1.

This section includes questions about the general characteristics of all the
land that you farm on.

In what year did you or the operating farmer start farming?

Which of the following describes the land that you or the operating
farmer farm on?

A2.

SECTION A. ABOUT THIS FARM

Sole proprietorship

Legal proprietorship

Family corporation, incorporated under state law

Non-family corporation, incorporated under state law

Limited Liability Corporation (LLC)

 IF OWNED, PLEASE SPECIFY THE TYPE OF BUSINESS

A3. How would you describe your or the operating farmer's growing practices?

MARK YES OR NO ON EACH ROW. YES NO

a.

b.

c.

d.

Conventional farming

Not certified organic farming

Certified organic farming

Other (Please specify):

Owned

Leased for cultivation

Other (Please specify):

16814
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SEASONALLYYEAR-ROUND
HOUSEHOLD
MEMBERS

YEAR-ROUND SEASONALLY

WRITE NUMBER IN EACH BOX IN THE TABLE BELOW.  IF NONE, WRITE "0".

In the past year (January to December 2011), how many people, including
yourself and any household members, were employed or volunteered
full-time, part-time, or seasonally at your or the operating farmer's farming
business?

A4.

a.

FULL-TIME PEOPLE PART-TIME PEOPLE

EMPLOYEES

VOLUNTEERS

b.

c.

16814
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At how many of the following outlets do you sell any farm products from
your or the operating farmer's farming business?

This section asks questions about the outlets that you use to sell products
from the land you own or lease from someone else.

B.

B1.

ENTER A NUMBER FOR EACH TYPE OF OUTLET IN THE TABLE BELOW.  IF
PRODUCTS ARE NOT SOLD AT THIS TYPE OF OUTLET, ENTER 0.

Do you have a credit and debit card processing machine?B2.

Is the credit and debit card processing machine used at all outlets where
you sell your farm products?  MARK ONLY ONE.

B2A.

(i.e., total number of outlets listed at Question B1 equals 1)
I sell my products at one outlet only

Yes

No

NUMBER OF
OUTLETS YOU

SELL AT
TYPE OF OUTLET

Permanent roadside stand/market

Pick-your-own

Greenhouse/nursery

Community supported agriculture (CSA) or subscription

Direct to wholesale markets

Temporary roadside stand (table, tailgate, etc.)

Farmers Market

Direct on-farm, other

Festival

Direct to retailers

Other (Please specify):

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.

k.

SECTION B. OUTLETS FOR FARM PRODUCTS



Yes

No  GO TO QUESTION B3

16814
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For each of the following farm products, did you sell it always, sometimes,
or never in the past year (January to December 2011)?

Always Sometimes Never

Fruits

Vegetables

MARK ONE RESPONSE ON EACH ROW.

B3.

a.

b.

Milk

Cheese

Other dairy products

Fish or Seafood

Meat or Poultry

Breads or rolls

Other baked goods

Juice or cider

Prepared foods

Non-food items (plants, crafts, etc.)

c.

d.

e.

f.

g.

h.

i.

j.

k.

l.

Edible plants and seeds

m.

In whole dollars, in the past year (January to December 2011), what was
the total sale from farm products, food and non-food, from all outlets?

$

In the past year (January to December 2011), how much of the farm
revenue was generated by food sales?

Less than 25%

Between 26% and 50%

Between 51% and 75%

Between 76% and 100%

ROUND THE AMOUNT TO THE NEAREST WHOLE NUMBER.

B4.

MARK ONLY ONE.

B5.

16814



7

This section asks questions about the U.S. Department of Agriculture's
(USDA) Supplemental Nutrition Assistance Program (SNAP), formerly
called the Food Stamp Program.  SNAP gives low-income families a 
monthly benefit amount (SNAP allotment) to buy food that can be prepared
and eaten at home.  SNAP benefits are loaded onto an electronic benefit
transfer (EBT) card.  The EBT card can be used like a regular debit or credit
card at authorized retailers with EBT terminals.

Did you know that farmers can be authorized to accept SNAP?

Have you or the operating farmer ever been authorized to accept SNAP?

Yes

No

Yes

No GO TO SECTION D

Have you visited the website of USDA's Food and Nutrition Service (FNS) or
have you seen the handbook about SNAP in farmers markets (SNAP at
Farmers Markets: A How-To Handbook)?

GO TO QUESTION C6

YES NO

I have seen the handbook about SNAP in Farmer Markets

Were you or the operating farmer authorized to accept SNAP anytime
during the last five years (January 2007 to December 2011)?

Yes

No

GO TO QUESTION C5

What is the main reason you or the operating farmer stopped accepting
SNAP?







I have visited the website of USDA's Food and Nutrition Service

C.

C1.

C2.

MARK YES OR NO ON EACH ROW.

a.

b.

C3.

C4.

C4A.

SECTION C:  SUPPLEMENTAL NUTRITION ASSISTANCE
PROGRAM (SNAP)

GO TO QUESTION C6



16814
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Were you or the operating farmer authorized to accept SNAP anytime in
the past year (January to December 2011)?

Yes

No

GO TO QUESTION C6

What is the main reason you or the operating farmer stopped accepting
SNAP?



In the past year (January to December 2011), how did you or the operating
farmer redeem SNAP benefits at the outlets where you sold food products?

What is the main reason you or the operating farmer did not redeem SNAP
benefits in the past year (January to December 2011)?

GO TO QUESTION C13



C5.

C5A.

C6.

MARK ONLY ONE.

SNAP benefits were not redeemed at any outlet

SNAP benefits were always redeemed using your

SNAP benefits were always redeemed using the

SNAP benefits were redeemed using either your,

outlet's SNAP authorization

or the operating farmer's SNAP authorization

the operating farmer's, or the outlet's SNAP
authorization

GO TO QUESTION C7

C6A.

16814
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In the past year (January to December 2011), at how many outlets did you
or the operating farmer accept SNAP benefits?

All

Most

A few

None

GO TO QUESTION C8

What is the main reason SNAP benefits were not accepted at all outlets?



In the past year (January to December 2011), if you sold products at
farmers markets, were you required to inform the outlet manager that you
accept SNAP?

How did you inform the outlet manager that you accept SNAP?

C7.

MARK ONLY ONE.

C7A.

C8.

MARK ONLY ONE.

Yes, at all outlets

Yes, at some outlets

No

You did not sell products GO TO QUESTION C10

at farmers markets

C9.

MARK ONLY ONE.

Informally, through conversations with outlet manager

Official meetings

Submitted a memo

Other (Please specify):

16814
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How do customers learn about your participation in SNAP?  

IF YOU ANSWERED YES TO ANY OF THE QUESTIONS IN C10, CONTINUE
WITH C11. OTHERWISE GO TO QUESTION C12.

Who is responsible for conducting and paying for the marketing and outreach
activities selected at question C10?

MARK YES OR NO ON EACH ROW.

MARK YES OR NO ON EACH ROW.

C10.

YES NO

Signs at the stall

Workshops, discussions, or presentations at schools or other
community events

Internet (for example, listservs, websites, blogs, or social media
such as Facebook or Twitter)

Mass media (for example, newspapers, radio, or TV advertising)

Billboards or banners

Printed materials (for example, direct mail, flyers, or brochures)

Other (Please specify):

a.

b.

c.

d.

e.

f.

g.

C11.

YES NO

Outlet manager

Local, state, or federal government agencies

Nonprofit organizations (Please specify):

Other (Please specify):

Foundations

Individual farmers

Farmers marketa.

b.

c.

d.

e.

f.

g.

16814
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IF YOU ANSWERED YES TO ONLY ONE ROW IN QUESTION C13, GO TO
QUESTION C14.

Of the answers you chose in C13, which one was the strongest
motivator for you to participate in SNAP?

C13A.

C13. In your opinion, what are the benefits of accepting SNAP?

In the past year (January to December 2011), how did you redeem SNAP
payments at all outlets?

C12.

MARK YES OR NO ON EACH ROW. YES NO

EBT offline voucher

Paper scrip

Other (Please specify):

Receipts

Tokens

EBT (customer swipes the EBT card at a machine to pay for
their purchase)

a.

b.

c.

d.

e.

f.

MARK YES OR NO ON EACH ROW.

Increases different types of customers

Improves the market's public image

NOYES

Increases sales

Responds to customer interest

Responds to interest from other organizations

Promotes access to healthy food in the community

Other (Please specify):

a.

b.

c.

d.

e.

f.

g.

WRITE IN THE LETTER FROM QUESTION C13:

16814
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IF YOU ANSWERED YES TO ONLY ONE ROW IN QUESTION C14, GO TO
QUESTION C15.

What do you think makes it hard for you to accept SNAP?

C14A. Of the answers you chose in C14, which makes it the hardest for you to
participate in SNAP?

C15. Is there anything else you can tell us about how SNAP works for you?

C14.

MARK YES OR NO ON EACH ROW.

SNAP application process is difficult

Costs associated with start-up

Staffing needs for at-market operation of EBT

NOYES

Too many requirements to become SNAP authorized

Having to provide personal information on SNAP application

Ongoing transaction fee costs associated with EBT

Additional bookkeeping and "back office" costs

Not enough SNAP customers

Other (Please specify):

Hard to get information about these programs from the
appropriate agencies

WRITE IN THE LETTER FROM QUESTION C14:

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.

16814
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This section asks about nutrition assistance programs other than SNAP.
The USDA also offers the Special Supplemental Nutrition Program for
Women, Infants and Children (WIC); the Women, Infants, and Children
Farmers Market Nutrition Program (WICFMNP); and the Senior Farmers
Market Nutrition Program (SFMNP).

Did you know that farmers can participate in other nutrition assistance
programs besides SNAP?

Yes

No GO TO SECTION E

In the past year (January to December 2011), which of the following USDA
nutrition assistance programs did you or the operating farmer participate in?



D.

D1.

D2.

MARK YES OR NO ON EACH ROW. NOYES

Special Supplemental Nutrition Program for Women, Infants
and Children (WIC)

Women, Infants, and Children Farmers Market Nutrition
Program (WICFMNP)

Senior Farmers Market Nutrition Program (SFMNP)

a.

b.

c.

SECTION D:  NUTRITION ASSISTANCE PROGRAMS OTHER
THAN SNAP



16814
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This next section is about the community outreach that is done by you as
part of your or the operating farmer's farming business.  It also asks about
sources of support for your farm business.

Do you or the operating farmer conduct any community outreach activities?

Yes

No GO TO QUESTION E4

E.

E1.

Workshops, demonstrations, discussions, or presentations
at the farmers market

Web (for example, listservs, e-mail newsletters, websites,
blogs, or social media such as Facebook or Twitter)

Workshops, demonstrations, discussions, or presentations at
schools or other community locations other than the farmers
market

Mass media (for example, newspapers, radio, or T.V.
advertisements)

Other (Please specify):

c.

d.

e.

f.

g.

In the past year (January to December 2011), how did you or the
operating farmer get information out to the community?

MARK YES OR NO ON EACH ROW.

E3.

Billboards

NOYES

Printed materials (for example, flyers or brochures)a.

b.

In the past year (January to December 2011), what community activities
did you or the operating farmer conduct?

E2.

MARK YES OR NO ON EACH ROW.

Healthy cooking demonstrations at the outlets

NOYES

Community gardening and agricultural education

Food donations, (for example, homeless shelters or gleaning
programs)

Nutrition education at schools or other community locations

Other (Please specify):

a.

b.

c.

d.
e.

SECTION E:  COMMUNITY OUTREACH AND SOURCES
OF SUPPORT



16814
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E4. Many community, state, and national organizations provide different kinds
of support for farmers.  Did you or the operating farmer receive any support
in the past year (January to December 2011)?

The following questions ask for the name and information about five
organizations that have provided you or the operating farmer with the most
meaningful support in the past year (January to December 2011).

Yes

No  GO TO SECTION F

COMPLETE THE SERIES OF QUESTIONS BELOW FOR EACH ORGANIZATION
THAT SUPPORTED YOU OR THE OPERATING FARMER IN THE PAST YEAR
(JANUARY TO DECEMBER 2011)

NAME:

MARK ONLY ONE.

ORGANIZATION # 1

What is the name of this organization?E5A.

E5B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E5C. Did the organization provide financial support?

Yes
No

16814
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E5D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E5G

E5E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



MARK ALL THAT APPLY.

E5F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

E5G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

NAME:

What is the name of this organization?E6A.

ORGANIZATION # 2



16814
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Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E6G

E6E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



MARK ALL THAT APPLY.

E6F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

E6D. Did the organization provide non-financial support?

MARK ONLY ONE.

E6B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E6C. Did the organization provide financial support?

Yes
No

16814
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E6G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

MARK ONLY ONE.

E7B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E7D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E7G

E7E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



NAME:

What is the name of this organization?E7A.

ORGANIZATION # 3

E7C. Did the organization provide financial support?

Yes
No

16814



19



E7G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

NAME:

MARK ONLY ONE.

What is the name of this organization?E8A.

E8B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E8C. Did the organization provide financial support?

Yes
No

ORGANIZATION # 4

MARK ALL THAT APPLY.

E7F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

16814
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MARK ALL THAT APPLY.

E8F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

E8G. Did any other organizations provide meaningful support in the past year
(January to December 2011)?

Yes
No  GO TO SECTION F

E8D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO QUESTION E8G

E8E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



NAME:

What is the name of this organization?E9A.

ORGANIZATION # 5

16814
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MARK ONLY ONE.

E9B. What type of organization is it?

City government
State government
Federal government
Local foundation
Regional foundation
National foundation
Regional trade association
National trade association
Other (Please specify):

E9C. Did the organization provide financial support?

Yes
No

E9D. Did the organization provide non-financial support?

Yes
No

MARK ALL THAT APPLY.

 GO TO SECTION F

E9E. What kinds of non-financial support were provided?

Information
Logistical/Technical Assistance
Other (Please specify):



MARK ALL THAT APPLY.

E9F. How did the organization provide non-financial support?

E-mail/listservs
Telephone
In-person
Training
Publications
Web site
Online forums
Other (Please specify):

16814
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Farmers can sell their produce at many outlets.  Please select one
outlet where you or the operating farmer redeem the most SNAP
benefits and think about this outlet only when answering the
questions in this section.

What is the name of the outlet where you or the operating farmer redeem
the most SNAP benefits?

Since what year have you or the operating farmer been selling farm
products at this outlet?

NAME:

What is the address of the outlet where you or the operating farmer
redeem the most SNAP benefits?

IF YOU ANSWERED "SNAP benefits were not redeemed at any outlet" AT
QUESTION C6, GO TO SECTION H.  ELSE CONTINUE WITH F.

F.

F1.

F1A.

ADDRESS1:

ADDRESS2:

CITY:

STATE:

ZIP:

F1B.

SECTION F:  OUTLET WHERE YOU REDEEM THE MOST
SNAP BENEFITS
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What type of outlet is this?

At how many farmers markets have you or the operating farmer been
selling farm products?

F2.

MARK ONLY ONE.
Farmers Market

Temporary roadside stand (table, tailgate, etc.)

Permanent roadside stand/market

Pick-your-own

Direct on-farm, other

Greenhouse/nursery

Festival

Community supported agriculture (CSA) or subscription

Direct to retailers

Direct to wholesale markets

Other (Please specify):

GO TO QUESTION F3

F2A.
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In the table below, please indicate the days and average number of hours the
outlet was open in each month in the past year (January to December 2011).  

The first two rows show an example of how to fill in this table.  In this example, a 0
was entered for all days in April, when the outlet did not operate.  In May, the outlet
was open Fridays from 9AM to 12PM (3 hours), and on Saturday and Sunday from
8AM to 12PM (4 hours on each day).

F3.

WRITE NUMBER IN EACH BOX.  WRITE "0" FOR THE DAYS THE MARKET DID
NOT OPERATE.

TUESDAYS WEDNESDAYS THURSDAYS FRIDAYS SATURDAYS SUNDAYSMONDAYS

HOURS OPEN ON...

April

May 0

0

0

0

0

0 0

0

0

3

0

4

0

4

TUESDAYS WEDNESDAYS THURSDAYS FRIDAYS SATURDAYS SUNDAYSMONDAYS

HOURS OPEN ON...
FOR EXAMPLE:

DECEMBER 2011

NOVEMBER 2011

OCTOBER 2011

SEPTEMBER 2011

AUGUST 2011

JULY 2011

JUNE 2011

MAY 2011

APRIL 2011

MARCH 2011

FEBRUARY 2011

JANUARY 2011
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In the past year (January to December 2011), did you sell each of the
following products always, sometimes, or never at this outlet?

How is this outlet authorized to accept SNAP?

F4.

MARK ONE RESPONSE ON EACH ROW.

Vegetables

Cheese

Fish or Seafood

Breads or rolls

Juice or cider

Non-food items (plants, crafts, etc.)

Always Sometimes Never

Fruits

Milk

Other dairy products

Meat or Poultry

Other baked goods

Prepared foods

a.

b.

c.

d.

e.

f.

g.

h.

i.

j.

k.

l.

F5. Please rank the following reasons why you choose to sell products at this
outlet.  Write in "1" next to the most important reason, "2" for the second
most important reason, and so on.

Convenience

Receive retail value for products

Customer interaction

Advertising your products

Selling surplus products

Reaching SNAP customers

Other (Please specify):

F6.

MARK YES OR NO ON EACH ROW. YES NO

The market as a whole is authorized

Individual vendors and farmers are authorizeda.

b.
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In the past year (January to December 2011), did you use your or the
operating farmer's SNAP authorization, or the outlet's authorization for
SNAP transactions at this outlet?

In the past year (January to December 2011), how many food vendors
accepted SNAP at this outlet?

Some outlets offer incentives for their USDA nutrition assistance program
customers to shop there.  These incentives are in the form of vouchers to 
buy food items from farmers market vendors.  The vouchers are paid for by 
local government agencies, foundations, or nonprofit organizations.  Please
tell us about the incentives that are offered by you or the outlet where you
or the operating farmer redeem the most SNAP benefits.

In the past year (January to December 2011), did you, or the outlet at which
you or the operating farmer redeemed the most SNAP benefits, offer any
financial incentives or non-financial incentives to USDA nutrition assistance
program customers?

What is the main reason SNAP benefits were not accepted by food
vendors at this outlet?

F7.

MARK YES OR NO ON EACH ROW. YES NO

Used the outlet's authorization

Used your or the operating farmer's SNAP authorizationa.

b.

F8.

MARK ONLY ONE.

All

Most

A few

None

GO TO QUESTION F9

F8A.

F9.

MARK YES OR NO ON EACH ROW.

Non-financial incentives were offered by you or the operating
farmer

NOYES

Financial incentives were offered by you or the operating farmera.

b.

Non-financial incentives were offered by the outlet

Financial incentives were offered by the outletc.

d.

IF YOU ANSWERED NO TO ALL QUESTIONS AT F9, GO TO SECTION G.
OTHERWISE CONTINUE WITH QUESTION F9A.
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Please describe or provide the name of the incentives that you or the outlet
offered to USDA nutrition assistance program customers at all outlets.

Do the incentives have a specific start and end date, or are they available
on an ongoing basis throughout the season?

Organizations such as foundations or government entities can provide
funding, equipment, or other types of support for USDA nutrition assistance
incentive programs.  How many organizations provided any kind of support
for the incentives that you, the operating farmer, or the outlet offered in the
past year (January to December 2011)?

IF YOU ANSWERED 0 AT QUESTION F11, GO TO QUESTION F13.  ELSE
CONTINUE TO NEXT PAGE.

F9A.

F10.

MARK YES OR NO ON EACH ROW.

Available on an ongoing basis, provided funding is available

NOYES

Available for a limited time only (specific start and end date)

Availability varies by outlet

a.

b.

c.

F11.
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Please list the top three organizations that helped to support the incentives
this farmers market offered to USDA nutrition assistance program
customers in the past year (January to December 2011).

What things do you measure to know if the incentives you offer are
successful?

F12.

Name:

Foundation

Government agency

Other
(Please specify):

Type:

Name:

Foundation

Government agency

Other
(Please specify):

Type:

Name:

Foundation

Government agency

Other
(Please specify):

Type:

F13.

MARK YES OR NO ON EACH ROW.

Number of EBT or FMNP transactions

Number of first time EBT or FMNP shoppers

NOYES

Dollar amount of EBT or FMNP redemptions

Other (Please specify):

Number of repeat EBT or FMNP shoppers

Ratio of tokens and scrip disseminated vs. tokens and scrip spent

a.

b.

c.

d.

e.

g.
EBT and SNAP customer testimonials or interviewsf.
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F14A.

MARK ONLY ONE.

In the past year (January to December 2011), did you pay a flat fee or a
percentage of total sales to sell products at the outlet where you or the
operating farmer redeemed the most SNAP benefits?

Flat fee

Percentage of sales

Other (Please specify):

Farmers do not pay to participate in this outlet

 GO TO QUESTION F14D

 GO TO F15

 GO TO QUESTION F15

In whole dollars, in the past year (January to December 2011), what were
your or the operating farmer's total sales at this outlet?

$

In the past year (January to December 2011), what portion of your total
sales was from EBT transactions at this outlet?

Less than 25%

Between 26% and 50%

Between 51% and 75%

Between 76% and 100%

F15.

ROUND THE AMOUNT TO THE NEAREST WHOLE NUMBER.

F16.

MARK ONLY ONE.

Is the flat fee...F14B.

Per season

Per month

Per week

Per market day

$

%

How much is the flat fee?

What percentage of total sales are paid by farmers?

F14C.

F14D.

 GO TO QUESTION F15
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How satisfied were you with your total sales at this outlet in the past year
(January to December 2011)?

Very satisfied

Mostly satisfied

Somewhat satisfied

Not satisfied

Which of the following methods did you or the operating farmer use to
promote products at this outlet in the past year (January to December
2011)?

Are you required to report your sales at this outlet to the outlet
manager?

Yes

No

Not applicable

F17.

MARK ONLY ONE.

F18.

MARK ONLY ONE.

F19.

MARK YES OR NO ON EACH ROW.

Signs indicating credit and debit card are accepted

NOYES

Signs indicating the price of products

Other (Please specify):

Signs indicating SNAP or EBT is accepted

Giving recipes (orally or on cards)

Samples/taste testing

Bulk discounts

Signs for product information

a.

b.

c.

d.

e.

f.

g.

h.
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How did you measure your success at this outlet?

How do you normally determine your prices at this outlet?F20.

MARK YES OR NO ON EACH ROW.

Matching other vendors prices

Cost of production plus mark-up

NOYES

Grocery store comparison

Pricing below other vendors

Other (Please specify):

F21.

MARK YES OR NO ON EACH ROW.

Net sales

Selling enough to cover expenses

NOYES

Gross sales

SNAP sales

Selling most of the products by the end of the day

Having return customers
Other (Please specify):

a.

b.

c.

d.

e.

f.
g.

a.

b.

c.

d.
e.
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SECTION G:  DESCRIPTION OF THE AREA WHERE THE
FARMERS MARKET IS LOCATED

What kind of buildings or property are within a half mile radius of this
farmers market?

You indicated that you or the operating farmer redeemed the most SNAP
benefits at a farmers market.

IF YOU ANSWERED "Farmers Market" AT QUESTION F2, CONTINUE WITH G.
OTHERWISE GO TO SECTION H.

What other kinds of stores sell food within a half mile radius of this
farmers market?

G.

G1.

MARK YES OR NO ON EACH ROW.

Commercial or industrial buildings

Parking lots or garages

NOYES

Residential buildings or yards

Schools

Undeveloped land or vacant lots

Designated green space or parks
Other (Please specify):

a.

b.

c.

d.

e.

f.
g.

G2.

MARK YES OR NO ON EACH ROW.

Cafés or coffee shops

Large grocery stores

NOYES

Fast-food restaurants

Non fast-food restaurants

Small corner stores or convenience stores

Liquor stores, bars, taverns, or nightclubs
Other (Please specify):

a.

b.

c.

d.

e.

f.
g.
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What types of public transportation are available near this
farmers market?

What kind of parking is there within a half mile radius of this farmers
market?

Which of the following amenities are present at this farmers market?

G3.

MARK YES OR NO ON EACH ROW.

Light rail or subway

NOYES

Bus

Senior transit

a.

b.

c.

G4.

MARK YES OR NO ON EACH ROW.

Small lot or garage (fewer than 30 spaces)

NOYES

On-street, parallel or angled parking

Medium to large lot or garage

a.

b.

c.

G5.

MARK YES OR NO ON EACH ROW.

Trash cans

Bicycle racks

NOYES

Areas shaded by trees or canopies

Benches or other places to sit

Working drinking fountains

Working public telephones

Public restrooms

a.

b.

c.

d.

e.

f.

g.
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What is your address?

What is your telephone number?

What is your email address?

Thank you for taking the time to answer this survey.  The information
you've provided is valuable to us.  Please return the completed survey in 
the enclosed postage-paid envelope.

SECTION H:  CONTACT INFORMATION

What is your name?H1.

FIRST NAME:

LAST NAME:

H2.

H3.

H4.

H5.

ADDRESS1:

ADDRESS2:

CITY:

STATE:

ZIP:

- -TELEPHONE NUMBER:

EMAIL ADDRESS:
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 United States Department of Agriculture
Food and Nutrition Service

Dear Farmers Market Managers and Direct Marketing Farmers:

The Food and Nutrition Service (FNS) of the U.S. Department of Agriculture (USDA) needs your help in 
providing children and needy families with better access to healthy foods.  USDA is promoting direct-to-
consumer agriculture, which includes Farmers markets and direct marketing farmers, so families on USDA 
nutrition assistance programs can take advantage of fresh produce while supporting local farmers.

To make healthier foods more available, we need to learn more about the Farmers markets and direct marketing 
farmers in the United States. We want your ideas about how to get:

•	 Nutrition assistance recipients to buy from Farmers markets and direct marketing farmers, and  
•	 Farmers markets and direct marketing farmers to become licensed to accept Supplemental Nutrition 

Assistance Program (SNAP) benefits

You can help by taking part in the Survey of Nutrition Programs – Farmers Markets and Direct Marketing 
Farmers by completing the enclosed Farmers Market Manager OR the Direct Marketing Farmer survey.

Please complete the Farmers Market Manager survey if you manage a farmers market.  A Farmers Market is a 
common facility or area where several farmers or growers gather on a regular, recurring basis to sell a variety of 
fresh fruits and vegetables and other locally-grown farm products directly to consumers.  

Please complete the Direct Marketing Farmer survey if you are not a farmers market manager but own a farm 
direct business and/or sell your farm products directly to consumers at outlets such U-pick operations, farm or 
road-side stands, farmers markets, community supported agriculture (CSA) or subscription farming, etc.

While participation in these surveys is voluntary, your ideas will improve our policies and support the growth of 
all Farmers markets by increasing sales to new customers.

Within the next 2 weeks, please:

•	 Fill out either the Farmers Market Manager survey or the Direct Marketing Farmer survey in this packet 
and return it in the postage paid envelope provided. OR

•	 Go to our secure website, http://www.fns.usda.gov/snap/ebt/fm-survey.htm and enter your PIN  
to complete either the Farmers Market Manager survey or the Direct Marketing Farmer survey in 
English or Spanish.  

 ® Your PIN is Axxxx

*12345678* 12345678
<<FARMERS MARKET OR DIRECT MARKETING FARMER NAME>>
<<Street Address>>
<<Street Address2>>
<<City>>, <<State>> <<Zip Code>>

January 3, 2012

Appendix A.5 
Advance Letter 

 



Your opinion is very important to us. We know how busy you are, so we’ve enclosed $5 to thank you for your 
time.

Westat, a research organization working for USDA, is conducting the survey. Your answers will be kept 
private. They won’t be seen by anyone other than the research team. Your answers will be put together with 
answers from the other people taking the survey. The results will be reported as totals so that no one person or 
one market can be identified.

Thank you in advance for your help. If you have any questions, please call Westat toll-free at 1-888-380-0743. 

Sincerely,

Kelly E. Kinnison, Ph.D.
Office of Research and Analysis
USDA Food and Nutrition Service

OMB Number:  0584-0564
Expiration Date: 11/30/2014
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Advance Letter 



 United States Department of Agriculture
Food and Nutrition Service

Dear Farmers Market Managers and Direct Marketing Farmers:

The Food and Nutrition Service (FNS) of the U.S. Department of Agriculture (USDA) needs your help in 
providing children and needy families with better access to healthy foods. USDA is promoting direct-to-
consumer agriculture, which includes Farmers markets and direct marketing farmers, so families on USDA 
nutrition assistance programs can take advantage of fresh produce while supporting local farmers.

To make healthier foods more available, we need to learn more about the Farmers markets and direct marketing 
farmers in the United States. We want your ideas about how to get:

•	 Nutrition assistance recipients to buy from Farmers markets and direct marketing farmers, and 
•	 Farmers markets and direct marketing farmers to become licensed to accept Supplemental Nutrition 

Assistance Program (SNAP) benefits

You can help by taking part in the Survey of Nutrition Programs – Farmers Markets and Direct Marketing 
Farmers by completing the Farmers Market Manager OR the Direct Marketing Farmer survey.

Please complete the Farmers Market Manager survey if you manage a farmers market. A Farmers Market is a 
common facility or area where several farmers or growers gather on a regular, recurring basis to sell a variety of 
fresh fruits and vegetables and other locally-grown farm products directly to consumers. 

Please complete the Direct Marketing Farmer survey if you are not a farmers market manager but own a farm 
direct business and/or sell your farm products directly to consumers at outlets such U-pick operations, farm or 
road-side stands, farmers markets, community supported agriculture (CSA) or subscription farming, etc.

While participation in these surveys is voluntary, your ideas will improve our policies and support the growth of 
all Farmers markets by increasing sales to new customers.

Within the next 2 weeks, please:

•	 Fill out either the Farmers Market Manager survey or the Direct Marketing Farmer survey that were 
mailed for the location specified above and return it in the postage paid envelope provided. OR

•	 Go to our secure website, http://www.fns.usda.gov/snap/ebt/fm-survey.htm to complete either the 
Farmers Market Manager survey or the Direct Marketing Farmer survey in English or Spanish.

 ® Your PIN is <<Axxxx>>

*12345678* 12345678
<<FARMERS MARKET OR DIRECT MARKETING FARMER NAME>>
<<Street Address>>
<<Street Address2>>
<<City>>, <<State>> <<Zip Code>>

January 3, 2012
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Your opinion is very important to us. We know how busy you are, so we enclosed $5 along with the hard copy 
survey sent to you via priority mail to <<MAILING ADDRESS>>, to thank you for your time.

Westat, a research organization working for USDA, is conducting the survey. Your answers will be kept private. 
They won’t be seen by anyone other than the research team. Your answers will be put together with answers from 
the other people taking the survey. The results will be reported as totals so that no one person or one market can 
be identified.

Thank you in advance for your help. If you have any questions, please call Westat toll-free at 1-888-380-0743. 

Sincerely,

Kelly E. Kinnison, Ph.D.
Office of Research and Analysis
USDA Food and Nutrition Service

OMB Number:  0584-0564
Expiration Date: 11/30/2014
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Intro Survey Participant Email 



January 2012 ID Number: _____________
OMB Number: 0584-0564

Expiration Date: 11/30/2014

REMINDER
Two weeks ago, we mailed you the USDA Survey of Nutrition Programs – Farmers Markets and 
Direct Marketing Farmers. Your response is very important to the USDA, as this survey is designed to 
inform future USDA policy and support the overall growth of all farmers’ markets. You were selected 
at random for the survey to represent others like yourself. 
If you have not mailed the completed survey, please do so at your earliest convenience. If you 
need another copy of the survey, call 1-888-380-0743, and we will be glad to mail you another 
questionnaire. 
You may also complete the survey online by visiting http://www.fns.usda.gov/snap/ebt/fm-survey.htm. 
	 •	Your	PIN	is	Axxxx
If you have already mailed the questionnaire or completed the survey online, please disregard this 
reminder.
Thank you for your participation!

Public reporting burden for this collection of information is estimated to average 25 minutes per response, including the time 
for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and 
reviewing the collection of information. An agency may not conduct or sponsor, and a person is not required to respond to, a 
collection of information unless it displays a currently valid OMB control number.



USDA Survey of Nutrition Programs  
Farmers Markets and Direct Marketing Farmers
c/o Westat
1600 Research Blvd, RC B16 
Rockville, MD 20850-3129

 United States Department of Agriculture
Food and Nutrition Service
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Appendix A.8 
National Survey of Farmers Market Managers and 

Direct Marketing Farmers: Telephone Interview Script 
 

1 Hello, may I speak to [PARTICIPANT NAME FROM REMINDER SHEET]? 

 

 YES ………… 1  

 NO ………….. 2 

 

2 Hello, Mr./Ms. [PARTICIPANT’S LAST NAME FROM REMINDER FORMAT SHEET], 

my name is [INTERVIEWER NAME] and I’m calling from Westat, a survey research firm, 

on behalf of the U.S. Department of Agriculture.  We recently mailed you a survey for 

[farmers’ market managers/direct marketing farmers] and two reminder letters to complete 

the survey, but have not received your completed survey.    While completing the survey is 

voluntary, the information you provide will be very useful to the USDA in developing policies 

to increase access to farm fresh foods for SNAP recipients.  It will also lead to an increase in 

sales at farmers markets.   

3 Is this a good time for you to complete the survey over the phone?  The questions take about 

15 minutes to complete, and you may stop at any time or refuse to answer any questions you 

don’t want to. 

 YES ………… 1  

 NO ………….. 2 

 

IF yes, administer the web based FM manager survey or the DM farmer survey. 

4 IF NO - NOT A GOOD TIME, When would be a good time for me to call you back? 

5 IF NO – REFUSAL, COMPLETE NON-INTERVIEW REPORT FORM TO 

DOCUMENT STRENGTH OF REFUSAL (MILD/FIRM/HOSTILE) AND REASONS 

FOR REFUSAL. 

 

END 
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Appendix A.9 
National Survey of Farmers Market Managers and 

Direct Marketing Farmers Refusal Conversion Strategy 
and Script:  English 

 
Public reporting burden for this collection of information is estimated to average 25 minutes per response, including the time for reviewing instructions, 

searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.  An agency may not 

conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a currently valid OMB control number.  Send 

comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden, to: U.S. 

Department of Agriculture, Food and Nutrition Service, Office of Research and Analysis, 3101 Park Center Drive, Room 1014, Alexandria, VA 22302 ATTN: 

PRA (0584-xxxx).  Do not return the completed form to this address. 
  
Telephone Research Center (TRC) and field interviewers will document the verbatim reason for a refusal, and 

the strength of a refusal in the Non-Interview Report Form.  TRC and field supervisors will review such 

refusals and assign these cases to either experienced telephone or field interviewers for a second contact 

attempt.  All interviewers will be trained to answer respondents’ questions and concerns and establish 

rapport.  Some suggested answers for frequently asked respondent questions follow.  
  
     What is this SURVEY about? 

This survey is sponsored by the U.S. Department of Agriculture’s (USDA) Food and Nutrition Service.  
Westat, a survey research firm based in Rockville, MD, is conducting the study.  We’re interested in 
learning better ways of promoting the use of farmers markets among SNAP recipients.  Your answers 
will help the USDA improve access to farm fresh foods among SNAP recipients.   

  
     How long will the interview take? 

The interview will take about 25 minutes. You may decide to stop at any time, or skip any questions you 
prefer not to answer. Participation is voluntary. 

  
     What type of questions will you ask me? 

We will ask questions about your market and participation in USDA nutrition assistance programs. 
  
     How do I know you will keep this information confidential? 

Only a few people from USDA/FNS and the research team will see your answers.  Your name will be 
kept separate from your answers.  Your answers will be combined with those from the other participants 
so that no individual’s answers will appear alone in the report.  

  
     What will be done with the information I provide?  How will the survey results be used? Why should I participate? 

The information and opinions you share will help us better understand reasons for and barriers to 
participation in USDA nutrition assistance programs by farmers markets and direct marketing farmers.  
In order to do that, we need to talk with farmers’ market managers and direct marketing farmers.    

  
     Who do you work for? 

I work for Westat, a survey research firm in Rockville, Maryland.  
     How do I know this is a legitimate survey? 



  w

 
 

A.9-2 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Appendix A.9 
National Survey of Farmers Market Managers and Direct Marketing Farmers Refusal Conversion Strategy and 
Script:  English 
 

This study is being conducted for the U.S. Department of Agriculture’s (USDA) Food and Nutrition.  
You can call my supervisor at [XXX-XXX-XXX] to verify the legitimacy of the survey.   
 

 What is SNAP? 
SNAP, the Supplemental Nutrition Assistance Program, is a government assistance program to help low-
income households pay for food. SNAP used to be called the Food Stamp program. 
 

 
 How did you get my (unlisted/cell phone) number? 

The USDA directory of Farmers’ Markets includes the markets’ phone number.  
 
 Who can I contact at the USDA? 

Kelly Kinnison is the contact person at USDA.  She can be reached at XXX-XXX-XXXX or 
XXXX@XXX.gov 
 
 
Handling Respondent Refusals 

  
In any survey, there are always some respondents who refuse outright to be interviewed and some who 

indirectly indicate that they will not participate.  Identifying why a person may decline to participate if they do 

not express it explicitly will help the interviewer gain the respondent’s cooperation.  Respondents typically 

refuse or are hesitant to participate for the following reasons:  

      Fear of Survey, the Interviewer, Use of the Data 

Respondents tend to fear things they don’t understand.  By having the purpose of the study and 
what the data will be used for clearly in mind, the interviewer can alleviate the respondent’s 
fears.  Some respondents may think an interviewer is trying to sell them something, or “casing 
their house.”  For any such situations, the field interviewer should simply show the respondent 
his/her photo I.D. badge (if at the door) and field and/or TRC telephone interviewers can  
provide him/her with the supervisor’s telephone number, and suggest s/he call to verify the 
authenticity of the study and the legitimacy of the organization. 

      Perceived Invasion of Privacy 

It is possible that a respondent is willing to participate in the survey but tells the interviewer that 
s/he is unwilling to discuss certain subject areas.  If this should happen and the respondent is 
adamant about answering questions dealing with certain subject areas, the interviewer should 
explain to the respondent that he or she is required to ask every question because they are very 
important but that if s/he feels very strongly about not answering certain items s/he may refuse 
when the question is asked.   

      Hostility Towards the Sponsor 

If the respondent is hostile toward government funded surveys or the USDA, the interviewer 
should reiterate the general purpose of the survey.  The interviewer should tell the respondent that 
his/her views and experiences may get overlooked if/she decides not to participate in the survey. 
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Appendix A.9 
National Survey of Farmers Market Managers and Direct Marketing Farmers Refusal Conversion 

Strategy and Script:  English 
 

It is always helpful to preface a rebuttal to a respondent’s objection with a token agreement or 
understanding of his/her viewpoint, e.g., “I can understand that,”  or “You certainly have a right to 
feel that way.”  That takes the respondent off the defensive and usually works as well as a more 
detailed rebuttal. 

      Cost in Time and Energy 

The timing of the interview, may also affect the respondent’s participation.  Should the interviewer 
make contact at an inconvenient hour, or if the respondent becomes annoyed as a result of this 
contact, the interviewer should quickly and apologetically back off and attempt to make contact at 
a time more convenient for the respondent.  It is always a good strategy for the interviewer to 
reiterate that he or she knows that the respondent has a busy life, we appreciate his/her time and 
would really like the respondent to participate in this important study.    
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Appendix B 
Focus Group With Farmers Market Shoppers and 

Nonshoppers: Methodology and Findings 
 

Under a task order contract with Food and Nutrition Services (FNS), Westat is assessing various 

initiatives aimed at increasing SNAP recipients’ access to fresh fruits and vegetables. The first task 

under the contract is the Farmers’ Market Operations Study (FMOS), which aimed to learn how 

markets are targeting SNAP beneficiaries through the use of various incentive programs, ability to 

process EBT card transaction, adjustments to the built environment, and other modifications. Under 

the original design of the FMOS, Westat had proposed to conduct focus groups with representatives 

from different supporting organizations. In subsequent discussions with FNS, however, it was 

determined that focus groups with SNAP clients would yield greater value for the study, primarily as 

formative research to support the development of the second task in the contract, the Farmers’ 

Market Client Survey (FMCS).  

 

This report thus summarizes the findings from four focus groups conducted with SNAP recipients 

in Baltimore and Washington, DC: Two with farmers’ market “shoppers” and two with farmers’ 

market “non-shoppers.” The objectives of these groups were to gain some insight into the 

following:  

  
 Places where SNAP recipients obtain their fruits and vegetables; 

 Facilitators for shopping at farmers’ markets (including how EBT transactions and 
incentive programs affect market shopping); 

 Barriers to shopping at farmers’ markets; 

 Participants’ recommendations for how FNS could improve access to farmers’ markets 
for SNAP recipients. 

Results of these discussions will help inform site and participant selection for the SNAP recipient 

focus groups that will be conducted as part of the FMCS, and will contribute to the design of the 

survey for that task. These contributions will be described in more detail in the final section of this 

report. 
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B.2.1 Methods 

 Recruitment Procedures 

Two farmers markets were selected for the focus group study: one in Washington, DC and one in 

Baltimore. They were chosen because both are located in high-poverty neighborhoods, were 

reported to be year-round markets, have EBT authorization, and offer incentives to SNAP 

recipients who use their EBT cards. An additional consideration was the proximity of these markets 

to Westat’s Rockville, Maryland location, which allowed the groups to be conducted with minimal 

travel expenses. 

 

Focus group participants were recruited via flyers (see Appendix A) that were posted not only at the 

farmers’ markets and at the facilities where the groups were to be held, but also in an array of 

community locations including food pantries, churches, social service offices, and local convenience 

stores. Notices were also posted on neighborhood web blogs. Flyers did not mention farmers’ 

markets, but were worded generally (“We will be holding focus groups about food-shopping”) in a 

concerted effort to encourage participation by the non-shopping cohort. Interested individuals 

called a toll-free number at Westat where the recruiter screened for persons who had shopped at the 

farmers’ market (“shoppers”) and individuals who were aware of the farmers’ market’s existence, but 

who had not made any purchases there (“non-shoppers”) (see Appendix B).  

  

With the exception of the shopping status of the participants, the recruitment criteria were the same 

for all four groups: Up to 12 individuals were to be recruited for each group with the expectation 

that 8 to 10 would attend; groups were to have both men and women; participants had to represent 

diverse ethnic/racial backgrounds, ages, and levels of education (no more than two with an 

advanced degree; at least five with only some college or below; and at least two with high school 

degree/GED or below). The date and time of each group, as well as characteristics of the 

participants, can be found in Table B-1. 
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Table B-1. Characteristics of focus groups and participants 
 

Date Day/Time Location 
Shopper/Non-

Shopper 
Total # of 

Participants 
# 

Women 

Average 
Age 

[Range] 
Education 

Range 
January 
26th 

Thursday, 
6-7 pm 

DC Non-Shopper 7 4 46 
years 

[28-67] 

10th grade 
to high 
school 

graduate 
January 
28th 

Saturday, 
11a-12 noon 

DC Shopper 11 9 48 
years 

[23-67] 

8th grade to 
college 

graduate 

February 
6th 

Monday, 
6-7pm  

Baltimore Non-Shopper 8 5 38 
years 

[26-49] 

10th grade 
to college 
graduate 

February 
11th 

Saturday, 
2-3 pm  

Baltimore Shopper 9 7 48 
years 

[23-62] 

10th grade 
to college 
graduate 

 

In an effort to improve participation, a confirmation letter (see Appendix C) was mailed to 

individuals within one day of their agreeing to participate in a discussion. The Westat recruiter also 

made a reminder/confirmation call to each participant one day before the scheduled focus group. 

All focus group participants received a cash incentive of $60, paid at the end of each discussion. 

 

 

 Recruiting Shoppers and Non-Shoppers 

In both locations, the shoppers’ groups were filled easily and the recruiter had long waiting lists; in 

Washington, for example, the recruiter had an additional two dozen names on the waiting list. But 

filling the non-shoppers group with the original recruitment protocol proved to be a challenge: when 

the shoppers’ groups were overflowing, there were only three or four participants for each non-

shopper group. The recruiter expressed concern that critical screening question (“During the past 

one year (2011), have you shopped – even just one time – at a farmers’ market in [LOCATION]?”) 

was encouraging callers to falsely say they had shopped at a farmers’ market. To remediate this 

possibility, this part of the screener was changed. Callers were given a list of locations where people 

shop (e.g., chain grocery store, corner market, bodega, farmers’ market) and were asked to say “yes” 

or “no” if they had shopped there in the past one year. This change in wording had no effect on 

recruiting non-shoppers. 

 

The team also spoke with a food pantry manager in Washington who offered to assist with 

recruitment efforts. His reaction to the flyer was that the wording automatically biased recruitment 



  
 
 

B-4 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Appendix B- 
Focus Group With Market Shoppers and Nonshoppers: Methodology and Findings 

to only those citizens who can afford to “shop” for their produce. Most of his food pantry clients 

are SNAP beneficiaries, he said, but many of them obtain their fruits and vegetables at the pantry 

and use their benefits for purchasing other food items. He suggested that the flyer wording be 

changed from “where people shop for their groceries” to “where people get their food items” so as 

to encourage food pantry clients to participate. This change had a small effect on recruiting for the 

non-shoppers’ groups. 

 

Finally, with approval from FNS, the operating definition of “non-shoppers” was changed to 

include individuals who had shopped at farmers’ markets only once or twice in the past year. The 

rationale behind the change was that such individuals had experience with the market, but had opted 

not to return there for additional visits and thus could be seen as conceptually distinct from 

“shoppers”. This strategy appeared to have the greatest effect on recruiting non-shoppers into the 

focus groups.  

 

 

 Logistics of the Groups 

Focus groups took place in community meeting rooms at facilities that were located at or near each 

farmers’ market. In Baltimore, groups were held at the Waverly Branch Public Library; and in 

Washington, groups occurred at THEARC, a community theater and activity center. Both locations 

could be reached easily via several public transportation routes, and both were wheelchair accessible. 

Although discussions were scheduled to last approximately one hour, participants were invited to 

come a half an hour earlier for a light meal (sandwiches, fresh fruit, and bottled water).  

 

All focus groups were led by trained Westat moderators and were accompanied by a note taker. 

With participants’ permission, all focus groups were audio-recorded to ensure accuracy in reporting. 

 

 

 A Note on “Shoppers” versus “Non-Shoppers” 

One important finding from this task was the need to rethink the concept of farmers’ market 

“shoppers” and “non-shoppers”. Recruitment challenges (described previously) suggested that in the 

two selected locations, local residents are both aware of and occasionally make purchases from their 

local farmers’ market. For recruitment purposes the team made a conceptual distinction between 

“regular” shoppers versus those who have shopped at the market only once or twice in the past year; 
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that decision, however, was not based on empirical evidence and may not hold up under additional 

scrutiny (particularly in areas that have seasonal markets).  

 

Further, and as is discussed in more detail below, focus group participants said they shopped for 

groceries at numerous different retailers and their farmers’ market shopping exhibited the same 

pattern. Participants had not always shopped at the selected farmers’ market, but most had made 

purchases at larger markets in town or farmers’ markets located near their work places.  

 

Finally, and related to the recruiting challenges, analysts were unable to find clear distinctions 

between the shoppers’ and non-shoppers’ groups. Differences were noted between individual 

participants – for example, some participants had transportation challenges that limited their ability 

to shop at multiple locations – but such challenges appeared unrelated to group status. Moreover, 

the decision to classify individuals who had shopped at farmers’ markets only once or twice as “non-

shoppers” occurred late in the recruitment process; individuals with similar profiles may have 

already been recruited into the “shoppers” groups, thus further blurring any distinctions between the 

groups of participants. Consequently, the findings presented below are based on participants’ 

expressed views and experiences across all four groups.  

 

 

B.2.2 Findings 

 Where SNAP Recipients Obtain Their Fruits and Vegetables 

SNAP recipients reported obtaining fruits and vegetables from a wide array of locations. First, nearly 

all participants said they shopped at numerous different grocery retailers, from major grocery chains 

to local ethnic markets. The variety of locations can be found in Table B-2. One of the main reasons 

mentioned for such diverse shopping patterns was the desire to maximize the EBT benefits. As one 

Baltimore participant noted, “I shop at whatever store has a sale.” This comment was echoed by 

others both in Baltimore and DC, who described how they review the sales flyers each week in order 

to determine where to purchase which items at the best price. 
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Table B-2. Locations where participants said they obtain groceries 
 

Type of Retailer/Location Examples Mentioned by Participants 
Chain grocery retailer Safeway, Harris Teeter, Giant, Fresh & Greens 
Value grocery retailer ALDI’s; Stop, Shop, and Save; Sav-a-Lot, Shopper’s Warehouse 
Bulk retailer Sam’s Club, Costco 
“Ethnic” market African, Indian, Halal 
Other type of retail store Family Dollar, Rite-Aid, CVS 
Farmers’ or open-air market Ward 8, 32nd Street, Eastern, Lexington 
Mobile vendors Mobile farmers’ markets; “Arabbers” (Baltimore only) or truck-based 

food vendors 
Free  Food pantries; gleaning; produce trucks (DC only) 
Other Pick-Your-Own farms 

 

Participants were not looking just for “cheap food,” however, but also spoke about their efforts to 

get the best quality for their money. One gentleman in Washington complained about the greens at 

Safeway, saying “it’s more [inedible] stalk than anything.” One Baltimore woman said she had 

stopped buying bananas at ALDI’s because, “They’ll be super-green. They don’t ripen the same way 

– the outside will be yellow, but the inside won’t be equal to what it looks like on the outside.” 

Another woman complained about value retailer Stop, Shop, and Save saying their produce “is 

completely overpriced not to be fresh.” 

 

Finally, numerous participants mentioned their desire to get away from foods contaminated by 

pesticides, hormones, or antibiotics. For some, this translated into shopping at farmers’ markets; for 

others it meant purchasing organic products at the grocery store. The quotes below are illustrative of 

how these concerns were expressed: 

 
 “[Farmers’ market foods are] healthier – they don’t have none of that pesticide stuff 

sprayed on it like the big markets do. Like farm-to-fork – like it’s 150 miles and it’s 
home-grown on the farm it’s more healthier for than if it’s traveled from like Florida to 
here, sitting in a hot truck. It could be messed up, there could be anything on it, like all 
kinds of pesticides or bugs on there. So if it’s 150 miles, it’s healthier.” 

  “I like the fresh fruit and I like the texture. …And they just wash them with natural 
water instead of spraying [with pesticides]. Fresh foods is more natural.” 

 “There’s things that come off the cans that are in the fruit. You never know what’s 
happening inside that can.” 

 “[I’m concerned about] pesticides. I have three children so I definitely try to stay away 
from inorganic. If I can get organic and it’s a little cheaper, I do that so my children 
aren’t exposed to that.” 
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Participants also described other ways in which they obtained fresh fruits and vegetables. In 

Baltimore, participants described horse-drawn carts that come into the neighborhoods to sell 

produce, meats, and other consumables. Additional research revealed the distinctive Baltimore 

tradition of “Arabbers,” which began after the Civil War. These traditionally African American male 

entrepreneurs have brightly decorated horse-drawn carts loaded with fresh produce and goods that 

they drive throughout the city. This “mobile grocer” is certainly one way that individuals with 

limited transportation options may be able to obtain fresh fruits and vegetables.  

 

Finally, and as the Washington food pantry manager pointed out, individuals can obtain fresh 

produce outside of a consumer model. Free venues include food pantries, gleaning (going into the 

fields after the main harvest to pick the remaining vegetables), and getting free produce in 

Washington from trucks (sponsored by the area food bank) that set-up regularly in low-income 

neighborhoods and hand out free produce until it is gone. These findings suggest that it is important 

for FNS to understand the local context in which Farmers’ markets exist, that is, to learn the extent 

to which Farmers’ markets are the venue for obtaining fresh fruits and vegetables, or simply one of 

several. 

 

 

 Facilitators for Shopping at Farmers’ Markets 

Participants offered several reasons for shopping at Farmers’ markets. One of the most important, 

as suggested previously, was the desire to get a fresher, better quality product than could be 

purchased at a local grocery retailer: 

 
 “I go to the market because if I buy 5 pounds of greens I get 5 pounds of greens, there’s 

no stalks. After you cook ‘em, you have 5 pounds of greens. [The ones you buy] at the 
Safeway, you might have a pound left.” 

 “Farmers’ market fruits and vegetables are much fresher than what you would get at a 
regular store. But they’re sometimes a little more expensive, but I would prefer them for 
that reason [freshness] alone.” 

 “…The vegetables are excellent – I get collard greens from a particular vendor – they’re 
crispy, not wilted, not insect-eaten. The price is very good, it’s a better bargain.” 

When asked1, some participants acknowledged that they prefer to shop at the farmers’ market 

because they know they are supporting local, often black, farmers, rather than the large retailers: 

                                                 
1 This issue was not raised spontaneously by participants, but was asked by the moderator following the probes in the discussion protocol. 
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 “I was thinking about how much it is a help for me to be conscious as to where my 

pennies go, to what vendors and for what reasons. Black farmers are having a difficult 
time holding onto their land – I have a crisis every time I turn around, so I think I can 
pay it forward.” 

 “The majority of markets I’m familiar with, they’re black farmers. I’d rather give my 
money to them than Safeway, if that’s possible.” 

 “I’m originally from [a city in the northwest that has a large market]. I’ve been shopping 
there my whole life. There are local farmers there, and their families are invested in it. 
When I came here [Baltimore] I’d see the mom, dad, and kids all working together and 
bringing it back to the community, especially a black community.” 

 “I think we need to support farmers more now than ever. You can’t always count on 
fresh food, especially with the chemicals and stuff. If you’ve got farmers out there, you 
need to support them. I think it’s a value, we need to support farmers.” 

The incentive programs sometimes came up as an initial motivator to go to the local farmers’ 

markets, but participants who regularly visited the markets said they would shop there even without 

the incentive program. For example, one Baltimore shopper had received the incentive at the 

selected farmers’ market in December, but reported that the funds for the program apparently had 

run out. She didn’t receive the incentive in January or February, but when asked if this would affect 

her willingness to continue shopping there said, “No, because I enjoy shopping there. You see a nice 

diverse group of people shopping there. “ 

 

The same appeared to be true among the shoppers in Washington, who indicated that, regardless of 

the incentive program, they often were able to negotiate with the farmer to get the best deal 

possible:  

 
 “I like bargains and I know I can get a bargain even without the incentive program.”  

 “They know that we’re trying to make it and they’re out here selling and trying to help 
us. So if we’ve got a family of six, they’ll fix us a nice bag of stuff and charge us just $3 
or something.”  

 

 Barriers to Shopping at Farmers’ Markets 

In many respects, the barriers to shopping at a farmers’ market were not unlike the issues 

participants’ raised with respect to their decisions to shop at any particular retailer. For example, 

some did not drive and would have to get a ride or take public transportation to get to the market: 



  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers B-9 
 

Appendix B 
Focus Group With Market Shoppers and Nonshoppers: Methodology and Findings 

“I’m not jumping on two buses to go to this market over here and then I have to carry that stuff? 

Huh-uh – I’m not going to do that.” Others perceived that the prices at the farmers’ market would 

be higher than in the local grocery store, which would thereby limit the amount of produce they 

would be able to purchase for their households.  

 

Other challenges emerged, however, that appeared unique to the Farmers’ markets. In Washington, 

for example, some participants perceived the markets to be unsanitary: 

 
 “You gotta see what goes on in a farmers’ market. You’ve got people that work there, 

but you know that this guy just came from outside, smoking a cigarette, scratching his 
behind or whatever, and then he’s going to get you some salmon or pork chops or 
whatever. Come on! It’s unsanitary.” 

 “It’s a lot of elderly people in my building and they’re always going to try to find a 
farmers’ market. One lady was saying that she gets her fresh green beans and she went 
to the Shoppers’ Warehouse last week. She said she saw so many people in there [farmers’ 
market] picking over those things [and] said she didn’t like so many people handling the 
food. In the Shoppers, you’re there when they first put them out. The woman said the 
greens were better at the farmers’ market, but too many people were picking at 
[touching] the green beans.” 

Participants in both Baltimore and DC said that the early hours of the markets can also be a  

deterrent: 

 
 “It’s like bad hours. They’re only open on the weekends and most things tend to be sold 

out by noon.” 

 “The hours can sometimes be a problem. Everyone likes to sleep in on Saturdays; I 
wake up and I’ve got 20 minutes to walk 5 blocks to get there!” 

Others said the open-air nature of the markets, combined with the summer heat in the mid-Atlantic 

region, was also a reason to think twice about shopping there: 

 
 “They tend to be open in the summer when it’s really hot, and they’re not air 

conditioned because it’s outside. It’s sort of brutal.” 

 

One woman said all other things being equal (including cost and quality) she would rather shop in an 

air-conditioned grocery store in the summer. 
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 Recommendations for Improving Access to Farmers’ Markets for 
SNAP Recipients 

 “Getting the word out” about EBT card use and incentives 

In both cities, participants offered numerous ways (other than word of mouth or the U.S. mail) for 

letting SNAP beneficiaries know that EBT cards are accepted at some Farmers’ markets and that 

there are often incentive programs available. These included posting information flyers at 

community health care clinics (“We all have young kids – post some information at the clinic, 

because they’re always complaining that our kids are overweight. It would be good to get 

information there.”), supermarkets, libraries, and at bus stops or kiosks. Several suggested that 

information be posted at the schools, “because a lot of parents volunteer at their children’s school; 

they could also send it out with the lunch applications because the children that get the lunch, their 

parents use food stamps.” They also suggested that key social service providers, such as case 

workers and housing office or rental managers, be given the information to disseminate to their 

clients. With respect to the case worker, one person noted, “They’re the ones that authorize you to 

get the stamps, so it would be good if they let you know where you can use ‘em at!” Other locations 

mentioned included those where participants found out about our focus groups, including food 

pantries, local churches, and community recreation centers. 

 

In Baltimore, participants explicitly said the community bulletin board at the SNAP office was not a 

good place to post the information because “it’s always so out of date.” Group members said that 

because the postings are not updated regularly, they generally do not consider the bulletin board as 

resource for information. If the office were to maintain a more current presentation of information, 

however, then that might be another place to post an informational flyer. 

 

 

 Facilitating EBT Transactions 

Shoppers who had used their EBT cards at Farmers’ markets said their experiences were generally 

positive, although Baltimore participants said the process there is a little elaborate: SNAP 

beneficiaries must take their cards to the main office, tell the manager how much money to take off 

the card, and then the manager gives them that same amount in market tokens plus any tokens or 

papers related to the incentives. In general, however, they did not report the process to be a 
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deterrent. What did emerge as occasionally problematic in Baltimore2 were interactions with the 

vendors themselves. Participants reported two issues: First, they said, although some of the vendors 

may accept forms of payment other than cash or VISA cards, many would prefer not to perform 

transactions in these other ways. These quotes from three different Baltimore shoppers illustrate the 

experience: 

 
 “I think because cash and VISA move faster, I think some of the vendors don’t want 

you to know that they take these coupons because it slows down service. A lot of them 
– not all of them – don’t want you to know. If you are able to use them they ask you to 
come to the other side of the table so other people don’t know they accept them 
because it slows down service.” 

 “For me, it’s not like they’re not willing to take them, but it makes their job harder as 
opposed to [when a customer pays in] cash.” 

 “They don’t all make you feel that way, but sometimes you come across one that makes 
you feel a little bit like, ‘Oh, another EBT card.’ I don’t think they all do it and it’s not 
every time, but few and far between. They make you feel a little embarrassed, like a 
second class citizen.” 

The second challenge described by Baltimore shoppers was that some vendors really do not accept 

any form of payment other than cash or VISA, and they said there is no way to know this until one 

is ready to make a purchase: 

 
 “I use cash most times [at the farmers’ market] because I usually have burnt up all my 

stamps at other grocery stores. If I got to pick up a particular item and then you don’t 
take the card, I’m angry. So I just come prepared with cash.” 

 “It never fails that there’s something you see that you want, and if you just have the 
card and not the cash, like she says, it angers you.” 

One participant said that if the overall farmers’ market accepts EBT benefits, all vendors should also 

accept them: “Make it so they can swipe the card, so we don’t have to worry about the 

embarrassment.” He added, “If they want to be selective about the products, [then] that’s one thing. 

But if they’re selling at the market, they should accept the payment forms that the market accepts.” 

                                                 
2 DC shoppers did not describe any challenges similar to the Baltimore patrons.  Washington participants said that at the 

farmers’ markets where they shop there are signs clearly indicating where SNAP benefits are accepted, “just like any 

store.” 
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Participants noted that many farmers’ market vendors have transaction machines that accept debit 

or credit transactions, and wondered how much added cost would be borne by vendors if they 

purchased either a machine that did all three kinds of transactions, or at least the additional 

equipment needed for swiping EBT cards. “I can understand not taking the EBT card, because 

there’s overhead for getting the machine,” said one person. Another participant was less sanguine 

about the vendors’ financial needs, noting that not having that machine sends a discriminatory 

message to particular customers:  

 

“Then buy one that does everything the first time. There are lots of people in Maryland who do 

receive benefits, so it should be automatic. When you open a store in Maryland, you should get that 

machine. There’s a lot of people in Baltimore that get that little card. So, what, we can’t shop here?” 

 

If vendors do not want to accommodate the needs of SNAP beneficiaries, they said, stalls should 

have signs clearly indicating whether or not the vendor accepts EBT benefits.  

B.2.2 Summary 

Findings from these four focus groups suggest a couple of issues that will be taken into account 

when designing the FMCS groups. First, the difficulties recruiting non-shoppers suggests that 

farmers’ markets may be a more common shopping venue for SNAP beneficiaries than previously 

reported. Focus group participants indicated they may not be using their EBT cards to make 

purchases at these markets, but they still may be using cash to buy fresh produce. Results from the 

FMCS surveys may help determine if this is indeed the case and, if so, be used to establish 

recruitment criteria for the FMCS focus groups. Second, Baltimore and DC participants reported 

obtaining fresh produce from a wide array of locations, including some venues that were unique to 

the local context (e.g., gleaning, Arabbers). Protocols for the FMCS focus groups should ask 

participants about any contextual factors that might affect their access to fresh fruits and vegetables. 

This will allow the analysts to better understand the role farmers’ markets play in the local 

economies. Finally, the FMCS discussions might further explore not simply the participants’ 

awareness of farmers’ market incentives, but exactly how those incentives are operating in practice. 

In Baltimore, for example, the one participant described how the incentive was only available to her 

for one month out of three because the program had depleted its funds; however, she said she 

continued to shop at the market because she enjoyed the diversity of the clientele. For other 

consumers, however, the loss of the incentive might have been enough to discourage their 

participation in the market. How incentive programs are actually implemented may be based on an 

array of contextual factors and thus should be a subject of future focus group discussions. 
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Exhibit A. Example of Recruitment Flyer 
 

SNAP CLIENTS INVITED TO 
TAKE PART IN A FOCUS 

GROUP 
Earn $60 

Food and Nutrition Services (FNS) within the U.S. Department of 
Agriculture (USDA) will be sponsoring two focus group 
discussions in late January in this area with SNAP clients. Group 
participants will be asked about where they shop for certain food 
products, their views of different shopping options, and their 
experiences using EBT cards. 
 
Each group will last about 60 minutes. A light meal will be served 
and participants will receive $60 at the end of the group. 
 
If you are a SNAP client and are interested in joining one of these 
discussions, please call Martha at 1-888-375-2732. 
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Exhibit B. Recruitment Screener 
 

Focus Groups with SNAP Participants about  

Farmers’ Markets and Shopping Patterns 

 
 
Groups will be held in Baltimore and Washington, DC 
 
 
Whom to recruit 
 

 In each site, we want: 
 

 10-12 adults, age 18 or older who: 

 Are current SNAP participants 

 Have shopped at a farmers’ market within the past 12 months 

 10-12 adults, age 18 or older who: 

 Are current SNAP participants 

 Have NOT shopped at a farmer’s market within the past one year 

 TOTALS FOR EACH SITE: 20-24 individuals in each site, all of whom are SNAP 
beneficiaries; half of whom have shopped at a farmer’s market within the past X 
months 

 Mix of education levels. No more than 2 with an advanced degree; At least 5 with 
only some college or below; At least 2 with high school/GED or below.  

 Mixed racial background (at least 3 non-White) 

 Gender Mix. No more than 6 of one gender 

 Only one person recruited per household.  

 CONVERSANT IN ENGLISH 

 

 
What will the recruits be asked to do? 

 

 Come to a community space (public library, meeting room in a community center) 
and participate in a discussion with about 10 other people; 

 The group will last about 60 minutes.  
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 Participants will be asked about places in the community where they buy fruits 
and vegetables, their experiences using their EBT cards, and any experiences 
they might have had with local farmers’ markets  

 A light meal will be served prior to the group; 

 Participants will receive $60 at the end of the group. 

 

SNAP Participants’ Focus Groups  

– Participant Recruiting Screener– 

 
Name:______________________________________ 
Phone:_______________________________________ 

 

 

[FOR RETURN/OUTGOING CALLS] Hello, this is ______________ calling from Westat, a research 
company in Rockville, Maryland. You responded to our advertisement for volunteers for a 
research study. 
 
We are recruiting participants for focus groups about shopping for fruits and vegetables being 
conducted for the Food and Nutrition Services within the U.S. Department of Agriculture 
(USDA). You would participate in a small group (about 10 other people) discussion about where 
you shop for fruits and vegetables, your perceptions of certain shopping locations in your 
community, and your experiences using your EBT card for these purchases. The focus groups 
will be held in the first three weeks of December.  
 
But to find out if you are eligible for this study, I need to first ask you a few questions. 
 

1a. Do you live in Baltimore, or Washington, DC? 

      Baltimore   :___: 

      DC     :___: 

 

1b.. Are you currently receiving SNAP benefits? [If respondent asks for clarification: “SNAP” 
stands for the “Supplemental Nutrition Assistance Program” operated by the USDA. It used 
to be known as “food stamps.” If you participate in the SNAP program, you have an EBT 
card – which is like a debit card – you can use when you shop for groceries.] 

 
YES :___:  
NO :___: (NOT ELIGIBLE) 
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1c. What is your age? 
 
       :___: (IF UNDER 18, NOT ELIGIBLE) 

 

1c. Have you ever worked or sold products (e.g., fruits, vegetables, homemade goods) in a local 
farmers’ market?  
 

YES :___: (NOT ELIGIBLE) 
NO :___:  

 
 

2. During the past one year (2011), have you shopped – even just one time – at a farmers’ market in 
[Baltimore or DC]? 

 

YES :___:  
NO :___: GO TO 2b 

 

 
2b. Have you heard of [the 32nd Street Farmers’ Market in Baltimore] [the Ward 8 Farmers’ 
Market in DC]? 

     

YES :___:  
NO :___: (NOT ELIGIBLE) 
 

 
3. RECORD GENDER. IF NOT OBVIOUS, ASK: Are you male or female? 
 
  MALE  :___:  
  FEMALE  :___:  
 
 
4. What is the highest level of education you have completed? 
 

LESS THAN HIGH SCHOOL    :___:   
  HIGH SCHOOL / GED      :___:      

  SOME COLLEGE/VOC. ED    :___:   
  COLLEGE DEGREE      :___: 
  GRADUATE SCHOOL      :___: 
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5. What is your race or ethnic background? 
 
WHITE       :___: 

  BLACK/AFRICAN AMER.  :___: 
  HISPANIC/LATINO    :___:   
  ASIAN        :___:   
  SOMETHING ELSE    :___: 
 

 

Thank you. Give me one moment to determine if you are eligible [CHECK RECRUITING 

TARGETS] 

 

IF NOT ELIGIBLE: I’m sorry, we cannot use you at this time. Is it okay if we keep your 
information on our list so that we can contact you about future studies? Thank you for your time. 
  
 

 
IF ELIGIBLE: 

APPOINTMENT 
 
Thank you for answering my questions. I’d like to invite you to participate in a focus group 
discussion that will be held…: 
 
 
BALTIMORE, SHOPPERS [60 minutes] 
  Saturday, February 11th from 2.30‐4pm (light snack will be served starting at 2) 
  Waverly Branch Library 

400 East 33rd Street 
Baltimore, MD 21218‐3401 
(410) 396‐6053 

 
 
BALTIMORE, NON‐SHOPPERS [60 minutes] 
  Monday, February 6th from 6.30‐7.30pm (light supper will be served starting at 6) 

Waverly Branch Library 
400 East 33rd Street 
Baltimore, MD 21218‐3401 
(410) 396‐6053 
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WASHINGTON, NON‐SHOPPERS [60 minutes] 
Thursday, January 26th from 6.30‐7.30p (light supper will be served starting at 6p) 
THEARC (Town Hall Education Arts Recreation Center) 
1901 Mississippi Avenue, SE 
Washington, DC 20020 
www.thearcdc.org 
202-889-5901 

 
 
WASHINGTON, SHOPPERS [60 minutes] 

Saturday, January 28th from 11.00-12.00p (light lunch will be served at 12n, after the group) 
THEARC (Town Hall Education Arts Recreation Center) 
1901 Mississippi Avenue, SE 
Washington, DC 20020 
www.thearcdc.org 
202‐889‐5901 

 
 
May I please [have/confirm] your address? (We need your address so that we can send you 
directions on how to get to the interview location. 
 
 
Name: __________________________________________   
 
Address:  ________________________________________ ONLY ONE PER HOUSEHOLD 
 

 ________________________________________   
 
Email address: ____________________________________ 
 
 
I will send the directions out to you shortly and we will contact you a day or so in advance to 
remind you of the focus group. If you have to cancel your interview, please call back so that we 
can schedule someone else in your place, OK? 
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Exhibit C. Confirmation Letter 
 
December xx, 2011 
 
 
Dear _________________________: 
 
 
Thank you for your willingness to help us with our research. As we discussed with you on the 
phone, the focus group you will be participating in is scheduled for: 
 ______________________ [date/day], at ______________ [time]. The discussion will take 
approximately 60 minutes. A light meal will be served and you will be paid $60 cash for 
participating. 
 
Directions to THEARC: 
 
THEARC is located at 1901 Mississippi Avenue Southeast in Ward 8, Washington, DC (see map, 
next page). The following public transportation options are available:  
 

Metro Green Line: Southern Avenue Station 
 
Metro Bus Lines:  

 94 (Stanton Road Line)  

 30 

 32 

 34 

 35 

 36 (Pennsylvania Avenue Line) 

 W2,3 (Southeast Community Hospital‐Anacostia Line) 
 
If you are driving, THEARC has its own parking lot. 
 
If you have any questions or discover that you will be unable to attend this discussion, please 
call us at 800‐XXX‐XXXX. 
 
Thank you! 
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THEARC
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Overview 

Phase II of Task Order # 1 involves conducting a survey of a nationally representative sample of 

farmers’ market (FM) managers and direct marketing farmers (DF) that do and do not participate in 

the Supplemental Nutrition Assistance Programs (SNAP). The sampling frame for the survey was 

constructed from three sources: (i) an extract file from the FNS Store Tracking and Redemption 

System II (STARS II); (ii) the Agricultural Marketing Service (AMS) Farmers’ Market Directory, Fall 

2011; and (iii) a Retailer Policy and Management Division (RPMD) farmers market data cleanup 

effort.  

 

STARS II captures detailed information on all stores that have ever been authorized to participate 

in the Supplemental Nutrition Assistance Program (SNAP) and includes a store name and contact 

information for each record. For the development of the sampling frame under this task order, the 

following store types were extracted from STARS II1:  

 
 Farmers markets at which farmers sell agricultural products directly to the general 

public at a central or fixed location, particularly fresh fruit and vegetables (but also meat 
products, dairy products, and/or grains). While most records identified as farmers' 
markets on STARS II correspond to a single fixed location market, occasionally the 
record represents an Umbrella Organization (UO) which might encompass multiple 
markets. These required special handling.  

 Direct marketing farmers that are individual producers of agricultural products, 
particularly fresh fruit and vegetables, as well as meat, dairy, and/or grains, that are sold 
to the general public through a direct marketing venue such as a roadside farm stand, 
pick-your-own operation, and/or market stall within a multi-stall market. 

The AMS directory includes names and contact information for farmers’ markets (SNAP and non-

SNAP) located in the United States, and provides a limited set of additional information regarding 

the market (e.g., number of vendors, types of products sold, and operations hours). Market 

information included in the AMS directory is voluntary and self-reported to AMS from market 
                                                 
1 http://www.fns.usda.gov/snap/ebt/fm‐scrip‐what_is_fm.htm 
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managers, state market representatives, state associations, and consumers, and as such, is known to 

be incomplete. Direct marketing farmers are not included in the AMS directory.   

 

a RPMD farmers market data cleanup effort includes farmers markets and direct marketing 

farmer listings. The data fields in this survey are similar to those in STARS II, except for some 

additional validation-related items and an item that identifies Umbrella/Sponsoring Organizations.  

 

 

Sampling Frame 

While a major objective of the Task Order #1 survey is to better understand the operations of multi-

stall markets in central or fixed locations, the barriers and benefits to participation in SNAP, 

incentive programs, and connections to sponsors and other organizations, the sampling frame 

comprises direct marketing farmers as well as multi-stall markets. Direct marketing farmers are 

included in the sampling frame because they make up over 40 percent of the STARS II extract and 

represent a fairly significant number of transactions (the largest had over 9,000 in one year). To the 

extent possible, we identified and disaggregated UOs to their individual markets during frame 

preparation so that UO markets could be sampled at exactly the same rate as any other market.  

 

The records in STARS and AMS files are not mutually exclusive and some records may exist in both 

files. Therefore the STARS and AMS files could not simply be combined to create a frame of 

markets; they first had to be unduplicated, one against the other. However, the STARS and AMS 

files do not contain a common identifier that can be used as a reliable merge variable. Therefore it 

was necessary to visually compare the entire AMS file against the entire STARS II extract. Whenever 

a duplicate was identified the extraneous record was dropped from AMS (and retained in STARS). 

This enabled us to limit the AMS file to farmers markets that had never been authorized for SNAP.  

 

The three data sources in combination enabled us to create a sampling frame and select a nationally 

representative sample of farmers’ markets from each of the four groups below that are of particular 

interest to FNS:  

 
1. SNAP authorized farmers' markets that redeemed benefits between August 1, 2010 and 

July  31, 2011 (STARS II); 
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2. SNAP authorized farmers' markets that did not redeem benefits between August 1, 

2010 and July 31, 2011(STARS II);  

3. Farmers’ markets that were SNAP-authorized sometime between August 1, 2006 and 
July 31, 2010 but were not authorized between August 1, 2010 and  July 31, 2011 
(STARS II); and 

4. Farmers' markets that have never been authorized to redeem SNAP benefits (AMS 
Directory). 

The details of the frame preparation are reported in the sections that follow. 

 

 

Preparation of Stars II Dataset  

1. Create a STARS contact file using STARS II extract. 

A STARS II extract was received from FNS on August 8, 2011. This extract included 3658 records 

for farmers markets, direct marketing farmers, and UOs. Westat created a STARS contact file that 

included the name of market/farmer/organization and the corresponding contact information for 

each market.  

 
2. Update contact information for records that were retained in STARS contact file.  

To successfully conduct the Task 1 study it is imperative to have the most complete and accurate 

contact information possible. It was not necessary to implement this procedure for the 873 markets 

whose authorization fell outside the 5-year window, as these markets are out of scope for the study 

and would not need to be contacted. We reviewed the STARS data for the 2,785 markets that had 

been authorized within the past five years and identified fields that were missing key information. 

We conducted online research to identify the email address, phone number, market manager name, 

and store location address fields (Table C.1-1). Identifying information for farmers markets was 

easier than identifying information for direct marketing farmers; email address and phone numbers 

were not available easily. A decision was made to update the information only for managers and 

direct marketing farmers that will be in the final sample. Note that we are not reporting the research 

undertaken to identify mailing addresses for these markets because of updated mailing address 

information provided by FNS at a later date (step 4 below).  
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Table C.1-1. Number of records updated by contact variable in STARS II contact file 
 

Variable Name 
Number of 

records updated  Variable Name 
Number of 

records updated 
Store_name 53  Location_addresss 69 
store_email_address 436  city 17 
Store_phone number 27  additional_address_info 341 
store_alt_phone_number  160  zip_code        34 

 
3. Disaggregate Umbrella Organizations in the RPMD farmers market data cleanup 

effort and verify store type status of markets with yearly redemptions exceeding 
$50,000.  

We identified a total of 131 UOs in the RPMD farmers market data cleanup effort. In addition, we 

identified 31 UOs on STARS by researching every market that had redeemed more than $50,000 of 

SNAP benefits within the past year. Web searches were conducted to identify the individual markets 

operated by each of the UOs and a total of 587 markets were added to STARS contact file. People’s 

Open farmers market was listed in the RPMD farmers market data cleanup effort database without a 

FNS number. This organization operated 25 markets in Hawaii. We researched the People’s Open 

Farmers Markets and determined that these markets do not accept SNAP. Therefore, these markets 

were not added to the STARS contact file (they were added to the AMS contact file, discussed 

below). After UOs were disaggregated, the 'parent' record was dropped from STARS and all markets 

operated by the UOs were retained in the STARS contact file. Disaggregating the UOs increased the 

total number of markets and farmers in the STARS contact file from 3,658 to 4,061.  

 
4. Update mailing address for records in STARS contact file. 

The STARS II extract received from FNS in August did not include mailing address. FNS provided 

an updated file with this information and the two files were merged (using FNS number) to update 

mailing addresses. Corporate mailing address was used as mailing addresses for all markets operated 

by UOs. 

 
5. Add FIPS county code to each record in STARS contact file. 

Within each stratum, geography-related characteristics played an important role in the sample design. 

To support the design, we added FIPS county codes to all markets in the STARS contact file.  

 
6. Delete duplicate records in STARS contact file. 
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During the process of updating the contact information in STARS contact file, we noted that the 

STARS contact file included duplicate records with two or more distinct FNS numbers. This 

required a careful review of the contact file to identify multiple entries for a given record. We 

retained the record with the most current FNS number and deleted records with prior authorization 

dates. A total of 37 records were deleted; this included records that were already flagged for 

exclusion from the sampling frame.  

 
7. Drop records from STARS contact file if markets were located outside of the 

Continental U.S. 

One Virgin Islands farmers market record was dropped from the file.  

 
8. Drop records from STARS contact file if markets were permanently disqualified / 

withdrawn from the SNAP program markets.  

Five records were dropped from the STARS contact file; four farmers markets were permanently 

disqualified because of SNAP program violation; one farmers market had been flagged as 

permanently withdrawn because of business integrity.  

 

 

Preparation of AMS Dataset  

1. Create AMS contact file using AMS directory 

The AMS directory (dated July 26, 2011) contained 7189 records.  

 
2. Identify and delete duplicate market entries in AMS contact file.  

The AMS contact file was sorted by state and city to identify multiple occurrence of the same 

market. A total of 316 records were dropped from the AMS file (Appendix A lists the details for 

these 316 records). In discussion with FNS and AMS, markets that were held on multiple days in 

same location were counted once; markets that moved to a different location for the winter months 

were counted once (i.e. the winter location was dropped) – unless the market manager was different. 

Similarly, markets that had slightly different names but were listed to be on the same location and 

days of operation were counted only once. The unduplicated AMS contact file included 6,823 

records.  

 
3. Update missing information for records in AMS contact file.  
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The AMS contact file did not include contact information for all markets. Online research enabled 

us to update missing location address and contact information for one or more fields. The number 

of records that were updated on location address and one or more contact fields is presented in 

Table C.1-2. Note that research on mailing addresses was done only for sampled markets. 

 
Table C.1-2. Number of records updated by location address and contact information in AMS 

contact file 
 

Variable Name 
Number of records 

updated  Variable Name 
Number of records 

updated 
Market Name  48      Location_address 120 
Website     36  Location_city 288 
Email     36  Location_state 6 
Phone     27  Location_zip 294 

 

4. Drop records in AMS contact file because of incomplete data. 

We dropped two records because the case included only market names but did not have any other 

identifying information. One record was for IAMMA in Washington DC. Another was a farmers 

market in Pennsylvania. There was no city or location address specified and we researched the 

market name and state but could not obtain more information on these two markets. 

 
5. Add FIPS county code to each record in AMS contact file. 

Since the sample selection involved taking into account the geography of the market, we added FIPS 

county codes to all markets in the AMS contact file. 

 
6. Drop records from AMS contact file if markets were located outside of the Continental 

U.S. 

Six farmers markets were located outside the Continental U.S.; two markets were located in Puerto 

Rico and four were located in Virgin Islands. These records were dropped from the AMS contact 

file.  

 

 

STARS-AMS Cross-File Unduplication 

1. Eliminate records in AMS contact file if record exists in STARS contact file. 
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The AMS contact file was intended to provide the sampling frame for Stratum 4 markets; i.e., 

markets that were NEVER authorized to accept SNAP. However, the AMS contact file included 

markets that accepted as well as those that did not accept SNAP. We compared the AMS contact file 

against the STARS contact file and deleted records from the AMS contact file if they were in the 

STARS contact file. It should be noted that markets with stratum coded as missing in STARS 

contact file were also compared against the AMS file, since these markets had been authorized to 

accept SNAP prior to 5 years ago. This allowed us to develop an AMS contact file that included only 

markets that were NEVER authorized to accept SNAP.  

 
2. Research SNAP acceptance status for AMS markets. 

After comparing the AMS contact file with STARS contact file, the AMS contact file included 

records that indicated SNAP was accepted at the market. We sorted the AMS contact file by phone 

numbers and identified clusters of markets that reported the same contact phone number. This sort 

enabled us to further unduplicate AMS against STARS; a majority of the markets in AMS indicating 

they accepted SNAP were already in STARS – but with slight variations in market name that 

prevented us from identifying these as duplicates. After the unduplication, we researched the 

remaining markets - through web search and calling the market manager to verify if the markets 

accepted SNAP. We identified 27 Umbrella Organizations that operated 64 markets. Two of these 

were a part of UO that already existed in STARS; 62 of these markets did not match records in 

STARS and dummy FNS numbers were made up for these markets. All 64 markets were transferred 

to STARS contact file.  

 
3. Transfer Hawaii markets from RPMD Farmers Market Cleanup Survey to AMS 

contact file. 

We transferred the People’s Open Farmers Market (Hawaii) to AMS. While this UO was included in 

the RPMD Farmers Market Cleanup Survey, there was no FNS number to indicate that the markets 

accepted SNAP. We researched the SNAP acceptance status by calling the UO and confirmed that 

SNAP was not accepted at any of the farmers markets. These markets were therefore transferred to 

AMS contact file. 

 

 

Construct Sampling Frame 

After the AMS-STARS cross-file unduplication, from the STARS contact file we deleted farmers 

markets and direct marketing farmers that were authorized to accept SNAP prior to five years ago 



  
 
 

C.1-8 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Appendix C.1 
Sampling Frame Development and Sampling Approach  
for Farmers Markets and Direct Marketing Farmers Survey  
 

but not in the past five years. The STARS contact file served as the sampling frame for Stratum 1-3 

and included 3,150 records; the AMS contact file served as the sampling frame for stratum 4 and 

included 5,580 records.  

Stratification 

After the sampling frame was constructed, farmers markets and direct marketing farmers were 

grouped into four explicit strata: 

 
1. SNAP authorized and redeem benefits. SNAP authorized farmers markets and 

direct marketing farmers that redeemed benefits during the last 12 months; 

2. SNAP authorized but don’t redeem benefits. SNAP authorized farmers markets and 
direct marketing farmers that did not redeem benefits during the last 12 months; 

3. SNAP authorized in the past. Farmers markets and direct marketing farmers that 
were SNAP-authorized sometime during the last 5 years, but not authorized during the 
last 12 months; and 

4. Never SNAP authorized. Farmers markets that have never been authorized to redeem 
SNAP benefits. 

Note that the reference dates for the 12 month and 5 year periods were 8/1/2010 - 7/31/2011 and 

8/1/2006 – 7/31/2011 respectively and that by design, markets that had last been SNAP-authorized 

outside of the 5 year window were dropped from the frame entirely. 

 

The assignment of markets to strata was straightforward except for disaggregated UO. The general 

principle applied was that if a UO is SNAP-authorized, all of its member markets are considered to 

be SNAP-authorized as well. If, in addition, the UO had redeemed no benefits, all of its member 

markets were put into stratum 2. If instead the UO had redeemed benefits a thorough web search of 

each of its member markets was conducted. Member markets that self-identified as accepting SNAP 

were placed in stratum 1. Those that did not were placed in stratum 2. Within each stratum a sort 

order was established to reap the full benefit from the systematic sampling procedure. Table C.1-3 

detail the sort variables used to select the sample for each stratum. 

 
Table C.1-3. Sort variables used to select sample by strata 
 

Sort variable Stratum 1 Stratum 2 Stratum 3 Stratum 4 

Store type (Farmers' Market vs. Direct Marketing Farmer) X X X 

Census region X X X X 

Rural/Urban Continuum Code (2003) X X X X 
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Past year redemption band X 

Percent of HH within county receiving food stamps X X X 

 

 

Sample Allocation and Sample Selection 

The allocation of sample was driven by the precision requirements—that the post-attrition sample 

sizes be large enough to guarantee that 95 percent confidence intervals for estimated stratum means 

do not extend beyond plus/minus 3 percentage points for a binomial response. The sample sizes 

presented in Table C.1-4 are sufficient to achieve that level of precision, assuming an 80 percent 

response rate. 

 
Table C.1-4. Sampling frame and sample size by stratum 
 

Stratum Frame count Sample size 

1  2,016  873 

2  839  600 

3  295  295 

4  5,580  1,120 

Total  8,730  2,888 

 

The sample of markets was selected using systematic equal probability sampling from the sorted list, 

using an independent start in each of the four strata. Even though, because of its small size, all 

markets were selected from stratum 3, the sort order for that stratum is still relevant. Telephone 

follow-up on non-responding markets will be conducted in waves to maximize efficiency, and the 

waves will be defined in terms of random systematic subsets of the primary sample. The 

representativeness of each wave will be ensured by the sort order, even in the take-all stratum. 

 

Prior to conducting the study it is uncertain how realistic that assumption of an 80% response rate 

will prove to be. To protect the study from precision loss due to higher than anticipated sample 

attrition, we selected a reserve sample simultaneous with the primary sample. The reserve sample 

was broken into a number of replicates, each of which is a representative sample in its own right. 

The primary sample will be fielded and at the crucial moment we will estimate what we think will be 

the final stratum-specific attrition rates, based on our survey experience through that date. This will 

determine how many replicates, if any, are released for data collection. 
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Update Contact Address  

The AMS directory contains only the location address but not the mailing address for the market 

manager. In addition, providing contact information (name, phone number, and email) is optional. 

Therefore, we researched the mailing addresses for ALL sampled markets in stratum 4 Wave 1 

(N=1120). This included review of State directories, calling state representatives and county 

extension agents, and internet research. In our attempt to update contact information for stratum 4 

markets, we noted that two markets had closed, i.e., not operated in the 2010-2011 season. We did 

not find any contact information for these markets (these were also missing contact information in 

the AMS directory). These two records were flagged as ineligible – market closed. We also identified 

a duplicate record for a farmers market in Stratum 4; this was not detected as a duplicate in the 

earlier process because the market name and address fields had different information and no contact 

information. Only one record was retained in the sample, the other was flagged as ineligible – 

duplicate on the frame. 
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Establishing the Completion Codes 

 
The initial completion status for sampled markets was assigned by the Telephone Research Center 

as presented in Table C.2-1. For about 28 percent of sampled markets the status was undetermined. 

We did not receive a completed questionnaire, nor did the potential respondent refuse outright, nor 

was it obvious that the market was ineligible (was no longer in business, for example). Note: in the 

tables that follow, the figures for the undercoverage sample have been pooled with the main portion 

of the stratum 4 sample which was selected from the AMS file, since both are samples of markets 

that have never been SNAP authorized. 

 
Table C.2-1. Completion status as assigned by the Telephone Research Center 
 
Sampling Stratum Complete Nonrespondent Ineligible Undetermined   Total 
1 856 42 41 198 1,137 
2 561 30 57 193 841 
3 128 20 42 105 295 
4 1,003 60 116 663 1,842 
Total 2,548 152 256 1,159 4,115 

 

Markets in strata 1 and 2 had been in operation sometime between August 1, 2010 and July 30, 2011. 

At the direction of FNS we treated any market in stratum 1 or 2 with an undetermined completion 

status as a refusal. Web searches were conducted on the remaining undetermined status markets 

from strata 3 and 4. If we found evidence that the market still existed the completion status was set 

to Nonrespondent; otherwise it was set to Ineligible. The result of this process is presented in Table 

C.2-2. 
 
Table C.2-2. Completion status after reclassifying the undetermined status cases 

 
Sampling Stratum Complete Nonrespondent Ineligible Total 
1 856 240 41 1,137 
2 561 223 57 841 
3 128 65 102 295 
4 1,003 575 264 1,842 
Total 2,548 1,103 464 4,115 
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Completion status was further altered for a variety of reasons. The following list enumerates each 

step in the process in the order in which they were implemented. 

 
a. One sampled record turned out to be an umbrella organization, not an individual market. The 

member markets were enumerated and four were subsampled. The completion status of the 
umbrella organization record had to be recoded to Ineligible. 

b. Some markets that we thought were direct marketing farmers, based on frame information, 
unexpectedly completed a farmers' market manager questionnaire. The reverse happened as 
well. Whenever the type of questionnaire completed was discordant with the FNS store type 
we conducted a web search to ascertain the true store type. Markets that truly had filled out 
the wrong questionnaire had their completion status recoded to Nonrespondent. During this 
research a few markets were discovered to be Ineligible. 

c. Four cases were discovered to be neither farmers markets nor direct marketing farmers. They 
had to have their completion status changed to Ineligible. 

d. Stratum 4 was the 'never SNAP-authorized' stratum. A number of markets sampled from 
stratum 4 completed questionnaires indicating that the market had in fact been SNAP-
authorized sometime within the past 5 years. These records were compared to the STARS 
extract that was the source of the 'ever-authorized' portion of the sampling frame. If a 
matching record was found, the completion status was recoded to Ineligible because the 
market was a duplicate in the sampling frame. These duplicates slipped through the net during 
the frame-building process. 

e. Only Direct Marketing Farmers can be SNAP-authorized in Iowa, not Farmers Markets. 
However some Iowa respondents completed the farmers' market manager questionnaire. 
These cases were recoded to Nonrespondent. 

f. A small number of Stratum 4-sampled Completes that did not indicate that they had been 
SNAP-authorized within the past 5 years, were nonetheless found on the STARS extract that 
had been used as the sampling frame. These duplicates had their completion code changed to 
Ineligible. 

g. Some Stratum 4 nonrespondents were also found on the STARS extract that had been used as 
the sampling frame. These duplicates had their completion code changed to Ineligible. 

What follows is a detailed summary of how each of the above circumstances affected the counts of 

Completes, Nonrespondents and Ineligibles, stratum by stratum. 
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Table C.2-3. Details of changes to completion status for sampling stratum 1 
 

Step Complete Nonrespondent Ineligible 
Starting Point 856 240 41 
a) -1 0 1 
b) -42 39 3 
c) -1 -1 2 
d) 0 0 0 
e) -2 2 0 
f) 0 0 0 
g) 0 0 0 
End Point 810 280 47 

 
Table C.2-4.  Details of changes to completion status for sampling stratum 2 

 
Step Complete Nonrespondent Ineligible 

Starting Point 561 223 57 
a) 0 0 0 
b) -39 34 5 
c) -2 0 2 
d) 0 0 0 
e) 0 0 0 
f) 0 0 0 
g) 0 0 0 
End Point 520 257 64 

 
Table C.2-5. Details of Changes to Completion Status for Sampling Stratum 3 

 
Step Complete Nonrespondent Ineligible 

Starting Point 128 65 102 
a) 0 0 0 
b) -5 4 1 
c) 0 0 0 
d) 0 0 0 
e) -14 14 0 
f) 0 0 0 
g) 0 0 0 
End Point 109 83 103 
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Table C.2-6. Details of Changes to Completion Code for Sampling Stratum 4 
 

Step Complete Nonrespondent Ineligible 
Starting Point 1,003 575 264 
a) 0 0 0 
b) -75 75 0 
c) 0 0 0 
d) -102 0 102 
e) 0 0 0 
f) -13 0 13 
g) 0 -56 56 
End Point 813 594 435 
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Sample survey data can be used to draw valid inferences about the entire population of Farmers' 

Markets through the use of weighted estimation. The sampling weight developed for this study is 

given by the following expression: 

 
 

 

where  is the market base weight; and 

  is a nonresponse adjustment factor. 

 

 

C.3.1 Base Weights 

The base weight is the multiplicative inverse of a market's probability of selection and its calculation 

follows directly from the details of the sample design. 

 

The base weight can be expressed as the product of two components 

 

 

 

where 	is the first stage selection weight; and 

  is the second stage selection weight. 

 

 

C.3.1.1 First Stage Selection Weight 

For the four main sampling strata, i.e. the portion of the frame provided by FNS and AMS, markets 

were selected with equal probability within stratum and the first stage selection weight is given by 

 

 

for  = 1 to 4,  
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where  is the total number of markets in the sampling frame within stratum ; and 

  is the number of markets sampled from stratum . 

 

Note that the denominator of this expression includes both the large sample initially selected from 

stratum , as well as whatever portion of the reserve sample was released for data collection. 

 

For the undercoverage sample, 

 
3143
400

 

 

the number of counties in the U.S. divided by the number of counties sampled. 

 

 

C.3.1.2 Second Stage Selection Weight 

The design called for the samples selected from strata 1 to 4 to be single stage, and that was 

overwhelmingly the case. So for almost all markets selected from these strata, 1 

The sole exception involved one particular sampled record that was discovered during the field 

period to be an Umbrella Organization, not an individual market as assumed. On an ad hoc basis the 

17 markets under this umbrella were enumerated then split into two groups, those that accepted 

SNAP (N=10), and those that did not (N=7). Two markets were subsampled from each of these 

groups and the four markets were added to the sample for data collection. For the pair of 

subsampled markets accepting SNAP, .  For the two subsampled markets not accepting 

SNAP, . 

 

The frame building activities for the undercoverage sample identified 325 markets located within the 

boundaries of the 400 counties selected at the first stage of sampling. Roughly half of these markets 

were subsampled with equal probability. The second stage base weight for the undercoverage sample 

is  . 

 

 

C.3.2 Nonresponse Adjustment 

If all sampled markets had completed a questionnaire the base weight described above would be 

sufficient to produce weighted estimates descriptive of the entire market population. However, in 
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the real world context of voluntary surveys that level of cooperation is never achieved and 

nonresponse adjustments of some sort are routinely applied to base weights as a means to reduce 

bias.  Nonresponse adjustment is a two-step process. First, adjustment cells are defined. Then once 

the sample has been partitioned into these cells the actual weight adjustment can be calculated. 

 

Classification software may be used to identify weighting classes. CHAID (Chi-squared Automatic 

Interaction Detector) is a classification algorithm that divides a population into homogenous 

subgroups with a respect to a target characteristic (dependent variable). The target characteristic 

must be a categorical variable with either a nominal or ordinal categories. For nonresponse 

adjustment, CHAID can be used to form weighting classes that are homogenous in terms of 

response propensity.  

 

The CHAID for Windows software distributed by SPSS can be used to undertake a CHAID 

analysis. The analysis in CHAID begins by dividing the population into two or more groups based 

on the categories of the best predictor. Each of these groups is then divided into smaller subgroups 

based on the best available predictor at each level. The splitting process continues until either there 

is no significant predictor remaining or the minimum cell size requirement is met. The CHAID 

software displays the final subgroups in the form of a tree diagram whose branches (nodes) 

correspond to the groups. It also produces a file of associated pseudo-code that can be used in SAS, 

with minor modifications, to create a SAS variable for indicating the group (i.e., the initial 

nonresponse adjustment cells). 

 

Frame related variables are the default choice for constructing adjustment cells since they are 

available for respondents and nonrespondents alike. For this study nine nonresponse adjustment 

cells were defined as follows: 
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Cell number Sampling stratum FNS region 
Rural/urban 

continuum code Store type 
1 1 1 any any 
2 1 2, 4, 5 any any 
3 1 3, 6, 7 any DMF 
4 1 3, 6, 7 any FMM 
5 2 any any any 
6 3 any 1 to 3 any 
7 3 any 4 to 9 any 
8 4 (plus the undercoverage sample) 1, 2, 6 any any 
9 4 (plus the undercoverage sample) 3, 4, 5, 7 any any 

 

The split by sampling stratum was a design-driven decision. The groupings within stratum 1 were 

determined entirely by CHAID. Within strata 2, 3 and 4 CHAID was unable to find any split that 

attained statistical significance, so the splitting imposed within strata 3 and 4 was the choice with the 

smallest p-value. There was no viable choice within stratum 2 so it was left unsplit. The pooling of 

the undercoverage sample with sampling stratum 4 was a strategic decision. If the undercoverage 

study had been nonresponse adjusted separately, the adjustment factor would have been 

unacceptably large and this would have had an undesirable effect on the precision of estimates 

relating to markets that have never received SNAP authorization. 

 

The basic expression for the nonresponse adjustment for cell c is 

 
∑ ∈

∑ ∈
 

 

The numerator sums the base weights of all eligible markets that fall within adjustment cell , i.e. 
∈ . The denominator repeats the sum but includes only those markets in cell  that 

completed a questionnaire, ∈ . 

 

 

C.3.3 Variance Estimation 

In addition to the full-sample weight, a set of 100 replicate weights was derived for each market. 

These replicate weights are used in calculating the sampling variance of estimates obtained from the 

data, using the jackknife repeated replication method. The jackknife repeated replication method 

allows for data analysis without the original sample design, protecting survey security and ease the 

task of estimating variances for nonlinear quantities.  The basic idea of the paired jackknife variance 

estimator is to create the replicate weights so that use of the jackknife procedure results in an 
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unbiased variance estimator for simple totals and means which is also reasonably efficient (i.e., has a 

low variance as a variance estimator). The jackknife variance estimator will then produce a consistent 

(but not fully unbiased) estimate of variance for (sufficiently smooth) nonlinear functions of total 

and mean estimates such as ratios, regression coefficients, and so forth (Shao and Tu, 1995). See 

Rust (1985) for a discussion of why this variance estimator is generally efficient (i.e., more reliable 

than alternative approaches requiring similar computational resources). 

 

The method of deriving these weights was aimed at reflecting the features of the sample design 

appropriately, so that when the jackknife variance estimation procedure is implemented, 

approximately unbiased estimates of sampling variance are obtained.  The calculation of replicate 

weighting factors was conducted in a series of steps. First, each market was assigned to one of 100 

variance estimation strata. Then a random subset of markets in each variance estimation stratum was 

assigned a replicate factor of between 0 and 1. Next the remaining subset of markets in the same 

variance stratum was assigned a complementary replicate factor greater than 1. All markets in the 

other variance estimation strata were assigned a replicate factor of exactly 1. This process was 

repeated for each of the 100 variance estimation stratum, so that 100 distinct replicate factors were 

assigned to each market in the sample. 

 

Each of the 100 replicate weights can be expressed as follows: 

 
)()( rREPFACWrW 
 

 

where  is the market base weight adjusted for nonresponse; and  

  is the replicate factor for replicate . 

 

Market nonresponse adjustments were not replicated, that is, not calculated separately for each 

replicate. Instead, each replicate used the market adjustment factors derived for the full sample. This 

approach treats respondents as a random sample and allows us to calculate standard errors even for 

the two sampling strata where all markets were sampled. 

 

 

C.3.3.1 Creating Variance Strata 

Variance strata were created within each primary stratum. For sampling strata 1 and 4 the primary 

stratum is equivalent to the sampling stratum. For sampling strata 2 and 3, where all markets were 
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sampled, the primary stratum is the market nonresponse adjustment cell. The undercoverage sample 

constitutes its own distinct primary stratum. 

 

The next step was to sort markets (or counties, in the case of the undercoverage sample) in their 

order of selection within the primary stratum and then pair them off into preliminary variance strata. 

Sorting sample units by their order of sample selection reflects the implicit stratification and 

systematic sampling features of the sample design. Whenever the primary stratum is defined as the 

nonresponse adjustment cell a random sort was used instead. In these strata there was no systematic 

sampling since all markets were selected. Within each primary stratum with an even number of 

sampling units, all of the preliminary variance strata consisted of pairs of sampling units. However, 

within primary strata with an odd number of sampling units, all but one variance strata consisted of 

pairs of sampling units, while the last one consisted of three sampling units. Note: The markets 

involved in this pairing process are respondents and ineligibles. Refusals were discarded.  

 

If there were more than 100 preliminary variance strata within a primary stratum, the preliminary 

variance strata were grouped to form 100 variance strata. This grouping effectively maximized the 

distance in the sort order between grouped preliminary variance strata. The first 100 preliminary 

variance strata, for example, were assigned to 100 different final variance strata in order (1 through 

100), with the next 100 preliminary variance strata assigned to final variance strata 1 through 100, so 

that, for example, preliminary variance stratum 1, preliminary variance stratum 101, preliminary 

variance stratum 201 (if in fact there were that many), etc., were all assigned to the first final variance 

stratum. 

 

Within each preliminary variance stratum containing a pair of sampling units, one sampling unit was 

randomly assigned as the first variance unit and the other as the second variance unit. Within each 

preliminary variance stratum containing three sampling units, the three first-stage units were 

randomly assigned variance units 1 through 3. 

 

 

C.3.3.2 Computing Replicate Factors  

The calculation of replicate factors depended on the variance replication procedure, with or without 

finite population corrections for the first stage of sampling. 
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C.3.3.2.1 Sampling Strata 1 Through 4 

The replicate variance estimation approach for markets selected from strata 1 through 4 involved a 

finite population correction. The calculation of replicate factors depended upon whether or not a 

market was a selected with certainty. For certainty markets, the replicate factors for all replicates are 

set to unity – this is true regardless of whether or not the variance replication method uses finite 

population corrections – since certainty markets are not subject to sampling variability. Alternatively, 

one can view the finite population correction factor for such markets as being equal to zero. Thus, 

for each certainty market, the market-level replicate factor for each of the 100 replicates (  = 1, ..., 

100) was assigned as follows:  

 

1 

 

where	 , is the replicate factor for the -th replicate. Note that only ineligible markets 

originating in sampling strata 2 and 3 are treated as certainty selections. 

 

For noncertainty markets, where variance strata were formed by grouping markets into pairs or 

triplets, market-level replicate factors were calculated for each of the 100 replicates based on this 

grouping. For markets in variance strata comprising pairs of markets, the market-level replicate 

factors, , 1, … 100, were calculated as follows: 
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where 

 
 , is the inverse of the nonresponse adjusted base weight for unit 1 within preliminary 

variance stratum , 

 ,  is the inverse of the nonresponse adjusted base weight for unit 2 within 
preliminary variance stratum , 

  is the set of markets within the -th variance stratum in primary stratum , and 

  is the variance unit (1 or 2) for market  in primary stratum . 
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For noncertainty markets in variance strata comprising three markets, the market-level replicate 

factors , 1, … 100 were calculated as follows:  

For market  from primary stratum , variance stratum ,   
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while for 50 (mod 100): 
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and for all other ∗ other than  and : 

 
∗ 1 

where 

 
  j1 , is the inverse of the nonresponse adjusted base weight for unit 1 within preliminary 

variance stratum , 

  2j , is the inverse of the nonresponse adjusted base weight for unit 2 within 

preliminary variance stratum , 

  3j , is the inverse of the nonresponse adjusted base weight for unit 3 within 

preliminary variance stratum , 



Appendix C.3 
Weighting Procedures 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers C.3-9 
 

  is the set of markets within the -th variance stratum in primary stratum , 

  is the variance unit (1, 2 or 3) for market  in primary stratum . 

 

C.3.3.2.2 Undercoverage Sample 

The replicate variance estimation approach for undercoverage sample did not involve finite 

population correction. The sampling rate for this domain was quite low and the correction would be 

negligible. Variance strata were defined by grouping first-stage units (counties) into pairs. The 

calculation of the replicate factors for each of the 100 replicates was based on this grouping. For 

markets in variance strata comprising pairs of first-stage units, the market-level replicate factors, 

, 1, … , 100 were calculated as follows: 
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where 	is the set of markets within the -th variance stratum for primary stratum , and 
 is the variance unit (1 or 2) for market  in primary stratum . 

 

C.3.3.3 Replicate Variance Estimation 

Variances for estimates are computed using the paired jackknife replicate variance procedure. This 

technique is applicable for common statistics, such as means, proportions and ratios, and differences 

between these for different subgroups, as well as for more complex statistics such as linear or 

logistic regression coefficients. 

 

The jackknife estimate of the variance for any given statistic is given by the following formula: 

 

̂ ̂ ̂  

 

where ̂ represents the full sample estimate of the given statistic, and 
̂  represents the corresponding estimate for replicate . 
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For this study the jackknife variance estimator is based on 100 variance strata resulting in a set of 

100 replicate weights assigned to each market. 

 

Shao, J., and Tu, D. (1995). The Jackknife and the Bootstrap. New York, NY: Springer. 

 

Rust, K. (1985). Variance Estimation for Complex Estimators in Sample Surveys. Journal of Official 

Statistics, 1(4): 381–397. 
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We examined patterns of nonresponse for the Task 1 surveys of Farmers Market Managers and 

Direct Marketing Farmers. Within store type nonresponse was analyzed by sampling stratum as 

follows: 

 
1. SNAP-authorized for some period during 8/1/2010 – 7/31/2011, with redemptions > 

$0 

2. SNAP-authorized for some period during 8/1/2010 – 7/31/2011, but no redemptions 

3. SNAP-authorized for some period during 8/1/2006 – 7/31/2011, but not during 
8/1/2010–7/31/2011 

4. Never SNAP-authorized 

Cross-classifying store type with sampling stratum produced 6 distinct subgroups – four for Farmers 

Markets and two for Direct Marketing Farmers. There were no Direct Marketing Farmers in strata 3 

and 4 of the sampling frame because there were no records identified as such in the July 2011 

STARS II extract and August 2011 AMS databases.   In August 2010, USDA introduced the direct 

marketing farmer store type and prospectively classified stores into this store type.  Direct marketing 

farmers in stratum 3 were classified as farmers markets.  Respondents from stratum 3 included both, 

farmers markets and direct marketing farmers.   

 
 Calculation of Unweighted and Weighted Response Rates 

Both unweighted and weighted response rates were calculated for this report.  An unweighted 

response rate was calculated by dividing the number of completed surveys by the number of eligible 

markets sampled. This quotient was multiplied by 100 to turn it into a percentage. Note that sampled 

farmers markets that were ineligible, such as farmers markets that are no longer in business, play no 

role in this calculation. 

 
Unweighted response rates are intuitive, but weighted response rates are more informative. Weights 

allow one to make inferences about an entire population from a sample of data. A base weight is the 

multiplicative inverse of a sampled market's probability of selection. In the absence of nonresponse, 

unbiased estimates of population characteristics can be produced by using base weights when 

tabulating sample survey results. The weighted response rate was calculated by summing the base 
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weights of respondents and dividing the result by the sum of base weights across the set of eligible 

markets. Again, this quotient was multiplied by 100 to produce a percentage. A weighted response 

rate is a formal estimate of what proportion of the target population is represented by the 

participating sample prior to nonresponse adjustment. 

 
As mentioned above, response rates were calculated on the basis of the sampling stratum. It is 

standard practice to calculate response rates on the basis of items from the sampling frame because 

they are uniformly available for both respondents and nonrespondents alike. It should be noted 

however that the stratum classification that will be used for analysis purposes may not always be the 

same as the stratum classification used for sampling. There was a 5-month time lag between the 

receipt of data files for frame preparation and the beginning of the data collection period, and the 

reference periods contained in the survey instruments adjust for this. So, for example, calendar year 

2011 replaced 8/1/2010 – 7/31/2011 as the 12-month reference period. A SNAP-authorized 

market which had no redemptions during the period 8/1/2010 – 7/31/2011, may have redeemed 

benefits later in 2011. Such a market was sampled from stratum 1 but will be classified as a stratum 2 

market during the analysis.  

 

 

 Results 

Tables 1 through 4 and Tables 5 through 8 present the unweighted and weighted response rates for 

Farmers Markets and Direct Marketing Farmers respectively. When interpreting the tables it is 

important to bear in mind that the reported response rate, whatever its magnitude, is of little 

consequence when the cell size is small. 

 

 

 Unweighted and Weighted Response Rates for Farmers Market 
Survey 

As presented in Table 1, the relative level of response across strata is more or less what one would 

expect. Stratum 1 markets are SNAP-authorized and have been redeeming benefits. They are the 

most engaged in the program and have the highest weighted response rate, 77.4%. Stratum 2 

markets are SNAP-authorized but have redeemed no benefits. Their level of engagement is likely to 

be less and their response rate reflects that, 69.0%. Stratum 3 markets are no longer SNAP-

authorized and there is further drop off in the rate, 56.8%. As for the never-authorized markets in 

stratum 4, the response rate for those that were listed on the AMS file, 60.1%, is slightly higher than 
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the formerly authorized. However for the stratum 4 markets that were listed neither in STARS II nor 

the AMS files, i.e. the undercoverage sample, the response rate is only 34.6%. One would expect that 

this last group is the most disengaged since they were completely under the radar. 

 
Farmers markets in stratum 1, 2, and 4 that were members of an umbrella organization had lower 

response rates than markets that were not. This might be a perceived burden issue, since the 

umbrella organization was the initial point of contact for data collection, not the individual market, 

and it was not uncommon for multiple markets to be sampled within a single umbrella organization. 

 
Table 2 presents the unweighted and weighted response rates by FNS region.  In stratum 1, weighted 

response rates were 80 percent or higher for markets in the Mid-Atlantic (87.3%), Midwest (85.5%), 

Southwest (81.6%), and Mountain Plains (80.0%) regions. For stratum 2, response rates exceeded 

80% for markets in the Mountain Plains (85.7%) and Mid-Atlantic (83.7%) regions; for stratum 3, no 

region met the 80% response rate threshold and for two regions the response rate was less than 50%: 

the Northeast (40.7%) and Mid Atlantic (22.2%).  For stratum 4 markets, response rates did not 

exceed 60% for any FNS region and ranged between 38.7% (Southwest) and 59.6% (Mid Atlantic).  

For nearly all FNS regions, response rates were the highest for stratum 1 markets, the sole exception 

being Mountain Plains, for which is highest occurred in stratum 2. For the Northeast and Mid-

Atlantic regions, response rates were the lowest for stratum 3 markets and for the remaining four 

regions (Southeast, Midwest, Mountain Plains, and Western), response rates were the lowest for 

stratum 4 markets. 

 
Table 3 presents the unweighted and weighted response rates by rural-urban continuum code.  As 

seen in Table 3, 100% weighted response rates were noted for markets in one locale type in stratum 

2, and two locale types in stratum 3.  It should be noted that the number of eligible sampled markets 

from these locale types ranged from 3 to 7. For stratum 1, response rates ranged from 66.7% to 

90.0% and exceeded 80% for markets in three of the nine groups. For stratum 2, response rates 

ranged from 57.4% to 100% and exceeded 80% for two of the nine groups. For stratum 3, response 

rates ranged from 43.9% to 100% and exceeded 80% for three of the nine locale types and for 

stratum 4, response rates ranged from 42.1% to 58.9%. 

 
Table 4 presents the unweighted and weighted response rates for the farmers market manager survey 

by percent of households within county receiving SNAP. The cut points for this variable were set so 

that approximately equal number of SNAP households fall in each category.  For stratum 1 markets, 

response rates ranged from 75.2% to 81.9%; for stratum 2 markets response rates ranged from 
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62.9% to 73.6%.  For stratum 3 markets, response rates ranged from 44.4% to 75.8% and for 

stratum 4 markets, response rates ranged from 

50.1% to 62.4%. 

 
 
 Unweighted and Weighted Response Rates for Direct Marketing 

Farmer Survey 

Table 5 presents the unweighted and weighted overall response rates for the direct marketing farmer 

survey. The overall weighted response rate for stratum 1 and 2 was 68.2% and 65.0% respectively.   

 

Table 6 presents the unweighted and weighted response rates for direct marketing survey by FNS 

region. For stratum 1 markets, the weighted response rates ranged between 50.0% and 85.4% and 

exceeded 80% for the Midwest region; for stratum 2 markets, the response rates ranged between 

25.0% (Mountain Plains) and 71.2% (Northeast and Midwest).  It should be noted that in stratum 2, 

there were only four eligible markets sampled in the Southwest. 

 
Table 7 presents the unweighted and weighted response rates for direct marketing farmer by rural-

urban continuum code.  Weighted response rates ranged from 50.0% to 90.0% in stratum 1 and 

54.2% to 92.3% in stratum 2.  

 

Table 4 presents the unweighted and weighted response rates for the direct marketing farmer survey 

by percentage of households within county receiving SNAP.  For stratum 1, weighted response rates 

ranged from 51.9% to 75.7% and for stratum 2, response rates ranged from 59.8% to 68.6%. 

 

 Discussion 

The sample design called for the selection of equal-probability samples from each of the four strata. 

The rates at which markets were sampled differed across strata, but were constant within stratum. 

Under such a scenario all sampled markets within a stratum would have the same base weight and as 

a consequence, unweighted and weighted response rates would be identical. However, a careful 

examination of the Tables 1-8 reveals that isn't always the case, and the cause of this is easily 

explained. While every possible effort was made to identify and disaggregate umbrella organizations 

prior to sample selection, one such umbrella organization slipped through the net and ended up 

being sampled. When this came to light during data collection the umbrella was disaggregated into 17 

member markets and 4 of those 17 markets were subsampled for inclusion in the study. Because of 
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the subsampling, those 4 markets have base weights different from all other markets in their 

sampling stratum. This accounts for the occasional difference between unweighted and weighted 

response rates for Farmers' Markets in strata 1 and 2. In Table 2, for example, within stratum 2 the 

response rate for Farmers' Market Managers in the mid-Atlantic region is 80.4% unweighted, but 

93.7% weighted. (Since there was no unplanned subsampling of Direct Marketing farmers, 

unweighted and weighted response rates for that group never differ.) 

 

The differences between unweighted and weighted response rates in stratum 4 are much more 

substantial. This is because stratum 4 estimates are actually based on pooled data from two different 

samples, a primary sample of markets that appeared on the AMS file and a supplemental sample of 

markets that were missing from AMS and also did not appear on STARS II. The supplemental 

sample was selected to improve coverage of the population of markets beyond what was listed on 

FNS universe files. Ideally the supplemental sample would have been selected at the same rate as the 

stratum 4 primary sample. However, the process of building a list of markets missing from AMS and 

STARS II was quite labor intensive and to keep costs down the supplemental sample of markets was 

selected at a lower rate than the rest of stratum 4. A lower rate of selection translates to higher base 

weights, which means that the supplemental sample has a disproportionate effect on the weighted 

stratum 4 response rates. Unfortunately, as shown at the bottom of Table 1, the response rate 

achieved for the supplemental sample (34.6%) is substantially lower than for the primary sample 

(60.1%) which has the effect of depressing the combined weighted rate for stratum 4 to 51.8%, even 

though the supplemental sample constitutes less than 10 percent of the entire stratum 4 sample of 

markets. In the tables that follow, the pattern holds for nearly all of the calculated stratum 4 

response rates: the weighted rate is smaller than the unweighted. 

 

 



  
 
 

C.4-6 
National Survey of Farmers Market Managers 

and Direct Marketing Farmers 

Appendix C.4 
Farmers Market Task 1: Response Rates 

Table 1.  Stratum Specific Unweighted and Weighted Response Rates for Farmers Market Manager 
Survey by Wave, Umbrella Organization Membership Status 
 
 

Umbrella Organization 

Membership and 
Undercoverage Sample 

Total  Number Number Number of Unweighted  Weighted
Number 
Sampled 

Ineligible Eligible Respondents Response 
Rate 

Response
Rate 

STRATUM 1 

Overall   764  23   741  572  77.2  77.4 

Umbrella Organization Membership Status 
 

Member          263 2   261 185 70.9  71.7

Non‐member          501 21   480 387 80.6  80.6
STRATUM 2 

Overall   486  32   454  310  68.3  69.0 

Umbrella Organization Membership Status 
 

Member         108 1 107 67 62.6  65.9

Non‐member         378 31 347 243 70.0  70.0
STRATUM 3 

Overall   295  103   192  109  56.8  56.8 

Umbrella Organization Membership Status 
 

Member     0  0 0 0

Non‐member          295 103  192 109 56.8  56.8
STRATUM 4 

Overall  1842  435  1407  813  57.8  51.8 

Umbrella Organization Membership Status 
 

Member            11  4 7 2 28.6  28.6

Non‐member        1831 431 1400 811 57.9  52.2

Undercoverage Sample

YES          162 32  130 45 34.6  34.6

NO        1680 403 1277 768 60.1  60.1
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Table 2.  Stratum Specific Unweighted and Weighted Response Rates for Farmers Market Manager 
Survey by FNS region 

FNS Region               Total                 Number              Number               Number of             Unweighted          Weighted 
Number              Ineligible               Eligible              Respondents         Response Rate        Response 
Sampled                                                                                                                                               Rate 

STRATUM 1

Northeast  195  2  193 144 74.6  74.6

Mid‐Atlantic   69  6  63 54 85.7  87.3

Southeast   79  7  72 52 72.2  72.2

Midwest  110  0  110 94 85.5  85.5

Southwest   41  3  38 31 81.6  81.6

Mountain 
Plains   56  1  55  44  80.0  80.0

Western  214  4  210 153 72.9  72.9

STRATUM2

Northeast  97  8  89 57 64.0  64.0

Mid‐Atlantic  53  2  51 41 80.4  83.7

Southeast  101  8  93 62 66.7  66.7

Midwest  90  7  83 54 65.1  65.1

Southwest  35  1  34 23 67.6  67.6

Mountain 
Plains  21  0  21 18 85.7  85.7

Western  89  6  83 55 66.3  66.3

STRATUM3

Northeast  36  9  27 11 40.7  40.7

Mid‐Atlantic  13  4  9 2 22.2  22.2

Southeast  28  12  16 11 68.8  68.8

Midwest  12  6  6 4 66.7  66.7

Southwest  10  2  8 6 75.0  75.0

Mountain 
Plains  125  41  84 50 59.5  59.5

Western  71  29  42 25 59.5  59.5

STRATUM4

Northeast  280  62  218 135 61.9  57.2

Mid‐Atlantic  210  35  175 113 64.6  59.6

Southeast  281  60  221 125 56.6  54.6

Midwest  394  99  295 162 54.9  50.8

Southwest  117  32  85 46 54.1  38.7

Mountain 
Plains  251  52  199  119  59.8  54.0 

Western  309  95  214 113 52.8  42.8
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Table 3.  Stratum Specific Unweighted and Weighted Response Rates for Farmers Market Manager 
Survey by Rural‐Urban Continuum Code1 
 

Rural‐Urban Continuum Code  Total Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Unweighted 
Response 
Rate 

Weighted 
Response 
Rate 

STRATUM 1

County in metro area with 1 million 
population or more 

 
367 

 
11 

 
356  269

 

75.6 

 

76.1
County in metro area of 250,000 to 1 
million population 

 
144

 
4

 
140

 
108

 

77.1 

 

77.1
County in metro area of fewer than 
250,000 population 

 
97 

 
3 

 
94 

 
76 

 

80.9 

 

80.9
Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 

 
43 

 
1 

 
42 

 
32 

 

76.2 

 

76.2 

Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 

 
21 

 
1 

 
20 

 
18 

 

90.0 

 

90.0 

Nonmetro county with urban 
population of 2,500‐19,999, adjacent 
to a metro area 

 
55 

 
3 

 
52 

 
41 

 

78.8 

 

78.8 

Nonmetro county with urban 
population of 2,500‐19,999, not 
adjacent to a metro area 

 
24 

 
0 

 
24 

 
18 

 

75.0 

 

75.0 

Nonmetro county completely rural or 
less than 2,500 urban population, 
adj. To metro area 

 
7 

 
0 

 
7 

 
6 

 

85.7 

 

85.7 

Nonmetro county completely rural or 
less than 2,500 urban population, not 
adj. To metro area 

 
6 

 
0 

 
6 

 
4  

66.7 

 

66.7 

STRATUM 2

County in metro area with 1 million 
population or more 

 
185 

 
14 

 
171  118 

 
69.0 

 
70.8

County in metro area of 250,000 to 1 
million population 

 
110

 
7

 
103 74

 
71.8 

 
71.8

County in metro area of fewer than 
250,000 population 

 
52 

 
4 

 
48  31 

 
64.6 

 
64.6

Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 

 
32 

 
3 

 
29  20 

 
69.0 

 
69.0 

Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 

 
20 

 
0 

 
20  13 

 
65.0 

 
65.0 

Nonmetro county with urban 
population of 2,500‐19,999, adjacent 
to a metro area 

 
50 

 
3 

 
47  27 

 
57.4 

 
57.4 

Nonmetro county with urban 
population of 2,500‐19,999, not 
adjacent to a metro area 

 
27 

 
0 

 
27  19 

 
70.4 

 
70.4 

Nonmetro county completely rural or 
less than 2,500 urban population, 
adj. To metro area 

 
4 

 
1 

 
3 

 
3 

 
100.0 

 
100.0 

Nonmetro county completely rural or 
less than 2,500 urban population, not 
adj. To metro area 

 
6 

 
0 

 
6 

 
5 

 
83.3 

 
83.3 
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Table 3.  Stratum Specific Unweighted and Weighted Response Rates for Farmers Market Manager Survey 
by Rural‐Urban Continuum Code1 continued … 
Rural‐Urban Continuum Code  Total 

Number 
Sampled 

Number
Ineligible 

Number
Eligible 

Number of
Respondents 

Unweighted 
Response 

Rate 

Weighted 
Response 

Rate 
STRATUM 3 

County in metro area with 1 million 
population or more 

 
92 

 
35 

 
57 

 
25 43.9 43.9 

County in metro area of 250,000 to 1 
million population 

 
75 

 
33 

 
42 

 
25 59.5 59.5 

County in metro area of fewer than 
250,000 population 

 
26 

 
6 

 
20 

 
11 55.0 55.0 

Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 

 
 
9 

 
 
2 

 
 
7 

 
 
7 100.0 100.0 

Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 

 
 
9 

 
 
3 

 
 
6 

 
 
5 83.3 83.3 

Nonmetro county with urban 
population of 2,500‐19,999, adjacent 
to a metro area 

 
 

31 

 
 
8 

 
 

23 

 
 

13 56.5 56.5 
Nonmetro county with urban 
population of 2,500‐19,999, not 
adjacent to a metro area 

 
 

35 

 
 

11 

 
 

24 

 
 

14 58.3 58.3 
Nonmetro county completely rural or 
less than 2,500 urban population, 
adj. To metro area 

 
 
7 

 
 
4 

 
 
3 

 
 
3 100.0 100.0 

Nonmetro county completely rural or 
less than 2,500 urban population, not 
adjacent to metro area 

 
 

11 

 
 
1 

 
 

10 

 
 
6 60.0 60.0 

STRATUM 4

County in metro area with 1 million 
population or more 

 
618 

 
137

 
481

 
282

 

58.6 

 

53.1
County in metro area of 250,000 to 1 
million population 

 
345 

 
95 

 
250 

 
140 

 

56.0 

 

45.9
County in metro area of fewer than 
250,000 population 

 
218 

 
49

 
169

 
108

 

63.9 

 

53.7
Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 

 
 

139 

 
 
35 

 
 

104 

 
 
58 

 

55.8 

 

58.9 

Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 

 
 
81 

 
 
20 

 
 
61 

 
 
29 

 

47.5 

 

41.8 

Nonmetro county with urban 
population of 2,500‐19,999, adjacent 
to a metro area 

 
 

190 

 
 
42 

 
 

148 

 
 
84 

 

56.8 

 

54.0 

Nonmetro county with urban 
population of 2,500‐19,999, not 
adjacent to a metro area 

 
 

135 

 
 
32 

 
 

103 

 
 
64 

 

62.1 

 

58.2 

Nonmetro county completely rural or 
less than 2,500 urban population, 
adjacent to metro area 

 
 
45 

 
 
6 

 
 
39 

 
 
21 

 
 

53.8 

 
 

58.5 

Nonmetro county completely rural or 
less than 2,500 urban population, not 
adjacent to metro area 

 
 
71 

 
 
19 

 
 
52 

 
 
27 

 
 

51.9 

 
 

42.1 
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1 www.ers.usda.gov/briefing/rurality/ruralurbcon 

Table 4.  Stratum Specific Unweighted and Weighted Response Rates for Farmers Market Manager Survey 
by Percent of Households within County Receiving SNAP 

 
 

Percent Households 
within County 
Receiving SNAP 

Total 
Number 
Sampled 

Number
Ineligible 

Number
Eligible 

Number of
Respondents 

Unweighted 
Response 

Rate 

Weighted 
Response 

Rate 

STRATUM 1

<=6.6  264 8 256 194 75.8 76.2 

> 6.6 to <=8.9  143 6 137 103 75.2 75.2 

> 8.9 to <=11.0  150 1 149 122 81.9 81.9 

> 11.0 to <=15.1  125 3 122 91 74.6 74.6 

> 15.1  82 5 77 62 80.5 81.5 

STRATUM 2

<=6.6  149 9 140 103 73.6 73.6 

> 6.6 to <=8.9  98 5 93 63 67.7 67.7 

> 8.9 to <=11.0  99 5 94 63 67.0 67.0 

> 11.0 to <=15.1  79 9 70 44 62.9 62.9 

> 15.1  61 4 57 37 64.9 70.3 

STRATUM 3

<=6.6  115 44 71 40 56.3 56.3 

> 6.6 to <=8.9  72 27 45 23 51.1 51.1 

> 8.9 to <=11.0  47 11 36 16 44.4 44.4 

> 11.0 to <=15.1  42 9 33 25 75.8 75.8 

> 15.1  19 12 7 5 71.4 71.4 

STRATUM 4

<=6.6  734 136 598 341 57.0 50.1 

> 6.6 to <=8.9  378 109 269 151 56.1 50.4 

> 8.9 to <=11.0  335 84 251 147 58.6 51.3 

> 11.0 to <=15.1  247 72 175 112 64.0 62.4 

> 15.1  148 34 114 62 54.4 49.6 
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Table 5.  Stratum Specific Unweighted and Weighted Response Rates for Direct Marketing Farmer Survey 
by Umbrella Organization Membership Status 
Wave and Umbrella  Total  Number Number Number of Unweighted  Weighted
Organization  Number 

Sampled 
Ineligible Eligible Respondents Response 

Rate 
Response

Rate 

STRATUM 1 

Overall  373  24  349  238  68.2  68.2 

Umbrella Organization Membership Status 
 

Member  0  0 0 0  
Non‐member         373 24 349 238 68.2 68.2 

STRATUM 2 

Overall  355  32  323  210  65.0  65.0 

Umbrella Organization Membership Status 
 

Member  0  0 0 0  
Non‐member          355 32 323 210 65.0 65.0 

 
Table 6.  Stratum Specific Unweighted and Weighted Response Rates for Direct Marketing Farmer 
Survey by FNS Region 

 

FNS Region  Total Number 
Sampled 

Number 
Ineligible 

Number 
Eligible

Number of 
Respondents

Unweighted 
Response Rate 

Weighted 
Response

   Rate

   STRATUM1

Northeast  60  1  59  47  79.7  79.7 

Mid‐Atlantic  39  4  35  26  74.3  74.3 

Southeast  69  4  65  36  55.4  55.4 

Midwest  43  2  41  35  85.4  85.4 

Southwest  4  2  2  1  50.0  50.0 

Mountain 
Plains 

 

135 

 

9 

 

126 

 

80 

 

63.5 

 

63.5 

Western  23  2  21  13  61.9  61.9 

   STRATUM2

Northeast  76  3  73  52  71.2  71.2 

Mid‐Atlantic  45  2  43  25  58.1  58.1 

Southeast  69  4  65  45  69.2  69.2 

Midwest  60  8  52  37  71.2  71.2 

Southwest  5  1  4  1  25.0  25.0 

Mountain       
Plains  55  8  47  24  51.1  51.1 

Western  45  6  39  26  66.7  66.7 
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Table 7.  Stratum Specific Unweighted and Weighted Response Rates for Direct Marketing Farmer 

Survey by Rural‐Urban Continuum Code1
 

 

Rural‐urban Continuum Code  Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Unweighted 
Response 

Rate 

Weighted 
Response 

Rate 

STRATUM 1

County in metro area with 1 million 
population or more 

 
95 

 
9

 
86

 
48

 
55.8 

 
55.8

County in metro area of 250,000 to 1 
million population 

 
88 

 
8

 
80

 
64

 
80.0 

 
80.0

County in metro area of fewer than 
250,000 population 

 
62 

 
3

 
59

 
44

 
74.6 

 
74.6

Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 

 
 

29 

 
 
0 

 
 

29 

 
 

22 

 
 

75.9 

 
 

75.9 

Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 

 
 
9 

 
 
0 

 
 
9 

 
 
5 

 
 

55.6 

 
 

55.6 

Nonmetro county with urban 
population of 2,500‐19,999, adjacent 
to a metro area 

 
 

46 

 
 
1 

 
 

45 

 
 

27 

 
 

60.0 

 
 

60.0 

Nonmetro county with urban 
population of 2,500‐19,999, not 
adjacent to a metro area 

 
 

28 

 
 
1 

 
 

27 

 
 

17 

 
 

63.0 

 
 

63.0 

Nonmetro county completely rural or 
less than 2,500 urban population, 
adj. To metro area 

 
 

12 

 
 
2 

 
 

10 

 
 
9 

 
 

90.0 

 
 

90.0 

Nonmetro county completely rural or 
less than 2,500 urban population, not 
adj. To metro area 

 
 
4 

 
 
0 

 
 
4 

 
 
2 

 
 

50.0 

 
 

50.0 

STRATUM 2

County in metro area with 1 million 
population or more 

 
77 

 
5 

 
72 

 
39 

 
54.2 

 
54.2 

County in metro area of 250,000 to 1 
million population 

 
109 

 
12

 
97

 
64

 
66.0 

 
66.0

County in metro area of fewer than 
250,000 population 

 
52 

 
3 

 
49 

 
30 

 
61.2 

 
61.2 

Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 

 
 
27 

 
 
3 

 
 

24 

 
 

18 

 
 

75.0 

 
 

75.0 

Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 

 
 
13 

 
 
0 

 
 

13 

 
 

12 

 
 

92.3 

 
 

92.3 

Nonmetro county with urban 
population of 2,500‐19,999, adjacent 
to a metro area 

 
 

35 

 
 
5 

 
 

30 

 
 

21 

 
 

70.0 

 
 

70.0 

Nonmetro county with urban 
population of 2,500‐19,999, not 
adjacent to a metro area 

 
 

22 

 
 
1 

 
 

21 

 
 

13 

 
 

61.9 

 
 

61.9 

Nonmetro county completely rural or 
less than 2,500 urban population, 
adj. To metro area 

 
 

13 

 
 
2 

 
 

11 

 
 
9 

 
 

81.8 

 
 

81.8 

Nonmetro county completely rural or 
less than 2,500 urban population, not 
adj. To metro area 

 
 
  7 

 
 
1 

 
 
 6 

 
 
4 

 
 

66.7 

 
 

66.7 
1 www.ers.usda.gov/briefing/rurality/ruralurbcon 
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Table 8.  Stratum Specific Unweighted and Weighted Response Rates for Direct Marketing Farmer 
Survey by Percent of Households within County Receiving SNAP 

 

Percent of Households 
within County 
Receiving SNAP 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Unweighted 
Response 
Rate 

Weighted 
Response 
Rate

STRATUM 1

<=6.6  79  4 75 55 73.3  73.3

>6.6 to <=8.9  83  6 77 51 66.2  66.2

>8.9 to <=11.0  70  1 69 48 69.6  69.6

>11.0 to <=15.1  78  4 74 56 75.7  75.7

>15.1  63  9 54 28 51.9  51.9

STRATUM 2

<=6.6  117 10 107 64 59.8 59.8 
>6.6 to <=8.9  76 4 72 49 68.1 68.1 
>8.9 to <=11.0  58 7 51 34 66.7 66.7 
>11.0 to <=15.1  58 7 51 35 68.6 68.6 
>15.1  46 4 42 28 66.7 66.7 
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Appendix C.5 
Farmers Market Task 1: 

Nonresponse Bias Analysis 
 

Survey nonresponse can lead to bias in the survey results, if survey characteristics of interest are 

different for respondents and nonrespondents. In order to minimize the potential for nonresponse 

bias, considerable effort is made to achieve high response rates. Nonresponse bias can also be 

reduced through careful selection of the subgroups or classes used when calculating nonresponse 

adjustment factors to apply to the base survey weights.  

 

Response rates for several subgroups of the Farmers Market Survey sample are presented in 

Appendix C.4. Many of these response rates fall below 80 percent. It is therefore necessary to carry 

out a nonresponse bias analysis, in order to provide an indicator of the potential bias in the survey 

estimates.  

 

Nonresponse Adjustments 

In the weighting of the Farmers Market survey data, weighting adjustments were used to attempt to 

mitigate the biasing effects of differential nonresponse. Nonresponse adjustment classes were 

formed using the following variables: 

 
 Sampling stratum - four strata defined as follows: 

1. SNAP-authorized for some period during 8/1/2010 – 7/31/2011, with 
redemptions > $0 

2. SNAP-authorized for some period during 8/1/2010 – 7/31/2011, but no 
redemptions 

3. SNAP-authorized for some period during 8/1/2006 – 7/31/2011, but not during 
8/1/2010–7/31/2011 

4. Never SNAP-authorized 

 FNS Region (seven regions – Northeast, Mid-Atlantic, Southeast, Midwest, Southwest, 
Mountain Plans, Western) 

 Rural-urban continuity code (nine categories) 

 Store type (two types – Farmers Market Managers and Direct Marketing Farmers) 
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Appendix C.5 
Farmers Market Task 1: Nonresponse Bias Analysis 

CHAID analysis (Chi-squared Automatic Interaction Detection) was used to determine which 

combinations of values of these four variables to use in forming the nonresponse adjustment classes. 

This resulted in nine classes being formed. 

 

 
Analytic Approach 

The analysis of nonresponse bias was conducted in two parts: 

 
1. The distribution of the responding farmers markets was compared with that of the 

entire eligible sample, using base survey weights; and 

2. The distribution of the responding sample of farmers markets was again compared with 
the entire eligible sample of farmers markets. This time, when analyzing the responding 
sample alone, nonresponse adjustments were applied to the weights. 

The first part of the analysis indicates the potential for nonresponse bias that was introduced 

through the nonresponse of farmers markets. The second part of the analysis indicates the potential 

for bias after accounting for the effects of nonresponse weight adjustments. The second part, 

however, may provide an overly optimistic scenario, since even though nonresponse adjustments 

may correct somewhat for deficiencies in the few characteristics examined here, there is no 

guarantee that they are equally effective for other characteristics. 

 

To compare responding farmers markets and the total eligible sample, several characteristics present 

on the sample frame, and therefore known for all farmers markets, were identified which might 

provide information about the presence of nonresponse bias. Comparing characteristics for 

respondents and the total eligible sample is not an ideal measure of nonresponse bias if the 

characteristics are unrelated or weakly related to more substantive items in the survey; however, this 

is often the only approach available. The following characteristics of farmers markets were used in 

the comparisons: 

 
 Membership of an umbrella organization 

 FNS Region 

 Rural-urban continuity code 

 A metro/non-metro indicator (created from the rural-urban continuity code) 

 The percentage of households within the county receiving SNAP 
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Farmers Market Task 1: Nonresponse Bias Analysis 

Each of these comparisons was done within store type and sampling stratum, so that for each 

analysis variable, there are six distinct subgroups—four for Farmers Markets and two for Direct 

Marketing Farmers. The results are presented in Tables 1 to 8, and these tables use the same level of 

disaggregation as the response rate tables in Appendix C.  

 

The left-most columns in each table contain the unweighted sample counts, by response status 

(ineligible, eligible, respondent, nonrespondents), followed by the base-weighted counts of 

respondents and nonrespondents. The following three columns show, within each stratum, the 

percentage distribution of the sample across the various categories of the analysis variable, for all 

eligible sample units, respondents, and nonrespondents, respectively. The bias of the respondent 

sample is also shown, and represents the difference between the ‘Respondents’ percentage and the 

‘All Eligible’ percentage in the category. 

 

The right-most columns in each table show the weighted count of respondents using the 

nonresponse-adjusted weights, the percentage distribution of respondents across categories after 

nonresponse adjustment, and the bias after nonresponse adjustment. The final column contains the 

standard error of the percentage estimate in the ‘Respondents (percent)’ column. The respondent 

percentage estimate will be different depending on the particular sample chosen, and the standard 

error provides a measure of how much this percentage will vary from sample to sample. One way of 

interpreting the standard error is that in 95% of all possible samples, the ‘true’ percentage of 

respondents in the category will lie within two standard errors of the percentage estimate from the 

sample. 

 

To illustrate how to interpret the information in the tables, consider Table 1, which relates to 

Umbrella Organization membership for the Farmers Market Manager survey. In Stratum 1, the 

estimated percentage of respondents who are members is 33.3%, whereas for the full eligible sample 

this percentage is 35.9%. There is therefore a bias in the respondent sample of -2.6%. After 

nonresponse adjustment, the bias is reduced to -2.3%. The standard error is 1.0%, so since the bias 

is greater than two times the standard error, it suggests that the difference between the respondent 

percentage and the full eligible sample percentage is significant, and not due solely to random 

variation. 
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Results 

Tables 1 through 4 present the nonresponse bias analyses for Farmers Markets and Tables 5 through 

8 present the nonresponse bias analysis for Direct Marketing Farmers respectively. The biases 

observed before nonresponse adjustment are consistent with the response rates for the different 

categories for a given analysis variable. So for a category with a high response rate compared to 

other categories of the variable, the bias is expected to be positive, while a low response rate will 

lead to a negative bias. 

  

Note that for all estimates in stratum 2, in all tables, there is no difference between the bias before 

and after nonresponse adjustment. This is because there is only one nonresponse class for stratum 2, 

so all respondents receive the same adjustment factor. 

 

 

Nonresponse Bias Analysis for Farmers Market Survey 

Table 1 presents the nonresponse bias analysis for membership of umbrella organizations, as well as 

for the undercoverage sample. As expected, due to lower response rates for members than for non-

members, members are underrepresented amongst the respondents. The nonresponse adjustment 

reduces this bias very slightly in strata 1 and 4. The low response rate for the undercoverage sample 

means that this group is underrepresented with a bias of -10.8%, only improving to -10.6% after 

nonresponse adjustment. 

 

Table 2 presents the nonresponse bias analysis by FNS region. Since FNS region was used in strata 1 

and 4 for nonresponse adjustment, we see that there is typically, though not always, a reduction in 

the bias after nonresponse adjustment. In stratum 3, the Northeast and Mid-Atlantic regions are 

both underrepresented in the sample, with biases of -4.0% and -2.9% respectively, which are slightly 

reduced after nonresponse adjustment. Also in stratum 3 the bias for the Western region increases 

from 1.1% to 3.3% after nonresponse adjustment, though the standard error in the percentage 

estimate is quite high, at 2.5%. 

 

Tables 3 and 3a present the nonresponse bias analysis for the rural-urban continuum code and 

metropolitan status, respectively. For the rural-urban continuum code, in general the nonresponse 

bias is small in all strata, and across all categories. One exception is the first category in stratum 3, 

which has a bias of -6.8%. This is improved to -4.3% after nonresponse adjustment. Similarly for the 
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metro/nonmetro status, the nonresponse bias is small. In stratum 3, after nonresponse adjustment, 

the bias is removed, since the two nonresponse classes for stratum 3 nonresponse adjustment 

correspond exactly to the definitions of metro and nonmetro status respectively. 

 

Table 4 presents the nonresponse bias analysis for the percentage of households in the country 

receiving SNAP. The bias is small in all strata and for all categories of the variable. After 

nonresponse adjustment, the bias is typically, though not always, reduced slightly. 

 

 

Nonresponse Bias Analysis for Direct Marketing Farmers Survey 

Table 5 presents the nonresponse bias analysis for membership of umbrella organizations. Since 

umbrella organizations did not manage any direct marketing farmers, calculation of nonresponse 

bias is not needed.  Table 6 presents the nonresponse bias analysis for FNS region. The 

nonresponse bias is generally small across both strata, and all categories. FNS region was used in 

stratum 1 for nonresponse adjustment, and has reduced the bias in most categories of FNS region in 

the stratum.  

 

Tables 7 and 7a present the nonresponse bias analysis for the rural-urban continuum code and 

metropolitan status, respectively. For the rural-urban continuum code, the nonresponse bias is high 

in the first category in both strata 1 (-4.5%) and 2 (-3.7%), with this category being underrepresented 

in the sample. After nonresponse adjustment, the magnitude of the bias increases in stratum 1 to -

5.8%.  In stratum 1, category 2 is overrepresented in the sample, with a bias of 4.0%, and this is only 

slightly reduced to 3.8% after nonresponse adjustment. The metro/nonmetro status table 7a shows 

no evidence of significant bias in stratum 1, however in stratum 2, metropolitan areas are 

underrepresented, with a bias of -4.2%. 

 

Table 8 presents the nonresponse bias analysis for the percentage of households in the country 

receiving SNAP. The bias is small in most categories of the variable. However in stratum 1, farmers 

in counties with the highest percent of households receiving SNAP are underrepresented in the 

sample (bias of -3.7%), and this bias is reduced only slightly to -3.5% after nonresponse adjustment. 

In stratum 2, farmers in counties with the lowest percent of households receiving SNAP are 

underrepresented in the sample, with a bias of -2.7%. 

 



 
 

 

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers  

  
C

.5
-6

 

 
N

ational S
urvey of Farm

ers M
arket M

anagers 
and D

irect M
arketing Farm

ers

 

 

Table 1. Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by umbrella organization membership 
status and undercoverage sample status. 

 

Umbrella Organization 
Membership and 

Undercoverage Sample 

Total 
Number 
Sampled Number Ineligible 

Number 
Eligible 

Number of 
Respondents

Weighted 
Respondents

Weighted 
Non-

respondents

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondent

s 
Respondent
s (percent) 

Bias 
(percent) 

Std error of 
NR-adjusted
respondent 

% All Eligible Respondents 
Non-

respondents 
STRATUM 1                             

Overall 764 23 741 572 1030.2 300.2 100.0 100.0 100.0 0.0 1332.2 100.0 0.0  
Umbrella Organization 

Membership Status             
                

Member 263 2 261 185 342.8 135.0 35.9 33.3 45.0 -2.6 448.1 33.6 -2.3 1.0 
Non-member 501 21 480 387 687.4 165.2 64.1 66.7 55.0 2.6 884.2 66.4 2.3 1.0 

STRATUM 2                             
Overall 486 32 454 310 320.4 144.0 100.0 100.0 100.0 0.0 475.7 100.0 0.0  
Umbrella Organization 

Membership Status             
                

Member 108 1 107 67 77.4 40.0 25.3 24.2 27.8 -1.1 115.0 24.2 -1.1 2.5 
Non-member 378 31 347 243 243.0 104.0 74.7 75.8 72.2 1.1 360.7 75.8 1.1 2.5 

STRATUM 3                             
Overall 295 103 192 109 109.0 83.0 100.0 100.0 100.0 0.0 192.0 100.0 0.0  
Umbrella Organization 

Membership Status             
                

Member 0 0 0 0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Non-member 295 103 192 109 109.0 83.0 100.0 100.0 100.0 0.0 192.0 100.0 0.0 0.0 

STRATUM 4                             
Overall 1842 435 1407 813 3260.2 3030.5 100.0 100.0 100.0 0.0 6290.7 100.0 0.0  
Umbrella Organization 

Membership Status             
                

Member 11 4 7 2 31.5 78.8 1.8 1.0 2.6 -0.8 65.1 1.0 -0.7 0.7 
Non-member 1831 431 1400 811 3228.7 2951.7 98.2 99.0 97.4 0.8 6225.6 99.0 0.7 0.7 

Undercoverage Sample                     
YES 162 32 130 45 709.4 1339.9 32.6 21.8 44.2 -10.8 1382.0 22.0 -10.6 3.0 
NO 1680 403 1277 768 2550.9 1690.6 67.4 78.2 55.8 10.8 4908.7 78.0 10.6 3.0 
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Table 2.  Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by FNS region 
 

FNS Region 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of 
NR-adjusted 
respondent 
% 

All 
Eligible Respondents Non-respondents 

STRATUM 1                             
Overall 764 23 741 572 1030.2 300.2 100.0 100.0 100.0 0.0 1332.2 100.0 0.0  
FNS Region                             

Northeast 195 2 193 144 255.8 87.0 25.8 24.8 29.0 -0.9 337.5 25.3 -0.4 0.5 
Mid-Atlantic 69 6 63 54 110.1 16.0 9.5 10.7 5.3 1.2 131.4 9.9 0.4 1.2 
Southeast 79 7 72 52 92.4 35.5 9.6 9.0 11.8 -0.6 125.0 9.4 -0.2 0.7 
Midwest 110 0 110 94 167.0 28.4 14.7 16.2 9.5 1.5 199.1 14.9 0.3 0.5 
Southwest 41 3 38 31 55.1 12.4 5.1 5.3 4.1 0.3 65.7 4.9 -0.1 0.5 
Mountain 
Plains 

56 1 55 44 78.2 19.5 7.3 7.6 6.5 0.2 105.8 7.9 0.6 0.7 

Western 214 4 210 153 271.8 101.2 28.0 26.4 33.7 -1.7 367.8 27.6 -0.4 0.7 
STRATUM 2                             

Overall 486 32 454 310 320.4 144.0 100.0 100.0 100.0 0.0 475.7 100.0 0.0  
FNS Region                             

Northeast 97 8 89 57 57.0 32.0 19.2 17.8 22.2 -1.4 84.6 17.8 -1.4 1.3 
Mid-Atlantic 53 2 51 41 51.4 10.0 13.2 16.1 6.9 2.8 76.4 16.1 2.8 2.6 
Southeast 101 8 93 62 62.0 31.0 20.0 19.3 21.5 -0.7 92.0 19.3 -0.7 1.4 
Midwest 90 7 83 54 54.0 29.0 17.9 16.9 20.1 -1.0 80.2 16.9 -1.0 1.3 
Southwest 35 1 34 23 23.0 11.0 7.3 7.2 7.6 -0.1 34.1 7.2 -0.1 0.9 
Mountain 
Plains 

21 0 21 18 18.0 3.0 4.5 5.6 2.1 1.1 26.7 5.6 1.1 0.8 

Western 89 6 83 55 55.0 28.0 17.9 17.2 19.4 -0.7 81.6 17.2 -0.7 1.4 
STRATUM 3                             

Overall 295 103 192 109 109.0 83.0 100.0 100.0 100.0 0.0 192.0 100.0 0.0  
FNS Region                             

Northeast 36 9 27 11 11.0 16.0 14.1 10.1 19.3 -4.0 20.2 10.5 -3.6 2.2 
Mid-Atlantic 13 4 9 2 2.0 7.0 4.7 1.8 8.4 -2.9 3.9 2.0 -2.7 0.9 
Southeast 28 12 16 11 11.0 5.0 8.3 10.1 6.0 1.8 18.9 9.8 1.5 1.7 
Midwest 12 6 6 4 4.0 2.0 3.1 3.7 2.4 0.5 7.8 4.1 0.9 1.4 
Southwest 10 2 8 6 6.0 2.0 4.2 5.5 2.4 1.3 10.4 5.4 1.3 1.1 
Mountain 
Plains 

125 41 84 50 50.0 
34.0 

43.8 45.9 41.0 2.1 82.5 43.0 -0.8 3.1 

Western 71 29 42 25 25.0 17.0 21.9 22.9 20.5 1.1 48.3 25.2 3.3 2.5 
STRATUM 4                             

Overall 1842 435 1407 813 3260.2 3030.5 100.0 100.0 100.0 0.0 6290.7 100.0 0.0  
FNS Region                             

Northeast 280 62 218 135 485.7 362.8 13.5 14.9 12.0 1.4 853.5 13.6 0.1 1.1 
Mid-Atlantic 210 35 175 113 487.3 330.3 13.0 14.9 10.9 1.9 856.3 13.6 0.6 1.7 
Southeast 281 60 221 125 576.9 480.6 16.8 17.7 15.9 0.9 1190.9 18.9 2.1 1.8 
Midwest 394 99 295 162 662.5 640.8 20.7 20.3 21.1 -0.4 1367.5 21.7 1.0 1.7 
Southwest 117 32 85 46 152.8 241.5 6.3 4.7 8.0 -1.6 315.4 5.0 -1.3 0.7 
Mountain 
Plains 

251 52 199 119 457.5 390.1 13.5 14.0 12.9 0.6 803.9 12.8 -0.7 1.3 

Western 309 95 214 113 437.5 584.3 16.2 13.4 19.3 -2.8 903.2 14.4 -1.9 1.4 
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Table 3.  Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by Rural‐Urban Continuum Code 

 

Rural-Urban 
Continuum Code 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Responden
ts (percent) 

Bias 
(percent
) 

Std error of 
NR-adjusted 
respondent 
% All Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 764 23 741 572 1030.2 300.2 100.0 100.0 100.0 0.0 1332.2 100.0 0.0  Rural-Urban                             
County in metro area 
with 1 million 
population or more 

367 11 356 269 492.0 154.5 48.6 47.8 51.5 -0.8 637.8 47.9 -0.7 0.7 

County in metro area 
of 250,000 to 1 
million population 

144 4 140 108 191.8 56.8 18.7 18.6 18.9 -0.1 247.9 18.6 -0.1 0.4 

County in metro area 
of fewer than 
250,000 population 

97 3 94 76 135.0 32.0 12.6 13.1 10.7 0.6 173.1 13.0 0.4 0.3 

Nonmetro county 
with urban 
population of 20,000 
or more, adjacent to 
a metro area 

43 1 42 32 56.8 17.8 5.6 5.5 5.9 -0.1 73.9 5.5 -0.1 0.3 

Nonmetro county 
with urban 
population of 20,000 
or more, not adjacent 
to a metro area 

21 1 20 18 32.0 3.6 2.7 3.1 1.2 0.4 41.9 3.1 0.5 0.2 

Nonmetro county 
with urban 
population of 2,500-
19,999, adjacent to a 
metro area 

55 3 52 41 72.8 19.5 6.9 7.1 6.5 0.1 93.4 7.0 0.1 0.3 

Nonmetro county 
with urban 
population of 2,500-
19,999, not adjacent 
to a metro area 

24 0 24 18 32.0 10.7 3.2 3.1 3.6 -0.1 41.5 3.1 -0.1 0.3 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, 
adjacent to metro 
area  

7 0 7 6 10.7 1.8 0.9 1.0 0.6 0.1 13.6 1.0 0.1 0.2 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, not 
adjacent to metro 
area  

6 0 6 4 7.1 3.6 0.8 0.7 1.2 -0.1 9.0 0.7 -0.1 0.2 
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Table 3.  Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by Rural‐Urban Continuum Code 
(continued) 

 

Rural-Urban 
Continuum Code 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Responden
ts (percent) 

Bias 
(percent
) 

Std error of 
NR-adjusted 
respondent 
% All Eligible Respondents 

Non-
respondents 

STRATUM 2                             
Overall 486 32 454 310 320.4 144.0 100.0 100.0 100.0 0.0 475.7 100.0 0.0  Rural-Urban                             
County in metro area 
with 1 million 
population or more 

185 14 171 118 128.4 53.0 39.1 40.1 36.8 1.0 190.7 40.1 1.0 2.1 

County in metro area 
of 250,000 to 1 
million population 

110 7 103 74 74.0 29.0 22.2 23.1 20.1 0.9 109.9 23.1 0.9 1.7 

County in metro area 
of fewer than 
250,000 population 

52 4 48 31 31.0 17.0 10.3 9.7 11.8 -0.7 46.0 9.7 -0.7 1.1 

Nonmetro county 
with urban 
population of 20,000 
or more, adjacent to 
a metro area 

32 3 29 20 20.0 9.0 6.2 6.2 6.3 0.0 29.7 6.2 0.0 0.8 

Nonmetro county 
with urban 
population of 20,000 
or more, not adjacent 
to a metro area 

20 0 20 13 13.0 7.0 4.3 4.1 4.9 -0.2 19.3 4.1 -0.2 0.6 

Nonmetro county 
with urban 
population of 2,500-
19,999, adjacent to a 
metro area 

50 3 47 27 27.0 20.0 10.1 8.4 13.9 -1.7 40.1 8.4 -1.7 0.8 

Nonmetro county 
with urban 
population of 2,500-
19,999, not adjacent 
to a metro area 

27 0 27 19 19.0 8.0 5.8 5.9 5.6 0.1 28.2 5.9 0.1 0.6 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, 
adjacent to metro 
area  

4 1 3 3 3.0 0.0 0.6 0.9 0.0 0.3 4.5 0.9 0.3 0.3 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, not 
adjacent to metro 
area  

6 0 6 5 5.0 1.0 1.3 1.6 0.7 0.3 7.4 1.6 0.3 0.4 
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Table 3.  Stratum specific nonresponse bias analysis for Farmers Market Manager Survey by Rural‐Urban Continuum Code 
(continued) 

 

Rural-Urban 
Continuum Code 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Responden
ts (percent) 

Bias 
(percent
) 

Std error of 
NR-adjusted 
respondent 
% All Eligible Respondents 

Non-
respondents 

STRATUM 3                             
Overall 295 103 192 109 109.0 83.0 100.0 100.0 100.0 0.0 192.0 100.0 0.0  Rural-Urban                             
County in metro area 
with 1 million 
population or more 

92 35 57 25 25.0 32.0 29.7 22.9 38.6 -6.8 48.8 25.4 -4.3 3.0 

County in metro area 
of 250,000 to 1 
million population 

75 33 42 25 25.0 17.0 21.9 22.9 20.5 1.1 48.8 25.4 3.5 3.1 

County in metro area 
of fewer than 
250,000 population 

26 6 20 11 11.0 9.0 10.4 10.1 10.8 -0.3 21.5 11.2 0.8 2.4 

Nonmetro county 
with urban 
population of 20,000 
or more, adjacent to 
a metro area 

9 2 7 7 7.0 0.0 3.6 6.4 0.0 2.8 10.6 5.5 1.9 1.2 

Nonmetro county 
with urban 
population of 20,000 
or more, not adjacent 
to a metro area 

9 3 6 5 5.0 1.0 3.1 4.6 1.2 1.5 7.6 4.0 0.8 1.0 

Nonmetro county 
with urban 
population of 2,500-
19,999, adjacent to a 
metro area 

31 8 23 13 13.0 10.0 12.0 11.9 12.0 -0.1 19.8 10.3 -1.7 1.0 

Nonmetro county 
with urban 
population of 2,500-
19,999, not adjacent 
to a metro area 

35 11 24 14 14.0 10.0 12.5 12.8 12.0 0.3 21.3 11.1 -1.4 1.3 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, 
adjacent to metro 
area  

7 4 3 3 3.0 0.0 1.6 2.8 0.0 1.2 4.6 2.4 0.8 0.8 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, not 
adjacent to metro 
area  

11 1 10 6 6.0 4.0 5.2 5.5 4.8 0.3 9.1 4.8 -0.5 0.9 
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Table 3.  Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by Rural‐Urban Continuum Code 
(continued) 

 

Rural-Urban 
Continuum Code 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Responden
ts (percent) 

Bias 
(percent
) 

Std error of 
NR-adjusted 
respondent 
% All Eligible Respondents 

Non-
respondents 

STRATUM 4                             
Overall 1842 435 1407 813 3260.2 3030.5 100.0 100.0 100.0 0.0 6290.7 100.0 0.0  Rural-Urban                             
County in metro area 
with 1 million 
population or more 

618 137 481 282 1073.5 947.1 32.1 32.9 31.3 0.8 2047.8 32.6 0.4 1.7 

County in metro area 
of 250,000 to 1 
million population 

345 95 250 140 552.1 651.5 19.1 16.9 21.5 -2.2 1083.8 17.2 -1.9 1.6 

County in metro area 
of fewer than 
250,000 population 

218 49 169 108 408.5 351.9 12.1 12.5 11.6 0.4 789.4 12.5 0.5 1.0 

Nonmetro county 
with urban 
population of 20,000 
or more, adjacent to 
a metro area 

139 35 104 58 254.9 177.7 6.9 7.8 5.9 0.9 500.8 8.0 1.1 1.1 

Nonmetro county 
with urban 
population of 20,000 
or more, not adjacent 
to a metro area 

81 20 61 29 121.2 168.5 4.6 3.7 5.6 -0.9 229.0 3.6 -1.0 0.7 

Nonmetro county 
with urban 
population of 2,500-
19,999, adjacent to a 
metro area 

190 42 148 84 366.1 312.1 10.8 11.2 10.3 0.4 707.5 11.2 0.5 1.3 

Nonmetro county 
with urban 
population of 2,500-
19,999, not adjacent 
to a metro area 

135 32 103 64 249.9 179.3 6.8 7.7 5.9 0.8 479.4 7.6 0.8 0.9 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, 
adjacent to metro 
area  

45 6 39 21 119.5 84.7 3.2 3.7 2.8 0.4 239.6 3.8 0.6 1.0 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, not 
adjacent to metro 
area  

71 19 52 27 114.6 157.7 4.3 3.5 5.2 -0.8 213.3 3.4 -0.9 0.7 
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Table 3a.  Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by Metropolitan/Nonmetropolitan area 

 

Metro-Nonmetro 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of NR-
adjusted 
respondent % All Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 764 23 741 572 1030.2 300.2 100.0 100.0 100.0 0.0 1332.2 100.0 0.0  

Metro-Nonmetro                             
Metro 608 18 590 453 818.8 243.3 79.8 79.5 81.1 -0.4 1058.9 79.5 -0.4 0.4 
Nonmetro 156 5 151 119 211.4 56.8 20.2 20.5 18.9 0.4 273.4 20.5 0.4 0.4 

STRATUM 2                             
Overall 486 32 454 310 320.4 144.0 100.0 100.0 100.0 0.0 475.7 100.0 0.0  

Metro-Nonmetro                             
Metro 347 25 322 223 233.4 99.0 71.6 72.8 68.8 1.3 346.5 72.8 1.3 1.5 
Nonmetro 139 7 132 87 87.0 45.0 28.4 27.2 31.3 -1.3 129.2 27.2 -1.3 1.5 

STRATUM 3                             
Overall 295 103 192 109 109.0 83.0 100.0 100.0 100.0 0.0 192.0 100.0 0.0  

Metro-Nonmetro                             
Metro 193 74 119 61 61.0 58.0 62.0 56.0 69.9 -6.0 119.0 62.0 0.0 0.0 
Nonmetro 102 29 73 48 48.0 25.0 38.0 44.0 30.1 6.0 73.0 38.0 0.0 0.0 

STRATUM 4                             
Overall 1842 435 1407 813 3260.2 3030.5 100.0 100.0 100.0 0.0 6290.7 100.0 0.0  

Metro-Nonmetro                             
Metro 1181 281 900 530 2034.1 1950.6 63.3 62.4 64.4 -1.0 3921.0 62.3 -1.0 2.0 
Nonmetro 661 154 507 283 1226.1 1079.9 36.7 37.6 35.6 1.0 2369.7 37.7 1.0 2.0 
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Table 4.  Stratum‐specific nonresponse bias analysis for Farmers Market Manager Survey by percent of households within county 
receiving SNAP 

 

Percent Households 
Receiving SNAP 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of 
NR-
adjusted 
respondent 
% All Eligible Respondents 

Non-
respondents 

STRATUM 1                             

Overall 764 23 741 572 1030.2 300.2 
100.

0 100.0 100.0 0.0 
1332.2 

100.0 0.0 
 

Pct Hhlds Receiving 
SNA             

                

<=6.6 264 8 256 194 351.7 110.1 34.7 34.1 36.7 -0.6 458.1 34.4 -0.3 1.0 
>6.6 to <=8.9 143 6 137 103 182.9 60.4 18.3 17.8 20.1 -0.5 238.9 17.9 -0.4 1.1 
>8.9 to <=11.0 150 1 149 122 216.7 48.0 19.9 21.0 16.0 1.1 278.3 20.9 1.0 1.1 
>11.0 to <=15.1 125 3 122 91 161.6 55.1 16.3 15.7 18.3 -0.6 208.9 15.7 -0.6 1.1 
>15.1 82 5 77 62 117.2 26.6 10.8 11.4 8.9 0.6 148.0 11.1 0.3 0.9 

STRATUM 2                             

Overall 486 32 454 310 320.4 144.0 
100.

0 100.0 100.0 0.0 
475.7 

100.0 0.0 
 

Pct Hhlds Receiving 
SNA             

                

<=6.6 149 9 140 103 103.0 37.0 30.1 32.1 25.7 2.0 152.9 32.1 2.0 1.5 
>6.6 to <=8.9 98 5 93 63 63.0 30.0 20.0 19.7 20.8 -0.4 93.5 19.7 -0.4 1.3 
>8.9 to <=11.0 99 5 94 63 63.0 31.0 20.2 19.7 21.5 -0.6 93.5 19.7 -0.6 1.3 
>11.0 to <=15.1 79 9 70 44 44.0 26.0 15.1 13.7 18.1 -1.3 65.3 13.7 -1.3 1.2 
>15.1 61 4 57 37 47.4 20.0 14.5 14.8 13.9 0.3 70.4 14.8 0.3 2.6 

STRATUM 3                             

Overall 295 103 192 109 109.0 83.0 
100.

0 100.0 100.0 0.0 
192.0 

100.0 0.0 
 

Pct Hhlds Receiving 
SNA             

                

<=6.6 115 44 71 40 40.0 31.0 37.0 36.7 37.3 -0.3 72.4 37.7 0.8 2.8 
>6.6 to <=8.9 72 27 45 23 23.0 22.0 23.4 21.1 26.5 -2.3 40.6 21.1 -2.3 2.2 
>8.9 to <=11.0 47 11 36 16 16.0 20.0 18.8 14.7 24.1 -4.1 29.1 15.1 -3.6 2.1 
>11.0 to <=15.1 42 9 33 25 25.0 8.0 17.2 22.9 9.6 5.7 41.9 21.8 4.6 2.1 
>15.1 19 12 7 5 5.0 2.0 3.6 4.6 2.4 0.9 8.0 4.2 0.5 1.2 

STRATUM 4                             

Overall 1842 435 1407 813 3260.2 3030.5 
100.

0 100.0 100.0 0.0 
6290.7 

100.0 0.0 
 

Pct Hhlds Receiving 
SNA             

                

<=6.6 734 136 598 341 1356.6 1351.3 43.0 41.6 44.6 -1.4 2585.7 41.1 -1.9 1.8 
>6.6 to <=8.9 378 109 269 151 576.2 566.1 18.2 17.7 18.7 -0.5 1091.3 17.3 -0.8 1.4 
>8.9 to <=11.0 335 84 251 147 587.8 556.9 18.2 18.0 18.4 -0.2 1151.6 18.3 0.1 1.5 
>11.0 to <=15.1 247 72 175 112 471.5 283.9 12.0 14.5 9.4 2.5 928.8 14.8 2.8 1.4 
>15.1 148 34 114 62 268.1 272.3 8.6 8.2 9.0 -0.4 533.4 8.5 -0.1 1.2 
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Table 5.  Stratum‐specific nonresponse bias analysis for Direct Marketing Farmer Survey by umbrella organization membership 
status 

 

Umbrella 
Organization 
Membership 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of 
NR-
adjusted 
respondent 
% All Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 373 24 349 238 422.7 197.2 100.0 100.0 100.0 0.0 618.1 100.0 0.0  

Umbrella 
Organization 

Membership Status             

                

Member 0 0 0 0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Non-member 373 24 349 238 422.7 197.2 100.0 100.0 100.0 0.0 618.1 100.0 0.0 0.0 

STRATUM 2                             
Overall 355 32 323 210 210.0 113.0 100.0 100.0 100.0 0.0 311.7 100.0 0.0  

Umbrella 
Organization 

Membership Status             

                

Member 0 0 0 0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Non-member 355 32 323 210 210.0 113.0 100.0 100.0 100.0 0.0 311.7 100.0 0.0 0.0 
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Table 6.  Stratum‐specific nonresponse bias analysis for Direct Marketing Farmer Survey by FNS region 
 

FNS Region 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) Bias (percent) 

Std error of 
NR-adjusted 
respondent % 

All 
Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 373 24 349 238 422.7 197.2 100.0 100.0 100.0 0.0 618.1 100.0 0.0  

FNS Region                             
Northeast 60 1 59 47 83.5 21.3 16.9 19.7 10.8 2.8 110.1 17.8 0.9 1.1 
Mid-Atlantic 39 4 35 26 46.2 16.0 10.0 10.9 8.1 0.9 55.1 8.9 -1.1 1.2 
Southeast 69 4 65 36 63.9 51.5 18.6 15.1 26.1 -3.5 105.1 17.0 -1.6 0.9 
Midwest 43 2 41 35 62.2 10.7 11.7 14.7 5.4 3.0 74.2 12.0 0.2 1.3 
Southwest 4 2 2 1 1.8 1.8 0.6 0.4 0.9 -0.2 2.1 0.3 -0.2 0.3 
Mountain 
Plains 

135 9 126 80 142.1 81.7 36.1 33.6 41.4 -2.5 233.5 37.8 1.7 1.6 

Western 23 2 21 13 23.1 14.2 6.0 5.5 7.2 -0.6 37.9 6.1 0.1 0.4 
STRATUM 2                             

Overall 355 32 323 210 210.0 113.0 100.0 100.0 100.0 0.0 311.7 100.0 0.0  
FNS Region                             

Northeast 76 3 73 52 52.0 21.0 22.6 24.8 18.6 2.2 77.2 24.8 2.2 1.6 
Mid-Atlantic 45 2 43 25 25.0 18.0 13.3 11.9 15.9 -1.4 37.1 11.9 -1.4 1.2 
Southeast 69 4 65 45 45.0 20.0 20.1 21.4 17.7 1.3 66.8 21.4 1.3 1.6 
Midwest 60 8 52 37 37.0 15.0 16.1 17.6 13.3 1.5 54.9 17.6 1.5 1.3 
Southwest 5 1 4 1 1.0 3.0 1.2 0.5 2.7 -0.8 1.5 0.5 -0.8 0.3 
Mountain 
Plains 

55 8 47 24 24.0 23.0 14.6 11.4 20.4 -3.1 35.6 11.4 -3.1 1.3 

Western 45 6 39 26 26.0 13.0 12.1 12.4 11.5 0.3 38.6 12.4 0.3 1.4 
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Table 7.  Stratum‐specific nonresponse bias analysis for Direct Marketing Farmer Survey by Rural‐Urban Continuum Code 
 

Rural-Urban 
Continuum Code 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of 
NR-adjusted 
respondent 
% 

All 
Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 373 24 349 238 422.7 197.2 100.0 100.0 100.0 0.0 618.1 100.0 0.0  Rural-Urban                             
County in metro area 
with 1 million 
population or more 

95 9 86 48 85.3 67.5 24.6 20.2 34.2 -4.5 116.7 18.9 -5.8 0.5 

County in metro area 
of 250,000 to 1 
million population 

88 8 80 64 113.7 28.4 22.9 26.9 14.4 4.0 165.2 26.7 3.8 0.6 

County in metro area 
of fewer than 
250,000 population 

62 3 59 44 78.2 26.6 16.9 18.5 13.5 1.6 118.9 19.2 2.3 0.9 

Nonmetro county 
with urban 
population of 20,000 
or more, adjacent to 
a metro area 

29 0 29 22 39.1 12.4 8.3 9.2 6.3 0.9 56.4 9.1 0.8 0.8 

Nonmetro county 
with urban 
population of 20,000 
or more, not adjacent 
to a metro area 

9 0 9 5 8.9 7.1 2.6 2.1 3.6 -0.5 13.0 2.1 -0.5 0.6 

Nonmetro county 
with urban 
population of 2,500-
19,999, adjacent to a 
metro area 

46 1 45 27 48.0 32.0 12.9 11.3 16.2 -1.5 73.3 11.9 -1.0 0.9 

Nonmetro county 
with urban 
population of 2,500-
19,999, not adjacent 
to a metro area 

28 1 27 17 30.2 17.8 7.7 7.1 9.0 -0.6 46.3 7.5 -0.2 0.8 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, 
adjacent to metro 
area  

12 2 10 9 16.0 1.8 2.9 3.8 0.9 0.9 23.2 3.7 0.9 0.7 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, not 
adjacent to metro 
area  

4 0 4 2 3.6 3.6 1.1 0.8 1.8 -0.3 5.0 0.8 -0.3 0.5 
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Table 7.  Stratum ‐specific nonresponse bias analysis for Direct Marketing Farmer Survey by Rural‐Urban Continuum Code 
 

Rural-Urban 
Continuum Code 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of 
NR-adjusted 
respondent 
% 

All 
Eligible Respondents 

Non-
respondents 

STRATUM 2                             
Overall 355 32 323 210 210.0 113.0 100.0 100.0 100.0 0.0 311.7 100.0 0.0 

 Rural-Urban                             
County in metro area 
with 1 million 
population or more 

77 5 72 39 39.0 33.0 22.3 18.6 29.2 -3.7 57.9 18.6 -3.7 1.4 

County in metro area 
of 250,000 to 1 
million population 

109 12 97 64 64.0 33.0 30.0 30.5 29.2 0.4 95.0 30.5 0.4 1.9 

County in metro area 
of fewer than 
250,000 population 

52 3 49 30 30.0 19.0 15.2 14.3 16.8 -0.9 44.5 14.3 -0.9 1.4 

Nonmetro county 
with urban 
population of 20,000 
or more, adjacent to 
a metro area 

27 3 24 18 18.0 6.0 7.4 8.6 5.3 1.1 26.7 8.6 1.1 1.1 

Nonmetro county 
with urban 
population of 20,000 
or more, not adjacent 
to a metro area 

13 0 13 12 12.0 1.0 4.0 5.7 0.9 1.7 17.8 5.7 1.7 0.9 

Nonmetro county 
with urban 
population of 2,500-
19,999, adjacent to a 
metro area 

35 5 30 21 21.0 9.0 9.3 10.0 8.0 0.7 31.2 10.0 0.7 1.3 

Nonmetro county 
with urban 
population of 2,500-
19,999, not adjacent 
to a metro area 

22 1 21 13 13.0 8.0 6.5 6.2 7.1 -0.3 19.3 6.2 -0.3 1.0 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, 
adjacent to metro 
area  

13 2 11 9 9.0 2.0 3.4 4.3 1.8 0.9 13.4 4.3 0.9 0.8 

Nonmetro county 
completely rural or 
less than 2,500 
urban population, not 
adjacent to metro 
area  

7 1 6 4 4.0 2.0 1.9 1.9 1.8 0.0 5.9 1.9 0.0 0.5 
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Table 7a.  Stratum ‐specific nonresponse bias analysis for Direct Marketing Farmer Survey by Metropolitan/Nonmetropolitan area 

 

Metro-Nonmetro 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) Bias (percent) 

Std error of 
NR-adjusted 
respondent % 

All 
Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 373 24 349 238 422.7 197.2 100.0 100.0 100.0 0.0 618.1 100.0 0.0  

Metro-Nonmetro                             
Metro 245 20 225 156 277.1 122.6 64.5 65.5 62.2 1.1 400.8 64.9 0.4 0.8 
Nonmetro 128 4 124 82 145.6 74.6 35.5 34.5 37.8 -1.1 217.2 35.1 -0.4 0.8 

STRATUM 2                             
Overall 355 32 323 210 210.0 113.0 100.0 100.0 100.0 0.0 311.7 100.0 0.0  

Metro-Nonmetro                             
Metro 238 20 218 133 133.0 85.0 67.5 63.3 75.2 -4.2 197.4 63.3 -4.2 1.8 
Nonmetro 117 12 105 77 77.0 28.0 32.5 36.7 24.8 4.2 114.3 36.7 4.2 1.8 

 
 
  



 

 

A
ppendix C

.5
Farm

ers M
arket Task 1

: N
onresponse B

ias A
nalysis

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
C

.5
-1

9
 

 
 

 

Table 8.  Stratum‐specific nonresponse bias analysis for Direct Marketing Farmer Survey by percent of households within county 
receiving SNAP 
 

Percent Households 
Receiving SNAP 

Total 
Number 
Sampled 

Number 
Ineligible 

Number 
Eligible 

Number of 
Respondents 

Weighted 
Respondents  

Weighted 
Non-
respondents 

Base-weighted data Nonresponse-adjusted data 
Percent distribution of sample 

Bias 
(percent) 

Weighted 
Respondents  

Respondents 
(percent) 

Bias 
(percent) 

Std error of NR-
adjusted 
respondent % 

All 
Eligible Respondents 

Non-
respondents 

STRATUM 1                             
Overall 373 24 349 238 422.7 197.2 100.0 100.0 100.0 0.0 618.1 100.0 0.0  
Pct Hhlds Receiving 

SNAP             
                

<=6.6 79 4 75 55 97.7 35.5 21.5 23.1 18.0 1.6 141.7 22.9 1.4 2.1 
>6.6 to <=8.9 83 6 77 51 90.6 46.2 22.1 21.4 23.4 -0.6 129.8 21.0 -1.1 2.0 
>8.9 to <=11.0 70 1 69 48 85.3 37.3 19.8 20.2 18.9 0.4 127.6 20.6 0.9 1.9 
>11.0 to <=15.1 78 4 74 56 99.5 32.0 21.2 23.5 16.2 2.3 144.9 23.4 2.2 2.1 
>15.1 63 9 54 28 49.7 46.2 15.5 11.8 23.4 -3.7 74.1 12.0 -3.5 1.4 

STRATUM 2                             
Overall 355 32 323 210 210.0 113.0 100.0 100.0 100.0 0.0 311.7 100.0 0.0  
Pct Hhlds Receiving 

SNAP             
                

<=6.6 117 10 107 64 64.0 43.0 33.1 30.5 38.1 -2.7 95.0 30.5 -2.7 1.9 
>6.6 to <=8.9 76 4 72 49 49.0 23.0 22.3 23.3 20.4 1.0 72.7 23.3 1.0 1.7 
>8.9 to <=11.0 58 7 51 34 34.0 17.0 15.8 16.2 15.0 0.4 50.5 16.2 0.4 1.4 
>11.0 to <=15.1 58 7 51 35 35.0 16.0 15.8 16.7 14.2 0.9 52.0 16.7 0.9 1.5 
>15.1 46 4 42 28 28.0 14.0 13.0 13.3 12.4 0.3 41.6 13.3 0.3 1.3 
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A frequent challenge in analyzing survey data is the prevalence of missing data. In the case of the 

Farmers’ Market survey, missing data can occur for three reasons: (1) variations in survey mode, (2) 

certain questions are appropriately skipped by the respondent because of survey instructions, and 

last (3) the respondent failed to answer the question. The first two reasons can be described as 

missing by design and have specific values representing their occurrence which have been coded in 

the data. The last type of missing data problem, failure of respondent to answer, is the foremost 

problem in statistical field that treats missing data. Most statistical packages will exclude from 

analysis records with missing data. This can have enormous consequences in terms of reducing the 

analytic data set and magnifying a non-response bias. Numerous methods exist for treating missing 

data, however many of them are inadequate in treating survey data because of the complex 

relationships formed from skip patterns. Westat has developed proprietary software called 

AutoImpute that combines several popular imputation methodologies in an approach called cyclic 

n-partition hot-deck. The following discussion describes the imputation software AutoImpute, 

which was used to impute missing data in the Farmer’s Markey survey.  

 

 

 AutoImpute 

AutoImpute was designed by Westat to impute missing data for an entire questionnaire with one 

push of a button – after some preparatory work. The preparation includes categorizing all variables 

into one of the following types: 

 
 Ordered with range restrictions, including all binary (ON); 

 Ordered with a general range (RN); or 

 Unordered categorical (UC). 

Once the variable type is identified for each variable, the questionnaire and data values are reviewed 

to identify missing data patterns. This involves specifying the following for each variable: skip 

controllers, values of each skip controller that lead to same skip path, special missing values, 

inapplicable values, special values (exceptions to general monotonicity), and whether or not the 

variable is eligible to be a predictor in the imputation modeling. Other parameters that are not item 
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specific, such as those controlling the model selection criteria, can be passed directly to the 

automated imputation software. 

 

The semi-parametric imputation approach is built on the hot-deck engine. The procedure begins by 

initially imputing all target variables (i.e., items requiring imputation) with a very simple hot-deck. 

Hard boundaries for each variable are defined by specified auxiliary variables and skip controllers, 

after collapsing on unique skip paths. Soft boundaries can also be specified by the user. The 

preliminary hot-deck produces a fully imputed dataset that can be exploited in the next step. 

 

After the initial hot-deck imputation, a model for each target variable is fit in terms of those 

variables without inapplicable or special values on the set of observations on which the target 

variable is neither inapplicable nor special. The model is formed on the set of observations for 

which the target variable is not inapplicable, not special, and not missing, using simple forward 

stepwise regression selection. Predicted outcome values from the final model are used to assist 

imputation through one of the following approaches, depending on the type of target variable: 

 
 Predictive mean matching (ON variables); 

 Adding of empirical residuals (RN variables); or 

 Clustering (UC variables). 

The predictive mean matching procedure for imputing ON variables first fits a linear regression 

model, and then uses a hot-deck with the skip controllers as hard boundaries and model-based 

predicted values as soft boundaries. The soft boundary specification attempts to match donors and 

imputation recipients on their predicted mean values from the model, but accepts a “nearest 

neighbor” when no exact match exists. Optionally, the predicted values can be coarsened prior to 

matching. Linear regression models are used for binary and ordinal items despite their mis-

specification in order to improve the run time of the automated approach. The models are restricted 

to main effects for the same reason.  

 

The adding of empirical residuals procedure for RN variables initially fits a linear regression model, 

and subsequently adds empirical residuals from hot-deck donors from the same skip path. If the 

residual variance is a function of the target variable, the donor pool of empirical residuals can be 

restricted to a cell defined by similar coarsened predicted values of the target variable. 
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The clustering procedure for UC variables fits a separate linear regression for each level, and 

subsequently conducts a k-means clustering algorithm on the vector of predicted values for each 

level. The algorithm is run four times, with 2, 5, 10, and 25 clusters. After the clustering algorithm is 

processed, hot-deck imputation is used with the skip controllers as hard boundaries and various 

cluster memberships as soft boundaries. 

 

The modeling phase is continued until specified convergence criteria have been reached. As stated 

earlier, the only information required for model selection by the semi-parametric procedure is 

whether each variable is ordered with range restrictions, homoscedastic ordered with a general range, 

heteroscedastic ordered with a general range, or unordered. Provided that sample sizes are large 

enough for the important patterns among the data to appear strongly, the algorithm will take care of 

the rest. Of course, as with most imputation procedures, the algorithm can be challenged by high 

order interactions of relevant variables.  

 
1. Don’t Know values 

We had planned to keep the ‘Don’t Know’ values and allow missing values to be imputed such that 

‘Don’t know’ could potentially be replacement values. There were too few records with ‘Don’t 

know’ values such that there were not enough donors in this class for the hot deck procedure. 

Consequently ‘Don’t know’ was categorized as a missing such that it was imputed to take on other 

non-missing values. 

 
2. Inapplicable values 

Although the AI documentation suggests users can have multiple inapplicable values, it currently 

cannot treat this issue. Consequently inapplicable values of “-2” and “-5” were changed to “-1” for 

the AI run. The intermediate data sets fmm_IntermImp and DMF_IntermImp have the “-1” 

inapplicable codes for the original variables as well as the imputed variables. In order to get a final 

data set, the original variables were replaced and the imputed values that have a “-1” was recoded 

with “-2” and “-5” where appropriate. In this way we created a correct set of inapplicable values in 

both the original and imputed data. One potential issue with the coding of inapplicable values to “-

1”, “-2”, and “-5” for continuous variables is that an analyst may not exclude these. These values 

were subsequently changed to missing for continuous variables. Formats were updated to reflect 

inapplicable codes. 
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3. DMF not imputed lack of donors: 

There were a number of variables in the DMF data set which had too few responses to successfully 

impute missing values. These variables included:  

FTOTALSALESOUTLET   FPROMOTEOTH  FUNDERCUTVENDORS  

FPRICESOTH    FSUCCESSOTH  FPROPERTYOTH  

FFOODSTOREOT   FALLOUTLET  FRANKOTH  

FRANKOTHSPEC   FINCENTIVESLIMITED FINCENTIVESONGOING 

FINCENTIVESVAR   FFLATFEEORPC  FPERCENTAGEOFSALES 

FINFOWORDOFRMOUTH_R FFLATFEE   FFLATFEEAMOUNT 

 
4. DMF not imputed because of specification  

Some variables were not imputed on the DMF data set, even though similar variables were imputed 

on the FMM data set:  

FAUTHORIZEDSNAPEVER  FSNAPAUTHORIZED5 

 FSNAPAUTHORIZED1   FREDEEMSNAP 
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C.1.1 Overview 

The USDA has access to two lists of farmers markets (farmers markets) in the U.S.; the STARS II 

database and the AMS Directory. The STARS II database includes farmers markets that were ever 

authorized to redeem SNAP benefits while the AMS Directory includes all farmers markets in the 

U.S., irrespective of EBT authorization. The information in the AMS Directory is voluntarily 

reported by farmers market managers in response to a campaign for participation each year. It is 

likely that not all market managers choose to report their markets in the AMS Directory, resulting in 

an undercount of the farmers markets across the country. The twofold purpose of the 

undercoverage study was to:  

 
1. Quantify the extent of market undercoverage in the AMS Directory and examine its 

characteristics; and  

2. Improve the quality of the FNS Farmers' Market Manager Survey sample by sampling 
from a supplemental frame of markets that were contained neither in the STARS II 
extract nor in the AMS Directory. 

For purposes of this study, a “new farmers market” refers to (1) an organization or market with 

more than one vendor selling produce that (2) was not listed in the AMS Directory as of July 26, 

2011 or the STARS II extract of August 8, 2011. 

 

 

C.1.2 Methodology 

 Sampling Counties 

We selected a systematic equal probability sample of 400 U.S. Counties with a random start. Prior to 

sample selection the full list of 3,143 counties was sorted by geography (i.e., census region), 

urbanicity (USDA rural/urban continuum), and population density (i.e., population per square mile). 

The method of systematic sampling ensured good representation across the full range of these 

attributes.  
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At the time the county sample size was set, our best guess was that we would be sampling about 1 in 

4 never-authorized markets (stratum 4) for the farmers market Managers Survey. Sampling and 

researching counties at that rate would have been prohibitively expensive, so the rate was scaled 

back to about 1 in 8, which we believed was still large enough to produce reasonably precise 

estimates of undercoverage.  

 

 

 Build Supplemental Farmers Market Directory 

We were only able to capture new farmers markets if they were listed as a market on either the 

State’s farmers market association directory or a list maintained by the county extension service. In 

our proposal, we intended to research farmers markets in online directories for each State, but 

during data collection, we noted that it was not a valid source of information. Using the AMS 

Directory, we generated a list of markets along with their location address, county, contact staff, 

telephone number, email address, and website link. Our approach to building the Supplemental 

Farmers Market Directory was as follows: 

 
1. Obtain electronic or hard copy farmers market directories from State-level contacts. 

AMS emailed a letter to its State contacts informing them about the task and stating that 
Westat staff will be contacting them to request the directory. AMS also provided Westat 
with a list of State contacts, which Westat used to request farmers market directories for 
each State, and if possible to specify the county for each market (or to provide a list by 
county).  

2. During conversations with the State contacts, Westat requested contact names at the 
county level, so that we could also obtain a county level farmers market directory. In a 
few instances, State contacts indicated that there are no county level directories; or they 
did not know the best source of information at the county level. 

3. Westat contacted (email and phone) county extension agencies and obtained either 
electronic copies or verbal listings for farmers markets in their county.  

4. Westat also conducted online searches for farmers markets in selected counties. 
However, our research indicated that we were not capturing any new markets and often 
identified markets that were closed (no longer existed). Therefore, we decided to drop 
our web searches and limit the search to State directories, discussions with cooperative 
extension agency staff, and other sources identified either by State contacts or 
cooperative extension staff.  

5. Document farmers markets in selected counties across three sources. We built an Excel 
document listing the farmers markets contained in the AMS Directory as well as the 
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operating location address and contact information for each market. Next, we reviewed 
the State and cooperative extension listings and compared them to the AMS Directory. 
Our worksheet indicated if a market was contained in the AMS Directory, State 
Directory, or Cooperative Extension Directory (we coded 1 if the market was contained 
in the specific directory and 0 if the market was not contained in the specific directory). 
If the location address for a farmers market was slightly different across sources, we 
verified the correct location online (e.g., if the AMS Directory indicated that the market 
was in the mall parking lot, but the State listing had a specific address, we verified the 
mall address and if the two addresses matched, we did not consider it a new farmers 
market. 

6. Retain only newly identified farmers markets in the Supplemental Farmers Market 
Directory. We manually identified all the farmers markets that were not included in the 
AMS Directory (i.e. those identified through State and county level directories). We 
reviewed the final file to eliminate any duplicate farmers markets  

7. Eliminate farmers markets that were contained in the STARS II extract. We manually 
compared the new markets against STARS II. If a market was contained in the STARS 
II extract, it was eliminated from the Supplemental Farmers Market Directory. The final 
file included a list of supplemental farmers markets. These farmers markets were 
included in Stratum 4 (never authorized farmers market) for the purposes of sampling 
and data collection, and the list was provided to AMS. 

 

C.1.3 Results and Discussion  

 Response from State and County Representatives  

The 400 sampled counties fell within the boundaries of 48 states. Farmers market state directories 

were obtained for all but four states. In these four states (AZ, NC, ME, and VT) we were unable to 

reach the state contact but obtained the directory from other valid sources.1 

 

For each of the 400 counties, we extracted a list of farmers markets either from the state directory or 

the county listing. As seen in Table C.1-1, Westat contacted 347 county representatives and obtained 

farmers market listings from 272; 85 representatives did not respond to our request (we called and 

emailed them and followed up again at least two times by telephone). For 43 counties, the state 

contact informed us that the farmers market directory is not maintained at the county level and they 

                                                 
1 We downloaded the AZ, NC, ME, and VT farmers market listings from the following websites:  

AZ – http://www.azda.gov/CDP/farmerslistings.htm 
NC – http://www.ncfarmfresh.com/  
ME – http://www.getrealmaine.com/index.cfm/fuseaction/farmersMarkets.dirDetail/id/109/index.htm  
VT – http://www.vermontagriculture.com/buylocal/buy/farmersmarkets_map.html and http://nofavt.org/find-organic-food/farmers-market-
listing 
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were the only source of information for all farmers markets in their State. We did not contact these 

county representatives. 

 
Table C.1-1. Response to directory request from state and county representatives 
 

State directory or 
alternate listing AND 

county listing obtained 

State directory or 
alternate listing 

obtained, county listing 
not needed 

Only state directory or 
alternate listing obtained, 

county listing not 
obtained Total counties 

272 43 85 400 

 

 

Newly Identified Farmers Markets That Were Not in the AMS Directory 

New farmers markets were identified in a total of 176 of the 400 (44%) sampled counties. We 

identified a total of 358 farmers markets that were not included in the AMS Directory through our 

review of the State directories and county listings. Of these 358 farmers markets, we identified 107 

new farmers markets through the county listing that were not included in the State directory (or the 

AMS Directory). 

 

The AMS Directory contains a total of 6,873 farmers markets (after 316 duplicate farmers markets 

were removed from the original list of 7,189 farmers markets). There are a total of 3,143 counties in 

the United States; scaling up the undercoverage findings to the national level, we estimate that 2,813 

farmers markets (358*3,143/400) are missing from the AMS Directory. 

 

 

Newly Identified Markets That Were Neither in the AMS Directory or STARS II Extract 

We reviewed the list of newly identified farmers markets against the STARS extract and noted that 

33 of these farmers markets were included in the STARS II extract; i.e., 325 newly identified farmers 

markets were not included either in the AMS Directory or the STARS II extract. As per the study 

protocol, we sampled 163 of the 325 farmers markets (50%) that were not in STARS II or AMS 

Directory for inclusion in the FNS Farmers Market Manager Study. The managers for these newly 

identified farmers markets will receive a letter requesting participation in the study, asking them to 

complete the Farmers Market Manager or the Direct Marketing Farmer Survey. 

 

The combined STARS/AMS sampling frame contained a total of 8,730 farmers markets. The 

supplemental sample of 163 farmers markets identified through the undercoverage procedure 
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represents an additional 2,554 farmers markets (325 * 3,143/400) nationally. The inclusion of the 

163 farmers markets in the study improves the generalizability of the results.  

 

 

 Farmers Market Undercoverage by FNS Region, Region, Census Division, 

Rurality, Population Density, and Number of Households Receiving SNAP 

Benefits 

As seen in Table C.1-2, undercoverage of farmers markets was greatest in the Mid-Atlantic, 

Midwest, Southwest, and Western FNS Regions. Using Census regions, undercoverage was greatest 

in the South (52% increase, Table C.1-3), particularly in the West South Central Division (80% 

increase, Table C.1-4). The highest level of existing coverage of farmers markets was in the 

Northeast Census Region (34% increase, Table C.1-3), particularly the New England Division (15% 

increase, Table C.1-4).  

 

The undercoverage of farmers markets was the highest in the least rural areas (31% increase in 

counties in metro area with 1 million population or more) and lowest in the most rural areas (93% 

increase in nonmetro counties completely rural or less than 2,500 urban population, not adjacent to 

metro area) (Table C.1-5). Overall, the general trend indicates that the percent increase in farmers 

market count decreased with increase in population density (Table C.1-6), with the exception of 

>885 to <=2,030 persons/square mile. As seen in Table C.1-7, undercoverage was highest in areas 

with the least (54%) and most (57%) SNAP recipients. 

 
Table C.1-2. Weighted and unweighted count of farmers market undercoverage by FNS region 
 

FNS region 
Number of  

U.S. Counties 

Stratum 4 farmers market frame count 
Percent increase 

in coverage 
(estimated) AMS 

Undercoverage procedure 

(unweighted) (weighted) 
Northeast 129 879 24 189 21% 

Mid-Atlantic 305 637 47 369 58% 

Southeast 736 852 47 369 43% 

Midwest 524 1,178 80 629 53% 

Southwest 503 346 30 236 68% 

Mountain Plains 703 771 36 283 37% 

Western 243 917 61 479 52% 

Total 3,143 5,580 325 2,554 46% 
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Table C.1-3. Weighted and unweighted count of farmers market undercoverage by region  
 

Census region 
Number of 

U.S. Counties 

Stratum 4 farmers market frame count Percent increase 
in coverage 
(estimated) AMS 

Undercoverage procedure 
(unweighted) (weighted) 

Northeast 217 1,193 51 401 34% 
Midwest 1,055 1,753 107 841 48% 
South 1,423 1,468 97 762 52% 
West 448 1,166 70 550 47% 
Total 3,143 5,580 325 2,554 46% 

 
Table C.1-4. Weighted and unweighted count of farmers market undercoverage by census 

division 
 

Census division 
Number of 

U.S. Counties 

Stratum 4 farmers market frame count Percent 
increase in 
coverage 

(estimated) AMS 

Undercoverage procedure 

(unweighted) (weighted) 
New England 67 537 10 79 15% 
Middle Atlantic 150 656 41 322 49% 
East North Central 437 1,056 48 377 36% 
West North Central 618 697 59 464 67% 
South Atlantic 589 782 47 369 47% 
East South Central 364 393 20 157 40% 
West South Central 470 293 30 236 80% 
Mountain 281 406 16 126 31% 
Pacific 167 760 54 424 56% 
Total 3,143 5,580 325 2,554 46% 
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Table C.1-5. Weighted and unweighted count of farmers market undercoverage by rurality* 
 

Rurality Description 
(Rural – Urban continuum codes) 

Number of 
U.S. Counties 

Stratum 4 farmers market frame count Percent 
increase in 
coverage 

(estimated) AMS 

Undercoverage procedure 

(unweighted) (weighted) 
County in metro area with 1 
million population or more 414 1,925 77 605 31% 
County in metro area of 250,000 
to 1 million population 325 1,030 71 558 54% 
County in metro area of fewer 
than 250,000 population 351 654 44 346 53% 
Nonmetro county with urban 
population of 20,000 or more, 
adjacent to a metro area 218 429 19 149 35% 
Nonmetro county with urban 
population of 20,000 or more, not 
adjacent to a metro area 105 246 14 110 45% 
Nonmetro county with urban 
population of 2,500-19,999, 
adjacent to a metro area 608 563 41 322 57% 
Nonmetro county with urban 
population of 2,500-19,999, not 
adjacent to a metro area 451 408 23 181 44% 
Nonmetro county completely rural 
or less than 2,500 urban 
population, adj. To metro area 235 131 13 102 78% 
Nonmetro county completely rural 
or less than 2,500 urban 
population, not adj. To metro area 436 194 23 181 93% 
TOTAL 3,143 5,580 325 2,554 46% 

* www.ers.usda.gov/briefing/rurality/ruralurbcon 

 
Table C.1-6. Weighted and unweighted count of farmers market undercoverage by population 

density 
 

Persons per 
square mile 

Percent of U.S. 
population (2010) 

Number of 
U.S. Counties 

Stratum 4 farmers market frame 
count Percent 

increase in 
coverage 

(estimated) AMS 

Undercoverage procedure 

(unweighted) (weighted) 

<=105 19.7 2,299 2,139 141 1,108 52% 

> 105, <=345 20.3 494 1,187 61 479 40% 

> 345, <=885 20.1 192 912 45 354 39% 

> 885, <=2030 20.0 98 739 68 534 72% 

> 2030 20.0 60 603 10 79 13% 

Total 100.0 3,143 5,580 325 2,554 46% 
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Table C.1-7. Weighted and unweighted count of farmers market undercoverage by percent of 
households receiving SNAP 

 

Percent of HH 
receiving SNAP 

% SNAP 
Population 

Number of 
U.S. 

Counties 

Stratum 4 farmers market frame count Percent 
increase in 
coverage 

(estimated) AMS 

Undercoverage procedure 

(unweighted) (weighted) 

<=6.6 20.2 889 2,192 152 1,194 54% 

>6.6 to <=8.9 19.2 582 1,164 53 416 36% 

>8.9 to <=11.0 21.0 468 1,009 62 487 48% 

>11.0 to <=15.1 19.7 640 786 27 212 27% 

>15.1 19.9 564 429 31 244 57% 

TOTAL 100.0 3,143 5,580 325 2,554 46% 
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Number of roles at market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 78 39.9 2.1 17 51.6 5.3 2 34.9 14.3 69 38 3.7 49 39.1 3.4 13 30.6 4 3 49.6 12.9 81 28.6 3.1 46 41.1 3.8 34 46.7 4 5 59.7 13.4 110 48.9 4.2 116 54.8 2.3 11 49.5 7.2 15 70.4 5.8 58 45 5.7 

2 92 51.2 2.6 14 39.8 5.2 4 65.1 14.3 69 41.7 4.5 61 49 3.4 22 52.8 4.9 2 30.7 11.7 114 46.1 4.1 45 40.8 3.9 31 41 3.5 3 40.3 13.4 88 40.4 4 86 37.1 2.2 7 37.7 7.6 5 24.6 5.3 68 39.9 5.1 

3 15 7.3 1.4 2 5.7 2.2 . . . 39 19.4 2.7 14 11 1.9 5 13.2 3.6 1 19.7 10.7 45 23.6 3.9 17 15.3 2.8 7 11 2.7 . . . 25 8.7 1.6 15 6.8 1.3 3 12.8 4 1 4.9 3.2 20 13.9 3.6 

4 3 1.6 0.7 1 2.8 1.6 . . . 2 1 0.6 1 0.9 0.7 1 3.4 2.3 . . . 5 1.7 0.7 3 2.8 1.2 . . . . . . 2 2.1 1.7 3 1.3 0.6 . . . . . . 2 1.1 0.7 

5 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 1.3 0.7 . . . . . . . . . . . . . . . . . . 
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Role is market manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 163 84.7 1.9 28 79 4.5 5 80.4 13.6 160 87.4 2.9 109 86.7 2.2 38 92.9 2.1 6 87 7.5 216 87.8 1.8 98 85.5 2.4 62 84.8 2.5 3 40.3 13.4 173 71.1 4.1 203 91.8 1.4 18 87.2 3.9 22 96.6 2 140 92.9 1.9 

2. No 28 15.3 1.9 7 21 4.5 1 19.6 13.6 22 12.6 2.9 18 13.3 2.2 3 7.1 2.1 1 13 7.5 34 12.2 1.8 17 14.5 2.4 12 15.2 2.5 5 59.7 13.4 55 28.9 4.1 18 8.2 1.4 3 12.8 3.9 1 3.4 2 13 7.1 1.9 
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Role is paid staff N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 88 48.3 2.8 10 27.7 4.6 1 15.3 8.1 36 21.3 4.6 50 39.8 3.4 11 26.9 4.1 . . . 63 23.9 3 34 30.4 3.3 18 23.7 3.1 1 14.5 8.2 60 27.6 3.6 86 37.5 2.2 6 28.2 6.8 7 30.3 5.4 48 27.3 3.8 

2. No 103 51.7 2.8 25 72.3 4.6 5 84.7 8.1 146 78.7 4.6 77 60.2 3.4 30 73.1 4.1 7 100 0 187 76.1 3 81 69.6 3.3 56 76.3 3.1 7 85.5 8.2 168 72.4 3.6 135 62.5 2.2 15 71.8 6.8 16 69.7 5.4 105 72.7 3.8 

  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-2  
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Role is volunteer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 34 18 1.7 10 29.3 4.8 4 69.4 11.9 72 37 4 30 23 2.5 13 33.1 4.7 2 30.4 11.1 94 42.9 3.8 31 26 3.1 19 25.9 3.2 1 11.3 5.8 55 28.9 4.2 25 11.5 1.7 4 17 4.4 1 4.5 3.2 32 17.9 3.4 

2. No 157 82 1.7 25 70.7 4.8 2 30.6 11.9 110 63 4 97 77 2.5 28 66.9 4.7 5 69.6 11.1 156 57.1 3.8 84 74 3.1 55 74.1 3.2 7 88.7 5.8 173 71.1 4.2 196 88.5 1.7 17 83 4.4 22 95.5 3.2 121 82.1 3.4 
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Role is vendor N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 20 10.2 1.7 3 8.3 2.6 . . . 50 26.3 3.6 17 13.5 2.2 11 29.4 4.5 2 30.4 11.1 83 37.9 4.4 26 22.7 3 16 22.3 3.3 2 25.8 12.1 45 17.8 3 21 8.7 1.3 6 30.8 6.6 1 4.5 2.9 39 24.1 4.3 

2. No 171 89.8 1.7 32 91.7 2.6 6 100 0 132 73.7 3.6 110 86.5 2.2 30 70.6 4.5 5 69.6 11.1 167 62.1 4.4 89 77.3 3 58 77.7 3.3 6 74.2 12.1 183 82.2 3 200 91.3 1.3 15 69.2 6.6 22 95.5 2.9 114 75.9 4.3 
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Role is board member N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 6.8 1.3 4 11.1 2.9 . . . 11 7.2 2.7 9 7 1.7 2 4.7 1.8 . . . 12 3.8 1 11 9.2 2 4 5.1 1.4 1 11.3 6.5 13 4.4 1.1 8 3.6 0.8 . . . 1 3.4 2 4 2.3 1.1 

2. No 177 93.2 1.3 31 88.9 2.9 6 100 0 171 92.8 2.7 118 93 1.7 39 95.3 1.8 7 100 0 238 96.2 1 104 90.8 2 70 94.9 1.4 7 88.7 6.5 215 95.6 1.1 213 96.4 0.8 21 100 0 22 96.6 2 149 97.7 1.1 
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Role is as external agent N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 2.1 0.8 . . . . . . 3 1.5 0.8 . . . 1 2.4 1.4 . . . 4 1.3 0.6 6 5.6 1.7 2 2.5 1 1 11.3 5.8 18 7.4 2 1 0.5 0.4 . . . . . . 2 1.2 0.8 

2. No 187 97.9 0.8 35 100 0 6 100 0 179 98.5 0.8 127 100 0 40 97.6 1.4 7 100 0 246 98.7 0.6 109 94.4 1.7 72 97.5 1 7 88.7 5.8 210 92.6 2 220 99.5 0.4 21 100 0 23 100 0 151 98.8 0.8 
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Role is other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . 2 5.5 2.2 . . . 3 1.5 0.8 3 2.2 0.9 . . . 1 13 7.5 3 1 0.3 . . . 2 3.1 1.5 2 25.8 12.1 8 3.9 1.5 3 1.3 0.6 . . . . . . 5 5 2.9 

2. No 191 100 0 33 94.5 2.2 6 100 0 179 98.5 0.8 124 97.8 0.9 41 100 0 6 87 7.5 247 99 0.3 115 100 0 72 96.9 1.5 6 74.2 12.1 220 96.1 1.5 218 98.7 0.6 21 100 0 23 100 0 148 95 2.9 
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Employment tenure at market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0-5 years 184 96.5 0.8 34 97.2 1.5 6 100 0 176 97.1 0.9 114 89.9 1.9 37 90.6 2.6 7 100 0 236 95.3 1.2 112 97.6 1 65 88.6 2.1 6 74.2 12.1 214 95.3 1.1 186 84.4 1.6 19 88.8 5.7 23 100 0 139 89.6 2.9 

2. 6-10 years 7 3.5 0.8 . . . . . . 5 2.4 1 8 6.3 1.7 1 2.4 1.4 . . . 8 2.6 0.9 3 2.4 1 7 8.9 1.9 1 14.5 10.4 6 2 0.8 13 6 1.1 2 11.2 5.7 . . . 7 6.3 2.9 

3. 11-20 years . . . . . . . . . . . . 5 3.8 0.9 2 4.7 1.9 . . . 5 1.7 0.7 . . . 2 2.5 1 1 11.3 6.5 5 1.6 0.7 18 7.6 1.2 . . . . . . 6 3.5 1.3 

4. > 20 years . . . 1 2.8 1.5 . . . 1 0.5 0.4 . . . 1 2.4 1.3 . . . 1 0.3 0.3 . . . . . . . . . 3 1 0.6 4 2 0.8 . . . . . . 1 0.6 0.5 
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Type of role N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

administrative and outreach 16 8.3 1.2 . . . . . . 16 7.8 1.6 3 1.7 0.6 2 4.7 1.9 1 13 7.5 18 7 1.9 . . . 7 10.8 2.7 . . . 19 6.7 1.5 2 0.8 0.4 . . . 1 4.9 3.4 4 2.2 0.9 

administrative only 1 0.5 0.4 1 2.8 1.6 . . . 2 1 0.6 . . . . . . . . . 9 5.6 2.3 1 1 0.8 . . . . . . 2 1.8 1.5 . . . . . . . . . 5 5.2 2.8 

financial and administrative 4 7.3 4.2 . . . 1 15.3 8.1 7 3.4 1.2 4 3 1.1 2 4.7 1.8 . . . 13 5.5 1.9 2 1.7 0.9 . . . 1 11.3 6.5 9 4.6 1.9 1 0.5 0.4 1 7.2 4.9 1 4.9 3.5 5 3 1.2 

financial and outreach . . . 1 2.8 1.6 . . . . . . . . . . . . . . . . . . 1 0.9 0.7 . . . . . . . . . . . . . . . . . . . . . 

financial only . . . . . . . . . . . . . . . . . . . . . . . . 1 0.9 0.7 . . . . . . . . . . . . 1 4.4 2.4 . . . . . . 

outreach only . . . . . . . . . . . . 1 0.8 0.6 . . . . . . . . . 1 0.6 0.4 . . . . . . 1 0.4 0.3 . . . . . . . . . . . . 
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Type of market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Independently operated 80 39.9 3.2 20 56.9 4.7 3 50.2 14.4 118 67.3 4.2 66 53.9 3.4 25 63.8 4.4 5 73.7 10.1 147 63.6 3.4 70 61.8 3.5 39 55.8 3.3 3 37.1 13.1 112 49.2 4 106 49.2 2.2 16 76.1 7 10 41.7 6.5 86 59 5 

91. Operated in partnership 38 25.2 4.9 11 32 5.2 1 19.6 13.6 34 19.1 3.5 27 21.1 2.9 8 19.3 4 . . . 52 20.1 3.1 20 17.1 2.5 12 16.7 2.8 1 11.3 5.8 55 27 3.6 39 17.6 1.7 3 15.4 6 5 22.4 4.7 24 16.9 3.8 

92. Operated by another organization 71 34.9 2.9 4 11.1 3.1 2 30.2 11.2 23 13.5 3 30 25 3 7 16.9 3.5 2 26.3 10.1 44 16.3 2.2 23 21.1 2.8 20 27.5 3.2 4 51.6 13.4 54 23.8 3.3 73 33.3 1.9 2 8.5 3.7 8 35.9 6.4 33 24.1 4.4 
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Number of markets operated N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 market 126 66.8 1.7 32 91.7 2.6 6 100 0 164 89.4 2.9 111 87.5 2 38 92.9 2.3 7 100 0 234 93.3 2 105 91.7 1.8 67 90.6 2.1 5 62.9 9.4 204 90.8 2.1 136 62.4 1.6 18 84.6 6 18 77.6 5.2 132 87.9 2.4 

2. 2-5 markets 17 10 1.4 3 8.3 2.6 . . . 12 7.7 2.8 13 9.9 1.6 2 4.7 1.9 . . . 9 4.4 1.8 6 5.3 1.6 5 6.4 1.5 2 25.8 9 12 3.8 1 22 10 1.5 . . . 1 4.5 3.1 12 7 2 

3. 6-20 markets 10 5.2 0.8 . . . . . . 5 2.4 0.8 2 1.7 0.9 . . . . . . 5 1.6 0.7 4 3 1.1 2 3.1 1.6 1 11.3 6.5 9 3 0.9 31 11.8 1.2 2 11.2 5.7 4 17.9 4.5 8 4.5 1.5 

4. 21-50 markets 14 6.6 0.7 . . . . . . . . . . . . 1 2.4 1.4 . . . 2 0.7 0.5 . . . . . . . . . 1 0.3 0.3 . . . 1 4.3 2.3 . . . 1 0.6 0.5 
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Number of markets operated N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 market 126 66.8 1.7 32 91.7 2.6 6 100 0 164 89.4 2.9 111 87.5 2 38 92.9 2.3 7 100 0 234 93.3 2 105 91.7 1.8 67 90.6 2.1 5 62.9 9.4 204 90.8 2.1 136 62.4 1.6 18 84.6 6 18 77.6 5.2 132 87.9 2.4 

2. 2-5 markets 17 10 1.4 3 8.3 2.6 . . . 12 7.7 2.8 13 9.9 1.6 2 4.7 1.9 . . . 9 4.4 1.8 6 5.3 1.6 5 6.4 1.5 2 25.8 9 12 3.8 1 22 10 1.5 . . . 1 4.5 3.1 12 7 2 

3. 6-20 markets 10 5.2 0.8 . . . . . . 5 2.4 0.8 2 1.7 0.9 . . . . . . 5 1.6 0.7 4 3 1.1 2 3.1 1.6 1 11.3 6.5 9 3 0.9 31 11.8 1.2 2 11.2 5.7 4 17.9 4.5 8 4.5 1.5 

4. 21-50 markets 14 6.6 0.7 . . . . . . . . . . . . 1 2.4 1.4 . . . 2 0.7 0.5 . . . . . . . . . 1 0.3 0.3 . . . 1 4.3 2.3 . . . 1 0.6 0.5 

5. >50 markets 24 11.3 1.1 . . . . . . 1 0.5 0.4 1 0.9 0.7 . . . . . . . . . . . . . . . . . . 2 2 1.6 32 15.9 0.6 . . . . . . . . . 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-5  

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Number of seasons market open N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 4 1.7 0.6 4 11.1 3 1 19.6 13.6 25 14.1 2.8 8 6.6 1.7 6 15.6 3.6 1 13 7.5 37 21.2 3.7 9 7.8 1.6 10 15.3 3.2 1 11.3 5.8 34 22.7 3.8 12 4.9 1 2 8.5 3.3 3 13.5 5.2 19 13 3.4 

1 3 1.6 0.7 1 4.4 3.3 . . . 2 1 0.9 1 0.8 0.6 1 2.4 1.3 . . . 4 1.3 0.6 . . . . . . . . . 8 2.8 0.9 4 2 0.8 . . . . . . 2 3.4 2.8 

2 83 44.4 2.3 11 32 4.6 4 65.1 14 67 36.4 3.7 28 20.8 2.3 9 21.2 3.8 1 13 7.5 89 31 2.8 7 5.8 1.6 5 6.4 1.6 . . . 29 14.7 3.2 37 16.8 1.9 8 39.4 7.3 1 4.5 3.2 46 29.6 4.4 

3 47 26.4 2.8 10 27.7 4.2 . . . 52 29.1 4 56 44.3 3.1 17 42 4.3 4 60.7 11.3 91 35.4 3.4 49 41.1 3.6 31 42.8 4.2 4 48.4 13.4 89 35.7 3.5 72 33.4 2.4 7 32.5 7.5 6 24.8 6.5 34 21.7 3.5 

4 54 25.9 2.5 9 24.9 4.1 1 15.3 8.1 36 19.4 3.1 34 27.4 2.7 8 18.8 3.5 1 13.3 7.9 29 11.1 2 50 45.3 3.6 28 35.6 3.6 3 40.3 13.4 68 24.1 3.1 96 42.8 2.2 4 19.7 6.3 13 57.2 7.1 52 32.3 2.8 
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Market open for all or part of winter N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 65 31.6 2.9 12 33.2 4.7 1 15.3 8.1 47 26.6 3.4 42 33.5 2.9 9 22.2 3.8 1 13.3 7.9 36 14.8 3.3 51 46.2 3.6 29 37.6 3.8 4 51.6 13.4 72 25.4 3.1 105 46.7 2.4 4 19.7 6.3 13 57.2 7.1 57 35.1 2.9 

2. No 126 68.4 2.9 23 66.8 4.7 5 84.7 8.1 135 73.4 3.4 85 66.5 2.9 32 77.8 3.8 6 86.7 7.9 214 85.2 3.3 64 53.8 3.6 45 62.4 3.8 4 48.4 13.4 156 74.6 3.1 116 53.3 2.4 17 80.3 6.3 10 42.8 7.1 96 64.9 2.9 
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Market open for all or part of spring N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 93 48.2 2.3 16 44.3 4.7 1 15.3 8.1 80 42.8 4.3 85 67.9 3.1 24 57.5 5 5 74 9.9 119 47.4 3.9 98 85.6 2.2 58 76.3 3.4 7 88.7 5.8 161 62.7 4.1 165 74.9 2.2 11 52.1 7.3 19 82.1 4.1 84 52.9 3.5 

2. No 98 51.8 2.3 19 55.7 4.7 5 84.7 8.1 102 57.2 4.3 42 32.1 3.1 17 42.5 5 2 26 9.9 131 52.6 3.9 17 14.4 2.2 16 23.7 3.4 1 11.3 5.8 67 37.3 4.1 56 25.1 2.2 10 47.9 7.3 4 17.9 4.1 69 47.1 3.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-6  

 Northeast Midwest South West 
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Market open for all or part of summer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 183 96.2 1 31 88.9 3 5 80.4 13.6 155 85 2.7 118 92.9 1.8 35 84.4 3.6 6 87 7.5 209 76.2 3.7 106 92.2 1.6 64 84.7 3.2 7 88.7 5.8 191 76.3 3.8 204 93 1.1 19 91.5 3.3 20 86.5 5.2 133 86.4 3.5 

2. No 8 3.8 1 4 11.1 3 1 19.6 13.6 27 15 2.7 9 7.1 1.8 6 15.6 3.6 1 13 7.5 41 23.8 3.7 9 7.8 1.6 10 15.3 3.2 1 11.3 5.8 37 23.7 3.8 17 7 1.1 2 8.5 3.3 3 13.5 5.2 20 13.6 3.5 

 
 Northeast Midwest South West 
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Market open for all or part of fall N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 185 97.3 0.8 30 84.6 4.2 5 80.4 13.6 154 84.5 2.8 116 91 2 34 82.1 3.7 6 87 7.5 207 75.5 3.6 106 92.2 1.6 64 84.7 3.2 6 77.4 8 181 71.5 3.7 204 92.6 1.4 19 91.5 3.3 20 86.5 5.2 130 82.4 3.7 

2. No 6 2.7 0.8 5 15.4 4.2 1 19.6 13.6 28 15.5 2.8 11 9 2 7 17.9 3.7 1 13 7.5 43 24.5 3.6 9 7.8 1.6 10 15.3 3.2 2 22.6 8 47 28.5 3.7 17 7.4 1.4 2 8.5 3.3 3 13.5 5.2 23 17.6 3.7 

 
 Northeast Midwest South West 
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Open on Mondays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 72 89.1 2.5 16 100 0 . . . 53 95 2.6 45 89.7 3.2 20 100 0 4 100 0 72 89.8 5.6 42 90.5 3 24 92.4 2.9 1 28.1 20.5 61 79.1 4 59 70.5 3.6 4 100 0 11 84.1 7.2 39 74.7 9.1 

yes 9 10.9 2.5 . . . . . . 3 5 2.6 5 10.3 3.2 . . . . . . 4 10.2 5.6 5 9.5 3 2 7.6 2.9 3 71.9 20.5 16 20.9 4 22 29.5 3.6 . . . 2 15.9 7.2 9 25.3 9.1 

 
 Northeast Midwest South West 
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Open on Tuesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 66 79.1 3 15 93.8 3.3 1 100 0 57 92.4 3 45 91.5 3 20 100 0 4 100 0 74 84.8 8.8 37 77.8 4.6 26 81.5 4 2 33.3 15.3 58 76 4.1 61 68.6 3.4 6 100 0 10 78 7.8 39 66.9 7.9 

yes 18 20.9 3 1 6.3 3.3 . . . 5 7.6 3 4 8.5 3 . . . . . . 5 15.2 8.8 11 22.2 4.6 6 18.5 4 4 66.7 15.3 18 24 4.1 26 31.4 3.4 . . . 3 22 7.8 15 33.1 7.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-7  

 
 Northeast Midwest South West 
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Open on Wednesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 64 86 2.6 14 93.3 3.6 1 100 0 57 85.4 7.3 46 97.9 1.6 20 100 0 5 100 0 72 92.2 5.6 36 82 3.9 24 85.9 3.6 2 41 18.4 60 76.4 4.5 57 70.1 3.9 6 85.7 7 9 100 0 37 66.8 8 

yes 11 14 2.6 1 6.7 3.6 . . . 6 14.6 7.3 1 2.1 1.6 . . . . . . 2 7.8 5.6 9 18 3.9 4 14.1 3.6 3 59 18.4 18 23.6 4.5 23 29.9 3.9 1 14.3 7 . . . 14 33.2 8 
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Open on Thursdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 65 77.3 3.2 14 93.3 3.5 . . . 53 86.3 3.9 39 86.2 3.7 21 95.5 2.5 4 100 0 71 98.5 1.3 38 79.6 4.6 25 83.6 3.8 1 21.9 16 63 80.6 4 55 71.9 3.6 6 100 0 11 74.1 8.1 43 73.4 5.3 

yes 20 22.7 3.2 1 6.7 3.5 . . . 9 13.7 3.9 6 13.8 3.7 1 4.5 2.5 . . . 1 1.5 1.3 10 20.4 4.6 5 16.4 3.8 4 78.1 16 15 19.4 4 21 28.1 3.6 . . . 4 25.9 8.1 15 26.6 5.3 
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Open on Fridays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 66 86 2.1 12 100 0 1 100 0 56 84.5 3.9 46 87 3.2 20 100 0 4 100 0 75 91.3 5.4 39 82.4 4.7 28 85.3 3.3 1 21.9 16 59 76.4 4.4 59 69.2 3.6 5 100 0 9 89.8 6.4 36 71.2 5.6 

yes 11 14 2.1 . . . . . . 11 15.5 3.9 7 13 3.2 . . . . . . 3 8.7 5.4 9 17.6 4.7 5 14.7 3.3 4 78.1 16 18 23.6 4.4 25 30.8 3.6 . . . 1 10.2 6.4 14 28.8 5.6 
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Open on Saturdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 57 66.9 4.1 13 76.5 5.5 . . . 47 77.2 4.7 38 66.4 4.5 18 78.3 4.8 4 100 0 69 83.9 5.4 33 59.7 4.9 24 65.8 4.6 1 21.9 16 54 57.9 5 51 50.6 3.8 4 66.7 11 9 76.1 8.3 35 53.4 6.4 

yes 29 33.1 4.1 4 23.5 5.5 . . . 15 22.8 4.7 20 33.6 4.5 5 21.7 4.8 . . . 9 16.1 5.4 23 40.3 4.9 13 34.2 4.6 4 78.1 16 38 42.1 5 51 49.4 3.8 2 33.3 11 3 23.9 8.3 26 46.6 6.4 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-8  
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Open on Sundays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 68 82.6 2.8 13 100 0 . . . 52 90.3 3.9 41 80 4 21 100 0 4 100 0 69 87 5.7 42 87.3 3.7 27 93.3 2.6 3 56.1 18.4 65 81.2 4.4 61 69.3 3.8 4 66.7 11 9 74.5 9.2 36 65.4 8.2 

yes 14 17.4 2.8 . . . . . . 6 9.7 3.9 10 20 4 . . . . . . 6 13 5.7 7 12.7 3.7 2 6.7 2.6 2 43.9 18.4 15 18.8 4.4 27 30.7 3.8 2 33.3 11 3 25.5 9.2 15 34.6 8.2 
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Open on Mondays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 69 86.3 2.9 13 100 0 . . . 57 93.8 2.7 43 84 3.7 21 100 0 4 100 0 70 98.5 1.4 38 85.5 3.8 26 89.8 3.2 1 28.1 20.5 60 85.5 3.8 65 80.9 3.2 4 100 0 7 79.4 9.4 40 72.6 8.4 

yes 11 13.7 2.9 . . . . . . 4 6.2 2.7 8 16 3.7 . . . . . . 1 1.5 1.4 7 14.5 3.8 3 10.2 3.2 3 71.9 20.5 10 14.5 3.8 14 19.1 3.2 . . . 2 20.6 9.4 11 27.4 8.4 
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0 66 82.8 2.8 11 91.7 4.4 1 100 0 52 94.9 2.6 42 80.4 4.2 21 100 0 4 82 10.6 72 92.2 5.6 35 74.5 4.8 23 68.8 4.8 1 21.9 16 60 75.6 4.3 58 74.5 3.7 5 100 0 7 71.1 9.5 39 68.3 7.9 

1 15 17.2 2.8 1 8.3 4.4 . . . 3 5.1 2.6 10 19.6 4.2 . . . 1 18 10.6 2 7.8 5.6 12 25.5 4.8 10 31.2 4.8 4 78.1 16 19 24.4 4.3 18 25.5 3.7 . . . 3 28.9 9.5 14 31.7 7.9 
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Open on Wednesdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 67 81.3 2.6 14 87.5 4.6 1 100 0 51 81.3 7.7 43 89.3 2.8 21 95.5 2.5 4 100 0 68 81.5 9 38 88.4 3.9 26 90 3.2 1 21.9 16 62 77.1 4.5 55 68 3.4 6 85.7 7 9 81 8 37 72.3 5.5 

yes 16 18.7 2.6 2 12.5 4.6 . . . 8 18.7 7.7 5 10.7 2.8 1 4.5 2.5 . . . 7 18.5 9 5 11.6 3.9 3 10 3.2 4 78.1 16 18 22.9 4.5 25 32 3.4 1 14.3 7 2 19 8 14 27.7 5.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-9  
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Open on Thursdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 59 79.1 3 13 92.9 3.8 1 100 0 55 89.4 3.5 45 86.5 3.2 20 100 0 4 100 0 74 84.8 8.8 37 80.1 4.5 26 84.4 3.5 1 21.9 16 60 76.9 4.2 65 69.4 3.8 4 80 9.3 10 72.2 8.8 41 71.6 7.9 

yes 17 20.9 3 1 7.1 3.8 . . . 7 10.6 3.5 7 13.5 3.2 . . . . . . 5 15.2 8.8 9 19.9 4.5 5 15.6 3.5 4 78.1 16 18 23.1 4.2 28 30.6 3.8 1 20 9.3 4 27.8 8.8 12 28.4 7.9 
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Open on Fridays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 70 88.9 2.3 14 100 0 . . . 55 89.4 3.6 42 80.3 3.6 21 100 0 5 100 0 69 83.9 9.1 38 82.6 4.1 26 79.1 4 2 43.9 18.4 58 74.1 4.5 61 69.4 3.8 5 100 0 9 89.8 6.4 38 71.2 5.3 

yes 9 11.1 2.3 . . . . . . 7 10.6 3.6 11 19.7 3.6 . . . . . . 5 16.1 9.1 9 17.4 4.1 7 20.9 4 3 56.1 18.4 20 25.9 4.5 25 30.6 3.8 . . . 1 10.2 6.4 15 28.8 5.3 
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Open on Saturdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 54 64.4 4.4 14 82.4 4.7 . . . 46 71.3 5 43 68.9 4.1 19 82.6 4.4 4 100 0 69 80.8 5.2 32 54.5 4.9 24 61 4.8 1 21.9 16 51 56.4 5.1 53 52.7 3.9 4 66.7 11 10 72.2 8.3 35 54.9 5.7 

yes 31 35.6 4.4 3 17.6 4.7 . . . 20 28.7 5 20 31.1 4.1 4 17.4 4.4 . . . 12 19.2 5.2 28 45.5 4.9 15 39 4.8 4 78.1 16 38 43.6 5.1 49 47.3 3.9 2 33.3 11 4 27.8 8.3 28 45.1 5.7 
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no 71 91.4 1.9 14 100 0 . . . 55 93.6 2.8 44 91.6 2.9 20 100 0 5 100 0 74 91.2 5.5 43 93.1 3 27 90.1 3.2 2 33.3 15.6 59 78.4 4.2 62 83.1 3.6 6 85.7 7 9 74.5 8.8 36 69.2 8.8 
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  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-10  
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Open on Mondays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 71 91.4 1.9 14 100 0 . . . 55 93.6 2.8 44 91.6 2.9 20 100 0 5 100 0 74 91.2 5.5 43 93.1 3 27 90.1 3.2 2 33.3 15.6 59 78.4 4.2 62 83.1 3.6 6 85.7 7 9 74.5 8.8 36 69.2 8.8 

yes 7 8.6 1.9 . . . . . . 4 6.4 2.8 4 8.4 2.9 . . . . . . 3 8.8 5.5 3 6.9 3 3 9.9 3.2 4 66.7 15.6 16 21.6 4.2 11 16.9 3.6 1 14.3 7 3 25.5 8.8 12 30.8 8.8 
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Open on Tuesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 65 80.7 2.9 14 93.3 3.6 1 100 0 54 93.5 2.9 42 82.8 3.2 20 95.2 2.6 4 82 10.6 68 98.5 1.4 34 66.4 5 25 78.4 4.2 1 18.7 13.6 60 74.9 4.3 62 65.8 3.5 5 100 0 9 83.3 7.1 40 78.2 5.3 

yes 16 19.3 2.9 1 6.7 3.6 . . . 4 6.5 2.9 9 17.2 3.2 1 4.8 2.6 1 18 10.6 1 1.5 1.4 17 33.6 5 7 21.6 4.2 5 81.3 13.6 20 25.1 4.3 30 34.2 3.5 . . . 2 16.7 7.1 11 21.8 5.3 
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Open on Wednesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 67 83 2.5 14 87.5 5.1 . . . 55 89.1 7.8 47 84.1 3.6 21 95.5 2.5 4 100 0 69 95.6 2.3 37 84 4.5 28 82.6 3.5 2 33.3 15.3 63 76.4 4.5 56 65.5 3.8 6 100 0 7 100 0 36 66.5 8.2 

yes 14 17 2.5 2 12.5 5.1 . . . 3 10.9 7.8 9 15.9 3.6 1 4.5 2.5 . . . 3 4.4 2.3 7 16 4.5 6 17.4 3.5 4 66.7 15.3 19 23.6 4.5 28 34.5 3.8 . . . . . . 14 33.5 8.2 
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no 68 79.2 3.3 13 92.9 3.8 . . . 56 89.5 3.5 40 81.4 4 21 100 0 4 100 0 69 84.9 9.4 37 74.9 4.7 24 86.2 3.6 2 33.3 15.3 62 73.6 4 61 68.9 3.8 4 66.7 11 8 62 9.9 39 72 8.6 

yes 19 20.8 3.3 1 7.1 3.8 . . . 7 10.5 3.5 9 18.6 4 . . . . . . 4 15.1 9.4 12 25.1 4.7 4 13.8 3.6 4 66.7 15.3 22 26.4 4 27 31.1 3.8 2 33.3 11 5 38 9.9 11 28 8.6 
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Open on Fridays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 63 87.9 2.8 16 100 0 . . . 50 87 4 43 79.5 4 20 95.2 2.6 4 82 10.6 73 84.8 8.9 38 73.1 4.9 24 80.7 4.1 1 18.7 13.6 59 74.4 4.3 62 68 3.7 5 100 0 9 81.4 8.3 42 75.9 4.9 

yes 9 12.1 2.8 . . . . . . 8 13 4 11 20.5 4 1 4.8 2.6 1 18 10.6 5 15.2 8.9 14 26.9 4.9 6 19.3 4.1 5 81.3 13.6 20 25.6 4.3 27 32 3.7 . . . 2 18.6 8.3 13 24.1 4.9 
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Open on Saturdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 59 70.7 3.8 15 83.3 4.8 . . . 48 77.5 4.6 38 66.1 4.2 19 82.6 4.4 4 100 0 68 77.9 8.2 26 47.2 5.4 22 61.6 4.8 1 18.7 13.6 51 52.8 5.1 57 53.2 3.8 4 52.5 13.3 8 63.8 9.1 33 52.6 5.5 

yes 25 29.3 3.8 3 16.7 4.8 . . . 15 22.5 4.6 20 33.9 4.2 4 17.4 4.4 . . . 11 22.1 8.2 29 52.8 5.4 14 38.4 4.8 5 81.3 13.6 44 47.2 5.1 49 46.8 3.8 3 47.5 13.3 5 36.2 9.1 29 47.4 5.5 
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Open on Sundays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 68 84 2.5 14 82.4 5.1 1 100 0 50 84.3 4.6 42 80.9 3.7 20 100 0 4 100 0 69 94.7 2.4 38 71.4 4.5 29 93.6 2.4 3 56.1 18.4 65 84.8 3.5 55 65.9 4 4 66.7 11 10 70.5 8.8 40 64.2 7.5 

yes 13 16 2.5 3 17.6 5.1 . . . 10 15.7 4.6 10 19.1 3.7 . . . . . . 4 5.3 2.4 16 28.6 4.5 2 6.4 2.4 2 43.9 18.4 12 15.2 3.5 28 34.1 4 2 33.3 11 4 29.5 8.8 18 35.8 7.5 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Mondays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 68 87.8 2.6 12 100 0 1 100 0 55 85.8 6.4 42 85.1 3.5 21 91.3 3.3 4 100 0 71 85.1 6.9 39 74.8 3.8 29 80.8 3.6 2 39 18.1 57 65.3 4.3 66 77.2 3.2 5 83.3 8 8 81.5 8.4 45 80 4.4 

yes 10 12.2 2.6 . . . . . . 6 14.2 6.4 8 14.9 3.5 2 8.7 3.3 . . . 5 14.9 6.9 14 25.2 3.8 7 19.2 3.6 3 61 18.1 30 34.7 4.3 18 22.8 3.2 1 16.7 8 2 18.5 8.4 11 20 4.4 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-12  
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Open on Tuesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 62 78.2 3.4 14 93.3 3.6 1 100 0 54 87.8 3.8 43 78.8 3.7 20 95.2 2.6 4 100 0 75 81.8 7.3 27 48.5 5 23 61 3.9 1 14.6 8.4 53 52.8 5.5 62 71.7 3.8 7 100 0 8 81.5 7.8 43 73.5 4.9 

yes 18 21.8 3.4 1 6.7 3.6 . . . 8 12.2 3.8 11 21.2 3.7 1 4.8 2.6 . . . 6 18.2 7.3 29 51.5 5 15 39 3.9 5 85.4 8.4 42 47.2 5.5 23 28.3 3.8 . . . 2 18.5 7.8 15 26.5 4.9 
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Open on Wednesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 70 88.3 2.2 14 93.3 3.5 1 100 0 57 84.1 7.3 49 92.2 2.8 21 100 0 3 78.1 12.8 71 80.4 6.4 37 66.9 4.8 27 77.8 3.4 1 21.9 11.9 54 58.7 4.9 59 63.6 3.5 5 83.3 8.1 11 79.2 7.1 39 73.1 5.6 

yes 10 11.7 2.2 1 6.7 3.5 . . . 7 15.9 7.3 4 7.8 2.8 . . . 1 21.9 12.8 10 19.6 6.4 19 33.1 4.8 8 22.2 3.4 3 78.1 11.9 37 41.3 4.9 32 36.4 3.5 1 16.7 8.1 3 20.8 7.1 14 26.9 5.6 
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Open on Thursdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 64 72.4 3.4 12 100 0 . . . 50 80.8 6.6 41 79.7 3.3 22 95.7 2.4 4 100 0 72 85.2 6.8 35 61.3 4.9 28 74 3.7 1 14.6 8.3 48 52.9 5.1 58 64.7 3.4 7 88.4 6.1 10 62.9 7.9 41 68.9 5.8 

yes 25 27.6 3.4 . . . . . . 9 19.2 6.6 10 20.3 3.3 1 4.3 2.4 . . . 6 14.8 6.8 22 38.7 4.9 10 26 3.7 5 85.4 8.3 38 47.1 5.1 30 35.3 3.4 1 11.6 6.1 6 37.1 7.9 18 31.1 5.8 
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Open on Fridays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 69 90.4 2 17 100 0 1 100 0 54 86.5 4 42 82.3 3.4 20 100 0 4 100 0 74 84.5 6.6 36 70.3 4.3 26 76.8 3.4 1 18 10.1 55 56.7 5.4 61 68.8 3.7 6 100 0 8 88.3 7.2 38 74.1 5.6 

yes 8 9.6 2 . . . . . . 9 13.5 4 9 17.7 3.4 . . . . . . 6 15.5 6.6 16 29.7 4.3 8 23.2 3.4 4 82 10.1 36 43.3 5.4 25 31.2 3.7 . . . 1 11.7 7.2 13 25.9 5.6 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-13  
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Open on Saturdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 58 67.9 4 13 81.3 5.3 1 100 0 49 70.8 6.2 38 61.1 4.3 17 70.8 5.2 4 100 0 69 72.2 6.1 20 26.9 3.6 18 40.6 4.7 1 14.6 8.3 37 28.7 3.8 47 45 4 5 65.6 14.6 10 73.5 7.6 30 43.9 6.2 

yes 29 32.1 4 3 18.8 5.3 . . . 18 29.2 6.2 24 38.9 4.3 7 29.2 5.2 . . . 20 27.8 6.1 54 73.1 3.6 27 59.4 4.7 5 85.4 8.3 77 71.3 3.8 58 55 4 2 34.4 14.6 4 26.5 7.6 33 56.1 6.2 

 
 Northeast Midwest South West 
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Open on Sundays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 66 81.7 2.8 15 100 0 . . . 51 90.1 3.8 44 77.1 3.8 22 100 0 4 100 0 71 89.7 5.2 39 71 4.5 28 78 3.1 3 71.9 20.5 62 75.1 4.1 60 60.7 3.8 4 52.5 13.5 9 68.1 9.3 47 72.2 7.5 

yes 15 18.3 2.8 . . . . . . 6 9.9 3.8 13 22.9 3.8 . . . . . . 5 10.3 5.2 17 29 4.5 8 22 3.1 1 28.1 20.5 21 24.9 4.1 39 39.3 3.8 3 47.5 13.5 4 31.9 9.3 14 27.8 7.5 
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Open on Mondays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 72 74.8 4.6 13 86.7 5.2 1 100 0 58 81.5 3.5 45 63.9 3.6 20 87 4 5 100 0 76 74.1 5.8 35 54.5 4.6 26 65.9 4.5 1 28.1 20.5 58 60.5 5.2 72 73.2 3.4 6 62.4 11.7 12 92 5.6 47 72.1 5 

yes 20 25.2 4.6 2 13.3 5.2 . . . 14 18.5 3.5 25 36.1 3.6 3 13 4 . . . 19 25.9 5.8 29 45.5 4.6 14 34.1 4.5 3 71.9 20.5 33 39.5 5.2 25 26.8 3.4 3 37.6 11.7 1 8 5.6 18 27.9 5 
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Open on Tuesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 60 65.1 3.5 14 77.8 5.4 . . . 56 71.3 4.3 40 55.9 3.9 17 70.8 5.3 5 100 0 70 57.4 6.1 27 33.1 4.1 23 48.4 4 . . . 43 33.7 4.2 61 53.3 3.4 5 62.5 9.2 9 76.1 8.1 41 53.7 6.5 

yes 33 34.9 3.5 4 22.2 5.4 1 100 0 24 28.7 4.3 32 44.1 3.9 7 29.2 5.3 . . . 34 42.6 6.1 55 66.9 4.1 25 51.6 4 6 100 0 74 66.3 4.2 51 46.7 3.4 3 37.5 9.2 3 23.9 8.1 31 46.3 6.5 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-14  
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Open on Wednesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 64 62 3.6 14 77.8 5.7 . . . 61 67.4 6.5 37 51.8 4.1 18 78.3 5.1 2 50 14.9 77 71 4.8 30 43.9 4.1 21 43.7 3.9 . . . 48 41.1 4.8 63 47.6 2.5 6 86.9 6.9 9 69.4 6.7 44 65.3 5.5 

yes 35 38 3.6 4 22.2 5.7 1 100 0 22 32.6 6.5 34 48.2 4.1 5 21.7 5.1 2 50 14.9 25 29 4.8 41 56.1 4.1 27 56.3 3.9 5 100 0 64 58.9 4.8 67 52.4 2.5 1 13.1 6.9 4 30.6 6.7 23 34.7 5.5 
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Open on Thursdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 64 66.5 3.5 12 80 6.6 . . . 60 75.2 4.1 43 55.9 3.9 22 83.2 4.7 4 77 12 76 60.8 6.2 30 42.9 4.2 26 57.3 4 1 14.6 7.2 43 34.9 4 57 46.9 3.1 5 65.6 14.6 6 42.7 8.1 39 53.9 6.4 

yes 36 33.5 3.5 3 20 6.6 1 100 0 21 24.8 4.1 35 44.1 3.9 4 16.8 4.7 1 23 12 31 39.2 6.2 42 57.1 4.2 20 42.7 4 5 85.4 7.2 71 65.1 4 63 53.1 3.1 2 34.4 14.6 8 57.3 8.1 29 46.1 6.4 
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Open on Fridays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 63 62.8 4.2 13 76.5 6 1 100 0 49 61.4 6 46 64.6 3.8 18 75 5 5 100 0 71 68.7 5.7 33 53.4 4.5 24 54.3 4.2 . . . 46 37.4 4.7 61 52.5 3.3 6 75 8.3 11 75.4 7.2 41 55 6.7 

yes 34 37.2 4.2 4 23.5 6 . . . 27 38.6 6 25 35.4 3.8 6 25 5 . . . 27 31.3 5.7 31 46.6 4.5 20 45.7 4.2 5 100 0 64 62.6 4.7 52 47.5 3.3 2 25 8.3 4 24.6 7.2 25 45 6.7 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Saturdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 55 45.3 4 11 61.1 5.7 1 50 23.6 45 49.5 4.8 25 27.1 3.2 12 39.4 4.9 3 59 13.3 45 31.4 4.6 12 13.3 2.6 11 20.4 3.2 . . . 28 16.7 2.8 36 24.3 2.6 4 37.7 9.3 7 52.6 9.9 25 29.7 4.7 

yes 60 54.7 4 7 38.9 5.7 1 50 23.6 46 50.5 4.8 66 72.9 3.2 18 60.6 4.9 2 41 13.3 80 68.6 4.6 81 86.7 2.6 42 79.6 3.2 7 100 0 119 83.3 2.8 107 75.7 2.6 6 62.3 9.3 7 47.4 9.9 55 70.3 4.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-15  
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Open on Sundays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 62 67 3.5 12 80 5.8 1 50 23.6 48 64.3 6.5 40 59.8 4.2 19 74.7 5.3 4 100 0 75 67.8 6.3 40 62.1 4.2 26 63.4 4.5 3 47.9 16.4 56 53.9 5.8 54 47.1 3.8 4 35.6 8.6 8 66 9.8 36 55.5 7.7 

yes 28 33 3.5 3 20 5.8 1 50 23.6 25 35.7 6.5 27 40.2 4.2 6 25.3 5.3 . . . 21 32.2 6.3 27 37.9 4.2 14 36.6 4.5 3 52.1 16.4 41 46.1 5.8 59 52.9 3.8 6 64.4 8.6 4 34 9.8 24 44.5 7.7 
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Open on Mondays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 83 75.4 2.9 14 70 5.8 . . . 68 77.4 4.1 55 77.8 3.5 21 80.8 4.4 4 100 0 91 71.7 5.2 39 59.5 4.5 30 69.5 4.1 2 29.1 13.4 66 55.4 4.6 90 68.9 3.1 7 60.2 9.1 10 82.7 7.8 50 65.6 4.9 

yes 27 24.6 2.9 6 30 5.8 . . . 22 22.6 4.1 15 22.2 3.5 5 19.2 4.4 . . . 26 28.3 5.2 28 40.5 4.5 13 30.5 4.1 5 70.9 13.4 48 44.6 4.6 39 31.1 3.1 4 39.8 9.1 2 17.3 7.8 26 34.4 4.9 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Tuesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 59 50.9 3.9 13 54.2 6.2 1 50 29.2 56 48.2 5.1 35 38.7 3.5 17 57.8 5.3 4 82 10.6 71 47.2 4.7 25 31 4.1 21 42.8 4.1 . . . 44 30.9 3.9 55 38.6 2.8 5 50 11.8 7 46.6 9.6 44 51.1 5.4 

yes 54 49.1 3.9 11 45.8 6.2 1 50 29.2 53 51.8 5.1 56 61.3 3.5 12 42.2 5.3 1 18 10.6 57 52.8 4.7 58 69 4.1 28 57.2 4.1 6 100 0 87 69.1 3.9 85 61.4 2.8 5 50 11.8 8 53.4 9.6 38 48.9 5.4 
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Open on Wednesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 61 45.5 3.6 13 51.7 7 . . . 56 47.8 5.2 35 38.5 3.4 17 59.8 5.6 2 64 15.6 62 46.5 4.6 30 39.5 3.7 18 38.7 3.8 . . . 43 31.9 4.2 58 38.3 2.9 7 48 8.2 13 87.9 5.2 42 46.4 5.5 

yes 65 54.5 3.6 11 48.3 7 1 100 0 50 52.2 5.2 57 61.5 3.4 11 40.2 5.6 1 36 15.6 64 53.5 4.6 47 60.5 3.7 28 61.3 3.8 6 100 0 82 68.1 4.2 89 61.7 2.9 7 52 8.2 2 12.1 5.2 49 53.6 5.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-16  
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Open on Thursdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 57 45.5 3.4 12 52.2 5.5 . . . 51 43 4.2 35 40.3 3.5 17 57.8 5.3 3 59 13.6 63 40.4 4.5 26 34.6 3.8 25 50.2 4.2 . . . 40 27.9 3.8 64 42.5 2.6 8 56.2 9.3 7 41.6 7.5 47 49.2 5.5 

yes 64 54.5 3.4 11 47.8 5.5 3 100 0 65 57 4.2 53 59.7 3.5 12 42.2 5.3 2 41 13.6 73 59.6 4.5 49 65.4 3.8 24 49.8 4.2 5 100 0 89 72.1 3.8 80 57.5 2.6 5 43.8 9.3 10 58.4 7.5 40 50.8 5.5 
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Open on Fridays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 60 48.1 3.3 9 37.5 6.4 1 50 29.2 46 42 5.1 42 49.4 3.9 22 76.6 4.5 4 100 0 66 47.8 4.9 31 43.7 4.2 24 44.3 3.7 . . . 47 35.7 4.2 65 47.1 3.1 6 62.3 10.9 8 79.5 8.6 41 45.9 5 

yes 61 51.9 3.3 15 62.5 6.4 1 50 29.2 56 58 5.1 44 50.6 3.9 7 23.4 4.5 . . . 61 52.2 4.9 41 56.3 4.2 29 55.7 3.7 6 100 0 75 64.3 4.2 68 52.9 3.1 4 37.7 10.9 2 20.5 8.6 44 54.1 5 
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Open on Saturdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 46 35.4 2.9 8 32 5.8 1 33.3 18.9 38 34.9 4.4 16 16.7 2.8 8 23.6 4.4 2 41 13.6 37 20.2 3.2 8 8.2 2.1 9 15.7 3.1 1 12.7 6.4 22 10.9 2.2 29 15.6 1.9 2 16.5 8.4 8 46.2 8.1 21 20.3 3.9 

yes 85 64.6 2.9 17 68 5.8 2 66.7 18.9 81 65.1 4.4 82 83.3 2.8 25 76.4 4.4 3 59 13.6 124 79.8 3.2 89 91.8 2.1 50 84.3 3.1 6 87.3 6.4 148 89.1 2.2 147 84.4 1.9 12 83.5 8.4 10 53.8 8.1 77 79.7 3.9 
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Open on Sundays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 69 59.3 3.2 13 61.9 5.9 1 30.5 19.5 52 54 5.6 46 56.6 3.8 22 73.7 5.2 4 100 0 77 58.1 5.4 38 53.6 4.1 28 63.6 4.2 4 54.6 14.7 63 56.3 4.9 54 37.5 3.1 3 28.3 7.4 10 62.4 9.1 36 43.7 5.9 

yes 44 40.7 3.2 8 38.1 5.9 2 69.5 19.5 47 46 5.6 35 43.4 3.8 7 26.3 5.2 . . . 40 41.9 5.4 36 46.4 4.1 16 36.4 4.2 3 45.4 14.7 46 43.7 4.9 87 62.5 3.1 7 71.7 7.4 6 37.6 9.1 42 56.3 5.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-17  
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Open on Mondays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 81 68.6 3 13 68.4 6.1 1 50 23.6 70 71.4 3.8 53 64.1 3.9 20 72.9 5.2 5 100 0 84 68.9 4.1 44 63.5 4.1 34 75.7 4.2 1 19.5 14.1 75 63.1 5.1 94 68.9 3.2 6 50 9.4 11 77.4 7.9 50 67.4 4.7 

yes 37 31.4 3 6 31.6 6.1 1 50 23.6 31 28.6 3.8 31 35.9 3.9 7 27.1 5.2 . . . 38 31.1 4.1 26 36.5 4.1 10 24.3 4.2 5 80.5 14.1 45 36.9 5.1 40 31.1 3.2 6 50 9.4 3 22.6 7.9 24 32.6 4.7 
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Open on Tuesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 57 38.6 3.6 10 47.6 6.5 1 50 29.2 48 41.3 4.7 37 39.6 3.7 16 55.5 5.5 4 100 0 60 38.5 4.4 27 33.1 3.9 19 32.8 3.5 . . . 45 30.1 3.9 50 33.6 2.8 7 45.2 9.2 8 63.2 9.8 33 37.3 6.2 

yes 81 61.4 3.6 11 52.4 6.5 1 50 29.2 66 58.7 4.7 58 60.4 3.7 12 44.5 5.5 . . . 78 61.5 4.4 57 66.9 3.9 38 67.2 3.5 7 100 0 94 69.9 3.9 95 66.4 2.8 8 54.8 9.2 5 36.8 9.8 48 62.7 6.2 
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Open on Wednesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 55 39 2.9 10 36.8 6 . . . 47 37.2 4.4 33 37.6 3.4 16 50.2 5.5 2 50 14.9 62 38.1 3.8 29 34.3 3.4 19 38.3 4.1 . . . 39 27.9 3.9 58 36.3 2.7 5 36.1 8 9 66 7 36 37.1 5.2 

yes 79 61 2.9 16 63.2 6 1 100 0 68 62.8 4.4 57 62.4 3.4 15 49.8 5.5 2 50 14.9 89 61.9 3.8 57 65.7 3.4 31 61.7 4.1 7 100 0 93 72.1 3.9 94 63.7 2.7 7 63.9 8 5 34 7 53 62.9 5.2 
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Open on Thursdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 53 36 3.4 7 30.4 5.9 . . . 40 34.5 4.5 40 41.2 3.1 18 65.6 5.4 3 59 13.6 68 40.1 4.3 26 32.5 3.6 24 47.9 4.2 . . . 42 30.5 4.1 55 37.4 3 9 62.1 8.7 7 44.3 8.8 43 41.9 6.5 

yes 89 64 3.4 16 69.6 5.9 3 100 0 72 65.5 4.5 59 58.8 3.1 9 34.4 5.4 2 41 13.6 88 59.9 4.3 56 67.5 3.6 26 52.1 4.2 7 100 0 83 69.5 4.1 87 62.6 3 5 37.9 8.7 9 55.7 8.8 48 58.1 6.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-18  

 
 Northeast Midwest South West 
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Open on Fridays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 54 37.7 3.5 8 40 6.7 . . . 47 36 5 42 49.6 3.8 19 71.9 5.3 4 82 10.6 64 43.3 4.7 31 38.3 3.9 22 41 4.1 . . . 44 31.1 4.1 69 44.6 3.1 7 55.9 9.5 10 67.3 8.9 46 44.7 5.4 

yes 80 62.3 3.5 12 60 6.7 3 100 0 65 64 5 44 50.4 3.8 7 28.1 5.3 1 18 10.6 69 56.7 4.7 51 61.7 3.9 30 59 4.1 6 100 0 84 68.9 4.1 80 55.4 3.1 6 44.1 9.5 5 32.7 8.9 45 55.3 5.4 
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Open on Saturdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 43 25 2.7 7 29.2 5.2 . . . 37 27.2 3.8 16 15.4 2.6 8 25.1 4.6 2 41 13.6 32 17 2.8 8 8.2 2.1 8 13.1 2.7 . . . 21 10.3 2 31 17.3 2.1 2 14.7 7.5 8 46.2 7.2 18 16.2 3.5 

yes 116 75 2.7 17 70.8 5.2 2 100 0 94 72.8 3.8 92 84.6 2.6 23 74.9 4.6 3 59 13.6 135 83 2.8 90 91.8 2.1 51 86.9 2.7 7 100 0 153 89.7 2 142 82.7 2.1 14 85.3 7.5 10 53.8 7.2 84 83.8 3.5 
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Open on Sundays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 63 44.7 3.5 14 58.3 5.9 . . . 39 36.9 5.6 42 49.6 3.9 19 69.3 5.3 5 100 0 74 54.9 4.9 43 58.4 4.2 26 58 4.1 4 65.2 16.1 59 44.5 4.9 60 37.7 3 4 26.2 6.1 10 66.2 8.7 36 35.3 6.2 

yes 70 55.3 3.5 10 41.7 5.9 2 100 0 62 63.1 5.6 43 50.4 3.9 8 30.7 5.3 . . . 53 45.1 4.9 33 41.6 4.2 19 42 4.1 2 34.8 16.1 63 55.5 4.9 94 62.3 3 10 73.8 6.1 5 33.8 8.7 54 64.7 6.2 
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Open on Mondays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 86 71.9 3.2 11 57.9 6.2 2 66.7 18.9 69 66 6.3 61 71.3 3.3 21 81.2 5.4 4 82.4 10.2 90 60 5.1 46 65.7 4.2 32 75.4 3.6 2 34.8 16.1 70 60.6 4.9 95 74 3.3 9 66.2 10.1 10 71 8.6 52 62.1 5.4 

yes 36 28.1 3.2 8 42.1 6.2 1 33.3 18.9 30 34 6.3 25 28.7 3.3 4 18.8 5.4 1 17.6 10.2 44 40 5.1 24 34.3 4.2 11 24.6 3.6 4 65.2 16.1 44 39.4 4.9 31 26 3.3 4 33.8 10.1 4 29 8.6 30 37.9 5.4 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-19  
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Open on Tuesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 56 41.6 3.5 12 48 5.2 1 50 23.6 52 43.6 5.2 37 39.1 3.4 16 57.4 5.6 4 82.4 10.2 64 40.9 4.4 23 28.1 3.8 21 38.9 3.9 1 12.7 7.4 44 28.1 3.4 53 32 2.7 7 51.3 10.4 8 67.4 9.1 39 45.6 5.3 

yes 74 58.4 3.5 13 52 5.2 1 50 23.6 57 56.4 5.2 60 60.9 3.4 11 42.6 5.6 1 17.6 10.2 75 59.1 4.4 60 71.9 3.8 33 61.1 3.9 6 87.3 7.4 97 71.9 3.4 105 68 2.7 6 48.7 10.4 4 32.6 9.1 47 54.4 5.3 
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Open on Wednesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 49 32.6 3 10 38.2 5.5 . . . 46 34.1 4.8 34 36.8 3.5 17 60.4 5.7 2 50 14.9 62 39.1 3.6 25 32.8 3.8 19 38.8 4 1 12.7 7.4 42 32.7 4.3 57 35.5 2.8 7 55 10.6 10 84.7 6.5 38 35.5 4.6 

yes 88 67.4 3 15 61.8 5.5 2 100 0 70 65.9 4.8 60 63.2 3.5 11 39.6 5.7 2 50 14.9 84 60.9 3.6 53 67.2 3.8 31 61.2 4 6 87.3 7.4 81 67.3 4.3 99 64.5 2.8 5 45 10.6 2 15.3 6.5 62 64.5 4.6 
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Open on Thursdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 54 35.4 3 5 23.8 6.1 . . . 41 34.4 4.2 39 41.9 3.7 19 69.3 5.3 2 30.6 11.1 64 37.6 4 29 33.6 3.7 24 47.3 4.2 1 14.6 8.3 42 28.4 3.7 59 38 2.9 6 35.6 7 6 39.7 9.1 42 44.9 4.9 

yes 95 64.6 3 16 76.2 6.1 4 100 0 78 65.6 4.2 56 58.1 3.7 8 30.7 5.3 4 69.4 11.1 86 62.4 4 59 66.4 3.7 26 52.7 4.2 5 85.4 8.3 88 71.6 3.7 89 62 2.9 9 64.4 7 9 60.3 9.1 52 55.1 4.9 
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Open on Fridays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 53 34.4 3.9 12 48 5.7 . . . 46 35.5 5.1 41 44.6 3.6 17 63.3 5.7 4 69.8 11.4 64 39.5 4.7 32 41.5 4.4 22 46.9 3.8 1 15.2 8.6 43 30.8 4.3 65 41.4 2.8 6 37.9 8 10 66.7 7.8 46 44 5 

yes 84 65.6 3.9 13 52 5.7 2 100 0 65 64.5 5.1 52 55.4 3.6 9 36.7 5.7 2 30.2 11.4 75 60.5 4.7 47 58.5 4.4 25 53.1 3.8 5 84.8 8.6 80 69.2 4.3 84 58.6 2.8 9 62.1 8 5 33.3 7.8 47 56 5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-20  
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Open on Saturdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 41 22.8 2.6 8 30.8 5.2 2 66.7 15.8 37 29.3 3.8 15 14 2.4 8 24.3 4.5 2 41.2 13.6 32 16.8 2.8 8 8 2.1 7 11.4 2.3 1 12.7 7.4 23 12 2.3 30 15.9 2 . . . 7 48.9 9 20 17.3 3.1 

yes 123 77.2 2.6 18 69.2 5.2 1 33.3 15.8 87 70.7 3.8 95 86 2.4 24 75.7 4.5 3 58.8 13.6 137 83.2 2.8 92 92 2.1 52 88.6 2.3 6 87.3 7.4 141 88 2.3 153 84.1 2 16 100 0 8 51.1 9 87 82.7 3.1 
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Open on Sundays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 65 45.5 3.5 12 60 6.4 1 23.3 14.4 44 44.8 5.6 44 50.3 4 19 76.4 5.8 5 85.1 8.7 76 50.9 5.2 42 59.5 3.7 26 53.2 3.8 4 54.6 14.7 62 49.6 5.1 56 39.4 3.2 4 23.7 5.8 10 61.4 9.1 39 38.8 5.4 

yes 69 54.5 3.5 8 40 6.4 3 76.7 14.4 55 55.2 5.6 43 49.7 4 5 23.6 5.8 1 14.9 8.7 54 49.1 5.2 31 40.5 3.7 22 46.8 3.8 3 45.4 14.7 57 50.4 5.1 82 60.6 3.2 11 76.3 5.8 6 38.6 9.1 54 61.2 5.4 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Mondays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 87 67.9 4 16 69.6 5.3 . . . 71 71.2 4.9 54 68.6 3.4 24 84.7 4.4 4 82.4 10.2 82 58.5 4.6 46 62.5 4.1 34 75.1 3.7 3 50 16.6 70 60.6 5.1 91 68.3 3.2 5 37.8 8.2 10 83 8.5 50 61.3 6.1 

yes 36 32.1 4 7 30.4 5.3 . . . 28 28.8 4.9 25 31.4 3.4 4 15.3 4.4 1 17.6 10.2 45 41.5 4.6 28 37.5 4.1 11 24.9 3.7 3 50 16.6 40 39.4 5.1 39 31.7 3.2 7 62.2 8.2 2 17 8.5 28 38.7 6.1 
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Open on Tuesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 54 35.6 3.6 10 45.5 6.6 . . . 50 42 5.2 41 43.6 3.6 15 59 5.7 5 100 0 62 41.2 4.6 23 30.8 4.1 20 38.5 3.8 1 12.7 7.4 47 31.5 4 54 33.7 2.7 8 53.1 9 8 62 9.3 38 40.5 4.8 

yes 86 64.4 3.6 12 54.5 6.6 2 100 0 63 58 5.2 54 56.4 3.6 10 41 5.7 . . . 71 58.8 4.6 53 69.2 4.1 32 61.5 3.8 6 87.3 7.4 88 68.5 4 101 66.3 2.7 7 46.9 9 5 38 9.3 48 59.5 4.8 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-21  
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Open on Wednesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 54 38.1 3.2 9 39.9 6.1 1 50 29.2 43 33.3 4.7 35 38 3.1 18 61.2 5.5 3 59 13.6 57 36.8 4.1 28 34.8 3.5 19 38.8 3.7 2 33.3 15.5 46 33.2 4.2 58 35.8 2.5 6 41.7 9.5 10 72.2 8.7 36 36 4.9 

yes 78 61.9 3.2 13 60.1 6.1 1 50 29.2 71 66.7 4.7 59 62 3.1 11 38.8 5.5 2 41 13.6 83 63.2 4.1 52 65.2 3.5 30 61.2 3.7 4 66.7 15.5 81 66.8 4.2 96 64.2 2.5 8 58.3 9.5 4 27.8 8.7 56 64 4.9 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Thursdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 53 34.1 3.3 9 36 6.2 . . . 45 40.8 4.1 42 43.7 3.4 17 61 5.7 3 59 13.6 60 37.8 4.3 29 35.7 3.6 22 43.4 4 2 33.3 15.5 49 35 3.9 57 39.3 2.7 5 28.6 6.3 5 28.9 7.3 34 35.5 4.6 

yes 98 65.9 3.3 16 64 6.2 4 100 0 67 59.2 4.1 56 56.3 3.4 10 39 5.7 2 41 13.6 88 62.2 4.3 54 64.3 3.6 28 56.6 4 4 66.7 15.5 78 65 3.9 83 60.7 2.7 10 71.4 6.3 12 71.1 7.3 59 64.5 4.6 
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Open on Fridays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 57 38.1 3.6 12 52.2 6.4 . . . 41 37.8 5.1 40 47.7 3.8 18 62.4 5.5 5 85.1 8.7 64 41 4.5 33 44 3.9 23 47.1 4.2 2 34.8 16.1 49 36.9 4.3 67 44.4 3.1 7 43.6 9.3 12 75.4 7 46 44.7 4.7 

yes 81 61.9 3.6 11 47.8 6.4 3 100 0 60 62.2 5.1 45 52.3 3.8 10 37.6 5.5 1 14.9 8.7 73 59 4.5 42 56 3.9 26 52.9 4.2 4 65.2 16.1 77 63.1 4.3 79 55.6 3.1 8 56.4 9.3 4 24.6 7 53 55.3 4.7 
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Open on Saturdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 43 25.7 2.5 7 26.9 4.9 1 33.3 18.9 34 25.7 3.7 15 15.4 2.5 8 24.3 4.5 2 34.9 12.3 30 15.5 2.6 8 8 2.1 7 12.6 2.7 2 29.1 13.7 23 12 2.1 29 15.3 1.9 2 10.8 4.2 9 55.2 7.6 17 16.2 3.5 

yes 113 74.3 2.5 19 73.1 4.9 2 66.7 18.9 94 74.3 3.7 85 84.6 2.5 24 75.7 4.5 4 65.1 12.3 141 84.5 2.6 91 92 2.1 52 87.4 2.7 5 70.9 13.7 142 88 2.1 153 84.7 1.9 14 89.2 4.2 8 44.8 7.6 83 83.8 3.5 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-22  
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Open on Sundays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 68 46.6 2.8 12 60 6.4 1 30.5 20 49 42.9 5.5 46 55.7 3.8 20 83.6 4.3 5 100 0 71 53 5.2 45 62.7 4 29 56 3.9 4 65.2 16.1 60 49.6 5.5 50 33.1 2.9 4 25.2 6.1 8 51.9 8.4 37 39.1 5.2 

yes 75 53.4 2.8 8 40 6.4 2 69.5 20 59 57.1 5.5 37 44.3 3.8 4 16.4 4.3 . . . 51 47 5.2 29 37.3 4 23 44 3.9 2 34.8 16.1 55 50.4 5.5 94 66.9 2.9 10 74.8 6.1 7 48.1 8.4 54 60.9 5.2 
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Open on Mondays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 82 76.1 3 9 50 7 1 100 0 67 71.5 5.3 58 82 3.3 22 81.9 5.3 4 82.4 10.2 87 75.3 4.9 39 57 4.9 26 78 4.6 2 34.8 16.1 67 58 4.9 78 63.5 3.2 8 81.2 8.5 11 91.2 6.2 43 66.3 7.3 

yes 27 23.9 3 9 50 7 . . . 26 28.5 5.3 13 18 3.3 4 18.1 5.3 1 17.6 10.2 22 24.7 4.9 29 43 4.9 7 22 4.6 4 65.2 16.1 44 42 4.9 41 36.5 3.2 2 18.8 8.5 1 8.8 6.2 18 33.7 7.3 
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Open on Tuesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 57 46.7 2.9 10 40 6 1 100 0 48 46.9 5.1 38 50.2 3.6 17 65.4 5.2 4 69.8 11.4 65 49.4 4.8 28 37.2 3.9 24 49.1 4.1 2 29.1 13.7 52 39 4.2 64 46.1 2.9 8 58 10.2 7 43.6 7.7 34 42.6 5.3 

yes 67 53.3 2.9 15 60 6 . . . 51 53.1 5.1 39 49.8 3.6 9 34.6 5.2 2 30.2 11.4 55 50.6 4.8 49 62.8 3.9 26 50.9 4.1 5 70.9 13.7 72 61 4.2 70 53.9 2.9 5 42 10.2 9 56.4 7.7 42 57.4 5.3 
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Open on Wednesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 58 39.8 3.3 8 38.9 6.8 1 100 0 48 41 5.2 44 54.4 3.8 17 58.9 5.8 3 59 13.6 57 41 4.7 30 37.5 3.7 22 44.3 3.6 2 34.8 16.1 47 36.8 4.5 53 42.9 3.1 5 58 10.7 11 75.4 7.4 43 57 4.9 

yes 77 60.2 3.3 12 61.1 6.8 . . . 54 59 5.2 37 45.6 3.8 11 41.1 5.8 2 41 13.6 67 59 4.7 53 62.5 3.7 29 55.7 3.6 4 65.2 16.1 73 63.2 4.5 71 57.1 3.1 3 42 10.7 4 24.6 7.4 32 43 4.9 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-23  
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Open on Thursdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 56 38.8 3.8 6 30 6.4 . . . 42 47.5 5.3 40 49 3.4 18 72 5 4 77 12 72 53 4.9 29 36.7 3.6 23 51.5 4.8 2 33.3 15.5 49 37.4 4.1 59 43.2 2.9 4 32.7 8.2 10 63.9 6.7 39 50.3 5.9 

yes 81 61.2 3.8 14 70 6.4 3 100 0 51 52.5 5.3 43 51 3.4 7 28 5 1 23 12 56 47 4.9 51 63.3 3.6 22 48.5 4.8 4 66.7 15.5 70 62.6 4.1 73 56.8 2.9 7 67.3 8.2 6 36.1 6.7 34 49.7 5.9 
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Open on Fridays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 58 40.5 3.9 9 42.9 7.3 . . . 52 44.6 5 48 59.9 3.6 19 74.7 5.3 4 100 0 69 51.6 5.3 32 47.2 4.8 23 49.3 3.9 3 45.4 14.7 52 41.5 4.4 64 48.5 3.4 6 61 10.5 9 76.1 9 45 53.6 6.4 

yes 73 59.5 3.9 12 57.1 7.3 3 100 0 57 55.4 5 33 40.1 3.6 6 25.3 5.3 . . . 49 48.4 5.3 37 52.8 4.8 23 50.7 3.9 4 54.6 14.7 62 58.5 4.4 64 51.5 3.4 3 39 10.5 3 23.9 9 31 46.4 6.4 
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Open on Saturdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 41 24.2 2.8 11 39.3 5.9 1 50 23.6 39 36.1 4.2 18 19 2.9 11 34.5 4.7 2 41.2 13.6 39 24.9 3.7 8 8.3 2.2 8 13.4 2.5 2 29.1 13.7 28 15.9 2.6 37 20.8 2.2 4 27.4 8.1 7 48.9 9 20 22.5 4.2 

yes 114 75.8 2.8 17 60.7 5.9 1 50 23.6 72 63.9 4.2 75 81 2.9 20 65.5 4.7 3 58.8 13.6 107 75.1 3.7 90 91.7 2.2 50 86.6 2.5 5 70.9 13.7 126 84.1 2.6 138 79.2 2.2 11 72.6 8.1 8 51.1 9 66 77.5 4.2 
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Open on Sundays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 66 48.4 4.3 14 66.7 5.6 . . . 52 60.4 5.1 40 62.7 4.5 20 69.3 5.4 5 100 0 79 63.6 4.2 38 55.3 4.5 29 65.3 3.8 4 77 16.7 64 56.1 5.8 54 40.2 3.3 6 37.1 7.3 11 68.9 8.1 39 50 6.4 

yes 59 51.6 4.3 7 33.3 5.6 3 100 0 39 39.6 5.1 25 37.3 4.5 8 30.7 5.4 . . . 41 36.4 4.2 33 44.7 4.5 16 34.7 3.8 1 23 16.7 40 43.9 5.8 79 59.8 3.3 10 62.9 7.3 5 31.1 8.1 35 50 6.4 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-24  
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Open on Mondays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 67 77.3 2.9 13 100 0 . . . 60 82.3 5.7 50 83.9 3.3 20 100 0 5 100 0 76 97.4 1.7 39 69.9 4.5 27 79.7 3.4 2 50 22.2 63 71.6 4.1 72 81.3 3.2 6 85.7 7 11 84.4 7.1 41 74.5 8.3 

yes 19 22.7 2.9 . . . 1 100 0 10 17.7 5.7 10 16.1 3.3 . . . . . . 2 2.6 1.7 17 30.1 4.5 7 20.3 3.4 2 50 22.2 24 28.4 4.1 15 18.7 3.2 1 14.3 7 2 15.6 7.1 10 25.5 8.3 

 
 Northeast Midwest South West 
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Open on Tuesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 63 58.1 4.4 14 93.3 3.5 . . . 56 83 3.9 40 81.1 4.1 20 100 0 5 100 0 73 82.4 5.3 34 51.1 4.8 23 59.4 3.9 2 39 18.1 59 58.5 4.1 58 62.5 3.5 6 100 0 8 62 9.2 39 75.8 4.8 

yes 38 41.9 4.4 1 6.7 3.5 . . . 13 17 3.9 9 18.9 4.1 . . . . . . 12 17.6 5.3 33 48.9 4.8 16 40.6 3.9 3 61 18.1 41 41.5 4.1 33 37.5 3.5 . . . 5 38 9.2 12 24.2 4.8 

 
 Northeast Midwest South West 
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Open on Wednesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 103 85.5 2.4 16 94.1 3.2 2 100 0 68 84.6 5.6 62 92.9 2.1 19 95 2.7 5 100 0 83 94.8 2.1 53 81.8 3.9 33 73.6 3.7 3 61 18.1 86 80.6 3.7 102 85.3 2.4 5 100 0 9 89.8 6.4 48 84.2 4.8 

yes 15 14.5 2.4 1 5.9 3.2 . . . 10 15.4 5.6 5 7.1 2.1 1 5 2.7 . . . 5 5.2 2.1 12 18.2 3.9 12 26.4 3.7 2 39 18.1 21 19.4 3.7 17 14.7 2.4 . . . 1 10.2 6.4 9 15.8 4.8 
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Open on Thursdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 62 58 3.5 15 88.2 4.5 . . . 53 72.3 5.9 41 73.9 3.8 20 95.2 2.6 4 100 0 73 81.9 6.5 37 63.2 5.5 22 59.5 4.8 3 47.9 16.2 50 59.2 4.6 57 60.3 3.5 7 88.4 6.1 11 74.1 7.9 39 66 7.8 

yes 42 42 3.5 2 11.8 4.5 . . . 18 27.7 5.9 15 26.1 3.8 1 4.8 2.6 . . . 9 18.1 6.5 21 36.8 5.5 14 40.5 4.8 3 52.1 16.2 34 40.8 4.6 39 39.7 3.5 1 11.6 6.1 4 25.9 7.9 16 34 7.8 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-25  
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Open on Fridays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 65 64 3.4 11 78.6 6.4 1 100 0 50 62.9 6.6 45 81.7 3.8 20 100 0 4 100 0 72 80.2 6.4 37 73.9 5 23 66.8 4.6 2 50 22.2 62 66.3 4.3 62 63.2 3.8 6 85.7 7 9 89.5 6.5 42 66.2 5.5 

yes 32 36 3.4 3 21.4 6.4 . . . 22 37.1 6.6 10 18.3 3.8 . . . . . . 10 19.8 6.4 13 26.1 5 11 33.2 4.6 2 50 22.2 31 33.7 4.3 34 36.8 3.8 1 14.3 7 1 10.5 6.5 21 33.8 5.5 

 
 Northeast Midwest South West 
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Open on Saturdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 46 37.2 4.1 9 64.3 6.7 . . . 48 56.1 5.8 35 52 4 17 73.9 5.1 4 100 0 68 71.2 5.7 21 29.2 4 15 32.1 4.4 2 39 18.1 48 35.3 4.4 43 34.4 3.1 5 52 11.2 7 64.3 10.2 30 44.4 5.6 

yes 65 62.8 4.1 5 35.7 6.7 1 100 0 33 43.9 5.8 33 48 4 6 26.1 5.1 . . . 24 28.8 5.7 52 70.8 4 32 67.9 4.4 3 61 18.1 71 64.7 4.4 83 65.6 3.1 4 48 11.2 4 35.7 10.2 37 55.6 5.6 
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Open on Sundays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 66 56.9 4.7 9 60 7.5 1 50 23.6 45 62.1 6 39 77.7 4.1 19 100 0 4 100 0 73 88.6 5.5 41 79.6 3.7 27 79.7 3.7 3 71.9 20.5 65 61.4 5.4 56 54.9 3.8 6 62.4 11.9 11 77.8 8 39 62.8 7.4 

yes 40 43.1 4.7 6 40 7.5 1 50 23.6 26 37.9 6 11 22.3 4.1 . . . . . . 6 11.4 5.5 12 20.4 3.7 7 20.3 3.7 1 28.1 20.5 34 38.6 5.4 47 45.1 3.8 3 37.6 11.9 3 22.2 8 19 37.2 7.4 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Mondays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 66 85.8 3.1 12 92.3 4 . . . 56 88.5 6.5 39 88.6 3.3 18 90 3.7 4 100 0 70 91.9 2.9 40 75.1 4.8 27 93.3 2.5 2 39 18.1 64 76.9 6.2 68 75.2 3.4 6 100 0 9 76.1 8.7 36 67.9 8.6 

yes 11 14.2 3.1 1 7.7 4 1 100 0 4 11.5 6.5 5 11.4 3.3 2 10 3.7 . . . 6 8.1 2.9 13 24.9 4.8 2 6.7 2.5 3 61 18.1 15 23.1 6.2 21 24.8 3.4 . . . 3 23.9 8.7 13 32.1 8.6 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-26  
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Open on Tuesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 62 73.9 3.2 17 94.4 3 . . . 57 89.7 3.3 43 86.5 2.9 18 94.7 2.8 5 100 0 73 89.9 3.1 32 63.5 5.2 22 67.1 4.5 2 39 18.1 59 72.7 6.2 60 68 3.6 6 100 0 9 76.1 8.1 41 68.2 8.4 

yes 22 26.1 3.2 1 5.6 3 . . . 7 10.3 3.3 7 13.5 2.9 1 5.3 2.8 . . . 8 10.1 3.1 19 36.5 5.2 11 32.9 4.5 3 61 18.1 18 27.3 6.2 27 32 3.6 . . . 3 23.9 8.1 15 31.8 8.4 
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Open on Wednesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 88 92.2 1.7 14 93.3 3.6 1 100 0 60 86.7 6.7 62 98.4 1.2 20 95.3 2.5 4 100 0 83 98.8 1.1 46 85.3 3.6 34 85.4 3.1 4 66.7 15.5 74 82.8 3.9 90 84 2.4 6 78.7 15.7 13 100 0 51 83.3 4.3 

yes 8 7.8 1.7 1 6.7 3.6 . . . 6 13.3 6.7 1 1.6 1.2 1 4.7 2.5 . . . 1 1.2 1.1 8 14.7 3.6 6 14.6 3.1 2 33.3 15.5 16 17.2 3.9 17 16 2.4 1 21.3 15.7 . . . 11 16.7 4.3 

 
 Northeast Midwest South West 
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Open on Thursdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 64 75.6 3.3 17 94.4 3 . . . 53 77.2 6.2 41 82.2 3.7 20 95.3 2.5 4 100 0 72 87.8 5.5 33 65.8 4.7 25 76.5 4.4 2 39 18.1 61 65.8 5.5 62 71.1 3.5 7 100 0 7 71.1 10.7 37 68.2 8.6 

Yes 21 24.4 3.3 1 5.6 3 . . . 13 22.8 6.2 9 17.8 3.7 1 4.7 2.5 . . . 6 12.2 5.5 16 34.2 4.7 8 23.5 4.4 3 61 18.1 27 34.2 5.5 25 28.9 3.5 . . . 3 28.9 10.7 13 31.8 8.6 
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Open on Fridays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 62 76.2 3.5 12 100 0 1 100 0 48 69.8 5.8 44 80.3 2.9 19 90.5 3.6 4 100 0 71 86.4 5.5 36 73.1 4.9 25 78.4 4.2 3 47.9 16.2 59 69.2 6 70 72.6 3.4 6 100 0 9 81.4 7.9 37 70.6 6.1 

yes 19 23.8 3.5 . . . . . . 17 30.2 5.8 11 19.7 2.9 2 9.5 3.6 . . . 7 13.6 5.5 13 26.9 4.9 7 21.6 4.2 3 52.1 16.2 22 30.8 6 24 27.4 3.4 . . . 2 18.6 7.9 15 29.4 6.1 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-27  
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Open on Saturdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 52 59.2 4.1 12 66.7 5.8 1 50 23.6 48 65.1 5.5 29 49.2 4.1 16 65.5 6 5 100 0 65 71 4 22 34.8 4.6 19 47.7 5 3 47.9 16.2 49 47.9 5.2 45 43.8 3.9 4 46.4 11.7 6 67.7 10.8 33 49.3 5.3 

yes 36 40.8 4.1 6 33.3 5.8 1 50 23.6 24 34.9 5.5 31 50.8 4.1 8 34.5 6 . . . 26 29 4 40 65.2 4.6 22 52.3 5 3 52.1 16.2 48 52.1 5.2 58 56.2 3.9 4 53.6 11.7 3 32.3 10.8 33 50.7 5.3 
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Open on Sundays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 68 75.4 3.3 10 71.4 7 . . . 51 72.5 6.9 40 73.7 4.4 18 88.1 5.1 4 100 0 71 85.1 5.5 42 79.7 4.1 28 85.3 2.6 4 77 16.7 59 80.9 4.2 54 60.7 3.8 5 58 12.7 9 68.7 9.2 42 65.2 7.3 

yes 22 24.6 3.3 4 28.6 7 1 100 0 17 27.5 6.9 14 26.3 4.4 2 11.9 5.1 . . . 8 14.9 5.5 11 20.3 4.1 5 14.7 2.6 1 23 16.7 15 19.1 4.2 35 39.3 3.8 3 42 12.7 4 31.3 9.2 18 34.8 7.3 
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Market sells fruits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 156 83 2.1 23 63.6 5.5 3 50.2 14.4 128 68.1 3.7 79 62.6 2.7 22 53.8 4.6 4 56.7 11.7 113 44.7 3.9 77 66.5 2.8 42 56.9 3.8 6 74.2 11.9 123 52.7 4.8 184 83.1 1.7 12 56.4 7.3 18 79.6 4 115 75.7 3.6 

2. Sometimes 33 16.4 2.1 10 30.9 5.2 3 49.8 14.4 52 30.9 3.7 46 36.5 2.8 19 46.2 4.6 3 43.3 11.7 130 50.9 3.7 38 33.5 2.8 30 41 3.8 2 25.8 11.9 101 46.9 4.8 37 16.9 1.7 8 39.4 7.3 2 6.9 2.8 33 22.6 3.6 

3. Never 1 0.5 0.4 2 5.5 2.3 . . . 2 1 0.6 1 0.8 0.6 . . . . . . 6 4.3 2.1 . . . 1 2.1 1.5 . . . 1 0.4 0.3 . . . 1 4.3 2.3 3 13.5 3 3 1.8 1 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-28  
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Market sells vegetables N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 187 98.6 0.6 31 88.9 3.2 6 100 0 171 94.6 1.5 119 95.3 1.2 38 92.9 2.3 6 86.7 7.9 223 88.9 2.5 113 98.5 0.7 70 94.5 2.3 8 100 0 204 88.8 2.9 218 98.8 0.5 20 95.7 2.3 19 82.1 4 144 95.9 1.3 

2. Sometimes 3 1.4 0.6 2 5.5 2.2 . . . 10 4.9 1.4 7 4.7 1.2 3 7.1 2.3 1 13.3 7.9 25 10.8 2.5 2 1.5 0.7 2 3.4 1.7 . . . 20 10.9 2.9 3 1.2 0.5 . . . 1 4.5 2.9 6 3.5 1.1 

3. Never . . . 2 5.5 2.3 . . . 1 0.5 0.4 . . . . . . . . . 1 0.3 0.3 . . . 1 2.1 1.5 . . . 1 0.3 0.3 . . . 1 4.3 2.3 3 13.5 3 1 0.6 0.5 

 
 Northeast Midwest South West 
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Market sells milk N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 20 9.7 1.8 7 19.4 3.7 . . . 31 17 3.2 12 9.1 1.9 2 4.7 1.9 1 13 7.5 2 0.7 0.5 11 9 2.1 9 11.6 2 2 25.8 9.3 22 11.4 2.9 13 6 1.1 2 11.2 5.7 1 4.5 3.2 11 6.3 1.7 

2. Sometimes 17 10.1 1.7 3 8.3 2.7 1 15.3 9.3 30 16.5 2.9 17 13.5 2.1 4 9.4 2.6 1 13.3 6.9 6 2 0.8 19 17.4 2.6 7 9 1.9 1 14.5 10.4 19 7.8 1.9 22 9.8 1.5 4 19.7 6.3 1 4.5 3.1 14 8 1.9 

3. Never 153 80.2 1.9 25 72.3 4.9 5 84.7 9.3 121 66.5 3.6 97 77.5 2.7 35 85.9 3.1 5 73.7 9.7 241 97.3 0.9 85 73.6 2.9 57 79.4 2.5 5 59.7 13.4 184 80.9 3 186 84.2 1.8 15 69.2 7.9 21 91 4.4 126 85.8 2.5 
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Market sells cheese N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 71 35.9 2.5 9 24.9 4.6 . . . 77 43.2 3.5 40 32 2.4 8 18.8 3.3 3 39.3 11.1 46 15.9 2.2 39 32.7 3.3 19 25.2 2.9 2 25.8 9.3 32 16 3.2 74 32.4 2.3 7 32.5 6.9 8 34.8 7.3 36 23 3.2 

2. Sometimes 48 25.7 2.1 11 32 4.7 4 60.8 15.3 43 21 2.8 31 23.8 2.3 5 11.8 2.9 . . . 40 16.1 2.7 28 24.6 3.2 9 11.6 2.2 1 14.5 10.4 54 19.5 2.8 49 22.5 2.3 5 21.3 5.4 5 22.4 5.3 39 24.7 4.1 

3. Never 71 38.4 2.4 15 43.1 5.4 2 39.2 15.3 62 35.8 4 55 44.2 2.9 28 69.4 4.1 4 60.7 11.1 163 68 3.3 48 42.7 3.4 45 63.2 3.2 5 59.7 13.4 139 64.5 4 98 45.1 2.4 9 46.2 8.2 10 42.8 6.5 76 52.4 3.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-29  

 
 Northeast Midwest South West 
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Market sells other dairy products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 32 15.7 2.1 6 16.6 3.5 . . . 43 22.9 3.5 14 10.9 2.1 3 7.1 2.3 1 13.3 6.9 12 5.2 1.7 21 16.8 2.6 12 15.4 2.3 1 11.3 6.5 27 11.8 2.5 33 15.2 1.6 1 6.9 5.3 1 4.5 3.2 21 14.6 3.2 

2. Sometimes 52 30.3 2.7 10 27.7 4.4 1 15.3 9.3 50 28.1 3.8 29 22.4 2.6 6 14.1 3 1 13 7.5 42 15.4 2.4 26 22.5 2.8 14 18 2.5 3 40.3 13.4 44 20.1 2.9 52 23 2.2 6 28.2 6.6 5 21.3 6 31 20 4.1 

3. Never 106 54.1 2.4 19 55.7 5.4 5 84.7 9.3 89 49 4 83 66.7 3 32 78.8 3.5 5 73.7 9.7 195 79.4 2.7 68 60.7 3 47 66.5 3 4 48.4 13.4 153 68.1 3.4 136 61.9 2.3 14 64.9 7.9 17 74.2 6.7 99 65.4 4.6 
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Market sells fish or seafood N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 30 14.1 2.1 2 5.5 2.1 . . . 26 12.7 2 7 5.8 1.6 2 4.7 1.8 . . . 8 2.8 0.9 12 10.2 2.1 7 9 1.9 2 25.8 9.3 25 9.8 2 68 29 2.2 4 19.7 6.3 5 22.4 6.7 29 19.2 3.1 

2. Sometimes 23 11.8 1.6 3 8.3 2.6 . . . 16 7.8 1.7 11 8.5 1.6 1 2.4 1.4 . . . 12 5.5 1.9 18 16.3 2.9 12 15.4 2.4 1 14.5 10.4 28 9.8 1.7 43 20.5 2.2 4 17 4.5 3 12.4 4.8 34 19.6 2.9 

3. Never 137 74.1 2.7 30 86.2 3.3 6 100 0 140 79.5 2.5 108 85.7 2.1 38 92.9 2.3 7 100 0 229 91.7 2 85 73.5 3.3 54 75.6 3.1 5 59.7 13.4 171 80.4 2.3 110 50.5 2.6 13 63.3 7 15 65.2 6.4 88 61.3 3.2 
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Market sells meat or poultry N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 86 45.7 2.1 16 45.9 5.7 4 69.4 11.9 90 49.5 3.6 66 53.9 3.1 16 39.1 4.7 2 26.6 9.8 76 29.3 2.9 67 57.5 3.2 27 36.1 3.6 3 37.1 9.5 73 32.7 4 101 45.2 2.2 8 39.4 7.3 4 16.9 5.3 55 37.7 3.9 

2. Sometimes 39 19.5 2.2 10 29.3 5 1 15.3 8.1 42 22.4 3.2 34 26 2.8 7 17.5 4.2 1 17.1 9.5 70 27 3.3 29 25.7 2.8 15 21.4 3.2 2 25.8 12.1 58 24.3 3.5 52 23.7 2.1 3 12.8 4.8 6 25.8 5.5 42 26.4 3.9 

3. Never 65 34.7 2.2 9 24.9 4.4 1 15.3 9.3 50 28.1 3.4 26 20.1 2.4 18 43.4 4.8 4 56.3 11.6 103 43.8 3.5 19 16.8 2.7 31 42.5 3.8 3 37.1 12.9 93 42.9 4.3 68 31.1 2.3 10 47.9 7.3 13 57.2 6.6 54 36 3.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-30  
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Market sells bread or rolls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 125 66 2.2 21 58.1 5.7 6 100 0 139 73.5 5 99 78.9 2.5 29 71.7 4.2 3 43.7 11.6 182 70.2 4.1 76 64.4 3 42 57.5 3.6 4 48.4 9 111 49.4 4.3 180 81.7 2 13 63.3 7.6 13 56.2 7.7 104 70.2 4.2 

2. Sometimes 36 18.4 2.2 7 22.6 5.1 . . . 25 17.7 5.2 21 16.4 2.3 9 21.2 3.8 3 43.3 11.7 45 21 3.7 26 24.3 3.2 15 19.8 2.9 2 25.8 11.9 69 32.5 4.3 26 11.8 1.6 4 19.7 6.1 2 9 4.5 31 20.4 3.7 

3. Never 29 15.6 2 7 19.4 4 . . . 18 8.8 1.8 6 4.8 1.1 3 7.1 2.3 1 13 7.5 22 8.8 2.1 13 11.3 2.4 16 22.6 3.1 2 25.8 12.1 44 18.1 2.7 15 6.5 1.3 4 17 4.9 8 34.8 6.2 16 9.4 2.3 

 
 Northeast Midwest South West 
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Market sells other baked goods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 127 65.1 2.3 21 59.7 5.6 6 100 0 139 73.5 5.1 96 76.3 2.9 30 74.1 4.1 2 30.4 10.8 187 72 3.8 76 64.3 3.3 44 60.1 3.5 3 37.1 9.5 113 50 4 180 81.6 1.8 14 67.5 7.4 13 56.2 7.7 100 61.6 4.5 

2. Sometimes 36 20.4 1.8 7 21 4.6 . . . 28 17.4 3.5 24 19 2.7 10 23.5 3.9 4 56.7 11.6 38 16.4 3.3 24 22.6 3.4 17 21.9 2.8 4 51.6 9 64 29.2 4 33 14.7 1.7 3 15.4 5.8 2 9 4.5 35 29.1 4.7 

3. Never 27 14.5 1.8 7 19.4 4 . . . 15 9.2 2.5 6 4.7 1.4 1 2.4 1.4 1 13 7.5 23 11.6 2.9 15 13.1 2.2 12 18 3.1 1 11.3 6.5 47 20.8 2.9 8 3.8 0.9 4 17 4.9 8 34.8 6.2 16 9.3 2.2 
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SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Market sells juice or cider N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 47 27.3 3.6 3 8.3 2.6 . . . 34 16.6 2.6 15 12 2.1 4 9.4 2.4 1 13 7.5 17 7.2 2 13 10.8 2.3 6 7.7 1.7 2 22.6 8.4 20 8.2 2 59 25.2 2.2 6 28.2 6.7 6 25.8 6.4 28 18.7 2.6 

2. Sometimes 89 46.1 2.8 14 40.3 5 1 15.3 8.1 95 52 3.7 68 53 3.5 13 31.6 4.3 2 30 11 88 35 3.3 48 40.6 3.1 14 18.8 2.9 2 29 12.8 64 26.4 4.2 88 40 2.4 5 26.6 6.5 6 25.9 7 42 24 3.4 

3. Never 54 26.7 2.2 18 51.4 5.5 5 84.7 8.1 53 31.4 3.8 43 35 3.1 24 59 4.8 4 57 11.6 144 57.8 3.3 54 48.5 3.3 53 73.5 3.1 4 48.4 13.4 140 65.4 4.5 74 34.8 2.5 10 45.2 7 11 48.3 7.3 81 57.3 3.3 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-31  

 
 Northeast Midwest South West 
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Market sells prepared food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 60 31.6 2 10 29.3 5.3 4 65.1 14 85 45.5 4.4 45 35.4 3.1 14 33 4 . . . 73 25.7 2.9 49 42.5 3.3 21 27.8 3 3 40.3 13.4 73 29.2 3.2 157 71.7 2.3 13 63.3 7.6 13 57.2 7.1 84 55 4.4 

2. Sometimes 56 30 2.3 15 43.1 5 1 15.3 8.1 41 25.7 3.5 48 37.9 3 15 35.3 4.2 4 56.7 11.7 77 31.9 3.4 35 30.9 3.1 19 25.2 3 2 25.8 11.9 64 30.2 3.8 45 19.8 1.9 3 15.4 6.2 1 3.5 2.1 34 23.5 4.2 

3. Never 74 38.3 2.3 10 27.7 4.5 1 19.6 13.6 55 28.9 2.9 33 26.7 3.1 12 31.7 4.5 3 43.3 11.7 99 42.4 3.7 31 26.6 2.8 33 46.9 3.5 3 33.9 9 87 40.6 3.8 19 8.5 1.4 5 21.3 4.9 9 39.3 7 33 21.5 3.6 
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Market sells non-food items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 79 38.5 3.4 20 55.3 5.1 3 45.5 13.8 104 58.2 3.7 71 56.7 3.5 25 61.3 4.5 2 30.4 11.1 141 55.9 3.6 71 62.7 3.2 35 48 3.8 3 37.1 13 109 45.7 4 147 66 2 13 60.6 7 12 52.7 6.5 107 72.1 3.7 

2. Sometimes 79 40.5 2.5 12 36.4 5.2 3 54.5 13.8 61 33.5 3.6 48 37.8 3.5 14 34 4.4 4 56.3 11.6 95 40.2 3.7 34 29.2 3.1 26 34 3.4 5 62.9 13 85 37.5 3.5 42 18.8 2 6 30.8 6.7 3 12.5 4.8 28 18.5 3.6 

3. Never 32 21.1 3.9 3 8.3 2.6 . . . 17 8.3 1.9 7 5.6 1.5 2 4.7 1.9 1 13.3 6.9 12 3.9 1.1 10 8 1.8 12 18 3.1 . . . 30 16.8 3.7 32 15.3 1.8 2 8.5 3.2 8 34.8 6.7 16 9.4 2.3 
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Market sells plants and seeds N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 19 25.5 4.4 5 42.4 9.8 1 28.2 19.5 29 41.2 5.8 11 34.6 6.4 4 30.6 7.8 . . . 31 22.9 4.5 9 30.8 6.2 7 28.3 6.7 . . . 34 31.9 5.8 35 37.4 3.4 3 29.3 8.7 3 47.9 14.7 27 41.2 6.7 

2. Sometimes 33 50.7 4.2 5 42.4 9.7 1 22 12 38 42.7 6.9 21 61.9 5.9 9 57.2 7.8 1 100 0 69 58.2 5.6 19 65.6 6.4 10 36.7 6.2 1 100 0 44 43.7 6.3 21 23 3.2 5 60.9 9.7 3 52.1 14.7 25 42.3 8.9 

3. Never 17 23.8 3.3 2 15.2 5.7 2 49.7 19.1 12 16.1 4.8 1 3.6 2.7 2 12.1 4.7 . . . 23 18.8 4.2 1 3.6 2.8 9 35 6.4 . . . 18 24.4 5.7 34 39.5 2.4 1 9.8 5.2 . . . 10 16.5 5.5 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-32  

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Allowed to sell own produce only N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 138 73.1 2.1 22 64 5 5 84.7 9.3 105 59.3 4.3 87 70.3 2.8 24 58.5 4.5 5 70 11 155 62.3 3.5 64 54.3 3 54 74 3.3 3 40.3 13.3 139 66.5 3.4 176 79 2 19 91.5 3.2 16 69.7 5.9 101 65.6 4.2 

2. No 52 26.9 2.1 13 36 5 1 15.3 9.3 75 40.7 4.3 39 29.7 2.8 17 41.5 4.5 2 30 11 94 37.7 3.5 51 45.7 3 19 26 3.3 5 59.7 13.3 84 33.5 3.4 45 21 2 2 8.5 3.2 7 30.3 5.9 50 34.4 4.2 
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Farm inspections used N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 104 50.4 3.7 11 30.4 4.5 2 34.9 14.3 90 47.9 4.1 58 47.6 3.5 16 37.7 4.5 2 26.6 9.8 68 25 3.2 75 65.1 3.4 46 63.4 3.6 4 51.6 13.4 129 62.4 3.4 161 71.4 2.1 13 63.3 7 15 66.3 5.5 79 53.1 5 

2. No 86 49.6 3.7 24 69.6 4.5 4 65.1 14.3 91 52.1 4.1 68 52.4 3.5 25 62.3 4.5 5 73.4 9.8 181 75 3.2 40 34.9 3.4 27 36.6 3.6 4 48.4 13.4 93 37.6 3.4 60 28.6 2.1 8 36.7 7 8 33.7 5.5 72 46.9 5 
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Only sells local products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 132 71.7 2.5 25 72.3 4.7 5 85.1 7.9 121 65 4.1 88 71.1 3 28 67.9 4.2 5 74 9.9 167 65.5 3.7 82 69.9 3.1 50 69.1 3.6 4 51.6 13.4 153 70.1 3.4 113 50.9 2.3 16 78.7 5.5 10 42.8 5.9 72 50.6 4 

2. No 58 28.3 2.5 10 27.7 4.7 1 14.9 7.9 60 35 4.1 37 28.9 3 13 32.1 4.2 2 26 9.9 81 34.5 3.7 33 30.1 3.1 23 30.9 3.6 4 48.4 13.4 70 29.9 3.4 108 49.1 2.3 5 21.3 5.5 13 57.2 5.9 79 49.4 4 
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Producers required to report sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 49 29.4 3.2 3 8.3 2.6 2 34.5 14 18 10.7 2.7 26 21.1 2.7 6 14.1 3.1 1 13.3 7.9 19 6.1 1.2 34 28 2.7 16 20.6 2.8 . . . 37 16.3 2.7 97 43.9 2.2 12 59 7.8 15 66.2 7.6 70 45.2 4.7 

2. No 141 70.6 3.2 32 91.7 2.6 4 65.5 14 163 89.3 2.7 100 78.9 2.7 35 85.9 3.1 6 86.7 7.9 230 93.9 1.2 81 72 2.7 57 79.4 2.8 8 100 0 186 83.7 2.7 124 56.1 2.2 9 41 7.8 8 33.8 7.6 81 54.8 4.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-33  
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Limited number of vendors  

allowed to sell same items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 147 79.8 2 19 54.1 5.7 3 54.5 13.8 120 66.3 4.1 66 52.5 2.9 16 37.7 4.3 4 52.6 11.8 96 35.2 3.3 65 54.3 3.1 35 46.6 3.2 2 29 12.8 91 41.4 3.8 169 76.5 2 12 59 7.8 17 76.2 5.8 88 57.9 5.1 

2. No 43 20.2 2 16 45.9 5.7 3 45.5 13.8 61 33.7 4.1 60 47.5 2.9 25 62.3 4.3 3 47.4 11.8 153 64.8 3.3 50 45.7 3.1 38 53.4 3.2 6 71 12.8 132 58.6 3.8 52 23.5 2 9 41 7.8 6 23.8 5.8 63 42.1 5.1 
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Limited range of items sold N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 18.6 2.4 12 33.2 4.5 1 19.6 13.6 36 19.5 3.1 34 27.3 2.7 14 34 4.3 2 30.3 11.6 95 39 3.8 29 24.2 3.1 26 35.5 3.7 4 51.6 13.4 78 32.7 3.5 47 21.9 2.2 3 15.4 5.4 8 35.9 7.7 50 33.3 3.6 

2. No 158 81.4 2.4 23 66.8 4.5 5 80.4 13.6 145 80.5 3.1 92 72.7 2.7 27 66 4.3 4 69.7 11.6 154 61 3.8 86 75.8 3.1 47 64.5 3.7 4 48.4 13.4 144 67.3 3.5 174 78.1 2.2 18 84.6 5.4 15 64.1 7.7 101 66.7 3.6 
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Certain growing practices required N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 35 17.3 2 5 13.8 3.3 1 19.6 13.6 43 23 3 20 15.3 2.5 5 12.8 3.2 1 13.3 6.9 32 13 2.8 20 17.5 2.7 21 29.9 3.2 . . . 27 11.8 2.4 37 16 1.5 6 30.8 7.9 6 26.9 7.3 43 29.6 3.8 

2. No 155 82.7 2 30 86.2 3.3 5 80.4 13.6 138 77 3 106 84.7 2.5 36 87.2 3.2 6 86.7 6.9 216 87 2.8 95 82.5 2.7 52 70.1 3.2 8 100 0 196 88.2 2.4 184 84 1.5 15 69.2 7.9 17 73.1 7.3 108 70.4 3.8 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-34  
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Total Sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. <= $500 32 15.5 2.1 12 34.8 5.3 2 34.5 14 47 26.6 3.5 11 8.6 1.9 8 18.8 3.5 3 43.3 11.7 35 11.6 1.6 9 8.4 2.1 16 21.9 3.2 1 11.3 6.5 36 20.2 3.9 21 8.6 1.4 8 34.1 7.2 5 21.3 4.8 16 9 2.1 

2. $501 - $5000 12 7.5 1.6 2 5.5 2.3 1 15.3 9.3 15 7.3 1.5 20 16.2 2.4 4 9.4 2.5 1 13.3 7.9 43 19.9 3.1 7 5.6 1.5 9 13.4 2.8 2 25.8 11.9 22 7.4 1.4 14 6.8 1.4 1 6.9 4.7 1 4.5 3.2 14 10.2 3.3 

3. $5001 - $25000 40 20.6 2.1 6 16.6 3.8 3 50.2 14.4 19 11.1 2.9 14 11.2 2.2 8 19.8 3.8 . . . 39 18 3.2 19 16.2 2.6 14 18.6 2.7 . . . 38 15.3 2.9 28 12.2 1.6 . . . 1 4.5 2.9 26 14.9 2.6 

4. $25001 - $100000 60 31.8 2.4 7 19.4 3.8 . . . 47 24.8 3.7 25 18.9 2.5 8 19.8 3.7 1 17.1 9.5 54 22.9 2.9 27 23.1 2.9 16 20.9 2.5 3 37.1 13 47 20.1 3.2 55 25 2.2 1 6.9 5.3 7 29.3 6.9 38 27.6 4.1 

5. > $100000 47 24.7 2.2 8 23.7 4.5 . . . 54 30.1 3.5 57 45.1 3.2 13 32.1 4.4 2 26.3 9.7 79 27.6 2.7 53 46.7 3.7 19 25.2 3.3 2 25.8 9.3 85 37 3.6 103 47.3 2.4 11 52.1 7.2 9 40.4 5.9 59 38.3 4.1 
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Total operating budget N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. <= $1000 25 13.8 1.7 14 40.3 5.1 4 69.8 11.2 67 38.3 3.6 16 12.2 2.1 17 41.5 4.5 6 86.7 6.9 121 51.7 3.9 18 15.9 2.7 18 24.6 3.4 4 48.4 13.4 87 39.7 4.3 23 10.2 1.5 7 32.5 7.4 7 30.3 5.9 45 29.8 4.2 

2. $1001 - $5000 42 26.4 3.6 9 26.5 4.3 2 30.2 11.2 56 31.1 3.6 42 33.2 2.7 14 34 4.4 . . . 68 26.7 3.3 27 22.1 3.1 23 31.3 3.4 . . . 53 23.4 3.5 41 17.6 1.8 3 15.4 5.4 5 21.4 6.6 36 24.6 4.5 

3. $5001 - $25000 75 36.2 3.1 7 19.4 3.8 . . . 39 19.1 3.1 37 29.1 2.9 6 14.1 3.2 . . . 46 16.7 2.2 46 40.3 3.6 18 22.9 2.7 . . . 47 20.3 3.1 71 32 2.5 5 23.9 6.6 4 16.9 5.1 42 23.9 3.2 

4. $25001 - $100000 38 19 2 4 11.1 3 . . . 13 8.2 2.7 21 16.8 2.4 4 10.4 3 1 13.3 6.9 15 4.9 1.1 19 17.2 2.9 9 12.8 2.7 2 25.8 12.1 28 12.1 2.8 70 32.9 2.3 6 28.2 6.8 4 17.9 5.7 25 18.9 5.3 

5. > $100000 11 4.6 1.1 1 2.8 1.6 . . . 7 3.4 1.2 11 8.7 1.9 . . . . . . . . . 5 4.5 1.5 6 8.4 2.2 2 25.8 9.3 13 4.5 1.2 16 7.2 1.3 . . . 3 13.5 5.3 5 2.8 1.2 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Funded by vendor fees N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 168 87.8 1.5 26 75.1 4.4 6 100 0 152 83.9 2.9 116 92 1.8 35 85.9 3 6 87 7.5 194 76.8 3.3 102 87.8 2.2 56 76.8 3 6 77.4 8 180 78.4 3.4 212 96.3 1 18 87.2 4.4 16 69.7 5.9 133 87.8 3 

2. No 22 12.2 1.5 9 24.9 4.4 . . . 29 16.1 2.9 10 8 1.8 6 14.1 3 1 13 7.5 55 23.2 3.3 13 12.2 2.2 16 23.2 3 2 22.6 8 43 21.6 3.4 8 3.7 1 3 12.8 4.4 7 30.3 5.9 17 12.2 3 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-35  
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Funded by state government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 60 29.5 2.6 1 2.8 1.5 2 34.5 14 9 6.3 2.6 12 9.8 2.1 3 7.1 2.8 . . . 6 1.9 0.7 15 12.3 2.4 15 20.1 3 5 59.7 13.4 41 17 2.6 7 3.2 0.9 2 11.2 5.7 1 4.5 2.9 10 9.9 3.9 

2. No 130 70.5 2.6 34 97.2 1.5 4 65.5 14 172 93.7 2.6 114 90.2 2.1 38 92.9 2.8 7 100 0 243 98.1 0.7 100 87.7 2.4 57 79.9 3 3 40.3 13.4 182 83 2.6 213 96.8 0.9 19 88.8 5.7 22 95.5 2.9 141 90.1 3.9 
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Funded by local government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 83 41 3.2 6 16.6 3.7 2 30.6 11.9 25 12.3 2.2 38 30.2 2.6 4 10.4 3 . . . 54 19.5 2.2 35 30.2 3.3 27 37.9 3.5 1 11.3 6.5 70 30.7 3.4 37 16.9 1.9 5 23.9 7 6 25.9 5.1 31 22.4 3.7 

2. No 107 59 3.2 29 83.4 3.7 4 69.4 11.9 156 87.7 2.2 88 69.8 2.6 37 89.6 3 7 100 0 195 80.5 2.2 80 69.8 3.3 45 62.1 3.5 7 88.7 6.5 153 69.3 3.4 183 83.1 1.9 16 76.1 7 17 74.1 5.1 120 77.6 3.7 
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Funded by farmers market association N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 44 23.3 1.9 6 16.6 3.5 . . . 19 13 3.4 9 7 1.4 2 4.7 1.8 . . . 14 5.7 1.6 25 22.2 2.8 16 22.9 3.5 1 11.3 5.8 33 15.8 3.2 44 17.7 1.6 3 12.8 3.9 3 12.5 5 20 14.1 3.6 

2. No 146 76.7 1.9 29 83.4 3.5 6 100 0 162 87 3.4 117 93 1.4 39 95.3 1.8 7 100 0 235 94.3 1.6 90 77.8 2.8 56 77.1 3.5 7 88.7 5.8 190 84.2 3.2 176 82.3 1.6 18 87.2 3.9 20 87.5 5 131 85.9 3.6 
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Funded by government grants N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 73 38.1 2.1 6 16.6 3.5 1 14.9 7.9 8 5.8 2.5 37 29.2 2.8 12 28.3 3.8 . . . 27 11.7 2.6 42 37.5 3.3 20 28.7 3.5 2 22.6 8 34 15.4 4.2 30 13.9 1.7 4 19.7 4.2 1 4.5 2.9 20 15.7 3.5 

2. No 117 61.9 2.1 29 83.4 3.5 5 85.1 7.9 173 94.2 2.5 89 70.8 2.8 29 71.7 3.8 7 100 0 222 88.3 2.6 73 62.5 3.3 52 71.3 3.5 6 77.4 8 189 84.6 4.2 190 86.1 1.7 17 80.3 4.2 22 95.5 2.9 131 84.3 3.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-36  
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Funded by private grants N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 73 36.1 3.1 8 23.7 4.5 2 39.2 15.3 17 8.4 1.6 47 37.8 3 9 22.2 3.8 . . . 29 12.2 2.2 38 33 2.8 15 20.4 3 3 37.1 9.4 20 8.4 2.1 36 16.2 1.9 4 19.7 6.3 3 13.5 4.8 14 10.5 3.4 

2. No 117 63.9 3.1 27 76.3 4.5 4 60.8 15.3 162 91.6 1.6 79 62.2 3 32 77.8 3.8 7 100 0 220 87.8 2.2 77 67 2.8 57 79.6 3 5 62.9 9.4 203 91.6 2.1 184 83.8 1.9 17 80.3 6.3 20 86.5 4.8 136 89.5 3.4 
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Funded by fundraisers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 79 40.6 2.6 9 24.9 4.3 1 14.9 7.9 39 21 3.4 48 38.2 3.3 13 31.6 4.3 . . . 45 16.9 2.7 52 44.2 3.4 26 34.7 3.5 2 25.8 9 50 25.3 4 56 25.8 2.1 4 19.7 6.3 4 16.9 5.2 43 26.7 4.2 

2. No 111 59.4 2.6 26 75.1 4.3 5 85.1 7.9 142 79 3.4 78 61.8 3.3 28 68.4 4.3 7 100 0 204 83.1 2.7 63 55.8 3.4 46 65.3 3.5 6 74.2 9 172 74.7 4 163 74.2 2.1 17 80.3 6.3 19 83.1 5.2 108 73.3 4.2 
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Funded by sponsorships N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 70 35.6 2.3 12 33.2 4.7 . . . 50 26.4 3.8 51 40.9 3.2 13 31.6 4 3 39.3 11.1 82 31.1 3.3 43 36.8 3.5 25 34.8 4.2 2 22.6 8 56 22 3.2 66 30.4 2.1 7 32.5 7.5 6 26.9 6.6 46 29 3.6 

2. No 120 64.4 2.3 23 66.8 4.7 6 100 0 131 73.6 3.8 75 59.1 3.2 28 68.4 4 4 60.7 11.1 167 68.9 3.3 72 63.2 3.5 47 65.2 4.2 6 77.4 8 167 78 3.2 154 69.6 2.1 14 67.5 7.5 17 73.1 6.6 104 71 3.6 
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Funded by trade association N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 8.4 1.3 2 5.5 2.3 1 15.3 9.3 12 5.9 1.2 13 10.3 2 2 4.7 1.9 1 13.3 7.9 38 13.9 2.4 8 6.5 1.6 3 3.9 1.3 1 11.3 6.5 21 8.7 2.1 20 9.2 1.4 3 18.1 5.8 2 9 4.4 19 10.7 2.4 

2. No 172 91.6 1.3 33 94.5 2.3 5 84.7 9.3 169 94.1 1.2 113 89.7 2 39 95.3 1.9 6 86.7 7.9 211 86.1 2.4 106 93.5 1.6 69 96.1 1.3 7 88.7 6.5 202 91.3 2.1 199 90.8 1.4 18 81.9 5.8 21 91 4.4 132 89.3 2.4 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-37  
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Funded by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 1.1 0.6 . . . . . . 4 2 0.9 3 2.2 0.9 . . . . . . 7 2.3 0.8 1 0.9 0.6 2 2.6 1 . . . . . . 4 1.8 0.7 1 4.3 2.7 1 4.5 2.9 4 4.1 2.5 

2. No 186 98.9 0.6 34 100 0 6 100 0 177 98 0.9 122 97.8 0.9 41 100 0 7 100 0 241 97.7 0.8 114 99.1 0.6 69 97.4 1 8 100 0 219 100 0 215 98.2 0.7 20 95.7 2.7 22 95.5 2.9 145 95.9 2.5 
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Funded by individual donation N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 1.6 0.7 2 5.5 2.2 . . . 5 4.3 2.7 4 3.2 0.8 2 5.7 2.6 . . . 6 2 0.8 5 4.4 1.4 4 5.1 1.5 1 11.3 5.8 5 1.6 0.7 3 1.3 0.6 1 4.3 2.3 1 4.5 3.2 6 5.7 3.3 

2. No 188 98.4 0.7 33 94.5 2.2 6 100 0 177 95.7 2.7 123 96.8 0.8 39 94.3 2.6 7 100 0 244 98 0.8 110 95.6 1.4 69 94.9 1.5 7 88.7 5.8 223 98.4 0.7 217 98.7 0.6 20 95.7 2.3 22 95.5 3.2 147 94.3 3.3 
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Payment by vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Flat fee 116 65.8 3.4 19 70.4 4.9 3 100 0 116 86.3 3.5 92 85.6 2.7 26 87 3.5 5 85.1 8.7 136 86.7 2.5 62 66.5 3.6 37 66.3 3.3 6 87.3 7.4 107 73.7 3.9 117 62.9 2.2 9 50 7.9 6 33.9 7.4 67 65.2 5.6 

2. Percentage of sales 4 2.1 0.8 . . . . . . 1 0.7 0.6 3 2.9 1.2 . . . . . . 1 0.6 0.5 19 18.5 3 5 8.4 2.1 . . . 5 3.2 1.3 51 26 1.9 5 27.4 7.4 7 42.9 8.3 25 22.7 4.2 

3. Both 8 8.7 3 1 3.7 2.1 . . . 1 0.7 0.6 3 2.6 1.1 . . . . . . . . . 7 7.2 2 2 3.4 1.4 . . . 2 1.1 0.7 15 8.2 1.5 3 17.7 6.8 2 10.9 5.2 4 3.5 1.6 

4. Vendors did not pay to  

participate in this farmers market 18 11.1 1.5 6 22.2 4.5 . . . 13 11 3.4 6 5.9 1.8 3 9.7 3.1 1 14.9 8.7 21 11.6 2.3 6 6.6 1.9 12 20.2 2.9 1 12.7 7.4 24 15.5 2.5 1 0.6 0.4 1 4.9 3.1 2 12.3 5.4 6 8.6 4 

5. Fee based on space rented 21 11.1 1.4 . . . . . . 2 1.3 0.8 2 2.1 1.1 . . . . . . 1 0.5 0.4 1 1.1 0.8 . . . . . . 5 3.3 1.3 2 1.2 0.6 . . . . . . . . . 

91. Other (Please specify) 2 1.2 0.6 1 3.7 2 . . . . . . 1 1 0.7 1 3.2 1.9 . . . 1 0.6 0.5 . . . 1 1.7 0.9 . . . 1 3.2 3.2 2 1.2 0.6 . . . . . . . . . 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-38  

 
 Northeast Midwest South West 
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Availability of credit/debit machine N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 105 54.2 3 12 36.4 5.5 1 19.6 13.6 22 12.7 2.8 83 67.1 3.1 15 37.8 4.6 . . . 15 5 1.2 86 75.6 3.2 27 36.6 3.9 4 51.6 13.4 24 8.4 1.4 98 46.2 2.2 6 28.2 6.7 2 8 3.6 16 9.3 2 

2. No 85 45.8 3 23 63.6 5.5 5 80.4 13.6 159 87.3 2.8 43 32.9 3.1 26 62.2 4.6 7 100 0 233 95 1.2 29 24.4 3.2 46 63.4 3.9 4 48.4 13.4 199 91.6 1.4 123 53.8 2.2 15 71.8 6.7 21 92 3.6 135 90.7 2 
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Respondent knows that farmers  

markets can participate in SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 187 98.4 0.7 34 100 0 5 84.7 8.1 151 83.8 3.2 125 99.4 0.3 40 97.6 1.3 3 43.3 11.6 186 67.9 3.6 115 100 0 66 90.2 2.2 8 100 0 167 73.9 3.8 219 99.2 0.4 20 95.7 2.3 18 79.7 5.6 122 79.5 3.4 

2. No 3 1.6 0.7 . . . 1 15.3 8.1 29 16.2 3.2 1 0.6 0.3 1 2.4 1.3 4 56.7 11.6 63 32.1 3.6 . . . 7 9.8 2.2 . . . 56 26.1 3.8 2 0.8 0.4 1 4.3 2.3 5 20.3 5.6 29 20.5 3.4 
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SNAP participation decision  

made by state/local government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 33 16.1 2 10 34.7 6 . . . 34 20.6 3.3 27 21.9 2.9 6 14.8 3.6 . . . 50 28.5 4 47 40.9 3.5 19 29.7 3.2 1 16.3 11.8 50 27.2 3.6 52 23.6 2.1 4 20.6 5.8 6 33.7 7.3 31 27.9 4.7 

2. No 154 83.9 2 21 65.3 6 5 100 0 112 79.4 3.3 94 78.1 2.9 33 85.2 3.6 3 100 0 129 71.5 4 66 59.1 3.5 45 70.3 3.2 6 83.7 11.8 114 72.8 3.6 159 76.4 2.1 16 79.4 5.8 12 66.3 7.3 84 72.1 4.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-39  
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SNAP participation decision  

made by umbrella organization N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 82 44 2 7 22.2 4.4 . . . 23 16.1 3.7 34 27.8 3.3 6 14.8 3.2 1 30 16.5 30 16.9 3.1 21 19.1 2.7 16 25.3 3.2 1 16.3 8.9 24 18.7 4.2 80 36.9 1.7 3 16.9 6.6 6 32.5 7.7 31 26.4 4.2 

2. No 105 56 2 26 77.8 4.4 5 100 0 124 83.9 3.7 86 72.2 3.3 33 85.2 3.2 2 70 16.5 152 83.1 3.1 90 80.9 2.7 48 74.7 3.2 6 83.7 8.9 140 81.3 4.2 133 63.1 1.7 16 83.1 6.6 12 67.5 7.7 86 73.6 4.2 
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SNAP participation decision made by board N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 56 29.5 2 14 45.7 5.1 3 63.9 14.9 43 30.8 4.8 65 54 3 17 43.1 4.8 . . . 56 28.5 3.1 72 63.5 3.5 33 51.1 3.7 3 41.8 9.8 62 44.9 4.5 105 49.3 2.4 11 54.4 6.3 7 39.4 7.2 51 38 5 

2. No 131 70.5 2 18 54.3 5.1 2 36.1 14.9 102 69.2 4.8 57 46 3 22 56.9 4.8 3 100 0 125 71.5 3.1 41 36.5 3.5 31 48.9 3.7 4 58.2 9.8 102 55.1 4.5 107 50.7 2.4 9 45.6 6.3 11 60.6 7.2 66 62 5 
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SNAP participation decision  

made by third party N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 23 11.4 1.3 2 6 2.4 1 17.6 9.4 6 3.7 1.4 12 9.8 2 1 2.5 1.4 . . . 9 6.8 2.8 9 8 2 6 8.9 2.1 . . . 8 3.9 1.3 3 1.2 0.5 . . . 1 5.6 4 3 2.4 1.3 

2. No 163 88.6 1.3 30 94 2.4 4 82.4 9.4 139 96.3 1.4 108 90.2 2 38 97.5 1.4 3 100 0 171 93.2 2.8 103 92 2 58 91.1 2.1 7 100 0 156 96.1 1.3 207 98.8 0.5 20 100 0 17 94.4 4 110 97.6 1.3 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-40  

 
 Northeast Midwest South West 
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SNAP participation decision  

made by market itself N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 118 59.4 4.2 31 92.5 3.7 4 76.9 16.1 100 65.3 4.2 102 83.6 2 33 87.3 3.1 3 100 0 125 69.3 3.7 83 73.8 3.3 47 75.8 3.2 4 54.6 8.8 105 67.5 3.7 146 67.5 1.9 17 83.9 5.6 13 71.9 8.1 77 68.7 4.8 

2. No 66 40.6 4.2 2 7.5 3.7 1 23.1 16.1 46 34.7 4.2 20 16.4 2 5 12.7 3.1 . . . 53 30.7 3.7 29 26.2 3.3 15 24.2 3.2 3 45.4 8.8 56 32.5 3.7 66 32.5 1.9 3 16.1 5.6 5 28.1 8.1 37 31.3 4.8 
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SNAP participation decision made by vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 65 38.4 3.2 19 55.6 5.5 4 76.9 16.1 108 72.4 4.5 52 41.8 3.2 17 44.6 5 1 30.7 14 120 68.2 3.2 51 44.8 3.1 35 56.6 4 5 70.9 10 100 63.7 5 43 20 1.8 6 26.7 5.4 3 15.6 5.4 57 49.1 4.8 

2. No 120 61.6 3.2 14 44.4 5.5 1 23.1 16.1 38 27.6 4.5 70 58.2 3.2 22 55.4 5 2 69.3 14 61 31.8 3.2 62 55.2 3.1 28 43.4 4 2 29.1 10 62 36.3 5 168 80 1.8 14 73.3 5.4 15 84.4 5.4 60 50.9 4.8 
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SNAP participation decision  

made by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 2.4 0.9 . . . . . . 8 7.5 3.3 5 4.4 1.4 2 5.1 2 . . . 8 4.1 1.3 3 2.8 1.2 . . . 1 16.3 11.8 4 2 0.9 4 2 0.7 . . . 4 22.5 7.1 8 6.3 2.1 

2. No 172 97.6 0.9 30 100 0 5 100 0 134 92.5 3.3 112 95.6 1.4 36 94.9 2 3 100 0 167 95.9 1.3 104 97.2 1.2 61 100 0 6 83.7 11.8 153 98 0.9 196 98 0.7 18 100 0 14 77.5 7.1 107 93.7 2.1 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 
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Vendors learn of SNAP participation  

through informal conversations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 144 74.4 5 9 90 5.1 . . . 72 69.2 5.5 95 78.2 2.2 16 89.4 4.2 . . . 90 64.4 3.8 82 74.1 2.9 22 84.6 4.2 . . . 76 63.8 3.9 132 62.4 2.1 9 91.6 4.6 1 100 0 42 58.1 6.1 

2. No 28 21 5.2 1 10 5.1 . . . 18 17.3 4.4 21 17.5 2 1 5.3 3 . . . 32 21.2 3.4 26 24 2.8 4 15.4 4.2 . . . 29 22.7 3.8 68 33.9 2 1 8.4 4.6 . . . 21 24.5 4.4 

3. N/A 10 4.6 1.1 . . . 1 100 0 17 13.5 3.2 5 4.3 1.4 1 5.3 3 . . . 22 14.4 2.5 2 2 1 . . . . . . 22 13.5 2.9 9 3.7 0.9 . . . . . . 15 17.4 4.3 
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Vendors learn of SNAP participation  

through official meetings N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 127 68.5 2.4 6 60 8.7 1 100 0 52 52.9 6.1 98 81.3 2.6 11 60.6 7 . . . 51 39.1 4.4 91 80.2 2.9 23 85.2 3.9 . . . 59 54 4.9 96 46.5 2.3 8 83.1 6.4 . . . 28 41.8 7 

2. No 47 26.9 2.6 3 30 8 . . . 37 32.2 5 21 16.9 2.6 5 28.8 6.7 . . . 58 40.8 4 18 15.6 2.7 4 14.8 3.9 . . . 38 28.7 4.2 96 47.2 2.3 2 16.9 6.4 1 100 0 36 41 5.7 

3. N/A 10 4.5 1.1 1 10 5.7 . . . 19 15 3.4 2 1.8 1 2 10.6 4.1 . . . 30 20 3.1 4 4.2 1.6 . . . . . . 28 17.2 3.4 15 6.3 1.2 . . . . . . 15 17.2 4.3 
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Vendors learn of SNAP participation through memos N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 128 73.1 2.2 5 55.6 9.4 . . . 25 26.5 4.8 86 73.2 3.1 5 28.8 6.7 . . . 33 24.2 4.1 69 61.1 3.4 16 61.5 5.2 . . . 27 27.3 5 141 68.8 2.1 7 69.5 9.8 . . . 28 44.3 6.6 

2. No 39 22.1 2 3 33.3 9 . . . 56 54.8 5 27 22.4 2.9 11 60.6 7 . . . 79 55 4.4 38 33.8 3.2 9 34.6 5.2 . . . 71 55.2 4.4 48 23.4 2 3 30.5 9.8 1 100 0 38 41.4 5.3 

3. N/A 10 4.8 1.1 1 11.1 6.3 1 100 0 23 18.7 3.9 5 4.4 1.5 2 10.6 4.1 . . . 32 20.8 2.9 5 5.1 1.7 1 3.8 2.2 . . . 28 17.6 3.5 17 7.8 1.1 . . . . . . 13 14.3 3.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-42  

 
 Northeast Midwest South West 
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Vendors learn of SNAP participation  

through printed materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 152 77.2 5.1 5 55.6 9.2 . . . 40 39.6 5.1 107 88 2.1 14 78.8 5.6 . . . 56 42.2 4.3 99 88 2.2 14 58.3 5.4 . . . 52 44.3 5.1 159 73.8 1.8 8 77.9 9.2 1 100 0 40 55 6.3 

2. No 25 19.4 5.2 3 33.3 8.8 . . . 39 38.7 4.4 12 9.7 2 3 15.9 4.9 . . . 55 37.4 4.1 10 8.9 2 10 41.7 5.4 . . . 52 40.2 4.1 46 22.9 1.6 2 22.1 9.2 . . . 31 32.6 5.3 

3. N/A 7 3.4 1 1 11.1 6.3 1 100 0 26 21.7 4.2 3 2.4 1 1 5.3 3 . . . 31 20.3 2.7 3 3.1 1.3 . . . . . . 25 15.6 3.3 8 3.3 0.8 . . . . . . 12 12.5 3.5 

 
 Northeast Midwest South West 
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Vendors learn of SNAP participation through other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 6 5.3 1.6 . . . . . . 5 4.6 1.4 4 4.1 1.5 . . . . . . . . . . . . 1 3.8 2.2 . . . . . . 4 1.8 0.7 . . . . . . 4 4.5 2.1 

2. No 127 77.5 2.2 7 100 0 . . . 67 71.6 4.4 81 76.9 3.3 17 94.7 3 . . . 100 77.1 2.9 82 81.6 3.1 24 92.3 3.1 . . . 93 83.1 3.3 149 82.1 2 10 100 0 1 100 0 54 75 4.9 

3. N/A 31 17.1 2.4 . . . 1 100 0 26 23.8 3.9 19 19 2.9 1 5.3 3 . . . 33 22.9 2.9 18 18.4 3.1 1 3.8 2.2 . . . 26 16.9 3.3 32 16.1 1.9 . . . . . . 18 20.5 4.4 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation  

through printed materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 170 91.2 1.5 10 100 0 1 100 0 29 33.8 7.6 113 92.2 1.7 14 78.8 5.5 . . . 43 34.1 4.6 98 87 2.3 16 61.5 5.6 . . . 31 27.9 4.6 183 86.5 1.7 10 100 0 . . . 18 23.8 5.8 

2. No 11 7.1 1.4 . . . . . . 39 35.9 5.9 9 7 1.8 3 15.9 4.9 . . . 60 41.2 4.4 13 11.1 2 8 30.8 5.3 . . . 56 47.3 4.5 24 10.7 1.5 . . . 1 100 0 38 49.5 6.6 

3. N/A 4 1.8 0.6 . . . . . . 36 30.3 4.9 1 0.8 0.6 1 5.3 3 . . . 38 24.7 3.5 2 1.9 1 2 7.7 3 . . . 38 24.8 4.2 7 2.8 0.7 . . . . . . 25 26.8 5.1 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-43  

 
 Northeast Midwest South West 
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Consumers learn of SNAP  

participation through billboards/banners N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 145 79.4 2 7 70 8.1 . . . 13 13.8 4.3 85 69.7 2.9 11 62.9 6.7 . . . 24 16.2 3.3 80 70.4 2.9 11 44 6.1 . . . 10 9.1 3.6 147 70.6 2.6 7 64.3 10.8 . . . 8 14.8 7.3 

2. No 34 18.5 2 3 30 8.1 . . . 53 55.8 5.2 34 26.9 3.1 6 31.8 6.3 . . . 73 55.9 4.5 30 26.6 2.8 12 48 6.2 . . . 76 65.7 4.7 58 26.1 2.5 3 35.7 10.8 1 100 0 39 53 7.2 

3. N/A 5 2.1 0.6 . . . 1 100 0 37 30.4 5.1 4 3.4 1.3 1 5.3 3 . . . 42 27.8 3.7 3 3 1.3 2 8 3.1 . . . 40 25.2 4.1 8 3.3 0.8 . . . . . . 26 32.1 5.8 
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Consumers learn of SNAP  

participation through workshops N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 106 53.4 3.8 4 44.4 9.2 . . . 7 5.8 2 57 48.9 3.5 7 39.2 6.9 . . . 14 12.1 3.8 50 45.7 3.5 10 38.5 4.7 . . . 14 16.5 4.4 92 46.9 2.7 2 16.9 6.7 . . . 7 7.8 2.6 

2. No 72 43.2 4 5 55.6 9.2 . . . 58 60.5 5.7 57 45.8 3.3 9 55.2 7.2 . . . 88 61.6 4.4 58 50.5 3.6 14 53.8 5.1 . . . 71 58.3 4.9 100 47.8 2.7 8 83.1 6.7 1 100 0 45 56.9 6.9 

3. N/A 7 3.4 0.8 . . . 1 100 0 37 33.7 5.4 6 5.4 1.6 1 5.6 3.2 . . . 40 26.3 3.5 4 3.8 1.4 2 7.7 3 . . . 39 25.2 4.1 12 5.3 1 . . . . . . 29 35.3 6.2 
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Consumers learn of SNAP  

participation through mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 123 61.4 4.3 7 70 8.1 . . . 14 11.6 3.3 89 74.1 2.2 14 78.8 5.5 . . . 33 23.7 3.6 86 78.3 2.9 11 44 5.6 . . . 26 21.2 5.1 148 72 2.2 5 52.6 10.7 . . . 17 24.4 6.8 

2. No 55 35.2 4.5 2 20 7.2 . . . 50 53.8 6.3 29 23.1 2.2 3 15.9 4.9 . . . 69 49.9 4 23 18.8 2.8 12 48 5.7 . . . 62 54.9 6.1 57 25.4 2.1 5 47.4 10.7 1 100 0 39 49.3 6.7 

3. N/A 7 3.4 1 1 10 5.1 1 100 0 38 34.6 5.5 3 2.8 1.2 1 5.3 3 . . . 41 26.4 3.7 3 2.9 1.2 2 8 3.1 . . . 39 23.8 4 7 2.6 0.6 . . . . . . 23 26.2 5.2 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-44  

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through internet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 154 81.3 2.6 9 90 5.7 . . . 32 33.6 6.5 107 89.1 1.9 14 78.8 5.5 . . . 38 27.6 4.4 100 89.4 2.3 13 52 5.8 . . . 34 34.5 5.9 169 81.3 2 7 69.5 9.8 . . . 17 26.1 7 

2. No 23 14.8 2.7 1 10 5.7 . . . 40 34 5 12 9.1 1.9 3 15.9 4.9 . . . 69 48.8 4.7 9 7.7 2 9 36 5.6 . . . 50 37.4 4.9 32 14.5 2 3 30.5 9.8 1 100 0 35 47.6 7.2 

3. N/A 8 3.9 1.1 . . . 1 100 0 38 32.4 5 2 1.8 1 1 5.3 3 . . . 37 23.5 3.5 3 2.8 1.2 3 12 3.7 . . . 40 28.1 4.7 10 4.2 0.9 . . . . . . 22 26.4 5.3 
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Consumers learn of SNAP  

participation through other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 1.1 0.6 . . . . . . 2 1.8 1.2 2 1.8 0.9 . . . . . . 1 0.8 0.7 2 2.2 1.1 . . . . . . 1 0.7 0.7 3 1.9 0.8 . . . . . . 1 1.2 1.1 

2. No 138 86.9 2.1 5 83.3 8 . . . 54 61.1 5.7 82 83.7 2.9 14 88.1 4.4 . . . 86 71 4.2 78 82.1 2.9 19 82.6 4.5 . . . 76 71 3.8 142 85 2.1 10 100 0 1 100 0 50 70.3 5.7 

3. N/A 22 11.9 1.9 1 16.7 8 1 100 0 42 37.2 5.7 14 14.6 2.8 2 11.9 4.4 . . . 38 28.2 4 14 15.7 2.9 4 17.4 4.5 . . . 38 28.3 3.7 24 13.1 2 . . . . . . 25 28.5 5.7 

 
 Northeast Midwest South West 
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Consumers learn of SNAP  

participation through agencies N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 6.9 1.2 3 8.3 2.6 . . . 1 0.5 0.4 8 6 1.4 1 2.4 1.4 . . . 6 1.9 0.7 6 4.9 1.4 4 5.1 1.4 . . . 7 3.5 1.4 9 4.4 1.1 1 4.3 2.4 1 4.6 3.3 5 3 1.2 

2. No 177 93.1 1.2 32 91.7 2.6 6 100 0 181 99.5 0.4 119 94 1.4 40 97.6 1.4 7 100 0 242 98.1 0.7 109 95.1 1.4 70 94.9 1.4 8 100 0 219 96.5 1.4 212 95.6 1.1 20 95.7 2.4 21 95.4 3.3 146 97 1.2 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-45  

 
 Northeast Midwest South West 
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Consumers learn of SNAP 

participation through word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 16 7.5 0.8 1 2.8 1.5 . . . 9 4.4 1.4 5 3.3 1 1 2.4 1.4 . . . 2 0.7 0.5 6 5.3 1.6 4 5.1 1.5 2 25.8 12.1 4 1.3 0.6 8 3.3 0.9 . . . . . . 1 0.6 0.6 

2. No 175 92.5 0.8 34 97.2 1.5 6 100 0 173 95.6 1.4 122 96.7 1 40 97.6 1.4 7 100 0 246 99.3 0.5 109 94.7 1.6 70 94.9 1.5 6 74.2 12.1 222 98.7 0.6 213 96.7 0.9 21 100 0 22 100 0 150 99.4 0.6 
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Responsibility for outreach lies with market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 158 90.8 1.8 8 88.9 5.7 . . . 28 62.3 8.5 99 87.6 2 15 88.8 4.3 . . . 49 78.4 4.8 99 92.9 1.9 17 100 0 . . . 37 87.2 3.9 189 93.3 1.2 9 91.6 4.6 . . . 20 80 8.3 

2. No 13 9.2 1.8 1 11.1 5.7 1 100 0 14 37.7 8.5 15 12.4 2 2 11.2 4.3 . . . 16 21.6 4.8 8 7.1 1.9 . . . . . . 8 12.8 3.9 14 6.7 1.2 1 8.4 4.6 . . . 6 20 8.3 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 36 20 2.1 2 25 8.3 . . . 16 35.3 7.1 13 11.4 2.3 2 14.4 6.1 . . . 16 35.9 8.7 14 13.3 2.3 5 31.3 6.2 . . . 11 23.1 7.6 17 8.8 1.5 4 33.7 9.1 . . . 3 10.6 4.4 

2. No 131 80 2.1 6 75 8.3 1 100 0 25 64.7 7.1 101 88.6 2.3 14 85.6 6.1 . . . 43 64.1 8.7 86 86.7 2.3 11 68.8 6.2 . . . 34 76.9 7.6 169 91.2 1.5 6 66.3 9.1 . . . 22 89.4 4.4 
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Responsibility for outreach lies with government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 61 38.3 2.9 2 25 8.8 1 100 0 4 14.3 8.5 33 30.7 3.3 4 23.7 6.2 . . . 20 29.8 6 23 22.2 3.1 6 33.3 5.4 . . . 15 34.5 8.8 39 19.5 2.3 1 8.4 4.6 . . . 7 23.7 9.5 

2. No 106 61.7 2.9 6 75 8.8 . . . 35 85.7 8.5 76 69.3 3.3 12 76.3 6.2 . . . 41 70.2 6 81 77.8 3.1 12 66.7 5.4 . . . 29 65.5 8.8 152 80.5 2.3 9 91.6 4.6 . . . 18 76.3 9.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-46  

 
 Northeast Midwest South West 
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Responsibility for outreach lies with foundations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 29 16.5 1.8 . . . . . . 1 1.8 1.6 12 11.2 2.1 . . . . . . 3 4.3 2.3 10 8.6 1.6 1 5.6 3.2 . . . . . . 10 4.9 1.1 . . . . . . 2 7.3 5.2 

2. No 136 83.5 1.8 7 100 0 1 100 0 40 98.2 1.6 98 88.8 2.1 15 100 0 . . . 55 95.7 2.3 95 91.4 1.6 17 94.4 3.2 . . . 44 100 0 178 95.1 1.1 9 100 0 . . . 22 92.7 5.2 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with nonprofits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 71 43 2.8 4 44.4 9.3 . . . 8 28.2 9.5 38 35.4 3.6 2 12.6 4.8 . . . 12 18.5 5.3 34 32.8 3.6 5 29.4 6.7 . . . 5 7.9 3.4 34 18.4 2.1 2 16.9 6.9 . . . 3 11.9 6.9 

2. No 92 57 2.8 5 55.6 9.3 1 100 0 32 71.8 9.5 69 64.6 3.6 13 87.4 4.8 . . . 45 81.5 5.3 70 67.2 3.6 12 70.6 6.7 . . . 38 92.1 3.4 154 81.6 2.1 8 83.1 6.9 . . . 19 88.1 6.9 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with others N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 7.7 1.7 . . . . . . 3 8.2 5 10 12.3 2.7 . . . . . . 2 3.8 2.5 4 5.5 2 . . . . . . 1 1.8 1.7 9 6 1.6 1 10.1 6 . . . 2 7.9 5.5 

2. No 120 92.3 1.7 5 100 0 . . . 26 91.8 5 76 87.7 2.7 11 100 0 . . . 45 96.2 2.5 74 94.5 2 14 100 0 . . . 38 98.2 1.7 140 94 1.6 7 89.9 6 . . . 20 92.1 5.5 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with cooperative extension N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 1 0.5 0.4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 191 100 0 34 100 0 6 100 0 180 99.5 0.4 127 100 0 41 100 0 7 100 0 249 100 0 115 100 0 73 100 0 8 100 0 227 100 0 221 100 0 21 100 0 22 100 0 150 100 0 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-47  

 Northeast Midwest South West 
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Responsibility for outreach lies  

with chamber of commerce N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.3 0.2 . . . . . . . . . . . . . . . . . . 5 1.6 0.7 . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 190 99.7 0.2 34 100 0 6 100 0 181 100 0 127 100 0 41 100 0 7 100 0 244 98.4 0.7 115 100 0 73 100 0 8 100 0 227 100 0 221 100 0 21 100 0 22 100 0 150 100 0 

 
 Northeast Midwest South West 
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Unknown who is responsible for outreach N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . . . . . . . . . . . . . 1 0.3 0.3 . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 191 100 0 34 100 0 6 100 0 181 100 0 127 100 0 41 100 0 7 100 0 248 99.7 0.3 115 100 0 73 100 0 8 100 0 227 100 0 221 100 0 21 100 0 22 100 0 150 100 0 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with grants N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 0.8 0.4 . . . . . . . . . 1 0.8 0.6 . . . . . . 1 0.3 0.3 2 2 1.1 . . . . . . . . . . . . . . . . . . . . . 

2. No 189 99.2 0.4 34 100 0 6 100 0 181 100 0 126 99.2 0.6 41 100 0 7 100 0 248 99.7 0.3 113 98 1.1 73 100 0 8 100 0 227 100 0 221 100 0 21 100 0 22 100 0 150 100 0 

 
 Northeast Midwest South West 
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1. Yes 147 80.5 1.9 1 10 5.7 . . . 5 7.5 4.2 93 76 2.8 4 27.9 7.3 . . . 7 4.7 1.9 92 82.8 2.7 6 23.1 4.8 . . . 4 2.7 1.3 147 70.2 2.3 . . . 1 100 0 4 4.9 2.3 

2. No 35 19.5 1.9 9 90 5.7 1 100 0 93 92.5 4.2 29 24 2.8 11 72.1 7.3 . . . 131 95.3 1.9 20 17.2 2.7 20 76.9 4.8 . . . 112 97.3 1.3 64 29.8 2.3 10 100 0 . . . 69 95.1 2.3 
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SNAP payments redeemed via offline EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 57 29.7 2.7 . . . . . . 5 4.3 1.8 23 19.2 2.8 2 14.4 6.1 . . . 7 4.9 1.7 8 7.7 2 . . . . . . 1 0.7 0.6 66 32.7 1.6 . . . . . . 4 5.1 2.3 

2. No 119 70.3 2.7 9 100 0 1 100 0 92 95.7 1.8 98 80.8 2.8 14 85.6 6.1 . . . 132 95.1 1.7 98 92.3 2 23 100 0 . . . 117 99.3 0.6 141 67.3 1.6 10 100 0 . . . 66 94.9 2.3 
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SNAP payments redeemed via tokens N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 126 64.8 4.6 1 12.5 7.1 . . . 3 2.5 1.3 88 72.7 3 6 40.5 7.7 . . . 2 1.4 1 88 81.7 3 5 20.8 4.9 . . . 1 0.6 0.5 161 78 2 . . . . . . 2 2.5 1.6 

2. No 57 35.2 4.6 7 87.5 7.1 1 100 0 96 97.5 1.3 33 27.3 3 9 59.5 7.7 . . . 134 98.6 1 20 18.3 3 19 79.2 4.9 . . . 117 99.4 0.5 47 22 2 10 100 0 1 100 0 70 97.5 1.6 
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SNAP payments redeemed via paper scrip N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 36 17.6 2.1 . . . . . . 6 8.1 4 19 15.7 2.6 1 6.3 3.4 . . . 6 4.1 1.6 9 8.5 2.1 1 4.5 2.6 . . . 2 1.4 0.9 31 15.9 1.9 2 16.9 6.4 . . . 3 3.6 2 

2. No 145 82.4 2.1 10 100 0 1 100 0 96 91.9 4 101 84.3 2.6 14 93.7 3.4 . . . 130 95.9 1.6 100 91.5 2.1 21 95.5 2.6 . . . 117 98.6 0.9 175 84.1 1.9 8 83.1 6.4 . . . 71 96.4 2 
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SNAP payments redeemed via receipts N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 31 15.3 2 . . . . . . 2 1.7 1.1 10 8.2 1.6 . . . . . . 1 0.7 0.7 8 7.3 1.9 1 4 2.3 . . . . . . 13 6.6 1.4 . . . . . . . . . 

2. No 147 84.7 2 7 100 0 1 100 0 100 98.3 1.1 109 91.8 1.6 15 100 0 . . . 137 99.3 0.7 102 92.7 1.9 24 96 2.3 . . . 119 100 0 190 93.4 1.4 10 100 0 . . . 75 100 0 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-49  
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SNAP payments redeemed otherwise N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.4 0.2 . . . . . . 6 5.4 2 . . . . . . . . . 1 0.6 0.6 3 2.6 1 . . . . . . 2 1.2 0.8 . . . . . . . . . 1 1.1 1 

2. No 167 99.6 0.2 8 100 0 1 100 0 87 94.6 2 110 100 0 14 100 0 . . . 130 99.4 0.6 98 97.4 1 25 100 0 . . . 109 98.8 0.8 185 100 0 10 100 0 1 100 0 72 98.9 1 
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Benefit of SNAP acceptance  

is increased sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 177 91.8 2.8 28 83.7 4.4 4 82 11.2 106 72 4.4 119 96.6 1.3 33 84.1 3.7 2 69.3 14 137 79 2.9 105 93.2 1.7 52 80.7 3.2 6 83.7 11.8 129 83.2 3 205 97 0.8 14 73.8 6.4 15 83.1 3.8 86 78.5 3.9 

2. No 9 8.2 2.8 5 16.3 4.4 1 18 11.2 38 28 4.4 4 3.4 1.3 6 15.9 3.7 1 30.7 14 41 21 2.9 8 6.8 1.7 11 19.3 3.2 1 16.3 11.8 31 16.8 3 7 3 0.8 5 26.2 6.4 3 16.9 3.8 28 21.5 3.9 
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SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Benefit of SNAP acceptance  

is increased types of customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 175 92.7 1.7 31 94.1 2.3 4 82 11.2 116 77.2 4.3 121 99.2 0.6 32 80.1 4.4 2 69.3 14 140 78.4 3.3 106 94.1 1.6 54 83.1 3.1 5 70.9 13.7 127 84.6 2.5 209 97.6 0.8 18 92.5 5.1 11 60.6 7.5 90 82.3 3.5 

2. No 11 7.3 1.7 2 5.9 2.3 1 18 11.2 30 22.8 4.3 1 0.8 0.6 7 19.9 4.4 1 30.7 14 40 21.6 3.3 7 5.9 1.6 9 16.9 3.1 2 29.1 13.7 32 15.4 2.5 5 2.4 0.8 1 7.5 5.1 7 39.4 7.5 23 17.7 3.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-50  

 
 Northeast Midwest South West 
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SNAP acceptance responds  

to customer interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 174 91.7 1.7 28 85.4 3.6 4 82 11.2 102 69.2 4.1 112 91 2 28 70.9 5 2 69.3 14 116 68.3 3.3 96 85.4 2.3 47 72.3 3.5 5 70.9 13.7 106 71.9 3.5 194 91.7 1.3 17 83.9 5.6 12 66.3 7.1 78 72.4 3.9 

2. No 13 8.3 1.7 5 14.6 3.6 1 18 11.2 43 30.8 4.1 11 9 2 10 29.1 5 1 30.7 14 63 31.7 3.3 17 14.6 2.3 16 27.7 3.5 2 29.1 13.7 50 28.1 3.5 20 8.3 1.3 3 16.1 5.6 6 33.7 7.1 37 27.6 3.9 
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SNAP acceptance responds to vendor interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 127 65.1 3.4 21 65.1 5.7 3 64.3 14.3 74 50.1 4 94 77.1 2.7 26 68.5 4.7 1 39.4 16.5 88 52.1 3.6 76 66.7 3.3 44 71.9 3.5 3 41.8 9.8 98 63.6 4.5 132 62.2 1.9 13 63.3 7.5 11 60.6 7.5 69 66.5 4.7 

2. No 58 34.9 3.4 11 34.9 5.7 2 35.7 14.3 70 49.9 4 28 22.9 2.7 12 31.5 4.7 2 60.6 16.5 91 47.9 3.6 37 33.3 3.3 16 28.1 3.5 4 58.2 9.8 58 36.4 4.5 81 37.8 1.9 7 36.7 7.5 7 39.4 7.5 44 33.5 4.7 
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SNAP acceptance responds  

to other organization interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 137 76.4 2.7 21 64.9 4.9 3 64.3 14.3 70 50.5 4.8 97 78.9 2.6 21 52.9 4.8 1 30 16.5 75 43.6 3.7 67 59.4 3.4 38 60.6 3.7 4 54.6 8.8 79 59.3 3.5 126 58.6 2.1 16 76.7 7.4 7 38.1 7.9 59 59.6 4.9 

2. No 48 23.6 2.7 12 35.1 4.9 2 35.7 14.3 72 49.5 4.8 26 21.1 2.6 18 47.1 4.8 2 70 16.5 104 56.4 3.7 46 40.6 3.4 24 39.4 3.7 3 45.4 8.8 80 40.7 3.5 87 41.4 2.1 4 23.3 7.4 11 61.9 7.9 51 40.4 4.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-51  
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SNAP acceptance  

supports local economy N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 171 92.9 1.5 31 94.1 2.4 4 82 11.2 108 75.6 4.2 119 97.5 1.1 36 90 3.8 2 69.3 14 140 78.6 3.4 106 93.5 1.8 48 75.9 3.5 6 83.7 11.8 125 82.7 2.7 203 96.5 0.8 17 83.9 5.6 13 71.9 5.8 85 78.2 3.5 

2. No 14 7.1 1.5 2 5.9 2.4 1 18 11.2 36 24.4 4.2 3 2.5 1.1 3 10 3.8 1 30.7 14 39 21.4 3.4 7 6.5 1.8 13 24.1 3.5 1 16.3 11.8 36 17.3 2.7 9 3.5 0.8 3 16.1 5.6 5 28.1 5.8 29 21.8 3.5 
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SNAP acceptance promotes  

access to healthy food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 184 99 0.5 33 100 0 4 82 11.2 123 85.8 3.6 121 99.2 0.6 37 94 2.7 2 100 0 141 82.1 2.9 111 98.1 1 55 85.9 2.6 6 83.7 11.8 136 88.1 2.1 212 99.2 0.4 19 92.8 4.9 15 83.1 3.8 91 82.5 3.2 

2. No 2 1 0.5 . . . 1 18 11.2 19 14.2 3.6 1 0.8 0.6 2 6 2.7 . . . 35 17.9 2.9 2 1.9 1 8 14.1 2.6 1 16.3 11.8 25 11.9 2.1 2 0.8 0.4 1 7.2 4.9 3 16.9 3.8 23 17.5 3.2 
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SNAP acceptance improves public image N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 172 93.2 1.3 30 94 2.4 4 82 11.2 107 74.5 4.3 119 96.6 1.3 33 86.3 3.6 2 69.3 14 123 70.7 3.5 101 89.6 2.2 51 79.9 3.1 5 70.9 13.7 115 77.2 3.1 206 96.8 0.9 18 88.3 5.3 10 55 8.6 86 79.5 3.6 

2. No 14 6.8 1.3 2 6 2.4 1 18 11.2 38 25.5 4.3 4 3.4 1.3 5 13.7 3.6 1 30.7 14 54 29.3 3.5 12 10.4 2.2 12 20.1 3.1 2 29.1 13.7 43 22.8 3.1 7 3.2 0.9 2 11.7 5.3 8 45 8.6 27 20.5 3.6 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-52  
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Benefit of SNAP acceptance is other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 1.7 0.7 . . . . . . 1 0.7 0.6 2 1.9 1 1 3.5 2.4 . . . 4 2 0.9 2 1.7 0.3 4 6.5 1.8 . . . 1 0.5 0.5 2 1 0.5 2 11.7 5.3 1 6 3.8 . . . 

2. No 176 98.3 0.7 29 100 0 5 100 0 138 99.3 0.6 115 98.1 1 38 96.5 2.4 3 100 0 173 98 0.9 103 98.3 0.3 55 93.5 1.8 7 100 0 150 99.5 0.5 204 99 0.5 18 88.3 5.3 16 94 3.8 110 100 0 
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No. benefit of SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Agree . . . . . . 1 15.3 9.3 1 0.5 0.4 . . . . . . . . . 2 0.7 0.5 1 0.9 0.6 1 1.3 0.7 . . . . . . . . . . . . . . . 1 0.6 0.6 

Disagree 191 100 0 35 100 0 5 84.7 9.3 180 99.5 0.4 127 100 0 41 100 0 7 100 0 247 99.3 0.5 114 99.1 0.6 73 98.7 0.7 8 100 0 225 100 0 221 100 0 21 100 0 22 100 0 147 99.4 0.6 
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Benefits of SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. no benefits . . . . . . 1 15.3 9.3 1 0.5 0.4 . . . . . . . . . 2 0.7 0.5 1 0.9 0.6 1 1.3 0.7 . . . . . . . . . . . . . . . 1 0.6 0.5 

2. some benefits 13 8 1.6 4 11.1 3 1 15.3 8.1 76 40.8 4.2 6 4.4 1.3 9 23.7 4.2 5 70 11 125 54.3 3.8 10 9 2.1 22 31.8 3.6 3 37.1 13 108 45.8 3.9 11 4.3 1 5 23.9 5.8 11 47.2 7.2 69 42.8 3.7 

3. many benefits 178 92 1.6 31 88.9 3 4 69.4 11.9 105 58.7 4.2 121 95.6 1.3 32 76.3 4.2 2 30 11 123 45 3.8 104 90.2 2.2 51 66.9 3.5 5 62.9 13 120 54.2 3.9 210 95.7 1 16 76.1 5.8 12 52.8 7.2 83 56.7 3.8 
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Too many requirements  

to become SNAP authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 45 27.7 3.6 14 45.8 5.8 . . . 86 59 4 23 18 2.5 10 26.2 4.6 1 30 16.5 106 58.8 3.7 21 17.9 2.9 19 32.1 3.9 2 25.5 8.8 84 48.3 5.3 27 12.3 1.8 7 41.2 8.4 5 28.1 6.6 61 51.4 4.9 

2. No 141 72.3 3.6 16 54.2 5.8 5 100 0 60 41 4 100 82 2.5 29 73.8 4.6 2 70 16.5 71 41.2 3.7 89 82.1 2.9 41 67.9 3.9 5 74.5 8.8 78 51.7 5.3 183 87.7 1.8 12 58.8 8.4 13 71.9 6.6 57 48.6 4.9 

  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-53  
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SNAP authorization application difficult N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 41 25.6 3.5 13 38.1 5 1 17.6 9.4 77 53.9 4.8 28 23.2 2.7 15 37.1 4.6 1 30 16.5 78 41.6 3.5 27 23.2 3 23 37.2 3.5 2 25.5 8.8 65 36.4 4.9 38 17 1.9 4 25.6 7.6 8 45 8.8 48 42.2 4.9 

2. No 144 74.4 3.5 20 61.9 5 4 82.4 9.4 68 46.1 4.8 94 76.8 2.7 24 62.9 4.6 2 70 16.5 101 58.4 3.5 82 76.8 3 39 62.8 3.5 5 74.5 8.8 92 63.6 4.9 172 83 1.9 14 74.4 7.6 10 55 8.8 68 57.8 4.9 
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SNAP authorization  

requires personal information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 58 34.6 3.3 12 35.1 4.9 4 76.9 16.1 62 40.7 5 37 30.1 3.1 11 28.7 4.3 2 69.3 14 74 39.7 3.4 42 37.4 3.6 23 38.2 4.1 1 12.7 7.4 78 46.4 5.1 58 26.5 2.2 11 59.9 7.9 6 32.5 7.7 55 48.8 4.6 

2. No 126 65.4 3.3 21 64.9 4.9 1 23.1 16.1 81 59.3 5 85 69.9 3.1 28 71.3 4.3 1 30.7 14 105 60.3 3.4 69 62.6 3.6 39 61.8 4.1 6 87.3 7.4 82 53.6 5.1 151 73.5 2.2 8 40.1 7.9 12 67.5 7.7 62 51.2 4.6 
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High startup costs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 74 37.4 3.3 24 73.7 4.6 4 76.9 16.1 105 73.6 4.3 62 50 3.1 20 49.4 4.6 1 39.4 16.5 134 75.7 3 50 44.1 3.3 33 53.5 4.3 1 16.3 8.9 119 69.8 4.5 102 49.1 2.3 11 59.9 6.6 11 60.6 6.2 84 75.6 3.5 

2. No 110 62.6 3.3 9 26.3 4.6 1 23.1 16.1 38 26.4 4.3 60 50 3.1 19 50.6 4.6 2 60.6 16.5 43 24.3 3 61 55.9 3.3 29 46.5 4.3 6 83.7 8.9 43 30.2 4.5 109 50.9 2.3 8 40.1 6.6 7 39.4 6.2 32 24.4 3.5 
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High transaction fees for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 99 56.8 3.5 21 63.2 5.4 2 41.2 16.7 105 77 3.5 55 45 3.1 20 52 4.8 2 69.3 14 144 81.3 3.4 59 52.8 3.6 36 57.2 4 3 45.4 14.7 113 73.5 3.7 62 28.4 2.1 12 64.5 7.7 10 56.2 8.5 83 71.2 4.8 

2. No 86 43.2 3.5 12 36.8 5.4 3 58.8 16.7 37 23 3.5 68 55 3.1 19 48 4.8 1 30.7 14 31 18.7 3.4 51 47.2 3.6 27 42.8 4 4 54.6 14.7 47 26.5 3.7 149 71.6 2.1 7 35.5 7.7 8 43.8 8.5 34 28.8 4.8 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-54  
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Too many staffing needs  

for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 128 68 2.5 28 85.4 3.8 2 41.2 16.7 117 80.6 4 80 64.6 3.4 27 67.8 4.6 . . . 143 82.2 2.5 60 52.2 3.7 47 75.8 3.7 1 12.7 6.4 122 76.1 3.7 130 61.9 2.2 13 69.2 7.4 13 71.9 6.7 84 72.7 4.8 

2. No 58 32 2.5 5 14.6 3.8 3 58.8 16.7 28 19.4 4 42 35.4 3.4 12 32.2 4.6 3 100 0 35 17.8 2.5 52 47.8 3.7 15 24.2 3.7 6 87.3 6.4 38 23.9 3.7 79 38.1 2.2 6 30.8 7.4 5 28.1 6.7 32 27.3 4.8 
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Bookkeeping costs too high  

for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 134 74.4 2.1 24 72.4 5.4 3 58.8 16.7 103 72.1 4.1 78 62.8 3.2 21 53.4 4.6 1 39.4 16.5 140 81.5 2.7 64 56.8 3.5 36 55.7 4.2 2 29.1 10 106 62.1 5.1 134 64.2 2.3 12 61.6 8.1 11 60.6 7.6 90 76.2 4.2 

2. No 49 25.6 2.1 8 27.6 5.4 2 41.2 16.7 42 27.9 4.1 45 37.2 3.2 18 46.6 4.6 2 60.6 16.5 36 18.5 2.7 47 43.2 3.5 27 44.3 4.2 5 70.9 10 56 37.9 5.1 77 35.8 2.3 7 38.4 8.1 7 39.4 7.6 28 23.8 4.2 
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Vendors do not want to participate in SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 8.7 2.9 1 2.9 1.7 2 41.2 16.7 53 34.9 3.9 16 13.1 2.4 6 14.8 3.3 . . . 73 39.3 3.6 17 15.5 2.5 22 37.7 4.3 3 38.2 9.6 65 42.3 4.9 17 8.6 1.5 3 16.9 5.9 4 23.8 7.4 42 31.6 4.5 

2. No 175 91.3 2.9 32 97.1 1.7 3 58.8 16.7 91 65.1 3.9 104 86.9 2.4 33 85.2 3.3 3 100 0 104 60.7 3.6 93 84.5 2.5 41 62.3 4.3 4 61.8 9.6 97 57.7 4.9 193 91.4 1.5 16 83.1 5.9 13 76.2 7.4 75 68.4 4.5 

 
  



Appendix D.1 
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  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-55  
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Not enough SNAP customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 57 32.5 2.5 14 42.2 4.9 5 100 0 75 53.7 3.8 38 30.7 2.8 19 50.8 5.1 3 100 0 90 51 3.9 56 48.4 3.8 34 55.7 3.8 2 25.5 8.8 80 50.7 5.3 68 31.3 2.3 13 66.3 8.1 5 28.1 8.1 58 43.5 5.5 

2. No 129 67.5 2.5 18 57.8 4.9 . . . 67 46.3 3.8 85 69.3 2.8 19 49.2 5.1 . . . 86 49 3.9 56 51.6 3.8 29 44.3 3.8 5 74.5 8.8 79 49.3 5.3 142 68.7 2.3 6 33.7 8.1 13 71.9 8.1 59 56.5 5.5 
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SNAP information not readily available N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 36 18.2 1.9 8 23.4 4.3 3 58.8 16.7 52 33.8 4.1 27 22.4 2.8 8 19.8 3.6 1 30 16.5 46 24.3 2.6 32 29.4 3 18 29.5 3.4 . . . 47 28.6 4.3 40 18.6 2.2 7 46.3 8.7 3 16.9 6.3 41 33.3 5 

2. No 147 81.8 1.9 25 76.6 4.3 2 41.2 16.7 94 66.2 4.1 93 77.6 2.8 31 80.2 3.6 2 70 16.5 129 75.7 2.6 78 70.6 3 45 70.5 3.4 7 100 0 115 71.4 4.3 171 81.4 2.2 11 53.7 8.7 15 83.1 6.3 77 66.7 5 
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Other reasons for not accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.5 0.4 1 3.3 1.8 . . . 3 4.2 3.1 8 7 1.6 2 5.1 2 . . . 6 3.1 1.2 1 1 0.7 4 6.7 1.8 . . . 5 2.5 1 3 1.6 0.4 . . . . . . 1 0.8 0.8 

2. No 180 99.5 0.4 28 96.7 1.8 5 100 0 139 95.8 3.1 107 93 1.6 36 94.9 2 3 100 0 169 96.9 1.2 105 99 0.7 53 93.3 1.8 7 100 0 154 97.5 1 203 98.4 0.4 16 100 0 18 100 0 110 99.2 0.8 
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Do not have infrastructure to accept SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 4 1.7 0.6 1 2.8 1.5 1 15.3 9.3 4 2 0.9 1 0.8 0.6 2 4.7 1.9 . . . 7 2.3 0.8 2 1.5 0.8 5 6.4 1.6 . . . 10 5.7 2.1 . . . 2 11.7 5.4 1 4.6 3.6 2 1 0.7 

2 186 98.3 0.6 34 97.2 1.5 5 84.7 9.3 177 98 0.9 126 99.2 0.6 39 95.3 1.9 7 100 0 242 97.7 0.8 112 98.5 0.8 69 93.6 1.6 8 100 0 217 94.3 2.1 219 100 0 18 88.3 5.4 21 95.4 3.6 150 99 0.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-56  
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Not hard to accept SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . 2 1.7 0.9 . . . . . . . . . 1 0.6 0.4 . . . . . . . . . 2 1 0.5 . . . . . . 1 0.6 0.5 

2 191 100 0 35 100 0 6 100 0 182 100 0 125 98.3 0.9 41 100 0 7 100 0 250 100 0 114 99.4 0.4 74 100 0 8 100 0 228 100 0 219 99 0.5 21 100 0 23 100 0 152 99.4 0.5 
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Number of barriers to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. no barriers . . . . . . . . . . . . 2 1.7 0.9 . . . . . . . . . 1 0.6 0.4 . . . . . . . . . 2 1 0.5 . . . . . . 1 0.6 0.5 

2. some barrier 124 62 3.1 17 50.2 5.3 3 50.2 14.4 83 44.3 4.3 84 66.4 3.2 26 63.2 4.6 5 70 11 123 55.8 3.5 73 65.2 3.1 39 52.2 4 6 77.4 8 121 56.9 3.8 177 80.4 1.8 11 49.5 8.1 14 59.6 6.6 78 50.6 4.3 

3. many barrier 67 38 3.1 18 49.8 5.3 3 49.8 14.4 99 55.7 4.3 41 31.9 3.3 15 36.8 4.6 2 30 11 127 44.2 3.5 41 34.1 3.1 35 47.8 4 2 22.6 8 107 43.1 3.8 42 18.6 1.8 10 50.5 8.1 9 40.4 6.6 74 48.8 4.5 
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Administrative barriers to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 88 50.2 3 24 73.7 5 4 76.9 16.1 113 80.5 3 62 51.3 3.6 21 53.4 4.8 2 69.3 14 132 72.3 3.5 65 58.6 3.2 40 66.2 4.2 2 25.5 8.8 123 72.9 5.9 95 44.3 2.5 13 72.1 6.7 12 66.3 7.2 83 71 4.2 

2. No 95 49.8 3 8 26.3 5 1 23.1 16.1 32 19.5 3 59 48.7 3.6 18 46.6 4.8 1 30.7 14 45 27.7 3.5 46 41.4 3.2 20 33.8 4.2 5 74.5 8.8 37 27.1 5.9 111 55.7 2.5 6 27.9 6.7 6 33.7 7.2 35 29 4.2 
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Cost barriers to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 158 86.7 1.9 30 91.2 2.9 5 100 0 132 91.5 2.2 107 86.5 2.3 34 86.6 3.4 2 69.3 14 166 93.3 1.8 85 76 3.1 55 86.7 3.4 4 58.2 14.6 143 86.9 3 174 81.9 1.9 19 100 0 14 77.5 5.7 102 88.1 2.7 

2. No 27 13.3 1.9 3 8.8 2.9 . . . 14 8.5 2.2 16 13.5 2.3 5 13.4 3.4 1 30.7 14 13 6.7 1.8 26 24 3.1 8 13.3 3.4 3 41.8 14.6 20 13.1 3 37 18.1 1.9 . . . 4 22.5 5.7 16 11.9 2.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-57  

 
 Northeast Midwest South West 
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Lack of interest barrier to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 60 35.7 3.5 14 42.2 4.9 5 100 0 95 65.7 4.1 46 38.2 3.2 22 58.4 5 3 100 0 117 65.7 3.9 62 54.5 3.7 40 64.8 3.7 3 38.2 9.6 100 63.2 4.3 77 36.2 2.3 14 71 8 8 47.7 7.9 72 54 6 

2. No 126 64.3 3.5 18 57.8 4.9 . . . 48 34.3 4.1 75 61.8 3.2 16 41.6 5 . . . 59 34.3 3.9 50 45.5 3.7 23 35.2 3.7 4 61.8 9.6 61 36.8 4.3 132 63.8 2.3 5 29 8 9 52.3 7.9 45 46 6 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Participation in WIC N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 117 64 3.2 22 76.8 4.5 2 46.4 17.9 86 58.5 4.1 47 41.3 3.4 8 22.6 4.1 2 63.8 16.3 67 36.6 3.9 35 37.5 4.3 15 25.7 3.3 3 41.8 14.3 51 34.4 4.8 92 46.7 2.4 7 44.6 7.7 10 49.4 8.2 43 39 5.1 

2. No 61 36 3.2 7 23.2 4.5 2 53.6 17.9 55 41.5 4.1 65 58.7 3.4 26 77.4 4.1 1 36.2 16.3 96 63.4 3.9 60 62.5 4.3 42 74.3 3.3 4 58.2 14.3 98 65.6 4.8 107 53.3 2.4 9 55.4 7.7 10 50.6 8.2 63 61 5.1 
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Participation in WICFMNP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 147 81.3 2.7 25 86.7 3.5 3 69.9 20.1 89 62.8 4.2 58 51 3.1 12 33.8 4.8 2 72.4 15.7 77 46.9 3.9 45 47.2 3.6 24 43.3 3.9 4 58.2 14.5 61 37.1 4.8 161 80.7 2.1 11 69.6 7.3 14 69.7 7.8 60 53.1 5.8 

2. No 31 18.7 2.7 4 13.3 3.5 1 30.1 20.1 52 37.2 4.2 54 49 3.1 22 66.2 4.8 1 27.6 15.7 85 53.1 3.9 49 52.8 3.6 33 56.7 3.9 3 41.8 14.5 88 62.9 4.8 38 19.3 2.1 5 30.4 7.3 6 30.3 7.8 46 46.9 5.8 
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Participation in FMNP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 156 85.4 2.8 25 86.7 3.6 3 69.9 20.1 98 72.6 4.1 72 65.4 3.2 17 47.9 5.3 3 100 0 94 57.6 4.2 56 56.9 3.8 31 53.8 4 4 61.8 9.5 86 54.2 5 172 86.1 1.9 11 69.6 8.4 14 69.7 7.8 73 67.3 5.6 

2. No 22 14.6 2.8 4 13.3 3.6 1 30.1 20.1 44 27.4 4.1 40 34.6 3.2 17 52.1 5.3 . . . 68 42.4 4.2 39 43.1 3.8 27 46.2 4 3 38.2 9.5 63 45.8 5 27 13.9 1.9 5 30.4 8.4 6 30.3 7.8 33 32.7 5.6 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-58  
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Type of incentive offered N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Financial 63 32.4 3.1 4 13.4 4.2 2 34.9 14.3 9 4.4 1.3 44 36.2 3.3 1 2.4 1.3 1 13.3 6.9 11 5.1 1.6 27 24.2 2.9 3 4.5 1.8 1 14.5 8.2 4 2.6 1.5 61 29.3 1.9 1 4.4 2.4 1 4.5 2.9 10 6 1.4 

2. NonFinancial 9 4 1 1 2.9 1.7 . . . 5 2.5 1 7 5.1 1.4 2 5.7 2.5 . . . 3 1 0.5 7 5.9 1.6 2 2.6 1 . . . 9 4.7 1.9 4 2 0.8 2 8.9 3.9 . . . 2 3.4 2.7 

3. Both 43 20.8 2.1 2 5.9 2.3 . . . 3 1.5 0.8 10 7.5 1.7 1 2.4 1.4 . . . 2 0.7 0.5 10 8.4 1.9 3 3.9 1.3 . . . 2 0.7 0.5 16 7.3 1.3 . . . . . . 2 1.2 0.8 

4. None 75 42.8 4.2 26 77.8 4.6 4 65.1 14.3 163 91.6 1.8 65 51.2 3.6 37 89.6 3 6 86.7 6.9 231 93.2 1.8 71 61.5 3.2 64 89 2.6 7 85.5 8.2 203 92 2.2 139 61.3 2.1 17 86.7 4.6 22 95.5 2.9 136 89.4 3 
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Availability of incentives N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Available for a limited time only 46 35.4 3.1 4 36.4 9.7 2 50 20.1 . . . 30 43 4.1 4 42.4 9.8 . . . . . . 18 26.8 3.9 3 25.5 8.3 . . . . . . 53 49.7 3 1 25 11.2 1 50 18.3 . . . 

2. Available on an ongoing basis,  

provided funding is available 69 53.3 3.2 7 55.6 9.5 1 21.9 14.1 . . . 32 43.7 4.3 5 57.6 9.8 2 66.4 15.7 . . . 38 59.5 4.4 10 74.5 8.3 1 43.8 16.8 . . . 49 43.4 3.2 3 75 11.2 1 50 18.3 . . . 

3. Both time limited and ongoing 15 11.3 2 1 7.9 4.6 1 28.1 19.7 . . . 10 13.3 3 . . . 1 33.6 15.7 . . . 9 13.8 3.2 . . . 1 56.2 16.8 . . . 8 6.9 1.8 . . . . . . . . . 
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Success of incentives measured by redemption value N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 112 97.6 1 6 79.2 15.4 1 56.2 34.3 8 47.1 11.1 58 98.3 1.2 3 77.4 12.8 1 100 0 10 49.5 15 39 92.9 3 6 100 0 1 100 0 8 35.8 12.3 76 96.5 1.5 2 66.7 17.4 1 100 0 9 71.8 11.7 

2. No 3 2.4 1 1 20.8 15.4 1 43.8 34.3 9 52.9 11.1 1 1.7 1.2 1 22.6 12.8 . . . 6 50.5 15 3 7.1 3 . . . . . . 7 64.2 12.3 3 3.5 1.5 1 33.3 17.4 . . . 5 28.2 11.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-59  
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Success of incentives measured by # transactions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 107 93.4 1.7 6 79.2 15.4 1 56.2 34.3 8 47.1 11.1 56 93.2 2.4 3 77.4 12.8 1 100 0 8 39.1 11.2 40 93.3 2.8 5 84.4 8.5 1 100 0 8 35.8 12.3 74 93.6 2.1 1 33.3 14.3 1 100 0 6 33.8 12.8 

2. No 8 6.6 1.7 1 20.8 15.4 1 43.8 34.3 9 52.9 11.1 4 6.8 2.4 1 22.6 12.8 . . . 8 60.9 11.2 3 6.7 2.8 1 15.6 8.5 . . . 7 64.2 12.3 5 6.4 2.1 2 66.7 14.3 . . . 8 66.2 12.8 
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Success of incentives measured 

by # repeat shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 56 49.5 3.3 6 79.2 15.4 1 56.2 34.3 7 41.2 11.1 35 59.7 4.5 3 77.4 12.8 1 100 0 8 39.1 11.2 25 56.7 5.4 4 59.6 10.5 1 100 0 6 42.1 13.8 56 70.8 3.7 2 66.7 17.4 . . . 5 28.2 11.9 

2. No 58 50.5 3.3 1 20.8 15.4 1 43.8 34.3 10 58.8 11.1 24 40.3 4.5 1 22.6 12.8 . . . 8 60.9 11.2 18 43.3 5.4 3 40.4 10.5 . . . 9 57.9 13.8 23 29.2 3.7 1 33.3 17.4 1 100 0 9 71.8 11.9 
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Success of incentives measured  

by # first time shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 57 50.1 3.1 6 79.2 15.4 1 56.2 34.3 5 31.3 10.9 34 58.4 4.5 3 77.4 12.8 1 100 0 6 30.3 10.2 28 65.5 5.6 4 68.9 10.2 1 100 0 4 18.6 8.6 55 69.8 3.7 1 33.3 14.3 . . . 4 22.5 10.9 

2. No 58 49.9 3.1 1 20.8 15.4 1 43.8 34.3 11 68.8 10.9 25 41.6 4.5 1 22.6 12.8 . . . 10 69.7 10.2 15 34.5 5.6 2 31.1 10.2 . . . 11 81.4 8.6 24 30.2 3.7 2 66.7 14.3 1 100 0 10 77.5 10.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-60  

 
 Northeast Midwest South West 
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Success of incentives measured  

by ratio of tokens disseminated to usage N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 58 51.3 3 3 39.6 12.4 1 56.2 34.3 4 25 10.1 32 54.4 4.1 3 77.4 10.7 1 100 0 5 25.7 9.7 21 49 5.7 4 68.9 10.2 . . . 2 9.3 6.1 64 82.3 3.3 . . . 1 100 0 5 28.2 11.7 

2. No 57 48.7 3 4 60.4 12.4 1 43.8 34.3 12 75 10.1 27 45.6 4.1 1 22.6 10.7 . . . 10 74.3 9.7 22 51 5.7 2 31.1 10.2 1 100 0 13 90.7 6.1 14 17.7 3.3 3 100 0 . . . 9 71.8 11.7 

 
 Northeast Midwest South West 
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Success of incentives measured by customer reviews N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 72 62.1 3.3 5 66 14.8 . . . 3 18.8 9.1 33 57.9 4.5 2 54.8 14.3 1 100 0 1 4.7 4.1 29 67.5 5.3 1 15.6 8.5 . . . 5 22.6 9.3 26 30.2 3.5 1 33.3 14.3 . . . 2 11.3 7.8 

2. No 43 37.9 3.3 2 34 14.8 2 100 0 13 81.3 9.1 26 42.1 4.5 2 45.2 14.3 . . . 14 95.3 4.1 14 32.5 5.3 5 84.4 8.5 1 100 0 10 77.4 9.3 53 69.8 3.5 2 66.7 14.3 1 100 0 12 88.7 7.8 
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Success of incentives 

 measured by # incentive redemptions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 0.7 0.3 . . . . . . . . . . . . . . . . . . 1 0.3 0.3 . . . 1 1.3 0.7 . . . 2 0.7 0.4 1 0.5 0.4 . . . . . . 2 1.2 0.8 

2. No 188 99.3 0.3 35 100 0 6 100 0 179 100 0 127 100 0 41 100 0 7 100 0 249 99.7 0.3 113 100 0 73 98.7 0.7 8 100 0 225 99.3 0.4 220 99.5 0.4 20 100 0 21 100 0 149 98.8 0.8 
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Success of incentives measured by vendor reviews N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 6.1 0.5 . . . . . . 1 0.5 0.4 2 1.6 0.8 . . . . . . . . . 2 1.5 0.7 . . . . . . . . . 1 0.4 0.3 . . . . . . . . . 

2. No 177 93.9 0.5 35 100 0 6 100 0 178 99.5 0.4 125 98.4 0.8 41 100 0 7 100 0 250 100 0 111 98.5 0.7 74 100 0 8 100 0 227 100 0 220 99.6 0.3 20 100 0 21 100 0 151 100 0 

  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-61  
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Success of incentives measured by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 1 0.7 . . . . . . . . . . . . . . . . . . 1 5.5 4.7 1 3.1 2.2 . . . . . . . . . 1 0.9 0.5 1 33.3 17.4 . . . . . . 

2. No 97 99 0.7 7 100 0 2 100 0 14 100 0 49 100 0 4 100 0 1 100 0 14 94.5 4.7 37 96.9 2.2 6 100 0 1 100 0 14 100 0 69 99.1 0.5 2 66.7 17.4 . . . 13 100 0 
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Outreach activities include nutrition education N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 87 53.9 3.1 15 50.7 5.5 . . . 32 27.3 5.4 51 48.7 3.9 18 52.2 5.5 1 33.6 15.7 43 31.2 4.4 52 59.3 3.9 36 72 4.2 3 56.1 8.6 42 36.8 5.4 91 54.4 2.8 3 20.5 6.3 7 50.8 8 36 37.2 5.7 

2. No 73 46.1 3.1 14 49.3 5.5 4 100 0 80 72.7 5.4 55 51.3 3.9 15 47.8 5.5 2 66.4 15.7 95 68.8 4.4 36 40.7 3.9 13 28 4.2 2 43.9 8.6 88 63.2 5.4 76 45.6 2.8 11 79.5 6.3 7 49.2 8 63 62.8 5.7 
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Outreach activities include food donations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 110 70 2.3 23 77.8 5.2 2 47 18.1 66 55.4 6 75 71.3 3 19 56.4 5.4 1 33.6 15.7 83 58.5 4.4 68 77.6 3.5 32 63.9 4.6 1 21.9 15.9 65 51.1 5.4 108 62.2 2.4 11 79.5 6.1 9 65.3 10 63 63.6 5.6 

2. No 50 30 2.3 6 22.2 5.2 2 53 18.1 48 44.6 6 31 28.7 3 14 43.6 5.4 2 66.4 15.7 55 41.5 4.4 20 22.4 3.5 17 36.1 4.6 4 78.1 15.9 65 48.9 5.4 61 37.8 2.4 3 20.5 6.1 5 34.7 10 36 36.4 5.6 
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Outreach activities include community gardening N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 79 48.2 2.9 16 54.1 6.1 1 22.9 12 59 53.3 6.7 61 57.8 3.5 19 57.6 5.1 3 100 0 62 44.3 4.6 58 67.3 3.6 35 69.2 4.1 2 34.2 10.5 86 66.5 5.2 90 52.6 2.9 7 47.9 8.3 8 58.1 9 59 64.1 5.5 

2. No 81 51.8 2.9 13 45.9 6.1 3 77.1 12 54 46.7 6.7 44 42.2 3.5 14 42.4 5.1 . . . 76 55.7 4.6 30 32.7 3.6 14 30.8 4.1 3 65.8 10.5 44 33.5 5.2 77 47.4 2.9 7 52.1 8.3 6 41.9 9 39 35.9 5.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-62  
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Outreach activities include 

healthy cooking demonstrations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 126 77.2 2.4 22 74.4 5.5 2 46.4 17.9 71 62 4.6 80 76.2 2.7 26 79.7 4 2 66.4 18.8 75 50.8 4.5 73 84 2.6 47 94.2 3 4 78.1 15.9 84 66.9 4.9 132 77 2.6 12 86.3 5.2 11 78.2 5 55 53.7 6.2 

2. No 34 22.8 2.4 7 25.6 5.5 2 53.6 17.9 43 38 4.6 26 23.8 2.7 7 20.3 4 1 33.6 18.8 63 49.2 4.5 15 16 2.6 2 5.8 3 1 21.9 15.9 46 33.1 4.9 38 23 2.6 2 13.7 5.2 3 21.8 5 44 46.3 6.2 
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Outreach activities include farmer training N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 54 33.6 2.7 12 40.6 5.4 2 47 18.1 25 21.8 4.1 49 45.9 3.1 13 40.2 5.4 1 33.6 15.7 36 26 4.4 49 56 4.2 27 53.5 4.2 3 56.1 8.6 57 45.1 5.4 75 42.5 2.9 6 45.3 8.5 4 27.4 7.7 35 39.5 6.5 

2. No 104 66.4 2.7 17 59.4 5.4 2 53 18.1 88 78.2 4.1 57 54.1 3.1 20 59.8 5.4 2 66.4 15.7 102 74 4.4 39 44 4.2 23 46.5 4.2 2 43.9 8.6 72 54.9 5.4 92 57.5 2.9 8 54.7 8.5 10 72.6 7.7 64 60.5 6.5 
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Other outreach activities N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 45 31.4 2.8 4 13.5 3.6 1 30.1 20.1 34 29.6 4.5 19 19.4 2.9 7 20.3 4 . . . 42 31 4.5 24 27.2 3.8 9 17.5 3.1 1 26.5 19.3 43 32.7 5 24 15.8 2.3 3 20.5 6.4 2 14.5 6.8 23 24 5 

2. No 103 68.6 2.8 25 86.5 3.6 3 69.9 20.1 75 70.4 4.5 81 80.6 2.9 26 79.7 4 3 100 0 94 69 4.5 64 72.8 3.8 40 82.5 3.1 3 73.5 19.3 78 67.3 5 135 84.2 2.3 11 79.5 6.4 12 85.5 6.8 70 76 5 
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  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-63  
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Information disseminated to  

community through printed  materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 159 99.3 0.5 27 93.2 2.6 4 100 0 103 93.8 2.1 104 97.8 1.2 32 97.1 1.6 3 100 0 124 90 2.6 84 95.6 1.7 50 100 0 2 39 10.7 116 90.7 2 158 93.4 1.4 13 93.2 3.7 13 92.7 5.1 90 93 2 

2. No 1 0.7 0.5 2 6.8 2.6 . . . 8 6.2 2.1 2 2.2 1.2 1 2.9 1.6 . . . 15 10 2.6 4 4.4 1.7 . . . 3 61 10.7 15 9.3 2 11 6.6 1.4 1 6.8 3.7 1 7.3 5.1 8 7 2 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Information disseminated to  

community through billboards N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 40 23.8 2.4 6 20.3 4.4 1 23.5 14.5 37 31.4 3.9 28 26.4 3 13 40.7 5.4 2 67.2 18.3 51 38.7 4.7 29 34.3 3.9 13 29.2 4.3 1 17.1 8.1 39 30.7 4.9 34 20.5 2.2 6 41 8 3 21.8 7.8 41 48.2 5.7 

2. No 120 76.2 2.4 23 79.7 4.4 3 76.5 14.5 74 68.6 3.9 78 73.6 3 20 59.3 5.4 1 32.8 18.3 87 61.3 4.7 59 65.7 3.9 36 70.8 4.3 4 82.9 8.1 92 69.3 4.9 132 79.5 2.2 8 59 8 11 78.2 7.8 56 51.8 5.7 
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Information disseminated to  

community through workshops away 

 from the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 98 60.7 2.9 15 50.7 5.2 1 30.1 20.1 34 26.4 4.1 68 64.5 3.4 20 59.3 5.4 2 67.2 18.3 55 37 4 56 65.1 3.9 35 70.1 4.6 2 39 11.1 54 43.9 5.2 99 59.5 3 9 65.8 7.5 10 71 6.6 52 57.7 6 

2. No 62 39.3 2.9 14 49.3 5.2 3 69.9 20.1 76 73.6 4.1 38 35.5 3.4 13 40.7 5.4 1 32.8 18.3 83 63 4 32 34.9 3.9 14 29.9 4.6 3 61 11.1 77 56.1 5.2 68 40.5 3 5 34.2 7.5 4 29 6.6 45 42.3 6 
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Information disseminated to  

community through workshops at the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 129 79.5 2.9 20 67.6 5.3 . . . 65 65 5.5 81 75.6 2.9 24 73.9 4.4 2 66.4 18.8 71 50.2 4.9 72 82.4 3.1 41 82.6 4.3 3 56.1 18.2 86 67.6 4.7 138 80.8 2.3 12 86.3 5.1 8 58.1 9.6 64 68.7 5.1 

2. No 31 20.5 2.9 9 32.4 5.3 4 100 0 45 35 5.5 26 24.4 2.9 9 26.1 4.4 1 33.6 18.8 67 49.8 4.9 16 17.6 3.1 8 17.4 4.3 2 43.9 18.2 45 32.4 4.7 31 19.2 2.3 2 13.7 5.1 6 41.9 9.6 33 31.3 5.1 
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Information disseminated to  

community through mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 119 73 2.5 23 77.8 5.2 4 100 0 95 78.4 5.4 90 84 2.8 28 85.5 3.5 2 66.4 18.8 120 86.9 2.8 77 87.8 2.6 46 94.2 1.1 3 56.1 8.6 114 87.7 3.3 146 86.9 1.8 12 86.3 5.2 11 78.2 7.6 78 83.2 3.4 

2. No 41 27 2.5 6 22.2 5.2 . . . 17 21.6 5.4 17 16 2.8 5 14.5 3.5 1 33.6 18.8 19 13.1 2.8 11 12.2 2.6 3 5.8 1.1 2 43.9 8.6 17 12.3 3.3 22 13.1 1.8 2 13.7 5.2 3 21.8 7.6 19 16.8 3.4 
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Information disseminated to  

community through the web N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 151 95 1.3 28 96.6 1.9 4 100 0 101 92.3 2.3 100 94.1 1.6 31 94.2 2.3 3 100 0 118 83.3 4 85 96.9 1.3 47 92.4 3 4 78.1 15.9 113 86.5 3.9 158 93.1 1.6 14 100 0 11 78.2 7.4 86 86.9 3.8 

2. No 9 5 1.3 1 3.4 1.9 . . . 10 7.7 2.3 7 5.9 1.6 2 5.8 2.3 . . . 21 16.7 4 3 3.1 1.3 3 7.6 3 1 21.9 15.9 18 13.5 3.9 11 6.9 1.6 . . . 3 21.8 7.4 12 13.1 3.8 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-65  

 
 Northeast Midwest South West 
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Information disseminated to  

community through other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 1.9 0.8 1 3.5 2 . . . 5 4.2 1.7 2 2.1 1.1 1 2.9 1.7 1 33.6 15.7 5 3.3 1.4 7 7.7 2.3 4 8.2 2.4 . . . 9 5.5 1.7 9 5.6 1.4 1 6.8 3.7 . . . 3 6.2 4.2 

2. No 145 98.1 0.8 27 96.5 2 4 100 0 99 95.8 1.7 97 97.9 1.1 32 97.1 1.7 2 66.4 15.7 132 96.7 1.4 81 92.3 2.3 43 91.8 2.4 5 100 0 115 94.5 1.7 150 94.4 1.4 13 93.2 3.7 14 100 0 88 93.8 4.2 
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Residential buildings within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 183 96.9 1 32 94.3 2.3 6 100 0 171 93.7 2.6 113 89.8 1.9 39 95.3 1.9 7 100 0 216 86.9 3 106 91.2 2.2 66 91.4 2.1 7 85.5 10.4 183 84.4 3.2 195 88.7 1.7 19 95.6 2.4 19 83.1 5.7 131 90 2.5 

2. No 6 3.1 1 2 5.7 2.3 . . . 9 6.3 2.6 13 10.2 1.9 2 4.7 1.9 . . . 29 13.1 3 9 8.8 2.2 6 8.6 2.1 1 14.5 10.4 36 15.6 3.2 25 11.3 1.7 1 4.4 2.4 4 16.9 5.7 17 10 2.5 
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Commercial buildings within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 178 94.3 1.2 31 89.8 3.9 5 84.7 9.3 148 84.2 2.6 113 90.6 1.5 40 97.6 1.4 7 100 0 226 91 2.6 107 94.4 1.5 62 85.9 2.9 8 100 0 200 93.8 1.4 194 87.6 1.5 19 95.6 2.4 21 91 4.4 133 87.1 3.5 

2. No 11 5.7 1.2 3 10.2 3.9 1 15.3 9.3 32 15.8 2.6 12 9.4 1.5 1 2.4 1.4 . . . 19 9 2.6 7 5.6 1.5 9 14.1 2.9 . . . 18 6.2 1.4 26 12.4 1.5 1 4.4 2.4 2 9 4.4 15 12.9 3.5 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-66  

 
 Northeast Midwest South West 
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Schools within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 142 76.5 2.6 26 75.6 4.6 6 100 0 110 60.2 3.9 83 65.9 3 26 66.2 4.2 7 100 0 153 60.4 4 69 58.9 3.3 39 53.6 3.5 5 62.9 13.1 127 57.5 4.5 127 58 2.5 13 68.9 6.5 13 57.2 7.1 87 57.8 4.8 

2. No 47 23.5 2.6 8 24.4 4.6 . . . 69 39.8 3.9 42 34.1 3 14 33.8 4.2 . . . 92 39.6 4 46 41.1 3.3 33 46.4 3.5 3 37.1 13.1 92 42.5 4.5 93 42 2.5 7 31.1 6.5 10 42.8 7.1 61 42.2 4.8 
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Parking lots within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 155 80.9 1.9 27 80.1 4 6 100 0 146 79.5 3.6 110 87.1 2.3 36 88.2 2.9 7 100 0 227 92.9 2 94 81.6 2.3 62 86.2 2.6 8 100 0 178 81.9 3.3 177 80.9 2 17 83.9 5.6 19 82.1 6 122 80.8 4.2 

2. No 34 19.1 1.9 7 19.9 4 . . . 34 20.5 3.6 16 12.9 2.3 5 11.8 2.9 . . . 18 7.1 2 21 18.4 2.3 10 13.8 2.6 . . . 40 18.1 3.3 43 19.1 2 3 16.1 5.6 4 17.9 6 26 19.2 4.2 
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Undeveloped land within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 98 53.2 2.6 23 67.1 4.6 4 65.1 14 94 50.1 4.4 82 64.4 3.1 27 67 4.1 5 70 11 143 58.2 4 72 64.2 2.9 49 68.7 3.2 6 77.4 8 134 66.7 3.5 115 51.3 2.6 14 70.6 7 12 52.7 7.9 95 62.5 4.1 

2. No 91 46.8 2.6 11 32.9 4.6 2 34.9 14 86 49.9 4.4 44 35.6 3.1 14 33 4.1 2 30 11 102 41.8 4 43 35.8 2.9 22 31.3 3.2 2 22.6 8 85 33.3 3.5 105 48.7 2.6 6 29.4 7 11 47.3 7.9 53 37.5 4.1 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-67  
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Green space within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 162 87.1 1.9 30 88.6 3 6 100 0 135 74.1 3.5 108 85.6 2.4 31 76.5 3.7 5 69.6 10.8 191 75.9 3.7 85 74.1 2.8 58 81.8 2.4 5 62.9 13.1 146 66.6 3.4 153 69 2.6 13 68.9 6.5 17 73.1 5.7 98 64.2 4.8 

2. No 27 12.9 1.9 4 11.4 3 . . . 45 25.9 3.5 18 14.4 2.4 10 23.5 3.7 2 30.4 10.8 54 24.1 3.7 30 25.9 2.8 14 18.2 2.4 3 37.1 13.1 73 33.4 3.4 66 31 2.6 7 31.1 6.5 6 26.9 5.7 50 35.8 4.8 
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Tourist attractions/recreational facilities  

within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 5.7 1.3 2 5.5 2.2 1 19.6 13.6 12 5.9 1.6 13 9.8 1.8 3 8.5 3.2 . . . 19 6.4 1.4 11 9.5 2.2 4 5.1 1.5 . . . 13 4.3 1.1 15 6.9 1.4 . . . 2 9 4.4 13 7.5 2 

2. No 179 94.3 1.3 33 94.5 2.2 5 80.4 13.6 170 94.1 1.6 114 90.2 1.8 38 91.5 3.2 7 100 0 231 93.6 1.4 104 90.5 2.2 70 94.9 1.5 8 100 0 215 95.7 1.1 206 93.1 1.4 21 100 0 21 91 4.4 140 92.5 2 
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Public buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 6.5 1.4 2 5.5 2.3 . . . 11 5.4 1.7 13 10.1 1.8 2 4.7 1.9 . . . 14 4.6 1.2 10 8 1.7 3 3.8 0.8 . . . 5 3 1.7 19 9.3 1.7 . . . . . . 10 5.8 1.7 

2. No 177 93.5 1.4 33 94.5 2.3 6 100 0 171 94.6 1.7 114 89.9 1.8 39 95.3 1.9 7 100 0 236 95.4 1.2 105 92 1.7 71 96.2 0.8 8 100 0 223 97 1.7 202 90.7 1.7 21 100 0 23 100 0 143 94.2 1.7 
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Farms within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.5 0.4 1 2.8 1.5 . . . 3 1.5 0.8 . . . . . . . . . 2 0.6 0.4 . . . . . . . . . 2 0.6 0.4 2 0.8 0.6 1 4.3 2.3 . . . 4 4.5 2.8 

2. No 190 99.5 0.4 34 97.2 1.5 6 100 0 179 98.5 0.8 127 100 0 41 100 0 7 100 0 248 99.4 0.4 115 100 0 74 100 0 8 100 0 226 99.4 0.4 219 99.2 0.6 20 95.7 2.3 23 100 0 149 95.5 2.8 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-68  

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Churches within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 1.7 0.6 . . . . . . 10 4.9 1.3 4 3 1.1 3 8.5 3.2 . . . 6 3.3 1.8 3 2.6 1.1 6 8.4 2.1 . . . 6 2 0.8 3 1.4 0.6 . . . . . . 5 5.1 2.8 

2. No 187 98.3 0.6 35 100 0 6 100 0 172 95.1 1.3 123 97 1.1 38 91.5 3.2 7 100 0 244 96.7 1.8 112 97.4 1.1 68 91.6 2.1 8 100 0 222 98 0.8 218 98.6 0.6 21 100 0 23 100 0 148 94.9 2.8 
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Transportation hubs within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 8 3.8 0.9 . . . . . . 6 2.9 1.1 . . . 2 5.7 2.6 . . . 5 2.9 1.7 1 0.6 0.4 1 1.3 0.7 . . . 4 1.3 0.6 7 3.3 0.9 1 4.3 2.4 . . . 5 2.8 1.2 

2. No 183 96.2 0.9 35 100 0 6 100 0 176 97.1 1.1 127 100 0 39 94.3 2.6 7 100 0 245 97.1 1.7 114 99.4 0.4 73 98.7 0.7 8 100 0 224 98.7 0.6 214 96.7 0.9 20 95.7 2.4 23 100 0 148 97.2 1.2 
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Other buildings within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 53 26.2 2.9 16 45.5 5.2 1 19.6 13.6 68 35.8 3.5 51 40.5 3.3 14 36.3 4.5 3 39.6 11.2 82 33.1 3.3 38 33.5 3.4 26 38.1 3.3 4 51.6 9 67 27.5 3.1 73 33.4 2.4 4 18.6 4.8 7 31.4 6.1 58 41.7 5.2 

2. No 133 73.8 2.9 18 54.5 5.2 5 80.4 13.6 110 64.2 3.5 74 59.5 3.3 26 63.7 4.5 4 60.4 11.2 162 66.9 3.3 76 66.5 3.4 44 61.9 3.3 4 48.4 9 150 72.5 3.1 142 66.6 2.4 15 81.4 4.8 16 68.6 6.1 85 58.3 5.2 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-69  

 
 Northeast Midwest South West 
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Fast food restaurants within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 129 68.6 2.1 23 65.4 5.1 2 34.9 14.3 92 49.1 3.6 88 69.8 3.3 26 63.2 4.8 7 100 0 146 58.8 3.8 80 69.2 3.2 46 63.5 3.7 5 59.7 13.3 150 67.2 3.8 148 67.5 2.1 10 47.2 8.3 18 78.7 6.3 105 65.9 5.1 

2. No 60 31.4 2.1 11 34.6 5.1 4 65.1 14.3 88 50.9 3.6 38 30.2 3.3 15 36.8 4.8 . . . 99 41.2 3.8 35 30.8 3.2 25 36.5 3.7 3 40.3 13.3 69 32.8 3.8 72 32.5 2.1 10 52.8 8.3 5 21.3 6.3 43 34.1 5.1 
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Cafes within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 159 85.2 1.9 25 72.8 4.4 4 69.4 11.9 136 74.6 3.7 98 77.3 2.6 29 71.7 4 5 70 11 189 77.3 3 85 75.9 3 54 72.9 3.6 5 62.9 13.1 162 72.9 3.5 189 85.9 1.9 18 88.3 5.3 19 83.1 5.7 128 85.9 3 

2. No 30 14.8 1.9 9 27.2 4.4 2 30.6 11.9 44 25.4 3.7 28 22.7 2.6 12 28.3 4 2 30 11 56 22.7 3 30 24.1 3 18 27.1 3.6 3 37.1 13.1 56 27.1 3.5 31 14.1 1.9 2 11.7 5.3 4 16.9 5.7 20 14.1 3 
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Non fast food restaurants within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 169 90.2 1.5 28 81.3 4.1 5 84.7 9.3 139 76.1 3.7 108 85.7 2 34 83.5 3.2 7 100 0 181 72.4 3.7 94 82.7 2.7 58 78.3 3.4 7 85.5 10.4 176 79.6 3.4 180 81.6 2 17 83.9 6 19 82.1 6 130 85.2 3.4 

2. No 20 9.8 1.5 6 18.7 4.1 1 15.3 9.3 41 23.9 3.7 18 14.3 2 7 16.5 3.2 . . . 64 27.6 3.7 21 17.3 2.7 14 21.7 3.4 1 14.5 10.4 43 20.4 3.4 40 18.4 2 3 16.1 6 4 17.9 6 18 14.8 3.4 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-70  

 
 Northeast Midwest South West 
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Large groceries within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 104 53.8 2.4 18 51.2 5.1 4 69.4 11.9 74 36.5 3.9 48 38 3.1 22 55.3 4.7 3 43.7 11.6 113 46.7 4.1 55 49.4 3.5 30 41.8 3.4 7 88.7 5.8 104 48.1 4.2 107 48.8 2.2 9 48.3 8.4 13 57.2 6.5 75 48.3 4.8 

2. No 85 46.2 2.4 16 48.8 5.1 2 30.6 11.9 106 63.5 3.9 77 62 3.1 19 44.7 4.7 4 56.3 11.6 131 53.3 4.1 60 50.6 3.5 42 58.2 3.4 1 11.3 5.8 115 51.9 4.2 113 51.2 2.2 11 51.7 8.4 10 42.8 6.5 73 51.7 4.8 
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Small corner stores  

within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 167 89.5 1.5 26 75.6 4.3 5 84.7 9.3 133 73.4 3.6 103 82 2.3 31 76.5 3.7 6 82.9 9.5 185 77.4 3.4 90 78.4 2.8 56 76.3 3.3 8 100 0 168 77.8 3.6 166 75.1 2.1 17 86.7 4.6 19 83.1 5.4 118 77.6 4.1 

2. No 22 10.5 1.5 8 24.4 4.3 1 15.3 9.3 46 26.6 3.6 23 18 2.3 10 23.5 3.7 1 17.1 9.5 59 22.6 3.4 25 21.6 2.8 16 23.7 3.3 . . . 50 22.2 3.6 54 24.9 2.1 3 13.3 4.6 4 16.9 5.4 30 22.4 4.1 
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Liquor stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 142 75.5 2.1 21 59.7 5.2 2 30.6 11.9 99 54.4 4.8 88 69.7 3.3 26 62.2 4.8 5 70 11 144 57.3 4.2 59 51.6 3.5 39 53.5 4.1 5 59.7 7.8 89 38.9 4 140 63.9 2.6 14 67.8 7.4 12 52.7 8.5 85 56.5 4.7 

2. No 47 24.5 2.1 13 40.3 5.2 4 69.4 11.9 81 45.6 4.8 38 30.3 3.3 15 37.8 4.8 2 30 11 101 42.7 4.2 56 48.4 3.5 33 46.5 4.1 3 40.3 7.8 130 61.1 4 80 36.1 2.6 6 32.2 7.4 11 47.3 8.5 63 43.5 4.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-71  

 
 Northeast Midwest South West 
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Pharmacies within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 1.6 0.7 . . . . . . . . . 1 0.8 0.6 . . . . . . 2 2 1.7 1 0.9 0.7 1 1.3 0.7 . . . 3 3.4 2.1 1 0.5 0.4 . . . . . . . . . 

2. No 188 98.4 0.7 35 100 0 6 100 0 182 100 0 126 99.2 0.6 41 100 0 7 100 0 248 98 1.7 114 99.1 0.7 73 98.7 0.7 8 100 0 225 96.6 2.1 220 99.5 0.4 21 100 0 23 100 0 153 100 0 
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Business cafeterias within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 1 0.6 . . . . . . 1 0.5 0.4 . . . . . . . . . . . . 4 3.5 1.3 . . . . . . 2 0.7 0.5 1 0.5 0.4 . . . . . . 1 0.6 0.5 

2. No 189 99 0.6 35 100 0 6 100 0 181 99.5 0.4 127 100 0 41 100 0 7 100 0 250 100 0 111 96.5 1.3 74 100 0 8 100 0 226 99.3 0.5 220 99.5 0.4 21 100 0 23 100 0 152 99.4 0.5 

 
 Northeast Midwest South West 
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Bakeries within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 3 1.5 0.8 . . . 1 2.4 1.4 . . . 5 1.7 0.7 . . . . . . . . . . . . 1 0.4 0.3 . . . . . . 1 0.6 0.5 

2. No 191 100 0 35 100 0 6 100 0 179 98.5 0.8 127 100 0 40 97.6 1.4 7 100 0 245 98.3 0.7 115 100 0 74 100 0 8 100 0 228 100 0 220 99.6 0.3 21 100 0 23 100 0 152 99.4 0.5 

 
 Northeast Midwest South West 
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Hotels within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.5 0.4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 0.3 0.3 . . . . . . . . . 2 1.1 0.7 

2. No 190 99.5 0.4 35 100 0 6 100 0 182 100 0 127 100 0 41 100 0 7 100 0 250 100 0 115 100 0 74 100 0 8 100 0 227 99.7 0.3 221 100 0 21 100 0 23 100 0 151 98.9 0.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-72  

 
 Northeast Midwest South West 
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Health food stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 5.5 1.6 . . . . . . 2 1 0.6 1 0.8 0.6 . . . . . . . . . 3 2.8 1.2 . . . . . . . . . 4 1.9 0.7 1 4.3 2.4 . . . . . . 

2. No 184 94.5 1.6 35 100 0 6 100 0 180 99 0.6 126 99.2 0.6 41 100 0 7 100 0 250 100 0 112 97.2 1.2 74 100 0 8 100 0 228 100 0 217 98.1 0.7 20 95.7 2.4 23 100 0 153 100 0 

 
 Northeast Midwest South West 
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Retail stores/malls within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . 2 5.5 2.2 . . . . . . 1 0.8 0.6 . . . . . . . . . . . . . . . . . . 2 1.8 1.3 2 0.8 0.4 . . . . . . 1 0.6 0.5 

2. No 191 100 0 33 94.5 2.2 6 100 0 182 100 0 126 99.2 0.6 41 100 0 7 100 0 250 100 0 115 100 0 74 100 0 8 100 0 226 98.2 1.3 219 99.2 0.4 21 100 0 23 100 0 152 99.4 0.5 

 
 Northeast Midwest South West 
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Farm stands within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.3 0.2 1 2.8 1.6 . . . 1 2.3 2.2 2 1.1 0.5 . . . . . . 3 1 0.5 . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 190 99.7 0.2 34 97.2 1.6 6 100 0 181 97.7 2.2 125 98.9 0.5 41 100 0 7 100 0 247 99 0.5 115 100 0 74 100 0 8 100 0 228 100 0 221 100 0 21 100 0 23 100 0 153 100 0 
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Food trucks within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 1 0.5 0.4 2 1.6 0.8 . . . . . . . . . 1 1 0.8 . . . . . . . . . 2 0.9 0.5 1 4.3 2.7 . . . 1 2.8 2.8 

2. No 191 100 0 35 100 0 6 100 0 181 99.5 0.4 125 98.4 0.8 41 100 0 7 100 0 250 100 0 114 99 0.8 74 100 0 8 100 0 228 100 0 219 99.1 0.5 20 95.7 2.7 23 100 0 152 97.2 2.8 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-73  

 
 Northeast Midwest South West 
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Other food stores within  

0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 43 22.9 2.6 11 31.3 4.4 1 15.3 9.3 30 16.8 3.1 27 21.3 2.5 6 14.1 3.1 1 13 7.5 34 12.9 2.5 18 16.9 2.7 13 19 3.1 1 14.5 10.4 24 13.9 3.5 39 17.8 1.9 4 17.8 5.3 5 21.3 6.4 29 19.4 3.5 

2. No 141 77.1 2.6 23 68.7 4.4 5 84.7 9.3 148 83.2 3.1 96 78.7 2.5 35 85.9 3.1 6 87 7.5 207 87.1 2.5 93 83.1 2.7 59 81 3.1 7 85.5 10.4 191 86.1 3.5 180 82.2 1.9 16 82.2 5.3 18 78.7 6.4 117 80.6 3.5 
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Buses are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 161 84.1 1.7 26 77.2 4.2 5 84.7 9.3 96 54.8 4.3 87 69 2.8 20 47.1 4.7 6 86.7 7.9 97 38.6 3.5 70 61.2 3.2 36 48.3 3.9 2 29 12.8 100 43.4 4.4 177 79.7 1.7 14 70.6 6.9 20 87.6 5 103 72 4.4 

2. No 28 15.9 1.7 8 22.8 4.2 1 15.3 9.3 84 45.2 4.3 39 31 2.8 21 52.9 4.7 1 13.3 7.9 148 61.4 3.5 44 38.8 3.2 36 51.7 3.9 6 71 12.8 119 56.6 4.4 43 20.3 1.7 6 29.4 6.9 3 12.4 5 45 28 4.4 
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Light rail is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 72 42.2 3.7 2 5.9 2.3 . . . 19 11.2 2.8 9 7.1 1.5 . . . . . . 11 3.8 0.8 9 6.9 1.3 3 4.7 1.9 . . . 13 6.6 2.7 29 13 1.8 3 16.1 6.3 9 40.4 6.9 14 8.1 1.6 

2. No 117 57.8 3.7 31 94.1 2.3 6 100 0 161 88.8 2.8 117 92.9 1.5 41 100 0 7 100 0 234 96.2 0.8 106 93.1 1.3 69 95.3 1.9 8 100 0 205 93.4 2.7 191 87 1.8 17 83.9 6.3 14 59.6 6.9 134 91.9 1.6 
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Senior transit is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 88 48.1 2.6 16 47.2 5.1 2 34.9 14.3 71 38.8 3.6 49 38.3 2.9 17 41 4.2 3 39.9 11.3 101 44.1 4 42 35.7 3.3 26 36.5 4 2 25.8 12.1 91 43.2 3.9 94 43.5 2.5 7 39.4 7.5 10 44.8 6.6 63 39 4.7 

2. No 100 51.9 2.6 18 52.8 5.1 4 65.1 14.3 109 61.2 3.6 77 61.7 2.9 24 59 4.2 4 60.1 11.3 144 55.9 4 73 64.3 3.3 46 63.5 4 6 74.2 12.1 128 56.8 3.9 126 56.5 2.5 13 60.6 7.5 13 55.2 6.6 85 61 4.7 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-74  
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Street parking is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 173 92.6 1.5 28 81.3 4.4 4 69.4 11.9 127 72 3.9 101 80 2.6 36 88.2 2.9 5 70 11 192 75.9 3.5 84 73.3 3 61 82.8 3.3 5 66.1 9.2 148 66 4.1 176 80.3 1.9 18 91.1 3.5 22 95.5 3.2 120 81.5 3.2 

2. No 16 7.4 1.5 6 18.7 4.4 2 30.6 11.9 53 28 3.9 25 20 2.6 5 11.8 2.9 2 30 11 53 24.1 3.5 30 26.7 3 11 17.2 3.3 3 33.9 9.2 71 34 4.1 44 19.7 1.9 2 8.9 3.5 1 4.5 3.2 28 18.5 3.2 
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Small parking lots/garages are available  

near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 117 62.7 2.2 21 61.4 5 5 84.7 9.3 105 57.4 4.4 83 66.3 2.7 26 63.7 4.3 5 69.6 11.1 134 55.3 3.9 70 60.7 3.3 47 64 3.8 6 74.2 12.1 145 67.5 4 123 56 2.3 12 61.7 7.2 9 38.3 6.4 87 60.4 5.1 

2. No 71 37.3 2.2 13 38.6 5 1 15.3 9.3 75 42.6 4.4 43 33.7 2.7 15 36.3 4.3 2 30.4 11.1 111 44.7 3.9 45 39.3 3.3 25 36 3.8 2 25.8 12.1 74 32.5 4 97 44 2.3 8 38.3 7.2 14 61.7 6.4 60 39.6 5.1 
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Large parking lots/garages are  

available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 100 50.6 2.9 17 50 5.3 6 100 0 123 70 3.7 79 62.6 3.2 27 64.6 4.3 3 43.3 11.6 145 58.1 4 85 74.5 2.7 43 58.5 4 8 100 0 133 62.4 4.2 153 68.1 2.5 14 67.8 7.4 17 75.2 6.8 107 69.2 4.6 

2. No 89 49.4 2.9 17 50 5.3 . . . 57 30 3.7 47 37.4 3.2 14 35.4 4.3 4 56.7 11.6 100 41.9 4 30 25.5 2.7 29 41.5 4 . . . 86 37.6 4.2 67 31.9 2.5 6 32.2 7.4 6 24.8 6.8 41 30.8 4.6 
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Shade trees near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 166 88.7 1.7 31 91.5 2.8 6 100 0 152 84.3 2.8 103 81.8 2.6 36 88.2 3 7 100 0 191 72.7 3.8 99 86 2.4 62 86.2 2.5 8 100 0 188 85 3.1 190 86.3 1.9 17 83.9 5.6 22 95.5 3.2 131 90.2 2.2 

2. No 23 11.3 1.7 3 8.5 2.8 . . . 28 15.7 2.8 23 18.2 2.6 5 11.8 3 . . . 54 27.3 3.8 16 14 2.4 10 13.8 2.5 . . . 31 15 3.1 30 13.7 1.9 3 16.1 5.6 1 4.5 3.2 17 9.8 2.2 

  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-75  
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Trash cans are available  

near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 168 89.9 1.8 33 97.2 1.6 6 100 0 155 86.2 3.1 118 94.1 1.5 39 95.3 1.9 7 100 0 203 82.6 3 108 93.6 1.9 64 89.6 2 8 100 0 196 92 1.4 209 94.8 1.2 18 88.3 5.3 20 87.5 5 143 97.2 1.1 

2. No 21 10.1 1.8 1 2.8 1.6 . . . 24 13.8 3.1 8 5.9 1.5 2 4.7 1.9 . . . 42 17.4 3 7 6.4 1.9 8 10.4 2 . . . 23 8 1.4 11 5.2 1.2 2 11.7 5.3 3 12.5 5 5 2.8 1.1 
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Benches are available  

near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 134 71.1 2.3 28 82.9 3.6 5 80.4 13.6 125 71 3.8 105 83.3 2.7 34 83.5 3.3 6 87 7.5 167 66.5 4 92 79.3 3 44 62.7 4 5 66.1 9.2 134 58.5 4.6 182 83.4 1.9 17 83.9 6 18 77.6 6.8 114 76 4.1 

2. No 55 28.9 2.3 6 17.1 3.6 1 19.6 13.6 55 29 3.8 21 16.7 2.7 7 16.5 3.3 1 13 7.5 78 33.5 4 23 20.7 3 28 37.3 4 3 33.9 9.2 85 41.5 4.6 38 16.6 1.9 3 16.1 6 5 22.4 6.8 34 24 4.1 
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Bicycle racks are available  

near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 71 41.4 4 15 46 5.4 1 15.3 9.3 63 36.7 3.5 60 48.2 2.8 12 30.3 4.2 4 52.6 11.8 90 33.1 3.5 39 33 3.4 24 33.2 3.7 1 14.5 10.4 56 26.7 3.9 130 59.1 2.6 10 50 7.4 15 67.3 7.4 73 42.8 4.9 

2. No 118 58.6 4 19 54 5.4 5 84.7 9.3 117 63.3 3.5 66 51.8 2.8 29 69.7 4.2 3 47.4 11.8 155 66.9 3.5 76 67 3.4 48 66.8 3.7 7 85.5 10.4 163 73.3 3.9 90 40.9 2.6 10 50 7.4 8 32.7 7.4 75 57.2 4.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-76  

 
 Northeast Midwest South West 
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Drinking fountains are 

 available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 41 19.8 2.4 10 30.1 4.7 2 34.9 14 53 28.2 3.6 36 28.7 2.8 11 27.9 4.1 3 39.9 11.3 82 31.6 3.3 36 32.5 3.1 24 33.1 3.7 4 51.6 9 75 33.5 3.9 81 36.6 2.5 6 32.2 8.1 12 52.7 7.2 68 46.2 5.3 

2. No 148 80.2 2.4 24 69.9 4.7 4 65.1 14 126 71.8 3.6 90 71.3 2.8 30 72.1 4.1 4 60.1 11.3 163 68.4 3.3 78 67.5 3.1 47 66.9 3.7 4 48.4 9 144 66.5 3.9 139 63.4 2.5 14 67.8 8.1 11 47.3 7.2 80 53.8 5.3 
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Public telephones are  

available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 21 10.1 1.8 8 24.4 4.8 1 19.6 13.6 26 14.8 2.9 12 9.8 1.8 4 10.4 3.1 2 26.3 9.7 28 12.4 2.2 11 10.1 1.9 9 11.7 2.1 1 11.3 6.5 25 14.3 3.4 30 13.7 1.9 3 18.9 7.8 4 17.9 5.4 35 22.9 3.7 

2. No 168 89.9 1.8 26 75.6 4.8 5 80.4 13.6 153 85.2 2.9 113 90.2 1.8 37 89.6 3.1 5 73.7 9.7 217 87.6 2.2 104 89.9 1.9 63 88.3 2.1 7 88.7 6.5 194 85.7 3.4 190 86.3 1.9 17 81.1 7.8 19 82.1 5.4 113 77.1 3.7 
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Benches are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 77 37.1 3.4 20 60.2 4.9 3 50.2 14.4 118 63.8 4.2 82 64.3 3 23 56.6 4.6 3 39.6 11.2 159 65.4 3.6 74 64.8 3.3 45 63.2 3.9 8 100 0 148 67.8 4 173 77.9 2 18 91.1 3.5 16 69.6 7.4 128 86.1 2.9 

2. No 112 62.9 3.4 14 39.8 4.9 3 49.8 14.4 62 36.2 4.2 44 35.7 3 18 43.4 4.6 4 60.4 11.2 85 34.6 3.6 41 35.2 3.3 27 36.8 3.9 . . . 70 32.2 4 47 22.1 2 2 8.9 3.5 7 30.4 7.4 20 13.9 2.9 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-77  

 
 Northeast Midwest South West 
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Incentives offered N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 3 4.3 1.9 . . . . . . . . . . . . . . . . . . . . . 2 6 2.8 1 20 11.2 . . . . . . . . . . . . . . . . . . 

2 6 7.9 2.3 . . . . . . . . . . . . . . . . . . . . . 4 15.9 5.7 1 20 9.4 . . . . . . 1 1.8 1.3 . . . . . . . . . 

3 1 1.4 1.1 . . . . . . . . . 9 26 5.5 . . . . . . 1 13.2 10.3 . . . . . . . . . . . . . . . . . . . . . . . . 

4 7 10 2.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

5 23 32.2 2.6 . . . . . . . . . 1 3.1 2.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

6 . . . . . . . . . . . . 2 6.2 3.1 1 33.3 14.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

7 2 2.8 1.5 . . . . . . . . . 1 2.2 1.3 1 33.3 17.4 . . . . . . . . . . . . . . . . . . 33 56.7 3.4 1 100 0 . . . . . . 

8 6 8 2.4 . . . . . . 1 16.7 16.2 2 6.2 3 . . . . . . . . . 6 20.5 5.6 . . . . . . 2 19.3 12.1 5 7.7 2.5 . . . . . . 1 14.3 13.9 

9 10 13.2 2.6 1 13.2 7.9 . . . . . . 8 26.4 6.2 . . . . . . . . . 12 41.3 7.3 3 60 12.6 1 100 0 . . . 9 14.1 3.1 . . . . . . 2 28.6 16.9 

10 1 1.4 1.1 . . . . . . . . . 3 8.8 3.6 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 14.3 11.2 

11 7 10 2.4 2 34 14.6 . . . 1 16.7 16.2 1 3.1 2.3 . . . 1 100 0 2 26.5 14.9 2 6.4 3.1 . . . . . . 1 10.4 10.4 6 9.9 2.9 . . . . . . 3 42.9 18.4 

12 3 4.3 1.8 2 26.4 10.7 1 100 0 . . . 3 9.3 3.8 . . . . . . 2 24.5 13 1 3.5 2.4 . . . . . . 2 59.9 19.1 1 1.8 1.3 . . . . . . . . . 

13 2 2.2 1.1 1 13.2 7.9 . . . 2 33.3 19 . . . . . . . . . 2 24.5 14.4 . . . . . . . . . . . . 3 4.6 2 . . . . . . . . . 

14 2 2.3 1.2 1 13.2 7.9 . . . 2 33.3 20.3 3 8.8 3.7 1 33.3 14.3 . . . 1 11.3 10.7 2 6.4 3.2 . . . . . . 1 10.4 10.2 2 3.5 1.9 . . . 1 100 0 . . . 
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Main reason for stopping participation in SNAP (prior to five years ago) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . . . . . . . . . . 1 18.1 17.8 1 100 0 . . . . . . . . . . . . 1 50 15.7 . . . . . . 

2 . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . 1 50 22.9 . . . . . . . . . . . . 1 20 14.2 1 33.3 34.1 

4 . . . . . . . . . . . . . . . . . . . . . 1 18.1 14.1 . . . . . . . . . 1 50 45.8 . . . . . . . . . . . . 

5 . . . 1 50 28.3 . . . . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . 1 33.3 18.9 . . . . . . . . . 

6 . . . 1 50 28.3 . . . . . . . . . . . . . . . 3 63.8 20.8 . . . . . . . . . 1 50 45.8 1 33.3 24.7 . . . 1 20 11.6 1 33.3 34.1 

13 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 1 50 22.9 . . . . . . . . . . . . . . . . . . 

16 . . . . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 1 33.3 18.9 1 50 15.7 3 60 16 1 33.3 26.2 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-78  
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Main reason for stopping participation  

in SNAP (within the last five years) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 25 10.3 . . . . . . . . . . . . . . . 1 54 48.6 . . . . . . . . . . . . . . . . . . . . . . . . 

2 1 52.5 34.3 1 25 12.9 . . . 1 50 22.1 . . . 2 100 0 . . . . . . . . . 2 22.2 9 . . . . . . . . . 1 50 15.7 . . . 1 50 22.3 

3 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 50 15.7 . . . . . . 

4 . . . . . . . . . 1 50 22.1 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

5 . . . . . . . . . . . . . . . . . . . . . 1 46 48.6 . . . 4 66.7 10.9 . . . . . . . . . . . . . . . 1 50 22.3 

6 . . . 1 25 15.2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

7 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 50 18.3 . . . 

9 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 11.1 6 . . . . . . . . . . . . . . . . . . 

12 . . . . . . . . . . . . . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

15 . . . . . . . . . . . . . . . . . . . . . . . . 3 71.4 21.2 . . . . . . . . . . . . . . . . . . . . . 

16 1 47.5 34.3 1 25 15.2 . . . . . . . . . . . . . . . . . . 1 28.6 21.2 . . . 1 100 0 . . . . . . . . . 1 50 18.3 . . . 
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Main reason SNAP benefits not redeemed in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . 1 49.4 23.6 . . . 2 100 0 . . . . . . . . . . . . 3 9.4 3 . . . . . . . . . . . . . . . . . . 

2 1 31.1 15.6 4 36.4 7.5 . . . . . . . . . 7 35.3 6.4 . . . . . . . . . 11 34.6 5.5 . . . . . . . . . 4 33.3 9 . . . 1 100 0 

3 1 34.4 16.6 3 27.3 7.6 . . . . . . . . . 1 5 2.7 . . . . . . . . . 4 12.6 3.6 . . . . . . . . . 1 7.2 3.9 . . . . . . 

5 . . . 2 18.2 6.7 . . . . . . . . . 6 34.5 6.9 . . . . . . 2 45.2 18.5 5 20.1 5.6 . . . . . . 1 100 0 3 26.1 8.6 . . . . . . 

6 . . . 1 9.1 4.1 . . . . . . . . . . . . . . . . . . . . . 2 6.3 2.5 . . . . . . . . . 2 14.4 5.5 1 25 13.4 . . . 

7 . . . 1 9.1 4.8 . . . . . . . . . . . . . . . . . . . . . 2 7.6 3.8 . . . . . . . . . 1 11.7 8.9 . . . . . . 

9 1 34.4 16.6 . . . . . . . . . . . . 1 5 2.7 . . . . . . 1 22.6 14 1 3.1 1.7 . . . . . . . . . . . . 1 25 13.4 . . . 

12 . . . . . . . . . . . . . . . 1 5 2.9 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

13 . . . . . . . . . . . . . . . 2 10.1 3.9 . . . . . . . . . 2 6.3 2.5 . . . . . . . . . 1 7.2 4.2 . . . . . . 

16 . . . . . . 1 50.6 23.6 . . . . . . 1 5 2.7 . . . . . . 1 32.2 22.1 . . . . . . . . . . . . . . . 2 50 16.7 . . . 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-79  
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Main reason SNAP benefits not accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 1 0.6 4 11.1 3 1 14.9 7.9 11 5.4 1.4 5 3.5 1.1 2 5.7 2.5 1 13.3 7.9 21 8.1 1.9 1 0.9 0.6 3 3.8 1.2 . . . 16 6.3 1.6 4 1.9 0.7 . . . 1 4.5 3.2 12 6.6 1.8 

2 7 3.4 0.7 7 19.4 3.9 1 15.3 9.3 41 23.7 3.7 2 1.6 0 9 21.2 3.6 1 13 7.5 48 18.5 2.9 3 2.1 0.8 17 22.1 3 . . . 43 23.1 3.7 2 1 0.5 6 30.8 7.3 3 11.4 4 29 18.6 3.3 

3 5 2.4 0.8 . . . . . . 13 6.4 1.6 . . . 1 2.4 1.4 1 13.3 7.9 12 5 1.6 3 2.2 0.9 5 6.4 1.7 . . . 12 4 1.1 2 1 0.5 . . . 1 4.5 3.1 2 1.1 0.1 

4 16 9.7 1.7 3 8.3 2.7 . . . 15 11 4.6 10 7.5 1.4 4 9.4 2.7 1 13 7.5 27 8.6 1.7 5 4.2 1.3 7 8.9 1.9 . . . 19 10 2.6 16 7.9 1.5 2 8.5 3.2 1 4.5 2.9 11 6.3 1.7 

5 12 5.9 1.2 2 5.5 2.3 . . . 23 11.2 2.1 2 1.6 0.8 8 21.3 4.4 1 17.1 9.5 19 8.8 2.3 1 1 0.8 7 10.7 3.1 . . . 18 7.3 2 8 3 0.7 2 8.5 3.3 . . . 13 7.5 2 

6 1 2 1.3 1 2.8 1.5 . . . 2 1 0.6 1 0.8 0.6 . . . . . . 8 2.8 0.9 1 0.6 0.4 2 2.5 1 . . . 4 2.7 1.7 . . . 1 4.3 2.3 . . . 3 1.8 1 

7 6 2.7 0.9 2 7.1 3.5 . . . 11 5.4 1.5 5 3.9 1.3 3 7.1 2.3 . . . 25 9.5 1.9 4 2.9 1 6 9 2.4 . . . 9 2.8 0.9 5 2.3 0.8 2 11.2 5.7 . . . 17 13.8 3.5 

8 2 0.8 0.4 1 2.8 1.5 . . . . . . 7 5.3 1.4 . . . . . . 1 1.4 1.4 4 3.4 1.2 1 1.3 0.7 . . . 2 0.7 0.4 5 2.3 0.8 . . . 1 4.5 3.5 3 1.6 0.9 

9 5 2.6 0.9 2 5.5 2.2 . . . 13 6.4 1.8 7 5.5 1.6 . . . . . . 23 7.6 1.5 6 5.9 1.8 3 3.8 1.2 2 22.6 8 26 11.5 2.7 6 2.6 0.8 . . . . . . 8 4.4 1.5 

10 115 58 3.2 3 9.9 3.8 2 39.2 15.3 15 7.3 1.7 79 63.1 2.9 7 16.5 3.3 . . . 17 7 1.8 70 61.4 3.6 7 9.7 2.1 5 66.1 9 15 6.3 1.9 149 67.5 2.3 1 4.3 2.3 4 16.9 5.1 15 13.1 3.8 

11 1 0.5 0.4 1 2.8 1.5 . . . 5 2.4 1 . . . . . . . . . 4 1.4 0.7 2 1.6 0.8 1 2.1 1.5 . . . 3 1 0.5 2 1 0.5 . . . . . . 1 0.6 0.5 

12 2 2.9 1.5 . . . . . . 3 1.5 0.8 3 2.5 1.1 . . . . . . 1 1.7 1.6 2 1.9 1 . . . . . . 6 2 0.8 2 1 0.5 . . . . . . 1 0.6 0.5 

13 . . . . . . . . . 2 1 0.6 . . . . . . . . . 2 0.6 0.4 . . . 3 3.8 1.2 . . . 3 0.9 0.5 . . . . . . . . . 1 0.6 0.5 

14 . . . 2 5.5 2.2 1 15.3 8.1 13 8.2 2.7 . . . 4 9.4 2.5 1 17.1 9.5 26 10 2.3 . . . 6 7.6 1.7 . . . 34 14.1 2.9 5 1.5 0.4 3 15.4 5.4 4 17.9 6 22 14.9 3.4 

15 7 3.5 1 2 5.5 2.1 . . . 6 4.8 2.9 4 3 1.1 . . . . . . 2 1.7 1.4 3 2.7 1.2 2 3.3 1.7 . . . 3 2.1 1.4 5 2.5 0.8 1 4.3 2.7 1 4.5 3.1 3 1.8 1 

16 10 4.6 1.2 5 13.8 2.7 1 15.3 9.3 9 4.4 1.4 2 1.6 0.8 3 7.1 2.1 1 13.3 6.9 14 7.3 2.3 10 9.2 2.2 4 5.1 1.4 1 11.3 6.5 15 5.1 1.2 10 4.6 1.1 3 12.8 4.4 7 31.4 5.5 12 6.9 2.1 
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Respondent visited the  

website of USDAs Food and Nutrition Service N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 137 74.5 2 26 77.8 4.9 3 64.3 14.3 70 48.7 5.3 108 88.8 2.1 27 70.4 4.2 2 60.6 16.5 93 51.7 3.9 94 84 2.7 49 75.8 3.8 6 87.3 6.4 83 50.4 4.3 170 78.5 2.1 14 65 8.6 14 78.7 6.8 66 58.3 5.1 

2. No 50 25.5 2 7 22.2 4.9 2 35.7 14.3 78 51.3 5.3 14 11.2 2.1 12 29.6 4.2 1 39.4 16.5 89 48.3 3.9 18 16 2.7 14 24.2 3.8 1 12.7 6.4 81 49.6 4.3 45 21.5 2.1 6 35 8.6 4 21.3 6.8 53 41.7 5.1 

 
  



Appendix D.1 
Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-80  
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Respondent has seen the  

handbook about SNAP in farmers markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 139 69 4.6 25 75.4 5.3 3 64.3 14.3 51 32.8 3.7 107 90.6 2 32 84.8 3.2 2 60.6 16.5 73 41.8 4.4 95 86.1 2.5 53 85.3 3.1 5 70.9 13.4 77 48.4 5.1 184 86 1.9 13 60.6 8.6 14 82.1 6.8 65 49.2 5.1 

2. No 47 31 4.6 7 24.6 5.3 2 35.7 14.3 97 67.2 3.7 11 9.4 2 6 15.2 3.2 1 39.4 16.5 106 58.2 4.4 16 13.9 2.5 8 14.7 3.1 2 29.1 13.4 88 51.6 5.1 30 14 1.9 7 39.4 8.6 3 17.9 6.8 51 50.8 5.1 
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Respondent knows farmers 

 markets can participate in  

other nutrition assistance  

programs besides SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 178 93.8 1.4 29 85.8 3.5 4 65.1 14 142 79.4 3.2 112 88.8 2 34 83.5 3.2 3 47.1 11.8 163 61.2 4.4 95 81.3 2.9 58 79.6 2.9 7 88.7 6.5 150 67.2 4.1 199 90.5 1.5 16 82.2 5.2 20 88.7 4.2 106 71.2 3.9 

2. No 12 6.2 1.4 5 14.2 3.5 2 34.9 14 38 20.6 3.2 14 11.2 2 7 16.5 3.2 4 52.9 11.8 83 38.8 4.4 20 18.7 2.9 14 20.4 2.9 1 11.3 6.5 69 32.8 4.1 21 9.5 1.5 4 17.8 5.2 3 11.3 4.2 44 28.8 3.9 
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Number of food vendors that  

accepted SNAP at the farmers  

market in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. All 126 65.2 3.7 3 10.5 4 . . . 7 4.2 1.5 59 48.3 2.7 8 21.9 4.3 1 30 16.5 6 3.2 1.2 58 51.8 3.2 6 9.5 2.4 2 29.1 10 5 2.5 1 104 50.3 2.2 2 8.9 3.5 5 26.9 6.8 15 11.5 2.1 

2. Most 43 20.7 2.4 4 13.4 4.3 1 23.1 16.1 11 8.9 3.2 48 39.4 2.8 3 7.4 2.4 . . . 9 4.4 1.3 39 35.1 3.3 8 12.8 2.8 2 29.1 13.7 9 9.9 3.8 71 32.6 2.2 4 20.6 6.6 1 5.6 4 6 7.3 3.6 

3. A few 10 8.9 2.9 6 17.6 3.9 1 23.1 16.1 38 25.2 3.3 9 7.1 1.4 7 17.3 3.5 . . . 35 17.9 2.7 12 9.6 2.1 10 16.4 2.9 2 29.1 13.7 20 14.6 3.4 21 9.7 1.5 2 8.9 3.8 . . . 13 9.8 2.3 

4. None 8 5.2 1.6 20 58.6 5.6 3 53.7 17.1 91 61.7 5.2 7 5.2 1.1 21 53.4 4.8 2 70 16.5 131 74.5 3 4 3.5 1.3 40 61.3 4 1 12.7 6.4 132 73 4.5 18 7.4 1 12 61.7 8.1 12 67.5 7.8 85 71.4 4.2 
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Farmers Markets Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.1-81  
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Frequency of flat fee N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Per season 60 47 3 9 48 7.7 3 64.1 14.4 81 58 4.9 56 57.5 3.2 18 51.4 5 4 77 12 122 60.4 4.8 25 36.5 4 14 33.2 4.6 3 47.9 16.2 76 51.8 5.2 13 9.8 1.6 1 8.9 4.7 1 11.7 7 19 18.3 4.2 

2. Per month 1 0.8 0.6 2 9.5 3.6 . . . 5 3.4 1.4 5 5.3 1.4 2 7.5 3.6 . . . 2 0.9 0.6 3 4.4 1.9 . . . 1 14.6 8.3 11 6.1 1.7 1 0.8 0.6 . . . . . . . . . 

3. Per week 15 13.7 2.7 3 14.2 4.7 1 18 9.7 13 8.9 2.2 9 9.4 2.2 4 12.6 3.1 . . . 8 3.7 1 6 7.2 2 6 16.2 4.4 . . . 10 7.5 2.9 16 12.5 1.9 1 8.9 4.7 1 15.3 11.6 10 9.8 3 

4. Per market day 50 38.6 3 6 28.4 6.1 1 18 11.1 36 29.7 5 27 27.7 2.6 10 28.5 4.4 1 23 12 51 35 4.9 35 51.9 4.5 22 50.6 5.4 2 37.5 16 53 34.6 4.5 103 76.9 2 8 82.2 6.6 5 73 12.3 58 71.8 5.5 
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Food sales make up at 

least 50 percent of the 

markets revenue N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 174 92.1 1.4 31 87.3 4.1 6 100 0 156 88.8 2.1 110 87 2.3 35 85.9 3.1 5 73.7 9.7 212 85.2 2.8 103 89.6 1.9 63 86.3 2.5 6 74.2 11.9 175 79.9 3.4 183 82.8 1.9 18 87.2 3.9 13 56.2 5.6 114 76.7 4.3 

2. No 16 7.9 1.4 4 12.7 4.1 . . . 22 11.2 2.1 16 13 2.3 6 14.1 3.1 2 26.3 9.7 37 14.8 2.8 12 10.4 1.9 10 13.7 2.5 2 25.8 11.9 47 20.1 3.4 38 17.2 1.9 3 12.8 3.9 10 43.8 5.6 37 23.3 4.3 
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Frequency of flat fee N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Per season 60 47 3 9 48 7.7 3 64.1 14.4 81 58 4.9 56 57.5 3.2 18 51.4 5 4 77 12 122 60.4 4.8 25 36.5 4 14 33.2 4.6 3 47.9 16.2 76 51.8 5.2 13 9.8 1.6 1 8.9 4.7 1 11.7 7 19 18.3 4.2 

2. Per month 1 0.8 0.6 2 9.5 3.6 . . . 5 3.4 1.4 5 5.3 1.4 2 7.5 3.6 . . . 2 0.9 0.6 3 4.4 1.9 . . . 1 14.6 8.3 11 6.1 1.7 1 0.8 0.6 . . . . . . . . . 

3. Per week 15 13.7 2.7 3 14.2 4.7 1 18 9.7 13 8.9 2.2 9 9.4 2.2 4 12.6 3.1 . . . 8 3.7 1 6 7.2 2 6 16.2 4.4 . . . 10 7.5 2.9 16 12.5 1.9 1 8.9 4.7 1 15.3 11.6 10 9.8 3 

4. Per market day 50 38.6 3 6 28.4 6.1 1 18 11.1 36 29.7 5 27 27.7 2.6 10 28.5 4.4 1 23 12 51 35 4.9 35 51.9 4.5 22 50.6 5.4 2 37.5 16 53 34.6 4.5 103 76.9 2 8 82.2 6.6 5 73 12.3 58 71.8 5.5 
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Appendix D.2 
Farmers Market Tables by Urbanicity 
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Number of roles at market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 245 46.8 1.5 43 41.5 2.9 18 61.6 6.1 215 41.5 2.5 44 36.9 3.7 32 48.8 4 7 58.3 8.6 103 36.8 3.6 

2 231 43.9 1.6 55 50.8 2.9 9 31.2 5.8 232 44.9 2.5 53 46.1 4.2 19 30.2 3.9 5 41.7 8.6 107 38.1 3.5 

3 48 8.5 1 7 6.8 1.6 2 7.1 3.2 65 12.1 1.8 13 11.9 2.3 10 17.4 3.7 . . . 64 23.4 3.3 

4 4 0.8 0.3 1 0.9 0.5 . . . 9 1.5 0.5 6 5.1 1.5 1 2.1 1.6 . . . 2 1.7 1.4 

5 . . . . . . . . . . . . . . . 1 1.5 0.8 . . . . . . 
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Role is market manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 470 88.1 1 90 85.2 2.2 28 90.8 3.7 460 85.5 2.3 103 85.1 2.5 56 86.9 2.5 8 61.7 8 229 80.1 3.1 

2. No 62 11.9 1 16 14.8 2.2 3 9.2 3.7 70 14.5 2.3 19 14.9 2.5 9 13.1 2.5 5 38.3 8 54 19.9 3.1 
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Role is paid staff N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 211 40.3 1.6 36 33.1 3 8 25.8 4.5 159 29.8 2 47 39.5 3.8 9 13.8 2.8 1 7.7 4.2 48 17.6 2.8 

2. No 321 59.7 1.6 70 66.9 3 23 74.2 4.5 371 70.2 2 75 60.5 3.8 56 86.2 2.8 12 92.3 4.2 235 82.4 2.8 
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Role is volunteer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 91 16.8 1.1 24 22.3 2.5 5 15.8 4.8 145 27.1 2.1 29 23.6 3 22 35.1 3.7 3 23.1 7 108 42.2 3.3 

2. No 441 83.2 1.1 82 77.7 2.5 26 84.2 4.8 385 72.9 2.1 93 76.4 3 43 64.9 3.7 10 76.9 7 175 57.8 3.3 
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Role is vendor N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 58 10.3 1 19 18.4 2.3 3 10 3.8 112 20.1 1.9 26 21.3 2.8 17 28.7 4 2 15.4 6.1 105 38.1 3.9 

2. No 474 89.7 1 87 81.6 2.3 28 90 3.8 418 79.9 1.9 96 78.7 2.8 48 71.3 4 11 84.6 6.1 178 61.9 3.9 
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Role is board member N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 30 5.3 0.7 7 6.2 1.3 . . . 25 4.6 1 12 9.7 1.6 3 4.4 1.4 2 15.2 6 15 4 1 

2. No 502 94.7 0.7 99 93.8 1.3 31 100 0 505 95.4 1 110 90.3 1.6 62 95.6 1.4 11 84.8 6 268 96 1 
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Role is as external agent N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 1.3 0.4 1 0.9 0.5 . . . 12 2 0.5 4 3.5 1.3 2 2.9 1.2 1 7.7 4.2 15 5.3 1.5 

2. No 525 98.7 0.4 105 99.1 0.5 31 100 0 518 98 0.5 118 96.5 1.3 63 97.1 1.2 12 92.3 4.2 268 94.7 1.5 
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Role is other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 0.7 0.3 2 1.8 0.7 2 5.9 2.8 12 3.2 1.1 2 1.4 0.6 2 3.5 1.8 1 7.7 4.5 7 1.9 0.7 

2. No 528 99.3 0.3 104 98.2 0.7 29 94.1 2.8 518 96.8 1.1 120 98.6 0.6 63 96.5 1.8 12 92.3 4.5 276 98.1 0.7 
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Employment tenure at market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0-5 years 480 90.6 0.8 97 91.4 1.9 30 96.7 2.3 500 94.3 1.1 116 94.8 1.8 58 89.8 2.1 12 92.3 4.5 265 95 1.1 

2. 6-10 years 28 5.1 0.6 5 5 1.6 1 3.3 2.3 17 3.5 0.9 3 2.6 1.1 5 7.3 1.8 . . . 9 2.4 0.8 

3. 11-20 years 20 3.4 0.5 2 1.8 0.7 . . . 10 1.7 0.5 3 2.6 1.1 2 2.9 1.1 1 7.7 4.5 6 1.7 0.6 

4. > 20 years 4 0.8 0.3 2 1.8 0.7 . . . 3 0.5 0.3 . . . . . . . . . 3 0.9 0.5 
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Type of role N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

administrative and outreach 18 3.4 0.4 3 2.7 0.9 2 6.3 2.9 34 5.5 0.8 3 2.2 1 6 10.8 3 . . . 23 7.3 1.7 

administrative only 2 0.4 0.2 1 0.9 0.5 . . . 10 2.4 0.9 . . . . . . . . . 8 5.4 2.3 

all 496 92 1.8 97 94.5 1.2 26 90.2 3.8 462 88.1 1.4 116 95.5 1.3 56 83.9 3.4 11 84.6 5.9 232 82.2 3.1 

financial and administrative 9 3.7 1.8 2 1.8 0.7 1 3.6 2.5 20 4 1 2 1.5 0.8 1 2.4 1.7 2 15.4 5.9 14 4.9 1.6 

financial and outreach 1 0.2 0.1 . . . . . . . . . . . . 1 1.5 0.8 . . . . . . 

financial only 1 0.2 0.1 . . . . . . . . . . . . 1 1.5 0.8 . . . . . . 

outreach only 1 0.1 0.1 . . . . . . . . . 1 0.8 0.6 . . . . . . 1 0.3 0.3 
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Type of market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Independently operated 239 44.6 1.8 66 63.9 2.8 13 41.7 5.6 293 58.2 2.7 83 69 2.7 34 55.1 3.7 8 61.5 8 170 60.2 3.5 

91. Operated in partnership 103 21.4 2.3 21 20.7 2.6 6 20 3 104 18.9 1.6 21 16.6 2.1 13 19.6 3.1 1 7.7 4.2 61 25.8 3.3 

92. Operated by another organization 179 33.9 1.6 17 15.4 1.9 12 38.4 5.7 111 22.9 2.2 18 14.4 2 16 25.3 3.6 4 30.8 7.6 43 14 2.5 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Number of markets operated N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 market 369 69.5 1.1 97 91.4 1.7 25 80 4.4 473 90 1.3 109 89.7 1.9 58 89.2 2.5 11 84.6 5.9 261 91.9 2 

2. 2-5 markets 49 9.6 0.9 7 6.2 1.2 2 6.7 3.2 33 6 1.1 9 7.4 1.6 3 4.4 1.4 1 7.7 4.2 12 4.3 1.5 

3. 6-20 markets 44 7.4 0.7 2 2.3 1.2 4 13.3 3.2 20 3.3 0.6 3 2 0.8 2 3.5 1.8 1 7.7 4.5 7 1.8 0.6 

4. 21-50 markets 13 2.4 0.1 . . . . . . 3 0.5 0.3 1 0.9 0.7 2 2.9 1.1 . . . 1 0.3 0.3 

5. >50 markets 57 11.1 0.5 . . . . . . 1 0.1 0.1 . . . . . . . . . 2 1.7 1.3 
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Number of seasons market open N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 22 3.9 0.5 13 12.5 2.3 5 15.8 4.7 67 16.6 2.3 11 8.1 1.8 9 15.5 3 1 7.7 4.2 48 22.4 3.2 

1 7 1.4 0.5 1 1.4 1.1 . . . 11 2.6 1 1 0.8 0.6 1 1.5 0.8 . . . 5 1.4 0.6 

2 131 25.4 1.2 18 17.1 2.2 4 11.7 3.9 142 26 2 24 19.7 2.8 15 22.8 3 2 15.4 6.1 89 27.8 3.1 

3 173 33 1.5 40 38.2 3.3 7 23.3 6.1 164 28.2 1.9 51 41.2 4 25 38.4 3.9 7 53.8 8.2 102 37.7 3 

4 199 36.2 1.6 34 30.8 2.9 15 49.1 6.2 146 26.7 2 35 30.2 3.4 15 21.9 3.2 3 23.1 7 39 10.7 1.6 
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Market open for all or part of winter N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 225 41 1.8 37 34 2.8 15 49.1 6.2 163 30.2 2.3 38 32.7 3.6 17 25.4 3.7 4 30.8 7.7 49 14.2 2 

2. No 307 59 1.8 69 66 2.8 16 50.9 6.2 367 69.8 2.3 84 67.3 3.6 48 74.6 3.7 9 69.2 7.7 234 85.8 2 
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Market open for all or part of spring N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 355 66 1.2 71 65.8 3.3 22 72.4 5.1 306 55 2.2 86 71.5 3.5 38 56.7 4 10 76.9 7 138 48 3.2 

2. No 177 34 1.2 35 34.2 3.3 9 27.6 5.1 224 45 2.2 36 28.5 3.5 27 43.3 4 3 23.1 7 145 52 3.2 
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Market open for all or part of summer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 502 94.7 0.7 93 87.5 2.3 26 84.2 4.7 456 81.6 2.3 109 90.1 1.7 56 84.5 3 12 92.3 4.2 232 76.8 3.2 

2. No 30 5.3 0.7 13 12.5 2.3 5 15.8 4.7 74 18.4 2.3 13 9.9 1.7 9 15.5 3 1 7.7 4.2 51 23.2 3.2 
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Market open for all or part of fall N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 502 94.5 0.8 92 86.1 2.5 26 84.2 4.7 446 79.2 2.3 109 90.2 2 55 83.1 3 11 84.6 5.9 226 74.1 3.5 

2. No 30 5.5 0.8 14 13.9 2.5 5 15.8 4.7 84 20.8 2.3 13 9.8 2 10 16.9 3 2 15.4 5.9 57 25.9 3.5 
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Open on Mondays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 172 81.2 2 39 95.1 1.9 13 81 7.3 143 81.1 4.1 46 93.6 2.7 25 100 0 3 60 14.2 82 91.9 2.8 

yes 38 18.8 2 2 4.9 1.9 3 19 7.3 25 18.9 4.1 3 6.4 2.7 . . . 2 40 14.2 7 8.1 2.8 
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Open on Tuesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 163 74.7 1.9 43 89.6 2.5 12 71.6 7.9 144 73.5 4.8 46 89.7 2.7 24 92.4 3.1 5 71.4 10.7 84 95.3 1.6 

yes 54 25.3 1.9 5 10.4 2.5 5 28.4 7.9 39 26.5 4.8 5 10.3 2.7 2 7.6 3.1 2 28.6 10.7 4 4.7 1.6 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Wednesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 165 80.6 1.8 39 86.7 3 11 91.7 6 146 75.1 3.8 38 89.9 3.6 25 100 0 6 75 9.6 80 94.1 2.5 

yes 40 19.4 1.8 6 13.3 3 1 8.3 6 35 24.9 3.8 4 10.1 3.6 . . . 2 25 9.6 5 5.9 2.5 
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Open on Thursdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 158 76.1 2.2 41 89.1 2.5 13 69.3 8 147 79.7 2.9 39 84.4 3.7 25 92.7 2.9 3 60 14.2 83 96.8 1.7 

yes 50 23.9 2.2 5 10.9 2.5 6 30.7 8 37 20.3 2.9 7 15.6 3.7 2 7.3 2.9 2 40 14.2 3 3.2 1.7 
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Open on Fridays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 170 78.7 1.8 43 93.6 2 11 78.6 8 146 77.9 3.3 40 86.6 3.7 22 91.8 3.2 4 66.7 12.3 80 90 2.6 

yes 46 21.3 1.8 3 6.4 2 3 21.4 8 37 22.1 3.3 6 13.4 3.7 2 8.2 3.2 2 33.3 12.3 9 10 2.6 
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Open on Saturdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 141 58.4 2.3 38 72 3.3 11 69.8 8.3 130 60.9 3.9 38 66.4 4.9 21 70.4 4.7 3 60 14.2 75 84.7 3.1 

yes 104 41.6 2.3 15 28 3.3 5 30.2 8.3 75 39.1 3.9 19 33.6 4.9 9 29.6 4.7 2 40 14.2 13 15.3 3.1 
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Open on Sundays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 169 75.4 1.9 40 93.1 2.3 11 68.8 8.7 139 75.6 3.9 43 93.8 2.5 25 96.2 2.2 5 100 0 83 93.6 2.3 

yes 55 24.6 1.9 3 6.9 2.3 5 31.3 8.7 36 24.4 3.9 3 6.2 2.5 1 3.8 2.2 . . . 6 6.4 2.3 
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Open on Mondays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 172 82.8 1.9 41 95.3 1.8 9 76.5 9.1 147 84.2 3.5 43 89.2 2.7 23 95.9 2.3 3 60 14.2 80 96.7 1.7 

yes 35 17.2 1.9 2 4.7 1.8 3 23.5 9.1 23 15.8 3.5 5 10.8 2.7 1 4.1 2.3 2 40 14.2 3 3.3 1.7 
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MOPENFEBTUE_R N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 157 75.2 2.3 37 81.1 3.7 9 65.4 9.3 141 77.7 3.8 44 91.2 3.1 23 88.6 3.7 4 57.1 11.8 82 92.9 2.6 

1 51 24.8 2.3 8 18.9 3.7 5 34.6 9.3 32 22.3 3.8 4 8.8 3.1 3 11.4 3.7 3 42.9 11.8 6 7.1 2.6 
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Open on Wednesdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 165 78 1.7 42 87.7 2.8 11 72.9 8.4 138 72.9 4.5 38 88 3 25 96.2 2.2 4 66.7 12.3 80 89.9 3 

yes 46 22 1.7 6 12.3 2.8 4 27.1 8.4 38 27.1 4.5 5 12 3 1 3.8 2.2 2 33.3 12.3 9 10.1 3 
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Open on Thursdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 168 76.3 2 40 91 2.4 12 67.6 8.4 138 73.6 5.1 38 81.9 4.3 23 88.6 3.6 4 66.7 12.3 92 95 1.6 

yes 53 23.7 2 4 9 2.4 6 32.4 8.4 37 26.4 5.1 8 18.1 4.3 3 11.4 3.6 2 33.3 12.3 5 5 1.6 
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Open on Fridays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 172 77.1 2.1 43 93.5 2 12 85.7 6.9 137 73.9 4.7 39 92.9 2.8 23 85.4 4 4 66.7 12.3 83 91.8 1.9 

yes 51 22.9 2.1 3 6.5 2 2 14.3 6.9 40 26.1 4.7 3 7.1 2.8 4 14.6 4 2 33.3 12.3 7 8.2 1.9 
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Open on Saturdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 147 58 2.4 39 72.7 3.8 12 67.6 8 121 58.1 3.6 35 66.6 5 22 69.2 4.6 3 60 14.2 80 83.7 3.3 

yes 111 42 2.4 14 27.3 3.8 6 32.4 8 83 41.9 3.6 17 33.4 5 10 30.8 4.6 2 40 14.2 15 16.3 3.3 
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Open on Sundays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 172 74.1 2 38 81.1 3.3 13 72.2 7.9 151 81 3.3 44 91.6 3 24 92.4 3 6 100 0 86 95.8 1.9 

yes 60 25.9 2 9 18.9 3.3 5 27.8 7.9 31 19 3.3 4 8.4 3 2 7.6 3 . . . 4 4.2 1.9 
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Open on Mondays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 171 87.5 1.8 42 93.3 2.1 11 68.8 8.5 143 79.1 4.1 49 95.7 2.3 25 96.2 2.2 5 71.4 10.8 81 93.3 2.4 

yes 23 12.5 1.8 3 6.7 2.1 5 31.3 8.5 29 20.9 4.1 2 4.3 2.3 1 3.8 2.2 2 28.6 10.8 6 6.7 2.4 
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Open on Tuesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 161 69.9 2.2 39 84.8 3 11 74.5 8.1 141 81.3 2.8 42 89.2 2.7 25 92.7 2.9 4 50 11 81 95.3 2.1 

yes 67 30.1 2.2 7 15.2 3 4 25.5 8.1 32 18.7 2.8 5 10.8 2.7 2 7.3 2.9 4 50 11 4 4.7 2.1 
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Open on Wednesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 165 74.9 2 44 86.4 2.7 9 81.8 8.7 143 77.2 3.5 42 90.8 3.2 25 92.7 2.7 4 66.7 12.1 80 92.7 2.7 

yes 54 25.1 2 7 13.6 2.7 2 18.2 8.7 33 22.8 3.5 4 9.2 3.2 2 7.3 2.7 2 33.3 12.1 6 7.3 2.7 
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Open on Thursdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 161 71.8 2.1 37 88.3 2.9 10 59.7 9.1 143 74.3 5 45 91.4 3.1 25 92.7 2.9 4 66.7 12.1 83 92.3 2.7 

yes 63 28.2 2.1 5 11.7 2.9 7 40.3 9.1 37 25.7 5 4 8.6 3.1 2 7.3 2.9 2 33.3 12.1 7 7.7 2.7 
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Open on Fridays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 163 73.1 2.3 42 91.4 2.4 11 73.3 8.5 141 76.2 4.5 43 93.3 2.8 23 88.6 3.6 3 42.9 11.6 83 89 2.5 

yes 58 26.9 2.3 4 8.6 2.4 4 26.7 8.5 36 23.8 4.5 3 6.7 2.8 3 11.4 3.6 4 57.1 11.6 10 11 2.5 
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Open on Saturdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 146 58.4 2.3 39 72.7 3.9 11 65.6 8.4 123 58.4 4.1 34 64.3 5.5 21 68.2 4.3 2 33.3 11.8 77 78.7 3.1 

yes 105 41.6 2.3 14 27.3 3.9 6 34.4 8.4 79 41.6 4.1 18 35.7 5.5 10 31.8 4.3 4 66.7 11.8 20 21.3 3.1 
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Open on Sundays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 162 72.1 2 43 87.8 2.7 12 66.2 8.3 137 76.3 3.7 41 91 3.2 24 96.1 2.2 6 100 0 87 95.8 1.9 

yes 63 27.9 2 6 12.2 2.7 6 33.8 8.3 40 23.7 3.7 4 9 3.2 1 3.9 2.2 . . . 4 4.2 1.9 
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Open on Mondays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 170 79.5 1.8 43 86 2.9 10 72.7 8.7 147 76 3.5 45 88.5 2.7 24 89.1 3.5 5 83.3 9.8 81 82.7 5 

yes 44 20.5 1.8 7 14 2.9 4 27.3 8.7 39 24 3.5 6 11.5 2.7 3 10.9 3.5 1 16.7 9.8 13 17.3 5 
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Open on Tuesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 153 67.4 2.1 41 77.6 3.3 9 65.4 7.3 147 72.2 3.2 41 83.2 4.1 23 82.4 3.5 5 71.4 10.8 78 71.8 4.6 

yes 73 32.6 2.1 12 22.4 3.3 5 34.6 7.3 52 27.8 3.2 8 16.8 4.1 5 17.6 3.5 2 28.6 10.8 19 28.2 4.6 
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Open on Wednesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 174 74.2 2 42 85.9 2.8 12 74.6 5.9 146 71.8 3.4 41 88.2 3.3 25 89.4 3.3 4 57.3 11.7 75 75.8 4.9 

yes 59 25.8 2 7 14.1 2.8 4 25.4 5.9 48 28.2 3.4 6 11.8 3.3 3 10.6 3.3 3 42.7 11.7 20 24.2 4.9 
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Open on Thursdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 156 64.7 2.1 45 86.7 3.1 11 55.7 7.1 137 71.8 3.8 42 90.9 2.5 24 83 4.2 4 66.7 11.6 74 69.7 4.6 

yes 83 35.3 2.1 7 13.3 3.1 9 44.3 7.1 50 28.2 3.8 4 9.1 2.5 5 17 4.2 2 33.3 11.6 21 30.3 4.6 
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Open on Fridays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 163 75.7 1.9 44 91.8 2.2 9 74.5 6.1 141 73.9 3.2 45 86.6 3.4 25 86.4 3.8 5 71.4 10.8 80 74.4 3.3 

yes 51 24.3 1.9 4 8.2 2.2 3 25.5 6.1 45 26.1 3.2 7 13.4 3.4 4 13.6 3.8 2 28.6 10.8 19 25.6 3.3 
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Open on Saturdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 131 49.1 2.2 32 54.6 3.7 11 65.6 6.6 115 49.4 4 32 54.8 5.3 21 62.2 5.3 5 62.7 10.3 70 54.4 4.6 

yes 139 50.9 2.2 26 45.4 3.7 6 34.4 6.6 107 50.6 4 26 45.2 5.3 13 37.8 5.3 3 37.3 10.3 41 45.6 4.6 
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Open on Sundays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 163 67 1.9 43 81.7 3.4 10 66.7 9.2 145 78.4 3.6 46 94.1 2.4 26 93 2.8 6 100 0 86 87.1 4.6 

yes 81 33 1.9 9 18.3 3.4 5 33.3 9.2 36 21.6 3.6 3 5.9 2.4 2 7 2.8 . . . 10 12.9 4.6 
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Open on Mondays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 179 66.5 2.3 40 71 4.1 13 86.7 6.6 158 72.8 2.8 45 74.9 3.8 25 80.9 4 6 74.9 9.6 81 68.5 5.6 

yes 84 33.5 2.3 16 29 4.1 2 13.3 6.6 59 27.2 2.8 15 25.1 3.8 6 19.1 4 2 25.1 9.6 25 31.5 5.6 
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Open on Tuesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 150 51.2 2 37 59.5 3.6 10 63.4 7.2 136 53.2 3.2 38 57 4.3 22 61.6 4.7 4 50 10.8 74 49.6 4.3 

yes 142 48.8 2 25 40.5 3.6 6 36.6 7.2 112 46.8 3.2 29 43 4.3 14 38.4 4.7 4 50 10.8 51 50.4 4.3 
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Open on Wednesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 157 50.8 1.8 35 60.1 3.9 9 55.6 7.1 152 59.3 3.4 37 55.8 3.7 24 63.6 4.5 2 28.7 10.2 78 61.1 4.6 

yes 147 49.2 1.8 23 39.9 3.9 7 44.4 7.1 88 40.7 3.4 30 44.2 3.7 14 36.4 4.5 5 71.3 10.2 46 38.9 4.6 
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Open on Thursdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 148 50.7 2 38 64.4 4.2 6 33.8 7.1 139 54 3.2 46 64.8 3.9 27 75.3 3.8 5 62.5 10.3 79 54.9 5.1 

yes 150 49.3 2 20 35.6 4.2 12 66.2 7.1 110 46 3.2 26 35.2 3.9 9 24.7 3.8 3 37.5 10.3 42 45.1 5.1 
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Open on Fridays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 164 57.6 2.2 40 71 4 12 71.6 6.1 132 53.6 3 39 59.9 4.5 21 56.6 4.6 5 55.7 10.2 75 56.1 4.9 

yes 115 42.4 2.2 16 29 4 5 28.4 6.1 97 46.4 3 27 40.1 4.5 16 43.4 4.6 4 44.3 10.2 46 43.9 4.9 
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Open on Saturdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 110 30 1.6 27 38.2 3.1 8 47.7 8.5 97 31.1 2.9 18 21.8 3.5 11 25.9 3.8 3 27.3 8.2 46 26.4 3.3 

yes 249 70 1.6 42 61.8 3.1 9 52.3 8.5 199 68.9 2.9 65 78.2 3.5 31 74.1 3.8 8 72.7 8.2 101 73.6 3.3 
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Open on Sundays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 156 56.3 2.2 35 55.6 4 10 62.5 9 133 55.9 3.7 40 65.6 4.1 26 86.9 3.5 6 75 9.1 82 70.7 5.8 

yes 120 43.7 2.2 25 44.4 4 6 37.5 9 88 44.1 3.7 21 34.4 4.1 4 13.1 3.5 2 25 9.1 23 29.3 5.8 
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Open on Mondays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 217 69.1 1.9 43 67.3 3.5 11 73.3 8.5 180 67.8 2.9 50 79 3.7 29 78.6 4 5 62.4 10.6 95 66.1 4.6 

yes 96 30.9 1.9 20 32.7 3.5 4 26.7 8.5 83 32.2 2.9 13 21 3.7 8 21.4 4 3 37.6 10.6 39 33.9 4.6 
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Open on Tuesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 130 37.5 1.9 37 53.1 3.5 8 42.6 8 145 44.4 2.9 44 52.9 4.5 19 44.3 5 4 44.4 10.2 70 41.7 3.9 

yes 214 62.5 1.9 32 46.9 3.5 11 57.4 8 164 55.6 2.9 39 47.1 4.5 24 55.7 5 5 55.6 10.2 71 58.3 3.9 
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Open on Wednesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 154 41.5 1.9 35 48 3.8 13 72.2 5.9 136 43 2.9 30 37.1 3.3 20 47.7 4.3 2 28.7 10.3 67 41.9 4.1 

yes 207 58.5 1.9 35 52 3.8 5 27.8 5.9 165 57 2.9 51 62.9 3.3 22 52.3 4.3 5 71.3 10.3 80 58.1 4.1 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Thursdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 140 39.4 1.8 39 53.5 3.8 7 34.1 6.7 125 38.4 2.9 42 50.8 3.9 23 52.7 4.9 3 33.4 9.6 76 40.6 3.9 

yes 206 60.6 1.8 31 46.5 3.8 14 65.9 6.7 180 61.6 2.9 40 49.2 3.9 21 47.3 4.9 6 66.6 9.6 87 59.4 3.9 
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Open on Fridays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 159 45.7 1.8 38 53.3 3.8 9 64.3 7.6 129 44.4 2.7 39 54.6 3.9 23 51.5 4.5 4 50 11 71 40 4.3 

yes 179 54.3 1.8 33 46.7 3.8 5 35.7 7.6 152 55.6 2.7 35 45.4 3.9 22 48.5 4.5 4 50 11 84 60 4.3 
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Open on Saturdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 86 21.5 1.4 18 22.6 3 9 43.4 7.2 82 23.1 2.7 13 13.2 2.4 9 17.7 3 3 25 7.5 36 15.1 2.3 

yes 319 78.5 1.4 63 77.4 3 12 56.6 7.2 271 76.9 2.7 84 86.8 2.4 41 82.3 3 9 75 7.5 159 84.9 2.3 
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Open on Sundays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 165 48.5 1.9 39 58.9 3.9 12 59.5 8.5 136 48.6 3.2 42 57.2 3.5 27 68.8 4.1 7 70.2 8.6 92 64.6 5 

yes 170 51.5 1.9 26 41.1 3.9 8 40.5 8.5 135 51.4 3.2 32 42.8 3.5 12 31.2 4.1 3 29.8 8.6 40 35.4 5 
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Open on Mondays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 216 65.8 1.9 44 72.4 3.5 12 74.6 8.1 182 67.9 2.7 56 72.1 3.6 29 67.7 4.6 6 54.4 9 97 66.5 4.6 

yes 112 34.2 1.9 16 27.6 3.5 4 25.4 8.1 91 32.1 2.7 22 27.9 3.6 13 32.3 4.6 5 45.6 9 47 33.5 4.6 
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Open on Tuesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 136 34.8 1.8 35 45.9 3.6 9 57.1 8.4 124 37.2 2.7 35 42.7 4.5 17 36 4.6 4 40.1 9.4 62 35 3.6 

yes 243 65.2 1.8 39 54.1 3.6 7 42.9 8.4 192 62.8 2.7 48 57.3 4.5 30 64 4.6 6 59.9 9.4 94 65 3.6 
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Open on Wednesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 143 36.6 1.6 31 39.7 3.3 9 53.7 7.1 120 34.9 2.6 32 38.9 3.7 19 42.7 4.3 2 22.3 8.3 64 34.9 3.8 

yes 236 63.4 1.6 44 60.3 3.3 8 46.3 7.1 199 65.1 2.6 51 61.1 3.7 25 57.3 4.3 7 77.7 8.3 104 65.1 3.8 
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Open on Thursdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 138 35.2 1.8 35 48.2 3.8 7 35.9 7.5 120 36 3 36 44.5 4.2 23 54.6 4.6 3 27.3 8.1 73 38 4.3 

yes 245 64.8 1.8 36 51.8 3.8 13 64.1 7.5 195 64 3 46 55.5 4.2 20 45.4 4.6 8 72.7 8.1 96 62 4.3 
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Open on Fridays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 155 40.3 1.9 36 53.1 4.3 11 64.7 7.7 137 39.6 2.9 41 50.9 4 20 44.5 4.1 3 25 7.5 64 36.5 4.1 

yes 214 59.7 1.9 30 46.9 4.3 6 35.3 7.7 177 60.4 2.9 41 49.1 4 25 55.5 4.1 9 75 7.5 86 63.5 4.1 
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Open on Saturdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 84 18.6 1.3 18 22.6 2.9 9 43.4 6.5 79 19.9 2.2 14 14 2.6 7 13.3 2.6 1 9.1 5.4 29 11.8 2.1 

yes 355 81.4 1.3 61 77.4 2.9 12 56.6 6.5 294 80.1 2.2 85 86 2.6 44 86.7 2.6 10 90.9 5.4 172 88.2 2.1 
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Open on Sundays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 164 43.7 1.9 38 50.9 3.5 12 63.2 8.6 124 38.7 3.4 44 52.8 3.7 25 67.9 4.3 7 77.8 8.6 84 54.5 4.7 

yes 201 56.3 1.9 35 49.1 3.5 7 36.8 8.6 172 61.3 3.4 39 47.2 3.7 12 32.1 4.3 2 22.2 8.6 60 45.5 4.7 
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Open on Mondays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 228 69.3 1.8 40 67.9 3.9 12 67.6 8.1 182 62.1 3.1 60 80.7 3.4 33 78.7 3.9 6 60 9.3 99 61.2 4.7 

yes 101 30.7 1.8 19 32.1 3.9 6 32.4 8.1 102 37.9 3.1 15 19.3 3.4 8 21.3 3.9 4 40 9.3 46 38.8 4.7 
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Open on Tuesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 135 34.1 1.7 39 50.9 3.3 9 54.5 7.6 137 41.1 2.6 34 42.1 4.3 17 38.9 4.8 5 55.6 9.9 62 33.6 3.6 

yes 252 65.9 1.7 36 49.1 3.3 8 45.5 7.6 180 58.9 2.6 47 57.9 4.3 27 61.1 4.8 4 44.4 9.9 96 66.4 3.6 
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Open on Wednesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 136 34.2 1.7 33 44.4 3.7 10 66.7 7.2 122 35.2 2.8 29 35.6 3.6 20 48.1 4.6 3 30.1 8.7 66 36.3 3.8 

yes 247 65.8 1.7 41 55.6 3.7 5 33.3 7.2 197 64.8 2.8 53 64.4 3.6 21 51.9 4.6 7 69.9 8.7 100 63.7 3.8 
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Open on Thursdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 141 35 1.7 33 42.9 3.6 5 24.7 6.8 119 35.4 2.6 40 47.1 3.8 21 53.5 5.4 4 40 9.3 70 36.2 3.5 

yes 255 65 1.7 41 57.1 3.6 16 75.3 6.8 207 64.6 2.6 44 52.9 3.8 18 46.5 5.4 6 60 9.3 97 63.8 3.5 
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Open on Fridays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 150 37.8 2.1 37 55.1 3.8 11 61.4 6.9 131 39.2 2.8 41 48.4 3.6 20 41.8 4 4 36.4 8.7 68 34 4.1 

yes 222 62.2 2.1 29 44.9 3.8 7 38.6 6.9 172 60.8 2.8 45 51.6 3.6 27 58.2 4 7 63.6 8.7 95 66 4.1 
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Open on Saturdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 81 17.2 1.3 15 17.5 2.2 8 43.2 7.6 82 21.5 2.2 13 12.9 2.4 8 15.2 2.7 4 36.4 8.8 30 12.1 2 

yes 374 82.8 1.3 67 82.5 2.2 11 56.8 7.6 281 78.5 2.2 89 87.1 2.4 43 84.8 2.7 7 63.6 8.8 171 87.9 2 
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Open on Sundays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 161 44.1 2.2 33 46.1 3.7 12 54.6 7.7 135 43.8 3 46 58.3 3.8 28 71.3 4.4 8 72.7 8 86 52 5.1 

yes 192 55.9 2.2 35 53.9 3.7 10 45.4 7.7 161 56.2 3 33 41.7 3.8 11 28.7 4.4 3 27.3 8 59 48 5.1 
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Open on Mondays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 225 65 2.1 45 69.9 3.7 12 76.1 8.2 185 64.7 2.6 53 78.1 3.5 34 75 3.5 5 71.4 10.2 88 57.9 4.5 

yes 112 35 2.1 18 30.1 3.7 4 23.9 8.2 98 35.3 2.6 16 21.9 3.5 11 25 3.5 2 28.6 10.2 43 42.1 4.5 
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Open on Tuesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 132 32.7 1.8 36 50.4 3.4 9 53.7 7.8 132 39.9 2.8 40 50.7 4.2 17 39.6 4.7 5 50 9.5 65 35.8 3.5 

yes 255 67.3 1.8 35 49.6 3.4 8 46.3 7.8 179 60.1 2.8 39 49.3 4.2 26 60.4 4.7 5 50 9.5 91 64.2 3.5 
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Open on Wednesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 141 36.1 1.6 35 47 3.7 11 64.7 8.9 124 36.7 2.7 34 39.5 3.1 17 41.4 4.4 5 50.1 9.6 58 31.5 3.7 

yes 233 63.9 1.6 38 53 3.7 6 35.3 8.9 192 63.3 2.7 52 60.5 3.1 24 58.6 4.4 5 49.9 9.6 99 68.5 3.7 
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Open on Thursdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 141 35.6 1.8 33 42.6 3.6 6 27.9 6.8 118 36.4 2.9 40 47.8 4.1 20 45.9 4.7 4 40 9.3 70 38.6 4 

yes 247 64.4 1.8 41 57.4 3.6 16 72.1 6.8 198 63.6 2.9 44 52.2 4.1 23 54.1 4.7 6 60 9.3 94 61.4 4 
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Open on Fridays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 156 40.6 2 39 56.3 4 14 74.3 7 133 42.3 2.6 41 53.5 4.2 21 43.8 3.9 5 41.7 8.6 67 36.3 3.9 

yes 210 59.4 2 29 43.7 4 5 25.7 7 170 57.7 2.6 37 46.5 4.2 26 56.2 3.9 7 58.3 8.6 93 63.7 3.9 
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Open on Saturdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 80 17.8 1.3 17 21.1 2.7 11 53.6 7.5 77 20.2 2.1 15 14.9 2.6 7 12.9 2.5 3 25 7.6 27 11 1.9 

yes 358 82.2 1.3 63 78.9 2.7 10 46.4 7.5 289 79.8 2.1 84 85.1 2.6 46 87.1 2.5 9 75 7.6 171 89 1.9 
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Open on Sundays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 167 44.1 1.7 40 54.8 3.6 10 52 8 134 42.4 2.8 42 57.6 4.1 25 64.9 4.6 8 80 7.8 83 56 5.4 

yes 204 55.9 1.7 31 45.2 3.6 9 48 8 165 57.6 2.8 31 42.4 4.1 14 35.1 4.6 2 20 7.8 54 44 5.4 
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Open on Mondays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 207 69 2.1 40 73.3 4.1 12 81 7.4 172 68.2 3.4 50 72.3 4.2 25 75.1 4.7 6 66.6 9.5 92 67 4 

yes 92 31 2.1 14 26.7 4.1 3 19 7.4 79 31.8 3.4 18 27.7 4.2 8 24.9 4.7 3 33.4 9.5 31 33 4 
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Open on Tuesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 143 42.2 1.6 41 57.2 3.4 9 43.9 7.3 130 42.9 2.8 44 60.1 4 18 42.8 4.9 5 55.6 10.1 69 47.8 3.9 

yes 195 57.8 1.6 31 42.8 3.4 12 56.1 7.3 156 57.1 2.8 30 39.9 4 24 57.2 4.9 4 44.4 10.1 64 52.2 3.9 
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Open on Wednesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 148 41.3 1.8 33 47.2 3.6 12 71.6 7.9 127 42.4 2.8 37 50.6 4.1 19 50 4.7 5 50.1 9.6 68 42.8 4.2 

yes 201 58.7 1.8 36 52.8 3.6 5 28.4 7.9 154 57.6 2.8 37 49.4 4.1 19 50 4.7 5 49.9 9.6 72 57.2 4.2 
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Open on Thursdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 144 40 1.9 29 47.1 4.1 11 56.3 7.2 127 45 3.1 40 48.6 4.3 22 54.6 5.3 5 50.1 9.5 75 49.9 4.6 

yes 206 60 1.9 32 52.9 4.1 9 43.7 7.2 148 55 3.1 42 51.4 4.3 18 45.4 5.3 5 49.9 9.5 63 50.1 4.6 
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Open on Fridays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 162 45.9 2.3 36 59.2 4 12 80 8.1 141 47.6 2.9 40 56 4.2 21 49.9 4.2 4 36.4 8.7 77 47.3 4.6 

yes 174 54.1 2.3 24 40.8 4 3 20 8.1 136 52.4 2.9 33 44 4.2 20 50.1 4.2 7 63.6 8.7 63 52.7 4.6 
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Open on Saturdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 89 20.2 1.4 22 27 2.9 9 48.6 8.4 88 26.4 2.6 15 15.8 2.8 12 22.9 3.3 3 30.1 8.9 38 19.2 2.6 

yes 336 79.8 1.4 59 73 2.9 10 51.4 8.4 238 73.6 2.6 81 84.2 2.8 39 77.1 3.3 7 69.9 8.9 133 80.8 2.6 
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Open on Sundays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 157 47.5 2.4 41 59.2 3.5 13 68 8.3 139 50.7 3.1 41 55.7 3.8 28 66.8 4.2 7 70.2 8.6 95 73.7 3.3 

yes 162 52.5 2.4 27 40.8 3.5 6 32 8.3 127 49.3 3.1 34 44.3 3.8 14 33.2 4.2 3 29.8 8.6 28 26.3 3.3 
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Open on Mondays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 182 77.3 2 43 87.8 2.5 13 81.3 7.2 147 78.9 3.4 46 83.1 2.7 23 92.1 3.1 5 71.4 10.2 93 86.7 4.1 

yes 52 22.7 2 6 12.2 2.5 3 18.8 7.2 35 21.1 3.4 9 16.9 2.7 2 7.9 3.1 2 28.6 10.2 11 13.3 4.1 
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Open on Tuesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 154 57.7 2.5 40 76.9 3.2 10 59.7 8.6 145 71.5 2.8 41 80.1 4.1 23 82.4 4.2 5 83.3 9.8 82 78.2 4.5 

yes 103 42.3 2.5 12 23.1 3.2 7 40.3 8.6 59 28.5 2.8 10 19.9 4.1 5 17.6 4.2 1 16.7 9.8 19 21.8 4.5 
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Open on Wednesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 262 84.3 1.6 47 82.6 2.9 12 85.7 6.9 200 86.6 2.4 58 95 2.1 26 86.9 3.3 7 87.5 7.3 85 84.9 3.1 

yes 46 15.7 1.6 10 17.4 2.9 2 14.3 6.9 29 13.4 2.4 3 5 2.1 4 13.1 3.3 1 12.5 7.3 16 15.1 3.1 
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Open on Thursdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 153 58.4 2.3 42 72.4 3.8 13 69.3 7.8 139 66.3 4 44 81 3.5 22 88.2 3.7 5 83.3 9.8 76 78.9 5 

yes 107 41.6 2.3 15 27.6 3.8 6 30.7 7.8 60 33.7 4 10 19 3.5 3 11.8 3.7 1 16.7 9.8 17 21.1 5 
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Open on Fridays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 163 65.7 2.6 39 77 3.7 11 84.3 7.5 140 64.7 3.7 46 79.8 4.1 21 84.3 4.2 5 83.3 9.8 86 78.7 5.2 

yes 78 34.3 2.6 11 23 3.7 2 15.7 7.5 68 35.3 3.7 11 20.2 4.1 4 15.7 4.2 1 16.7 9.8 16 21.3 5.2 
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Open on Saturdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 117 36.1 2.2 31 49 3.8 9 61 9.3 122 47.3 3.8 28 43.5 4.9 15 49.1 5.8 4 66.7 11.6 72 57 5 

yes 198 63.9 2.2 31 51 3.8 6 39 9.3 123 52.7 3.8 35 56.5 4.9 16 50.9 5.8 2 33.3 11.6 42 43 5 
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Open on Sundays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 156 58.6 2.8 39 71.4 3.8 13 76.1 7.7 138 62.6 3.8 46 83.6 3.7 22 95.7 2.4 6 85.7 7.3 84 82.2 4.8 

yes 101 41.4 2.8 15 28.6 3.8 4 23.9 7.7 70 37.4 3.8 9 16.4 3.7 1 4.3 2.4 1 14.3 7.3 15 17.8 4.8 
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Open on Mondays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 170 78.4 2.2 38 90.6 2.5 11 69.8 8.5 146 79.4 3.9 43 89.3 3.3 25 96.2 2.2 4 66.7 11.6 80 86.7 4.9 

yes 45 21.6 2.2 4 9.4 2.5 5 30.2 8.5 29 20.6 3.9 5 10.7 3.3 1 3.8 2.2 2 33.3 11.6 9 13.3 4.9 
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Open on Tuesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 151 68.1 2.3 39 79.8 3.6 11 69.8 8.3 144 76 3.9 46 89.8 3.3 24 89.1 3.5 5 83.3 9.8 86 88.8 3.1 

yes 70 31.9 2.3 10 20.2 3.6 5 30.2 8.3 37 24 3.9 5 10.2 3.3 3 10.9 3.5 1 16.7 9.8 11 11.2 3.1 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-4

8
 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Open on Wednesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 230 88.2 1.4 46 86 3.1 16 94.1 4.2 177 86.7 2.4 56 94.9 2.2 28 93.5 2.4 6 85.7 8.4 91 91.3 2.6 

yes 31 11.8 1.4 7 14 3.1 1 5.9 4.2 25 13.3 2.4 3 5.1 2.2 2 6.5 2.4 1 14.3 8.4 9 8.7 2.6 
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Open on Thursdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 156 70.2 1.9 43 86.3 3 9 65.4 9.9 137 70 4.3 44 87.4 3.7 26 90 3.2 4 80 11.7 86 84.3 4.4 

yes 65 29.8 1.9 7 13.7 3 5 34.6 9.9 46 30 4.3 6 12.6 3.7 3 10 3.2 1 20 11.7 13 15.7 4.4 
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Open on Fridays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 171 73.8 2 41 89.3 2.7 11 73.3 8.3 132 70.2 4.2 41 81.5 4.5 21 84.3 4.3 6 85.7 8.4 83 82.7 4.3 

yes 58 26.2 2 5 10.7 2.7 4 26.7 8.3 47 29.8 4.2 9 18.5 4.5 4 15.7 4.3 1 14.3 8.4 14 17.3 4.3 
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Open on Saturdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 120 47 2.3 35 59.1 3.8 8 62.7 10 121 53.1 3.6 28 48.9 5.9 16 50 5.8 7 77.8 8.2 74 69.2 4.6 

yes 137 53 2.3 24 40.9 3.8 5 37.3 10 102 46.9 3.6 28 51.1 5.9 16 50 5.8 2 22.2 8.2 29 30.8 4.6 
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Open on Sundays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

no 159 67.3 2 36 74.4 3.8 11 68.8 8.7 143 72.4 4 45 89.4 3.4 25 91.3 3.9 6 85.7 7.3 80 86 4.8 

yes 77 32.7 2 12 25.6 3.8 5 31.3 8.7 48 27.6 4 5 10.6 3.4 2 8.7 3.9 1 14.3 7.3 10 14 4.8 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Market sells fruits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 426 81 1.3 66 61.9 2.7 22 72.4 5.1 364 69.4 2.6 70 57.6 3.2 33 50.2 4.4 9 69.2 7.6 115 37.7 3.6 

2. Sometimes 103 18.9 1.3 36 34.9 2.7 6 17.6 4.7 155 28.8 2.4 51 41.5 3.3 31 48.3 4.5 4 30.8 7.6 161 60.1 3.7 

3. Never 1 0.2 0.1 3 3.3 1.3 3 10 2.2 7 1.9 0.9 1 0.9 0.7 1 1.5 0.8 . . . 5 2.2 1.3 
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Market sells vegetables N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 521 98.7 0.3 96 90.8 2.2 27 86.7 3 491 92.2 1.6 116 95.2 1.4 63 97.1 1.2 12 92.3 4.5 251 89.7 2.3 

2. Sometimes 9 1.3 0.3 6 5.9 1.5 1 3.3 2.2 33 7.5 1.6 6 4.8 1.4 1 1.5 0.8 1 7.7 4.5 28 9.7 2.3 

3. Never . . . 3 3.3 1.3 3 10 2.2 2 0.3 0.2 . . . 1 1.5 0.8 . . . 2 0.5 0.3 
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Market sells milk N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 50 8.9 0.9 18 16.7 2.1 3 9.2 2.6 56 10.8 1.5 6 5.2 1.6 2 2.9 1.2 1 7.7 4.5 10 3.7 1.5 

2. Sometimes 66 12.8 1.1 12 11.3 1.9 2 6.7 3.3 58 10.6 1.4 9 7.7 2.1 6 8.8 1.9 2 15.4 5.9 11 2.9 0.9 

3. Never 414 78.3 1.2 75 71.9 3 26 84.2 4.1 412 78.6 1.9 107 87.2 2.5 57 88.3 2.2 10 76.9 7 260 93.4 1.8 
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Market sells cheese N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 192 35 1.6 34 31.6 2.7 10 31.7 5.5 154 28.8 2 32 26.7 3.1 9 13.1 2.3 3 22.9 6.9 37 12 2.2 

2. Sometimes 125 23.8 1.4 18 16.7 2.1 7 22.5 4.7 134 23.5 2.2 31 25.3 3.3 12 17.5 2.8 3 23.1 7 42 13.5 2.2 

3. Never 213 41.1 1.5 53 51.7 2.8 14 45.8 5.3 238 47.7 2.6 59 48 3.6 44 69.3 3.3 7 53.9 8.2 202 74.5 3.1 
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Market sells other dairy products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 85 15.3 1.2 16 14.9 2.1 1 3.3 2.3 90 16.4 1.5 15 12.6 2.3 6 8.8 1.9 2 15.4 5.9 13 5.6 2 

2. Sometimes 129 25.3 1.4 23 20.7 2.1 7 22.5 5.4 128 25.2 2.2 30 24 3.3 13 19.9 3 3 22.9 7 39 11.8 1.9 

3. Never 316 59.3 1.4 66 64.4 2.7 23 74.2 5.9 308 58.4 2.2 77 63.4 3.4 46 71.4 3.6 8 61.7 8 228 82.7 2.8 
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Market sells fish or seafood N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 107 19 1.4 15 14 2 6 20 5.4 80 14.5 1.6 10 8.1 1.9 . . . 1 7.7 4.5 8 2.2 0.7 

2. Sometimes 77 14.8 1.2 11 9.9 1.6 3 10 4 66 11.1 1.2 18 15.2 2.6 9 13.1 2.4 1 7.5 4.3 24 7.8 1.7 

3. Never 346 66.2 1.8 79 76.1 2.5 22 70 5.6 380 74.3 1.7 94 76.7 2.7 56 86.9 2.4 11 84.8 6 248 90 1.8 
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Market sells meat or poultry N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 253 47.3 1.4 47 44.4 2.9 7 22.5 5.5 225 41.8 2.4 67 56.5 3.4 20 30.7 3.4 6 46.2 8.3 69 25.8 3.3 

2. Sometimes 111 20.6 1.4 24 23.2 2.7 7 23.3 4.9 129 23.2 1.6 43 34.3 3 11 17.3 3.2 3 22.9 6.9 83 28.4 2.8 

3. Never 166 32.1 1.4 34 32.4 2.4 17 54.2 6.6 172 35 2.2 12 9.2 1.9 34 52 3.9 4 30.8 7.6 128 45.9 3.2 
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Market sells bread or rolls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 387 72.6 1.4 66 63.4 3.1 16 52.5 6.9 366 69.4 2.4 93 76.9 2.7 39 59.1 4.1 10 76.9 7 170 56.4 3.8 

2. Sometimes 85 16.1 1.2 19 18.1 2.4 5 15.8 5.1 98 19.6 2.2 24 19.7 2.8 16 24.9 3.5 2 15.4 5.9 72 30.7 3.7 

3. Never 58 11.3 1 20 18.5 2.3 10 31.7 5.6 62 11 1.2 5 3.4 1 10 16 3.5 1 7.7 4.5 38 12.9 2.5 
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Market sells other baked goods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 385 71.5 1.4 69 66.6 3.1 16 52.5 6.9 369 69.1 2.4 94 77.5 2.6 40 60.6 4.2 8 61.5 8 170 54.5 3.7 

2. Sometimes 93 18.3 1.2 21 19.4 2.5 6 19.2 4.6 96 18.8 1.7 24 19.7 2.7 16 24.3 3.1 4 30.8 7.6 69 29.6 4.1 

3. Never 52 10.2 1 15 14 2.1 9 28.4 5 61 12.1 1.5 4 2.8 1 9 15.2 3.7 1 7.7 4.5 40 15.8 3 
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Market sells juice or cider N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 123 23.7 1.9 15 14 2.1 6 19.2 5 86 15.5 1.7 11 9.2 2.1 4 5.8 1.6 3 22.9 7 13 4.7 1.6 

2. Sometimes 238 44.1 1.7 31 29.5 2.6 9 29.2 6.5 215 39.1 2.1 55 45.7 3.6 15 23.4 3.5 2 15.4 5.9 74 24.5 2.6 

3. Never 169 32.2 1.5 59 56.5 2.6 16 51.7 6.3 225 45.4 1.9 56 45.1 3.4 46 70.7 4 8 61.7 8 193 70.9 2.8 
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Market sells prepared food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 258 48.5 1.3 46 44.1 3.1 16 52.5 6.5 240 44.1 2.5 53 44.3 3.1 12 17.5 2.4 4 30.6 7.7 75 22.5 2.7 

2. Sometimes 143 26.9 1.2 27 25.3 2.6 3 9.2 3.5 139 26.1 1.8 41 33.5 3.3 25 37.4 3.5 5 38.5 8 77 32.8 3.9 

3. Never 129 24.6 1.3 32 30.6 3 12 38.4 5.8 146 29.8 2 28 22.2 2.4 28 45.1 3.8 4 30.8 7.7 128 44.7 3.9 
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Market sells non-food items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 286 52.3 1.9 57 53.8 3 14 45.8 6 326 61.5 2.1 82 67.5 2.9 36 55 4.3 6 46.1 8.2 135 47.4 4.1 

2. Sometimes 170 31.6 1.4 35 34 3 9 28.4 5.1 153 29.5 1.9 33 27.1 2.6 23 34.2 3.8 6 46.2 8.3 116 41.6 3.6 

3. Never 74 16.1 1.9 13 12.2 2.1 8 25.8 4.9 47 8.9 1.6 7 5.4 1.5 6 10.8 3 1 7.7 4.2 28 11 2.6 
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Market sells plants and seeds N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 53 28.4 2.5 10 29.3 5 3 35.2 11.6 86 39.4 3.7 21 49.8 5.7 9 34.8 5.4 1 32.8 18.3 35 21.7 4.7 

2. Sometimes 73 41.2 2.5 18 52.4 5.7 4 44.1 11.8 104 41.9 3.5 21 47.5 5.4 11 38.7 5.7 2 67.2 18.3 72 57 6.3 

3. Never 52 30.4 1.7 7 18.3 3.1 2 20.7 9.2 38 18.7 2.8 1 2.6 2 7 26.5 5.9 . . . 25 21.3 4.8 
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Allowed to sell own produce only N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 379 71.6 1.3 74 71 2.7 21 68.3 5.2 328 64.9 2.1 86 70.7 2.8 45 69.9 3.2 8 61.5 8.1 172 61.3 3.7 

2. No 151 28.4 1.3 31 29 2.7 10 31.7 5.2 196 35.1 2.1 36 29.3 2.8 20 30.1 3.2 5 38.5 8.1 107 38.7 3.7 
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Farm inspections used N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 337 61.5 2 59 56.3 3.1 17 56.6 5.2 272 50.9 2.4 61 50.5 3.4 27 41.5 3.2 6 46.2 8.2 94 37.8 3.9 

2. No 193 38.5 2 46 43.7 3.1 14 43.4 5.2 251 49.1 2.4 61 49.5 3.4 38 58.5 3.2 7 53.8 8.2 186 62.2 3.9 
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Only sells local products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 324 61.9 1.6 74 71.6 2.6 14 46.6 5.2 327 63.5 1.9 91 74.4 3 45 69.3 3.7 10 76.9 7 186 64.8 4 

2. No 205 38.1 1.6 31 28.4 2.6 17 53.4 5.2 196 36.5 1.9 31 25.6 3 20 30.7 3.7 3 23.1 7 94 35.2 4 
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Producers required to report sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 165 32.4 1.5 26 25 2.8 17 55 6.7 97 19 1.8 41 33.2 2.6 11 16.1 2.4 1 7.7 4.5 47 14.6 2.1 

2. No 365 67.6 1.5 79 75 2.8 14 45 6.7 427 81 1.8 81 66.8 2.6 54 83.9 2.4 12 92.3 4.5 233 85.4 2.1 
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Limited number of vendors allowed to sell same items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 390 74.6 1.5 65 61.7 3.1 23 75 5.5 331 63.3 2.4 57 47 3 17 24.8 2.9 3 23.1 7 64 20.7 2.8 

2. No 140 25.4 1.5 40 38.3 3.1 8 25 5.5 193 36.7 2.4 65 53 3 48 75.2 2.9 10 76.9 7 216 79.3 2.8 
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Limited range of items sold N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 109 21.3 1.3 32 29.7 2.9 12 39.1 6.6 153 29.7 2.3 33 26.3 2.6 23 35.9 3.6 3 25 7.3 106 36.6 3.3 

2. No 421 78.7 1.3 73 70.3 2.9 19 60.9 6.6 370 70.3 2.3 89 73.7 2.6 42 64.1 3.6 9 75 7.3 174 63.4 3.3 
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Certain growing practices required N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 99 17.8 1.2 25 24.7 2.7 7 23.3 5.9 104 19.7 1.5 13 11 2.1 12 19.6 3 1 7.7 4.2 41 14.3 2.7 

2. No 431 82.2 1.2 80 75.3 2.7 24 76.7 5.9 419 80.3 1.5 109 89 2.1 53 80.4 3 12 92.3 4.2 239 85.7 2.7 
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Total Sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. <= $500 63 11.5 1.2 31 29.2 2.8 8 25 5.2 91 17.1 1.9 10 7.6 1.5 13 19 2.8 3 22.9 7 43 15.8 2.8 

2. $501 - $5000 43 8.6 1 9 8.6 1.6 2 6.7 3.3 52 9.8 1.2 10 8.1 1.7 7 12.5 2.9 3 23.1 7 42 15.1 2.8 

3. $5001 - $25000 78 14.6 1 13 12.1 2 2 6.7 3.2 71 13.1 1.7 23 18.6 2.7 15 22.5 3.2 2 15.4 5.9 51 18.9 3 

4. $25001 - $100000 130 24.6 1.4 18 17 2.5 8 25.8 5.8 116 22.9 2 37 30.4 2.9 14 21.1 2.6 3 23.1 7 70 23.9 3 

5. > $100000 218 40.7 1.6 35 33.2 2.8 11 35.8 5.4 200 37.1 2.4 42 35.3 3.4 16 24.9 3.1 2 15.4 5.9 77 26.2 3.2 
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Total operating budget N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. <= $1000 63 12.1 1.1 28 25.4 2.4 14 44.2 6.1 166 33.3 2.8 19 15 2.1 28 44.7 4.2 7 53.9 8.2 154 54.7 3.3 

2. $1001 - $5000 113 22.3 1.9 27 27 2.7 5 15.8 4.8 146 26.5 2.6 39 31.1 3 22 32.1 3.5 2 15.4 5.9 67 25.3 3 

3. $5001 - $25000 186 33.7 1.7 27 24.6 2.7 3 10 3.8 129 22.9 1.6 43 36 3.2 9 13.1 2.4 1 7.5 4.3 45 14.1 2.2 

4. $25001 - $100000 131 24.9 1.3 19 18 2.5 5 16.6 4.8 66 13.4 2.3 17 14.6 2.1 4 7.1 2.6 2 15.4 5.9 15 5.3 1.6 

5. > $100000 39 6.9 0.8 5 5 1.5 4 13.3 4.5 23 3.8 0.8 4 3.2 1.2 2 2.9 1.1 1 7.7 4.5 2 0.5 0.4 
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Funded by vendor fees N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 481 90.3 0.9 84 81.1 2.1 23 75 4.5 440 83.6 1.8 117 96.3 1.2 51 78 3.2 11 84.6 5.9 219 76 3.1 

2. No 48 9.7 0.9 21 18.9 2.1 8 25 4.5 83 16.4 1.8 5 3.7 1.2 13 22 3.2 2 15.4 5.9 61 24 3.1 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-6

2
 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Funded by state government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 83 15.4 1.1 9 8.6 1.8 4 12.5 4.2 39 8.3 1.4 11 8.8 2 12 18.4 3.1 4 30.8 7.6 27 9.7 2 

2. No 446 84.6 1.1 96 91.4 1.8 27 87.5 4.2 485 91.7 1.4 111 91.2 2 52 81.6 3.1 9 69.2 7.6 253 90.3 2 
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Funded by local government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 165 30.7 1.5 24 23.2 2.5 5 16.6 3.7 124 23.3 1.9 28 22.1 2.6 18 28.6 3.3 4 30.8 7.7 56 20 2.8 

2. No 364 69.3 1.5 81 76.8 2.5 26 83.4 3.7 400 76.7 1.9 94 77.9 2.6 46 71.4 3.3 9 69.2 7.7 224 80 2.8 
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Funded by farmers market association N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 99 18.3 1 16 14.9 2.2 2 6.7 3.4 47 9.7 1.6 23 17.9 2.5 11 17.7 3.4 2 15.4 5.9 39 15.2 2.7 

2. No 430 81.7 1 89 85.1 2.2 29 93.3 3.4 477 90.3 1.6 99 82.1 2.5 53 82.3 3.4 11 84.6 5.9 241 84.8 2.7 
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Funded by government grants N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 146 28.1 1.3 26 24.8 2.6 2 5.9 2.6 55 12.3 2.5 36 28.8 3.1 16 25.1 3.5 2 15.4 5.9 34 12.6 2.6 

2. No 383 71.9 1.3 79 75.2 2.6 29 94.1 2.6 469 87.7 2.5 86 71.2 3.1 48 74.9 3.5 11 84.6 5.9 246 87.4 2.6 
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Funded by private grants N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 167 30.7 1.6 26 25 2.5 6 20 5.3 48 9.4 1.5 27 22.5 2.8 10 15.5 2.5 2 15.4 5.9 32 11 2.3 

2. No 362 69.3 1.6 79 75 2.5 25 80 5.3 474 90.6 1.5 95 77.5 2.8 54 84.5 2.5 11 84.6 5.9 247 89 2.3 
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Funded by fundraisers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 188 34.9 1.4 37 34.7 2.8 5 15.8 4.4 115 22.1 2 47 39.5 3.5 15 22.2 2.5 2 15.4 5.9 62 21.9 3.2 

2. No 341 65.1 1.4 68 65.3 2.8 26 84.2 4.4 408 77.9 2 74 60.5 3.5 49 77.8 2.5 11 84.6 5.9 218 78.1 3.2 
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Funded by sponsorships N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 190 35.4 1.5 39 36.7 3.3 8 25 5.3 172 31.2 2.4 40 33.2 3.4 18 27.9 3.9 3 23.1 6.8 62 20.2 3 

2. No 339 64.6 1.5 66 63.3 3.3 23 75 5.3 351 68.8 2.4 82 66.8 3.4 46 72.1 3.9 10 76.9 6.8 218 79.8 3 
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Funded by trade association N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 48 8.7 0.9 5 5.6 1.8 2 6.7 3.3 50 8.4 1.1 11 8.9 2 5 7.4 1.9 3 23.1 7.1 40 13.2 2.2 

2. No 480 91.3 0.9 100 94.4 1.8 29 93.3 3.3 474 91.6 1.1 110 91.1 2 59 92.6 1.9 10 76.9 7.1 240 86.8 2.2 
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Funded by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 1.7 0.4 2 1.8 0.7 1 3.3 2.2 10 1.6 0.5 1 0.8 0.6 1 1.5 0.8 . . . 5 2.3 1.3 

2. No 516 98.3 0.4 102 98.2 0.7 30 96.7 2.2 509 98.4 0.5 121 99.2 0.6 62 98.5 0.8 13 100 0 273 97.7 1.3 
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Funded by individual donation N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 1.8 0.4 7 6.6 1.5 1 3.3 2.3 15 2.5 0.5 5 4.1 1.4 2 3 1.1 1 7.7 4.2 7 3.9 2 

2. No 521 98.2 0.4 99 93.4 1.5 30 96.7 2.3 515 97.5 0.5 117 95.9 1.4 62 97 1.1 12 92.3 4.2 276 96.1 2 
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Payment by vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Flat fee 317 67.1 1.7 51 63.3 3 10 47.6 6.4 283 78.3 2.3 70 75.6 3.3 40 79 3.2 10 83.3 6.6 143 80.2 3.1 

2. Percentage of sales 64 13 0.9 8 10.1 2.3 7 34.1 6.7 24 6.5 1.1 13 12.3 2.4 2 3.8 1.5 . . . 8 3.9 1.3 

3. Both 26 7.1 1.5 4 5.4 1.8 1 4.9 3.5 5 1.3 0.5 7 7.9 1.9 2 3.8 1.5 1 8.3 4.9 2 0.9 0.6 

4. Vendors did not pay to participate in this farmers market 30 7 0.7 15 17.6 2.4 3 13.5 4.7 38 10.8 1.8 1 0.7 0.4 7 13.3 2.6 1 8.3 4.9 26 14.1 2.8 

5. Fee based on space rented 24 5 0.5 . . . . . . 6 1.5 0.6 2 2.3 1.3 . . . . . . 2 0.9 0.6 

91. Other (Please specify) 4 0.9 0.3 3 3.5 1.2 . . . 2 1.6 1.3 1 1.1 0.9 . . . . . . . . . 
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Availability of credit/debit machine N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 303 57.4 1.7 41 39 3 4 13.3 4.6 61 10.7 1.3 69 57.5 3.8 19 30.5 3.5 3 23.1 7.1 16 4.4 1.1 

2. No 227 42.6 1.7 64 61 3 27 86.7 4.6 462 89.3 1.3 53 42.5 3.8 46 69.5 3.5 10 76.9 7.1 264 95.6 1.1 
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Respondent knows that farmers markets can participate in SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 526 99.3 0.2 99 94.9 1.5 25 81.6 4.9 418 77.4 2.4 120 98.2 0.9 61 94.2 1.6 9 69.4 7.6 208 70.8 3.4 

2. No 4 0.7 0.2 5 5.1 1.5 6 18.4 4.9 105 22.6 2.4 2 1.8 0.9 4 5.8 1.6 4 30.6 7.6 72 29.2 3.4 
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SNAP participation decision made by state/local government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 130 23.9 1.4 24 26.6 2.5 7 28.5 6.3 115 28 2.2 29 23.7 3 15 24.3 3.4 . . . 50 23.3 3.7 

2. No 386 76.1 1.4 70 73.4 2.5 18 71.5 6.3 286 72 2.2 87 76.3 3 45 75.7 3.4 8 100 0 153 76.7 3.7 
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SNAP participation decision made by umbrella organization N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 196 38.2 1.3 20 21.8 2.9 7 27.6 6.4 65 17.2 2.5 21 18 2.5 12 19.6 3.1 1 12.5 7.3 43 22.6 3.9 

2. No 320 61.8 1.3 75 78.2 2.9 18 72.4 6.4 339 82.8 2.5 94 82 2.5 48 80.4 3.1 7 87.5 7.3 163 77.4 3.9 
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SNAP participation decision made by board N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 230 43.2 1.4 47 49.8 3 11 43.9 5.5 130 33.7 2.6 68 60.4 3.4 28 46.4 4 2 25 9.1 82 39.7 4.3 

2. No 289 56.8 1.4 48 50.2 3 14 56.1 5.5 271 66.3 2.6 47 39.6 3.4 32 53.6 4 6 75 9.1 124 60.3 4.3 
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SNAP participation decision made by third party N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 38 7.1 0.7 5 5 1.3 2 7.2 3.4 18 4.2 0.9 9 7.4 1.2 4 6.3 1.8 . . . 8 4.8 2.2 

2. No 474 92.9 0.7 90 95 1.3 23 92.8 3.4 377 95.8 0.9 107 92.6 1.2 56 93.7 1.8 8 100 0 199 95.2 2.2 
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SNAP participation decision made by market itself N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 361 67.7 2.1 83 88.3 2.2 17 67.4 6.7 263 66.6 2.3 88 74.3 2.9 45 75.2 3.5 7 87.5 7.3 144 69.8 3.6 

2. No 151 32.3 2.1 11 11.7 2.2 8 32.6 6.7 134 33.4 2.3 30 25.7 2.9 14 24.8 3.5 1 12.5 7.3 58 30.2 3.6 
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SNAP participation decision made by vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 156 31.3 1.7 42 43.6 3.2 6 23.5 4.9 241 60 2.5 55 45.8 3.2 35 58.3 4.2 7 87.5 7.3 144 71 4 

2. No 359 68.7 1.7 53 56.4 3.2 19 76.5 4.9 160 40 2.5 61 54.2 3.2 25 41.7 4.2 1 12.5 7.3 61 29 4 
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SNAP participation decision made by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 2.9 0.6 . . . 5 20.4 6 21 5.8 1.5 2 1.6 0.8 2 3.4 1.3 . . . 7 2.7 0.9 

2. No 476 97.1 0.6 91 100 0 20 79.6 6 366 94.2 1.5 108 98.4 0.8 54 96.6 1.3 8 100 0 195 97.3 0.9 
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Vendors learn of SNAP participation through informal conversations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 359 68.9 2.1 39 89.1 2.7 1 100 0 173 62.7 2.8 94 80 2.7 17 85.7 5 . . . 107 67 4.5 

2. No 124 27 2.1 4 8.8 2.4 . . . 67 21.2 1.9 19 17.1 2.8 3 14.3 5 . . . 33 21.6 4 

3. N/A 23 4 0.6 1 2.2 1.3 . . . 55 16.1 2.3 3 2.9 1.3 . . . 1 100 0 21 11.4 2.3 
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Vendors learn of SNAP participation through official meetings N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 324 63.2 1.3 31 70.6 4.3 . . . 109 42.5 3.2 88 75.9 3.3 17 81.9 4.9 1 100 0 81 55.7 4.5 

2. No 157 31.9 1.4 10 22.8 4 1 100 0 118 38 2.6 25 21.2 3 4 18.1 4.9 . . . 51 30.1 3.8 

3. N/A 28 5 0.7 3 6.6 2.1 . . . 66 19.5 2.6 3 2.9 1.3 . . . . . . 26 14.1 2.6 
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Vendors learn of SNAP participation through memos N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 358 72 1.5 22 53.2 4.7 . . . 70 30.1 3.3 66 58.5 3.5 11 51.8 5.9 . . . 43 27.6 4.3 

2. No 114 22.6 1.4 16 37.6 4.6 1 100 0 154 50 2.8 38 34 3.4 10 48.2 5.9 . . . 90 57.2 4.4 

3. N/A 29 5.4 0.7 4 9.2 2.5 . . . 68 19.9 2.6 8 7.5 1.4 . . . 1 100 0 28 15.2 2.7 
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Vendors learn of SNAP participation through printed materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 418 78.7 2.3 26 63.4 4.2 1 100 0 112 43.3 3.2 99 84.9 2.7 15 77 6.6 . . . 76 47.3 5.2 

2. No 79 18.3 2.3 14 32.1 4 . . . 121 37.8 2.5 14 11.8 2.2 4 23 6.6 . . . 56 37.4 4.9 

3. N/A 17 3.1 0.6 2 4.6 1.8 . . . 66 19 2.5 4 3.3 1.2 . . . 1 100 0 28 15.3 2.7 
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Vendors learn of SNAP participation through other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 2.8 0.7 . . . . . . 6 1.8 0.5 4 4 1.5 1 4.5 2.6 . . . 3 1.7 0.9 

2. No 366 80.9 1.3 39 97.6 1.4 1 100 0 201 76.2 2.6 73 73.9 3.8 19 90.9 3.7 . . . 113 79.8 3.4 

3. N/A 78 16.3 1.4 1 2.4 1.4 . . . 70 22 2.5 22 22.1 3.4 1 4.5 2.6 1 100 0 33 18.5 3.2 
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Consumers learn of SNAP participation through printed materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 464 89.9 0.9 35 80.3 3.6 . . . 81 32.5 3.4 100 85.6 2.7 15 76.2 6 1 100 0 40 26.3 4.7 

2. No 40 7.9 0.8 6 13.1 3 1 100 0 125 41.8 3.2 17 13.5 2.6 5 23.8 6 . . . 68 46.4 4.7 

3. N/A 13 2.2 0.4 3 6.6 2.1 . . . 87 25.7 2.8 1 0.9 0.7 . . . . . . 50 27.3 3.8 
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Consumers learn of SNAP participation through billboards/banners N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 380 74.7 1.4 25 58.3 4.9 . . . 33 12.5 2.3 77 66.2 3.7 11 54.3 6.9 . . . 22 14.6 3.7 

2. No 118 22.1 1.4 15 35 4.7 1 100 0 162 59.6 3.1 38 32 3.7 9 45.7 6.9 . . . 79 56.4 4.8 

3. N/A 18 3.1 0.5 3 6.7 2.2 . . . 93 27.9 2.8 2 1.9 1 . . . 1 100 0 52 29 3.8 
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Consumers learn of SNAP participation through workshops N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 256 50.7 2.1 15 35.2 4.3 . . . 21 7.2 1.4 49 42.3 3.6 8 36.3 6.1 . . . 21 19.1 4.7 

2. No 223 44.7 2.1 23 57.8 4.6 1 100 0 179 63.3 3 64 54.1 3.5 13 63.7 6.1 . . . 83 52.3 4.9 

3. N/A 25 4.6 0.6 3 7 2.3 . . . 94 29.5 3.1 4 3.6 1.4 . . . 1 100 0 51 28.7 3.7 
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Consumers learn of SNAP participation through mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 355 68.3 2.2 26 60.6 4.3 . . . 49 16.1 2.4 91 78 2.4 11 57 6 . . . 41 28 5 

2. No 138 28.4 2.3 14 30.7 4.1 1 100 0 153 56.8 3.6 26 21 2.3 8 43 6 . . . 67 44.3 4.8 

3. N/A 19 3.4 0.6 4 8.8 2.4 . . . 88 27.1 2.8 1 0.9 0.7 . . . 1 100 0 53 27.7 3.6 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Consumers learn of SNAP participation through internet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 433 84.3 1.4 33 77.6 3.4 . . . 79 31.7 3.4 97 83.2 2.6 10 49.5 6.5 . . . 42 29.3 4.8 

2. No 58 11.9 1.4 7 15.7 3 1 100 0 127 41.3 3 18 14.9 2.6 9 45.7 7 . . . 67 42.6 5.2 

3. N/A 21 3.8 0.6 3 6.7 2.2 . . . 88 27 2.7 2 1.9 1 1 4.8 2.8 1 100 0 49 28.2 4 
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Consumers learn of SNAP participation through other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 6 1.4 0.4 . . . . . . 3 1 0.5 3 3.2 1.4 . . . . . . 2 1.2 0.8 

2. No 361 85.2 1.3 30 84.1 3.5 1 100 0 171 67.6 2.8 79 83.5 2.7 18 95 2.8 . . . 95 70.9 3.8 

3. N/A 62 13.4 1.2 6 15.9 3.5 . . . 96 31.4 2.7 12 13.3 2.8 1 5 2.8 1 100 0 47 28 3.5 
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Consumers learn of SNAP participation through agencies N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 27 5 0.6 5 4.5 1.1 1 3.4 2.4 15 3.1 0.8 10 8.2 2 4 5.8 1.2 . . . 4 1 0.5 

2. No 505 95 0.6 101 95.5 1.1 29 96.6 2.4 512 96.9 0.8 112 91.8 2 61 94.2 1.2 13 100 0 276 99 0.5 
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Consumers learn of SNAP participation through word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 5.6 0.5 3 2.7 0.9 1 3.4 2.4 8 1.2 0.4 3 2.4 1 3 4.4 1.4 1 7.7 4.5 8 2.2 0.8 

2. No 500 94.4 0.5 103 97.3 0.9 29 96.6 2.4 519 98.8 0.4 119 97.6 1 62 95.6 1.4 12 92.3 4.5 272 97.8 0.8 
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Responsibility for outreach lies with market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 442 91.8 0.8 34 92.2 2.5 . . . 88 76.3 4.3 103 90 2.3 15 94.1 2.9 . . . 46 79.6 5 

2. No 38 8.2 0.8 3 7.8 2.5 . . . 28 23.7 4.3 12 10 2.3 1 5.9 2.9 1 100 0 16 20.4 5 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-7

9
 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Responsibility for outreach lies with vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 61 12.8 1 8 22.4 4.4 . . . 28 21.8 3.3 19 17.1 2.6 5 31.8 8.3 . . . 18 40.4 9.3 

2. No 400 87.2 1 26 77.6 4.4 . . . 84 78.2 3.3 87 82.9 2.6 11 68.2 8.3 1 100 0 40 59.6 9.3 
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Responsibility for outreach lies with government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 125 27.5 1.5 7 18.6 3.7 . . . 30 26.9 4.6 31 29.2 3.9 6 35.2 6 1 100 0 16 26.7 7.1 

2. No 339 72.5 1.5 29 81.4 3.7 . . . 78 73.1 4.6 76 70.8 3.9 10 64.8 6 . . . 45 73.3 7.1 
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Responsibility for outreach lies with foundations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 53 10.9 0.8 1 3 1.7 . . . 1 0.8 0.7 8 7.7 2.1 . . . . . . 5 6.4 2.7 

2. No 407 89.1 0.8 31 97 1.7 . . . 106 99.2 0.7 100 92.3 2.1 17 100 0 1 100 0 55 93.6 2.7 
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Responsibility for outreach lies with nonprofits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 149 32.7 1.7 10 27.3 4.7 . . . 16 17 4.5 28 26.7 2.9 3 17.6 5.4 . . . 12 16.2 4.9 

2. No 309 67.3 1.7 25 72.7 4.7 . . . 89 83 4.5 76 73.3 2.9 13 82.4 5.4 1 100 0 45 83.8 4.9 
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Responsibility for outreach lies with others N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 28 7.5 1.1 . . . . . . 7 6.4 2.3 6 7.9 2.4 1 8.6 5 . . . 1 1.6 1.5 

2. No 335 92.5 1.1 27 100 0 . . . 80 93.6 2.3 75 92.1 2.4 10 91.4 5 . . . 49 98.4 1.5 
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Responsibility for outreach lies with cooperative extension N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . . . . . . . . . . . . . 1 0.2 0.2 

2. No 532 100 0 104 100 0 30 100 0 526 100 0 122 100 0 65 100 0 13 100 0 280 99.8 0.2 
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Responsibility for outreach lies with chamber of commerce N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.1 0.1 . . . . . . 2 0.4 0.2 . . . . . . . . . 3 0.7 0.4 

2. No 531 99.9 0.1 104 100 0 30 100 0 524 99.6 0.2 122 100 0 65 100 0 13 100 0 278 99.3 0.4 
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Unknown who is responsible for outreach N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . . . . . . . . . . . . . 1 0.3 0.3 

2. No 532 100 0 104 100 0 30 100 0 526 100 0 122 100 0 65 100 0 13 100 0 280 99.7 0.3 
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Responsibility for outreach lies with grants N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 0.7 0.3 . . . . . . . . . 1 0.9 0.7 . . . . . . 1 0.2 0.2 

2. No 528 99.3 0.3 104 100 0 30 100 0 526 100 0 121 99.1 0.7 65 100 0 13 100 0 280 99.8 0.2 
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SNAP payments redeemed via EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 390 76.5 1.3 7 17.4 3.3 1 100 0 14 5.4 1.6 89 77.3 3 4 19 5.3 . . . 6 3.5 1.4 

2. No 122 23.5 1.3 34 82.6 3.3 . . . 263 94.6 1.6 26 22.7 3 16 81 5.3 1 100 0 142 96.5 1.4 
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SNAP payments redeemed via offline EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 138 27.6 1.4 2 5.8 2.7 . . . 12 3.8 0.9 16 14.1 2.6 . . . . . . 5 3 1.2 

2. No 359 72.4 1.4 38 94.2 2.7 . . . 258 96.2 0.9 97 85.9 2.6 18 100 0 1 100 0 149 97 1.2 
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SNAP payments redeemed via tokens N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 371 72.4 2.2 5 12.3 2.7 . . . 6 1.9 0.7 92 78.2 3.2 7 39 6.4 . . . 2 1.1 0.7 

2. No 133 27.6 2.2 34 87.7 2.7 1 100 0 266 98.1 0.7 24 21.8 3.2 11 61 6.4 1 100 0 151 98.9 0.7 
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SNAP payments redeemed via paper scrip N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 82 16 1.2 2 4.8 1.9 . . . 14 5.4 1.7 13 11.6 2.3 2 11.1 4.1 . . . 3 1.5 0.8 

2. No 421 84 1.2 38 95.2 1.9 . . . 264 94.6 1.7 100 88.4 2.3 15 88.9 4.1 1 100 0 150 98.5 0.8 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SNAP payments redeemed via receipts N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 47 8.8 0.9 1 2.5 1.4 . . . 3 0.9 0.5 15 13.8 2.5 . . . . . . . . . 

2. No 451 91.2 0.9 38 97.5 1.4 . . . 277 99.1 0.5 97 86.2 2.5 18 100 0 1 100 0 154 100 0 
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SNAP payments redeemed otherwise N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 0.7 0.2 . . . . . . 9 2.7 0.8 . . . . . . . . . 1 0.5 0.5 

2. No 459 99.3 0.2 38 100 0 1 100 0 252 97.3 0.8 101 100 0 19 100 0 1 100 0 146 99.5 0.5 
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Benefit of SNAP acceptance is increased sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 496 94.7 1.2 81 83.7 2.4 21 83.7 4 305 78.1 2.1 110 94.3 1.8 46 77.2 3.6 6 75 9.1 153 79.6 3.2 

2. No 21 5.3 1.2 15 16.3 2.4 4 16.3 4 89 21.9 2.1 7 5.7 1.8 12 22.8 3.6 2 25 9.1 49 20.4 3.2 
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Benefit of SNAP acceptance is increased types of customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 497 95.5 0.8 87 91.2 1.9 17 67.4 6.3 309 80 2.1 114 97.1 1 48 77.5 3.6 5 62.5 10.4 164 82.2 3 

2. No 20 4.5 0.8 8 8.8 1.9 8 32.6 6.3 85 20 2.1 4 2.9 1 11 22.5 3.6 3 37.5 10.4 40 17.8 3 
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SNAP acceptance responds to customer interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 476 91.6 1 81 83.7 2.3 18 71.5 6.4 268 69.1 2.2 100 85.4 2.6 39 64.1 4.2 5 62.5 10.4 134 72.5 3.2 

2. No 43 8.4 1 15 16.3 2.3 7 28.5 6.4 125 30.9 2.2 18 14.6 2.6 19 35.9 4.2 3 37.5 10.4 68 27.5 3.2 
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SNAP acceptance responds to vendor interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 336 63.6 1.7 67 70 3 14 57.1 6.4 209 55.4 2.3 93 79.6 2.8 37 65.8 4.4 4 50 10.8 120 62.3 4.1 

2. No 181 36.4 1.7 28 30 3 11 42.9 6.4 180 44.6 2.3 23 20.4 2.8 18 34.2 4.4 4 50 10.8 83 37.7 4.1 
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SNAP acceptance responds to other organization interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 354 69.3 1.5 65 68.6 3 10 39.8 6.9 196 54.2 2.6 73 62.3 3.3 31 51 3.8 5 62.5 10.4 87 50.8 3.7 

2. No 162 30.7 1.5 30 31.4 3 15 60.2 6.9 192 45.8 2.6 45 37.7 3.3 28 49 3.8 3 37.5 10.4 115 49.2 3.7 
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SNAP acceptance supports local economy N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 487 94.8 0.8 87 90.5 2.1 19 75.5 5.2 301 78.8 2.2 112 96.1 1.2 45 74.4 3.7 6 75 9.1 157 79.7 3.3 

2. No 28 5.2 0.8 8 9.5 2.1 6 24.5 5.2 94 21.2 2.2 5 3.9 1.2 13 25.6 3.7 2 25 9.1 46 20.3 3.3 
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SNAP acceptance promotes access to healthy food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 512 99.1 0.3 93 96.6 1.3 20 83 4.2 322 84.1 1.9 116 98.2 0.9 51 84 3 7 87.5 7.3 169 86.1 2.4 

2. No 5 0.9 0.3 3 3.4 1.3 4 17 4.2 69 15.9 1.9 2 1.8 0.9 8 16 3 1 12.5 7.3 33 13.9 2.4 
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SNAP acceptance improves public image N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 488 94.7 0.8 85 90.5 1.8 16 63.3 7.4 281 73.9 2 110 93.2 1.8 47 77.6 3.5 5 62.5 10.4 150 77.5 3.6 

2. No 29 5.3 0.8 9 9.5 1.8 9 36.7 7.4 111 26.1 2 8 6.8 1.8 12 22.4 3.5 3 37.5 10.4 51 22.5 3.6 
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Benefit of SNAP acceptance is other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 1.5 0.4 3 3.8 1.5 1 4.3 2.8 4 1 0.4 2 1.4 0.7 4 7.5 2.5 . . . 2 0.8 0.5 

2. No 485 98.5 0.4 88 96.2 1.5 23 95.7 2.8 376 99 0.4 113 98.6 0.7 52 92.5 2.5 8 100 0 195 99.2 0.5 
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No. benefit of SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Agree . . . . . . . . . 3 0.5 0.3 1 0.8 0.6 1 1.5 0.8 1 7.7 4.5 1 0.3 0.3 

Disagree 532 100 0 106 100 0 30 100 0 520 99.5 0.3 121 99.2 0.6 64 98.5 0.8 12 92.3 4.5 279 99.7 0.3 
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Benefits of SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. no benefits . . . . . . . . . 3 0.5 0.3 1 0.8 0.6 1 1.5 0.8 1 7.7 4.5 1 0.3 0.3 

2. some benefits 31 6.1 0.9 21 20.6 2.8 13 41.7 6.8 243 46.3 2.5 9 6.9 1.7 19 31.6 3.8 7 53.8 8.3 135 48 4.1 

3. many benefits 501 93.9 0.9 85 79.4 2.8 18 58.3 6.8 284 53.2 2.5 112 92.3 1.8 45 67 3.6 5 38.5 8.1 147 51.7 4.1 
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Too many requirements to become SNAP authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 101 20.7 1.9 30 32.8 3.2 6 23.5 5 221 55.1 2.6 15 12.6 2.4 20 37.3 4.5 2 25 9.1 116 52.5 4.3 

2. No 410 79.3 1.9 62 67.2 3.2 19 76.5 5 178 44.9 2.6 103 87.4 2.4 36 62.7 4.5 6 75 9.1 88 47.5 4.3 
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SNAP authorization application difficult N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 112 22.7 1.8 33 34.4 2.5 10 38.8 6.8 174 44.6 2.8 22 18.2 2.5 22 38.4 4.4 2 25 9.1 94 39.7 4 

2. No 398 77.3 1.8 61 65.6 2.5 15 61.2 6.8 221 55.4 2.8 94 81.8 2.5 36 61.6 4.4 6 75 9.1 108 60.3 4 
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SNAP authorization requires personal information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 159 31.6 1.7 37 39.2 3 9 34.8 6.6 172 42.8 2.7 36 31.1 3.5 20 36.1 4.4 4 50 10.8 97 45.2 4 

2. No 352 68.4 1.7 58 60.8 3 16 65.2 6.6 225 57.2 2.7 79 68.9 3.5 38 63.9 4.4 4 50 10.8 105 54.8 4 
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High startup costs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 246 46.6 1.7 60 63.4 3.1 14 56.1 5.8 297 76.2 2.2 42 36.9 3.7 28 48.1 4.2 3 37.5 10.6 145 68.6 3.8 

2. No 266 53.4 1.7 35 36.6 3.1 11 43.9 5.8 97 23.8 2.2 74 63.1 3.7 30 51.9 4.2 5 62.5 10.6 59 31.4 3.8 
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High transaction fees for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 223 44.3 2 57 59.2 3.5 15 60.2 7.5 292 76.2 1.9 52 45 3.6 32 56.3 4.5 2 25 9.1 153 75.5 3.6 

2. No 290 55.7 2 39 40.8 3.5 10 39.8 7.5 100 23.8 1.9 64 55 3.6 26 43.7 4.5 6 75 9.1 49 24.5 3.6 
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Too many staffing needs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 334 64.7 1.4 72 76 2.7 13 53 6 312 79.4 2.1 64 53.7 3.9 43 73.2 4.3 3 37.5 10.4 154 76 3.8 

2. No 178 35.3 1.4 23 24 2.7 12 47 6 84 20.6 2.1 53 46.3 3.9 15 26.8 4.3 5 62.5 10.4 49 24 3.8 
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Bookkeeping costs too high for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 345 68 1.4 59 60.6 3.6 14 56.1 6 298 76 2.1 65 56.5 3.9 34 57.3 3.5 3 37.5 10.6 141 66.4 4.2 

2. No 167 32 1.4 36 39.4 3.6 11 43.9 6 100 24 2.1 51 43.5 3.9 24 42.7 3.5 5 62.5 10.6 62 33.6 4.2 
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Vendors do not want to participate in SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 44 10 1.4 15 16.5 2.6 5 21.3 6.1 149 37 2.6 16 13.4 2.6 17 30.9 4.4 4 50 10.8 84 38.9 4.2 

2. No 465 90 1.4 81 83.5 2.6 19 78.7 6.1 250 63 2.6 100 86.6 2.6 41 69.1 4.4 4 50 10.8 117 61.1 4.2 
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Not enough SNAP customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 167 32.4 1.5 50 52.7 3.3 10 38.8 7.2 214 52.9 3.3 52 43.4 3.9 30 53.9 4.4 5 62.5 10.6 89 44.7 4.6 

2. No 346 67.6 1.5 45 47.3 3.3 15 61.2 7.2 179 47.1 3.3 66 56.6 3.9 27 46.1 4.4 3 37.5 10.6 112 55.3 4.6 
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SNAP information not readily available N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 117 22.1 1.3 28 30.4 2.9 6 22.5 5.8 123 30.1 2.7 18 15.8 2.5 13 23.7 3.6 1 12.5 7.3 63 28.4 3.4 

2. No 390 77.9 1.3 67 69.6 2.9 19 77.5 5.8 276 69.9 2.7 99 84.2 2.5 45 76.3 3.6 7 87.5 7.3 139 71.6 3.4 
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Other reasons for not accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 1.8 0.4 4 4.4 1.3 . . . 10 3.1 1.2 4 3.6 0.9 3 5.3 1.7 . . . 5 2 0.7 

2. No 484 98.2 0.4 82 95.6 1.3 25 100 0 378 96.9 1.2 111 96.4 0.9 51 94.7 1.7 8 100 0 194 98 0.7 
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Do not have infrastructure to accept SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 5 0.8 0.2 7 6.8 1.6 1 3.4 2.6 14 2.8 0.8 2 1.7 0.9 3 4.4 1.5 1 7.7 4.5 9 3.4 1.5 

2 523 99.2 0.2 99 93.2 1.6 29 96.6 2.6 512 97.2 0.8 120 98.3 0.9 61 95.6 1.5 12 92.3 4.5 274 96.6 1.5 
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Not hard to accept SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 4 0.8 0.3 . . . . . . 1 0.2 0.2 1 0.6 0.3 . . . . . . . . . 

2 528 99.2 0.3 106 100 0 31 100 0 529 99.8 0.2 121 99.4 0.3 65 100 0 13 100 0 283 100 0 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Number of barriers to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. no barriers 4 0.8 0.3 . . . . . . 1 0.2 0.2 1 0.6 0.3 . . . . . . . . . 

2. some barrier 368 68.5 1.6 59 55.6 3 18 58.3 5.5 260 50.5 2.4 90 74.5 3.2 34 51.5 4 10 76.9 7 145 57.2 3.2 

3. many barrier 160 30.7 1.7 47 44.4 3 13 41.7 5.5 269 49.4 2.4 31 25 3.1 31 48.5 4 3 23.1 7 138 42.8 3.2 
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Administrative barriers to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 256 50.5 1.7 64 68.6 3.1 15 59.2 6.4 291 73.4 2.8 54 46.9 3.8 34 59.9 4.3 5 62.5 10.4 160 75 3.7 

2. No 250 49.5 1.7 29 31.4 3.1 10 40.8 6.4 107 26.6 2.8 61 53.1 3.8 23 40.1 4.3 3 37.5 10.4 42 25 3.7 
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Cost barriers to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 432 84.4 1.1 88 91.7 1.7 20 79.6 5.1 360 90 1.5 92 78.3 3.3 50 85.6 3.7 5 62.5 10.4 183 89.8 2.5 

2. No 81 15.6 1.1 8 8.3 1.7 5 20.4 5.1 41 10 1.5 25 21.7 3.3 8 14.4 3.7 3 37.5 10.4 22 10.2 2.5 
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Lack of interest barrier to SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 188 37.6 1.8 53 55.7 3.3 13 53.2 6.7 264 65.4 2.6 57 47.9 4.1 37 65.5 4.4 6 75 9.6 120 57.6 4.6 

2. No 322 62.4 1.8 42 44.3 3.3 11 46.8 6.7 133 34.6 2.6 61 52.1 4.1 20 34.5 4.4 2 25 9.6 80 42.4 4.6 
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Participation in WIC N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 239 50.1 1.5 34 38.4 3.2 13 47.2 7.5 175 44.3 2.7 52 49.7 4 18 37.3 4.4 4 57.1 11.6 72 35.9 4.4 

2. No 239 49.9 1.5 54 61.6 3.2 14 52.8 7.5 198 55.7 2.7 54 50.3 4 30 62.7 4.4 3 42.9 11.6 114 64.1 4.4 
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Participation in WICFMNP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 353 73.8 1.3 48 55.5 2.9 18 67 7.1 201 51.7 2.4 58 55.4 3.8 24 49.7 4.8 5 71.4 10.7 86 43.3 4.6 

2. No 125 26.2 1.3 40 44.5 2.9 9 33 7.1 172 48.3 2.4 47 44.6 3.8 24 50.3 4.8 2 28.6 10.7 99 56.7 4.6 
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Participation in FMNP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 384 79.9 1.4 53 59.3 3.2 20 73.6 6.5 246 64.7 2.4 72 67.7 3.6 31 64.7 4.5 4 57.1 11.4 105 56.6 4.3 

2. No 94 20.1 1.4 36 40.7 3.2 7 26.4 6.5 128 35.3 2.4 34 32.3 3.6 17 35.3 4.5 3 42.9 11.4 80 43.4 4.3 
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Type of incentive offered N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Financial 167 32.3 1.5 8 8.3 1.9 3 10 3.9 23 4.5 0.9 28 23.6 3 1 1.5 0.8 2 15.4 5.9 11 4.2 1.3 

2. NonFinancial 20 3.6 0.6 3 2.8 0.9 . . . 8 1.4 0.4 7 5.1 1.4 4 6.6 2.1 . . . 11 5.3 2 

3. Both 71 13 1 5 4.6 1.2 . . . 7 1.2 0.4 8 6.4 1.4 1 1.5 0.8 . . . 2 0.6 0.4 

4. None 271 51.2 1.8 86 84.3 2.3 28 90 3.9 481 93 1 79 64.9 3.4 58 90.5 2.4 11 84.6 5.9 252 89.9 2.3 
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Availability of incentives N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Available for a limited time only 132 42.8 1.9 9 37.1 6.2 2 34.7 13 . . . 15 23.7 4.2 3 24.1 7.3 1 20 11.6 . . . 

2. Available on an ongoing basis, provided funding is available 153 48.5 1.9 16 59.2 6.2 2 30.6 13.3 . . . 35 55.5 4.7 9 75.9 7.3 3 60 13.3 . . . 

3. Both time limited and ongoing 29 8.7 1.1 1 3.7 2.1 2 34.7 15.3 . . . 13 20.9 4 . . . 1 20 9.8 . . . 
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Success of incentives measured by redemption value N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 246 96.7 0.8 12 77.6 8.1 3 100 0 21 51.4 8.4 39 97.3 2.1 5 100 0 1 50 23.6 14 49.3 13.1 

2. No 9 3.3 0.8 3 22.4 8.1 . . . 17 48.6 8.4 1 2.7 2.1 . . . 1 50 23.6 10 50.7 13.1 
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Success of incentives measured by # transactions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 237 93.2 1.1 11 71.4 8.3 3 100 0 19 46.3 8.2 40 94.8 2.8 4 81.6 9 1 50 23.6 11 29.4 8.9 

2. No 18 6.8 1.1 4 28.6 8.3 . . . 19 53.7 8.2 2 5.2 2.8 1 18.4 9 1 50 23.6 13 70.6 8.9 
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Success of incentives measured by # repeat shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 153 60 2.3 10 61.3 8.1 2 66.7 17.3 18 52.3 8.5 19 48.2 5.7 5 100 0 1 50 23.6 8 21 7.2 

2. No 101 40 2.3 6 38.7 8.1 1 33.3 17.3 20 47.7 8.5 22 51.8 5.7 . . . 1 50 23.6 16 79 7.2 
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Success of incentives measured by # first time shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 154 60.7 2.2 9 58.9 8.5 2 66.7 17.3 14 34.7 7.8 20 50.6 5.9 5 100 0 1 50 23.6 5 13.8 6 

2. No 101 39.3 2.2 6 41.1 8.5 1 33.3 17.3 24 65.3 7.8 21 49.4 5.9 . . . 1 50 23.6 18 86.2 6 
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Success of incentives measured by ratio of tokens disseminated to usage N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 148 59.2 1.9 6 40.2 8.3 2 66.7 17.3 13 33.3 7.5 27 66 5.9 4 81.6 9 1 50 23.6 3 8 2.8 

2. No 106 40.8 1.9 9 59.8 8.3 1 33.3 17.3 23 66.7 7.5 14 34 5.9 1 18.4 9 1 50 23.6 21 92 2.8 
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Success of incentives measured by customer reviews N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 140 53.8 2 5 31.2 7.2 . . . 8 20.3 6.5 20 48.8 6.1 4 81.6 10.6 1 50 23.6 3 8 4.5 

2. No 115 46.2 2 10 68.8 7.2 3 100 0 28 79.7 6.5 21 51.2 6.1 1 18.4 10.6 1 50 23.6 21 92 4.5 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-1

0
6

 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Success of incentives measured by # incentive redemptions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 0.5 0.2 1 0.9 0.5 . . . 4 0.7 0.3 . . . . . . . . . 1 0.3 0.3 

2. No 527 99.5 0.2 105 99.1 0.5 29 100 0 522 99.3 0.3 121 100 0 64 100 0 13 100 0 280 99.7 0.3 
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Success of incentives measured by vendor reviews N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 2.7 0.2 . . . . . . . . . 3 2.2 0.9 . . . . . . 1 0.2 0.2 

2. No 515 97.3 0.2 106 100 0 29 100 0 526 100 0 118 97.8 0.9 64 100 0 13 100 0 280 99.8 0.2 
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Success of incentives measured by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 1.2 0.5 1 6.2 3.6 . . . 1 2.8 2.5 . . . . . . . . . . . . 

2. No 217 98.8 0.5 14 93.8 3.6 2 100 0 33 97.2 2.5 35 100 0 5 100 0 2 100 0 22 100 0 
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Outreach activities include nutrition education N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 246 57.4 1.7 46 55.7 3.5 8 43.2 6.7 100 31.2 3.1 35 37.8 4 26 56.9 4.2 3 42.9 11.3 53 37.5 4.7 

2. No 182 42.6 1.7 35 44.3 3.5 11 56.8 6.7 229 68.8 3.1 58 62.2 4 18 43.1 4.2 4 57.1 11.3 97 62.5 4.7 
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Outreach activities include food donations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 290 67.5 1.4 60 73.5 3.2 10 54 9.2 194 57.5 3.1 71 75.4 3.5 25 54.8 5 3 42.9 11.4 83 55.3 5.6 

2. No 139 32.5 1.4 21 26.5 3.2 9 46 9.2 137 42.5 3.1 23 24.6 3.5 19 45.2 5 4 57.1 11.4 67 44.7 5.6 
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Outreach activities include community gardening N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 235 53.9 1.8 47 57.4 3.4 10 51.4 7.6 184 58.2 3 53 57.9 4.3 30 65.5 4.2 4 57.1 11.6 82 55.2 4.5 

2. No 192 46.1 1.8 34 42.6 3.4 9 48.6 7.6 145 41.8 3 40 42.1 4.3 14 34.5 4.2 3 42.9 11.6 68 44.8 4.5 
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Outreach activities include healthy cooking demonstrations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 356 82.3 1.3 71 87.4 2.5 14 73 6.3 202 59.9 2.6 55 58.6 3.7 36 80.7 4.7 5 71.4 10.7 83 56.1 5.2 

2. No 74 17.7 1.3 10 12.6 2.5 5 27 6.3 129 40.1 2.6 39 41.4 3.7 8 19.3 4.7 2 28.6 10.7 67 43.9 5.2 
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Outreach activities include farmer training N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 190 43.1 1.8 31 39 3.6 4 21.6 6.3 87 27.1 2.8 37 40.3 3.7 27 58.7 4.6 6 85.7 8.4 66 46.6 4.8 

2. No 237 56.9 1.8 50 61 3.6 15 78.4 6.3 242 72.9 2.8 55 59.7 3.7 18 41.3 4.6 1 14.3 8.4 84 53.4 4.8 
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Other outreach activities N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 89 22.5 1.7 15 17.9 2.4 4 21.6 7 95 28.4 2.5 23 26.7 3.4 8 17.2 3.3 . . . 47 32.2 5.2 

2. No 318 77.5 1.7 66 82.1 2.4 15 78.4 7 222 71.6 2.5 65 73.3 3.4 36 82.8 3.3 6 100 0 95 67.8 5.2 
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Information disseminated to community through printed  materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 415 96.5 0.7 80 98.8 0.7 16 83.8 3.9 303 92.5 1.2 90 96.2 1.3 42 93.7 2.1 6 85.7 8.4 130 90 2 

2. No 14 3.5 0.7 1 1.2 0.7 3 16.2 3.9 27 7.5 1.2 4 3.8 1.3 3 6.3 2.1 1 14.3 8.4 19 10 2 
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Information disseminated to community through billboards N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 111 25.7 1.4 21 26.3 2.7 3 16.2 6 109 32.7 2.4 20 21.3 3.3 17 40.9 4.7 4 57.1 11.6 59 44.8 4.3 

2. No 316 74.3 1.4 60 73.7 2.7 16 83.8 6 220 67.3 2.4 73 78.7 3.3 27 59.1 4.7 3 42.9 11.6 89 55.2 4.3 
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Information disseminated to community through 

workshops away from the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 270 63.3 1.9 52 63.6 3.1 11 59.4 6 131 41 3.5 51 54.9 3.9 27 60 4 4 57.1 11.4 64 42 4.9 

2. No 158 36.7 1.9 29 36.4 3.1 8 40.6 6 197 59 3.5 42 45.1 3.9 17 40 4 3 42.9 11.4 84 58 4.9 
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Information disseminated to community through workshops at the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 357 82.3 1.5 64 79 2.8 10 52.7 8.5 204 65.2 3.3 63 67.5 4.1 33 74.2 4 3 42.9 11.3 82 57.6 5.2 

2. No 73 17.7 1.5 17 21 2.8 9 47.3 8.5 124 34.8 3.3 31 32.5 4.1 11 25.8 4 4 57.1 11.3 66 42.4 5.2 
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Information disseminated to community through mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 347 79.9 1.3 68 83.8 2.2 14 73 5.8 270 79.9 2.6 85 92.4 1.9 41 93.5 2.1 6 85.7 8.4 137 93.5 1.7 

2. No 83 20.1 1.3 13 16.2 2.2 5 27 5.8 60 20.1 2.6 8 7.6 1.9 3 6.5 2.1 1 14.3 8.4 12 6.5 1.7 
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Information disseminated to community through the web N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 408 94.7 0.8 79 97.6 1 15 78.4 6.8 298 91.2 1.4 86 93.4 1.8 41 89.5 3.5 7 100 0 120 78.8 4.5 

2. No 23 5.3 0.8 2 2.4 1 4 21.6 6.8 32 8.8 1.4 7 6.6 1.8 4 10.5 3.5 . . . 29 21.2 4.5 
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Information disseminated to community through other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 2.9 0.7 4 4.9 1.4 . . . 12 4.4 1.5 8 9.8 2.6 3 6.7 2 1 14.3 7.3 10 5.3 1.6 

2. No 395 97.1 0.7 75 95.1 1.4 19 100 0 300 95.6 1.5 78 90.2 2.6 40 93.3 2 6 85.7 7.3 134 94.7 1.6 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-1

1
4

 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Residential buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 486 92.2 0.9 96 93 1.7 27 86.7 4.6 465 89.7 1.5 111 90.6 2 60 94.1 1.7 12 92.3 4.5 236 85.2 2.9 

2. No 42 7.8 0.9 7 7 1.7 4 13.3 4.6 53 10.3 1.5 11 9.4 2 4 5.9 1.7 1 7.7 4.5 38 14.8 2.9 
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Commercial buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 480 91.3 0.9 91 88.7 2.1 29 93.3 3.3 461 90.8 1.3 112 91.9 1.6 61 94.1 2.4 12 92.3 4.5 246 88.1 2.6 

2. No 46 8.7 0.9 11 11.3 2.1 2 6.7 3.3 56 9.2 1.3 10 8.1 1.6 3 5.9 2.4 1 7.7 4.5 28 11.9 2.6 
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Schools within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 353 67.4 1.6 69 67.9 3 21 67.5 5.7 331 63.4 2.7 68 56.8 3.3 35 55 4.1 10 76.9 7.1 146 51.8 4.2 

2. No 175 32.6 1.6 33 32.1 3 10 32.5 5.7 186 36.6 2.7 53 43.2 3.3 29 45 4.1 3 23.1 7.1 128 48.2 4.2 
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Parking lots within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 431 81.1 1.2 88 85.7 1.9 27 86.7 4.5 442 85.1 1.7 105 86.5 2.3 54 84.3 2.8 13 100 0 231 84.1 2.5 

2. No 97 18.9 1.2 15 14.3 1.9 4 13.3 4.5 75 14.9 1.7 17 13.5 2.3 10 15.7 2.8 . . . 43 15.9 2.5 
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Undeveloped land within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 290 55 1.5 67 64.8 3.1 19 60.9 7 275 53.4 2.6 77 62.6 3.3 46 73.8 3.2 8 61.7 8 191 71 3.5 

2. No 238 45 1.5 36 35.2 3.1 12 39.1 7 243 46.6 2.6 45 37.4 3.3 17 26.2 3.2 5 38.3 8 83 29 3.5 
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Green space within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 407 77.5 1.6 81 79.9 2.4 23 73.4 5.1 376 72.5 2 101 82.7 2.8 51 80.7 2.7 10 76.9 7 194 67.3 3.6 

2. No 120 22.5 1.6 22 20.1 2.4 8 26.6 5.1 142 27.5 2 21 17.3 2.8 13 19.3 2.7 3 23.1 7 80 32.7 3.6 
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Tourist attractions/recreational facilities within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 41 7.3 0.9 5 4.5 1.1 3 10 4 32 5.4 0.8 10 8.3 1.9 4 6.7 2.1 . . . 25 6.7 1.3 

2. No 491 92.7 0.9 101 95.5 1.1 28 90 4 498 94.6 0.8 112 91.7 1.9 61 93.3 2.1 13 100 0 258 93.3 1.3 
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Public buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 45 8.1 0.8 4 3.6 0.7 . . . 23 3.7 0.7 11 9.5 2.1 3 4.4 1.4 . . . 17 5.7 1.6 

2. No 487 91.9 0.8 102 96.4 0.7 31 100 0 507 96.3 0.7 111 90.5 2.1 62 95.6 1.4 13 100 0 266 94.3 1.6 
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Farms within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 0.3 0.2 1 0.9 0.5 . . . 5 0.8 0.3 1 0.9 0.7 1 1.5 0.8 . . . 6 2.7 1.5 

2. No 530 99.7 0.2 105 99.1 0.5 31 100 0 525 99.2 0.3 121 99.1 0.7 64 98.5 0.8 13 100 0 277 97.3 1.5 
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Churches within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 2.1 0.4 7 6.8 1.5 . . . 20 3.9 1 2 1.4 0.7 2 3.8 1.9 . . . 7 2.9 1.4 

2. No 520 97.9 0.4 99 93.2 1.5 31 100 0 510 96.1 1 120 98.6 0.7 63 96.2 1.9 13 100 0 276 97.1 1.4 
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Transportation hubs within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 2.7 0.5 3 3.1 1.1 . . . 14 2.3 0.5 1 0.9 0.7 1 1.5 0.8 . . . 6 2.6 1.4 

2. No 517 97.3 0.5 103 96.9 1.1 31 100 0 516 97.7 0.5 121 99.1 0.7 64 98.5 0.8 13 100 0 277 97.4 1.4 
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Other buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 172 31.9 1.7 36 34.5 2.9 11 35.8 5.4 174 32 2 43 35.1 3.3 24 40.4 3.9 4 30.8 7.6 101 36 3.3 

2. No 347 68.1 1.7 65 65.5 2.9 20 64.2 5.4 337 68 2 78 64.9 3.3 38 59.6 3.9 9 69.2 7.6 170 64 3.3 
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Fast food restaurants within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 380 72.2 1.5 72 68.6 2.9 23 74.2 6.1 338 64.2 2.2 65 52.6 3.3 33 50.8 3.5 9 69.4 7.5 155 55.1 3.8 

2. No 148 27.8 1.5 30 31.4 2.9 8 25.8 6.1 180 35.8 2.2 57 47.4 3.3 31 49.2 3.5 4 30.6 7.5 119 44.9 3.8 
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Cafes within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 430 82.1 1.4 79 75.8 3.1 24 78.3 5.4 408 79.1 1.8 101 84 2.6 47 72.5 3.3 9 69.2 7.7 207 73.6 3.4 

2. No 98 17.9 1.4 24 24.2 3.1 7 21.7 5.4 110 20.9 1.8 21 16 2.6 17 27.5 3.3 4 30.8 7.7 66 26.4 3.4 
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Non fast food restaurants within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 444 84.5 1.2 89 85.5 2.5 26 83.4 5 428 83.2 1.6 107 88.5 2.2 48 73.3 3.5 12 92.3 4.5 198 68.5 3.6 

2. No 84 15.5 1.2 14 14.5 2.5 5 16.6 5 90 16.8 1.6 15 11.5 2.2 16 26.7 3.5 1 7.7 4.5 76 31.5 3.6 
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Large groceries within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 252 47.8 1.5 51 50.3 2.8 19 62.4 5.7 239 46.5 2.6 62 51.4 3 28 43.7 4.1 8 61.5 8 127 43.8 3.3 

2. No 275 52.2 1.5 52 49.7 2.8 12 37.6 5.7 278 53.5 2.6 60 48.6 3 36 56.3 4.1 5 38.5 8 147 56.2 3.3 
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Small corner stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 432 82.4 1.2 84 81 2.8 26 84.2 4.4 398 78.2 2 94 77.1 2.8 46 71.9 3.2 12 92.3 4.5 206 74.4 3.6 

2. No 96 17.6 1.2 19 19 2.8 5 15.8 4.4 117 21.8 2 28 22.9 2.8 18 28.1 3.2 1 7.7 4.5 68 25.6 3.6 
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Liquor stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 360 68.6 1.6 67 63 3.1 14 45.8 7.4 296 57.8 2.8 69 57.3 3.4 33 51.6 4.5 10 76.9 7.1 121 39.6 3.4 

2. No 168 31.4 1.6 36 37 3.1 17 54.2 7.4 222 42.2 2.8 53 42.7 3.4 31 48.4 4.5 3 23.1 7.1 153 60.4 3.4 
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Pharmacies within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 0.8 0.3 . . . . . . 4 1.9 1.1 2 1.7 0.9 1 1.5 0.8 . . . 1 1.4 1.3 

2. No 528 99.2 0.3 106 100 0 31 100 0 526 98.1 1.1 120 98.3 0.9 64 98.5 0.8 13 100 0 282 98.6 1.3 
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Business cafeterias within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 6 1.1 0.3 . . . . . . 3 0.5 0.3 1 0.9 0.7 . . . . . . 1 0.3 0.3 

2. No 526 98.9 0.3 106 100 0 31 100 0 527 99.5 0.3 121 99.1 0.7 65 100 0 13 100 0 282 99.7 0.3 
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Bakeries within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 7 1.2 0.4 1 0.8 0.6 1 1.5 0.8 . . . 2 0.5 0.3 

2. No 532 100 0 106 100 0 31 100 0 523 98.8 0.4 121 99.2 0.6 64 98.5 0.8 13 100 0 281 99.5 0.3 
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Hotels within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.2 0.2 . . . . . . . . . . . . . . . . . . 3 0.8 0.4 

2. No 531 99.8 0.2 106 100 0 31 100 0 530 100 0 122 100 0 65 100 0 13 100 0 280 99.2 0.4 
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Health food stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 2.5 0.7 . . . . . . 1 0.1 0.1 6 5.3 1.6 1 1.5 0.8 . . . 1 0.2 0.2 

2. No 523 97.5 0.7 106 100 0 31 100 0 529 99.9 0.1 116 94.7 1.6 64 98.5 0.8 13 100 0 282 99.8 0.2 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Retail stores/malls within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.1 0.1 1 0.9 0.5 . . . 3 1.1 0.7 2 1.7 0.9 1 1.5 0.8 . . . . . . 

2. No 531 99.9 0.1 105 99.1 0.5 31 100 0 527 98.9 0.7 120 98.3 0.9 64 98.5 0.8 13 100 0 283 100 0 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-1

2
6

 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Farm stands within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 0.3 0.1 . . . . . . . . . 1 0.6 0.3 1 1.5 0.8 . . . 4 2 1.2 

2. No 530 99.7 0.1 106 100 0 31 100 0 530 100 0 121 99.4 0.3 64 98.5 0.8 13 100 0 279 98 1.2 
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Food trucks within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 1 0.3 1 0.9 0.5 . . . 2 1 0.8 . . . . . . . . . . . . 

2. No 527 99 0.3 105 99.1 0.5 31 100 0 528 99 0.8 122 100 0 65 100 0 13 100 0 283 100 0 
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Other food stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 98 18.9 1.3 17 16.1 2.3 7 21.7 5.5 83 17.5 1.9 29 24.2 2.7 17 26.6 3.7 1 7.7 4.5 34 11.4 2.3 

2. No 419 81.1 1.3 86 83.9 2.3 24 78.3 5.5 426 82.5 1.9 91 75.8 2.7 47 73.4 3.7 12 92.3 4.5 237 88.6 2.3 
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Buses are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 439 82.9 1.1 81 77.4 2.6 28 90 4.1 332 63 2.8 56 46 3.4 15 22.9 3.2 5 38.5 8 64 26.7 3.9 

2. No 89 17.1 1.1 22 22.6 2.6 3 10 4.1 186 37 2.8 65 54 3.4 49 77.1 3.2 8 61.5 8 210 73.3 3.9 
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Light rail is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 119 24.6 2.1 8 8.5 1.9 9 30 5.8 56 10.9 1.6 . . . . . . . . . 1 0.3 0.2 

2. No 409 75.4 2.1 94 91.5 1.9 22 70 5.8 462 89.1 1.6 122 100 0 64 100 0 13 100 0 272 99.7 0.2 
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Senior transit is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 219 42.2 1.6 44 42.5 3.4 12 39.9 6 220 42.6 2.2 54 44.8 3.3 22 36.2 4.1 5 38.5 8.1 106 40.5 3.2 

2. No 308 57.8 1.6 59 57.5 3.4 19 60.1 6 298 57.4 2.2 68 55.2 3.3 42 63.8 4.1 8 61.5 8.1 168 59.5 3.2 
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Street parking is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 430 82.3 1.3 87 83.7 2.3 28 90.8 3.5 372 71.9 2 104 85.8 2.2 56 86.7 2.8 8 61.5 8.1 215 75.3 3.4 

2. No 97 17.7 1.3 16 16.3 2.3 3 9.2 3.5 146 28.1 2 18 14.2 2.2 8 13.3 2.8 5 38.5 8.1 59 24.7 3.4 
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Small parking lots/garages are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 315 60.1 1.3 64 62.1 3.1 16 50.1 5.4 315 60 2.5 78 64 3 42 64.7 3.3 9 69.4 7.7 156 61 3.5 

2. No 212 39.9 1.3 39 37.9 3.1 15 49.9 5.4 202 40 2.5 44 36 3 22 35.3 3.3 4 30.6 7.7 118 39 3.5 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-1

3
0

 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Large parking lots/garages are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 348 64 1.8 68 65.9 2.4 25 80.8 5.5 367 71.2 2.1 69 57.1 3.4 33 48.9 3.5 9 69.4 7.7 141 51.4 3.6 

2. No 180 36 1.8 35 34.1 2.4 6 19.2 5.5 151 28.8 2.1 53 42.9 3.4 31 51.1 3.5 4 30.6 7.7 133 48.6 3.6 
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Shade trees near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 457 86.9 1.2 90 87 2.2 30 96.7 2.3 426 82.1 2 101 83.2 2.7 56 88.1 2.3 13 100 0 236 81.7 4 

2. No 71 13.1 1.2 13 13 2.2 1 3.3 2.3 92 17.9 2 21 16.8 2.7 8 11.9 2.3 . . . 38 18.3 4 
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Trash cans are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 486 92.2 0.9 93 90.3 1.8 29 93.3 3.3 470 91.8 1.3 117 96 1.3 61 95.6 1.5 12 92.3 4.5 227 83.9 2.5 

2. No 42 7.8 0.9 10 9.7 1.8 2 6.7 3.3 47 8.2 1.3 5 4 1.3 3 4.4 1.5 1 7.7 4.5 47 16.1 2.5 
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Benches are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 409 77.3 1.3 78 76 2.8 24 77.5 5.7 363 70 2.8 104 85.5 2.3 45 71.8 3.5 10 76.9 7.1 177 61.3 3.8 

2. No 119 22.7 1.3 25 24 2.8 7 22.5 5.7 155 30 2.8 18 14.5 2.3 19 28.2 3.5 3 23.1 7.1 97 38.7 3.8 
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Bicycle racks are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 251 48.5 1.9 42 41.9 3.3 18 58.3 6.8 203 37.3 2.3 49 41.7 2.9 19 29.4 4.1 3 23.1 7 79 27.6 3.7 

2. No 277 51.5 1.9 61 58.1 3.3 13 41.7 6.8 315 62.7 2.3 73 58.3 2.9 45 70.6 4.1 10 76.9 7 195 72.4 3.7 
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Drinking fountains are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 154 28.3 1.5 30 29.8 3.1 14 46.6 5.4 189 36.7 2.7 40 33.1 3.4 21 33.3 3.3 7 53.8 8.3 89 30 3.4 

2. No 373 71.7 1.5 72 70.2 3.1 17 53.4 5.4 328 63.3 2.7 82 66.9 3.4 43 66.7 3.3 6 46.2 8.3 185 70 3.4 
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Public telephones are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 65 12.1 1.2 17 17.6 2.6 6 19.2 4.9 78 16.6 2 9 7.5 1.7 7 10.4 2.1 2 15.4 5.9 36 13.4 2.6 

2. No 462 87.9 1.2 86 82.4 2.6 25 80.8 4.9 439 83.4 2 113 92.5 1.7 57 89.6 2.1 11 84.6 5.9 238 86.6 2.6 
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Benches are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 317 57.7 2.1 61 60.5 2.9 20 65 6.2 367 71.2 2.5 89 73 3 45 71.2 3.6 10 76.9 7.1 186 67.2 3.8 

2. No 211 42.3 2.1 42 39.5 2.9 11 35 6.2 150 28.8 2.5 33 27 3 19 28.8 3.6 3 23.1 7.1 87 32.8 3.8 
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Incentives offered N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 5 2.9 0.8 1 6.9 4 . . . . . . . . . . . . . . . . . . 

2 8 4.9 1.2 1 6.9 3.7 . . . . . . 3 11.2 4.8 . . . . . . . . . 

3 9 4.9 1.2 . . . . . . 1 7.9 6.6 1 3.4 2.5 . . . . . . . . . 

4 3 1.9 0.5 . . . . . . . . . 4 15.1 5.3 . . . . . . . . . 

5 23 14.4 1.2 . . . . . . . . . 1 3.4 2.5 . . . . . . . . . 

6 2 1.2 0.6 1 6.9 3.7 . . . . . . . . . . . . . . . . . . 

7 34 21.7 1.2 2 13.7 5.3 . . . . . . 2 6.2 3.2 . . . . . . . . . 

8 17 9.7 1.8 . . . . . . 4 29.1 11.8 2 7.2 3.8 . . . . . . . . . 

9 33 19.1 2 4 27.4 7 1 50 18.3 2 15.7 10 6 22.3 5.7 . . . . . . . . . 

10 3 1.7 0.7 . . . . . . 1 7.9 6.6 1 3.4 2.5 . . . . . . . . . 

11 12 7.3 1.5 2 17.7 8.3 . . . 3 23.6 11.3 4 14.8 5.5 . . . 1 50 23.6 4 23.3 10.9 

12 5 3.1 1 2 13.7 5.4 . . . 1 7.9 6.6 3 10.6 4.5 . . . 1 50 23.6 3 39.8 16.1 

13 4 2.3 0.9 1 6.9 4 . . . 1 7.9 7.5 1 2.4 1.4 . . . . . . 3 15.4 7.9 

14 9 5 1.2 . . . 1 50 18.3 . . . . . . 2 100 0 . . . 4 21.5 9.8 
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Main reason for stopping participation in SNAP (prior to five years ago) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 23.8 14.2 1 25 11.5 . . . 1 11.1 10.9 . . . . . . . . . . . . 

2 . . . . . . 1 20 14.2 1 13 13 . . . 1 27.6 13.2 1 100 0 . . . 

4 . . . . . . . . . . . . . . . . . . . . . 2 64.9 19.6 

5 1 38.6 21.3 . . . . . . . . . . . . 2 72.4 13.2 . . . . . . 

6 . . . 1 25 13.9 1 20 11.6 5 64.9 14.9 1 50 33.9 . . . . . . . . . 

13 1 37.6 26.7 1 25 13.9 . . . . . . . . . . . . . . . . . . 

16 . . . 1 25 11.5 3 60 16 1 11.1 10.4 1 50 33.9 . . . . . . 1 35.1 19.6 
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Main reason for stopping participation in SNAP (within the last five years) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 17.8 8.8 . . . 1 26 24.8 . . . . . . . . . . . . 

2 1 18.2 13.9 2 35.6 12.3 . . . 2 48.1 22.2 . . . 4 35.1 9.8 . . . . . . 

3 . . . . . . . . . . . . . . . 1 8.8 3.2 . . . . . . 

4 . . . . . . . . . . . . . . . . . . . . . 1 50 22.2 

5 . . . 1 28.8 14 . . . 1 26 17.8 . . . 3 38.6 10.2 . . . 1 50 22.2 

6 . . . 1 17.8 8.8 . . . . . . . . . . . . . . . . . . 

7 . . . . . . 1 50 18.3 . . . . . . . . . . . . . . . 

9 . . . . . . . . . . . . . . . 1 8.8 4.8 . . . . . . 

12 . . . . . . . . . . . . . . . . . . 1 50 23.6 . . . 

15 3 46.7 15.2 . . . . . . . . . . . . . . . . . . . . . 

16 2 35.1 15.4 . . . 1 50 18.3 . . . . . . 1 8.8 5.2 1 50 23.6 . . . 
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Main reason SNAP benefits not redeemed in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 15.8 6.1 3 6.1 2 1 16 8.3 . . . . . . . . . . . . . . . 

2 1 11.3 7 17 35.9 4.9 . . . 1 100 0 . . . 9 32.8 5.3 . . . . . . 

3 1 12.5 7.9 5 10.2 2.6 . . . . . . . . . 4 14.6 4.2 . . . . . . 

5 3 28.7 9.9 7 15.1 3.1 . . . . . . . . . 9 41.7 6.3 . . . . . . 

6 . . . 4 8.1 2.2 1 21 11.5 . . . . . . 1 3.6 2.1 . . . . . . 

7 . . . 4 10.3 3.5 . . . . . . . . . . . . . . . . . . 

9 2 20.4 10.5 1 2 1.1 1 21 11.5 . . . . . . 1 3.6 2 . . . . . . 

12 . . . 1 2 1.2 . . . . . . . . . . . . . . . . . . 

13 . . . 4 8.1 2.3 . . . . . . . . . 1 3.6 2 . . . . . . 

16 1 11.3 8.5 1 2 1.1 2 42 15 . . . . . . . . . 1 100 0 . . . 
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Main reason SNAP benefits not accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 9 1.5 0.3 7 6.2 1.3 2 5.9 2.7 38 6.8 1.1 3 2.7 1.2 2 3.5 1.8 1 7.7 4.5 22 6.7 1.5 

2 14 2.5 0.4 23 21.6 2.7 3 8.4 3 96 18.1 1.7 . . . 16 24 3.4 2 15.4 6.1 65 25.7 3.2 

3 7 1.2 0.3 3 2.7 0.9 1 3.3 2.3 28 4.5 0.8 3 2.7 1.2 3 4.4 1.4 1 7.7 4.5 11 3.8 1.3 

4 35 7.2 1 7 6.2 1.4 2 5.9 2.6 47 9.9 1.8 12 10 2.2 9 13.1 2.3 . . . 25 7.7 1.7 

5 21 3.7 0.6 13 12.3 2.1 1 3.3 2.3 55 9.5 1.3 2 1.4 0.7 6 11.1 2.9 . . . 18 7.1 1.9 

6 1 0.8 0.5 3 2.7 0.8 . . . 10 1.7 0.5 2 1.4 0.7 1 1.5 0.8 . . . 7 3.1 1.5 

7 15 2.6 0.5 7 7.8 2 . . . 37 7.4 1.3 5 3.9 1.3 6 9.4 2.3 . . . 25 7.6 1.5 

8 11 2 0.5 2 1.8 0.7 1 3.3 2.6 4 0.6 0.3 7 5 1.3 . . . . . . 2 1.5 1.2 

9 19 3.6 0.6 5 4.5 1.1 . . . 45 8.8 1.5 5 4 1.4 . . . 2 15.4 5.9 25 6.7 1.3 

10 344 64 1.6 13 12.6 2.2 8 26.6 5.3 46 8.9 1.4 69 56.9 3.6 5 7.3 1.8 3 22.9 6.9 16 6.4 2.2 

11 4 0.7 0.3 2 2.3 1.2 . . . 10 1.6 0.5 1 0.9 0.7 . . . . . . 3 0.9 0.5 

12 6 1.9 0.7 . . . . . . 10 1.6 0.5 3 2.5 1 . . . . . . 1 1.4 1.3 

13 . . . 2 1.8 0.7 . . . 7 1.1 0.4 . . . 1 1.5 0.8 . . . 1 0.3 0.3 

14 5 0.6 0.2 6 5.3 1.2 5 16.6 5 55 11 1.8 . . . 9 14 2.7 1 7.7 4.2 40 13.3 2.6 

15 14 2.6 0.5 2 2.3 1.2 1 3.3 2.3 11 2.9 1.2 5 4.2 1.4 3 4.4 1.4 . . . 3 1.7 1.2 

16 27 4.9 0.8 11 9.8 1.6 7 23.3 3.9 31 5.8 1.1 5 4.5 1.5 4 5.8 1.2 3 23.1 7 19 6.3 1.6 
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Respondent visited the website of USDAs Food and Nutrition Service N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 419 80.9 1.4 76 77.4 3.2 20 80.6 5.4 212 52.5 2.8 90 75.9 3.1 40 66.8 3.8 5 62.5 10.4 100 51.2 3.9 

2. No 100 19.1 1.4 20 22.6 3.2 5 19.4 5.4 193 47.5 2.8 27 24.1 3.1 19 33.2 3.8 3 37.5 10.4 108 48.8 3.9 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Respondent has seen the handbook about SNAP in farmers markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 429 80.9 2.3 75 78.6 3 18 75.5 6.7 177 43.7 2.7 96 83.7 2.7 48 81.3 3.6 6 75 9.1 89 42.7 4.3 

2. No 86 19.1 2.3 18 21.4 3 6 24.5 6.7 226 56.3 2.7 18 16.3 2.7 10 18.7 3.6 2 25 9.1 116 57.3 4.3 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-1

4
0

 

 
 

 

 
 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Respondent knows farmers markets can participate in other nutrition 

assistance programs besides SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 478 90.4 0.9 89 86.1 2.3 27 88.3 4 375 70.6 2.8 106 86.5 2.5 48 75.7 3.2 7 53.9 8.2 186 64.7 4.4 

2. No 51 9.6 0.9 14 13.9 2.3 4 11.7 4 145 29.4 2.8 16 13.5 2.5 16 24.3 3.2 6 46.1 8.2 89 35.3 4.4 
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Number of food vendors that accepted SNAP at the farmers market in 

the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. All 288 55.9 1.7 11 11.9 2.1 6 23.5 5.5 28 6.5 1.1 59 50.6 2.7 8 13.9 2.8 2 25 9.6 5 1.9 0.8 

2. Most 164 30.4 1.6 15 16.6 2.6 3 12.2 4.9 22 5.5 1.3 37 30.9 3 4 6.3 1.8 1 12.5 7.3 13 11.4 3.7 

3. A few 35 7.8 1.4 17 17.4 2.1 2 8.2 4.1 82 20.3 2 17 13.9 2.1 8 13.3 2.8 1 12.5 7.3 24 10.7 2.5 

4. None 32 5.9 0.8 53 54.1 3 14 56.1 6.7 274 67.7 2.5 5 4.6 1.2 40 66.5 3.8 4 50 10.8 165 76 4.4 
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Frequency of flat fee N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Per season 115 33.4 1.8 24 38.5 3.9 5 37.3 9.5 182 47.3 3.2 39 45.3 3.6 18 40.4 4.6 6 60.1 9.3 116 56.1 4.7 

2. Per month 10 2.9 0.6 3 4.5 1.5 . . . 16 3.9 0.9 . . . 1 3.5 2.5 1 10 5.9 2 0.9 0.6 

3. Per week 36 11.3 1.5 11 19 3.2 1 7.8 6 27 6.6 1.2 10 11.5 2.7 3 6.6 2.1 1 10 5.3 14 7.2 2.2 

4. Per market day 180 52.3 1.8 24 38 3.8 7 54.9 10.2 136 42.2 3.3 35 43.2 3.7 22 49.5 5 2 19.8 7.7 62 35.8 4.7 
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Food sales make up at least 50 percent of the markets revenue N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 463 87.7 1.2 92 87.2 2.2 19 61.6 5.1 428 82.7 1.9 107 87.2 2.2 55 85.4 2.6 11 84.6 5.7 229 82.6 2.9 

2. No 67 12.3 1.2 13 12.8 2.2 12 38.4 5.1 92 17.3 1.9 15 12.8 2.2 10 14.6 2.6 2 15.4 5.7 51 17.4 2.9 

 
  



 
 

 
 

A
ppendix D

.2
Farm

ers M
arket Tables by U

rbanicity

N
ational S

urvey of Farm
ers M

arket M
anagers  

and D
irect M

arketing Farm
ers 

 
D

.2
-1

4
2

 

 
 

 

 Northeast Midwest 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

N
ev

er
 S

N
A

P
 A

ut
ho

ri
ze

d 

S
tr

at
um

 4
 

Frequency of flat fee N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Per season 115 33.4 1.8 24 38.5 3.9 5 37.3 9.5 182 47.3 3.2 39 45.3 3.6 18 40.4 4.6 6 60.1 9.3 116 56.1 4.7 

2. Per month 10 2.9 0.6 3 4.5 1.5 . . . 16 3.9 0.9 . . . 1 3.5 2.5 1 10 5.9 2 0.9 0.6 

3. Per week 36 11.3 1.5 11 19 3.2 1 7.8 6 27 6.6 1.2 10 11.5 2.7 3 6.6 2.1 1 10 5.3 14 7.2 2.2 

4. Per market day 180 52.3 1.8 24 38 3.8 7 54.9 10.2 136 42.2 3.3 35 43.2 3.7 22 49.5 5 2 19.8 7.7 62 35.8 4.7 
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Part-time or full-time farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT 13.3 

1. Full-time 65 83.1 3.5 53 75.3 3.1 6 67.6 10.4 83 70.3 3.4 39 65.6 4.6 15 30 4.4 38 65.7 5.4 24 42.3 4 5 51.5 10.8 26 78.8 7 15 71.4 5.5 4 65.4 13.3 

2. Part-time 11 14.3 3.2 16 23.3 3.1 3 32.4 10.4 31 27.7 3.4 21 34.4 4.6 33 67.6 4.5 17 28.9 5 33 53.8 4 4 37.3 10.1 5 14.2 5.2 6 28.6 5.5 2 34.6 . 

3. Not applicable 2 2.6 1.4 1 1.4 0.8 . . . 3 2 0.8 . . . 1 2.4 1.6 3 5.3 2.4 2 4 2.1 1 11.3 6.9 2 7.1 4.3 . . . . . . 
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Length of total farming time N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0-5 years 16 19.6 3.3 16 22.5 2.9 . . . 19 18.1 3.1 15 21.6 3.1 8 17 3.7 11 17.7 3.3 19 31.7 3.8 3 31.2 10.5 7 23.5 5.8 2 9.5 3.7 1 17.3 10.1 

6-10 years 8 10.8 2.5 13 18.3 2.8 3 35.2 11.2 22 18.1 3.1 16 29.2 4.7 15 31.6 4.6 8 14.1 3.8 13 21.2 3 2 20.1 8.8 10 27.7 6.2 2 9.5 3.7 . . . 

11-20 years 11 13.1 2.9 17 24.7 3.2 2 23.5 10 23 20 2.8 7 11.5 2.9 12 24.4 3.8 12 21.6 4.9 7 11.4 2.4 2 17.4 6.9 3 9.3 4.2 3 14.3 4.2 . . . 

> 20 years 43 56.5 3.8 24 34.5 3.1 4 41.3 10.4 53 43.8 4 22 37.8 4.8 14 27.1 4.1 27 46.7 6.1 20 35.7 4.1 3 31.4 10.1 13 39.4 7.2 14 66.7 5.8 5 82.7 10.1 
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Responsible for all farm work N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 70 90.1 2.6 62 88.8 2.1 9 100 0 98 83.6 2.8 56 92.8 3.2 38 76.9 4.1 44 77.1 4.7 44 76.1 3.3 8 80.1 8 32 98.2 1 19 90.5 3.7 5 82.7 10.1 

2. No 8 9.9 2.6 8 11.2 2.1 . . . 19 16.4 2.8 3 7.2 3.2 11 23.1 4.1 14 22.9 4.7 14 23.9 3.3 2 19.9 8 1 1.8 1 2 9.5 3.7 1 17.3 10.1 
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 Northeast Midwest South West 
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Responsible for identifying outlets to sell produce N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 60 76.8 3.8 67 95.8 1.3 8 88.3 8.2 95 83.1 2.9 55 92.8 1.7 41 83.6 3.5 50 86.4 3.3 45 78.5 3.2 9 91.4 4.6 29 87.6 5.3 15 71.4 5.5 6 100 0 

2. No 18 23.2 3.8 3 4.2 1.3 1 11.7 8.2 22 16.9 2.9 5 7.2 1.7 8 16.4 3.5 8 13.6 3.3 13 21.5 3.2 1 8.6 4.6 4 12.4 5.3 6 28.6 5.5 . . . 

 
 Northeast Midwest South West 
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Responsible for attending markets to sell produce N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 57 73.5 3.4 57 81.7 2.5 9 100 0 99 87 2.5 54 91.4 1.9 44 89.7 3 53 90.6 3.3 53 91.7 2.1 9 91.4 4.6 22 67 7.9 19 90.5 3.5 6 100 0 

2. No 21 26.5 3.4 13 18.3 2.5 . . . 18 13 2.5 6 8.6 1.9 5 10.3 3 5 9.4 3.3 5 8.3 2.1 1 8.6 4.6 11 33 7.9 2 9.5 3.5 . . . 

 
 Northeast Midwest South West 
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Responsible for budgeting N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 72 92.6 2.3 65 92.2 2.2 9 100 0 105 90.1 2.3 54 88 3.6 45 91 3 50 87 3.2 45 78.5 3.1 8 82.8 6.8 31 92.9 4 17 81 4.5 4 65.4 14.1 

2. No 6 7.4 2.3 5 7.8 2.2 . . . 12 9.9 2.3 6 12 3.6 4 9 3 8 13 3.2 13 21.5 3.1 2 17.2 6.8 2 7.1 4 4 19 4.5 2 34.6 14.1 
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Responsible for bookkeeping N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 66 84.9 2.9 64 90.8 1.8 9 100 0 107 91.2 2.2 56 92.9 2.5 43 86.7 3.4 44 75.1 4.7 49 85.1 2.6 9 91.4 4.6 26 77.6 6.5 14 66.7 5.3 4 65.4 14.9 

2. No 12 15.1 2.9 6 9.2 1.8 . . . 10 8.8 2.2 4 7.1 2.5 6 13.3 3.4 14 24.9 4.7 9 14.9 2.6 1 8.6 4.6 7 22.4 6.5 7 33.3 5.3 2 34.6 14.9 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-3  

 Northeast Midwest South West 
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Responsible for fundraising N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 26 33.7 3.3 24 34.5 3.2 6 64.8 10.5 33 28.7 3.4 19 28.7 3.7 7 15.1 3.6 11 17.1 4 8 13.3 2.5 2 22.6 10.2 13 34.9 6.7 . . . . . . 

2. No 52 66.3 3.3 46 65.5 3.2 3 35.2 10.5 84 71.3 3.4 41 71.3 3.7 42 84.9 3.6 47 82.9 4 50 86.7 2.5 8 77.4 10.2 20 65.1 6.7 21 100 0 6 100 0 

 
 Northeast Midwest South West 
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Responsible for grant applications N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 39.9 3.2 29 41.6 3.3 7 76.5 9.3 42 36.1 4.1 22 33.6 3.9 9 18.8 3.7 18 31.7 4.8 18 33 4.2 6 62.7 10.1 13 34.1 6.5 2 9.5 3.6 1 13.5 8.3 

2. No 46 60.1 3.2 41 58.4 3.3 2 23.5 9.3 74 63.9 4.1 38 66.4 3.9 40 81.2 3.7 40 68.3 4.8 40 67 4.2 4 37.3 10.1 20 65.9 6.5 19 90.5 3.6 5 86.5 8.3 

 
 Northeast Midwest South West 
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Responsible for managing volunteers and staff N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 65 82.9 3.3 62 87.9 2.5 9 100 0 88 74.2 3.3 41 66.5 4.8 26 52 4.8 41 69.5 5.2 31 53 4.1 7 71.5 9.5 27 79.4 7.2 10 47.6 6.2 3 48.1 14.8 

2. No 13 17.1 3.3 8 12.1 2.5 . . . 29 25.8 3.3 19 33.5 4.8 23 48 4.8 17 30.5 5.2 27 47 4.1 3 28.5 9.5 6 20.6 7.2 11 52.4 6.2 3 51.9 14.8 
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Responsible for community outreach N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 52 68.2 3 52 73.9 2.5 7 76.5 10 74 64.6 3.6 37 60.8 4.7 19 40 4.7 29 50.1 5.6 28 48 4.1 5 51.5 10.8 25 73.6 7.4 6 28.6 5.5 2 34.6 14.9 

2. No 25 31.8 3 18 26.1 2.5 2 23.5 10 43 35.4 3.6 23 39.2 4.7 30 60 4.7 29 49.9 5.6 30 52 4.1 5 48.5 10.8 8 26.4 7.4 15 71.4 5.5 4 65.4 14.9 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-4  

 Northeast Midwest South West 
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Responsible for organizing special events N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 44 56.3 3.2 47 66.9 3.1 8 88.3 8.2 54 47.1 3.5 29 48.6 5 17 35.3 4.5 19 31.5 5.3 19 33.1 3.9 5 51.5 10.8 23 65.9 8.1 4 19 4.7 1 17.3 12.2 

2. No 34 43.7 3.2 23 33.1 3.1 1 11.7 8.2 63 52.9 3.5 31 51.4 5 32 64.7 4.5 39 68.5 5.3 39 66.9 3.9 5 48.5 10.8 10 34.1 8.1 17 81 4.7 5 82.7 12.2 
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Responsible for other tasks N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 22.3 3.6 18 26.1 3.2 3 35.2 10.2 29 23.1 2.8 15 23.3 3.2 16 32.4 4.1 8 12.9 3.5 10 17.3 3 6 59.8 10.7 6 18.8 6.2 3 14.3 4.4 3 51.9 14.7 

2. No 59 77.7 3.6 52 73.9 3.2 6 64.8 10.2 88 76.9 2.8 44 76.7 3.2 33 67.6 4.1 49 87.1 3.5 48 82.7 3 4 40.2 10.7 27 81.2 6.2 18 85.7 4.4 3 48.1 14.7 
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ANR_FNUMROLES N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 2.5 1.3 . . . . . . 1 1 0.8 . . . 1 2.4 1.7 . . . 1 1.7 0.9 1 8.6 4.6 . . . . . . . . . 

2 2 2.6 1.4 1 1.4 0.8 . . . 3 2.2 1 . . . . . . 2 2.9 0.2 2 3.3 1.3 . . . . . . 1 4.8 2.7 . . . 

3 2 2.6 1.4 2 3.6 1.8 . . . 5 4 1.4 4 7.1 2.5 3 6.6 2.6 2 3.7 2.1 6 9.9 2.2 . . . 2 7.1 4.1 2 9.5 3.5 . . . 

4 2 2.8 1.5 1 1.4 0.8 . . . 10 8 2.1 4 7.8 2.8 5 10.3 2.5 8 13.7 3.7 2 3.3 1.4 . . . 1 3.5 2.9 6 28.6 5.9 2 34.6 14.1 

5 10 12.4 2.7 6 8.4 2 1 11.7 8.2 11 9.5 2.3 9 12.9 2.5 6 12.2 3 8 14.6 3.5 12 20.6 3.5 1 8.6 5.1 1 2.9 2.1 4 19 4.7 1 17.3 10.1 

6 12 15.4 3.3 8 11.2 2.1 . . . 15 12.9 2.4 5 10 3.5 13 24.7 3.8 15 26.9 4.1 11 19.8 3.6 2 20.1 8.8 3 10.6 2.9 3 14.3 4.2 . . . 

7 8 10.4 2.7 6 8.4 1.6 . . . 17 14.3 2.7 8 12.9 2.9 10 20.2 3.6 7 11.9 3.5 10 16.6 2.9 . . . 10 32.3 6.7 2 9.5 3.8 2 30.8 13.5 

8 12 15.4 3.3 15 21.1 2.7 . . . 18 16.7 3.1 10 20.5 4.7 3 6.6 2.6 5 9.2 2.6 5 8.3 2 1 11.3 6.9 5 13.6 4.7 2 9.5 3.6 1 17.3 12.2 

9 14 18.8 3.6 18 25.3 2.7 2 23.5 8.6 19 16 2.7 6 8.6 1.9 7 15.1 3.5 4 5.1 1.9 8 14.9 3.3 3 31.4 10.5 7 20 5.7 1 4.8 2.6 . . . 

10 12 14.4 2.3 10 14.1 2.5 5 53.1 11.1 15 12.9 2.6 9 12.9 2.2 1 1.9 1.1 7 12 3.6 . . . 1 8.8 5.3 3 8.2 3.8 . . . . . . 

11 2 2.8 1.5 3 5 1.9 1 11.7 7.1 3 2.5 1.2 5 7.2 1.8 . . . . . . 1 1.7 0.9 1 11.3 7.9 1 1.8 1 . . . . . . 

  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-5  

 
 Northeast Midwest South West 
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Farming land is owned N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 58 88.7 2.3 55 84.9 2.7 7 86.7 7.9 96 92.2 2.2 52 96.8 1.3 41 97.8 1.2 53 98.2 1.3 48 90.2 2.8 9 100 0 24 97.6 1.4 15 88.2 4.4 4 65.4 14.1 

2. No 8 11.3 2.3 10 15.1 2.7 1 13.3 7.9 8 7.8 2.2 2 3.2 1.3 1 2.2 1.2 1 1.8 1.3 5 9.8 2.8 . . . 1 2.4 1.4 2 11.8 4.4 2 34.6 14.1 

 
 Northeast Midwest South West 
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Farming land is leased for cultivation N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 33 67.9 5.1 23 69.7 4.5 3 63 13.4 43 66.7 5 17 69.2 5.7 14 65.5 7.6 18 59 6.1 15 47.8 5.6 1 21.9 14 17 78.5 8.2 10 76.9 6.7 2 41.8 16.6 

2. No 15 32.1 5.1 10 30.3 4.5 2 37 13.4 21 33.3 5 8 30.8 5.7 7 34.5 7.6 11 41 6.1 17 52.2 5.6 3 78.1 14 5 21.5 8.2 3 23.1 6.7 3 58.2 16.6 
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Farming land not owned or leased, but other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 3.9 1.6 . . . . . . 1 1 0.8 4 8.5 3.1 2 4.5 2.1 2 3.6 2 3 5.1 1.6 . . . . . . . . . . . . 

2. No 75 96.1 1.6 68 100 0 9 100 0 116 99 0.8 56 91.5 3.1 44 95.5 2.1 55 96.4 2 54 94.9 1.6 9 100 0 33 100 0 20 100 0 6 100 0 
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Farming land is owned by family or friends N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 6.9 3.6 5 20 3.6 1 26.6 18.6 4 7.4 2.9 3 14 4.5 1 6.9 3.8 1 7.4 6 3 12.5 4.8 . . . 1 14.3 9.2 . . . 1 17.3 10.1 

2. No 28 93.1 3.6 20 80 3.6 3 73.4 18.6 44 92.6 2.9 16 86 4.5 12 93.1 3.8 14 92.6 6 24 87.5 4.8 3 100 0 6 85.7 9.2 8 100 0 5 82.7 10.1 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-6  

 Northeast Midwest South West 
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Farming land ownership type N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Sole proprietorship 38 65.5 5 30 59.8 3.8 2 31.9 12.7 62 68.4 3.8 39 85.4 3.7 33 84.8 4 31 61.6 6.1 36 75.5 4 5 51 10.9 13 61.6 5.6 11 68.8 6.7 2 100 0 

2. Legal proprietorship 1 1.8 1.4 . . . . . . 1 1.3 1 . . . 1 2.3 1.4 . . . 2 4.1 1.6 . . . . . . . . . . . . 

3. Family corporation 11 19.4 3.8 7 13.7 2.9 1 18.1 10.1 8 9.1 2.5 4 9.1 3.3 2 4.6 2 10 19.2 5 2 6.1 3.4 . . . 1 5.2 4.3 3 18.8 5.5 . . . 

4. Non-family corporation 1 1.8 1.4 . . . . . . 2 1.6 0.8 . . . . . . 3 5.2 2.4 . . . . . . . . . . . . . . . 

5. Limited Liability Corporation 7 11.4 3.2 13 26.5 3.9 3 50 12.8 19 19.7 3.2 3 5.5 1.8 3 8.2 3.2 7 13.9 4.2 7 14.3 2.7 5 49 10.9 8 33.2 6.9 2 12.5 4.9 . . . 
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Growing practices include conventional farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 61 78.2 3.9 46 66.3 3.5 5 55.9 11.2 88 74.7 3.1 46 78.5 3.4 40 81.7 3.5 52 90 3.1 51 87.7 2.6 8 79.9 8.8 22 70.1 6.2 17 81 5 4 65.4 14.1 

2. No 17 21.8 3.9 24 33.7 3.5 4 44.1 11.2 29 25.3 3.1 14 21.5 3.4 9 18.3 3.5 6 10 3.1 7 12.3 2.6 2 20.1 8.8 10 29.9 6.2 4 19 5 2 34.6 14.1 
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Growing practices include non-certified organic farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 51 65.1 3.8 48 69.1 3.1 8 88.3 5.5 65 56.1 3.8 36 57.3 5.2 29 58.1 4.5 29 49 5.1 24 39.8 3.7 3 33.9 10.9 21 64 7.8 8 38.1 5.4 4 65.4 14.1 

2. No 27 34.9 3.8 22 30.9 3.1 1 11.7 5.5 52 43.9 3.8 24 42.7 5.2 20 41.9 4.5 29 51 5.1 34 60.2 3.7 7 66.1 10.9 11 36 7.8 13 61.9 5.4 2 34.6 14.1 
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Growing practices include certified organic farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 15.9 3.2 21 30.3 3.2 3 32.4 10 6 5.5 1.9 5 7.2 1.8 2 4.2 1.9 7 11.5 3.3 . . . 2 20.1 8.8 13 40.2 6.7 9 42.9 5.5 3 51.9 14.8 

2. No 66 84.1 3.2 49 69.7 3.2 6 67.6 10 110 94.5 1.9 55 92.8 1.8 47 95.8 1.9 51 88.5 3.3 58 100 0 8 79.9 8.8 19 59.8 6.7 12 57.1 5.5 3 48.1 14.8 
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  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-7  

 Northeast Midwest South West 
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Growing practices are not conventional, certified organic, but other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes                                     

2. No                                     

 
 Northeast Midwest South West 
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Growing practices include certified organic farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 15.9 3.2 21 30.3 3.2 3 32.4 10 6 5.5 1.9 5 7.2 1.8 2 4.2 1.9 7 11.5 3.3 . . . 2 20.1 8.8 13 40.2 6.7 9 42.9 5.5 3 51.9 14.8 

2. No 66 84.1 3.2 49 69.7 3.2 6 67.6 10 110 94.5 1.9 55 92.8 1.8 47 95.8 1.9 51 88.5 3.3 58 100 0 8 79.9 8.8 19 59.8 6.7 12 57.1 5.5 3 48.1 14.8 
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Growing practices are not conventional, certified organic, but other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 4.4 1.5 1 1.4 0.8 . . . 6 5.2 1.8 4 7.1 2.6 6 13.8 3.7 . . . 2 3.3 1.3 . . . 2 3.8 1.4 . . . . . . 

2. No 74 95.6 1.5 69 98.6 0.8 9 100 0 110 94.8 1.8 56 92.9 2.6 43 86.2 3.7 55 100 0 56 96.7 1.3 10 100 0 29 96.2 1.4 21 100 0 6 100 0 
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Mixture of certified and uncertified organic N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 69 87.7 2.8 58 82.3 2.9 7 79.3 9.2 114 97 1.4 58 97.1 1.2 47 95.8 1.9 55 95 2.1 59 100 0 10 100 0 28 85.3 5 18 85.7 4.2 5 82.7 10.1 

1 9 12.3 2.8 12 17.7 2.9 2 20.7 9.2 3 3 1.4 2 2.9 1.2 2 4.2 1.9 3 5 2.1 . . . . . . 5 14.7 5 3 14.3 4.2 1 17.3 10.1 
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Conventional and organic N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 73 93.1 2.3 63 89.3 2.4 8 88.3 5.5 113 96 1.6 58 97.1 1.2 47 95.8 1.9 54 93.2 2.6 59 100 0 10 100 0 27 81.8 5.2 15 71.4 5.1 5 82.7 10.1 

1 5 6.9 2.3 7 10.7 2.4 1 11.7 5.5 4 4 1.6 2 2.9 1.2 2 4.2 1.9 4 6.8 2.6 . . . . . . 6 18.2 5.2 6 28.6 5.1 1 17.3 10.1 
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Number of full time workers year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 4 6 2.2 4 6.1 1.7 1 11.7 8.2 13 15.8 3.7 5 8.4 2.1 9 22.3 4.3 5 8.4 2.4 7 15.9 3.1 . . . . . . 1 5 2.9 . . . 

1 to 2 21 30.7 4.7 21 34 3.3 3 29.6 9.9 35 40.7 3.9 24 49.1 4.7 21 55.5 5.3 18 35.7 6.1 18 40.9 4.2 4 50.1 12.2 10 37.6 6 8 40 7.3 1 20.9 14.9 

3 to 5 25 35.5 4.1 21 32.2 3.3 3 35.2 10.9 33 36.7 3.4 12 25 4.6 5 12.3 3.3 14 28.3 5.8 11 27.2 4.5 3 35.8 11.7 10 32.9 7.4 5 25 5.7 4 79.1 14.9 

6 or more 19 27.8 3.9 18 27.6 3.1 2 23.5 8.6 7 6.8 2 9 17.5 3.7 4 10 2.9 16 27.5 5 7 15.9 3.2 1 14.1 8.3 9 29.5 6.8 6 30 6.1 . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Number of full time workers seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 5 7.1 2.3 8 13.1 2.6 2 25.8 11.5 22 25 3.8 14 36.3 4.9 12 29.6 4.1 10 17.9 4.3 10 21.6 3.6 2 36.1 15.2 3 12.1 2.7 6 35.3 6.2 . . . 

1 to 2 11 16.3 3.4 11 19.9 3.3 . . . 14 14 3 9 16.5 3 11 26.2 4.3 10 21.4 5.1 12 25.9 3.7 1 18 10.4 7 25.7 8 6 35.3 6.8 2 30.8 13.5 

3 to 5 15 22.6 4.1 13 21.3 3 . . . 27 27.7 3.5 5 11.7 3.7 9 23 4.4 15 29.9 5.2 7 17.2 4 1 13.7 8.3 5 17.8 6.6 1 5.9 3.4 2 34.6 14.1 

6 or more 37 54 4.8 28 45.8 3.5 6 74.2 11.5 34 33.3 3.7 18 35.5 4.1 9 21.1 3.9 17 30.8 4.9 16 35.4 4.5 2 32.1 13.6 12 44.4 7.5 4 23.5 5.5 2 34.6 14.1 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-9  

 
 Northeast Midwest South West 
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Number of full time household members year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 5 8.1 2.7 5 8.5 2 1 17.4 12.1 16 18.9 3.9 4 7 2 8 21 4.4 5 8.7 2.5 7 16.1 3.3 . . . . . . 1 5.3 3 . . . 

1 to 2 42 66.4 4.8 45 78 3 2 30.6 13 54 62.8 4.3 33 70.6 4.2 30 79 4.4 34 69.4 5 29 72.3 4 7 100 0 17 73.7 6 12 63.2 6.8 5 100 0 

3 to 5 14 22.2 3.7 7 11.8 2.4 3 52.1 13.8 15 16.3 3.1 9 17.3 3.5 . . . 8 15.3 4.2 4 9.2 2.6 . . . 5 17.4 5.4 5 26.3 6 . . . 

6 or more 2 3.3 1.8 1 1.7 1 . . . 2 2 1.1 2 5.2 2.9 . . . 4 6.6 2.5 1 2.3 1.2 . . . 2 9 4.8 1 5.3 2.9 . . . 

 
 Northeast Midwest South West 
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Number of full time household members seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 21 33.1 3.7 22 40.2 4 4 55.6 13.1 36 38.1 4 25 51.6 4.5 14 32.1 4.1 12 28.2 4.4 18 40.1 4.6 5 76.4 9.6 12 50 9.7 7 38.9 6.5 3 58.2 15.9 

1 to 2 30 46.3 4 20 36.6 3.5 1 14.8 8.8 40 37.7 3.8 21 38.6 4.4 23 51.5 4.5 21 49.9 5 19 44.4 4.6 1 11.6 7 10 45 9.6 9 50 6.8 2 41.8 15.9 

3 to 5 11 17.2 2.9 8 14.2 2.6 2 29.6 12.3 18 19.2 3.4 3 4.9 1.6 5 11.6 2.7 7 15.7 3.5 5 13.3 4.1 1 11.9 6.6 . . . 2 11.1 4.4 . . . 

6 or more 2 3.4 1.8 5 8.9 2.2 . . . 5 5 1.7 3 4.9 1.6 2 4.8 2.1 3 6.2 2.6 1 2.2 1.2 . . . 1 5 4.1 . . . . . . 
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Number of full time employees year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 24 38.8 4.6 14 25.6 3.1 2 25.8 11.5 49 63.8 4.3 32 68.8 4.8 27 68.6 5 19 40.7 6.2 19 48.3 5.5 3 50.2 14.8 7 29.1 7 9 52.9 6.9 . . . 

1 to 2 21 33.3 4.3 31 52.4 3.9 4 48.5 11.8 22 25.4 3.9 8 19.6 4.7 10 26.7 4.9 14 32.1 6 13 39 5.9 3 49.8 14.8 15 53.3 8.6 2 11.8 4.5 2 64 25.6 

3 to 5 13 21.2 3.5 9 15.2 2.8 1 12.9 7.7 6 7.5 2.4 5 9 2.3 2 4.7 1.9 11 22.6 5.4 3 7.6 2.5 . . . 4 13.2 5.2 3 17.6 5.3 1 36 25.6 

6 or more 4 6.7 2.4 4 6.8 1.9 1 12.9 6.1 3 3.2 1.4 1 2.6 1.9 . . . 2 4.7 2.5 2 5.1 2 . . . 1 4.4 3.5 3 17.6 5.1 . . . 

  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-10  

 Northeast Midwest South West 
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Number of full time employees seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 13 21.5 4.1 11 23.6 3.5 2 25.8 11.5 29 38.2 4.5 19 52.5 4.6 16 54.7 5.9 7 23.2 6.3 10 31.9 5.3 2 50.3 17.3 4 17.4 4.7 7 70     

1 to 2 10 14.8 3 17 35.8 4.2 . . . 17 20.4 3.8 9 19.1 3.7 5 16.6 4.3 9 32.3 7.9 7 25.4 5.8 1 28.2 14.6 10 36.4 6.5 . .     

3 to 5 15 26 4.3 9 18.3 3.1 3 38.7 11.8 15 17.4 3.2 1 2.1 1.2 3 12.1 4.5 6 19.4 5.9 4 12.7 3.6 1 21.5 12.9 3 10.6 5 1 10     

6 or more 23 37.7 5 11 22.4 3.2 3 35.6 10.6 22 24 3.2 11 26.3 4.1 5 16.6 4.2 7 25 6.1 9 30 5.7 . . . 9 35.7 8.3 2 20     
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SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Number of full time volunteers year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 23 63.5 6.3 19 64.7 4.7 3 100 0 48 82.9 4.2 25 80 5.4 17 82.2 4.7 12 57.1 8.5 16 61.6 6.6 3 50 14.8 12 66.8 7.6 7 77.8 8.3 . . . 

1 to 2 6 17.5 4.9 4 12.8 3.4 . . . 8 14.7 4 4 14.9 5.3 2 8.9 3.5 5 24 7 9 38.4 6.6 1 14 8.7 6 23.9 6.8 1 11.1 6.4 1 100 0 

3 to 5 5 14.2 3.6 6 19.3 4 . . . 1 1 0.6 1 2.5 1.5 1 4.5 2.5 4 16 6.2 . . . 2 36 14.4 2 9.3 4.8 1 11.1 6.4 . . . 

6 or more 2 4.8 2.5 1 3.2 1.8 . . . 1 1.4 1.2 1 2.5 1.5 1 4.5 2.5 1 2.9 1.6 . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Number of full time volunteers seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 21 54.7 5.4 17 47.6 4.5 2 100 0 48 75.2 4.2 27 71.6 5.8 19 71 5 19 69.2 7.2 21 63.9 5.4 3 60.8 16.5 10 58.9 7.2 8 80 6.9 . . . 

1 to 2 6 16.2 3.6 10 26.2 4.3 . . . 8 11.3 3.1 9 22.1 5.4 7 24.6 4.5 4 13.8 5 8 24.5 4.7 . . . 3 15.1 7.6 1 10 5.2 2 64 16.3 

3 to 5 3 7.1 3 2 5.2 2.1 . . . 7 10 2.7 2 6.3 3.3 1 4.3 2.9 4 14.9 5.8 1 2.9 1.7 1 17.2 9.5 . . . 1 10 5.2 1 36 16.3 

6 or more 9 22.1 5 8 21 3.6 . . . 3 3.5 1.4 . . . . . . 1 2.1 1.2 3 8.7 2.7 1 22 15.6 5 26 7.8 . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-11  

 Northeast Midwest South West 
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Farm products are sold at temporary roadside stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 3 16.8 6.4 3 20 5.8 . . . 4 15.8 5.6 2 13.4 5.2 . . . 7 32.2 7 2 9.3 3.7 . . . 2 22.2 9.9 . . . . . . 

Yes 15 83.2 6.4 12 80 5.8 4 100 0 21 84.2 5.6 12 86.6 5.2 10 100 0 17 67.8 7 18 90.7 3.7 3 100 0 6 77.8 9.9 2 100 0 1 100 0 

 
 Northeast Midwest South West 
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Farm products are sold at permanent roadside stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 3 5.3 2.3 4 11.1 3.1 . . . 3 8.2 3.4 2 7.6 3.1 . . . 5 16.8 5.3 . . . . . . 2 13.3 7.1 . . . . . . 

Yes 50 94.7 2.3 32 88.9 3.1 3 100 0 32 91.8 3.4 19 92.4 3.1 8 100 0 25 83.2 5.3 13 100 0 3 100 0 14 86.7 7.1 6 100 0 . . . 

 
 Northeast Midwest South West 
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Farm products are sold at farmers markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 17 55.1 6 12 48.4 5.6 3 58 16.6 28 42.6 4.3 18 53.2 5.5 11 35.2 5.4 10 33.1 7.4 10 31.9 5.9 2 33.4 12.4 1 5.8 3.2 1 11.1 6.4 1 36 19 

Yes 14 44.9 6 14 51.6 5.6 2 42 16.6 38 57.4 4.3 16 46.8 5.5 19 64.8 5.4 24 66.9 7.4 25 68.1 5.9 4 66.6 12.4 10 94.2 3.2 8 88.9 6.4 2 64 19 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-12  

 Northeast Midwest South West 
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Farm products are sold at pick-your-own N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 2 6.9 3.7 1 4.8 2.7 1 100 0 . . . . . . . . . . . . 1 6.7 3.6 . . . 3 30.4 13.5 . . . . . . 

Yes 26 93.1 3.7 20 95.2 2.7 . . . 21 100 0 12 100 0 7 100 0 11 100 0 14 93.3 3.6 2 100 0 7 69.6 13.5 4 100 0 1 100 0 

 
 Northeast Midwest South West 
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Farm products are sold direct on-Farm N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 1 3.9 2.8 . . . . . . 1 1.8 1.5 . . . . . . . . . . . . . . . . . . . . . . . . 

Yes 26 96.1 2.8 32 100 0 4 100 0 64 98.2 1.5 34 100 0 30 100 0 20 100 0 26 100 0 5 100 0 17 100 0 8 100 0 2 100 0 

 
 Northeast Midwest South West 
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Farm products are sold at greenhouses/nurseries N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 3 12.4 5 1 8.3 4.8 . . . 2 9.8 5.4 2 15.8 7.6 . . . 1 5.7 3.2 1 16.7 9.5 . . . . . . . . . . . . 

Yes 22 87.6 5 11 91.7 4.8 3 100 0 20 90.2 5.4 11 84.2 7.6 6 100 0 10 94.3 3.2 5 83.3 9.5 . . . 4 100 0 2 100 0 . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Farm products are sold at festival N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 2 9.3 4.3 8 40 6 1 33.3 14.9 4 17.4 6.2 2 18.2 7.2 . . . 2 20.2 10 4 43.6 12.4 1 43.2 33.9 1 20.7 17 . . . . . . 

Yes 16 90.7 4.3 12 60 6 2 66.7 14.9 20 82.6 6.2 8 81.8 7.2 5 100 0 10 79.8 10 6 56.4 12.4 1 56.8 33.9 5 79.3 17 3 100 0 . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-13  

 Northeast Midwest South West 
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Farm products are sold at community supported agriculture or subscription N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 1 5 2.9 6 19.4 3.4 . . . 2 10.2 5.7 1 18 11.2 . . . 1 15.4 9.7 2 42.6 19.1 2 41.8 17.1 1 9.9 8.2 . . . . . . 

Yes 14 95 2.9 25 80.6 3.4 2 100 0 17 89.8 5.7 8 82 11.2 5 100 0 6 84.6 9.7 4 57.4 19.1 3 58.2 17.1 12 90.1 8.2 4 100 0 . . . 

 
 Northeast Midwest South West 
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Farm products are sold direct to retailers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 4 25.4 8.2 7 25.4 4.8 . . . 17 39.4 5.9 5 31.1 8.9 3 23.1 8.1 2 16.3 8.4 1 5.6 3.2 . . . . . . 1 16.7 8.1 1 100 0 

Yes 12 74.6 8.2 20 74.6 4.8 1 100 0 25 60.6 5.9 13 68.9 8.9 11 76.9 8.1 14 83.7 8.4 16 94.4 3.2 1 100 0 10 100 0 5 83.3 8.1 . . . 

 
 Northeast Midwest South West 
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Farm products are sold direct to wholesale markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 7 34.4 7.6 7 26.8 5 1 33.3 16.9 6 30.8 9.2 3 38.1 11.1 3 41.8 11.4 4 24.8 8.5 1 14.4 9.1 . . . 2 30.3 21.4 2 50 15.7 . . . 

Yes 14 65.6 7.6 18 73.2 5 2 66.7 16.9 15 69.2 9.2 8 61.9 11.1 4 58.2 11.4 11 75.2 8.5 5 85.6 9.1 2 100 0 4 69.7 21.4 2 50 15.7 3 100 0 

 
 Northeast Midwest South West 
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Farm products are sold direct to restaurants or bulk buyers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 71 91.8 2.3 60 86.3 2.4 9 100 0 111 95 1.6 57 94.3 2.4 47 95.8 1.9 55 93.9 2.9 55 93.4 2.9 10 100 0 31 93.6 3.6 21 100 0 6 100 0 

Yes 7 8.2 2.3 9 13.7 2.4 . . . 6 5 1.6 3 5.7 2.4 2 4.2 1.9 3 6.1 2.9 3 6.6 2.9 . . . 2 6.4 3.6 . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-14  

 Northeast Midwest South West 
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Farm products are sold at co-ops N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 78 100 0 68 98.6 0.8 9 100 0 116 99.3 0.5 57 94.3 2.5 49 100 0 58 100 0 56 96.7 1.3 10 100 0 33 100 0 21 100 0 5 82.7 10.1 

Yes . . . 1 1.4 0.8 . . . 1 0.7 0.5 3 5.7 2.5 . . . . . . 2 3.3 1.3 . . . . . . . . . 1 17.3 10.1 
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Number of outlets at which products are sold N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 to 2 32 44.5 3.9 21 32.6 3.2 2 29.6 12.9 55 53.4 3.7 28 52 4.8 22 50.8 4.8 27 55.7 5 25 46.9 4.3 4 41.1 10.8 10 40 8 8 53.3 6.9 5 86.5 8.3 

2. 3 to 5 37 51.1 4.1 39 59.8 3.2 4 55.6 12.8 45 42.7 3.5 26 44.9 4.6 19 45 4.7 19 35.1 4.8 27 51.3 4.3 5 58.9 10.8 16 52.2 8.3 6 40 6.7 1 13.5 8.3 

3. 5 to 10 3 4.3 1.9 5 7.6 1.5 1 14.8 7 5 3.9 1.3 1 3.1 2.5 2 4.2 1.8 6 9.2 2.9 1 1.8 1 . . . 2 7.8 4.5 1 6.7 3.8 . . . 
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Possess a credit/debit card processing machine N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 61 78.5 3.6 28 39.3 3.5 3 32.4 9.7 102 88.3 2.4 19 32.1 3.5 7 15.1 3.8 34 59.4 5 24 43.7 4.1 4 37.5 10.2 16 52.5 7.7 6 28.6 5.1 . . . 

Yes 17 21.5 3.6 42 60.7 3.5 6 67.6 9.7 15 11.7 2.4 41 67.9 3.5 42 84.9 3.8 24 40.6 5 34 56.3 4.1 6 62.5 10.2 15 47.5 7.7 15 71.4 5.1 6 100 0 
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Uses credit/debit card processing machine at outlets where farm products sold N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. I sell my products at one outlet only 11 18.5 4 3 10.7 3.4 . . . 10 8.4 2 . . . 2 28.1 10.6 4 11.6 4.7 2 11.7 6.4 . . . 3 25.4 7.1 3 50 12.2 . . . 

1. Yes 26 43 5.1 7 25 4.7 2 72.4 15.3 66 69.2 3.9 10 56 8.5 3 43.9 12.7 20 63.9 5.9 5 21.4 5.9 2 53.6 17.1 4 30.9 9.7 1 16.7 9.5 . . . 

2. No 24 38.4 5.3 18 64.3 5.2 1 27.6 15.3 23 22.4 3.5 8 44 8.5 2 28.1 10.9 8 24.5 6.7 16 66.9 7.4 2 46.4 17.1 7 43.8 9.5 2 33.3 10.8 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-15  

 Northeast Midwest South West 
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Farm products sold include fruits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 49 62.4 4.7 19 26.7 3 2 23.5 8.6 32 25.4 3.2 21 35 4.3 12 25.5 4.4 22 37.3 4 11 18.9 3.2 6 65.2 9.4 14 51.2 8.4 12 57.1 6.1 1 17.3 12.2 

2. Sometimes 28 36.7 4.7 44 63.5 3.4 4 44.1 11.3 59 50.6 3.6 28 45 4.2 25 51.2 4.7 26 43.6 5.2 33 57.9 3.9 3 26.2 8.4 13 38 8.2 7 33.3 5.7 4 65.4 14.9 

3. Never 1 0.9 0.5 7 9.8 2.1 3 32.4 10.1 26 24 3.1 11 20 3.9 12 23.4 4 10 19.1 4.6 14 23.2 3.4 1 8.6 4.6 4 10.8 4.3 2 9.5 3.8 1 17.3 12.2 

 
 Northeast Midwest South West 
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Farm products sold include vegetables N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 64 82.1 3.3 55 78.9 2.7 8 91.1 5.3 65 54.6 4 42 67.9 4.8 31 63.4 4.8 47 81.3 4.3 35 60.3 4.3 8 80.1 8.9 23 75.9 7 13 61.9 5.4 1 20.9 14.9 

2. Sometimes 13 16.5 3.4 14 19.7 2.7 1 8.9 5.3 37 31.8 3.7 14 24.9 4.5 13 27.3 4.4 10 17.1 4.1 19 33.1 4 2 19.9 8.9 6 18.4 6.2 4 19 4.7 2 37.2 15.2 

3. Never 1 1.4 1 1 1.4 0.8 . . . 15 13.7 2.9 4 7.1 2.6 5 9.3 2.4 1 1.7 1.2 4 6.6 1.9 . . . 2 5.7 3.3 4 19 4.8 2 41.8 17.2 

 
 Northeast Midwest South West 
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Farm products sold include plants or seeds N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 15 19.5 3.1 13 18.3 2.5 . . . 15 12.9 2.4 9 14.3 3.1 5 10.3 3 9 14.9 4 4 6.6 1.8 3 28.7 9.5 7 21.5 4.2 2 9.5 3.7 . . . 

2. Sometimes 33 43.6 4.6 33 47.2 3.9 4 41.3 10.8 44 37.1 4 19 30.7 4.8 11 22.5 3.9 22 36.5 4.9 13 23.1 3.5 2 19.9 8.9 5 16.5 5.9 2 9.5 3.5 2 30.8 12.5 

3. Never 30 36.9 3.8 24 34.5 3.5 5 58.7 10.8 58 50 3.8 32 55 5.3 33 67.1 4.4 27 48.6 5.1 41 70.2 3.7 5 51.5 10.8 19 62 6.9 17 81 4.7 4 69.2 12.5 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-16  

 
 Northeast Midwest South West 
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Farm products sold include milk N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 8 10.3 2.7 4 5.6 1.5 1 11.7 5.5 . . . 1 1.4 0.8 . . . 4 6.4 2.4 1 1.7 0.9 . . . 4 15.2 5.7 . . . . . . 

2. Sometimes 8 10.9 2.9 11 15.5 2.6 . . . 4 3.2 1.3 2 2.9 1.2 1 2.4 1.6 2 4 2.3 2 3.3 1.3 . . . 3 7.7 4.3 . . . . . . 

3. Never 62 78.8 3.5 55 78.9 2.8 8 88.3 5.5 113 96.8 1.3 57 95.7 1.5 48 97.6 1.6 52 89.6 2.4 55 95 1.6 10 100 0 24 77.1 6.9 21 100 0 6 100 0 

 
 Northeast Midwest South West 
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Farm products sold include cheese N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 19 25.3 3.4 9 12.6 2.3 1 11.7 5.5 2 1.2 0.6 2 4.3 2.3 1 2.4 1.6 9 14.5 2.8 3 5 1.6 . . . 3 11.4 4.9 . . . . . . 

2. Sometimes 7 9 2.7 8 11.2 2.2 . . . 6 4.6 1.5 2 2.9 1.2 1 2.4 1.6 6 10.6 3.5 3 5 2.1 . . . 3 7.7 4.3 . . . . . . 

3. Never 52 65.7 3.6 53 76.1 3 8 88.3 5.5 109 94.1 1.4 56 92.9 2.6 47 95.2 2.2 43 74.9 4.5 52 90.1 2.6 10 100 0 25 80.9 6.3 21 100 0 6 100 0 

 
 Northeast Midwest South West 
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Farm products sold include other dairy products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 14 18.4 3.3 7 9.8 2 . . . 6 5.5 1.8 1 1.4 0.8 1 2.4 1.6 9 15.5 4.1 2 4 2.1 . . . 5 17.1 4.1 . . . . . . 

2. Sometimes 11 14.9 3.1 7 9.8 2 . . . 2 1.5 0.8 2 2.9 1.2 1 2.4 1.7 3 5.1 2.3 3 5 1.6 . . . . . . . . . . . . 

3. Never 53 66.7 4 56 80.3 2.8 9 100 0 109 93.1 1.9 57 95.7 1.5 47 95.2 2.3 46 79.4 4 53 91 2.6 10 100 0 26 82.9 4.1 21 100 0 6 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-17  

 
 Northeast Midwest South West 
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Farm products sold include fish or seafood N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 3 4.1 1.8 2 2.8 1.1 . . . . . . . . . . . . 2 3.1 1.7 1 2.4 1.9 . . . 2 7.6 4.3 1 4.8 2.6 . . . 

2. Sometimes . . . 2 2.8 1.1 1 11.7 8.2 1 0.7 0.6 1 1.4 0.8 1 2.4 1.6 4 5.4 1.9 1 1.7 0.9 . . . 1 3.8 3.1 . . . . . . 

3. Never 75 95.9 1.8 66 94.4 1.6 8 88.3 8.2 116 99.3 0.6 59 98.6 0.8 48 97.6 1.6 52 91.5 2.5 56 96 2.1 10 100 0 28 88.6 5.1 20 95.2 2.6 6 100 0 

 
 Northeast Midwest South West 
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Farm products sold include meat or poultry N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 21 27.6 3.7 8 11.2 2.2 . . . 25 23.1 2.6 9 18.5 4.6 5 9.8 2.6 7 11.9 3.6 4 6.6 1.8 2 20.1 9 6 18.4 5.9 2 9.5 3.5 . . . 

2. Sometimes 11 14.3 3.1 7 10.7 2.4 . . . 8 6.4 1.9 8 12.9 3.6 7 13.5 3 7 10.3 2.9 5 9 2.6 1 8.8 4.8 2 5.1 2.7 1 4.8 2.6 1 17.3 10.1 

3. Never 46 58.2 3.9 55 78.1 3.1 9 100 0 84 70.4 2.7 43 68.6 5 37 76.6 3.9 44 77.8 4.4 49 84.4 3 7 71.1 9.6 23 76.6 6.2 18 85.7 4.2 5 82.7 10.1 

 
 Northeast Midwest South West 
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Farm products sold include breads or rolls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 21 27.8 3.5 11 15.5 2.3 . . . 15 13.4 2.4 6 10.2 2.9 9 18.3 3.8 7 10.2 2.8 5 9 2.5 . . . 4 13.3 5 1 4.8 2.7 . . . 

2. Sometimes 10 13.2 3.2 9 13.5 2.6 1 11.7 5.5 26 21.3 3 7 11.6 2.8 10 20.2 3.7 11 19.8 3.9 4 8.2 3 . . . . . . 1 4.8 2.6 . . . 

3. Never 47 59 3.9 50 71.1 3.2 8 88.3 5.5 76 65.3 3.5 46 78.2 3.8 30 61.5 4.7 40 70 4.5 49 82.8 3.6 10 100 0 27 86.7 5 19 90.5 3.5 6 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-18  

 
 Northeast Midwest South West 
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Farm products sold include other baked goods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 18 23.7 3.4 11 15.5 2.3 2 20.7 7.5 17 15 2.8 7 11.5 3 11 22.5 4.3 8 12.9 3.4 7 12.3 2.8 . . . 4 13.3 5 2 9.5 3.5 . . . 

2. Sometimes 19 24.4 3.8 14 20.5 3 1 8.9 4.8 35 28.7 3.4 10 15.8 3 9 18.8 3.8 8 13.4 2.9 6 11.5 3.2 . . . . . . . . . . . . 

3. Never 41 51.9 4.2 45 64.1 3.4 6 70.4 8.8 65 56.4 3.6 43 72.8 3.7 29 58.6 4.6 42 73.7 4.1 45 76.2 3.8 10 100 0 27 86.7 5 19 90.5 3.5 6 100 0 

 
 Northeast Midwest South West 
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Farm products sold include juice or cider N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 18  23.3  3.8  10  14.1  2.4  2  23.5  8.6  7  5.4  1.3  4  8.5  3.2  3  6.6  2.6  9  14.9  3.7  1  2.4  1.9  .  .  .  4  15.2  5.6  .  .  .  .  .  . 

2. Sometimes 33  43.1  3.9  20  28.1  3.2  2  20.7  9  21  16.5  2.4  11  17.8  3.7  4  8.5  2.6  5  8.7  3.1  7  11.6  2.4  1  8.8  4.8  5  15.3  5.6  .  .  .  .  .  . 

3. Never 27  33.7  3.8  40  57.8  3.3  5  55.9  10.9  89  78  2.5  45  73.7  4.6  42  84.9  3.5  44  76.4  4.1  50  86  2.9  9  91.2  4.8  22  69.5  7.4  21  100  0  6  100  0 

 
 Northeast Midwest South West 
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Farm products sold include prepared foods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 5 6.8 2.3 5 7 1.8 1 11.7 7.1 7 6 1.9 9 17.1 3.9 5 11.4 3.4 6 9.8 3 4 8.2 3 . . . 5 14.6 4.5 . . . . . . 

2. Sometimes 16 20.7 3.5 13 18.3 2.6 2 20.7 7.5 17 13 2.4 10 15.8 3.1 9 17.3 3.4 6 10.2 3.4 6 10.6 2.7 . . . 3 5.8 1.9 1 4.8 2.7 . . . 

3. Never 57 72.6 3.7 52 74.7 3 6 67.6 9.7 92 81 3 41 67.1 4.6 35 71.4 4.6 46 80 4.4 48 81.1 3.7 10 100 0 23 79.6 4.5 20 95.2 2.7 6 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-19  

 
 Northeast Midwest South West 
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Farm products sold include non-food items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 21 27.1 3.9 8 11.2 2.2 1 8.9 4.8 21 18 3.1 11 20 4.3 12 24.9 4.5 6 10.6 3.4 4 6.6 1.9 1 11.3 7.9 4 15.2 5.7 2 9.5 3.5 . . . 

2. Sometimes 36 46.3 4.3 35 50 3.4 6 67.6 10 51 43.5 4.1 19 30.7 4.5 17 34.7 4.4 18 30.1 4.1 16 29.7 4.2 2 22.6 10.2 10 30.4 7.5 2 9.5 3.7 2 30.8 12.5 

3. Never 21 26.6 3.1 27 38.8 3.4 2 23.5 9.4 44 38.5 3.7 30 49.3 4.8 20 40.3 4.9 34 59.4 4.2 38 63.7 4.3 7 66.1 11.2 17 54.4 6.6 17 81 4.7 4 69.2 12.5 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Total sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. <=500 3 4.1 1.8 . . . . . . 11 8.9 1.8 7 10.7 2.8 10 20.2 3.6 2 3 1.7 16 28.3 4 1 8.6 4.6 3 10.6 5.3 1 4.8 2.7 1 17.3 10.1 

2. 501-5,000 1 1.2 0.9 6 8.4 1.5 . . . 14 11.2 2.3 12 18.6 3.2 15 30.5 4.1 9 13.6 3.5 18 29.3 4 2 22.6 10.2 3 8.9 4.1 . . . . . . 

3. 50,001-25,000 9 11.8 2.9 9 12.6 2.2 3 32.4 10.4 31 28.8 3.7 16 28.6 3.8 14 28.6 4.2 16 28.3 5 11 19.5 3.7 1 8.8 4.8 6 18.2 5.9 8 38.1 6 1 13.5 8.3 

4. 25,001-100,000 17 21.3 2.9 31 45.2 3.3 2 20.7 8.5 33 29.9 3.7 14 22.9 4 7 14.6 3.5 12 21.2 4.7 8 13 2.6 5 48.8 10.9 7 17.6 4.8 6 28.6 5.5 1 17.3 12.2 

5. > 100,000 48 61.6 4 24 33.7 2.8 4 46.9 11.1 28 21.1 2.9 11 19.2 3.6 3 6.1 2.2 19 33.8 5.4 6 9.8 2.2 1 11.3 6.9 14 44.7 8.1 6 28.6 5.1 3 51.9 14.7 

 
 Northeast Midwest South West 
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Percentage of farm revenue generated by farm sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Less than 25% 11 14.6 3.3 5 7 1.7 2 23.5 10 13 12.3 2.2 16 28.6 4.7 24 50 4.8 10 17.5 3.7 26 45.4 4 3 31.2 10.1 4 11.5 4.4 4 19 5 . . . 

2. Between 26% and 50% 5 6.8 2.3 3 4.2 1.4 . . . 17 14.5 2.6 6 12 3.8 3 5.7 1.2 7 11.4 3.3 5 8.3 2 2 20.1 8.8 3 8.2 3.3 2 9.5 3.7 . . . 

3. Between 51% and 75% 17 21.8 3.3 11 15.5 2.3 1 11.7 8.2 18 14.6 2.3 3 7.1 3.2 4 7.6 2.2 12 19.4 3.6 . . . 1 8.6 5.1 4 9.6 3.6 . . . 1 20.9 12 

4. Between 76% and 100% 45 56.8 4 51 73.3 2.9 6 64.8 11.2 69 58.6 3.1 35 52.3 4.6 17 36.7 4.6 29 51.7 5.2 27 46.3 3.9 4 40.2 10.7 20 70.8 6 15 71.4 5.9 4 79.1 12 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-20  

 
 Northeast Midwest South West 
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Respondent knows that farmers can participate in SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 78 100 0 66 94.4 1.5 7 76.5 10 117 100 0 56 94.2 1.7 38 78.5 3.9 57 98.5 1 55 95 1.6 7 71.3 9.5 31 100 0 20 95.2 2.7 5 82.7 12.2 

2. No . . . 4 5.6 1.5 2 23.5 10 . . . 4 5.8 1.7 11 21.5 3.9 1 1.5 1 3 5 1.6 3 28.7 9.5 . . . 1 4.8 2.7 1 17.3 12.2 
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Farmer is required to inform market manager that SNAP is accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes, at all outlets 13 18.7 3.1 2 18.9 7.4 . . . 44 42.3 4.1 2 50 13.7 . . . 12 22.9 4.6 2 25.2 12 . . . 5 20.4 4.5 5 62.5 9.7 . . . 

2. Yes, at some outlets 9 13.5 3.3 1 9.5 5.5 1 100 0 9 8.7 2 . . . . . . 1 1.2 0.7 2 37.4 19.4 . . . 3 10.8 4.5 1 12.5 6.3 . . . 

3. No 28 40.6 4.3 6 62.2 9.4 . . . 39 37.3 4.1 2 50 13.7 . . . 28 55 5.9 1 24.8 20.2 1 43.8 30.5 10 35.8 7.5 2 25 8.4 . . . 

4. You did not sell products at farmers markets 19 27.3 3.2 1 9.5 5.5 . . . 15 11.6 2.3 . . . . . . 10 21 4.7 1 12.6 7.5 1 56.2 30.5 9 33 6.5 . . . . . . 

 
 Northeast Midwest South West 
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Approach used to inform market manager that SNAP is accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Informally, through conversations with outlet manager 13 60.5 8 2 66.7 19.2 1 100 0 35 67.1 5.6 2 100 0 . . . 10 71.7 11.2 3 60.4 29.6 . . . 4 56.7 14.8 4 66.7 12 . . . 

2. Official meetings 2 9.6 5 . . . . . . 12 22.5 4.6 . . . . . . 3 28.3 11.2 . . . . . . 2 29.8 13.7 1 16.7 9.6 . . . 

3. Submitted a memo 4 20.2 7.5 1 33.3 19.2 . . . 4 8.8 3.4 . . . . . . . . . 1 39.6 29.6 . . . 1 13.5 10.6 1 16.7 9.6 . . . 

4 2 9.6 5.1 . . . . . . 1 1.6 1.1 . . . . . . . . . . . . . . . . . . . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-21  

 
 Northeast Midwest South West 
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Customers learn via signs at stalls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 66 93.9 2.3 8 75.6 9.6 1 100 0 100 95.9 1.5 5 100 0 . . . 45 94.3 2.5 5 87.4 7.5 1 100 0 23 79.7 7.3 8 100 0 . . . 

2. No 4 6.1 2.3 2 24.4 9.6 . . . 5 4.1 1.5 . . . . . . 3 5.7 2.5 1 12.6 7.5 . . . 5 20.3 7.3 . . . . . . 
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Customers learn via billboards and banners N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 23 35.3 4.6 2 23.3 9 1 100 0 53 54.5 4 2 59.7 21.9 . . . 9 20.1 4.5 1 28.4 23.3 . . . 5 19.7 7.4 2 28.6 9.9 . . . 

2. No 42 64.7 4.6 6 76.7 9 . . . 49 45.5 4 2 40.3 21.9 . . . 37 79.9 4.5 4 71.6 23.3 1 100 0 21 80.3 7.4 5 71.4 9.9 . . . 
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Customers learn via workshops N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 16.2 3.7 2 20.9 7.8 . . . 21 20.2 3.1 . . . . . . 12 22.7 4.6 1 33.1 27.7 1 100 0 6 21.1 4.1 1 12.5 7.1 . . . 

2. No 55 83.8 3.7 7 79.1 7.8 1 100 0 79 79.8 3.1 3 100 0 . . . 36 77.3 4.6 3 66.9 27.7 . . . 21 78.9 4.1 7 87.5 7.1 . . . 

 
 Northeast Midwest South West 
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Customers learn via mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 27  41.5  4.6  2  26.9  10.2  .  .  .  39  38.4  4.4  .  .  .  .  .  .  9  18  3.8  1  14.4  9.1  1  100  0  4  16  7.1  2  28.6  9.9  .  .  . 

2. No 40  58.5  4.6  7  73.1  10.2  1  100  0  59  61.6  4.4  4  100  0  .  .  .  39  82  3.8  4  85.6  9.1  .  .  .  22  84  7.1  5  71.4  9.9  .  .  . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-22  

 Northeast Midwest South West 
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Customers learn via internet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 35 52.6 3.8 4 43.3 10 . . . 43 39.9 3.5 1 33.3 17.4 . . . 10 20.7 4.1 2 37.4 19.4 . . . 12 42 7.7 2 28.6 9.9 . . . 

2. No 32 47.4 3.8 6 56.7 10 1 100 0 60 60.1 3.5 2 66.7 17.4 . . . 38 79.3 4.1 4 62.6 19.4 1 100 0 16 58 7.7 5 71.4 9.9 . . . 

 
 Northeast Midwest South West 
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Customers learn via word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 7 2.3 2 2.9 1.2 1 10.1 5.4 11 7.9 1.9 1 1.5 0.8 . . . 4 6.2 2.5 . . . 1 12.3 8.7 2 5.8 3.1 . . . . . . 

2. No 72 93 2.3 67 97.1 1.2 7 89.9 5.4 106 92.1 1.9 57 98.5 0.8 47 100 0 53 93.8 2.5 57 100 0 8 87.7 8.7 31 94.2 3.1 21 100 0 6 100 0 

 
 Northeast Midwest South West 
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Customers learn via market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 1.3 1 1 1.4 0.8 . . . . . . 2 3 1.2 . . . 1 2.1 1.7 . . . . . . . . . . . . . . . 

2. No 76 98.7 1 68 98.6 0.8 8 100 0 117 100 0 56 97 1.2 47 100 0 56 97.9 1.7 57 100 0 9 100 0 33 100 0 21 100 0 6 100 0 

 
 Northeast Midwest South West 
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Customers learn via other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 1 1.7 1.4 . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 41 100 0 6 100 0 1 100 0 71 98.3 1.4 4 100 0 . . . 30 100 0 2 100 0 1 100 0 20 100 0 5 100 0 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-23  

 Northeast Midwest South West 
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Responsibility for outreach lies with market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 22 42.2 5.7 3 28.4 8.6 1 100 0 49 53.3 4.4 3 75 11.2 . . . 12 29.1 6.1 2 50 26.7 1 100 0 6 25.3 7.2 5 62.5 9.9 . . . 

2. No 31 57.8 5.7 7 71.6 8.6 . . . 41 46.7 4.4 1 25 11.2 . . . 26 70.9 6.1 2 50 26.7 . . . 17 74.7 7.2 3 37.5 9.9 . . . 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with outlet manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 16 30.5 5 3 28.4 8.4 1 100 0 24 26 3.7 . . . . . . 7 20.3 5.7 . . . 1 100 0 6 26.7 7.5 2 28.6 10.4 . . . 

2. No 39 69.5 5 7 71.6 8.4 . . . 62 74 3.7 3 100 0 . . . 31 79.7 5.7 3 100 0 . . . 18 73.3 7.5 5 71.4 10.4 . . . 
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Responsibility for outreach lies with individual farmers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 50 86.4 3.4 9 90.5 5.5 1 100 0 59 60.6 4.3 1 33.3 17.4 . . . 33 79.4 4.3 4 83.2 9.9 1 100 0 19 75.2 8.1 4 50 10.4 . . . 

2. No 8 13.6 3.4 1 9.5 5.5 . . . 34 39.4 4.3 2 66.7 17.4 . . . 9 20.6 4.3 1 16.8 9.9 . . . 6 24.8 8.1 4 50 10.4 . . . 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 28.6 4.4 2 18.9 7.4 1 100 0 48 58.8 3.8 2 50 13.7 . . . 11 29.1 6.3 2 74.8 19.6 . . . 8 39.4 8.9 5 71.4 9.9 . . . 

2. No 39 71.4 4.4 8 81.1 7.4 . . . 39 41.2 3.8 2 50 13.7 . . . 29 70.9 6.3 1 25.2 19.6 1 100 0 14 60.6 8.9 2 28.6 9.9 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-24  

 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Responsibility for outreach lies with foundations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 7.4 2.8 1 9.5 5.5 1 100 0 11 12.2 2.9 . . . . . . 2 6.8 3.9 1 49.6 35 . . . . . . . . . . . . 

2. No 49 92.6 2.8 9 90.5 5.5 . . . 74 87.8 2.9 3 100 0 . . . 33 93.2 3.9 2 50.4 35 1 100 0 20 100 0 6 100 0 . . . 

 
 Northeast Midwest South West 
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Responsibility for outreach lies with nonprofit organizations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13  27.1  4.8  .  .  .  .  .  .  9  11.4  2.8  .  .  .  .  .  .  5  15.6  5.2  .  .  .  .  .  .  4  17.5  6.6  .  .  .  .  .  . 

2. No 37  72.9  4.8  10  100  0  .  .  .  63  88.6  2.8  3  100  0  .  .  .  26  84.4  5.2  2  100  0  1  100  0  18  82.5  6.6  7  100  0  .  .  . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Responsibility for outreach lies with other entity N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 2 3.8 2.1 . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 34 100 0 8 100 0 . . . 61 96.2 2.1 2 100 0 . . . 24 100 0 1 100 0 1 100 0 15 100 0 3 100 0 . . . 

 
 Northeast Midwest South West 
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SNAP payments redeemed via EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 66 93 2.4 7 66.2 10 1 100 0 102 96.6 1.3 3 50.3 20.5 . . . 50 100 0 6 100 0 1 43.8 30.5 24 81.3 5 3 37.5 10.1 . . . 

2. No 5 7 2.4 3 33.8 10 . . . 4 3.4 1.3 2 49.7 20.5 . . . . . . . . . 1 56.2 30.5 5 18.7 5 5 62.5 10.1 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-25  

 Northeast Midwest South West 
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SNAP payments redeemed via offline EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 22.1 3.5 3 33.8 10 . . . 16 14.5 2.7 . . . . . . 4 8.4 3.3 . . . . . . 6 23.4 6.1 3 42.9 11 . . . 

2. No 50 77.9 3.5 7 66.2 10 . . . 86 85.5 2.7 3 100 0 . . . 42 91.6 3.3 5 100 0 2 100 0 21 76.6 6.1 4 57.1 11 . . . 

 
 Northeast Midwest South West 
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SNAP payments redeemed via tokens N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 27.7 4.5 1 9.5 5 1 100 0 14 11.4 2.1 . . . . . . 2 5.3 3 . . . 1 43.8 30.5 6 23.2 6.2 2 28.6 10.4 . . . 

2. No 48 72.3 4.5 9 90.5 5 . . . 87 88.6 2.1 4 100 0 . . . 42 94.7 3 4 100 0 1 56.2 30.5 21 76.8 6.2 5 71.4 10.4 . . . 

 
 Northeast Midwest South West 
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SNAP payments redeemed via paper scrip N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 8 12.9 3.3 1 9.5 5.5 1 100 0 5 4.6 1.6 2 50 13.7 . . . . . . . . . . . . 1 2.2 1.3 2 28.6 10.4 . . . 

2. No 56 87.1 3.3 9 90.5 5.5 . . . 95 95.4 1.6 2 50 13.7 . . . 46 100 0 4 100 0 2 100 0 26 97.8 1.3 5 71.4 10.4 . . . 

 
 Northeast Midwest South West 
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SNAP payments redeemed via receipts N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 3 3.3 1.6 . . . . . . 2 3.5 1.8 . . . . . . 1 3.6 2.8 3 37.5 9.9 . . . 

2. No 61 100 0 10 100 0 1 100 0 94 96.7 1.6 3 100 0 . . . 42 96.5 1.8 5 100 0 2 100 0 26 96.4 2.8 5 62.5 9.9 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-26  

 Northeast Midwest South West 
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SNAP payments redeemed otherwise N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 4.1 2.1 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

2. No 40 95.9 2.1 9 100 0 . . . 74 100 0 4 100 0 . . . 36 100 0 3 100 0 1 100 0 22 100 0 6 100 0 . . . 

 
 Northeast Midwest South West 
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Benefit of SNAP acceptance is increased sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 65 86.1 3 52 80.7 3.1 5 69.3 11.6 101 88.3 2.3 42 76.6 4.1 27 79.3 4 51 92.9 1.4 40 73.4 4 6 100 0 20 66.4 6.6 19 95 2.9 4 100 0 

2. No 11 13.9 3 12 19.3 3.1 2 30.7 11.6 13 11.7 2.3 12 23.4 4.1 8 20.7 4 4 7.1 1.4 14 26.6 4 . . . 9 33.6 6.6 1 5 2.9 . . . 

 
 Northeast Midwest South West 
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Benefit of SNAP acceptance is increased types of customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 64 84.9 2.6 54 82.9 3.2 5 73 9.3 103 89.5 2.5 45 84.1 3.9 26 74.5 4.8 48 89.2 3.1 38 69.9 4 6 100 0 24 80.6 6.5 18 94.7 3 4 100 0 

2. No 12 15.1 2.6 10 17.1 3.2 2 27 9.3 11 10.5 2.5 8 15.9 3.9 9 25.5 4.8 6 10.8 3.1 16 30.1 4 . . . 5 19.4 6.5 1 5.3 3 . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Benefit of SNAP acceptance is responding to customer interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 61 81.8 3.3 48 73.7 3.3 5 73 9.3 91 78.5 3.2 41 77.4 3.7 26 74.5 4.8 49 89.1 3.6 37 72.4 3.2 4 66.9 14.3 21 68.5 5.6 16 88.9 4.4 4 100 0 

2. No 14 18.2 3.3 16 26.3 3.3 2 27 9.3 23 21.5 3.2 13 22.6 3.7 9 25.5 4.8 6 10.9 3.6 15 27.6 3.2 2 33.1 14.3 8 31.5 5.6 2 11.1 4.4 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-27  

 Northeast Midwest South West 
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Benefit of SNAP acceptance is responding to organization interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 25 33.3 4.3 39 59.9 3.4 4 57.7 11.8 42 34.6 3.6 24 42.8 5.2 12 33.2 5.3 21 38.9 5 28 51.3 3.9 1 18.8 13.2 13 40.2 6.8 11 57.9 6.8 2 52.9 19.1 

2. No 51 66.7 4.3 25 40.1 3.4 3 42.3 11.8 73 65.4 3.6 28 57.2 5.2 23 66.8 5.3 32 61.1 5 25 48.7 3.9 5 81.2 13.2 16 59.8 6.8 8 42.1 6.8 2 47.1 19.1 

 
 Northeast Midwest South West 
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Benefit of SNAP acceptance is promoting access to healthy food in community N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 71 93.4 2.2 57 91.2 2.4 7 100 0 105 91.1 2.4 48 90.3 2.9 30 88.5 3.4 54 97.9 1.7 46 87.4 2.3 5 100 0 26 87.9 5.3 18 94.7 3 4 100 0 

2. No 5 6.6 2.2 5 8.8 2.4 . . . 9 8.9 2.4 5 9.7 2.9 4 11.5 3.4 1 2.1 1.7 7 12.6 2.3 . . . 3 12.1 5.3 1 5.3 3 . . . 

 
 Northeast Midwest South West 
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Benefit of SNAP acceptance is improving market image N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 61 80.4 3.5 51 78.3 3.2 5 73 11.4 92 82.7 3 40 72.6 5.1 26 77.1 4.7 48 89.5 3.3 35 66.4 3.8 6 100 0 20 66.4 7.1 16 88.9 4.4 3 79.4 13.1 

2. No 15 19.6 3.5 13 21.7 3.2 2 27 11.4 21 17.3 3 13 27.4 5.1 8 22.9 4.7 6 10.5 3.3 17 33.6 3.8 . . . 9 33.6 7.1 2 11.1 4.4 1 20.6 13.1 

 
 Northeast Midwest South West 
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Accepting SNAP include other benefits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 10 2.8 4 6.3 1.8 . . . 3 2.2 1 . . . 1 2.8 1.7 2 4.4 2.4 1 1.9 1.1 . . . . . . . . . . . . 

2. No 62 90 2.8 58 93.7 1.8 6 100 0 100 97.8 1 45 100 0 31 97.2 1.7 46 95.6 2.4 48 98.1 1.1 5 100 0 24 100 0 16 100 0 4 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-28  

 Northeast Midwest South West 
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Too many requirements to become SNAP authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 6 7.7 1.9 20 30.7 3.4 1 11.7 6.2 11 10.1 2.3 13 25 4.5 20 57.1 5.3 6 11.2 3.3 9 16.9 2.8 3 47.8 15 9 33.6 6.8 8 40 5.6 1 20.6 13.1 

2 69 92.3 1.9 44 69.3 3.4 6 88.3 6.2 104 89.9 2.3 41 75 4.5 16 42.9 5.3 48 88.8 3.3 42 83.1 2.8 3 52.2 15 20 66.4 6.8 12 60 5.6 3 79.4 13.1 
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SNAP authorization application difficult N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 17 3.2 18 28.3 3 3 46 12.7 18 15.5 2.9 11 20.3 3.9 12 34.4 5.6 11 21.9 4.8 9 16.3 3 2 39.2 16.5 6 23.4 7.6 3 16.7 5.1 2 47.1 19.1 

2. No 62 83 3.2 45 71.7 3 4 54 12.7 95 84.5 2.9 43 79.7 3.9 23 65.6 5.6 42 78.1 4.8 44 83.7 3 3 60.8 16.5 21 76.6 7.6 15 83.3 5.1 2 52.9 19.1 
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SNAP authorization requires personal information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 8.9 2.3 7 11.3 2.3 . . . 22 19.6 2.9 6 10.4 2.8 10 30 5.3 6 11.5 3.5 6 11.2 2.6 1 14.7 8 4 16.6 5.9 4 21.1 5.4 2 47.1 19.1 

2. No 68 91.1 2.3 54 88.7 2.3 6 100 0 90 80.4 2.9 43 89.6 2.8 25 70 5.3 47 88.5 3.5 46 88.8 2.6 5 85.3 8 23 83.4 5.9 15 78.9 5.4 2 52.9 19.1 

 
 Northeast Midwest South West 
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High startup costs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 20.2 3.5 22 33.3 3.5 3 42.3 12.1 26 22.3 3.2 27 52.4 4.7 25 70.5 5.1 5 10.3 3.6 12 21.7 3.1 3 52.2 15 7 27 7.8 4 22.2 5.3 2 52.9 19.1 

2. No 59 79.8 3.5 43 66.7 3.5 4 57.7 12.1 86 77.7 3.2 26 47.6 4.7 10 29.5 5.1 47 89.7 3.6 41 78.3 3.1 3 47.8 15 21 73 7.8 14 77.8 5.3 2 47.1 19.1 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-29  

 Northeast Midwest South West 
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Category of benefits of SNAP for the FM N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. No benefits . . . 2 3 1.2 . . . 2 2 1.2 3 4.7 1.5 2 5.2 2.1 . . . 6 10.6 2.4 . . . 2 8.1 4.6 . . . . . . 

2. Some benefits 28 36 4.3 23 36.5 3.4 3 42.3 12.1 34 30.1 3.7 17 36.5 5.3 11 31.4 5.2 17 30.7 4.1 17 33.6 4.4 3 47.8 15 10 37.6 7.7 5 25 6.6 1 20.6 13.1 

3. Many benefits 48 64 4.3 40 60.5 3.5 4 57.7 12.1 79 67.9 3.9 34 58.7 5.2 22 63.5 5.4 39 69.3 4.1 31 55.8 4 3 52.2 15 17 54.3 7.2 15 75 6.6 3 79.4 13.1 

 
 Northeast Midwest South West 
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Respondent has visited the website of USDAs Food and Nutrition Service N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 53 68.2 4.1 44 68.4 3.1 3 38.7 11.6 70 57.4 3.7 30 55 4.7 7 19.6 4.2 28 51.6 5.6 31 58.5 4.3 3 52.2 15 18 59.8 5.5 8 42.1 6.1 1 20.6 13.1 

2. No 24 31.8 4.1 20 31.6 3.1 4 61.3 11.6 45 42.6 3.7 22 45 4.7 28 80.4 4.2 25 48.4 5.6 22 41.5 4.3 3 47.8 15 11 40.2 5.5 11 57.9 6.1 3 79.4 13.1 
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Respondent has seen the handbook about SNAP in Farmers Markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 56 72.9 4.1 41 62.8 3.6 4 54 12.7 87 76.1 3.4 43 78 4.8 25 66.6 5.4 44 83.5 4.2 41 78 3.9 6 100 0 22 73.2 5.2 12 66.7 6 3 73.5 14.7 

2. No 20 27.1 4.1 24 37.2 3.6 3 46 12.7 26 23.9 3.4 10 22 4.8 12 33.4 5.4 10 16.5 4.2 11 22 3.9 . . . 7 26.8 5.2 6 33.3 6 1 26.5 14.7 
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Respondent knows that farmers can participate in other nutrition assistance programs beside SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 63 81.7 3.3 51 72.5 3 8 88.3 8.2 99 85.1 2.6 43 72.8 4.2 39 79.8 3.9 33 56 5.6 35 59.6 4.2 4 40.2 10.7 22 71.4 6.2 11 52.4 6.3 4 65.4 14.1 

2. No 14 18.3 3.3 19 27.5 3 1 11.7 8.2 18 14.9 2.6 17 27.2 4.2 10 20.2 3.9 24 44 5.6 23 40.4 4.2 6 59.8 10.7 9 28.6 6.2 10 47.6 6.3 2 34.6 14.1 
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Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-30  
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Frequency of flat fee N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Per season 2 28.4 14.3 4 66.7 11 . . . 9 75.6 9.9 4 50 12.7 . . . 2 30.1 17.3 2 66.7 19.2 . . . . . . . . . . . . 

2. Per month 1 14.9 9.7 1 16.7 9.4 1 56.8 16.6 1 7.9 5.8 1 11.3 5.9 1 100 0 . . . . . . . . . . . . . . . . . . 

3. Per week . . . 1 16.7 8.1 . . . . . . 1 11.3 6.9 . . . . . . . . . . . . . . . . . . . . . 

4. Per market day 4 56.7 15.3 . . . 1 43.2 16.6 2 16.5 9.1 2 27.4 11.5 . . . 4 69.9 17.3 1 33.3 19.2 . . . 1 100 0 2 100 0 1 100 0 
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Too many requirements to become SNAP authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 6 7.7 1.9 20 30.7 3.4 1 11.7 6.2 11 10.1 2.3 13 25 4.5 20 57.1 5.3 6 11.2 3.3 9 16.9 2.8 3 47.8 15 9 33.6 6.8 8 40 5.6 1 20.6 13.1 

2 69 92.3 1.9 44 69.3 3.4 6 88.3 6.2 104 89.9 2.3 41 75 4.5 16 42.9 5.3 48 88.8 3.3 42 83.1 2.8 3 52.2 15 20 66.4 6.8 12 60 5.6 3 79.4 13.1 
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SNAP authorization application difficult N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 17 3.2 18 28.3 3 3 46 12.7 18 15.5 2.9 11 20.3 3.9 12 34.4 5.6 11 21.9 4.8 9 16.3 3 2 39.2 16.5 6 23.4 7.6 3 16.7 5.1 2 47.1 19.1 

2. No 62 83 3.2 45 71.7 3 4 54 12.7 95 84.5 2.9 43 79.7 3.9 23 65.6 5.6 42 78.1 4.8 44 83.7 3 3 60.8 16.5 21 76.6 7.6 15 83.3 5.1 2 52.9 19.1 
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SNAP authorization requires personal information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 8.9 2.3 7 11.3 2.3 . . . 22 19.6 2.9 6 10.4 2.8 10 30 5.3 6 11.5 3.5 6 11.2 2.6 1 14.7 8 4 16.6 5.9 4 21.1 5.4 2 47.1 19.1 

2. No 68 91.1 2.3 54 88.7 2.3 6 100 0 90 80.4 2.9 43 89.6 2.8 25 70 5.3 47 88.5 3.5 46 88.8 2.6 5 85.3 8 23 83.4 5.9 15 78.9 5.4 2 52.9 19.1 
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High startup costs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 20.2 3.5 22 33.3 3.5 3 42.3 12.1 26 22.3 3.2 27 52.4 4.7 25 70.5 5.1 5 10.3 3.6 12 21.7 3.1 3 52.2 15 7 27 7.8 4 22.2 5.3 2 52.9 19.1 

2. No 59 79.8 3.5 43 66.7 3.5 4 57.7 12.1 86 77.7 3.2 26 47.6 4.7 10 29.5 5.1 47 89.7 3.6 41 78.3 3.1 3 47.8 15 21 73 7.8 14 77.8 5.3 2 47.1 19.1 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

High transaction fees for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 29 37.6 4.4 41 63.8 3.3 5 69.3 11.4 44 38.2 3.7 33 64.6 4.8 23 66.3 5.4 9 18 3.9 13 23.5 3.6 2 37.6 15.6 9 37.6 7.9 4 21.1 5.4 2 52.9 19.1 

2. No 46 62.4 4.4 23 36.2 3.3 2 30.7 11.4 71 61.8 3.7 19 35.4 4.8 11 33.7 5.4 44 82 3.9 40 76.5 3.6 4 62.4 15.6 18 62.4 7.9 15 78.9 5.4 2 47.1 19.1 
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Too many staffing needs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 17.5 3.3 27 41.7 3.5 2 27 10.3 25 20.1 2.9 23 42.9 4.6 17 48.2 5.4 9 17.8 4.2 13 23.5 3.4 4 66.9 14.3 9 33.3 7.7 5 26.3 6 2 47.1 19.1 

2. No 61 82.5 3.3 38 58.3 3.5 5 73 10.3 90 79.9 2.9 30 57.1 4.6 19 51.8 5.4 43 82.2 4.2 40 76.5 3.4 2 33.1 14.3 18 66.7 7.7 14 73.7 6 2 52.9 19.1 
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Bookkeeping costs too high for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 16 21.4 3.7 26 39.3 3.5 2 30.7 11.6 28 24.2 3.2 24 49 5 21 58.9 5.1 10 18.2 3.5 20 36.8 4.3 3 56.4 14.3 12 46.2 8.3 7 38.9 6.8 2 47.1 19.1 

2. No 60 78.6 3.7 39 60.7 3.5 5 69.3 11.6 85 75.8 3.2 27 51 5 15 41.1 5.1 44 81.8 3.5 32 63.2 4.3 3 43.6 14.3 17 53.8 8.3 11 61.1 6.8 2 52.9 19.1 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-32  

 Northeast Midwest South West 
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Not enough SNAP customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 38 48.5 4.1 41 65.7 3.4 3 45.7 12.4 62 56.3 3.4 32 67.2 4.4 24 67.2 5.3 25 47.1 6.2 36 70.6 4.3 6 100 0 12 44 7.1 11 61.1 6.8 3 73.5 14.7 

2. No 38 51.5 4.1 22 34.3 3.4 3 54.3 12.4 52 43.7 3.4 19 32.8 4.4 11 32.8 5.3 29 52.9 6.2 14 29.4 4.3 . . . 16 56 7.1 7 38.9 6.8 1 26.5 14.7 

 
 Northeast Midwest South West 
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SNAP information not readily available N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 16.7 3 15 22.7 3.1 4 57.7 12.2 32 26.7 3.6 3 6.3 2.8 9 27.6 5.2 11 19.7 4.2 9 18.7 3.8 4 66.6 14.4 5 14.8 5.1 3 16.7 5.1 3 73.5 18.5 

2. No 61 83.3 3 50 77.3 3.1 3 42.3 12.2 83 73.3 3.6 50 93.7 2.8 25 72.4 5.2 43 80.3 4.2 42 81.3 3.8 2 33.4 14.4 24 85.2 5.1 15 83.3 5.1 1 26.5 18.5 
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Other reasons for not accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 4.6 2 14 22.9 3.3 . . . 4 4.4 1.8 8 14.8 3.7 3 9.1 3.3 3 6.2 2.8 7 14.2 3.2 . . . 3 11.2 4.8 2 11.8 4.5 . . . 

2. No 65 95.4 2 46 77.1 3.3 7 100 0 95 95.6 1.8 43 85.2 3.7 29 90.9 3.3 45 93.8 2.8 43 85.8 3.2 5 100 0 23 88.8 4.8 15 88.2 4.5 4 100 0 
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Do not have infrastructure to accept SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 8 10.8 2.5 8 11.2 2.3 1 10.1 6 8 5.3 1.4 4 5.8 1.6 1 1.9 1.1 4 5.6 2.1 3 6.6 2.9 . . . 2 5.3 3 1 4.8 2.7 . . . 

2. No 70 89.2 2.5 62 88.8 2.3 7 89.9 6 109 94.7 1.4 56 94.2 1.6 47 98.1 1.1 53 94.4 2.1 55 93.4 2.9 10 100 0 31 94.7 3 20 95.2 2.7 6 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-33  

 Northeast Midwest South West 
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ANR_FNUMBARRIER_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. no barrier 28 37.5 4.4 10 15.1 2.6 . . . 46 40.6 3.6 6 11 3.5 3 8.9 3.3 27 48.4 4.7 23 45.8 4.2 . . . 9 26.2 5.4 5 25 5.3 1 26.5 18.5 

2. some barriers 45 58.4 4.5 48 74.3 2.9 7 100 0 62 53.8 3.5 39 71.8 4.5 20 53.6 5.2 25 48.2 4.8 28 50.6 4.2 5 81.2 13.2 16 58.4 7 13 65 6 1 26.5 14.7 

3. many barriers 3 4.1 1.8 7 10.6 2.1 . . . 7 5.6 1.7 9 17.2 3.6 13 37.5 5.1 2 3.4 1.7 2 3.6 1.5 1 18.8 13.2 4 15.4 5.7 2 10 3.9 2 47.1 19.1 

 
 Northeast Midwest South West 
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Administrative barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 47 65.3 4.1 27 45.5 4.1 2 27 9.6 59 54.9 3.7 29 57.3 5.2 11 30.5 5 34 63.3 5.7 34 63.9 4.1 1 22 15.6 15 51 8.2 8 44.4 5.8 1 26.5 18.5 

1. YES 26 34.7 4.1 33 54.5 4.1 5 73 9.6 53 45.1 3.7 22 42.7 5.2 23 69.5 5 19 36.7 5.7 19 36.1 4.1 4 78 15.6 13 49 8.2 10 55.6 5.8 3 73.5 18.5 

 
 Northeast Midwest South West 
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Cost barriers barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 29 40.6 4.7 11 16.9 2.7 1 15.3 8.9 53 47 3.8 8 14.1 3.7 4 11.4 3.5 32 59.6 5.3 26 51.2 4.2 1 14.3 8.7 10 33.4 6.9 7 38.9 6.2 1 26.5 18.5 

1. YES 43 59.4 4.7 53 83.1 2.7 6 84.7 8.9 60 53 3.8 46 85.9 3.7 32 88.6 3.5 21 40.4 5.3 27 48.8 4.2 5 85.7 8.7 17 66.6 6.9 11 61.1 6.2 3 73.5 18.5 

 
 Northeast Midwest South West 
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Lack of interest barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 38 51.5 4.1 22 34.3 3.4 3 54.3 12.4 52 43.7 3.4 19 32.8 4.4 11 32.8 5.3 29 52.9 6.2 14 29.4 4.3 . . . 16 56 7.1 7 38.9 6.8 1 26.5 14.7 

1. YES 38 48.5 4.1 41 65.7 3.4 3 45.7 12.4 62 56.3 3.4 32 67.2 4.4 24 67.2 5.3 25 47.1 6.2 36 70.6 4.3 6 100 0 12 44 7.1 11 61.1 6.8 3 73.5 14.7 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-34  

 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Infrastructural barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 70 89.2 2.5 62 88.8 2.3 7 89.9 6 109 94.7 1.4 56 94.2 1.6 47 98.1 1.1 53 94.4 2.1 55 93.4 2.9 10 100 0 31 94.7 3 20 95.2 2.7 6 100 0 

1. YES 8 10.8 2.5 8 11.2 2.3 1 10.1 6 8 5.3 1.4 4 5.8 1.6 1 1.9 1.1 4 5.6 2.1 3 6.6 2.9 . . . 2 5.3 3 1 4.8 2.7 . . . 

 
 Northeast Midwest South West 
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Farmer participates in WIC N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 34 54.8 4.1 21 40.7 4.2 5 60.1 11.6 43 43.9 4.5 22 50 5.8 20 52.5 4.8 13 43.2 7.6 12 36.1 5.3 1 21.9 12.1 11 52.1 8.5 7 63.6 8.4 3 79.4 13.1 

2. No 29 45.2 4.1 30 59.3 4.2 3 39.9 11.6 56 56.1 4.5 21 50 5.8 19 47.5 4.8 20 56.8 7.6 23 63.9 5.3 3 78.1 12.1 11 47.9 8.5 4 36.4 8.4 1 20.6 13.1 

 
 Northeast Midwest South West 
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Farmer participates in WIC Farmers Market Nutrition Program N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 42 67.2 4.4 36 70.9 3.5 6 73.4 11 62 62.2 4.7 26 58.8 6.3 22 55.8 5.1 15 47.7 6 11 33.3 5.3 2 50 19.6 10 46.8 7.1 6 54.5 8.7 2 52.9 19.1 

2. No 21 32.8 4.4 15 29.1 3.5 2 26.6 11 37 37.8 4.7 17 41.2 6.3 17 44.2 5.1 18 52.3 6 24 66.7 5.3 2 50 19.6 12 53.2 7.1 5 45.5 8.7 2 47.1 19.1 

 
 Northeast Midwest South West 
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Farmer participates in Senior Farmers Market Nutrition Program N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 47 75.3 4 35 69 3.6 6 73.4 11 69 70.1 4.1 33 72.6 6 27 68.8 4.8 22 69.2 6 21 61.1 5.1 4 100 0 15 68.9 6.5 8 72.7 7.8 3 73.5 18.5 

2. No 16 24.7 4 16 31 3.6 2 26.6 11 30 29.9 4.1 10 27.4 6 12 31.2 4.8 11 30.8 6 14 38.9 5.1 . . . 7 31.1 6.5 3 27.3 7.8 1 26.5 18.5 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-35  

 Northeast Midwest South West 
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Conduct nutrition education at schools or other community locations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 21 58.6 6.7 32 65.9 4 5 82.6 9.9 28 48.1 5.6 11 41.9 6.5 7 58.5 9.6 12 46.5 7.9 12 66.6 6.9 2 39 16.7 9 47.6 10.6 1 25 11.2 . . . 

2. No 15 41.4 6.7 16 34.1 4 1 17.4 9.9 27 51.9 5.6 16 58.1 6.5 5 41.5 9.6 12 53.5 7.9 7 33.4 6.9 3 61 16.7 8 52.4 10.6 3 75 11.2 1 100 0 

 
 Northeast Midwest South West 
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Farmer donates food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 33 92.4 3.1 43 89.7 3 6 100 0 51 93 2.5 22 75.8 5.8 11 92.5 4.1 20 82.7 6.3 17 86.3 4.3 4 82.9 10.8 16 92.7 6 3 75 11.2 1 100 0 

2. No 3 7.6 3.1 5 10.3 3 . . . 4 7 2.5 7 24.2 5.8 1 7.5 4.1 4 17.3 6.3 3 13.7 4.3 1 17.1 10.8 1 7.3 6 1 25 11.2 . . . 

 
 Northeast Midwest South West 
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Farmer does community gardening or agriculture education N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 22 62.1 6 37 76.2 3.6 6 100 0 32 55.1 4.9 13 46.9 7 10 80.9 9.1 13 53.7 7.9 14 68.2 7.7 5 100 0 9 48.9 11.6 2 50 13.7 . . . 

2. No 14 37.9 6 11 23.8 3.6 . . . 23 44.9 4.9 15 53.1 7 2 19.1 9.1 11 46.3 7.9 6 31.8 7.7 . . . 8 51.1 11.6 2 50 13.7 1 100 0 

 
 Northeast Midwest South West 
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Farmer conducts healthy cooking demonstrations at outlets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 30.2 5.2 16 32.9 4 2 30.6 11.9 23 40.5 5.7 9 37.3 6.9 5 44.8 10.1 7 30 7.6 11 50.2 7.8 1 21.9 15.5 8 41.6 8.9 1 25 13.6 . . . 

2. No 25 69.8 5.2 32 67.1 4 4 69.4 11.9 32 59.5 5.7 19 62.7 6.9 6 55.2 10.1 17 70 7.6 9 49.8 7.8 4 78.1 15.5 9 58.4 8.9 3 75 13.6 1 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-36  

 Northeast Midwest South West 
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Farmer conduct other activities N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 3.3 2.5 . . . 1 17.4 12.1 5 8.4 2.8 5 16.2 4.1 1 11.5 7 . . . . . . 1 17.1 10.8 . . . . . . . . . 

2. No 31 96.7 2.5 47 100 0 5 82.6 12.1 48 91.6 2.8 22 83.8 4.1 9 88.5 7 23 100 0 20 100 0 4 82.9 10.8 16 100 0 4 100 0 1 100 0 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through printed materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 27 77.2 5.3 41 84.4 3.4 6 100 0 43 77.8 4.6 23 84.3 3.8 12 93.2 3.8 19 73.6 7.5 17 86.3 4.2 3 61 16.5 15 86.7 7.8 2 50 13.7 . . . 

2. No 8 22.8 5.3 7 15.6 3.4 . . . 12 22.2 4.6 5 15.7 3.8 1 6.8 3.8 6 26.4 7.5 3 13.7 4.2 2 39 16.5 2 13.3 7.8 2 50 13.7 1 100 0 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through billboards/banners N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 7.9 3.1 7 14.4 2.9 . . . 11 20.4 4.6 2 6.5 2.6 . . . 7 29.2 7.7 2 9.1 3.6 3 61 16.5 3 18.4 10.1 1 25 13.6 . . . 

2. No 31 92.1 3.1 41 85.6 2.9 6 100 0 44 79.6 4.6 25 93.5 2.6 12 100 0 18 70.8 7.7 18 90.9 3.6 2 39 16.5 14 81.6 10.1 3 75 13.6 1 100 0 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through workshops away from the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 21 57.8 5.9 32 65.9 4.3 5 82.6 9.9 27 47.1 5.7 14 48.5 6.9 9 68.9 8.7 10 37.1 7.4 9 47.6 7.9 3 61 16.7 10 56.2 8.7 2 50 13.7 . . . 

2. No 15 42.2 5.9 16 34.1 4.3 1 17.4 9.9 28 52.9 5.7 13 51.5 6.9 4 31.1 8.7 15 62.9 7.4 10 52.4 7.9 2 39 16.7 7 43.8 8.7 2 50 13.7 1 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-37  

 Northeast Midwest South West 
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Consumers learn of SNAP participation through workshops at market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 8 23.4 5.2 15 30.9 4 5 82.6 12.1 24 43.4 5.5 14 50 6.1 5 42.7 9.6 12 47.2 7.8 12 59.1 7.4 1 17.1 10.8 4 18.5 7 1 25 13.6 1 100 0 

2. No 27 76.6 5.2 33 69.1 4 1 17.4 12.1 31 56.6 5.5 14 50 6.1 7 57.3 9.6 13 52.8 7.8 8 40.9 7.4 4 82.9 10.8 13 81.5 7 3 75 13.6 . . . 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 21 61.3 6.3 24 49.4 4 3 47.9 13.5 36 64.8 5.5 10 37.4 6.7 6 47.9 9.6 10 40.9 7.5 10 54.4 8.1 3 61 16.5 8 42.9 9.4 2 50 13.7 . . . 

2. No 14 38.7 6.3 24 50.6 4 3 52.1 13.5 19 35.2 5.5 18 62.6 6.7 6 52.1 9.6 15 59.1 7.5 10 45.6 8.1 2 39 16.5 9 57.1 9.4 2 50 13.7 1 100 0 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through the internet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 28 79.4 4.5 42 87.6 2.1 5 82.6 12.1 45 81.1 4.3 18 65.6 5.8 8 64.6 9.5 15 63.8 7.9 15 77.2 5.3 3 61 16.5 11 64.6 9.7 3 75 11.2 . . . 

2. No 7 20.6 4.5 6 12.4 2.1 1 17.4 12.1 10 18.9 4.3 10 34.4 5.8 4 35.4 9.5 10 36.2 7.9 5 22.8 5.3 2 39 16.5 6 35.4 9.7 1 25 11.2 1 100 0 

 
 Northeast Midwest South West 
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Consumers learn of SNAP participation through word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 100 0 . . . . . . 4 100 0 2 100 0 . . . . . . 1 100 0 . . . . . . . . . . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-38  

 Northeast Midwest South West 
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Consumers learn of SNAP participation through other channels N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 12.3 4.4 4 8.8 2.4 . . . 5 10.5 3.7 5 19.3 5.5 2 18 6.8 . . . 3 14.3 4.8 . . . 2 11 6.7 1 25 11.2 . .  

2. No 29 87.7 4.4 41 91.2 2.4 6 100 0 50 89.5 3.7 22 80.7 5.5 8 82 6.8 23 100 0 16 85.7 4.8 5 100 0 15 89 6.7 3 75 11.2 1 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-39  

 
 Northeast Midwest South West 
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Location of outlet where most SNAP benefits were redeemed N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

AL . . . . . . . . . . . . . . . . . . 4 7.4 3 7 12.6 2.7 2 20.1 9 . . . . . . . . . 

AZ . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 4.4 3.6 1 5.3 2.9 . . . 

CA . . . . . . . . . . . . . . . . . . . . . . . . . . . 3 9.4 4.1 2 10.5 4.1 5 100 0 

CO . . . . . . . . . . . . . . . . . . . . . . . . . . . 6 23.4 6.4 . . . . . . 

CT 2 2.5 1.3 2 3 1.2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

FL . . . . . . . . . . . . . . . . . . 2 4.4 2.6 1 1.8 1 1 8.6 5.1 . . . . . . . . . 

GA . . . . . . . . . . . . . . . 1 2.2 1.3 3 5.5 2.5 5 10.8 3.3 1 8.8 4.8 . . . . . . . . . 

HI . . . . . . . . . . . . . . . . . . . . . . . . . . . 3 11 1.7 14 73.7 5.5 . . . 

IA . . . . . . . . . 53 56.2 3.1 21 43.5 4.2 36 85.7 3.6 . . . . . . . . . . . . . . . . . . 

ID . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 3.6 2.8 . . . . . . 

IL . . . . . . . . . 6 5.1 1.7 3 5.6 2.1 . . . . . . . . . . . . . . . . . . . . . 

IN . . . . . . . . . 2 1.6 0.8 2 3.2 1.3 1 2.8 2 . . . . . . . . . . . . . . . . . . 

KS . . . . . . . . . 1 1.1 0.9 1 1.6 0.9 . . . . . . . . . . . . . . . . . . . . . 

KY . . . . . . . . . . . . . . . . . . 1 1.8 1.4 1 1.8 1 . . . . . . . . . . . . 

LA . . . . . . . . . . . . . . . . . . . . . 1 1.8 1 . . . . . . . . . . . . 

MA 7 10.6 2.5 5 7.4 1.9 1 13.3 9.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

MD . . . . . . . . . . . . . . . . . . 4 5.5 1.8 2 3.6 1.4 . . . . . . . . . . . . 

ME 12 17.1 3.1 11 16.4 2.9 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

MI . . . . . . . . . 23 16.6 2.4 14 23.4 3.4 . . . . . . . . . . . . . . . . . . . . . 

MN . . . . . . . . . 4 2.7 1.2 4 6.5 1.8 . . . . . . . . . . . . . . . . . . . . . 

MO . . . . . . . . . 4 4.1 1.7 2 4.8 2.6 2 4.4 1.8 . . . . . . . . . . . . . . . . . . 

MS . . . . . . . . . . . . . . . . . . 23 44.9 5.2 23 41.5 4.4 . . . . . . . . . . . . 

MT . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 3.6 2.7 . . . . . . 

NC . . . . . . . . . . . . . . . . . . . . . 1 1.8 1 2 19.9 8.7 . . . . . . . . . 

ND . . . . . . . . . 2 1.6 0.9 . . . . . . . . . . . . . . . . . . . . . . . . 

NE . . . . . . . . . 3 2.7 1.3 1 1.6 0.9 . . . . . . . . . . . . . . . . . . . . . 

NH . . . 3 4.5 1.5 1 13.3 9.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

NJ 11 15.1 2.7 8 11.9 1.9 1 13.3 6.2 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

NV . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 2.2 1.3 . . . . . . 

NY 19 28.3 4.2 22 34.5 3.2 4 46.8 11.8 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

OH . . . . . . . . . 6 4.5 1.2 3 4.9 1.6 . . . . . . . . . . . . . . . . . . . . . 

OK . . . . . . . . . . . . . . . . . . . . . . . . 2 20.1 8.8 . . . . . . . . . 

OR . . . . . . . . . . . . . . . . . . . . . . . . . . . 5 16.8 6.1 1 5.3 2.9 . . . 

PA 15 19.4 2.7 9 13.4 2.4 1 13.3 7.9 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

RI 1 1.5 1.2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

SC . . . . . . . . . . . . . . . . . . 9 18 4.5 3 7.2 3.1 . . . . . . . . . . . . 

SD . . . . . . . . . . . . 1 1.6 0.9 1 2.2 1.3 . . . . . . . . . . . . . . . . . . 

TN . . . . . . . . . . . . . . . . . . 2 4.4 2.5 1 2.6 2.1 1 11.3 6.9 . . . . . . . . . 

TX . . . . . . . . . . . . . . . . . . 1 1.6 1.3 1 1.8 1 . . . . . . . . . . . . 

VA . . . . . . . . . . . . . . . . . . 3 4.8 2.1 6 10.8 2.4 1 11.3 7.9 . . . . . . . . . 

VT 4 5.5 2 6 8.9 2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

WA . . . . . . . . . . . . . . . . . . . . . . . . . . . 6 25.5 6.1 1 5.3 3 . . . 

WI . . . . . . . . . 5 3.9 1.4 2 3.2 1.3 1 2.8 1.9 . . . . . . . . . . . . . . . . . . 

WV . . . . . . . . . . . . . . . . . . 1 1.6 1.3 1 1.8 1 . . . . . . . . . . . . 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-40  

 Northeast Midwest South West 
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Type of outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Farmers Market 25 36.9 4 21 64.9 4.7 3 100 0 71 72.7 3.1 19 78.6 7.1 4 100 0 26 54.2 6.5 13 73.8 8.7 2 100 0 13 50.1 8.5 9 81.8 6.7 3 100 0 

11. Community Center 1 1.6 1.2 . . . . . . . . . . . . . . . . . . . . . . . . 1 4.2 3.4 . . . . . . 

12. Retail Store . . . . . . . . . 2 2 1.1 . . . . . . . . . . . . . . . . . . . . . . . . 

2. Temporary roadside stand 5 6.9 1.7 1 2.9 1.7 . . . 4 3.4 1.3 2 7.2 3 . . . 2 4.8 2.7 1 5.3 2.9 . . . 1 2.1 1.2 1 9.1 5.2 . . . 

3. Permanent roadside stand 24 34.5 3.8 7 20.5 4.1 . . . 13 9.8 1.9 1 7.1 4.9 . . . 11 20.6 4.7 1 5.3 2.9 . . . 6 19 5.2 . . . . . . 

4. Pick-your-own 3 4.6 2 . . . . . . . . . . . . . . . 1 2 1.5 . . . . . . . . . . . . . . . 

5. Direct on-farm, other 4 6.2 2.3 1 2.9 1.6 . . . 7 6 1.7 1 7.1 5.8 . . . 4 8.9 3.5 2 15.7 8.5 . . . 2 6.3 3.6 1 9.1 4.7 . . . 

6. Greenhouse/nursery . . . . . . . . . 1 0.8 0.6 . . . . . . . . . . . . . . . . . . . . . . . . 

8. Community supported agriculture 5 7.9 2.1 3 8.8 2.9 . . . 3 2.6 1.2 . . . . . . 2 4.8 2.7 . . . . . . 2 7.7 4.2 . . . . . . 

9. Direct to retailers . . . . . . . . . 2 2 1.1 . . . . . . 1 1.2 0.7 . . . . . . 3 10.5 4.9 . . . . . . 

91. Other (Please specify) 1 1.6 1.2 . . . . . . 1 0.8 0.6 . . . . . . 2 3.6 2 . . . . . . . . . . . . . . . 
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Type of outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 1 100 0 . . . . . . 

2 . . . . . . . . . 2 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-41  
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Number of outlets products sold at N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 1 3.9 2.8 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

1 3 12.4 4.9 4 17.3 4.7 1 36.2 15.6 16 22.9 3.9 4 21.3 6.6 1 20.6 11.3 10 43.5 9.4 3 27.3 8 2 64 25.1 2 16.7 9.4 1 12.5 7.1 . . . 

1.86424003 1 4.3 3.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

2 5 19.4 5.9 6 30.9 6.2 1 27.6 12.6 15 23.3 3.8 7 43 7.7 . . . 5 22.5 7 4 36.4 7.5 . . . 2 16.7 9.4 1 12.5 6.3 . . . 

3 3 12.8 5.3 4 17.3 4.7 . . . 11 16.6 3.5 2 9.6 3.4 1 26.5 18.4 4 18.9 7.1 2 18.2 6.8 . . . 1 7.5 5.3 . . . . . . 

4 3 12.4 5.3 3 13 4 . . . 9 13.6 3.5 3 14.4 5.1 1 26.5 18.4 2 9 5.1 1 9.1 4.1 . . . . . . 1 12.5 6.3 . . . 

5 1 3.9 2.9 1 4.3 2.4 . . . 10 14.5 3.5 . . . . . . . . . . . . . . . 1 9.1 6.5 1 12.5 7.1 2 100 0 

6 2 8.1 4.4 . . . . . . 1 1.7 1.4 . . . 1 26.5 14.5 . . . 1 9.1 5.2 . . . . . . . . . . . . 

7 1 2.7 1.5 1 4.3 2.1 . . . 1 1.2 1 . . . . . . . . . . . . 1 36 25.1 1 7.5 5.9 . . . . . . 

8 . . . . . . . . . 1 1.7 1.4 1 6.9 5 . . . . . . . . . . . . 1 7.5 5.9 1 12.5 6.3 . . . 

9 1 4.3 3.2 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 12.5 7.1 . . . 

10 1 4.3 3.3 . . . . . . 1 1.2 0.9 . . . . . . 1 3.6 2.5 . . . . . . . . . . . . . . . 

11 . . . . . . 1 36.2 15.6 . . . . . . . . . 1 2.5 1.4 . . . . . . . . . . . . . . . 

12 . . . 1 4.3 2.5 . . . 1 1.7 1.4 1 4.8 2.9 . . . . . . . . . . . . . . . . . . . . . 

13 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 9.1 6.5 . . . . . . 

14 1 3.9 2.7 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

15 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 12.5 7.1 . . . 

16 . . . 1 4.3 2.5 . . . . . . . . . . . . . . . . . . . . . 1 7.5 5.9 . . . . . . 

18 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 9.1 6.5 . . . . . . 

22 2 7.7 3.9 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

25 . . . 1 4.3 2.4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

28 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 12.5 6.3 . . . 

50 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 9.1 6.5 . . . . . . 

71.84058548 . . . . . . . . . 1 1.7 1.4 . . . . . . . . . . . . . . . . . . . . . . . . 
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Open on Mondays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 64 88.9 2.9 53 88.6 2 5 69.3 10.5 98 85.5 2.8 46 90 3.2 35 86.8 3.8 39 76.9 4.9 41 75.8 4.2 7 89.3 6.4 26 95.8 3.4 14 77.8 5.7 4 65.4 14.1 

Yes 8 11.1 2.9 7 11.4 2 2 30.7 10.5 16 14.5 2.8 5 10 3.2 5 13.2 3.8 11 23.1 4.9 12 24.2 4.2 1 10.7 6.4 1 4.2 3.4 4 22.2 5.7 2 34.6 14.1 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-42  

 Northeast Midwest South West 
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Open on Tuesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 52 68.4 3.9 42 70.6 3.1 5 69.3 11.3 73 65.8 3.1 35 72.8 4.3 27 66.1 5 33 62.8 6.1 37 72.5 4.5 5 68.4 13.6 22 69.6 7.6 9 45 5.7 . . . 

Yes 24 31.6 3.9 18 29.4 3.1 2 30.7 11.3 40 34.2 3.1 14 27.2 4.3 14 33.9 5 19 37.2 6.1 13 27.5 4.5 2 31.6 13.6 9 30.4 7.6 11 55 5.7 4 100 0 
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Open on Wednesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 57 82.7 2.9 47 75.1 2.9 6 100 0 90 82.1 2.6 43 85 3.5 37 85.6 3.5 34 66.4 6.3 43 80.2 3.8 7 89.4 6.5 27 81.7 5.2 13 76.5 5.9 3 58.2 15.9 

Yes 13 17.3 2.9 16 24.9 2.9 . . . 20 17.9 2.6 8 15 3.5 6 14.4 3.5 17 33.6 6.3 10 19.8 3.8 1 10.6 6.5 5 18.3 5.2 4 23.5 5.9 2 41.8 15.9 
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Open on Thursdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 45 63.3 4.3 48 83.1 2.9 5 69.3 11.2 82 74.7 2.7 35 72 4.2 30 76.4 4.9 34 62.2 5.9 46 87.2 3.5 7 75.3 11.1 22 67.6 6.8 11 57.9 6.1 4 80 14.2 

Yes 27 36.7 4.3 10 16.9 2.9 2 30.7 11.2 29 25.3 2.7 15 28 4.2 9 23.6 4.9 21 37.8 5.9 6 12.8 3.5 2 24.7 11.1 10 32.4 6.8 8 42.1 6.1 1 20 14.2 

 
 Northeast Midwest South West 
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Portion of total sales from EBT transactions at the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Less than 25% 17 84.7 6.4 6 75 8.3 2 100 0 18 80.4 6.9 9 85 6 1 100 0 6 71.5 14 3 100 0 . . . 7 100 0 3 75 11.5 1 100 0 

2. Between 26% and 50% 2 10 5.3 2 25 8.3 . . . 3 13.9 5.8 2 15 6 . . . 1 14.3 11.9 . . . . . . . . . 1 25 11.5 . . . 

3. Between 51% and 75% . . . . . . . . . 1 5.7 4.6 . . . . . . 1 14.3 9.8 . . . . . . . . . . . . . . . 

4. Between 76% and 100% 1 5.3 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-43  
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Respondent is required to report sales at outlet to outlet manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 35.6 6.8 4 50 10 . . . 1 4 2.8 3 26.8 9.5 . . . . . . . . . . . . 4 54.8 12.6 3 60 12.1 . . . 

2. No 3 15.4 6.4 3 37.5 9.7 2 100 0 17 75.1 6.8 8 66.4 9.8 1 100 0 7 92.8 4.6 2 66.7 19.2 . . . 2 23.6 11.7 1 20 9.4 1 100 0 

3. N/A 10 49 7.8 1 12.5 7.1 . . . 5 20.9 6.5 1 6.8 4 . . . 1 7.2 4.6 1 33.3 19.2 . . . 2 21.6 11.7 1 20 9.4 . . . 

 
 Northeast Midwest South West 
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Respondents satisfaction with total sales at the outlet in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Very satisfied 3 15.9 6.5 2 25 8.3 . . . 9 42.4 8.3 3 20.3 7.1 1 100 0 1 14.3 11.9 . . . . . . 3 37.6 12.2 1 20 11.2 1 100 0 

2. Mostly satisfied 8 38.9 9 4 50 10 . . . 4 17.5 5.9 3 29.7 10.3 . . . . . . 1 33.3 19.2 . . . 3 29.2 13.6 3 60 12.6 . . . 

3. Somewhat satisfied 7 35.1 7.9 1 12.5 7.1 2 100 0 7 25 7 3 23.2 8.2 . . . 5 64.3 14.9 1 33.3 19.2 . . . 1 10.3 8 . . . . . . 

4. Not satisfied 2 10.1 5.3 1 12.5 6.3 . . . 3 15 7.1 3 26.8 11 . . . 2 21.5 12.2 1 33.3 19.2 . . . 2 22.9 13.1 1 20 9.4 . . . 

 
 Northeast Midwest South West 
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Open on Fridays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 52 70.7 3.4 48 77.8 3 5 69.3 11.2 88 80.6 2.9 44 86.8 2.7 30 76.7 4 35 66.3 6 40 71.4 4 6 63 11.7 25 89.7 4.8 12 66.7 6.5 4 65.4 14.1 

Yes 21 29.3 3.4 14 22.2 3 2 30.7 11.2 20 19.4 2.9 8 13.2 2.7 9 23.3 4 18 33.7 6 15 28.6 4 3 37 11.7 3 10.3 4.8 6 33.3 6.5 2 34.6 14.1 

 
 Northeast Midwest South West 
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Open on Saturdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 42 58.3 3.8 32 53.3 3.8 4 54 11.8 70 63.1 3.6 36 73.8 5.1 25 59.2 5 32 60.6 6.3 33 60.3 4.2 2 24.2 9.7 16 52.7 7.7 7 41.2 6.5 4 69.2 13.5 

Yes 31 41.7 3.8 28 46.7 3.8 3 46 11.8 40 36.9 3.6 13 26.2 5.1 17 40.8 5 21 39.4 6.3 21 39.7 4.2 6 75.8 9.7 16 47.3 7.7 10 58.8 6.5 2 30.8 13.5 
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  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-44  
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Open on Sundays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 65 87.2 3.2 53 85.7 2.8 5 81.9 10.2 90 84.5 2.5 48 93.5 1.9 38 91.5 3.2 43 84.1 4.4 38 75.9 4.2 6 65.7 11.3 31 92.9 4 13 72.2 6.3 4 65.4 14.1 

Yes 9 12.8 3.2 9 14.3 2.8 1 18.1 10.2 16 15.5 2.5 4 6.5 1.9 3 8.5 3.2 9 15.9 4.4 11 24.1 4.2 3 34.3 11.3 2 7.1 4 5 27.8 6.3 2 34.6 14.1 

 
 Northeast Midwest South West 
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Open on Mondays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 59 81.1 3.6 55 88.9 2.1 6 100 0 96 90.2 2.2 49 92.1 2 37 89.3 2.3 40 74.9 5.5 36 72.3 4.7 9 100 0 27 91.8 4.7 12 60 5.6 3 100 0 

Yes 14 18.9 3.6 7 11.1 2.1 . . . 11 9.8 2.2 5 7.9 2 5 10.7 2.3 13 25.1 5.5 12 27.7 4.7 . . . 2 8.2 4.7 8 40 5.6 . . . 

 
 Northeast Midwest South West 
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Open on Tuesdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 52 70.9 4.1 46 82.5 2.6 5 81.9 10.1 76 70.8 3.5 40 76.1 3.9 33 76 3.9 30 59.3 5.4 41 81 4 9 100 0 21 65.3 6.5 13 65 5.4 5 100 0 

Yes 21 29.1 4.1 10 17.5 2.6 1 18.1 10.1 33 29.2 3.5 13 23.9 3.9 10 24 3.9 21 40.7 5.4 9 19 4 . . . 11 34.7 6.5 7 35 5.4 . . . 

 
 Northeast Midwest South West 
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Open on Wednesdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 54 76.4 3.6 52 80.3 3.1 6 84.7 8.8 92 84.2 2.6 40 83.3 3.2 27 73.7 4.7 40 73.5 5.9 47 85.9 3.5 5 71.8 12 26 80.5 4.7 13 76.5 5.9 3 75 13.9 

Yes 17 23.6 3.6 13 19.7 3.1 1 15.3 8.8 17 15.8 2.6 9 16.7 3.2 10 26.3 4.7 14 26.5 5.9 7 14.1 3.5 2 28.2 12 6 19.5 4.7 4 23.5 5.9 1 25 13.9 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-45  

 Northeast Midwest South West 
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Open on Thursdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 55 77 3.8 43 74.6 3.3 7 100 0 81 74.1 2.7 34 69.8 4 29 73.8 5.2 35 64.2 5.8 41 79.4 3.8 8 90.4 5.3 23 75.1 7.3 10 52.6 5.8 5 82.7 12.2 

Yes 16 23 3.8 15 25.4 3.3 . . . 31 25.9 2.7 18 30.2 4 10 26.2 5.2 20 35.8 5.8 10 20.6 3.8 1 9.6 5.3 8 24.9 7.3 9 47.4 5.8 1 17.3 12.2 

 
 Northeast Midwest South West 
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Open on Fridays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 56 74 3.5 49 78.2 3 5 86.2 8 89 81.9 3.1 45 90.1 2.3 34 83.8 3 36 70.9 5.9 37 71.2 4.4 7 75.3 10.5 26 84.7 3.1 10 58.8 7.2 3 48.1 14.6 

Yes 20 26 3.5 14 21.8 3 1 13.8 8 19 18.1 3.1 6 9.9 2.3 7 16.2 3 15 29.1 5.9 14 28.8 4.4 2 24.7 10.5 5 15.3 3.1 7 41.2 7.2 3 51.9 14.6 

 
 Northeast Midwest South West 
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Open on Saturdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 46 62.7 4.5 37 61.4 3.5 3 58 13.8 66 58.7 3.7 29 62.4 4 33 79.3 4.3 27 49.8 6 32 64.8 4.2 7 78 9.6 15 48.5 6.2 6 30 5.2 4 65.4 14.1 

Yes 27 37.3 4.5 23 38.6 3.5 2 42 13.8 47 41.3 3.7 21 37.6 4 8 20.7 4.3 28 50.2 6 16 35.2 4.2 2 22 9.6 16 51.5 6.2 14 70 5.2 2 34.6 14.1 

 
 Northeast Midwest South West 
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Open on Sundays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 67 90.3 2.3 51 86.7 2.5 5 100 0 94 86.1 2.8 47 91.6 2 31 82.4 3.5 43 82.2 4.8 37 71.7 4 5 53.3 11.7 27 90.3 4.5 13 68.4 6.5 5 82.7 10.1 

Yes 7 9.7 2.3 8 13.3 2.5 . . . 15 13.9 2.8 5 8.4 2 7 17.6 3.5 9 17.8 4.8 14 28.3 4 4 46.7 11.7 3 9.7 4.5 6 31.6 6.5 1 17.3 10.1 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-46  

 Northeast Midwest South West 
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Open on Mondays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 56 81.9 2.6 50 78.5 2.8 5 100 0 95 88.9 2.4 45 90 2.4 32 71.2 4 33 67.1 5.8 39 75.7 4.1 6 65.9 11 29 89.2 3 13 65 6.4 5 82.7 12.2 

Yes 12 18.1 2.6 14 21.5 2.8 . . . 12 11.1 2.4 5 10 2.4 12 28.8 4 17 32.9 5.8 12 24.3 4.1 3 34.1 11 3 10.8 3 7 35 6.4 1 17.3 12.2 

 
 Northeast Midwest South West 
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Open on Tuesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 55 73.3 3 43 69.9 3.1 5 69.3 12 77 71.3 3.5 41 83.7 4.1 31 80.2 4.6 34 65.6 5.6 38 70.7 4.8 7 75.3 11.1 20 61 7.4 10 55.6 6.7    

Yes 20 26.7 3 19 30.1 3.1 2 30.7 12 32 28.7 3.5 8 16.3 4.1 7 19.8 4.6 19 34.4 5.6 14 29.3 4.8 2 24.7 11.1 12 39 7.4 8 44.4 6.7    

 
 Northeast Midwest South West 
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Open on Wednesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 60 81.2 3.4 52 81.6 2.4 6 100 0 89 83.1 2.7 44 86.6 3.4 28 70.6 4.6 34 65.2 6.1 36 70.9 4.4 8 100 0 23 73.6 5.3 13 68.4 6.4 2 100 0 

Yes 14 18.8 3.4 12 18.4 2.4 . . . 19 16.9 2.7 7 13.4 3.4 12 29.4 4.6 19 34.8 6.1 14 29.1 4.4 . . . 7 26.4 5.3 6 31.6 6.4 . . . 

 
 Northeast Midwest South West 
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Open on Thursdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 43 58.1 4 46 72.4 3.3 3 61.1 12.1 83 78.6 2.8 43 82.8 3.8 31 75.9 4.6 30 60.3 6.4 38 75.2 3.7 7 78 9 22 70.1 7.4 10 55.6 5.9 5 82.7 10.1 

Yes 32 41.9 4 18 27.6 3.3 2 38.9 12.1 24 21.4 2.8 9 17.2 3.8 10 24.1 4.6 20 39.7 6.4 12 24.8 3.7 2 22 9 10 29.9 7.4 8 44.4 5.9 1 17.3 10.1 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-47  

 Northeast Midwest South West 
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Open on Fridays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 55 73.8 3.8 48 79.1 3.1 6 84.7 7 89 82.8 2.9 36 76.1 3.9 31 76.6 3.9 30 55.9 5.4 38 75.2 4.1 7 85.9 9.9 28 88.6 5.2 12 63.2 6.2 3 48.1 14.7 

Yes 19 26.2 3.8 13 20.9 3.1 1 15.3 7 19 17.2 2.9 13 23.9 3.9 9 23.4 3.9 23 44.1 5.4 12 24.8 4.1 1 14.1 9.9 3 11.4 5.2 7 36.8 6.2 3 51.9 14.7 

 
 Northeast Midwest South West 
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Open on Saturdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 46 63.5 4.3 40 60.4 3.6 4 63.8 13.4 69 63.9 3.8 29 57.5 4.9 24 58.3 4.7 25 48.2 5 27 56 4.5 7 78.3 9.7 21 61.9 5.3 4 25 6 2 37.2 16.2 

Yes 27 36.5 4.3 26 39.6 3.6 2 36.2 13.4 39 36.1 3.8 21 42.5 4.9 18 41.7 4.7 27 51.8 5 21 44 4.5 2 21.7 9.7 12 38.1 5.3 12 75 6 3 62.8 16.2 

 
 Northeast Midwest South West 
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Open on Sundays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 64 88.4 2.7 51 85.3 2.8 6 100 0 89 81.4 3.2 46 85.5 3.3 32 75.3 4.3 46 84.7 3.6 35 69.5 4.1 5 84.7 8 27 90.3 4.6 10 58.8 6.3 3 58.2 15.9 

Yes 8 11.6 2.7 9 14.7 2.8 . . . 20 18.6 3.2 7 14.5 3.3 10 24.7 4.3 8 15.3 3.6 15 30.5 4.1 1 15.3 8 3 9.7 4.6 7 41.2 6.3 2 41.8 15.9 

 
 Northeast Midwest South West 
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Open on Mondays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 46 62 3.4 38 64 3.5 4 68.1 11.8 82 78.5 3.2 33 71.1 4.7 32 82.4 4 30 57.2 5.9 35 66.8 4.9 5 65.1 11.4 22 67.6 7.4 9 45 6.3 2 30.8 13.5 

Yes 29 38 3.4 22 36 3.5 2 31.9 11.8 24 21.5 3.2 14 28.9 4.7 7 17.6 4 22 42.8 5.9 15 33.2 4.9 3 34.9 11.4 10 32.4 7.4 11 55 6.3 4 69.2 13.5 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-48  

 Northeast Midwest South West 
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Open on Tuesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 39 53.2 4 35 58.2 3.3 2 27 10.1 58 55.8 3.7 34 68.7 4.8 28 67.5 4.6 22 43.7 5.4 27 52.4 4.3 2 21.7 9.7 16 48.1 8.3 7 36.8 6.2 3 48.1 14.8 

Yes 33 46.8 4 26 41.8 3.3 5 73 10.1 49 44.2 3.7 17 31.3 4.8 14 32.5 4.6 30 56.3 5.4 24 47.6 4.3 7 78.3 9.7 15 51.9 8.3 12 63.2 6.2 3 51.9 14.8 

 
 Northeast Midwest South West 
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Open on Wednesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 35 49.1 3.4 41 67.8 3.8 5 100 0 75 71.5 3.3 33 67.7 5.1 26 65.2 5.2 25 49.5 5.7 40 80.6 3.9 5 56.1 11.5 16 52.3 7.1 6 30 5.7 5 82.7 12.2 

Yes 36 50.9 3.4 20 32.2 3.8 . . . 33 28.5 3.3 17 32.3 5.1 14 34.8 5.2 26 50.5 5.7 9 19.4 3.9 4 43.9 11.5 14 47.7 7.1 14 70 5.7 1 17.3 12.2 

 
 Northeast Midwest South West 
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Open on Thursdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 38 50.4 3.5 42 64.3 3.6 2 31.9 12.7 67 63.9 3 28 59.5 5.7 21 54.1 4.7 13 25.9 4.6 21 39.4 4 4 43.9 11.5 14 47.6 8.2 6 31.6 6 1 17.3 10.1 

Yes 37 49.6 3.5 24 35.7 3.6 4 68.1 12.7 42 36.1 3 20 40.5 5.7 17 45.9 4.7 38 74.1 4.6 31 60.6 4 5 56.1 11.5 15 52.4 8.2 13 68.4 6 5 82.7 10.1 

 
 Northeast Midwest South West 
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Open on Fridays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 33 45.8 3.5 40 68.4 3.7 5 82.6 7.9 68 62.4 3.6 32 61.5 6 25 61.6 5.1 20 42 5.8 30 60.3 5 6 68.4 10.5 21 65.2 6.6 12 60 6.7 2 30.8 13.5 

Yes 38 54.2 3.5 19 31.6 3.7 1 17.4 7.9 43 37.6 3.6 19 38.5 6 15 38.4 5.1 28 58 5.8 19 39.7 5 3 31.6 10.5 10 34.8 6.6 8 40 6.7 4 69.2 13.5 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-49  

 Northeast Midwest South West 
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Open on Saturdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 32 42.8 3.8 22 37.5 4.1 4 68.1 12 55 48.4 3.8 22 43.4 5.5 16 39.4 5.1 8 13.8 3.8 21 40.9 3.7 3 37 11.7 12 39 5.5 2 11.8 4.5 3 48.1 14.8 

Yes 43 57.2 3.8 37 62.5 4.1 2 31.9 12 58 51.6 3.8 29 56.6 5.5 24 60.6 5.1 47 86.2 3.8 29 59.1 3.7 6 63 11.7 20 61 5.5 15 88.2 4.5 3 51.9 14.8 

 
 Northeast Midwest South West 
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Open on Sundays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 48 66.6 4 50 82.3 2.5 3 61.1 13.2 85 78.5 3.3 33 68.2 5.3 31 76.8 3.9 32 60.9 6.2 34 64.3 4.6 5 71.8 12.2 23 68.8 5.4 8 44.4 5.8 3 51.9 14.7 

Yes 23 33.4 4 11 17.7 2.5 2 38.9 13.2 23 21.5 3.3 17 31.8 5.3 10 23.2 3.9 21 39.1 6.2 18 35.7 4.6 2 28.2 12.2 10 31.2 5.4 10 55.6 5.8 3 48.1 14.7 

 
 Northeast Midwest South West 
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Open on Mondays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 35 45.8 4.1 35 60.1 4 5 69.3 10.5 60 56.5 3.7 30 56.2 5.4 26 61.6 5.5 15 31.4 5.4 25 51.6 4.7 6 68.4 10.1 17 55 6.4 8 44.4 6.9 4 79.1 11.8 

Yes 40 54.2 4.1 24 39.9 4 2 30.7 10.5 49 43.5 3.7 24 43.8 5.4 14 38.4 5.5 35 68.6 5.4 23 48.4 4.7 3 31.6 10.1 14 45 6.4 10 55.6 6.9 1 20.9 11.8 

 
 Northeast Midwest South West 
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Open on Tuesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 24 34.2 4.1 25 42.8 3.9 1 11.7 6.1 42 38.5 3.8 23 49.2 5 17 42.6 4.9 15 27.9 4.5 14 26.7 3.7 2 24.7 11.1 10 30.8 6.6 5 25 5.4 1 20.9 14.7 

Yes 44 65.8 4.1 35 57.2 3.9 6 88.3 6.1 72 61.5 3.8 27 50.8 5 24 57.4 4.9 38 72.1 4.5 37 73.3 3.7 7 75.3 11.1 21 69.2 6.6 15 75 5.4 4 79.1 14.7 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-50  

 
 Northeast Midwest South West 
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Open on Wednesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 29 39.4 4.4 26 44.4 3.5 3 45.7 11.9 49 42.7 4 23 42.7 5.1 20 47.2 4.9 18 34.8 5.5 14 28.9 3.8 2 24.4 9.7 11 32.2 5.7 8 50     

Yes 43 60.6 4.4 34 55.6 3.5 3 54.3 11.9 65 57.3 4 29 57.3 5.1 23 52.8 4.9 34 65.2 5.5 32 71.1 3.8 5 75.6 9.7 19 67.8 5.7 8 50     

 
 Northeast Midwest South West 
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Open on Thursdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 24 32.7 3.6 24 39.2 3.5 2 31.9 12.7 44 42.8 3.7 24 45.1 4.4 13 35.4 5.2 12 22.1 4 18 34.4 3.8 3 34.7 11.1 10 28.1 6.3 7 35 6.5 3 60 16 

Yes 51 67.3 3.6 39 60.8 3.5 4 68.1 12.7 63 57.2 3.7 27 54.9 4.4 24 64.6 5.2 42 77.9 4 32 65.6 3.8 5 65.3 11.1 22 71.9 6.3 13 65 6.5 2 40 16 

 
 Northeast Midwest South West 
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Open on Fridays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 27 35.2 3.8 22 36.7 3.5 3 50 13.4 50 46.2 3.9 25 53.5 5 17 45.2 4.9 16 31.7 5.5 19 38.1 4 4 59.8 12.5 12 39.6 6.1 6 35.3 7.5 . . . 

Yes 49 64.8 3.8 40 63.3 3.5 3 50 13.4 58 53.8 3.9 27 46.5 5 21 54.8 4.9 35 68.3 5.5 29 61.9 4 3 40.2 12.5 17 60.4 6.1 11 64.7 7.5 5 100 0 
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Open on Saturdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 18 24.9 3.9 9 15.2 2.9 1 11.7 6.1 23 19.7 2.8 9 16.4 3.9 11 27.2 4.5 6 10.1 3.2 7 13.7 2.7 . . . 5 14.1 5.1 4 20 4.9 1 17.3 10.1 

Yes 54 75.1 3.9 53 84.8 2.9 6 88.3 6.1 90 80.3 2.8 45 83.6 3.9 29 72.8 4.5 48 89.9 3.2 42 86.3 2.7 9 100 0 27 85.9 5.1 16 80 4.9 5 82.7 10.1 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-51  

 Northeast Midwest South West 
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Open on Sundays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 38 51 4.7 32 57 4 5 69.3 12 71 67.1 3.7 35 73.6 4.1 23 56.2 5.2 30 58 5.3 38 71.7 4.4 4 51.5 12.5 19 66 7 8 44.4 6.3 1 17.3 12.2 

Yes 35 49 4.7 25 43 4 2 30.7 12 37 32.9 3.7 14 26.4 4.1 18 43.8 5.2 21 42 5.3 14 28.3 4.4 4 48.5 12.5 10 34 7 10 55.6 6.3 5 82.7 12.2 
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Open on Mondays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 31 42.7 4.2 21 34.2 3.5 4 57.7 11.5 55 51.9 3.5 18 36.5 4.4 13 33.2 4.9 19 36.1 4.3 16 35.4 4.4 3 32.7 10.2 17 57.1 7.7 7 38.9 5.8 . . . 

Yes 43 57.3 4.2 41 65.8 3.5 3 42.3 11.5 51 48.1 3.5 32 63.5 4.4 27 66.8 4.9 33 63.9 4.3 30 64.6 4.4 5 67.3 10.2 13 42.9 7.7 11 61.1 5.8 6 100 0 
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Open on Tuesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 14 18.1 2.7 11 19.2 2.8 3 42.3 12 40 39.2 3.7 13 26.2 4.7 15 38.2 4.6 8 14.8 4 9 16.6 2.8 2 21.7 9.7 7 23.6 6.7 4 25 5.9 . . . 

Yes 61 81.9 2.7 48 80.8 2.8 4 57.7 12 68 60.8 3.7 39 73.8 4.7 24 61.8 4.6 46 85.2 4 43 83.4 2.8 7 78.3 9.7 23 76.4 6.7 12 75 5.9 4 100 0 
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Open on Wednesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 14 19.9 3 19 33.7 3.9 5 81.9 12.5 32 29 3.8 14 32.7 5.6 14 32.5 4.9 14 27.4 5.1 8 17.5 3.8 2 21.7 9.7 7 23.5 5.9 4 21.1 4.8 . . . 

Yes 57 80.1 3 38 66.3 3.9 1 18.1 12.5 77 71 3.8 35 67.3 5.6 28 67.5 4.9 39 72.6 5.1 41 82.5 3.8 7 78.3 9.7 23 76.5 5.9 15 78.9 4.8 5 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-52  

 Northeast Midwest South West 
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Open on Thursdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 12 15.9 3 17 31.3 3.8 2 27 11.2 33 30.9 3.9 17 34.8 4.6 13 32.8 4.7 7 13.4 3.8 13 28 4.2 1 15.8 11.1 8 24.6 6.6 1 5.9 3.4 1 20.9 14.7 

Yes 61 84.1 3 38 68.7 3.8 5 73 11.2 77 69.1 3.9 31 65.2 4.6 27 67.2 4.7 46 86.6 3.8 35 72 4.2 6 84.2 11.1 25 75.4 6.6 16 94.1 3.4 4 79.1 14.7 

 
 Northeast Midwest South West 
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Open on Fridays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 15 19.8 3.6 14 23.8 3.5 3 50 12.8 40 36.2 3.8 21 47.7 5.4 19 47.7 5.5 17 33.5 5.5 18 34.4 3.8 3 38 12.4 11 36.6 7.3 4 22.2 5.3 1 17.3 12.2 

Yes 59 80.2 3.6 46 76.2 3.5 3 50 12.8 71 63.8 3.8 26 52.3 5.4 21 52.3 5.5 35 66.5 5.5 32 65.6 3.8 5 62 12.4 19 63.4 7.3 14 77.8 5.3 5 82.7 12.2 

 
 Northeast Midwest South West 
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Open on Saturdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 9 12 2.6 6 9.7 2.1 1 15.3 10.6 19 16.3 2.7 8 16 3.4 3 7.4 1.6 5 9.4 3.3 5 9.4 2.3 1 9.6 5.3 4 13.5 5.4 3 16.7 4.8 1 17.3 10.1 

Yes 65 88 2.6 55 90.3 2.1 6 84.7 10.6 93 83.7 2.7 42 84 3.4 34 92.6 1.6 49 90.6 3.3 46 90.6 2.3 8 90.4 5.3 29 86.5 5.4 15 83.3 4.8 5 82.7 10.1 

 
 Northeast Midwest South West 
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Open on Sundays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 29 40.9 4.1 28 48.5 3.8 3 45.7 11.7 65 61.1 4.1 27 52.5 5.3 23 55.2 4.8 24 46.9 5.2 37 72.5 4 5 75.4 9.8 12 42.4 8.4 8 42.1 7.5 4 65.4 14.1 

Yes 41 59.1 4.1 31 51.5 3.8 3 54.3 11.7 44 38.9 4.1 25 47.5 5.3 18 44.8 4.8 28 53.1 5.2 13 27.5 4 2 24.6 9.8 16 57.6 8.4 11 57.9 7.5 2 34.6 14.1 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-53  

 Northeast Midwest South West 
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Open on Mondays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 28 40.3 4 24 40.2 4.1 4 57.7 11.5 46 43.6 3.5 24 47.6 5.1 20 48 5.5 17 33.9 5.5 11 21.8 3.6 5 70.8 11 13 38.3 5.8 8 44.4 7.6 . . . 

Yes 43 59.7 4 36 59.8 4.1 3 42.3 11.5 63 56.4 3.5 26 52.4 5.1 21 52 5.5 34 66.1 5.5 39 78.2 3.6 2 29.2 11 19 61.7 5.8 10 55.6 7.6 6 100 0 

 
 Northeast Midwest South West 
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Open on Tuesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 14 19.5 2.9 12 19.6 2.6 2 31.9 13 34 33.4 3.7 17 33.4 5.2 9 23.4 4.7 11 20.4 4.4 9 18.6 3.3 . . . 6 18.2 6 2 11.1 4.3 1 17.3 10.1 

Yes 59 80.5 2.9 51 80.4 2.6 4 68.1 13 78 66.6 3.7 34 66.6 5.2 28 76.6 4.7 43 79.6 4.4 37 81.4 3.3 8 100 0 27 81.8 6 16 88.9 4.3 5 82.7 10.1 

 
 Northeast Midwest South West 
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Open on Wednesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 15 19.5 3.4 10 16.7 3.1 4 54 12.1 28 25.7 3.6 17 36.5 4 13 30.2 4.5 13 26.5 5.3 8 15 2.6 1 9.4 5.6 7 23.5 6.3 2 11.8 4.5 1 17.3 12.2 

Yes 62 80.5 3.4 52 83.3 3.1 3 46 12.1 79 74.3 3.6 32 63.5 4 29 69.8 4.5 36 73.5 5.3 43 85 2.6 8 90.6 5.6 24 76.5 6.3 15 88.2 4.5 5 82.7 12.2 
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Open on Thursdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 13 18.5 3.4 14 23.8 3.6 2 27 9.1 33 32.1 3.4 12 24.5 4.2 12 31.5 5.3 9 17 3.5 8 15.9 2.7 1 12.3 8.7 6 17.6 5.3 1 5.6 3.2 1 20.9 12 

Yes 58 81.5 3.4 46 76.2 3.6 5 73 9.1 76 67.9 3.4 34 75.5 4.2 27 68.5 5.3 46 83 3.5 41 84.1 2.7 8 87.7 8.7 27 82.4 5.3 17 94.4 3.2 4 79.1 12 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-54  

 Northeast Midwest South West 
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Open on Fridays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 12 16 3.5 19 31.5 3.5 2 23.3 8.9 43 40 3.9 18 36.8 5.1 7 18.6 4.2 12 23.2 4.4 14 28.9 3.8 3 40.2 12.4 9 27.9 6.9 9 47.4 6.2 1 17.3 10.1 

Yes 62 84 3.5 42 68.5 3.5 5 76.7 8.9 66 60 3.9 33 63.2 5.1 31 81.4 4.2 39 76.8 4.4 32 71.1 3.8 4 59.8 12.4 23 72.1 6.9 10 52.6 6.2 5 82.7 10.1 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Saturdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 9 12 2.7 5 7.8 1.9 . . . 14 12.1 2.6 5 9.1 2.4 4 9.7 3.1 4 7.2 2.8 3 6.1 2 1 9.6 5.3 4 13.5 5.2 4 21.1 5 . . . 

Yes 65 88 2.7 58 92.2 1.9 7 100 0 98 87.9 2.6 43 90.9 2.4 36 90.3 3.1 50 92.8 2.8 44 93.9 2 8 90.4 5.3 29 86.5 5.2 15 78.9 5 6 100 0 

 
 Northeast Midwest South West 
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Open on Sundays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 28 36.4 3.8 36 60.8 3.5 2 30.6 11.2 65 60.7 4.1 26 53.3 4.7 17 44.9 5.7 29 54.9 5.6 33 63 4.3 1 15.8 11.1 9 29.6 6.8 7 46.7 7.3 1 17.3 12.2 

Yes 47 63.6 3.8 24 39.2 3.5 4 69.4 11.2 43 39.3 4.1 25 46.7 4.7 21 55.1 5.7 23 45.1 5.6 19 37 4.3 6 84.2 11.1 22 70.4 6.8 8 53.3 7.3 5 82.7 12.2 

 
 Northeast Midwest South West 
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Open on Mondays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 22 31.3 4.2 26 42.1 3.5 4 68.1 12 44 41 3.9 20 40.3 4.8 20 52.4 4.6 19 38 6 17 35.8 4.5 2 24.8 11 12 35.3 7.5 5 29.4 6.3 . . . 

Yes 48 68.7 4.2 36 57.9 3.5 2 31.9 12 66 59 3.9 31 59.7 4.8 18 47.6 4.6 31 62 6 32 64.2 4.5 6 75.2 11 19 64.7 7.5 12 70.6 6.3 6 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-55  

 Northeast Midwest South West 
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Open on Tuesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 13 18 3.4 15 23.5 3.3 2 30.6 12.4 33 32.9 4 13 31 6.1 17 39.9 4.7 10 19.6 4.8 8 15.9 3 3 47.9 15.2 7 23.6 6.5 3 16.7 4.9 . . . 

Yes 60 82 3.4 50 76.5 3.3 4 69.4 12.4 77 67.1 4 33 69 6.1 26 60.1 4.7 43 80.4 4.8 40 84.1 3 3 52.1 15.2 23 76.4 6.5 15 83.3 4.9 6 100 0 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Wednesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 12 16.3 2.7 10 16.7 3 3 50 12.8 28 25.4 3.6 12 22.9 3.5 17 40.8 4.9 17 31.6 5.9 4 8.3 2.3 2 19 7.6 6 19.7 5.9 2 11.1 4.2 . . . 

Yes 59 83.7 2.7 52 83.3 3 3 50 12.8 82 74.6 3.6 37 77.1 3.5 25 59.2 4.9 36 68.4 5.9 42 91.7 2.3 7 81 7.6 25 80.3 5.9 16 88.9 4.2 3 100 0 

 
 Northeast Midwest South West 
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Open on Thursdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 13 18.4 3.5 13 22.2 2.8 1 11.7 6.1 29 27.2 3.8 17 38.4 5 11 29.4 4.9 9 17 4.3 14 27.3 3.6 3 35.8 11.9 8 27.6 7.7 1 5.3 3 . . . 

Yes 60 81.6 3.5 47 77.8 2.8 6 88.3 6.1 82 72.8 3.8 32 61.6 5 26 70.6 4.9 45 83 4.3 35 72.7 3.6 5 64.2 11.9 22 72.4 7.7 18 94.7 3 5 100 0 

 
 Northeast Midwest South West 
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Open on Fridays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 13 17.8 3.7 20 33.1 3.4 2 31.9 12.7 41 37 3.5 18 39.4 4.7 16 38.1 4.1 14 26.6 5.5 9 18 3.3 2 24.3 10.6 9 28.4 7 5 27.8 6.4 2 40 16.7 

Yes 58 82.2 3.7 41 66.9 3.4 4 68.1 12.7 71 63 3.5 30 60.6 4.7 25 61.9 4.1 37 73.4 5.5 41 82 3.3 6 75.7 10.6 22 71.6 7 13 72.2 6.4 3 60 16.7 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-56  

 Northeast Midwest South West 
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Open on Saturdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 10 13.4 2.6 5 8.3 2 . . . 17 14.8 2.7 3 5.1 1.6 3 7 2.4 7 13.1 3.1 . . . . . . 4 14.8 5.6 . . . . . . 

Yes 65 86.6 2.6 54 91.7 2 6 100 0 96 85.2 2.7 48 94.9 1.6 36 93 2.4 48 86.9 3.1 51 100 0 9 100 0 26 85.2 5.6 19 100 0 6 100 0 

 
 Northeast Midwest South West 
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Open on Sundays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 35 46.8 4 29 49.3 3.7 2 33.7 12.4 66 61.5 3.7 32 63 4.5 21 55.1 5.4 21 40.7 5.9 25 49.6 4.9 4 45.4 12.2 12 36 6.9 7 43.8 7.1 . . . 

Yes 39 53.2 4 31 50.7 3.7 3 66.3 12.4 44 38.5 3.7 17 37 4.5 17 44.9 5.4 31 59.3 5.9 25 50.4 4.9 4 54.6 12.2 19 64 6.9 9 56.3 7.1 4 100 0 

 
 Northeast Midwest South West 
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Open on Mondays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 24 33.9 4.3 28 47.5 3.8 2 27 10.1 49 46.9 3.9 22 40.4 4.9 21 51.3 5.2 19 37.9 6 17 33.1 4.1 5 69.4 12.7 12 41.7 7.5 7 38.9 6.2 1 25 17.9 

Yes 49 66.1 4.3 31 52.5 3.8 5 73 10.1 60 53.1 3.9 31 59.6 4.9 19 48.7 5.2 34 62.1 6 32 66.9 4.1 2 30.6 12.7 17 58.3 7.5 11 61.1 6.2 3 75 17.9 

 
 Northeast Midwest South West 
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Open on Tuesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 16 22.2 2.8 13 21.2 3.1 2 27 11.2 32 30.8 3.5 17 38.5 5.7 16 37.8 4.4 11 22.3 4.5 11 25.6 4.4 . . . 5 15.1 5.2 3 17.6 4.8 . . . 

Yes 56 77.8 2.8 50 78.8 3.1 5 73 11.2 80 69.2 3.5 33 61.5 5.7 26 62.2 4.4 43 77.7 4.5 35 74.4 4.4 8 100 0 27 84.9 5.2 14 82.4 4.8 6 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-57  

 Northeast Midwest South West 
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Open on Wednesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 16 21.3 3.5 19 31.5 3.9 3 58 14.3 26 23.4 3.3 19 39.4 5 15 35.9 4.9 15 30 5.7 11 21 3.5 1 18 12.7 6 20.9 6.5 5 26.3 6.5 1 20 11.6 

Yes 58 78.7 3.5 42 68.5 3.9 2 42 14.3 82 76.6 3.3 30 60.6 5 27 64.1 4.9 37 70 5.7 40 79 3.5 5 82 12.7 23 79.1 6.5 14 73.7 6.5 4 80 11.6 

 
 Northeast Midwest South West 
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Open on Thursdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 9 13 2.9 11 18 3.3 2 31.9 13 32 30.5 3.7 19 42 5.7 15 37.7 5.5 7 13.7 4.1 14 25.3 3.3 2 21.7 8.5 7 24.4 6.4 5 27.8 6.2 . . . 

Yes 63 87 2.9 52 82 3.3 4 68.1 13 81 69.5 3.7 26 58 5.7 24 62.3 5.5 47 86.3 4.1 39 74.7 3.3 6 78.3 8.5 21 75.6 6.4 13 72.2 6.2 5 100 0 

 
 Northeast Midwest South West 
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Open on Fridays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 13 16.9 2.7 19 30.5 3.6 1 16 8 43 40.6 3.9 15 38.1 5.1 15 38 5.1 13 27.2 5.7 16 28.4 3.4 2 27.9 12.2 8 25.6 5 6 30 6.2 . . . 

Yes 61 83.1 2.7 44 69.5 3.6 4 84 8 67 59.4 3.9 31 61.9 5.1 25 62 5.1 40 72.8 5.7 38 71.6 3.4 5 72.1 12.2 20 74.4 5 14 70 6.2 5 100 0 

 
 Northeast Midwest South West 
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Open on Saturdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 9 12 2.6 3 4.5 1.4 . . . 16 13 2.5 2 5 2.8 . . . 5 10.1 3.5 2 5.5 3.1 . . . 4 14.5 5.8 . . . . . . 

Yes 65 88 2.6 62 95.5 1.4 7 100 0 99 87 2.5 49 95 2.8 36 100 0 49 89.9 3.5 50 94.5 3.1 8 100 0 27 85.5 5.8 18 100 0 5 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-58  

 Northeast Midwest South West 
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Open on Sundays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 34 44.8 4.1 28 49.3 4 3 50 12.8 60 56.6 3.6 28 53.7 5.4 29 68.6 4.8 25 49.9 6 26 53.5 4.4 5 60.8 12 14 46 9.2 6 40 6.8 . . . 

Yes 41 55.2 4.1 30 50.7 4 3 50 12.8 49 43.4 3.6 24 46.3 5.4 13 31.4 4.8 25 50.1 6 22 46.5 4.4 3 39.2 12 18 54 9.2 9 60 6.8 6 100 0 

 
 Northeast Midwest South West 
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Open on Mondays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 33 43.7 4.2 35 57.2 3.6 3 42.3 11.7 56 52 3.8 24 47.5 4.5 19 47.7 5 21 39.5 5.8 28 55.1 4.8 4 53.2 12.4 17 56.3 8.1 6 37.5 6.9 2 34.6 14.1 

Yes 41 56.3 4.2 26 42.8 3.6 4 57.7 11.7 54 48 3.8 26 52.5 4.5 21 52.3 5 32 60.5 5.8 23 44.9 4.8 4 46.8 12.4 12 43.7 8.1 10 62.5 6.9 4 65.4 14.1 
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Open on Tuesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 16 22.2 3.4 14 22.4 3.1 3 38.7 11.7 41 40.1 3.7 21 40.8 4.7 16 41.1 5.1 13 27.7 5.7 12 24.6 4 2 21.7 9.7 7 25.8 7.3 5 26.3 5.6 . . . 

Yes 57 77.8 3.4 50 77.6 3.1 4 61.3 11.7 70 59.9 3.7 30 59.2 4.7 25 58.9 5.1 36 72.3 5.7 40 75.4 4 7 78.3 9.7 20 74.2 7.3 14 73.7 5.6 4 100 0 

 
 Northeast Midwest South West 
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Open on Wednesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 18 23.7 2.7 22 35.7 3.6 3 42.3 12 41 36.8 3.8 18 33.5 4.3 18 41.7 5.1 16 31.8 5.8 16 29.4 3.7 1 11 6 8 24.1 5.9 4 28.6 8.4 . . . 

Yes 57 76.3 2.7 40 64.3 3.6 4 57.7 12 68 63.2 3.8 33 66.5 4.3 24 58.3 5.1 35 68.2 5.8 36 70.6 3.7 7 89 6 24 75.9 5.9 10 71.4 8.4 6 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-59  

 Northeast Midwest South West 
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Open on Thursdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 14 19.2 3.1 24 38.9 3.7 3 58 12.9 36 32.5 3.8 18 39.7 6.2 16 41.6 5.4 9 19 4.7 13 25.8 3.9 1 14 7.6 8 24.3 5.7 3 16.7 5 2 30.8 12.5 

Yes 60 80.8 3.1 38 61.1 3.7 2 42 12.9 77 67.5 3.8 30 60.3 6.2 22 58.4 5.4 42 81 4.7 35 74.2 3.9 5 86 7.6 24 75.7 5.7 15 83.3 5 4 69.2 12.5 

 
 Northeast Midwest South West 
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Open on Fridays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 16 22.9 3.5 22 35.2 4 3 38.7 11.2 46 41.1 3.6 23 49.1 5.6 12 31 5 13 23.3 4.8 17 33.8 3.9 3 37.7 12.1 9 28.4 5.4 5 27.8 6.1 . . . 

Yes 55 77.1 3.5 41 64.8 4 4 61.3 11.2 68 58.9 3.6 26 50.9 5.6 27 69 5 41 76.7 4.8 31 66.2 3.9 5 62.3 12.1 22 71.6 5.4 13 72.2 6.1 6 100 0 

 
 Northeast Midwest South West 
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Open on Saturdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 10 13.4 2.5 9 14.7 2.7 . . . 19 16.9 3 4 8.5 3.1 6 14.4 3.7 4 7.7 3 6 12.8 3.5 1 9.6 5.3 5 17 4.6 . . . 1 17.3 10.1 

Yes 65 86.6 2.5 51 85.3 2.7 6 100 0 89 83.1 3 46 91.5 3.1 35 85.6 3.7 51 92.3 3 46 87.2 3.5 8 90.4 5.3 28 83 4.6 19 100 0 5 82.7 10.1 

 
 Northeast Midwest South West 
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Open on Sundays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 32 46 4.3 29 49.3 3.9 4 65.3 11.6 61 55.5 3.8 24 50.9 5.2 23 56.5 5 26 52 5.6 27 53.2 4.5 4 47 12.1 10 29.1 5.7 8 53.3 7.4 . . . 

Yes 38 54 4.3 31 50.7 3.9 2 34.7 11.6 50 44.5 3.8 24 49.1 5.2 18 43.5 5 26 48 5.6 24 46.8 4.5 4 53 12.1 22 70.9 5.7 7 46.7 7.4 6 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-60  

 Northeast Midwest South West 
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Open on Mondays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 49 67.2 4.4 43 70.1 3.3 4 57.7 11.5 78 72.9 3.6 40 81.3 4.2 24 60.5 4.8 28 60.6 5.5 36 70.9 4.5 5 64 11.6 22 71.3 6.4 11 55 5.7 . . . 

Yes 25 32.8 4.4 18 29.9 3.3 3 42.3 11.5 31 27.1 3.6 9 18.7 4.2 16 39.5 4.8 20 39.4 5.5 14 29.1 4.5 3 36 11.6 9 28.7 6.4 9 45 5.7 6 100 0 

 
 Northeast Midwest South West 
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Open on Tuesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 32 42.6 4.1 31 51.6 3.4 2 27 10.1 59 57.4 3.7 32 64 4.4 28 70.4 4.7 17 32.4 5 24 44.9 4.1 7 89 6 18 57.9 7.7 7 41.2 5.9 2 34.6 14.1 

Yes 42 57.4 4.1 29 48.4 3.4 5 73 10.1 49 42.6 3.7 20 36 4.4 12 29.6 4.7 38 67.6 5 28 55.1 4.1 1 11 6 12 42.1 7.7 10 58.8 5.9 4 65.4 14.1 

 
 Northeast Midwest South West 
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Open on Wednesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 37 48.7 4.1 34 55.6 3.8 4 57.7 11.7 72 69.3 3.6 36 68.8 5.1 25 65.6 4.6 26 54 6.1 32 60 4.2 4 56.3 13.2 17 58.6 6.6 9 52.9 7 5 100 0 

Yes 38 51.3 4.1 27 44.4 3.8 3 42.3 11.7 34 30.7 3.6 15 31.2 5.1 13 34.4 4.6 24 46 6.1 21 40 4.2 3 43.7 13.2 13 41.4 6.6 8 47.1 7 . . . 

 
 Northeast Midwest South West 
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Open on Thursdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 28 39.4 4.7 35 55.5 3.6 2 23.3 8.9 66 62.5 3.1 31 61.6 4.8 31 78.1 3.7 21 39.7 5.8 33 63.8 4.4 4 56 13.3 14 46.8 7.3 8 44.4 6.9 2 30.8 12.5 

Yes 44 60.6 4.7 28 44.5 3.6 5 76.7 8.9 44 37.5 3.1 19 38.4 4.8 9 21.9 3.7 31 60.3 5.8 17 36.2 4.4 3 44 13.3 17 53.2 7.3 10 55.6 6.9 4 69.2 12.5 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-61  

 Northeast Midwest South West 
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Open on Fridays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 32 44.9 3.9 37 61.4 3.7 1 11.7 6.1 73 65.2 3.6 26 49.2 5.1 21 50.3 4.4 26 46.6 5.6 23 51.7 4.7 4 41 11.2 14 49.2 7.9 10 52.6 5.8 2 40 16 

Yes 41 55.1 3.9 23 38.6 3.7 6 88.3 6.1 40 34.8 3.6 24 50.8 5.1 21 49.7 4.4 28 53.4 5.6 21 48.3 4.7 5 59 11.2 15 50.8 7.9 9 47.4 5.8 3 60 16 

 
 Northeast Midwest South West 
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Open on Saturdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 24 32.7 4.4 18 28.1 3.3 1 15.3 10.6 44 40.1 3.6 27 55.1 5.4 18 42.9 4.9 14 27.7 4.5 21 38.6 3.8 3 35.8 11.5 11 36.1 6.6 3 15.8 4.6 . . . 

Yes 49 67.3 4.4 45 71.9 3.3 6 84.7 10.6 66 59.9 3.6 23 44.9 5.4 24 57.1 4.9 39 72.3 4.5 31 61.4 3.8 5 64.2 11.5 19 63.9 6.6 16 84.2 4.6 4 100 0 

 
 Northeast Midwest South West 
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Open on Sundays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 48 67.5 4 42 74.2 3.3 5 69.3 11.2 87 79.6 2.8 41 75.6 5.2 26 64.1 5.2 36 70.6 5.3 34 68.3 4.3 7 75.3 10.5 22 71.8 7.9 14 82.4 5.4 3 58.2 16.6 

Yes 23 32.5 4 15 25.8 3.3 2 30.7 11.2 23 20.4 2.8 11 24.4 5.2 14 35.9 5.2 14 29.4 5.3 15 31.7 4.3 2 24.7 10.5 10 28.2 7.9 3 17.6 5.4 2 41.8 16.6 

 
 Northeast Midwest South West 
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Open on Mondays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 55 76.2 4 48 80.4 2.9 6 84.7 8.8 82 80.3 3.2 43 82.6 3 27 67.4 5 30 60.8 6.2 38 70.7 4.2 7 85.9 8.3 22 71.6 8.1 13 68.4 6.3 3 51.9 14.8 

Yes 19 23.8 4 12 19.6 2.9 1 15.3 8.8 20 19.7 3.2 8 17.4 3 14 32.6 5 21 39.2 6.2 14 29.3 4.2 1 14.1 8.3 8 28.4 8.1 6 31.6 6.3 3 48.1 14.8 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-62  

 Northeast Midwest South West 
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Open on Tuesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 43 60.1 4.1 44 70.4 3.3 5 100 0 74 70.5 3.5 36 73.2 3.9 25 64.4 5.1 29 62.9 5.6 34 62.8 4.3 2 25.1 10.7 21 64.1 7 8 44.4 6.9 3 58.2 15.2 

Yes 29 39.9 4.1 19 29.6 3.3 . . . 33 29.5 3.5 15 26.8 3.9 14 35.6 5.1 20 37.1 5.6 20 37.2 4.3 6 74.9 10.7 11 35.9 7 10 55.6 6.9 2 41.8 15.2 

 
 Northeast Midwest South West 
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Open on Wednesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 45 60.3 4.7 39 67.9 3.6 3 61.1 14.9 85 80 3.1 35 68.7 4.9 31 74.6 4.5 34 67.7 5.2 43 81.7 3.7 3 43.7 13.6 19 57.4 7.4 7 43.8 6.6 4 79.1 11.8 

Yes 31 39.7 4.7 19 32.1 3.6 2 38.9 14.9 21 20 3.1 15 31.3 4.9 10 25.4 4.5 18 32.3 5.2 9 18.3 3.7 4 56.3 13.6 13 42.6 7.4 9 56.3 6.6 1 20.9 11.8 

 
 Northeast Midwest South West 
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Open on Thursdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 39 52.4 4.2 40 69.6 3.9 3 50 12 75 70.1 3.3 38 82 3.2 26 63.1 4.4 31 62.3 5.5 30 60 4.2 2 24.8 10.9 19 59.1 8.5 9 50 5.9 3 62.8 15.6 

Yes 36 47.6 4.2 18 30.4 3.9 3 50 12 35 29.9 3.3 10 18 3.2 15 36.9 4.4 21 37.7 5.5 19 40 4.2 6 75.2 10.9 13 40.9 8.5 9 50 5.9 2 37.2 15.6 

 
 Northeast Midwest South West 
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Open on Fridays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 39 52.5 4.5 39 65.7 3.2 5 86.2 8.1 76 67.7 3.6 38 77.1 4 26 63.5 5.3 28 53.7 6.4 38 76.3 4.1 6 84.2 11.1 18 60.4 6.7 12 66.7 6.3 2 34.6 14.1 

Yes 34 47.5 4.5 21 34.3 3.2 1 13.8 8.1 35 32.3 3.6 12 22.9 4 14 36.5 5.3 25 46.3 6.4 11 23.7 4.1 1 15.8 11.1 10 39.6 6.7 6 33.3 6.3 4 65.4 14.1 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-63  

 Northeast Midwest South West 
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Open on Saturdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 29 40 4.4 22 36.9 3.6 1 13.8 7.1 49 44.7 4 31 60.4 5 25 61 4.7 18 37.1 5 22 42.2 4.4 2 33.4 13.7 19 58.9 7.9 4 21.1 5.2 . . . 

Yes 45 60 4.4 38 63.1 3.6 5 86.2 7.1 60 55.3 4 22 39.6 5 17 39 4.7 33 62.9 5 30 57.8 4.4 4 66.6 13.7 13 41.1 7.9 15 78.9 5.2 6 100 0 

 
 Northeast Midwest South West 
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Open on Sundays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 51 70.6 4 45 78 3 6 73.4 11 91 85.4 3 40 83.9 3.9 37 83.9 3.7 43 82.1 4.4 37 74.8 4 5 64 11.7 26 83.2 6.2 9 50 7.6 3 51.9 14.7 

Yes 21 29.4 4 13 22 3 2 26.6 11 16 14.6 3 8 16.1 3.9 7 16.1 3.7 10 17.9 4.4 12 25.2 4 3 36 11.7 5 16.8 6.2 9 50 7.6 3 48.1 14.7 

 
 Northeast Midwest South West 
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Market sells fruits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 45 64 4.6 10 28.4 4.7 1 27.6 12.6 27 23.8 3.2 9 41 7.5 1 26.5 14.5 18 36.7 5.2 4 20.1 5.6 2 72 16.7 15 57.4 7.8 8 72.7 7.4 1 36 23.7 

2. Sometimes 23 33.5 4.5 17 51.6 5.2 . . . 54 52.1 4 13 55.4 7.5 2 52.9 18.1 23 50 5.8 11 64.9 7.3 1 28 16.7 11 37 7.6 3 27.3 7.4 2 64 23.7 

3. Never 2 2.5 1.3 7 19.9 3.8 2 72.4 12.6 23 24.1 3.7 1 3.6 2 1 20.6 11.3 6 13.4 3.2 3 15.1 4.9 . . . 2 5.6 2.9 . . . . . . 

 
 Northeast Midwest South West 
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Market sells vegetables N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 61 86.8 2.9 25 74.4 4.4 3 100 0 64 60.3 4.2 20 77.3 5.6 2 52.9 18.5 39 82.2 3.7 12 76.4 6.4 2 64 25.1 23 81.8 6.6 6 54.5 8.6 1 26.5 18.5 

2. Sometimes 8 11.7 3.1 7 19.9 3.8 . . . 25 24.2 3.6 7 22.7 5.6 1 26.5 18.4 7 13.4 4 3 17.7 5.6 . . . 3 11.9 5.5 2 18.2 6.7 2 47.1 18.7 

3. Never 1 1.5 1.2 2 5.7 2.3 . . . 15 15.5 3 . . . 1 20.6 11.3 2 4.5 2.5 1 5.9 3.2 1 36 25.1 2 6.3 3.6 3 27.3 7.8 1 26.5 18.5 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-64  

 
 Northeast Midwest South West 
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Market sells milk N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 8 11.6 3 3 8.5 2.9 . . . 1 0.8 0.7 . . . . . . 4 7.5 2.9 1 5.9 3.3 . . . 4 14.7 5.9 . . . . . . 

2. Sometimes 6 9.3 2.9 4 11.4 3.1 . . . 3 2.9 1.3 2 7.2 3.1 1 26.5 14.5 . . . . . . . . . 1 4.2 3.4 . . . . . . 

3. Never 55 79.1 3.8 27 80.1 4.2 3 100 0 97 96.3 1.5 22 92.8 3.1 3 73.5 14.5 45 92.5 2.9 14 94.1 3.3 3 100 0 23 81.1 7.4 10 100 0 2 100 0 

 
 Northeast Midwest South West 
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Market sells cheese N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 15 22.4 3.6 2 6 2.4 . . . 3 2.8 1.3 . . . . . . 7 13.8 2.8 1 5.3 2.9 . . . 3 10.5 4.9 . . . . . . 

2. Sometimes 8 11.5 3.3 4 12.1 3.4 . . . 4 3 1.1 . . . 1 26.5 14.5 5 10.8 3.9 1 5.3 2.9 . . . 1 4.2 3.4 . . . . . . 

3. Never 46 66.1 3.8 26 81.9 4.1 3 100 0 98 94.2 1.7 25 100 0 3 73.5 14.5 34 75.4 4.7 15 89.4 4.1 3 100 0 24 85.3 6.5 11 100 0 2 100 0 

 
 Northeast Midwest South West 
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Market sells other dairy products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 9 13.3 2.8 2 5.9 2.4 . . . 4 4.1 1.7 1 3.5 2 . . . 6 11.6 3.7 . . . . . . 4 16.8 4.6 . . . . . . 

2. Sometimes 11 17.1 2.5 3 8.8 2.8 . . . 2 2.1 1.2 1 3.5 2.1 . . . 2 3.6 2 1 6.3 3.6 . . . 1 2.1 1.2 . . . . . . 

3. Never 48 69.6 3.9 28 85.4 3.6 3 100 0 93 93.8 2.1 22 93 3 4 100 0 41 84.8 4.1 14 93.7 3.6 3 100 0 23 81.1 4.7 11 100 0 4 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-65  

 
 Northeast Midwest South West 
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Market sells fish or seafood N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 3 4.8 2.1 1 2.9 1.7 . . . . . . . . . . . . 3 6.6 3 . . . . . . 2 8.4 4.8 1 10 5.2 . . . 

2. Sometimes . . . . . . . . . 1 0.8 0.7 . . . 1 26.5 14.5 4 8.1 3.1 1 5.3 3.1 . . . 1 4.2 3.4 . . . . . . 

3. Never 64 95.2 2.1 32 97.1 1.7 3 100 0 104 99.2 0.7 23 100 0 3 73.5 14.5 39 85.3 4.3 16 94.7 3.1 3 100 0 25 87.4 5.8 9 90 5.2 3 100 0 

 
 Northeast Midwest South West 
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Market sells meat or poultry N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 20 29.1 3.9 4 11.4 3.2 . . . 21 21.9 3.2 2 7.5 3 . . . 8 16.1 4.5 1 5.9 3.2 . . . 5 18.2 6.3 1 10 5.2 . . . 

2. Sometimes 8 12 3.1 4 13 4 . . . 6 5.5 1.9 1 3.7 2.2 . . . 4 6.3 2.2 . . . . . . 1 2.1 1.2 1 10 5.2 . . . 

3. Never 41 58.9 4.3 26 75.6 4.8 3 100 0 75 72.6 3.4 20 88.8 3.9 4 100 0 36 77.6 4.9 15 94.1 3.2 3 100 0 22 79.7 6.4 8 80 6.9 4 100 0 

 
 Northeast Midwest South West 
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Market sells bread or rolls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 20 28.9 3.5 3 8.8 2.8 . . . 13 13.3 3 2 9.4 5.3 . . . 6 10.2 3.1 1 5.3 2.9 . . . 3 10.5 4.9 . . . . . . 

2. Sometimes 8 12 3.2 7 22.2 4.8 . . . 26 23.7 3.7 3 9.5 3.2 2 52.9 18.5 7 15.4 4.5 2 15.7 8.3 . . . 1 2.1 1.2 1 10 5.2 . . . 

3. Never 42 59.1 4.2 23 69 5.2 3 100 0 65 63 4 21 81.2 5.9 2 47.1 18.5 34 74.4 5.2 14 79.1 8.3 3 100 0 24 87.3 5 9 90 5.2 3 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-66  

 
 Northeast Midwest South West 
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Market sells other baked goods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 19 28 3.8 6 17.6 3.9 . . . 16 16.7 3.3 3 13.3 5.8 . . . 6 10.7 3.3 2 10.6 4.2 . . . 3 10.5 4.9 1 9.1 4.7 . . . 

2. Sometimes 15 22.3 3.7 7 22.2 4.7 . . . 28 26.9 3.8 6 23.4 6.2 1 26.5 18.4 7 14.3 4 2 15.7 8.3 . . . . . . . . . . . . 

3. Never 34 49.8 4.5 20 60.2 5.6 3 100 0 55 56.4 3.9 16 63.2 7.6 3 73.5 18.4 35 75 4.9 13 73.8 8.4 3 100 0 25 89.5 4.9 10 90.9 4.7 3 100 0 

 
 Northeast Midwest South West 
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Market sells juice or cider N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 12 17.2 3.6 2 5.9 2.4 . . . 2 1.7 1 . . . . . . 8 16 4.2 . . . . . . 4 16.8 6.2 . . . . . . 

2. Sometimes 34 50.6 4.3 11 32.2 4.8 1 27.6 12.6 14 12.9 2.4 9 39.6 7.2 1 26.5 14.5 2 3.8 2.2 1 5.3 3.1 . . . 3 8.5 3.8 . . . . . . 

3. Never 22 32.2 4.3 20 61.9 4.8 2 72.4 12.6 83 85.3 2.6 15 60.4 7.2 3 73.5 14.5 37 80.2 4.7 16 94.7 3.1 3 100 0 21 74.7 7 10 100 0 3 100 0 

 
 Northeast Midwest South West 
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Market sells prepared food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 6 9.6 2.9 . . . . . . 8 7.8 2.2 3 10.4 3.5 . . . 4 8.3 3.4 3 20.9 8.6 . . . 4 14 5.4 . . . . . . 

2. Sometimes 14 21 3.8 9 28.9 5.1 1 36.2 15.6 16 14.7 2.7 3 10.4 3.6 1 26.5 18.4 6 11.7 3.6 1 5.3 2.7 . . . 3 6.4 2.1 1 9.1 5.2 . . . 

3. Never 46 69.4 4.2 21 71.1 5.1 2 63.8 15.6 78 77.5 3.5 18 79.1 4.4 3 73.5 18.4 37 80 4.8 13 73.8 8.4 3 100 0 21 79.6 5.6 10 90.9 5.2 3 100 0 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-67  

 
 Northeast Midwest South West 
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Market sells non-food items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 19 28 4.2 3 8.8 2.9 . . . 16 14.8 2.7 4 15 5 . . . 3 6.5 3.1 1 5.6 3 . . . 3 13 6 . . . . . . 

2. Sometimes 27 41.4 4.4 13 39.8 5.3 1 27.6 12.6 40 39.7 3.8 12 57.3 7 2 52.9 18.5 16 31.2 3.9 5 33.2 8.7 1 36 25.1 8 29 8.6 2 20 7.2 1 20.6 13.1 

3. Never 20 30.6 3.4 17 51.5 5.5 2 72.4 12.6 47 45.5 3.7 7 27.8 6 2 47.1 18.5 30 62.3 3.9 11 61.2 8.6 2 64 25.1 16 58 7.4 8 80 7.2 3 79.4 13.1 

 
 Northeast Midwest South West 
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Top Rank reason: convenience N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 46 69.9 3.9 26 84.5 3.7 1 50 18.3 67 70.1 3.3 14 63.3 7.4 3 100 0 23 53 4.4 7 46.8 9.3 3 100 0 18 72.1 4.4 5 50 9 2 66.7 19 

Yes 20 30.1 3.9 5 15.5 3.7 1 50 18.3 29 29.9 3.3 7 36.7 7.4 . . . 21 47 4.4 7 53.2 9.3 . . . 9 27.9 4.4 5 50 9 1 33.3 19 

 
 Northeast Midwest South West 
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Top Rank reason: value for Product N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 27 44.8 5.2 10 32.9 5.8 1 50 18.3 56 56.5 4 11 44.7 5.9 1 33.3 23.5 28 66.1 5 9 76.9 7.5 1 36 25.1 15 57.9 8.1 6 54.5 8.6 2 72 17.9 

Yes 33 55.2 5.2 21 67.1 5.8 1 50 18.3 43 43.5 4 13 55.3 5.9 2 66.7 23.5 14 33.9 5 3 23.1 7.5 2 64 25.1 10 42.1 8.1 5 45.5 8.6 1 28 17.9 

 
 Northeast Midwest South West 
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Top Rank reason: customer Interaction N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 55 86.7 3.3 27 85.8 4.2 2 72.4 12.6 80 79.9 3.6 19 75.1 6.2 3 100 0 33 74.7 5.1 14 100 0 3 100 0 23 81.1 6.8 7 63.6 8.4 3 73.5 18.5 

Yes 8 13.3 3.3 4 14.2 4.2 1 27.6 12.6 17 20.1 3.6 6 24.9 6.2 . . . 11 25.3 5.1 . . . . . . 5 18.9 6.8 4 36.4 8.4 1 26.5 18.5 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-68  

 Northeast Midwest South West 
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Top Rank reason: advertisement N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 54 91.9 2.9 31 100 0 2 100 0 89 95.6 1.8 19 87.8 6.1 2 66.7 23.5 35 84.6 5.1 11 100 0 3 100 0 24 89.8 4.8 7 100 0 3 100 0 

Yes 5 8.1 2.9 . . . . . . 4 4.4 1.8 2 12.2 6.1 1 33.3 23.5 6 15.4 5.1 . . . . . . 3 10.2 4.8 . . . . . . 

 
 Northeast Midwest South West 
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Top Rank reason: selling surplus N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 53 93.5 2.4 29 96.8 1.8 2 100 0 86 96 1.8 21 92.4 5.5 3 100 0 35 90.6 4.5 10 78.5 7.8 3 100 0 23 97.4 1.4 7 87.5 7.1 4 100 0 

Yes 4 6.5 2.4 1 3.2 1.8 . . . 3 4 1.8 1 7.6 5.5 . . . 3 9.4 4.5 3 21.5 7.8 . . . 1 2.6 1.4 1 12.5 7.1 . . . 

 
 Northeast Midwest South West 
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Top Rank reason: reaching SNAP customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 50 81 3.1 31 100 0 3 100 0 80 88.7 2.6 21 92.7 3.1 3 100 0 35 84.1 4.7 15 100 0 3 100 0 21 77.4 7 9 90 5.7 3 100 0 

Yes 12 19 3.1 . . . . . . 11 11.3 2.6 2 7.3 3.1 . . . 7 15.9 4.7 . . . . . . 6 22.6 7 1 10 5.7 . . . 

 
 Northeast Midwest South West 
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Top Rank reason: other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 10 60 8.8 8 89.6 3.7 . . . 19 60.5 6.2 4 77.7 16 . . . 7 56.4 12.6 3 75 11.5 1 43.8 30.5 4 61.5 17.8 1 50 22.9 2 100 0 

Yes 7 40 8.8 1 10.4 3.7 . . . 14 39.5 6.2 1 22.3 16 . . . 5 43.6 12.6 1 25 11.5 1 56.2 30.5 3 38.5 17.8 1 50 22.9 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-69  

 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Outlet is authorized to accept SNAP via individual vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 50 75.6 3.9 16 55.1 5.5 1 43.2 16.6 84 85.6 2.6 20 82.7 5.5 4 100 0 36 81.4 3.8 12 72.3 8.8 . . . 22 81 4.6 8 80 6.9 2 66.7 23.5 

2 16 24.4 3.9 14 44.9 5.5 1 56.8 16.6 17 14.4 2.6 4 17.3 5.5 . . . 9 18.6 3.8 4 27.7 8.8 3 100 0 5 19 4.6 2 20 6.9 1 33.3 23.5 
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Outlet is authorized to accept SNAP via market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 36 60.4 5.1 25 82.1 4.8 2 100 0 35 33.5 3.6 14 69 7.4 3 79.4 11.3 24 53.1 6.2 10 68.8 10.1 3 100 0 13 54.9 5.7 8 72.7 7.6 3 100 0 

2 25 39.6 5.1 5 17.9 4.8 . . . 58 66.5 3.6 7 31 7.4 1 20.6 11.3 20 46.9 6.2 4 31.2 10.1 . . . 12 45.1 5.7 3 27.3 7.6 . . . 
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Both individuals and  market authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 62 78.7 3.7 60 85.1 2.6 8 91.1 4.8 97 84 2.7 52 84.5 3.7 46 92.8 2.8 46 79.6 4.4 53 90.2 2.2 10 100 0 25 73.6 5.8 15 71.4 5.9 5 82.7 12.2 

Yes 16 21.3 3.7 10 14.9 2.6 1 8.9 4.8 20 16 2.7 8 15.5 3.7 3 7.2 2.8 12 20.4 4.4 6 9.8 2.2 . . . 8 26.4 5.8 6 28.6 5.9 1 17.3 12.2 
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Respondent used own SNAP authorization to redeem benefits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 61 86.6 3.1 18 61.5 4.9 1 43.2 16.6 99 95.2 1.7 12 61.9 6.8 2 52.9 18.5 42 91.6 3.3 7 44.4 9.3 . . . 23 85.4 5.9 9 81.8 6.4 1 26.5 14.7 

2 9 13.4 3.1 12 38.5 4.9 1 56.8 16.6 5 4.8 1.7 9 38.1 6.8 2 47.1 18.5 4 8.4 3.3 9 55.6 9.3 3 100 0 4 14.6 5.9 2 18.2 6.4 3 73.5 14.7 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-70  

 Northeast Midwest South West 
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Respondent used the outlets SNAP authorization to redeem benefits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 25 43 5.3 20 58.6 5 1 56.8 16.6 18 16.3 2.9 16 64.4 7.2 2 52.9 18.5 12 26.8 5.7 6 54.5 7.9 2 64 25.1 10 42.1 6.4 6 54.5 8.6 2 72 17.9 

2 35 57 5.3 13 41.4 5 1 43.2 16.6 77 83.7 2.9 9 35.6 7.2 2 47.1 18.5 31 73.2 5.7 5 45.5 7.9 1 36 25.1 15 57.9 6.4 5 45.5 8.6 1 28 17.9 
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Use both individual and outlet authorization N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 62 78.8 3.6 61 87.4 2.2 9 100 0 102 89.1 2.1 53 87.9 3 47 95.2 2.3 50 87 3.7 56 95.1 1.5 10 100 0 27 80.1 6.3 15 71.4 5.5 5 82.7 10.1 

Yes 16 21.2 3.6 9 12.6 2.2 . . . 15 10.9 2.1 7 12.1 3 2 4.8 2.3 8 13 3.7 3 4.9 1.5 . . . 6 19.9 6.3 6 28.6 5.5 1 17.3 10.1 

 
 Northeast Midwest South West 
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Financial incentives were offered by farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 11 16.9 3.7 1 2.8 1.6 1 27.6 12.6 7 7 2.1 5 20.4 6.1 . . . 4 9.9 4.1 . . . . . . 3 11 5 3 27.3 7.6 . . . 

2 57 83.1 3.7 34 97.2 1.6 2 72.4 12.6 98 93 2.1 19 79.6 6.1 3 100 0 43 90.1 4.1 15 100 0 3 100 0 24 89 5 8 72.7 7.6 4 100 0 

 
 Northeast Midwest South West 
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Financial incentives were offered by the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 10 15.7 3.7 6 18.1 4 2 63.8 15.6 12 11.5 2.4 8 32 5.6 1 26.5 14.5 4 10.6 4.3 4 23.6 6.9 . . . 5 18.8 6.6 3 33.3 8.8 1 36 19 

2 56 84.3 3.7 26 81.9 4 1 36.2 15.6 87 88.5 2.4 15 68 5.6 3 73.5 14.5 40 89.4 4.3 11 76.4 6.9 3 100 0 23 81.2 6.6 6 66.7 8.8 2 64 19 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-71  

 Northeast Midwest South West 
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Financial incentives were offered by farmer and outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 74 94.6 2 70 100 0 8 91.1 4.8 113 96.3 1.5 57 95.7 1.4 49 100 0 55 93.9 2.9 59 100 0 10 100 0 32 96.5 2.9 19 90.5 3.7 6 100 0 

Yes 4 5.4 2 . . . 1 8.9 4.8 4 3.7 1.5 3 4.3 1.4 . . . 3 6.1 2.9 . . . . . . 1 3.5 2.9 2 9.5 3.7 . . . 

 
 Northeast Midwest South West 
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Non-financial incentives were offered by farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 8 11.8 3 1 2.8 1.6 2 63.8 15.6 6 5.8 1.8 2 6.8 2.8 . . . 2 4 2.3 . . . . . . . . . 2 18.2 6.4 . . . 

2 59 88.2 3 33 97.2 1.6 1 36.2 15.6 96 94.2 1.8 23 93.2 2.8 4 100 0 42 96 2.3 14 100 0 3 100 0 25 100 0 9 81.8 6.4 4 100 0 

 
 Northeast Midwest South West 
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Non-financial incentives were offered by the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 7 10.2 2.4 1 2.9 1.6 1 43.2 16.6 11 10.2 2 1 4 2.3 . . . 1 2.7 2.2 . . . . . . 1 3.6 2.8 1 10 5.2 . . . 

2 60 89.8 2.4 32 97.1 1.6 1 56.8 16.6 91 89.8 2 20 96 2.3 3 100 0 43 97.3 2.2 14 100 0 3 100 0 26 96.4 2.8 9 90 5.2 4 100 0 

 
 Northeast Midwest South West 
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Non Financial incentives were offered by farmer and outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 74 95.1 1.8 70 100 0 8 91.1 4.8 114 97.3 1.3 60 100 0 49 100 0 58 100 0 59 100 0 10 100 0 33 100 0 20 95.2 2.6 6 100 0 

Yes 4 4.9 1.8 . . . 1 8.9 4.8 3 2.7 1.3 . . . . . . . . . . . . . . . . . . 1 4.8 2.6 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-72  

 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Financial and nonfinancial incentives were offered by farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 74 94.7 1.9 70 100 0 8 91.1 4.8 115 98 1.1 58 97.1 1.2 49 100 0 57 98 1.6 59 100 0 10 100 0 33 100 0 20 95.2 2.6 6 100 0 

Yes 4 5.3 1.9 . . . 1 8.9 4.8 2 2 1.1 2 2.9 1.2 . . . 1 2 1.6 . . . . . . . . . 1 4.8 2.6 . . . 

 
 Northeast Midwest South West 
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Financial and nonfinancial incentives were offered by outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 73 93.4 2.2 70 100 0 8 91.1 4.8 111 94.5 1.5 60 100 0 49 100 0 58 100 0 59 100 0 10 100 0 32 97.1 2.2 20 95.2 2.6 6 100 0 

Yes 5 6.6 2.2 . . . 1 8.9 4.8 6 5.5 1.5 . . . . . . . . . . . . . . . 1 2.9 2.2 1 4.8 2.6 . . . 

 
 Northeast Midwest South West 
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Financial and nonfinancial incentives were offered by farmer and outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 76 97.4 1.4 70 100 0 8 91.1 4.8 115 98 1.1 60 100 0 49 100 0 58 100 0 59 100 0 10 100 0 33 100 0 20 95.2 2.6 6 100 0 

Yes 2 2.6 1.4 . . . 1 8.9 4.8 2 2 1.1 . . . . . . . . . . . . . . . . . . 1 4.8 2.6 . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Availability of incentives: Limited time N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 9 54.6 9.5 3 42.9 10.8 2 100 0 9 44.2 8.8 4 35.1 8.9 1 100 0 5 81.8 12.1 3 100 0 . . . 5 90.1 6.3 3 75 11.2 . . . 

2 8 45.4 9.5 4 57.1 10.8 . . . 11 55.8 8.8 6 64.9 8.9 . . . 1 18.2 12.1 . . . . . . 1 9.9 6.3 1 25 11.2 . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-73  

 
 Northeast Midwest South West 
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Availability of incentives: ongoing N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 12 69.3 8.9 5 62.5 9.8 2 100 0 10 53.7 9.8 6 78.7 8.1 . . . 1 22.2 14.6 . . . . . . 2 26.8 13.8 . . . . . . 

2 5 30.7 8.9 3 37.5 9.8 . . . 9 46.3 9.8 2 21.3 8.1 . . . 4 77.8 14.6 3 100 0 . . . 4 73.2 13.8 3 100 0 . . . 

 
 Northeast Midwest South West 
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Availability of incentives: ongoing N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 12 69.3 8.9 5 62.5 9.8 2 100 0 10 53.7 9.8 6 78.7 8.1 . . . 1 22.2 14.6 . . . . . . 2 26.8 13.8 . . . . . . 

2 5 30.7 8.9 3 37.5 9.8 . . . 9 46.3 9.8 2 21.3 8.1 . . . 4 77.8 14.6 3 100 0 . . . 4 73.2 13.8 3 100 0 . . . 

 
 Northeast Midwest South West 
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Availability of incentives: both N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 75 96.1 1.7 70 100 0 7 79.3 8.3 116 99 0.8 59 98.6 0.8 49 100 0 58 100 0 59 100 0 10 100 0 33 100 0 21 100 0 6 100 0 

Yes 3 3.9 1.7 . . . 2 20.7 8.3 1 1 0.8 1 1.4 0.8 . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Availability of incentives: Varies by Outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

Yes 4 36.5 11.1 1 20 9.3 2 100 0 6 41.3 8.9 3 37.7 9 . . . 3 55.6 20.5 3 100 0 . . . . . . 1 33.3 13.1 . . . 

2 7 63.5 11.1 4 80 9.3 . . . 11 58.7 8.9 4 62.3 9 . . . 2 44.4 20.5 . . . . . . 4 100 0 2 66.7 13.1 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-74  

 Northeast Midwest South West 
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Measure incentive success by amount of EBT/FMNP redemptions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 79.1 7 7 87.5 6.3 2 100 0 16 83.1 5.1 8 80.3 11.4 . . . 5 90.8 6 3 100 0 . . . 6 100 0 4 80 9.4 . . . 

2. No 4 20.9 7 1 12.5 6.3 . . . 4 16.9 5.1 1 19.7 11.4 . . . 1 9.2 6 . . . . . . . . . 1 20 9.4 . . . 

 
 Northeast Midwest South West 
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Measure incentive success by number of EBT/FMNP transactions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 73.8 8 4 50 9.8 2 100 0 12 65.2 6.6 5 50.2 9.9 . . . 5 90.8 6 2 66.7 19.2 . . . 4 66.9 16.7 3 60 12.6 . . . 

2. No 5 26.2 8 4 50 9.8 . . . 7 34.8 6.6 4 49.8 9.9 . . . 1 9.2 6 1 33.3 19.2 . . . 2 33.1 16.7 2 40 12.6 . . . 

 
 Northeast Midwest South West 
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Measure incentive success by number of repeat EBT/FMNP shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 68.5 8.4 6 75 8.7 2 100 0 13 68.6 8.2 5 50.2 9.9 . . . 5 81.8 12.1 3 100 0 . . . 3 46.8 17.3 3 60 12.6 . . . 

2. No 6 31.5 8.4 2 25 8.7 . . . 6 31.4 8.2 4 49.8 9.9 . . . 1 18.2 12.1 . . . . . . 3 53.2 17.3 2 40 12.6 . . . 

 
 Northeast Midwest South West 
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Measure incentive success by number of first item EBT/FMNP shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 66.5 8.8 5 71.4 9.2 2 100 0 11 58.5 9.2 5 50.2 9.9 . . . 5 81.8 12.1 3 100 0 . . . 3 46.8 17.3 2 40 12.6 . . . 

2. No 6 33.5 8.8 2 28.6 9.2 . . . 8 41.5 9.2 4 49.8 9.9 . . . 1 18.2 12.1 . . . . . . 3 53.2 17.3 3 60 12.6 . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-75  

 
 Northeast Midwest South West 
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Measure incentive success by ratio of tokens/scripts disseminated to tokens/scripts spent N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 23.3 8.3 2 28.6 9.2 2 100 0 2 11.6 6.2 2 33.1 11.7 . . . 1 9.2 6 1 33.3 19.2 . . . 1 24.1 15.1 1 20 11.2 . . . 

2. No 13 76.7 8.3 5 71.4 9.2 . . . 17 88.4 6.2 6 66.9 11.7 . . . 5 90.8 6 2 66.7 19.2 . . . 4 75.9 15.1 4 80 11.2 . . . 

 
 Northeast Midwest South West 
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Measure incentive success by customer testimonials/interviews N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 60.2 9.1 4 57.1 10.3 2 100 0 9 52.1 8.1 5 50.2 11.4 . . . 2 36.3 16 1 33.3 19.2 . . . 1 20.1 12.9 2 40 12.6 . . . 

2. No 7 39.8 9.1 3 42.9 10.3 . . . 10 47.9 8.1 4 49.8 11.4 . . . 4 63.7 16 2 66.7 19.2 . . . 5 79.9 12.9 3 60 12.6 . . . 

 
 Northeast Midwest South West 
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Measure incentive by other approaches N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 25 8.1 . . . . . . 2 12.9 6.7 1 16.7 7.7 . . . 1 11.3 7.4 . . . . . . 1 12.2 8.1 . . . . . . 

2. No 11 75 8.1 7 100 0 . . . 15 87.1 6.7 5 83.3 7.7 . . . 4 88.7 7.4 3 100 0 . . . 4 87.8 8.1 4 100 0 . . . 

 
 Northeast Midwest South West 
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Promote products by using signs specifying produce price N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 17 89.3 5.6 9 100 0 2 100 0 22 89.5 5.7 11 100 0 1 100 0 8 87.5 10.4 3 100 0 . . . 8 87.5 10.2 5 100 0 1 100 0 

2. No 2 10.7 5.6 . . . . . . 2 10.5 5.7 . . . . . . 1 12.5 10.4 . . . . . . 1 12.5 10.2 . . . . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-76  

 Northeast Midwest South West 
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Promote products by using signs specifying credit/debit cards accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 56.3 9.6 7 87.5 6.3 2 100 0 15 65.9 7.7 10 92.2 4.2 1 100 0 6 62.6 14 1 33.3 19.2 . . . 2 25.1 10.9 2 40 13 . . . 

2. No 8 43.7 9.6 1 12.5 6.3 . . . 9 34.1 7.7 1 7.8 4.2 . . . 3 37.4 14 2 66.7 19.2 . . . 7 74.9 10.9 3 60 13 1 100 0 

 
 Northeast Midwest South West 
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Promote products by using signs specifying SNAP accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 89.4 5.6 7 100 0 2 100 0 22 91 5.2 11 100 0 1 100 0 9 100 0 2 66.7 19.2 . . . 8 89.7 8 5 100 0 1 100 0 

2. No 2 10.6 5.6 . . . . . . 2 9 5.2 . . . . . . . . . 1 33.3 19.2 . . . 1 10.3 8 . . . . . . 

 
 Northeast Midwest South West 
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Promote products by using signs specifying product information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 78.7 7.9 7 87.5 6.3 1 43.2 16.6 19 84.9 5.7 6 50.1 9.9 1 100 0 4 46.7 14.6 1 33.3 19.2 . . . 7 81.1 11.5 2 50 13.7 1 100 0 

2. No 4 21.3 7.9 1 12.5 6.3 1 56.8 16.6 4 15.1 5.7 5 49.9 9.9 . . . 4 53.3 14.6 2 66.7 19.2 . . . 2 18.9 11.5 2 50 13.7 . . . 

 
 Northeast Midwest South West 
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Promote products by offering samples/taste testing N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 54.3 8.7 7 87.5 6.3 1 43.2 16.6 11 46.2 8.5 5 39 8.5 . . . 7 81.2 10.7 . . . . . . 2 22.9 10.7 2 50 13.7 . . . 

2. No 9 45.7 8.7 1 12.5 6.3 1 56.8 16.6 12 53.8 8.5 6 61 8.5 . . . 2 18.8 10.7 3 100 0 . . . 7 77.1 10.7 2 50 13.7 1 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-77  

 Northeast Midwest South West 
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Promote products by sharing recipes N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 77.5 7.8 5 71.4 9.2 1 43.2 16.6 18 78.1 7.4 5 42.3 9.4 . . . 6 79.9 10 1 33.3 19.2 . . . 5 56 15.3 3 75 11.2 1 100 0 

2. No 5 22.5 7.8 2 28.6 9.2 1 56.8 16.6 5 21.9 7.4 6 57.7 9.4 . . . 2 20.1 10 2 66.7 19.2 . . . 4 44 15.3 1 25 11.2 . . . 

 
 Northeast Midwest South West 
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Promote products by giving bulk discount N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 44.7 9.1 4 50 10 1 43.2 16.6 15 67 7.8 8 65.7 10.6 1 100 0 6 78.5 10.6 2 66.7 19.2 . . . 4 44.1 12.2 4 80 9.4 1 100 0 

2. No 11 55.3 9.1 4 50 10 1 56.8 16.6 8 33 7.8 3 34.3 10.6 . . . 2 21.5 10.6 1 33.3 19.2 . . . 4 55.9 12.2 1 20 9.4 . . . 

 
 Northeast Midwest South West 
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Promote products by signs or ads not at outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Promote products by online advertising N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-78  

 Northeast Midwest South West 
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Promote products by offering discounts and promotions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 100 0 . . . 1 100 0 2 100 0 . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Promote products word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Promote products by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 19.2 9.3 3 75 13.9 . . . 2 12.2 7.1 2 45.2 18.7 . . . . . . . . . . . . . . . 1 50 22.9 1 100 0 

2. No 9 80.8 9.3 1 25 13.9 . . . 11 87.8 7.1 2 54.8 18.7 . . . 3 100 0 2 100 0 . . . 3 100 0 1 50 22.9 . . . 

 
 Northeast Midwest South West 
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Set product price at outlet based on price at grocery store N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 56.1 8.2 6 75 8.8 2 100 0 13 61.7 7.6 5 49.5 11.4 . . . 7 75.1 13.3 1 33.3 19.2 . . . 5 59.5 16.5 5 100 0 1 100 0 

2. No 9 43.9 8.2 2 25 8.8 . . . 10 38.3 7.6 5 50.5 11.4 . . . 2 24.9 13.3 2 66.7 19.2 . . . 3 40.5 16.5 . . . . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-79  

 Northeast Midwest South West 
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Set product price at outlet based on price set by other vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 70.6 7.3 7 77.8 7.9 2 100 0 15 68.7 5.7 9 85.5 6.4 1 100 0 7 85.7 9.8 3 100 0 . . . 5 58.2 10.4 3 60 12.1 1 100 0 

2. No 6 29.4 7.3 2 22.2 7.9 . . . 7 31.3 5.7 2 14.5 6.4 . . . 1 14.3 9.8 . . . . . . 4 41.8 10.4 2 40 12.1 . . . 

 
 Northeast Midwest South West 
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Set product price at outlet below price set by other vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 11.2 5.5 1 12.5 7.1 . . . 1 7.1 5.8 2 25.1 10.5 . . . 2 25.1 14.1 . . . . . . 3 30.9 11.8 3 60 12.6 . . . 

2. No 17 88.8 5.5 7 87.5 7.1 2 100 0 18 92.9 5.8 8 74.9 10.5 . . . 5 74.9 14.1 3 100 0 . . . 5 69.1 11.8 2 40 12.6 1 100 0 

 
 Northeast Midwest South West 
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Set product price at outlet based on cost of production plus markup N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 66.9 8.1 7 77.8 7.5 2 100 0 16 73.9 7.9 11 100 0 1 100 0 5 62.4 13.4 2 66.7 19.2 . . . 5 58.2 10.4 2 40 12.6 1 100 0 

2. No 7 33.1 8.1 2 22.2 7.5 . . . 6 26.1 7.9 . . . . . . 4 37.6 13.4 1 33.3 19.2 . . . 4 41.8 10.4 3 60 12.6 . . . 

 
 Northeast Midwest South West 
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Set product price at outlet based on external prices N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 . . . . . . 1 100 0 . . . . . . . . . . . . . . . 1 100 0 1 100 0 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-80  

 Northeast Midwest South West 
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Set product price based on customer feedback N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . 1 100 0 . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Set product price based on other vendor price N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 . . . . . . 1 100 0 1 100 0 . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Set product price based on other factors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 2 20.2 10.2 . . . 1 100 0 3 17.3 6.1 1 22.6 12 . . . 1 25.2 14.9 . . . . . . 1 50 37 2 66.7 17.4 . . . 

2. No 8 79.8 10.2 2 100 0 . . . 10 82.7 6.1 3 77.4 12 . . . 2 74.8 14.9 2 100 0 . . . 1 50 37 1 33.3 17.4 1 100 0 

 
 Northeast Midwest South West 
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Success at outlet measured by gross sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 89.9 5.3 7 87.5 6.3 1 56.8 16.6 24 100 0 9 83.9 6.2 1 100 0 6 68.7 13.3 3 100 0 . . . 8 100 0 4 80 9.4 . . . 

2. No 2 10.1 5.3 1 12.5 6.3 1 43.2 16.6 . . . 2 16.1 6.2 . . . 3 31.3 13.3 . . . . . . . . . 1 20 9.4 1 100 0 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-81  

 Northeast Midwest South West 
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Success at outlet measured by net sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 53.8 9.3 4 57.1 10.3 2 100 0 13 61.4 8.5 8 82.4 7.4 . . . 4 58.3 16.9 1 33.3 19.2 . . . 7 77.1 13.1 2 40 12.6 . . . 

2. No 9 46.2 9.3 3 42.9 10.3 . . . 8 38.6 8.5 2 17.6 7.4 . . . 3 41.7 16.9 2 66.7 19.2 . . . 2 22.9 13.1 3 60 12.6 1 100 0 

 
 Northeast Midwest South West 
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Success at outlet measured by SNAP sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 47.7 7.9 2 25 8.3 1 56.8 16.6 10 45.2 8.3 5 43.8 10.4 . . . 6 68.7 13.3 . . . . . . 1 7.3 4.4 3 60 12.6 . . . 

2. No 10 52.3 7.9 6 75 8.3 1 43.2 16.6 12 54.8 8.3 6 56.2 10.4 . . . 3 31.3 13.3 3 100 0 . . . 7 92.7 4.4 2 40 12.6 1 100 0 

 
 Northeast Midwest South West 
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Success at outlet considered if sales covered expenses N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 74.5 8 4 66.7 10.4 2 100 0 13 59.9 9.4 9 79.1 7.3 . . . 5 64.3 14.9 2 66.7 19.2 . . . 3 37.9 12.6 4 80 9.4 1 100 0 

2. No 5 25.5 8 2 33.3 10.4 . . . 9 40.1 9.4 3 20.9 7.3 . . . 3 35.7 14.9 1 33.3 19.2 . . . 5 62.1 12.6 1 20 9.4 . . . 

 
 Northeast Midwest South West 
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Success at outlet considered if most products sold at end of day N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 79.7 7.4 6 85.7 7 2 100 0 14 68.7 9 10 91.9 4.9 1 100 0 5 64.3 14.2 3 100 0 . . . 8 100 0 3 60 12.6 1 100 0 

2. No 4 20.3 7.4 1 14.3 7 . . . 7 31.3 9 1 8.1 4.9 . . . 3 35.7 14.2 . . . . . . . . . 2 40 12.6 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-82  

 Northeast Midwest South West 
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Success at outlet considered if customers return N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 94.4 4.2 7 100 0 2 100 0 21 89 6 9 91.2 4.7 1 100 0 8 93.7 3.9 3 100 0 . . . 9 100 0 4 80 9.4 1 100 0 

2. No 1 5.6 4.2 . . . . . . 2 11 6 1 8.8 4.7 . . . 1 6.3 3.9 . . . . . . . . . 1 20 9.4 . . . 

 
 Northeast Midwest South West 
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Success at outlet measured by number of returning customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 100 0 . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Success at outlet measured using other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 13.3 8.7 1 50 22.9 . . . . . . 1 22.6 14 . . . . . . . . . . . . . . . 1 50 22.9 . . . 

2. No 7 86.7 8.7 1 50 22.9 . . . 14 100 0 3 77.4 14 . . . 2 100 0 2 100 0 . . . 1 100 0 1 50 22.9 1 100 0 

 
 Northeast Midwest South West 
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Residential buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 91 4 13 82.5 5.3 2 100 0 49 86.3 4 11 77.9 11 2 100 0 25 95.4 3.8 5 83.3 8.1 . . . 7 67.3 14.2 7 100 0 . . . 

2. No 2 9 4 3 17.5 5.3 . . . 7 13.7 4 2 22.1 11 . . . 1 4.6 3.8 1 16.7 8.1 . . . 3 32.7 14.2 . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-83  

 
 Northeast Midwest South West 
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Commercial buildings within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 16 74.5 7.7 16 91.3 5.7 1 43.2 16.6 50 95.2 2.3 14 100 0 3 100 0 19 82.6 5.6 3 100 0 1 100 0 7 58.5 9 4 57.1 11 . . . 

2. No 5 25.5 7.7 1 8.7 5.7 1 56.8 16.6 3 4.8 2.3 . . . . . . 5 17.4 5.6 . . . . . . 5 41.5 9 3 42.9 11 . . . 

 
 Northeast Midwest South West 
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Schools within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 55.7 8 11 63.8 6.7 3 100 0 23 44.4 5.2 6 36.7 8.7 . . . 13 60.1 8.6 1 25 13.9 . . . 5 46.4 13.7 4 66.7 11.1 . . . 

2. No 9 44.3 8 6 36.2 6.7 . . . 29 55.6 5.2 8 63.3 8.7 1 100 0 9 39.9 8.6 3 75 13.9 . . . 6 53.6 13.7 2 33.3 11.1 . . . 

 
 Northeast Midwest South West 
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Parking lots within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 63 7 7 50 7.9 2 46.8 16.9 48 88.3 3.6 9 71.2 9.3 2 100 0 11 48.7 8.5 . . . . . . 8 73.9 10.3 4 50 10.2 . . . 

2. No 8 37 7 7 50 7.9 2 53.2 16.9 7 11.7 3.6 4 28.8 9.3 . . . 12 51.3 8.5 3 100 0 . . . 3 26.1 10.3 4 50 10.2 . . . 

 
 Northeast Midwest South West 
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Undeveloped land within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 43.1 8.2 6 41.7 7.5 1 36.2 15.6 20 41.4 5.8 9 79.1 6.8 1 50 29.8 14 55.7 7.9 1 25 11.5 . . . 3 30.7 11.5 1 16.7 8.1 . . . 

2. No 12 56.9 8.2 10 58.3 7.5 2 63.8 15.6 28 58.6 5.8 3 20.9 6.8 1 50 29.8 12 44.3 7.9 3 75 11.5 . . . 7 69.3 11.5 5 83.3 8.1 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-84  

 Northeast Midwest South West 
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Green space within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 58.3 8.2 6 40.7 7.6 1 36.2 15.6 32 61.8 5.4 12 87.2 8.6 . . . 16 73.4 7.7 2 50 14.7 . . . 5 49.2 9.7 6 85.7 7.1 . . . 

2. No 9 41.7 8.2 9 59.3 7.6 2 63.8 15.6 21 38.2 5.4 1 12.8 8.6 3 100 0 6 26.6 7.7 2 50 14.7 1 100 0 6 50.8 9.7 1 14.3 7.1 . . . 

 
 Northeast Midwest South West 
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Farms within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 2 100 0 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 
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Other property within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 20.4 12.1 3 43.9 12.9 . . . 6 31.2 9.3 2 100 0 . . . 2 43.8 17.4 . . . . . . 1 28.5 24.8 1 50 22.9 . . . 

2. No 4 79.6 12.1 4 56.1 12.9 . . . 12 68.8 9.3 . . . . . . 4 56.2 17.4 1 100 0 . . . 3 71.5 24.8 1 50 22.9 . . . 

 
 Northeast Midwest South West 
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Fast food restaurants within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 51.1 7.4 6 35 7.3 2 63.8 15.6 38 74 4.8 12 72.9 8.1 2 100 0 18 75.6 6.7 3 60 13.8 . . . 3 38.9 14.8 5 55.6 9.5 . . . 

2. No 11 48.9 7.4 10 65 7.3 1 36.2 15.6 14 26 4.8 4 27.1 8.1 . . . 7 24.4 6.7 2 40 13.8 . . . 5 61.1 14.8 4 44.4 9.5 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-85  

 Northeast Midwest South West 
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Cafes within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 65.3 8.1 12 73.3 7.5 2 100 0 45 87.9 3.3 15 94.6 3 2 100 0 13 54.2 8.2 3 60 12.6 . . . 7 63.6 13.3 3 37.5 9.8 . . . 

2. No 7 34.7 8.1 4 26.7 7.5 . . . 8 12.1 3.3 1 5.4 3 . . . 12 45.8 8.2 2 40 12.6 1 100 0 4 36.4 13.3 5 62.5 9.8 . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Non fast food restaurants within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 15 73.1 8.9 7 50 8.7 2 100 0 46 88.8 3.4 12 80.3 7.5 2 100 0 16 73.1 7 2 66.7 18.3 1 100 0 6 61.4 14.3 4 50 10.2 . . . 

2. No 5 26.9 8.9 7 50 8.7 . . . 7 11.2 3.4 3 19.7 7.5 . . . 7 26.9 7 1 33.3 18.3 . . . 4 38.6 14.3 4 50 10.2 . . . 

 
 Northeast Midwest South West 
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Large groceries within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 26.2 7.7 4 23.3 6 2 100 0 20 38.7 4.6 6 45.4 10.3 . . . 13 54.3 8.1 . . . . . . 1 9.5 7.5 4 50 10.2 . . . 

2. No 14 73.8 7.7 12 76.7 6 . . . 33 61.3 4.6 7 54.6 10.3 3 100 0 12 45.7 8.1 3 100 0 1 100 0 9 90.5 7.5 4 50 10.2 . . . 

 
 Northeast Midwest South West 
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Small corner stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 17 79.1 7.7 13 79.1 7.2 2 100 0 44 82.8 4 12 85.2 6.8 2 66.7 23.5 19 82.4 5.7 3 75 11.5 . . . 7 80.2 11.2 7 77.8 7.9 . . . 

2. No 4 20.9 7.7 3 20.9 7.2 . . . 10 17.2 4 2 14.8 6.8 1 33.3 23.5 5 17.6 5.7 1 25 11.5 . . . 2 19.8 11.2 2 22.2 7.9 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-86  

 Northeast Midwest South West 
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Liquor stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 61.6 8.2 9 59.3 8.3 3 100 0 35 66.9 5 13 91.3 6.3 1 100 0 10 47.8 8.7 2 50 14.7 . . . 5 51.8 14.8 3 33.3 8.9 . . . 

2. No 8 38.4 8.2 6 40.7 8.3 . . . 18 33.1 5 1 8.7 6.3 . . . 12 52.2 8.7 2 50 14.7 . . . 5 48.2 14.8 6 66.7 8.9 . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Other food stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . 1 100 0 3 16.6 7.2 1 58.8 22.5 . . . . . . . . . . . . 1 28.5 24.8 1 25 11.2 . . . 

2. No 6 100 0 5 100 0 . . . 16 83.4 7.2 1 41.2 22.5 . . . 7 100 0 1 100 0 . . . 3 71.5 24.8 3 75 11.2 . . . 

 
 Northeast Midwest South West 
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Buses are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 64.1 8.3 11 67.5 6.7 2 100 0 38 72.9 5 12 93.5 3.7 2 100 0 11 53.6 8.6 . . . . . . 7 70.9 11.8 8 100 0 . . . 

2. No 7 35.9 8.3 5 32.5 6.7 . . . 15 27.1 5 1 6.5 3.7 . . . 11 46.4 8.6 3 100 0 . . . 3 29.1 11.8 . . . . . . 

 
 Northeast Midwest South West 
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Light rail is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 25.6 6.8 5 30.9 6.8 2 100 0 2 2.7 1.3 2 13 5.2 . . . 2 9.9 5.1 1 20 11.4 . . . 3 27.5 10.1 1 12.5 7.1 . . . 

2. No 14 74.4 6.8 10 69.1 6.8 . . . 49 97.3 1.3 11 87 5.2 3 100 0 19 90.1 5.1 4 80 11.4 . . . 8 72.5 10.1 7 87.5 7.1 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-87  

 Northeast Midwest South West 
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Senior transit is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 42.5 7.3 8 53.1 7.6 1 43.2 16.6 25 53.7 6.2 4 40.2 10.7 1 100 0 5 24.8 7.8 1 20 9.6 . . . 4 32.8 12.6 4 44.4 9.5 . . . 

2. No 13 57.5 7.3 7 46.9 7.6 1 56.8 16.6 23 46.3 6.2 6 59.8 10.7 . . . 17 75.2 7.8 4 80 9.6 . . . 7 67.2 12.6 5 55.6 9.5 . . . 

 
 Northeast Midwest South West 
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Street parking is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 14 68 9.4 11 63.8 7.6 1 56.8 16.6 42 83 4.4 12 100 0 2 100 0 9 43.2 9 3 75 14.2 . . . 8 82.5 9.7 7 87.5 6.3 . . . 

2. No 6 32 9.4 6 36.2 7.6 1 43.2 16.6 9 17 4.4 . . . . . . 12 56.8 9 1 25 14.2 . . . 2 17.5 9.7 1 12.5 6.3 . . . 

 
 Northeast Midwest South West 
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Small parking lots/garages are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 60 9.6 8 50 8.1 . . . 28 52.4 5.5 10 67 9.9 . . . 7 33.8 8.4 2 66.7 15.4 . . . 6 59.3 14.7 4 50 10.2 . . . 

2. No 7 40 9.6 8 50 8.1 2 100 0 25 47.6 5.5 4 33 9.9 2 100 0 14 66.2 8.4 1 33.3 15.4 1 100 0 4 40.7 14.7 4 50 10.2 . . . 

 
 Northeast Midwest South West 
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Large parking lots/garages are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 36.3 8.3 6 47.7 7.9 . . . 40 82.9 4.8 8 69.2 10.1 3 100 0 13 62.4 8.6 1 20 9.4 . . . 6 57.7 14.7 4 50 10.2 . . . 

2. No 12 63.7 8.3 6 52.3 7.9 2 100 0 9 17.1 4.8 4 30.8 10.1 . . . 8 37.6 8.6 4 80 9.4 . . . 4 42.3 14.7 4 50 10.2 . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-88  

 Northeast Midwest South West 
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Shade trees near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 16 82.1 6 15 89 4.2 1 56.8 16.6 36 69.8 5.2 13 100 0 3 73.5 18.4 16 68.9 8 5 100 0 . . . 9 90.5 7.4 7 87.5 6.3 . . . 

2. No 4 17.9 6 2 11 4.2 1 43.2 16.6 16 30.2 5.2 . . . 1 26.5 18.4 7 31.1 8 . . . . . . 1 9.5 7.4 1 12.5 6.3 . . . 

 
 Northeast Midwest South West 
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Trash cans are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 17 84.4 5.9 15 89 4.5 2 100 0 48 89.7 3.3 11 100 0 2 100 0 21 79.1 6.7 6 100 0 . . . 9 90.5 7.4 7 87.5 7.1 . . . 

2. No 3 15.6 5.9 2 11 4.5 . . . 6 10.3 3.3 . . . . . . 5 20.9 6.7 . . . . . . 1 9.5 7.4 1 12.5 7.1 . . . 

 
 Northeast Midwest South West 
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Benches are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 57.4 9.1 14 88.3 4.5 1 56.8 16.6 37 70.6 4.8 11 100 0 2 100 0 10 47.4 8.9 1 33.3 15.4 . . . 6 54.6 12.6 8 100 0 . . . 

2. No 9 42.6 9.1 2 11.7 4.5 1 43.2 16.6 16 29.4 4.8 . . . . . . 11 52.6 8.9 2 66.7 15.4 . . . 5 45.4 12.6 . . . . . . 

 
 Northeast Midwest South West 
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Bicycle racks are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 20.4 6 8 47.2 7.8 . . . 26 50.8 6.4 9 85 6.3 1 100 0 3 10.2 4.3 1 33.3 15.4 . . . 7 62.1 11.5 6 75 8.8 . . . 

2. No 16 79.6 6 9 52.8 7.8 3 100 0 26 49.2 6.4 2 15 6.3 . . . 20 89.8 4.3 2 66.7 15.4 . . . 4 37.9 11.5 2 25 8.8 . . . 
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Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-89  

 Northeast Midwest South West 
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Drinking fountains are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 22.5 7 4 25.2 6.8 2 53.2 16.3 18 37.4 5.7 7 70.1 9.1 2 66.7 23.5 7 34.9 8.7 3 60 13 . . . 3 32.7 8.8 7 77.8 7.9 . . . 

2. No 15 77.5 7 13 74.8 6.8 2 46.8 16.3 32 62.6 5.7 4 29.9 9.1 1 33.3 23.5 15 65.1 8.7 2 40 13 . . . 7 67.3 8.8 2 22.2 7.9 . . . 
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Public telephones are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 28.3 8.4 7 50.5 8.4 . . . 36 72.3 5 10 89.3 7.4 2 100 0 11 55.9 8.7 2 33.3 10.4 . . . 10 82.8 8.8 7 87.5 7.1 . . . 

2. No 14 71.7 8.4 8 49.5 8.4 3 100 0 15 27.7 5 1 10.7 7.4 . . . 10 44.1 8.7 4 66.7 10.4 . . . 2 17.2 8.8 1 12.5 7.1 . . . 
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Incentives offered N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . 1 4.9 3.6 . . . . . . . . . 1 33.3 19.2 . . . . . . . . . . . . 

2 1 5 3.9 1 12.5 6.3 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

3 . . . . . . . . . 5 21.8 7.3 3 40.4 11.7 . . . . . . . . . . . . . . . . . . . . . 

5 1 5.6 4.2 1 12.5 7.1 2 100 0 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

6 . . . . . . . . . 1 4.9 3.4 . . . . . . . . . . . . . . . 1 13.8 10.9 . . . . . . 

8 3 15.1 5.8 1 12.5 6.3 . . . 1 3.5 2 3 46.1 13 . . . 2 36.3 17.1 2 66.7 19.2 . . . . . . 1 33.3 14.3 1 100 0 

9 2 11.1 5.3 1 12.5 6.3 . . . . . . . . . . . . 1 18.2 12.1 . . . . . . 2 27.5 14.1 . . . . . . 

10 5 27.8 8.2 2 25 8.8 . . . 2 12.4 6.3 1 13.5 7.9 . . . 1 18.2 15.2 . . . . . . 2 25.2 12.1 . . . . . . 

11 2 10.1 5.3 1 12.5 6.3 . . . 3 16.7 7 . . . . . . . . . . . . . . . . . . . . . . . . 

12 2 8.6 4.5 . . . . . . 2 13.6 7.4 . . . . . . 1 9.2 6 . . . . . . . . . . . . . . . 

13 1 5.6 4.2 . . . . . . 1 6.8 5 . . . . . . . . . . . . . . . . . . . . . . . . 

14 2 11.1 5.9 1 12.5 7.1 . . . 3 15.2 6.8 . . . 1 100 0 1 18.2 15.2 . . . . . . 2 33.4 15.4 2 66.7 14.3 . . . 
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  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-90  
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Main reason for stopping participation in SNAP (prior to five years ago) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . 1 100 0 1 33.3 17.9 . . . . . . . . . . . . . . . . . . 

3 . . . 1 50 15.7 . . . . . . . . . . . . . . . 1 100 0 . . . . . . . . . . . . 

5 . . . . . . . . . 1 100 0 . . . . . . . . . . . . . . . . . . . . . . . . 

7 . . . 1 50 15.7 . . . . . . . . . 1 33.3 14.6 . . . . . . . . . . . . . . . . . . 

10 . . . . . . . . . . . . . . . 1 33.3 14.6 . . . . . . . . . . . . . . . . . . 
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Main reason for stopping participation in SNAP (within the last five years) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . 3 22.5 7.9 5 29.2 6.8 . . . . . . . . . . . . . . . . . . 

2 . . . 2 46.2 13.9 . . . . . . 2 18.2 8.7 2 11.7 4.6 . . . . . . 1 50.6 22.9 . . . . . . . . . 

4 . . . 1 17.9 8.9 . . . . . . . . . 1 5.8 3.2 . . . . . . . . . . . . . . . . . . 

5 . . . . . . 1 36.2 16.6 1 100 0 2 15 6.2 5 32.5 7.8 . . . . . . . . . . . . . . . . . . 

6 . . . . . . . . . . . . . . . . . . . . . 1 50 15.7 . . . . . . . . . . . . 

7 . . . 1 17.9 8.9 . . . . . . . . . 1 5.8 3.2 . . . . . . . . . . . . . . . . . . 

9 . . . . . . 1 36.2 22.9 . . . . . . . . . . . . . . . . . . . . . . . . . . . 

10 . . . . . . . . . . . . 1 14.7 11.9 1 7.5 4.7 . . . 1 50 15.7 1 49.4 22.9 . . . . . . . . . 

12 . . . . . . . . . . . . 1 7.5 4.2 1 7.5 5.2 . . . . . . . . . . . . . . . . . . 

14 . . . 1 17.9 10.4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

16 . . . . . . 1 27.6 14.3 . . . 2 22.2 11.9 . . . . . . . . . . . . . . . . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-91  
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Main reason SNAP benefits not redeemed in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . 2 6.5 2.6 6 19.5 4.3 . . . 2 5.1 2 . . . . . . 1 11.1 5.8 . . . 

2 1 25 19.4 11 36.7 5 . . . . . . 7 22.7 4.9 6 21.3 5.2 . . . 9 23.9 4.4 . . . . . . 3 33.3 7.9 . . . 

3 . . . 3 10 3.1 . . . . . . . . . 1 4.2 2.9 . . . 2 5.1 2 . . . . . . . . . . . . 

5 2 50 13.5 7 23.3 4.6 1 26.6 12 1 25 14.1 9 35.4 6.3 4 15.7 4.9 . . . 16 40.6 5.3 1 56.2 34.3 . . . 4 44.4 8.1 . . . 

6 . . . . . . . . . . . . 1 3.2 1.9 . . . 1 49.6 11.9 2 5.1 2.1 . . . . . . . . . . . . 

7 1 25 19.4 1 3.3 1.8 . . . 1 25 19.5 3 9.7 3.2 1 3.2 1.9 . . . 3 7.6 2.5 . . . . . . . . . . . . 

9 . . . 2 6.7 2.6 . . . 1 25 21.7 1 3.2 1.9 1 4.2 2.7 2 50.4 11.9 . . . . . . . . . . . . . . . 

10 . . . 1 3.3 1.9 1 20.2 12.1 . . . 2 12.7 6.8 1 4.2 2.7 . . . 2 5.1 2 . . . . . . . . . . . . 

12 . . . . . . . . . . . . . . . . . . . . . 1 2.5 1.5 . . . . . . . . . . . . 

13 . . . . . . . . . . . . . . . 1 3.2 1.9 . . . . . . . . . . . . . . . . . . 

14 . . . 3 10 3 1 26.6 13.8 . . . . . . 3 10.6 3.8 . . . . . . . . . . . . . . . . . . 

15 . . . . . . . . . 1 25 21.7 . . . . . . . . . . . . . . . . . . . . . . . . 

16 . . . 2 6.7 2.6 1 26.6 17.9 . . . 2 6.5 2.6 4 13.9 4.3 . . . 2 5.1 2 1 43.8 34.3 . . . 1 11.1 6.5 . . . 
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Main reason SNAP benefits not accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 12.1 6.2 1 8.3 4.8 . . . 7 15.8 4.3 2 23.8 9.7 . . . 1 4 2.8 . . . . . . 2 17.4 9.6 2 50 14.7 . . . 

2 1 6.1 4.2 . . . . . . 5 11 3.7 . . . . . . 1 2.8 1.6 . . . . . . . . . 1 25 11.5 . . . 

3 1 6.1 4.2 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

4 2 9.9 5 2 16.7 5.9 . . . 1 1.8 1.3 . . . . . . . . . . . . 1 100 0 1 9.5 6.7 . . . 1 100 0 

5 . . . 2 16.7 6.4 . . . 3 6.1 2.9 . . . . . . . . . 1 12.5 7.1 . . . . . . . . . . . . 

7 . . . . . . . . . 4 8.6 3.3 2 28.9 12.5 . . . . . . . . . . . . 1 9.5 6.7 . . . . . . 

8 . . . . . . . . . 1 1.8 1.3 . . . . . . 1 4.5 3.3 . . . . . . . . . . . . . . . 

9 1 3.8 2.1 1 8.3 4.4 . . . 4 9.8 2.7 . . . . . . 4 21.9 8 1 12.5 7.1 . . . 1 7.9 5.4 . . . . . . 

10 1 3.8 2.2 2 16.7 6.2 1 100 0 5 9.7 3.3 1 23.4 18.5 . . . 2 10.9 5.9 1 12.5 6.3 . . . 3 26.9 10.2 . . . . . . 

11 4 23.6 6 . . . . . . 2 3 1.6 . . . . . . 4 18.2 6.6 . . . . . . 1 9.5 8 . . . . . . 

12 . . . . . . . . . 1 2.4 2 . . . . . . 1 5.5 4.1 . . . . . . . . . . . . . . . 

14 2 10.9 5.7 1 8.3 4.4 . . . 5 11 2.9 2 23.8 10 1 28 16.7 6 26.7 7.5 1 12.5 6.3 . . . 1 9.5 6.7 . . . . . . 

16 4 23.6 8 3 25 7.1 . . . 9 18.8 4.9 . . . 2 72 16.7 1 5.5 4.5 4 50 10.2 . . . 2 9.7 3.9 1 25 13.9 . . . 
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Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-92  

 Northeast Midwest South West 
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Number of outlets respondent or operating farmer accepted SNAP at in the last year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. All 41 57.4 4.8 9 27.2 4.6 . . . 70 67.1 3 12 51.7 6.1 2 50 16.8 31 61.3 6.1 5 31.4 7.9 1 22 12.1 13 51 6.8 5 45.5 8.7 1 26.5 18.5 

2. Most 16 22.5 4 7 19.9 3.7 1 56.8 16.6 20 18.7 2.7 3 10.8 3.3 . . . 2 4.6 2.7 2 12.6 4.9 1 28.2 19.6 6 20.2 5.5 1 9.1 5.2 1 26.5 18.5 

3. A few 12 17.1 3.6 17 50 5.5 . . . 12 10.8 2.1 7 30.2 5.9 1 28.1 14.4 16 32.1 5.9 3 24.9 10 . . . 9 28.8 7.6 4 36.4 8.2 2 47.1 18.7 

4. None 2 3 1.6 1 2.8 1.6 1 43.2 16.6 3 3.4 1.6 2 7.2 2.9 1 21.9 11.2 1 1.9 1.5 4 31.2 10 2 49.7 19.6 . . . 1 9.1 5.2 . . . 
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FREASONNOTALLTYPE_R N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 20 9.4 . . . 

2 11 44 7.7 7 28.5 5.3 . . . 8 24.3 6.2 6 56.4 11.2 . . . 8 46.6 10.8 3 66.5 16.3 . . . 5 40 11.7 2 40 12.1 . . . 

3 . . . 1 4.1 2.2 . . . 1 2.1 1.2 . . . . . . . . . 1 16.8 11.1 . . . 1 4.7 2.8 . . . . . . 

4 1 2.6 1.5 . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 20 11.2 . . . 

5 3 11.5 5.1 4 16.3 4.3 . . . 6 23.7 7.3 . . . . . . 2 12.7 6.3 . . . . . . 1 4.7 2.8 1 20 11.2 . . . 

6 . . . 1 4.1 2.3 . . . 1 2.1 1.2 . . . . . . . . . . . . . . . . . . . . . . . . 

7 3 10.8 4.4 1 6.4 4.4 . . . 1 3 2.1 1 8.8 5.3 1 100 0 . . . . . . . . . . . . . . . . . . 

9 . . . . . . 1 43.2 16.6 . . . 1 17.3 10.5 . . . 1 5.8 4.1 . . . . . . . . . . . . . . . 

10 1 4.1 3.1 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

12 . . . 1 4.1 2.2 . . . . . . . . . . . . . . . 1 16.8 11.1 . . . . . . . . . . . . 

13 3 12.3 4.9 . . . . . . . . . . . . . . . 1 7 5.1 . . . . . . . . . . . . 2 64 23.7 

14 . . . 3 12.2 3.8 . . . . . . 1 8.8 4.7 . . . . . . . . . . . . 1 7.6 5.2 . . . . . . 

15 . . . . . . . . . 1 4.1 3.4 . . . . . . . . . . . . . . . . . . . . . . . . 

16 1 4.1 3.1 . . . . . . 1 3 2.1 1 8.8 4.7 . . . 2 14 8.1 . . . 1 100 0 2 18.5 9.9 . . . . . . 

17 3 10.4 4.5 6 24.4 5 1 56.8 16.6 10 37.6 8.2 . . . . . . 2 14 7.2 . . . . . . 4 24.6 8.1 . . . 1 36 23.7 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-93  

 
 Northeast Midwest South West 
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Respondent or operating farmer conducted outreach activities N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 36 47 4.4 48 68.3 2.9 6 67.6 10.4 55 46 4 30 48.7 4.7 13 27.3 4.2 25 43.2 5.9 20 36.3 4.1 5 51.5 10.8 17 51.9 5.8 4 20 4.9 1 17.3 12.2 

2. No 41 53 4.4 22 31.7 2.9 3 32.4 10.4 62 54 4 30 51.3 4.7 36 72.7 4.2 32 56.8 5.9 38 63.7 4.1 5 48.5 10.8 14 48.1 5.8 16 80 4.9 5 82.7 12.2 

 
 Northeast Midwest South West 
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Amount of food vendors who accepted SNAP at the outlet in last year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. All 33 53.1 4.9 12 35.8 4.5 1 43.2 16.6 20 17.5 2.7 8 29.6 6.7 . . . 10 19.5 4.3 3 24.9 9.7 2 64 25.1 9 29.6 7.7 5 45.5 8.6 . . . 

2. Most 4 6.8 2.5 10 28.4 4.5 1 56.8 16.6 21 20.3 3.3 8 29.6 5.8 2 52.9 18.5 6 14.6 3.8 3 18.8 6.2 . . . 4 16.6 6.4 2 18.2 6.7 1 33.3 23.5 

3. A few 19 31.2 4.3 6 17.1 3.6 . . . 52 56.4 4 7 28.2 5.8 2 47.1 18.5 20 41.8 5.7 5 37.4 9.7 . . . 6 26.5 7.1 3 27.3 7.8 2 66.7 23.5 

4. None 6 8.9 2.7 6 18.7 4.2 . . . 7 5.8 1.6 3 12.5 4.8 . . . 11 24.1 4.9 3 18.8 6.3 1 36 25.1 7 27.4 6.1 1 9.1 4.7 . . . 

 
 Northeast Midwest South West 
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Respondent pay a flat fee or percentage of sales to sell products at outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Flat fee 7 33.8 7.9 6 66.7 8.8 2 100 0 14 66.9 7.3 8 69.1 10 1 100 0 6 73.3 13 3 100 0 . . . 1 10.3 8 2 50 14.7 1 100 0 

2. Percentage of sales . . . . . . . . . 1 6 4.9 . . . . . . . . . . . . . . . 3 35.4 11.7 1 25 13.9 . . . 

3. Both . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 10.3 8 . . . . . . 

4. Vendors did not pay to participate in this farmers market 11 51.6 8.5 3 33.3 8.8 . . . 3 14.7 6.1 3 30.9 10 . . . 2 26.7 13 . . . . . . 4 44 11 1 25 11.5 . . . 

91. Other (Please specify) 3 14.6 6 . . . . . . 3 12.3 5.3 . . . . . . . . . . . . . . . . . . . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-94  

 
 Northeast Midwest South West 
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Respondent is required to report sales at outlet to outlet manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 35.6 6.8 4 50 10 . . . 1 4 2.8 3 26.8 9.5 . . . . . . . . . . . . 4 54.8 12.6 3 60 12.1 . . . 

2. No 3 15.4 6.4 3 37.5 9.7 2 100 0 17 75.1 6.8 8 66.4 9.8 1 100 0 7 92.8 4.6 2 66.7 19.2 . . . 2 23.6 11.7 1 20 9.4 1 100 0 

3. N/A 10 49 7.8 1 12.5 7.1 . . . 5 20.9 6.5 1 6.8 4 . . . 1 7.2 4.6 1 33.3 19.2 . . . 2 21.6 11.7 1 20 9.4 . . . 
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Respondents satisfaction with total sales at the outlet in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Very satisfied 3 15.9 6.5 2 25 8.3 . . . 9 42.4 8.3 3 20.3 7.1 1 100 0 1 14.3 11.9 . . . . . . 3 37.6 12.2 1 20 11.2 1 100 0 

2. Mostly satisfied 8 38.9 9 4 50 10 . . . 4 17.5 5.9 3 29.7 10.3 . . . . . . 1 33.3 19.2 . . . 3 29.2 13.6 3 60 12.6 . . . 

3. Somewhat satisfied 7 35.1 7.9 1 12.5 7.1 2 100 0 7 25 7 3 23.2 8.2 . . . 5 64.3 14.9 1 33.3 19.2 . . . 1 10.3 8 . . . . . . 

4. Not satisfied 2 10.1 5.3 1 12.5 6.3 . . . 3 15 7.1 3 26.8 11 . . . 2 21.5 12.2 1 33.3 19.2 . . . 2 22.9 13.1 1 20 9.4 . . . 
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Number of temporary roadside stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 30 54.9 4.8 31 60.5 3.7 3 44.4 12.7 48 58.4 4.5 26 59.1 4.5 23 63.7 5.1 12 26.3 4.1 14 33.1 4.4 2 31.7 13.8 12 53.2 6.9 12 70.6 6.6 1 50 29.8 

2. 1 to 2 21 37.9 4.7 17 32 3.6 4 55.6 12.7 28 33.4 4.4 19 35.6 4.3 10 28.1 5 27 56.8 4.9 21 52.9 5 4 55.9 13.8 9 34.5 5.8 2 11.8 4.6 1 50 29.8 

3. 3 to 5 2 3.5 1.8 3 5.6 1.8 . . . 6 6.2 1.9 2 3.6 1.4 2 5 2.1 4 8.2 3.2 5 14.1 4.2 1 12.4 6.8 . . . 3 17.6 5.4 . . . 

4. 5 to 10 1 1.9 1.5 1 1.9 1.1 . . . 2 2 1.1 . . . 1 3.2 2.3 4 8.8 2.6 . . . . . . 2 9.8 5.3 . . . . . . 

5. more than 10 1 1.8 1.3 . . . . . . . . . 1 1.8 1 . . . . . . . . . . . . 1 2.5 1.4 . . . . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-95  

 
 Northeast Midwest South West 
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Number of permanent roadside stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 12 17.3 2.9 12 25.2 3.6 3 44.4 13 50 62.3 4.4 23 48.7 6.4 27 77.7 4.5 13 25.8 5.3 21 54.4 5.6 3 47.9 14.8 8 33.4 6.6 11 61.1 6.9 . . . 

2. 1 to 2 56 82.7 2.9 36 69 3.8 3 40.8 11.9 36 37.7 4.4 21 49.4 6.4 8 22.3 4.5 31 65.1 6.3 16 42 5.6 3 52.1 14.8 16 64.2 6.7 6 33.3 6.6 . . . 

3. 3 to 5 . . . 3 5.8 1.9 1 14.8 10.4 . . . 1 1.9 1.1 . . . 3 6.6 3 1 3.5 2.9 . . . 1 2.4 1.3 1 5.6 3.2 . . . 

4. 5 to 10 . . . . . . . . . . . . . . . . . . 1 2.5 2 . . . . . . . . . . . . . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Number of farmers markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 13 18.9 3.5 11 17.4 2.6 . . . 6 3.8 1.1 5 8.7 2.6 2 4.5 2 3 5.8 2.6 4 7.1 2.4 1 12.3 8.7 3 13.4 3.9 3 15 4.2 . . . 

2. 1 to 2 32 45.1 4.3 26 43 3.7 5 55.9 10.8 67 60.4 3.8 38 64.5 4.7 31 66.6 4.9 35 66.5 5.5 36 68.1 3.9 6 65.7 11.4 14 48.5 6.7 9 45 6.4 3 48.1 14.7 

3. 3 to 5 12 17.8 3.5 17 26.9 3.3 3 32.4 9.6 34 30.6 3.7 13 21.8 3.7 11 24.4 4.4 14 27.7 5.1 11 19.5 3.1 . . . 4 13.5 5.2 6 30 6.2 3 51.9 14.7 

4. 5 to 10 8 11.4 2.9 5 7.9 1.9 . . . 5 4.1 1.5 1 2.1 1.5 2 4.5 2 . . . 1 1.8 1 2 22 9.8 2 7.4 3.9 2 10 3.7 . . . 

5. more than 10 5 6.9 2.3 3 4.8 1.6 1 11.7 7.1 1 1 0.8 2 2.9 1.2 . . . . . . 2 3.5 1.5 . . . 4 17.1 6.2 . . . . . . 
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Number of pick-your-own N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 34 52.1 4.4 27 54 3.7 4 55.6 12.1 61 69.8 4.1 34 71.9 4.1 31 79.3 3.8 14 44.8 7.2 20 53.2 4.9 2 37.2 15.8 11 49.9 9 11 73.3 6.2 1 36 19 

2. 1 to 2 30 46.3 4.4 23 44.1 3.7 2 29.6 11.2 25 26.6 3.8 13 24.6 3.9 7 18.4 3.7 16 45.8 7 17 43.2 4.8 3 62.8 15.8 12 50.1 9 4 26.7 6.2 2 64 19 

3. 3 to 5 1 1.6 1.2 1 1.9 1.1 . . . 3 3.6 1.7 1 1.8 1 1 2.3 1.3 2 5.6 3.2 . . . . . . . . . . . . . . . 

4. 5 to 10 . . . . . . 1 14.8 6.9 . . . 1 1.8 1 . . . 1 3.7 3 1 3.6 2.9 . . . . . . . . . . . . 

 



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-96  

 Northeast Midwest South West 
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Number of direct on-farm N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 34 53.6 4.6 23 39.9 3.4 2 22.7 9.9 35 35.4 4 17 33.8 4 15 32.7 4.2 10 26.9 6.2 13 30.8 4.6 1 14.4 8.7 8 35.1 8.2 8 50 6.7 . . . 

2. 1 to 2 27 44.6 4.6 32 55.1 3.5 5 64.4 11.3 65 62.6 4.1 35 66.2 4 31 67.3 4.2 24 63.9 6.8 29 67 4.6 5 85.6 8.7 17 64.9 8.2 8 50 6.7 2 100 0 

3. 3 to 5 1 1.7 1.3 1 1.7 1 . . . 2 2 1.2 . . . . . . . . . . . . . . . . . . . . . . . . 

4. 5 to 10 . . . 2 3.4 1.3 1 12.9 7.7 . . . . . . . . . 3 9.2 4.1 . . . . . . . . . . . . . . . 

5. more than 10 . . . . . . . . . . . . . . . . . . . . . 1 2.2 1.2 . . . . . . . . . . . . 
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Number of festivals N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 37 59.8 4.3 28 55.9 4.3 4 55.6 12.1 61 65.6 4.1 31 65.7 5.1 35 85.3 3.5 27 61.1 5.7 27 64.5 5 5 73.1 12 19 70.4 6.5 13 81.3 5.3 2 100 0 

2. 1 to 2 18 28.5 4.1 20 38.3 4.2 3 44.4 12.1 24 27.2 3.9 10 19.9 4 5 11.8 3 12 26.5 5.1 10 26.3 4.9 2 26.9 12 6 19.9 6.1 3 18.8 5.3 . . . 

3. 3 to 5 3 5 2.2 2 3.8 1.5 . . . 6 6.6 2.2 3 8.9 3.8 . . . 3 7.1 3.2 2 4.6 1.8 . . . 3 7.6 3 . . . . . . 

4. 5 to 10 3 5 2.1 1 1.9 1.1 . . . . . . 2 3.6 1.5 1 2.9 2 2 5.4 3.1 2 4.6 1.8 . . . . . . . . . . . . 

5. more than 10 1 1.7 1.3 . . . . . . 1 0.6 0.4 1 1.8 1 . . . . . . . . . . . . 1 2.1 1.2 . . . . . . 
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Number of outlets of community supported agriculture or subscription N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 37 60.6 3.9 22 37.5 3.3 3 42.3 12.7 53 62.3 4.3 27 62.5 4.1 32 83.5 4 27 72.2 5.9 27 71.8 4.8 3 31.4 10.3 11 50 7 14 77.8 5.6 . . . 

2. 1 to 2 16 23.8 3.5 31 51.5 3.6 2 30.7 13.2 21 24.9 3.6 12 26.2 4.7 5 14.1 3.9 8 17.8 4.8 8 23 4.9 6 68.6 10.3 13 50 7 4 22.2 5.6 . . . 

3. 3 to 5 4 7 2.6 4 7.6 2.4 . . . 3 3 1.3 1 1.9 1.1 . . . 1 2.2 1.6 1 2.6 1.5 . . . . . . . . . . . . 

4. 5 to 10 1 1.6 1.2 . . . 2 27 9.8 3 3.4 1.5 2 3.8 1.6 . . . 1 3 2.5 . . . . . . . . . . . . . . . 

5. more than 10 4 7 2.6 2 3.3 1.3 . . . 6 6.4 2.1 3 5.6 1.6 1 2.4 1.4 2 4.7 2.5 1 2.6 1.4 . . . . . . . . . . . . 
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Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-97  

 Northeast Midwest South West 
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Number of outlets direct to retailers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 31 47.7 4.5 16 26.7 3.3 3 35.6 11.6 31 31.5 3.8 22 43.4 5.3 23 52.7 4.4 14 33.7 7 14 38.4 5.4 3 56 17.6 5 21.4 6.2 6 37.5 6.4 1 36 19 

2. 1 to 2 16 25.9 4.3 28 46 4 1 12.9 6.1 46 46.3 4.2 19 39.1 5.7 14 32.1 4.3 20 38.3 6.1 19 51.3 5.3 2 44 17.6 12 42.7 7.7 6 37.5 6.4 1 28 17.9 

3. 3 to 5 9 13.8 3 9 14.5 2.5 1 12.9 7.7 11 9.4 2.3 7 12.5 2.9 4 8.9 2.8 7 14.2 3.8 2 5.1 2 . . . 4 12.2 4.7 4 25 6.3 . . . 

4. 5 to 10 6 9.3 2.8 4 6.4 1.8 1 12.9 7.7 6 6 2 1 1.7 1 1 2.1 1.2 5 11.4 3.9 1 2.6 1.5 . . . 4 15 5.4 . . . 1 36 23.7 

5. more than 10 2 3.2 1.7 4 6.4 1.8 2 25.8 10.8 7 6.7 2 2 3.4 1.4 2 4.2 1.7 1 2.5 2 1 2.6 1.5 . . . 3 8.6 3.8 . . . . . . 
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Number of outlets direct to wholesale markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 27 43.7 4.7 15 28.2 3.5 2 30.6 12.7 50 59.5 4.5 15 41.9 6.2 25 69.2 4.7 9 27.2 6.5 21 57.3 5.8 1 26.5 18.9 10 48.2 9.6 8 57.1 8.1 . . . 

2. 1 to 2 23 37.6 4.3 28 54.9 4.3 3 52.1 13.5 24 28.2 4 12 34.8 6.7 8 22.5 4.5 18 47.5 6.2 9 26 5.3 2 47.1 20.1 7 28.4 7.9 4 28.6 7.2 4 100 0 

3. 3 to 5 7 11.2 2.5 3 5.6 1.8 . . . 4 4 1.5 4 9.4 2.4 2 5.1 2.2 4 12 4.4 3 7.8 2.5 1 26.5 18.9 5 23.4 7.1 . . . . . . 

4. 5 to 10 3 5.3 2.3 3 5.6 1.8 1 17.4 9.9 5 5.8 2.1 3 9.3 3.9 . . . 3 7 2.8 1 2.6 1.5 . . . . . . 1 7.1 3.8 . . . 

5. more than 10 2 2.2 0.9 3 5.6 1.8 . . . 2 2.4 1.4 2 4.7 2 1 3.3 2.2 2 6.2 3.5 2 6.3 3.3 . . . . . . 1 7.1 3.8 . . . 
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Portion of total sales from EBT transactions at the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Less than 25% 17 84.7 6.4 6 75 8.3 2 100 0 18 80.4 6.9 9 85 6 1 100 0 6 71.5 14 3 100 0 . . . 7 100 0 3 75 11.5 1 100 0 

2. Between 26% and 50% 2 10 5.3 2 25 8.3 . . . 3 13.9 5.8 2 15 6 . . . 1 14.3 11.9 . . . . . . . . . 1 25 11.5 . . . 

3. Between 51% and 75% . . . . . . . . . 1 5.7 4.6 . . . . . . 1 14.3 9.8 . . . . . . . . . . . . . . . 

4. Between 76% and 100% 1 5.3 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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Direct Marketing Farmer Tables by Census Region 
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ANR_FTOTWORKERYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 21 31.9 4.8 16 28.5 3.5 3 47.9 14.2 35 43.3 4.4 17 43.9 6.6 17 52.1 5.4 14 32.1 5.4 14 33 4.4 2 31.6 13.6 7 29.8 6.6 5 27.8 6.2 . . . 

1 to 2 14 21.6 4.5 19 33.7 3.7 1 17.4 12.2 21 25.6 4.2 9 22 4.4 10 32 5.4 9 20.9 5.7 13 30.8 4.3 2 27.9 12.2 5 18.6 6.6 3 16.7 4.8 1 26.5 18.5 

3 to 5 18 28.3 4.1 11 18.9 2.9 1 17.4 8.2 15 19.2 3.7 10 24 5.2 3 10.2 3.7 7 18.9 5.4 7 16.4 3.7 2 28.2 11 4 17 7.2 3 16.7 5 2 47.1 19.1 

6 or more 12 18.1 3.8 11 18.9 2.9 1 17.4 10 11 11.8 2.4 5 10.1 2.4 2 5.7 2.3 13 28.1 4.8 9 19.8 3.4 1 12.3 7.5 8 34.6 7 7 38.9 6.1 1 26.5 14.7 
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ANR_FTOTWORKERSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 5 7.4 2 5 8.3 2.3 . . . 14 13.5 2.1 13 23.5 4 5 11.2 3.2 10 19 4.4 9 17.5 3.3 1 12.4 8.7 4 18.2 5.1 4 22.2 5.4 . . . 

1 to 2 9 12.5 3.1 6 8.9 2.1 3 32.4 10.9 20 18.8 3.1 11 19.8 2.9 14 32.2 4.7 6 11.4 3.6 6 11.7 2.4 2 24.7 10.5 5 19.8 5.8 5 27.8 5.8 . . . 

3 to 5 10 13.9 3.2 22 33.6 3.8 2 20.7 8.3 24 22.2 3.1 12 20.6 3.6 14 31.6 4.7 14 28.9 5.4 14 27.3 3.7 3 31.4 10.3 4 14.4 6 3 16.7 5.1 1 36 16.3 

6 or more 45 66.3 4.7 33 49.1 3.8 4 46.9 11.1 55 45.5 3.3 22 36.1 4.3 10 24.9 4.2 22 40.7 5.8 20 43.5 4.8 3 31.4 10.4 12 47.6 7 6 33.3 5.6 2 64 16.3 
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ANR_FNUMBEROUTLETS_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 to 2 9 37.5 7.9 10 48.2 6.1 2 63.8 15.6 31 46.2 5.2 11 64.3 6.3 1 20.6 11.3 15 66 8.8 7 63.6 7.6 2 64 25.1 4 33.3 9.7 2 25 8.8 . . . 

2. 3 to 5 7 30.3 7.6 8 34.5 6.1 . . . 30 44.8 5.5 5 24.1 5.5 2 52.9 18.1 6 27.9 8.6 3 27.3 6.9 . . . 2 16.7 8 2 25 8.8 2 100 0 

3. 5 to 10 5 20.2 6.6 1 4.3 2.1 . . . 4 5.8 2.3 1 6.9 5 1 26.5 14.5 1 3.6 2.5 1 9.1 5.2 1 36 25.1 2 15.1 7.9 2 25 8.8 . . . 

4. more than 10 3 12.1 4.8 3 13 4.1 1 36.2 15.6 2 3.3 1.9 1 4.8 2.9 . . . 1 2.5 1.4 . . . . . . 4 34.9 10.5 2 25 8.8 . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-99  

 
 Northeast Midwest South West 
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ANR_FHHMEMBERSYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 32 54.8 5.2 29 53.6 3.9 4 55.6 12.8 49 61.6 4.2 27 57.4 5.8 20 55.1 5 23 49.5 5.8 20 48.4 5.1 4 49.5 11.7 14 60.4 9.3 7 38.9 7.5 2 41.8 15.9 

1 to 2 14 24.1 4.6 18 33.7 3.6 2 29.6 12.1 26 30.6 4 15 29.6 4.2 11 32.1 4.9 16 37.5 6.1 17 42.4 5 3 31.4 10.5 8 34.6 8.3 7 38.9 7.5 2 37.2 14.5 

3 to 5 10 17.4 4.1 5 9.1 2.2 . . . 6 7.8 2.4 5 11.2 3.7 4 12.8 3.9 4 8.1 3.6 3 6.9 2.2 2 19.1 7.6 1 5 4.1 4 22.2 5.8 1 20.9 14.7 

6 or more 2 3.7 2 2 3.6 1.4 1 14.8 8.7 . . . 1 1.8 1 . . . 2 4.9 2.6 1 2.3 1.2 . . . . . . . . . . . . 

 
 Northeast Midwest South West 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

ANR_FHHMEMBERSSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 18 36.8 5.3 17 32.5 3.7 2 34.7 13.5 36 41.6 4.2 20 43.4 5.5 17 46 5.5 17 42.6 6.2 10 26 4.4 1 18.8 10.6 11 45.4 6.4 7 46.7 8.6 . . . 

1 to 2 16 31.1 4.4 22 41.7 3.8 2 34.7 13.5 36 38.9 4 20 37.4 5.1 11 32.2 4.9 16 36 5.5 16 44.2 4.9 3 52.2 13.9 6 19.8 5.1 4 26.7 8.1 1 36 16.3 

3 to 5 12 24.5 4 12 22.2 3.2 2 30.6 10.6 15 16 2.5 10 19.2 3.7 8 21.7 4.5 7 17.3 4.3 9 23.4 4.3 2 29 11.2 8 30.3 6.9 4 26.7 6.9 2 64 16.3 

6 or more 4 7.6 2.8 2 3.7 1.5 . . . 3 3.5 1.7 . . . . . . 2 4.1 2.3 2 6.3 3.2 . . . 1 4.5 3.7 . . . . . . 
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ANR_FEMPLOYEESYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 17 42.3 6.3 14 41.9 4.6 2 40 15.9 31 58.4 5.5 18 69.3 5.1 15 80.4 5.5 11 36 6.4 11 41.6 5.5 2 69.5 19.5 9 50 8 7 53.8 7.9 . . . 

1 to 2 13 33.7 5.4 14 38.7 5 1 20 11.2 15 27.4 5.2 7 19.6 3.8 3 14.7 4.9 12 40 7 10 39.5 5.7 . . . 1 5.2 4 2 15.4 5.7 1 100 0 

3 to 5 3 8.2 3.3 4 11.1 2.9 2 40 13.9 3 5.8 2.6 2 8.3 4.6 . . . 2 6.2 3.3 1 3.8 2.1 1 30.5 19.5 3 15.7 7 3 23.1 6.6 . . . 

6 or more 6 15.8 4.6 3 8.3 2.5 . . . 5 8.4 2.1 1 2.8 1.6 1 4.9 2.7 6 17.7 5.1 4 15.1 4 . . . 5 29.1 8.6 1 7.7 4.4 . . . 

 
  



Appendix D.3 
Direct Marketing Farmer Tables by Census Region 

  National Survey of Farmers Market Managers and Direct Marketing Farmers D.3-100  

 
 Northeast Midwest South West 
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ANR_FEMPLOYEESSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 12 18.4 3.6 9 16.8 3.4 2 20.7 9 25 27.1 3.2 20 43 4.4 14 41.5 4.8 12 26.7 5.7 14 34.5 4.7 3 34.4 11.3 7 28.6 3.7 7 53.8 7.2 . . . 

1 to 2 17 26.3 4.4 15 27.3 3.8 3 32.4 10.5 29 30.8 3.1 14 25.9 3.5 9 25 4.5 13 32 6.8 9 20.8 3.8 3 31.4 9.8 7 24.9 6.9 1 7.7 4.1 2 72 17.9 

3 to 5 10 14.7 3.3 11 19.2 3 1 11.7 7.1 19 18.4 3.1 8 15.5 3.4 7 20.4 4.6 8 17.2 4.6 9 23 4.6 2 21.8 9.7 3 13.1 6.4 2 15.4 5.8 1 28 17.9 

6 or more 25 40.6 4.6 21 36.7 4.1 3 35.2 10.5 27 23.7 2.8 8 15.5 3.8 4 13.1 4 11 24.1 5.4 9 21.7 4.2 1 12.4 8.7 9 33.4 6.4 3 23.1 6.2 . . . 

 
 Northeast Midwest South West 
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ANR_FVOLUNTEERSYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 25 61.5 5.3 22 62.3 4.9 2 100 0 55 77.8 3.8 30 81.7 3.8 28 96.8 1.9 20 68.1 6.9 19 66.6 5.4 3 60.8 14.7 11 66.5 7.2 6 46.2 7.9 1 26.5 14.1 

1 to 2 10 24.2 4.7 10 26.9 4 . . . 9 13.4 3.4 5 11.8 3.2 . . . 3 8.9 3.9 4 13.3 3.4 1 17.2 9.2 3 16.1 7.6 4 30.8 7.2 2 47.1 17.4 

3 to 5 1 2.6 2 2 5.4 2 . . . 3 4 1.8 1 2.2 1.3 . . . 3 12 5.4 2 6.7 2.6 1 22 12.2 . . . 2 15.4 5.7 1 26.5 14.1 

6 or more 5 11.7 3.8 2 5.4 2.2 . . . 4 4.8 1.9 2 4.3 1.7 1 3.2 1.9 4 11 4.1 4 13.3 3.4 . . . 3 17.3 7.6 1 7.7 4.1 . . . 

 
 Northeast Midwest South West 
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ANR_FVOLUNTEERSSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 22 35.5 4.5 22 39.5 3.5 3 40.8 12.5 38 41.9 3.7 29 60.5 5 23 57.6 5 19 49.7 6.8 22 47.5 4.6 3 63.9 13.7 12 50.8 8.7 10 62.5 7.2 1 26.5 14.1 

1 to 2 22 34.9 4.3 15 27.3 3.6 2 29.6 11.5 31 34.1 3.9 8 16.8 4.1 9 22.6 4.2 10 27 6 13 28 3.9 1 18 9.6 5 23.3 6.1 5 31.3 6.8 1 20.6 12.7 

3 to 5 9 14.2 3.6 8 14 2.6 1 14.8 8.7 10 10.4 2.6 7 12.6 2.9 4 11.4 3.5 7 18 5.5 4 9.5 3.1 1 18 9.6 4 14.6 6 1 6.3 3.4 2 52.9 17 

6 or more 10 15.3 3.5 11 19.2 2.9 1 14.8 10.4 14 13.6 2.6 6 10.1 2.1 3 8.4 3.1 2 5.3 2.9 5 15 4.9 . . . 3 11.3 5.1 . . . . . . 

 



  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-1 
 

Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

 
 Urban Rural 
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Part-time or full-time farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Full-time 144 76.2 2.8 89 67.5 2.9 16 42.5 6.2 68 68.6 3.9 42 54.8 3.5 14 38.9 4.4 

2. Part-time 36 19.8 2.3 40 30.1 2.8 20 52.1 6.3 28 28.9 3.8 36 45.2 3.5 22 61.1 4.4 

3. Not applicable 7 4 1.5 3 2.4 1 2 5.4 2.5 3 2.5 1.1 . . . . . . 
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Length of total farming time N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0-5 years 32 17.2 2.1 29 20.8 2.2 8 21 4.1 21 22.4 3.2 23 28.1 2.8 4 11.1 3.1 

6-10 years 31 16.3 2.3 23 18.6 2.5 11 29.7 4.8 17 17.2 3.1 21 26.8 3.2 9 25 4.1 

11-20 years 29 15.5 2.3 24 18.1 2.1 7 18.3 4.6 20 20.7 3.2 10 12.2 2.2 9 25 3.7 

> 20 years 95 51 3.3 56 42.4 2.8 12 31.1 4.8 41 39.7 4 24 32.9 3.3 14 38.9 4.7 
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Responsible for all farm work N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 161 86.2 1.8 113 86.2 1.9 30 79 5 83 84.4 3.1 68 87.7 2.5 30 83.3 3.2 

2. No 26 13.8 1.8 18 13.8 1.9 8 21 5 16 15.6 3.1 9 12.3 2.5 6 16.7 3.2 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-2 
 

 Urban Rural 
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Responsible for identifying outlets to sell produce N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 155 83.6 2.1 115 88 1.6 33 87.1 3.9 79 81.3 2.9 67 87.6 2.2 31 86.1 2.8 

2. No 32 16.4 2.1 17 12 1.6 5 12.9 3.9 20 18.7 2.9 10 12.4 2.2 5 13.9 2.8 
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Responsible for attending markets to sell produce N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 149 80.7 2.5 114 87.3 1.5 35 92.5 2.8 82 84.3 2.5 69 90.1 1.9 33 91.7 2.8 

2. No 38 19.3 2.5 18 12.7 1.5 3 7.5 2.8 17 15.7 2.5 8 9.9 1.9 3 8.3 2.8 

 
 Urban Rural 
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Responsible for budgeting N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 170 90.6 1.7 117 88 1.8 31 82.4 4.3 88 90 2.3 64 82.7 2.9 35 97.2 1.6 

2. No 17 9.4 1.7 15 12 1.8 7 17.6 4.3 11 10 2.3 13 17.3 2.9 1 2.8 1.6 

 
 Urban Rural 
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Responsible for bookkeeping N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 160 85 2.2 116 88.3 1.4 31 81.7 4.6 83 84.1 3 67 86.4 2.7 34 94.4 2.3 

2. No 27 15 2.2 16 11.7 1.4 7 18.3 4.6 16 15.9 3 10 13.6 2.7 2 5.6 2.3 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-3 
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Responsible for fundraising N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 59 30.5 2.5 37 27.3 2.6 12 31.1 5.7 24 24 3.6 14 17.3 2.4 3 8.3 2.9 

2. No 128 69.5 2.5 95 72.7 2.6 26 68.9 5.7 75 76 3.6 63 82.7 2.4 33 91.7 2.9 
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Responsible for grant applications N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 62 32.1 2.6 47 36.1 2.6 15 39.2 5.9 43 42.8 4.1 24 29.7 3.2 8 22.2 3.9 

2. No 124 67.9 2.6 85 63.9 2.6 23 60.8 5.9 56 57.2 4.1 53 70.3 3.2 28 77.8 3.9 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Responsible for managing volunteers and staff N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 147 77.2 2.5 96 70.8 2.9 22 58.1 6.1 74 73.9 3.8 48 62.9 3.2 23 63.9 4 

2. No 40 22.8 2.5 36 29.2 2.9 16 41.9 6.1 25 26.1 3.8 29 37.1 3.2 13 36.1 4 
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Responsible for community outreach N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 114 61.3 2.8 78 58 2.9 21 55.4 6.2 66 67.7 4 45 59.2 4 12 33.3 4.2 

2. No 73 38.7 2.8 54 42 2.9 17 44.6 6.2 32 32.3 4 32 40.8 4 24 66.7 4.2 

 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-4 
 

 Urban Rural 
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Responsible for organizing special events N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 89 46.2 2.8 67 49.9 2.9 19 50 5.6 51 52.2 4.1 32 43.2 3.8 12 33.3 4.2 

2. No 98 53.8 2.8 65 50.1 2.9 19 50 5.6 48 47.8 4.1 45 56.8 3.8 24 66.7 4.2 
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Responsible for other tasks N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 40 20.7 2.4 27 20 2.2 16 41.9 5.6 21 19.4 2.6 19 24.7 3.4 12 33.3 4.4 

2. No 145 79.3 2.4 104 80 2.2 22 58.1 5.6 78 80.6 2.6 58 75.3 3.4 24 66.7 4.4 
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ANR_FNUMROLES N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 1.1 0.6 1 0.7 0.4 2 4.8 2.2 1 0.9 0.7 . . . . . . 

2 4 2.1 0.7 1 0.7 0.4 . . . 3 2.4 1 3 3.7 1.2 . . . 

3 6 3.3 1.1 10 8.2 1.6 2 5.4 2.7 5 5.1 1.9 4 4.9 1.4 1 2.8 1.6 

4 13 6.9 1.5 8 6 1.4 4 10.8 3.6 8 8.3 2.3 5 7.4 2.2 3 8.3 1.7 

5 23 12.4 2 18 13.1 1.9 5 12.9 3.8 7 7 2.2 13 16.1 2.5 4 11.1 3.1 

6 31 16.8 1.9 19 15.5 2.4 2 5.4 2.7 14 15.1 3 8 9.9 1.9 13 36.1 4.6 

7 28 15.5 2.1 13 9.2 1.1 4 10.8 3.5 14 14.1 3 13 17.3 3 8 22.2 3.1 

8 23 12.9 1.9 15 12.3 2.2 4 10.8 3.6 17 17.1 3.3 17 23.4 3.7 1 2.8 1.6 

9 30 15.6 2 27 19.8 2.1 8 21.6 4 14 13.5 2.9 6 7.4 1.6 4 11.1 3.1 

10 22 11 1.4 16 11.3 1.5 5 12.2 3.6 15 15.4 3 3 3.7 1.2 2 5.6 2.3 

11 5 2.4 0.8 4 3.2 1.1 2 5.4 2.7 1 1.2 1 5 6.2 1.6 . . . 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-5 
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Farming land is owned N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 144 92 1.4 100 86.8 2.1 31 91 3.6 87 95.5 1.8 70 96.1 1.3 30 96.8 1.8 

2. No 14 8 1.4 16 13.2 2.1 3 9 3.6 4 4.5 1.8 3 3.9 1.3 1 3.2 1.8 
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Farming land is leased for cultivation N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 83 70.2 3.2 46 67.2 3.6 10 50.6 7.3 28 59.9 5.7 19 55.9 4.8 10 66.7 7.5 

2. No 33 29.8 3.2 23 32.8 3.6 10 49.4 7.3 19 40.1 5.7 15 44.1 4.8 5 33.3 7.5 
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Farming land not owned or leased, but other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 2 0.7 2 2.2 1.2 1 2.8 2 2 2.4 1.4 5 7.3 2.2 1 2.9 1.7 

2. No 183 98 0.7 125 97.8 1.2 35 97.2 2 96 97.6 1.4 73 92.7 2.2 33 97.1 1.7 
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Farming land is owned by family or friends N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 7.2 2.5 9 17.8 3.7 2 13.5 6.3 3 9.4 4 2 6.9 2.8 1 9.1 4.8 

2. No 65 92.8 2.5 42 82.2 3.7 13 86.5 6.3 27 90.6 4 26 93.1 2.8 10 90.9 4.8 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-6 
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Farming land ownership type N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Sole proprietorship 82 59.3 3.1 67 70.6 2.8 21 72.3 5.6 62 75.4 4 49 77.6 3.3 21 75 5.4 

2. Legal proprietorship 1 0.9 0.7 . . . . . . 1 1.1 0.9 2 3 1.2 1 3.6 2.1 

3. Family corporation 22 16.2 2.6 12 12.5 2.2 1 3.6 2.5 8 9.3 2.5 4 7.4 2.7 2 7.1 3 

4. Non-family corporation 4 2.4 0.9 . . . . . . 2 2.2 1.2 . . . . . . 

5. Limited Liability Corporation 30 21.3 2.5 17 16.9 2.3 7 24.1 4.9 11 12 2.9 8 12 2.2 4 14.3 4 
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Growing practices include conventional farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 143 76.6 2.3 102 77.8 2.3 28 73.7 5.4 80 81.2 3.2 58 76.5 2.7 29 80.6 3.9 

2. No 43 23.4 2.3 30 22.2 2.3 10 26.3 5.4 19 18.8 3.2 19 23.5 2.7 7 19.4 3.9 
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Growing practices include non-certified  

organic farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 105 55.6 2.9 78 57.4 2.8 22 58.1 5.2 61 61.7 4.1 38 49.4 3.2 22 61.1 5.5 

2. No 81 44.4 2.9 54 42.6 2.8 16 41.9 5.2 38 38.3 4.1 39 50.6 3.2 14 38.9 5.5 

 
  



Appendix D.4 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-7 
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Growing practices include certified  

organic farming N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 17 9.7 1.9 20 14.6 1.9 8 21 4.6 21 20.3 3.2 15 18.5 2.6 2 5.6 2.3 

2. No 168 90.3 1.9 112 85.4 1.9 30 79 4.6 78 79.7 3.2 62 81.5 2.6 34 94.4 2.3 
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Growing practices are not conventional,  

certified organic, but other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 3.5 1 5 4.2 1.4 5 13.5 4.3 5 4.2 1.5 2 2.5 1 1 2.8 1.6 

2. No 176 96.5 1 127 95.8 1.4 33 86.5 4.3 92 95.8 1.5 75 97.5 1 35 97.2 1.6 
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Mixture of certified and uncertified organic N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 178 95 1.4 123 93.2 1.3 34 89.8 3.4 88 89 2.3 70 90.2 1.9 35 97.2 1.6 

1 9 5 1.4 9 6.8 1.3 4 10.2 3.4 11 11 2.3 8 9.8 1.9 1 2.8 1.6 
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Conventional and organic N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 180 95.5 1.3 120 91.1 1.3 35 91.9 3 87 88.3 2.6 75 96.3 1.2 35 97.2 1.6 

1 7 4.5 1.3 12 8.9 1.3 3 8.1 3 12 11.7 2.6 3 3.7 1.2 1 2.8 1.6 
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Number of full time workers year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 14 8.7 1.7 10 8.2 1.4 3 9.6 3.9 8 11.4 3.3 7 10.5 2.2 7 24.1 5.3 

1 to 2 54 34.7 2.8 44 40.6 3 16 49.6 6.1 30 40.4 5 27 41.8 4.1 13 44.8 5.3 

3 to 5 61 37.3 2.7 34 29.5 2.7 9 28 6.1 21 27 4.2 15 25.3 4.3 6 20.7 4.3 

6 or more 34 19.3 2.8 26 21.7 2.1 4 12.8 2.6 17 21.2 3.3 14 22.4 3.3 3 10.3 3.1 
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Number of full time workers seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 24 16.6 2.2 24 24.4 2.8 9 27.7 5.3 16 18.9 3.3 14 24.5 3.6 7 25 4.2 

1 to 2 24 15.8 2.5 19 17.6 2.2 5 15.4 4.5 18 20.7 3.6 19 29.3 3.1 9 32.1 5.3 

3 to 5 40 25.7 2.8 15 14.4 2.4 8 23.9 5.5 22 25.9 3.8 11 18.4 3.3 4 14.3 3.9 

6 or more 70 42 3.1 48 43.6 2.8 11 33.1 5.1 30 34.5 3.3 18 27.7 3.7 8 28.6 4.7 
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Number of full time household members  

year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 19 12.7 2.3 9 7.6 1.4 3 12.6 4.9 7 9.9 3.1 8 13.1 2.6 6 18.8 4.4 

1 to 2 93 63.9 3.2 78 73 2.8 18 74.7 5.8 54 71.2 4.1 41 72.1 3.6 26 81.3 4.4 

3 to 5 30 19.2 2.5 20 17.7 2.4 3 12.6 4.5 12 14.8 3 5 8.2 1.9 . . . 

6 or more 7 4.2 1.2 2 1.7 0.7 . . . 3 4 1.8 3 6.5 2.8 . . . 
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Number of full time household members  

seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 46 32.3 2.9 44 43.8 3.4 16 51.6 5.8 35 42.7 4.2 28 44.1 3.9 10 31.3 4.6 

1 to 2 69 45.8 3 43 40.3 3.3 10 32 6.2 32 38.3 4.1 26 41.2 3.9 17 53.1 4.8 

3 to 5 23 15.8 2.4 12 11.5 1.9 4 13.1 4.4 13 16.4 3.3 6 8.8 2 4 12.5 2.6 

6 or more 9 6.1 1.6 5 4.4 1.1 1 3.3 2.3 2 2.6 1.5 4 5.9 1.7 1 3.1 1.8 
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Number of full time employees year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 65 46.3 3 47 46.7 3 12 43.6 7.3 34 50.5 4.9 27 49.2 4.1 20 71.4 5.1 

1 to 2 53 35.2 3.2 39 37.7 2.8 13 45.5 7.6 19 27.1 4.5 15 28.8 4.1 6 21.4 4.7 

3 to 5 20 13.9 2.6 11 9.8 1.7 2 7.3 3.6 14 18 3.3 9 15.3 2.8 2 7.1 2.8 

6 or more 7 4.7 1.4 6 5.7 1.5 1 3.6 1.8 3 4.4 2 4 6.8 1.9 . . . 
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Number of full time employees seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 33 27.4 2.7 30 37.1 3.2 8 32.6 6.8 20 30.1 4.7 17 42.1 4.8 12 60 6.4 

1 to 2 27 20.3 2.4 18 21.1 2.7 3 12.2 4.7 19 27.4 4.8 15 33.4 4.1 4 20 5 

3 to 5 25 18.9 2.7 12 12.9 2 9 35.7 6.7 14 19.9 3.6 3 6.7 2.2 . . . 

6 or more 45 33.5 3.1 25 28.9 2.6 5 19.4 5.5 16 22.6 3.7 8 17.8 3.4 4 20 5.4 
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Number of full time volunteers year-round N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 62 71.6 4.2 42 72.8 3.7 10 76.5 9 33 72.1 4.6 25 67.6 5.8 13 72.2 5.8 

1 to 2 16 18.8 3.5 10 16.6 3.2 1 7.8 5.7 9 17.1 4.3 8 24.9 5.4 3 16.7 5 

3 to 5 6 6.1 1.9 6 9.1 2.1 2 15.7 7 6 10.8 2.5 2 5 2 1 5.6 3 

6 or more 4 3.6 1.4 1 1.5 0.9 . . . . . . 1 2.5 1.4 1 5.6 3 
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Number of full time volunteers seasonally N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 68 69.8 3.4 49 68.4 3.4 12 70.2 6.7 30 62.4 5 24 54.2 4.7 12 60 5.5 

1 to 2 11 11.3 2.6 13 16.9 3.1 2 11.9 5.8 10 17.5 3.5 15 33.4 4.7 7 35 6.1 

3 to 5 9 8.2 1.9 5 6.1 1.6 2 11.9 5.6 5 10.8 3.8 1 4.1 3.1 1 5 3 

6 or more 13 10.8 2.1 7 8.6 1.9 1 6 4.2 5 9.3 3.1 4 8.4 2.4 . . . 
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Farm products are sold at temporary roadside  

stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 12 23.6 3.9 4 11 3.1 . . . 4 18.2 6.6 3 17.6 5.3 . . . 

Yes 42 76.4 3.9 30 89 3.1 12 100 0 17 81.8 6.6 14 82.4 5.3 6 100 0 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-11 
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Farm products are sold at permanent roadside  

stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 8 9.1 2.4 5 9.9 2.5 . . . 5 11.4 3.8 1 3.1 1.8 . . . 

Yes 81 90.9 2.4 42 90.1 2.5 8 100 0 40 88.6 3.8 28 96.9 1.8 6 100 0 
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Farm products are sold at farmers markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 41 41.5 3.5 25 46.4 4.4 7 32.9 7.6 15 36.6 5.5 16 34.8 4.1 10 43.5 5.5 

Yes 58 58.5 3.5 35 53.6 4.4 14 67.1 7.6 28 63.4 5.5 28 65.2 4.1 13 56.5 5.5 
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Farm products are sold at pick-your-own N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 4 9 3.4 1 2.9 1.6 1 16.7 12.4 1 2.9 1.7 1 5.6 3 . . . 

Yes 44 91 3.4 34 97.1 1.6 5 83.3 12.4 21 97.1 1.7 16 94.4 3 5 100 0 

 
 Urban Rural 
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Farm products are sold direct on-Farm N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No . . . . . . . . . 2 4.2 2.3 . . . . . . 

Yes 76 100 0 62 100 0 18 100 0 51 95.8 2.3 38 100 0 23 100 0 
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Farm products are sold at greenhouses/nurseries N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 3 7.2 3 4 15.6 5 . . . 3 13.8 6 . . . . . . 

Yes 38 92.8 3 22 84.4 5 4 100 0 18 86.2 6 7 100 0 5 100 0 
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Farm products are sold at festival N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 5 12.6 4.1 9 33.9 6.1 2 30.6 11.6 4 22.3 7.7 5 31.3 7.2 . . . 

Yes 34 87.4 4.1 19 66.1 6.1 4 69.4 11.6 17 77.7 7.7 10 68.7 7.2 4 100 0 
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Farm products are sold at community  

supported agriculture or subscription N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 3 8 3.7 8 26.9 5.6 2 22.2 10.1 2 12.4 6.5 1 6.3 3.3 . . . 

Yes 33 92 3.7 26 73.1 5.6 7 77.8 10.1 16 87.6 6.5 15 93.8 3.3 3 100 0 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Farm products are sold direct to retailers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 10 20.4 4.9 12 27.9 4.9 2 28.6 12 13 38.9 6.8 2 8.3 3.3 2 20 8.3 

Yes 39 79.6 4.9 33 72.1 4.9 5 71.4 12 22 61.1 6.8 21 91.7 3.3 8 80 8.3 
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Farm products are sold direct to wholesale  

markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 14 32.2 6 10 31.4 6.1 2 22.2 8.8 5 26.5 7.9 3 25 7.1 2 33.3 12.8 

Yes 31 67.8 6 24 68.6 6.1 7 77.8 8.8 13 73.5 7.9 9 75 7.1 4 66.7 12.8 
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Farm products are sold direct to restaurants or  

bulk buyers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 177 94.4 1.5 119 91 1.7 37 97.3 1.9 91 92.8 1.9 74 93.9 1.5 35 97.2 1.6 

Yes 10 5.6 1.5 11 9 1.7 1 2.7 1.9 8 7.2 1.9 4 6.1 1.5 1 2.8 1.6 
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Farm products are sold at co-ops N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 187 100 0 127 97.2 1.3 37 97.3 1.8 98 99.1 0.6 75 96.3 1.2 36 100 0 

Yes . . . 3 2.8 1.3 1 2.7 1.8 1 0.9 0.6 3 3.7 1.2 . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-14 
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Number of outlets at which products are sold N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 to 2 77 47.7 3.1 48 41.6 2.8 16 47.4 6.5 47 54.4 3.6 34 48.6 3.8 17 54.8 5.6 

2. 3 to 5 80 47.6 3.1 63 54.4 2.8 17 49.6 6.4 37 38.5 4 35 46.1 4 12 38.7 5 

3. 5 to 10 9 4.7 1.2 5 4 0.8 1 3 1.4 7 7.1 2.1 3 5.2 2.3 2 6.5 2.7 
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Possess a credit/debit card processing machine N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 139 75 2.3 50 38.8 2.5 9 23 4.6 74 77 3.3 27 34.6 2.7 5 13.9 3.7 

2. No 47 25 2.3 82 61.2 2.5 29 77 4.6 24 23 3.3 50 65.4 2.7 31 86.1 3.7 
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Uses credit/debit card processing machine at  

outlets where farm products sold N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. I sell my products at one outlet only 15 10.9 1.5 6 13.5 3.7 1 11.7 7.1 13 16.1 3.4 2 7.2 2.8 1 20 9.5 

1. Yes 76 59.9 3.4 15 32.5 3.8 5 58.7 10.3 40 56.6 4.8 8 28.6 4.6 2 40 11.9 

2. No 41 29.2 3.2 27 54 4.5 3 29.6 9.3 21 27.3 4.4 17 64.2 5.1 2 40 12.5 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-15 
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Farm products sold include fruits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 83 42.8 3 49 36 2.2 14 37.8 5.2 34 35.1 3.7 14 19.7 3.1 7 19.4 3.6 

2. Sometimes 81 44.3 3.1 65 49.9 2.6 17 44.6 5.7 45 44.2 3.9 47 59.3 3.6 19 52.8 5.1 

3. Never 22 13 2 18 14.1 2 7 17.6 3.8 19 20.8 3.3 16 21 3.1 10 27.8 4.6 
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Farm products sold include vegetables N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 129 68.2 2.6 90 67.2 2.8 25 68 5.7 70 71.8 3.9 55 71.6 3.8 23 63.9 5.2 

2. Sometimes 47 25.8 2.6 33 25.7 2.6 10 26.4 5.5 19 18.8 3.4 18 23.5 3.4 8 22.2 4.4 

3. Never 10 6 1.5 9 7.1 1.5 2 5.5 2.7 9 9.3 2.5 4 4.9 1.5 5 13.9 3.4 
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Farm products sold include plants or seeds N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 28 15 1.9 20 14.8 2 4 10.2 3.4 18 17.7 2.6 8 9.9 2 4 11.1 2.3 

2. Sometimes 67 35.3 2.6 45 34 3.1 11 27.8 4.8 37 38 4.3 22 28.4 3.3 8 22.2 4.4 

3. Never 91 49.7 2.6 67 51.2 3.4 23 62.1 5.6 43 44.3 3.7 47 61.7 3.5 24 66.7 4.8 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-16 
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Farm products sold include milk N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 12 6.3 1.4 6 4.2 1 1 2.7 1.3 4 4.4 1.7 . . . . . . 

2. Sometimes 9 4.7 1 11 7.8 1.4 1 2.7 1.8 8 7.7 2.2 4 4.9 1.4 . . . 

3. Never 165 89 1.6 115 88 1.7 36 94.6 2.2 86 87.9 2.7 73 95.1 1.4 36 100 0 
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Farm products sold include cheese N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 20 10.2 1.6 10 7.8 1.6 2 5.4 2.3 13 13.1 2.3 4 4.9 1.4 . . . 

2. Sometimes 15 7.6 1.6 8 5.7 1.2 1 2.7 1.8 7 6.8 2 5 6.2 1.6 . . . 

3. Never 151 82.2 2.1 114 86.6 2 35 91.9 2.9 78 80.2 2.7 68 88.9 2.1 36 100 0 
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Farm products sold include other dairy products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 22 11.5 1.7 8 6 1.3 1 2.7 1.9 12 13.3 2.6 2 2.5 1 . . . 

2. Sometimes 10 5.2 1 9 6.4 1.2 1 2.7 1.9 6 5.8 1.8 3 3.7 1.2 . . . 

3. Never 154 83.3 1.9 115 87.7 1.8 36 94.6 2.7 80 80.9 2.8 72 93.8 1.6 36 100 0 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-17 
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Farm products sold include fish or seafood N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 2 1.2 0.7 3 2.4 1 . . . 5 5 1.8 1 1.2 0.7 . . . 

2. Sometimes 4 1.9 0.7 2 1.4 0.6 2 5.4 2.6 2 1.9 1 2 2.5 1 . . . 

3. Never 180 96.9 1 127 96.2 1.2 36 94.6 2.6 91 93.1 2 74 96.3 1.2 36 100 0 
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Farm products sold include meat or poultry N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 30 16.3 2.1 15 13.4 2.3 2 5.4 2.7 29 30.6 3.2 8 9.9 2 5 13.9 3.5 

2. Sometimes 19 9.7 1.7 12 9.2 1.8 2 5.4 2.7 9 7.8 1.8 9 12.3 3 7 19.4 4.1 

3. Never 137 74 2.3 105 77.4 2.4 34 89.2 3.9 60 61.6 3.3 60 77.8 3.3 24 66.7 5.1 
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Farm products sold include breads or rolls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 29 15.4 2 15 11 1.6 3 8.1 3.4 18 18 2.7 8 11.1 2.5 6 16.7 3.9 

2. Sometimes 22 11.3 1.7 12 10.4 2.1 4 10.8 3.5 25 26.2 3.9 9 11.1 1.9 7 19.4 4.1 

3. Never 135 73.3 2.5 104 78.6 2.1 31 81.1 4.6 55 55.8 3.9 60 77.8 2.8 23 63.9 4.9 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-18 
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Farm products sold include other baked goods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 28 15.4 2.1 18 13.1 1.5 6 15.6 4 19 18.6 3 9 12.3 2.5 7 19.4 4.2 

2. Sometimes 36 17.8 1.9 17 13.8 2.1 5 12.9 3.9 26 27.4 4.1 13 16.1 2.1 5 13.9 3.4 

3. Never 122 66.9 2.6 97 73.1 2 27 71.6 4.8 53 54 4 55 71.6 2.8 24 66.7 4.6 
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Farm products sold include juice or cider N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 26 13.2 2 10 8.1 1.2 4 10.8 3.6 12 12.6 2.6 5 7.4 2.3 1 2.8 1.6 

2. Sometimes 42 21.6 2 29 21.5 2.3 4 10.2 3.2 22 20.8 2.6 9 11.1 2.1 3 8.3 1.6 

3. Never 118 65.2 2.6 93 70.4 2.5 30 79 4.6 64 66.6 3.2 63 81.5 2.9 32 88.9 2.3 
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Farm products sold include prepared foods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 13 6.7 1.4 13 10.6 2 5 13.5 4.2 10 10.4 2.6 5 8.6 2.8 1 2.8 1.6 

2. Sometimes 23 11.3 1.8 17 12.3 1.8 3 7.5 2.6 19 17.7 3.1 13 17.3 3 8 22.2 4.5 

3. Never 150 82 2.1 102 77.1 2.1 30 79 4.9 68 71.9 3.5 59 74.2 3.9 27 75 4.7 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-19 
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Farm products sold include non-food items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 34 18 2.5 16 12.7 2.2 7 18.3 4.7 18 19.1 3.2 9 12.3 2.6 7 19.4 4.1 

2. Sometimes 78 40.4 3 47 36.1 2.7 15 39.8 5.5 37 38.8 4.2 25 32.1 3.8 12 33.3 5.3 

3. Never 74 41.6 2.4 69 51.2 3 16 41.9 6.2 42 42.1 4 43 55.6 4.2 17 47.2 5.4 
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Total sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. <=500 11 6 1.4 13 10.5 2.1 5 12.9 3.6 8 8.1 1.9 11 13.4 2.3 7 19.4 3.9 

2. 501-5,000 16 7.7 1.5 14 9.9 1.5 7 18.9 4.4 11 11.4 2.7 22 28.1 3.9 10 27.8 3.9 

3. 50,001-25,000 36 21 2.7 34 27.5 2.5 8 21 4.9 26 27.3 4 10 12.2 2.1 11 30.6 3.6 

4. 25,001-100,000 45 24.7 2.8 33 24.2 2.1 9 23 5.2 24 24.1 3.5 26 34.1 3.3 6 16.7 4 

5. > 100,000 79 40.6 2.9 38 27.9 2.5 9 24.3 4.9 30 29.2 3.2 9 12.2 2.6 2 5.6 2.3 
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Percentage of farm revenue generated  

by farm sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Less than 25% 22 12.3 1.9 25 20.1 2.4 13 36.4 5.5 16 16.8 3.1 26 34.5 3.7 16 44.4 5.2 

2. Between 26% and 50% 19 10.3 1.9 9 7.4 1.8 1 2.9 2 13 12.8 2.6 7 9.9 2.5 4 11.1 2.4 

3. Between 51% and 75% 36 17.9 2.1 10 7.8 1.6 3 7.9 3.1 15 15 3.1 4 6.1 2.2 4 11.1 3.2 

4. Between 76% and 100% 109 59.5 2.7 88 64.8 2.6 19 52.9 5.8 54 55.4 3.7 40 49.5 3.8 12 33.3 4.8 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-20 
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Respondent knows that farmers can  

participate in SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 186 100 0 125 95 1 31 81.7 4.8 97 99.1 0.6 72 93.8 1.5 26 72.2 4.1 

2. No . . . 7 5 1 7 18.3 4.8 1 0.9 0.6 5 6.2 1.5 10 27.8 4.1 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Farmer is required to inform market  

manager that SNAP is accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes, at all outlets 42 26.9 2.8 9 38.3 6.9 . . . 32 35.3 4 2 28.6 10.3 . . . 

2. Yes, at some outlets 17 10.4 1.7 4 21.1 7.2 1 43.2 30.5 5 5.3 1.9 . . . . . . 

3. No 68 41.6 3.2 7 36.3 7.8 . . . 37 41.9 4.2 4 57.1 10.8 1 100 0 

4. You did not sell products at farmers markets 36 21.1 2.4 1 4.3 2.5 1 56.8 30.5 17 17.6 2.6 1 14.3 7.1 . . . 
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Approach used to inform market manager  

that SNAP is accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Informally, through conversations with  

outlet manager 37 63 5.1 9 64.4 10.5 1 100 0 25 69.4 6.8 2 100 0 . . . 

2. Official meetings 10 20.4 4.2 1 7.2 4.2 . . . 9 22.5 5.8 . . . . . . 

3. Submitted a memo 7 13.3 3.7 3 28.4 10.8 . . . 2 5.8 3.3 . . . . . . 

4.  2 3.3 1.7 . . . . . . 1 2.3 1.6 . . . . . . 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-21 
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Customers learn via signs at stalls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 151 93.1 1.9 20 89.9 4.8 1 100 0 83 93.3 2.2 6 85.7 8.1 1 100 0 

2. No 11 6.9 1.9 2 10.1 4.8 . . . 6 6.7 2.2 1 14.3 8.1 . . . 

 
 Urban Rural 
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Customers learn via billboards and banners N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 52 34.1 2.9 5 32.3 8.8 1 100 0 38 47.5 4.6 2 33.3 11 . . . 

2. No 102 65.9 2.9 13 67.7 8.8 . . . 47 52.5 4.6 4 66.7 11 1 100 0 

 
 Urban Rural 
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Customers learn via workshops N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 33 21.1 2.6 3 18.4 7.7 . . . 16 17.6 2.3 1 20 9.4 1 100 0 

2. No 123 78.9 2.6 16 81.6 7.7 1 100 0 68 82.4 2.3 4 80 9.4 . . . 

 
 Urban Rural 
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Customers learn via mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 47 29.6 3 3 16.6 6 . . . 32 37.4 4.3 2 33.3 10.4 1 100 0 

2. No 109 70.4 3 16 83.4 6 1 100 0 51 62.6 4.3 4 66.7 10.4 . . . 

 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-22 
 

 Urban Rural 
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Customers learn via internet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 65 40.2 2.9 7 39.7 8.3 . . . 35 38 3.5 2 28.6 9.8 . . . 

2. No 93 59.8 2.9 12 60.3 8.3 1 100 0 53 62 3.5 5 71.4 9.8 1 100 0 

 
 Urban Rural 
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Customers learn via word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 6.3 1.5 1 0.7 0.4 2 5 2.3 10 8.5 1.8 2 2.5 1 . . . 

2. No 175 93.7 1.5 127 99.3 0.4 34 95 2.3 87 91.5 1.8 75 97.5 1 34 100 0 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Customers learn via market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.7 0.5 3 2.2 0.7 . . . 1 0.9 0.7 . . . . . . 

2. No 186 99.3 0.5 125 97.8 0.7 36 100 0 96 99.1 0.7 77 100 0 34 100 0 

 
 Urban Rural 
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Customers learn via other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 1.1 0.9 . . . . . . . . . . . . . . . 

2. No 106 98.9 0.9 13 100 0 1 100 0 56 100 0 4 100 0 1 100 0 
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 Urban Rural 
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Responsibility for outreach lies with market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 54 39.1 3.4 11 50.9 7.7 1 100 0 35 49.7 4.9 2 40 12.6 1 100 0 

2. No 79 60.9 3.4 10 49.1 7.7 . . . 36 50.3 4.9 3 60 12.6 . . . 

 
 Urban Rural 
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Responsibility for outreach lies with outlet  

manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 34 26 3.2 4 20.5 5.7 1 100 0 19 26.3 3.8 1 20 9.4 1 100 0 

2. No 98 74 3.2 14 79.5 5.7 . . . 52 73.7 3.8 4 80 9.4 . . . 

 
 Urban Rural 
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Responsibility for outreach lies with  

individual farmers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 101 68.9 3 13 70.8 6.3 1 100 0 60 78.6 3.6 5 71.4 9.3 1 100 0 

2. No 42 31.1 3 6 29.2 6.3 . . . 15 21.4 3.6 2 28.6 9.3 . . . 

 
 Urban Rural 
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Responsibility for outreach lies with  

government N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 49 39.8 3.3 10 53.4 7.6 1 100 0 33 50.3 4.7 1 20 9.4 . . . 

2. No 84 60.2 3.3 9 46.6 7.6 . . . 37 49.7 4.7 4 80 9.4 1 100 0 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-24 
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Responsibility for outreach lies with  

foundations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 10 7.9 2 2 16 8.6 1 100 0 7 10.4 2.9 . . . . . . 

2. No 118 92.1 2 15 84 8.6 . . . 58 89.6 2.9 5 100 0 1 100 0 
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Responsibility for outreach lies with nonprofit  

organizations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 22 17.9 2.3 . . . . . . 9 15.2 3.8 . . . . . . 

2. No 97 82.1 2.3 17 100 0 . . . 47 84.8 3.8 5 100 0 1 100 0 
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Responsibility for outreach lies with other  

entity N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes . . . . . . . . . 2 5 2.9 . . . . . . 

2. No 88 100 0 11 100 0 . . . 46 95 2.9 3 100 0 1 100 0 
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SNAP payments redeemed via EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 154 93.2 1.3 13 58.6 7.2 1 43.2 30.5 88 97 1.4 6 85.7 7.1 1 100 0 

2. No 11 6.8 1.3 9 41.4 7.2 1 56.8 30.5 3 3 1.4 1 14.3 7.1 . . . 

 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-25 
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SNAP payments redeemed via offline EBT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 27 17.6 2.3 6 30.6 7.1 . . . 13 13.8 2.8 . . . . . . 

2. No 124 82.4 2.3 13 69.4 7.1 1 100 0 75 86.2 2.8 6 100 0 1 100 0 
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SNAP payments redeemed via tokens N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 23 14.4 2.2 2 8.5 3.6 1 43.2 30.5 17 18.1 3.1 1 20 9.4 1 100 0 

2. No 131 85.6 2.2 18 91.5 3.6 1 56.8 30.5 67 81.9 3.1 4 80 9.4 . . . 
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SNAP payments redeemed via paper scrip N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 5.5 1.4 4 19.5 5.3 1 43.2 30.5 5 5.3 1.8 1 16.7 8.1 . . . 

2. No 146 94.5 1.4 15 80.5 5.3 1 56.8 30.5 77 94.7 1.8 5 83.3 8.1 1 100 0 
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SNAP payments redeemed via receipts N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 2.1 1 3 13.3 4.3 . . . 3 3.4 1.5 . . . . . . 

2. No 143 97.9 1 17 86.7 4.3 2 100 0 80 96.6 1.5 6 100 0 1 100 0 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-26 
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SNAP payments redeemed otherwise N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 0.6 0.3 . . . . . . 1 1.5 1.2 . . . . . . 

2. No 110 99.4 0.3 15 100 0 . . . 62 98.5 1.2 7 100 0 1 100 0 

 
 Urban Rural 
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Benefit of SNAP acceptance is increased sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 152 85.1 1.8 103 83 2.3 25 92.4 3.2 85 88.5 2.8 50 71.3 3.7 17 68 5.5 

2. No 26 14.9 1.8 20 17 2.3 2 7.6 3.2 11 11.5 2.8 19 28.7 3.7 8 32 5.5 
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Benefit of SNAP acceptance is increased types  

of customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 154 85.6 2.1 101 82.9 2.4 22 81.9 5 85 90.4 2.5 54 77 2.9 19 76 5.2 

2. No 25 14.4 2.1 19 17.1 2.4 5 18.1 5 9 9.6 2.5 16 23 2.9 6 24 5.2 

 
 Urban Rural 
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Benefit of SNAP acceptance is responding  

to customer interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 144 80.6 2.3 97 80.4 2.2 20 75.2 5.7 78 80.2 3.1 45 67.6 3.1 19 76 4.9 

2. No 34 19.4 2.3 24 19.6 2.2 7 24.8 5.7 17 19.8 3.1 22 32.4 3.1 6 24 4.9 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-27 
 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Benefit of SNAP acceptance is responding to  

organization interest N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 62 33.8 3.1 69 54.7 3.1 10 37.1 6.4 39 39.3 4 33 47.2 3.7 9 36 6 

2. No 116 66.2 3.1 53 45.3 3.1 17 62.9 6.4 56 60.7 4 33 52.8 3.7 16 64 6 
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Benefit of SNAP acceptance is promoting  

access to healthy food in community N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 165 92.4 1.8 108 89.5 1.8 25 96 2.8 91 93.3 2.1 61 91.4 1.7 21 87.5 4 

2. No 12 7.6 1.8 12 10.5 1.8 1 4 2.8 6 6.7 2.1 6 8.6 1.7 3 12.5 4 
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Benefit of SNAP acceptance is improving  

market image N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 140 79 2.2 90 72.7 3 22 85.1 4.9 81 86.9 2.7 52 77.2 3 18 72 5.7 

2. No 38 21 2.2 30 27.3 3 4 14.9 4.9 13 13.1 2.7 15 22.8 3 7 28 5.7 
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Accepting SNAP include other benefits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 8 4.5 1.2 4 3.4 1 . . . 4 4.3 1.6 1 1.5 0.9 1 4.5 2.6 

2. No 149 95.5 1.2 104 96.6 1 25 100 0 83 95.7 1.6 63 98.5 0.9 21 95.5 2.6 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-28 
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Too many requirements to become SNAP  

authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 23 13.7 2.1 29 22.8 2.1 13 45.9 7.3 9 9.8 2.8 21 32.4 3.5 12 48 5.5 

2 154 86.3 2.1 93 77.2 2.1 15 54.1 7.3 87 90.2 2.8 46 67.6 3.5 13 52 5.5 
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SNAP authorization application difficult N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 18.7 2.5 27 21.2 1.9 10 36.7 6.2 16 16.7 3.3 14 21.9 3.7 9 39.1 6.5 

2. No 143 81.3 2.5 92 78.8 1.9 18 63.3 6.2 77 83.3 3.3 55 78.1 3.7 14 60.9 6.5 
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SNAP authorization requires personal 

information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 24 14 2 13 10.5 1.6 7 26.6 6.3 15 16.5 3.4 10 14.5 2.5 6 25 4.8 

2. No 149 86 2 102 89.5 1.6 20 73.4 6.3 79 83.5 3.4 56 85.5 2.5 18 75 4.8 
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High startup costs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 18.1 2.2 41 34 2.3 15 56.2 7.8 21 23 3.5 24 36.9 3.8 18 72 4.9 

2. No 140 81.9 2.2 79 66 2.3 12 43.8 7.8 73 77 3.5 45 63.1 3.8 7 28 4.9 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-29 
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Category of benefits of SNAP for the FM N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. No benefits 3 2.1 1 6 4.5 1 . . . 1 1.2 1 5 6.8 1.6 2 8 3.1 

2. Some benefits 62 34.7 2.7 33 29.1 3.1 9 32.4 7.1 27 28.6 4.1 29 44.5 3.6 9 36 6.3 

3. Many benefits 114 63.2 2.6 84 66.4 3 18 67.6 7.1 69 70.2 4.2 36 48.7 3.6 14 56 6.5 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Respondent has visited the website of USDAs  

Food and Nutrition Service N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 108 57.2 2.5 65 52.2 3.1 7 24.8 4.8 61 62.9 4.2 48 71.8 3.6 7 28 4.6 

2. No 71 42.8 2.5 56 47.8 3.1 20 75.2 4.8 34 37.1 4.2 19 28.2 3.6 18 72 4.6 
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Respondent has seen the handbook about  

SNAP in Farmers Markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 136 75.5 3 85 68.8 3.1 18 63.3 6.1 73 78.3 3.5 52 77.7 2.9 20 76.9 5.3 

2. No 44 24.5 3 35 31.2 3.1 10 36.7 6.1 19 21.7 3.5 16 22.3 2.9 6 23.1 5.3 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-30 
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Respondent knows that farmers can  

participate in other nutrition assistance  

programs beside SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 141 76.2 2.8 87 65.4 2.6 27 71.6 4.7 76 77.3 3 53 70.3 3.2 28 77.8 3.9 

2. No 43 23.8 2.8 45 34.6 2.6 11 28.4 4.7 22 22.7 3 24 29.7 3.2 8 22.2 3.9 
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Frequency of flat fee N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Per season 7 41.9 9.7 8 56.7 8.8 . . . 6 60.1 11.8 2 40 13 . . . 

2. Per month 1 5.8 4.2 1 6.7 3.6 2 53.2 14.4 1 10.3 6.9 1 20 11.3 . . . 

3. Per week . . . 2 13.5 5.4 . . . . . . . . . . . . 

4. Per market day 8 52.3 10.4 3 23.1 7.7 2 46.8 14.4 3 29.6 11.7 2 40 13 . . . 
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Too many requirements to become SNAP  

authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 23 13.7 2.1 29 22.8 2.1 13 45.9 7.3 9 9.8 2.8 21 32.4 3.5 12 48 5.5 

2 154 86.3 2.1 93 77.2 2.1 15 54.1 7.3 87 90.2 2.8 46 67.6 3.5 13 52 5.5 
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SNAP authorization application difficult N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 18.7 2.5 27 21.2 1.9 10 36.7 6.2 16 16.7 3.3 14 21.9 3.7 9 39.1 6.5 

2. No 143 81.3 2.5 92 78.8 1.9 18 63.3 6.2 77 83.3 3.3 55 78.1 3.7 14 60.9 6.5 
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SNAP authorization requires personal  

information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 24 14 2 13 10.5 1.6 7 26.6 6.3 15 16.5 3.4 10 14.5 2.5 6 25 4.8 

2. No 149 86 2 102 89.5 1.6 20 73.4 6.3 79 83.5 3.4 56 85.5 2.5 18 75 4.8 
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High startup costs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 18.1 2.2 41 34 2.3 15 56.2 7.8 21 23 3.5 24 36.9 3.8 18 72 4.9 

2. No 140 81.9 2.2 79 66 2.3 12 43.8 7.8 73 77 3.5 45 63.1 3.8 7 28 4.9 
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High transaction fees for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 53 30.5 2.6 60 50.2 2.7 16 59.1 7.7 38 40 4.3 31 46.5 4.1 16 66.7 4.6 

2. No 122 69.5 2.6 61 49.8 2.7 11 40.9 7.7 57 60 4.3 36 53.5 4.1 8 33.3 4.6 
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Too many staffing needs for SNAP acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 35 19.8 2.2 45 35.7 2.8 13 46.8 6.7 21 21.4 3.5 23 35.5 3.9 12 48 6.1 

2. No 139 80.2 2.2 76 64.3 2.8 15 53.2 6.7 73 78.6 3.5 46 64.5 3.9 13 52 6.1 
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Bookkeeping costs too high for SNAP  

acceptance N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 45 26.4 2.8 50 41.5 3 15 55 7.7 21 21.5 3.6 27 41.6 4.4 13 52 4.5 

2. No 131 73.6 2.8 68 58.5 3 13 45 7.7 75 78.5 3.6 41 58.4 4.4 12 48 4.5 
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Not enough SNAP customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 89 49.7 2.8 75 64.4 2.8 16 60.4 7.5 48 53.7 3.8 45 72 3.2 20 80 4.9 

2. No 89 50.3 2.8 43 35.6 2.8 10 39.6 7.5 46 46.3 3.8 19 28 3.2 5 20 4.9 
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SNAP information not readily available N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 40 21.9 2.8 22 18.4 2.4 14 51.4 6.9 21 20.8 3.4 8 11.5 2.2 6 25 5.7 

2. No 138 78.1 2.8 99 81.6 2.4 13 48.6 6.9 73 79.2 3.4 58 88.5 2.2 18 75 5.7 
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Other reasons for not accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 9 6.1 1.7 17 15.2 2.5 1 3.8 2.7 4 4.6 1.8 14 20 2.6 2 9.5 3.8 

2. No 149 93.9 1.7 95 84.8 2.5 26 96.2 2.7 79 95.4 1.8 52 80 2.6 19 90.5 3.8 
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Do not have infrastructure to accept SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 13 6.4 1.4 13 9.9 1.8 1 2.1 1.2 9 7.4 1.8 3 3.7 1.2 1 2.9 1.7 

2. No 174 93.6 1.4 119 90.1 1.8 36 97.9 1.2 89 92.6 1.8 74 96.3 1.2 34 97.1 1.7 
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ANR_FNUMBARRIER_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. no barrier 73 40.5 2.8 28 23 2.4 3 11 4.4 37 38.7 4.3 16 23.3 3.3 1 4 2.4 

2. some barriers 94 53.2 3 80 65.7 2.6 16 56 7.6 54 56.3 4.2 48 67.2 3.8 17 68 4.4 

3. many barriers 11 6.3 1.6 15 11.3 1.5 9 33 6.7 5 5 1.7 5 9.5 3.1 7 28 3.7 
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Administrative barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 99 57.3 3.1 63 55.9 2.6 6 21.1 5.7 56 61.4 4.4 35 51.5 3.6 9 40.9 6.1 

1. YES 74 42.7 3.1 53 44.1 2.6 22 78.9 5.7 37 38.6 4.4 31 48.5 3.6 13 59.1 6.1 
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Cost barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 85 49.5 2.9 33 27.2 2.5 5 17.5 5.4 39 41.5 4.3 19 27.8 3.6 2 8 3.2 

1. YES 86 50.5 2.9 88 72.8 2.5 23 82.5 5.4 55 58.5 4.3 49 72.2 3.6 23 92 3.2 
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Lack of interest barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 89 50.3 2.8 43 35.6 2.8 10 39.6 7.5 46 46.3 3.8 19 28 3.2 5 20 4.9 

1. YES 89 49.7 2.8 75 64.4 2.8 16 60.4 7.5 48 53.7 3.8 45 72 3.2 20 80 4.9 

 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-35 
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Infrastructural barriers to accepting SNAP N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0. NO 174 93.6 1.4 119 90.1 1.8 36 97.9 1.2 89 92.6 1.8 74 96.3 1.2 34 97.1 1.7 

1. YES 13 6.4 1.4 13 9.9 1.8 1 2.1 1.2 9 7.4 1.8 3 3.7 1.2 1 2.9 1.7 
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Farmer participates in WIC N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 67 48 3.2 42 48.1 3.4 17 62.3 5.3 34 46.8 4.4 20 38.6 4 12 42.9 5.6 

2. No 74 52 3.2 45 51.9 3.4 10 37.7 5.3 42 53.2 4.4 33 61.4 4 16 57.1 5.6 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Farmer participates in WIC Farmers Market  

Nutrition Program N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 81 57.1 3.3 56 64.3 3.8 16 58.5 6.1 48 64.4 4.6 23 43.8 4.2 16 57.1 4.4 

2. No 60 42.9 3.3 31 35.7 3.8 11 41.5 6.1 28 35.6 4.6 30 56.2 4.2 12 42.9 4.4 
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Farmer participates in Senior Farmers  

Market Nutrition Program N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 95 67.6 3.2 69 78.4 3.3 19 69.8 6.9 58 77.7 4 28 52.6 4.8 21 75 3.8 

2. No 46 32.4 3.2 18 21.6 3.3 8 30.2 6.9 18 22.3 4 25 47.4 4.8 7 25 3.8 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-36 
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Conduct nutrition education at schools or  

other community locations N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 43 48.9 4.4 39 62.2 3.8 9 59.4 9.4 27 52.9 5.9 17 48.6 4.8 5 55.6 10.6 

2. No 41 51.1 4.4 23 37.8 3.8 6 40.6 9.4 21 47.1 5.9 19 51.4 4.8 4 44.4 10.6 
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Farmer donates food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 77 91.1 2.6 54 85.4 3.1 15 100 0 43 90.3 3.4 31 82 3.5 7 77.8 8.8 

2. No 7 8.9 2.6 9 14.6 3.1 . . . 5 9.7 3.4 7 18 3.5 2 22.2 8.8 
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Farmer does community gardening or  

agriculture education N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 50 58.1 4.4 43 65.7 4.1 12 79.7 8.1 26 52 5.3 23 63.1 4.5 9 100 0 

2. No 34 41.9 4.4 20 34.3 4.1 3 20.3 8.1 22 48 5.3 14 36.9 4.5 . . . 
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Farmer conducts healthy cooking  

demonstrations at outlets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 37.6 4.1 27 42.3 4.1 5 32.3 7.1 17 33.3 6.1 10 28.9 4.6 3 37.5 11.1 

2. No 52 62.4 4.1 36 57.7 4.1 10 67.7 7.1 31 66.7 6.1 27 71.1 4.6 5 62.5 11.1 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-37 
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Farmer conduct other activities N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 3.1 1.3 3 4.5 1.5 2 14.5 6.5 3 6.7 3 2 5.3 2.2 1 12.5 7.6 

2. No 75 96.9 1.3 58 95.5 1.5 12 85.5 6.5 43 93.3 3 35 94.7 2.2 7 87.5 7.6 
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Consumers learn of SNAP participation  

through printed materials N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 66 78.9 3.4 54 86 2.7 14 87.3 6 38 76.3 5.1 29 78.9 3.7 7 77.8 7.4 

2. No 18 21.1 3.4 9 14 2.7 2 12.7 6 10 23.7 5.1 8 21.1 3.7 2 22.2 7.4 

 
 Urban Rural 
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Consumers learn of SNAP participation  

through billboards/banners N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 17 21.8 3.8 7 10.2 2.1 2 12.7 6 7 14 3.9 5 13.5 3.4 1 12.5 7.6 

2. No 66 78.2 3.8 56 89.8 2.1 14 87.3 6 41 86 3.9 31 86.5 3.4 7 87.5 7.6 

 
 Urban Rural 
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Consumers learn of SNAP participation  

through workshops away from the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 41 46.3 4.3 36 56.3 4.9 11 68.3 7.9 27 53.5 5.5 21 56.8 4.4 6 66.7 9.9 

2. No 43 53.7 4.3 26 43.7 4.9 5 31.7 7.9 22 46.5 5.5 15 43.2 4.4 3 33.3 9.9 

 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-38 
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Consumers learn of SNAP participation  

through workshops at market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 28 34.1 4 31 49.6 4.2 9 55.6 9.6 20 39.3 5.6 11 29 4.2 3 37.5 10.9 

2. No 55 65.9 4 32 50.4 4.2 7 44.4 9.6 29 60.7 5.6 26 71 4.2 5 62.5 10.9 
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Consumers learn of SNAP participation  

through mass media N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 41 48.3 4.3 27 45.1 4.2 7 42.9 8.8 34 70.2 5.7 19 50 4.6 5 62.5 10.9 

2. No 43 51.7 4.3 36 54.9 4.2 9 57.1 8.8 14 29.8 5.7 18 50 4.6 3 37.5 10.9 

 
 Urban Rural 
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Consumers learn of SNAP participation  

through the internet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 63 75.4 3.8 52 83.9 2.5 10 61.9 8.1 36 74.7 4.7 26 68.5 4.8 6 75 8.1 

2. No 21 24.6 3.8 11 16.1 2.5 6 38.1 8.1 12 25.3 4.7 11 31.5 4.8 2 25 8.1 
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Consumers learn of SNAP participation  

through word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 3 100 0 2 100 0 . . . 3 100 0 1 100 0 . . . 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-39 
 

 
 Urban Rural 
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Consumers learn of SNAP participation  

through other channels N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 8 10.2 2.8 11 18.3 3.3 . . . 3 7.1 3.3 2 5.6 2.2 2 25 8.1 

2. No 72 89.8 2.8 49 81.7 3.3 14 100 0 45 92.9 3.3 33 94.4 2.2 6 75 8.1 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-40 
 

 Urban Rural 
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Location of outlet where most SNAP  

benefits were redeemed N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

AL 3 1.8 0.8 3 2.4 0.8 1 3.1 2.2 1 1.1 0.9 4 5.3 1.5 1 3.1 1.8 

AZ 1 0.7 0.6 . . . . . . . . . 1 1.3 0.7 . . . 

CA 3 1.5 0.7 2 1.6 0.7 4 12.5 4.1 . . . . . . 1 3.1 1.8 

CO 4 2.7 1.1 . . . . . . 2 2.1 1.2 . . . . . . 

CT 1 0.4 0.2 1 0.8 0.4 . . . 1 1.1 0.8 1 1.3 0.7 . . . 

FL 2 1.4 0.8 . . . 1 2.4 1.4 . . . 1 1.3 0.7 . . . 

GA 2 1.1 0.6 3 3.1 1.4 . . . 1 1.4 1.1 2 2.6 1 2 6.3 2.6 

HI 2 1.4 0.1 14 11 1.6 . . . 1 0.7 0.4 . . . . . . 

IA 28 19.6 1.9 7 7.8 1.5 12 37.4 6.5 25 33.5 2.9 14 22.3 3.4 24 75 5.1 

ID 1 0.6 0.4 . . . . . . . . . . . . . . . 

IL 4 2.3 0.9 3 2.7 1 . . . 2 2 1.1 . . . . . . 

IN 1 0.5 0.4 1 0.8 0.4 1 3.1 2.2 1 1 0.8 1 1.3 0.8 . . . 

KS 1 0.7 0.6 1 0.8 0.5 . . . . . . . . . . . . 

KY . . . . . . . . . 1 1.1 0.8 1 1.3 0.7 . . . 

LA . . . . . . . . . . . . 1 1.3 0.7 . . . 

MA 7 4 1 5 3.9 1 1 3.1 2.2 . . . . . . . . . 

MD 4 1.8 0.6 1 0.8 0.4 . . . . . . 1 1.3 0.7 . . . 

ME 4 1.9 0.7 4 3.1 1.1 . . . 8 8.8 2 7 9.2 1.9 . . . 

MI 18 8.5 1.4 11 9 1.7 . . . 5 4.7 1.5 3 4 1.3 . . . 

MN 1 0.4 0.2 2 1.6 0.6 . . . 3 2.7 1.2 2 2.6 1.1 . . . 

MO 3 2 0.9 2 2.3 1.3 . . . 1 1.4 1.1 . . . 2 6.3 2.5 

MS 14 9.4 1.6 9 7.1 1.3 . . . 9 9.8 2 14 18.4 2.7 . . . 

MT . . . . . . . . . 1 1.1 0.9 . . . . . . 

NC . . . . . . 2 5.5 2.5 . . . 1 1.3 0.8 . . . 

ND 1 0.4 0.2 . . . . . . 1 1.4 1.1 . . . . . . 

NE 2 1.4 0.8 . . . . . . 1 0.7 0.4 1 1.3 0.8 . . . 

NH . . . 1 0.8 0.4 1 3.1 2.2 . . . 2 2.6 1.1 . . . 

NJ 11 5.7 1.1 8 6.3 1.1 1 3.1 1.5 . . . . . . . . . 

NV . . . . . . . . . 1 0.7 0.4 . . . . . . 

NY 14 7.8 1.4 17 14.3 1.8 4 11 3.5 5 5.5 1.5 5 6.6 1.6 . . . 

OH 5 2.4 0.7 . . . . . . 1 1 0.7 3 4 1.3 . . . 

OK . . . . . . 1 3.1 2.2 . . . . . . 1 3.1 1.8 

OR 2 0.9 0.5 1 0.8 0.4 . . . 3 3.4 1.6 . . . . . . 

PA 10 4.9 0.8 9 7.1 1.3 1 3.1 2.2 5 4.7 1.1 . . . . . . 

RI 1 0.6 0.4 . . . . . . . . . . . . . . . 

SC 8 5.1 1.4 1 1.5 1.3 . . . 1 1.4 1.1 2 2.6 1 . . . 

SD . . . 1 0.8 0.5 . . . . . . . . . 1 3.1 1.8 

TN 1 0.7 0.6 1 1.1 0.9 1 3.1 2.1 1 1.4 1.1 . . . . . . 

TX . . . 1 0.8 0.4 . . . 1 1 0.8 . . . . . . 

VA 2 1 0.6 4 3.1 0.9 1 3.1 2.2 1 1 0.7 2 2.6 1.1 . . . 

VT 2 0.9 0.5 2 1.6 0.6 . . . 2 2.2 1.2 4 5.3 1.5 . . . 

WA 4 2.9 0.8 1 0.8 0.5 . . . 2 2.5 1.4 . . . . . . 

WI 4 2.1 0.8 2 1.6 0.6 1 3.1 2.2 1 1 0.8 . . . . . . 

WV 1 0.5 0.4 1 0.8 0.5 . . . . . . . . . . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-41 
 

 Urban Rural 
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Type of outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Farmers Market 82 54.6 2.8 42 77.1 3.4 10 100 0 53 61.9 3.5 20 64.7 6.2 2 100 0 

11. Community Center 2 1.4 0.8 . . . . . . . . . . . . . . . 

12. Retail Store 2 1.4 0.8 . . . . . . . . . . . . . . . 

2. Temporary roadside stand 12 7 1.6 4 6.6 2 . . . . . . 1 3.2 1.8 . . . 

3. Permanent roadside stand 35 19.7 2.3 4 6.6 1.9 . . . 19 18.5 2.4 5 19.3 5.1 . . . 

4. Pick-your-own 4 2.5 0.9 . . . . . . . . . . . . . . . 

5. Direct on-farm, other 10 6.1 1.5 3 6.5 2.9 . . . 7 7.6 2.2 2 9.6 5.3 . . . 

6. Greenhouse/nursery . . . . . . . . . 1 0.9 0.7 . . . . . . 

8. Community supported agriculture 7 4.9 1.3 2 3.3 1.3 . . . 5 5 1.8 1 3.2 1.8 . . . 

9. Direct to retailers 2 1.4 0.8 . . . . . . 4 3.9 1.6 . . . . . . 

91. Other (Please specify) 2 1.2 0.7 . . . . . . 2 2 1.1 . . . . . . 
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Type of outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 51.1 21.5 . . . . . . . . . . . . . . . 

2 2 48.9 21.5 . . . . . . . . . . . . . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-42 
 

 Urban Rural 
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Number of outlets products sold at N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

0 1 1.1 0.8 . . . . . . . . . . . . . . . 

1 19 23.3 3.4 8 18.8 4.1 2 20.5 8.8 12 25.6 5.5 4 22.2 5.7 2 100 0 

1.86424003 1 1.2 0.9 . . . . . . . . . . . . . . . 

2 17 22 3.6 11 31.3 5.1 1 7.8 4.2 10 21.5 3.6 7 38.9 5.8 . . . 

3 12 16.6 3.5 7 15.6 3.1 1 10.2 7.2 7 13.8 3 1 5.6 3 . . . 

4 8 10.5 2.9 4 8.9 2.5 1 10.2 7.4 6 12.4 3.8 4 22.2 5.3 . . . 

5 5 5.9 2.1 1 2.2 1.3 2 20.5 8.8 7 15 4.2 1 5.6 2.8 . . . 

6 2 2.3 1.2 . . . 1 10.2 6.3 1 2.3 1.9 1 5.6 3.2 . . . 

7 2 2 1 1 2.2 1.2 1 10.2 7.2 1 1.7 1.4 . . . . . . 

8 2 2.7 1.5 2 5.4 2.6 . . . . . . . . . . . . 

9 1 1.2 0.9 1 2.2 1.3 . . . . . . . . . . . . 

10 2 2.2 1.1 . . . . . . 1 1.9 1.4 . . . . . . 

11 1 0.8 0.4 . . . 1 10.2 7.4 . . . . . . . . . 

12 1 1.5 1.2 2 4.4 1.9 . . . . . . . . . . . . 

13 1 1.5 1.2 . . . . . . . . . . . . . . . 

14 . . . . . . . . . 1 1.7 1.2 . . . . . . 

15 . . . 1 2.2 1.3 . . . . . . . . . . . . 

16 . . . 1 2.2 1.3 . . . 1 1.9 1.5 . . . . . . 

18 1 1.5 1.2 . . . . . . . . . . . . . . . 

22 2 2.2 1.1 . . . . . . . . . . . . . . . 

25 . . . 1 2.2 1.2 . . . . . . . . . . . . 

28 . . . 1 2.2 1.2 . . . . . . . . . . . . 

50 1 1.5 1.2 . . . . . . . . . . . . . . . 

71.84058548 . . . . . . . . . 1 2.3 1.9 . . . . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-43 
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Open on Mondays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 147 84.3 2.5 98 85.1 2.4 24 75.2 5.1 80 88.4 2.3 56 83.1 3 27 93.1 2.8 

Yes 25 15.7 2.5 17 14.9 2.4 8 24.8 5.1 11 11.6 2.3 11 16.9 3 2 6.9 2.8 
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Open on Tuesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 113 61.9 2.8 66 60.9 3.2 19 60.4 6.3 67 74.7 3.3 57 82.2 2.7 18 64.3 5.2 

Yes 68 38.1 2.8 43 39.1 3.2 12 39.6 6.3 24 25.3 3.3 13 17.8 2.7 10 35.7 5.2 
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Open on Wednesdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 136 78.2 2.4 86 76.3 2.2 27 84 4.5 72 80.6 3.4 60 85.2 3.2 26 86.7 3.7 

Yes 37 21.8 2.4 28 23.7 2.2 5 16 4.5 18 19.4 3.4 10 14.8 3.2 4 13.3 3.7 
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Open on Thursdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 114 64.6 2.9 83 72.9 2.5 23 71.2 6.3 69 75.3 3.2 57 88.2 2.3 23 82.1 4.6 

Yes 62 35.4 2.9 31 27.1 2.5 9 28.8 6.3 25 24.7 3.2 8 11.8 2.3 5 17.9 4.6 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-44 
 

 Urban Rural 
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Portion of total sales from EBT transactions  

at the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Less than 25% 34 86.6 4.4 16 81.3 4.9 4 100 0 14 75.6 8.3 5 85.6 8.1 . . . 

2. Between 26% and 50% 4 10.2 3.8 4 18.7 4.9 . . . 2 12.2 6.6 1 14.4 8.1 . . . 

3. Between 51% and 75% 1 3.2 2.5 . . . . . . 1 6.8 5.5 . . . . . . 

4. Between 76% and 100% . . . . . . . . . 1 5.4 4.1 . . . . . . 
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Respondent is required to report sales at  

outlet to outlet manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 18.2 3.9 10 46 6.7 . . . 5 27.4 6.6 . . . . . . 

2. No 20 49.8 5.8 9 41.4 6.5 4 100 0 9 53.7 7.8 5 85.6 9.1 . . . 

3. N/A 14 32 5.1 3 12.6 4 . . . 4 19 6.6 1 14.4 9.1 . . . 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Respondents satisfaction with total sales  

at the outlet in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Very satisfied 7 19 5.1 4 16.8 4.7 2 53.2 14.4 9 50.8 9.7 2 28.7 12.3 . . . 

2. Mostly satisfied 13 30.1 5.2 11 52 6.6 . . . 2 10 5.4 . . . . . . 

3. Somewhat satisfied 16 39.4 6.2 3 14.4 5.2 2 46.8 14.4 4 14.6 5.4 2 28.7 13 . . . 

4. Not satisfied 5 11.5 4.1 4 16.8 4.7 . . . 4 24.6 9.4 2 42.6 19.1 . . . 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-45 
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Open on Fridays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 131 76.9 2.9 92 77.9 2.5 23 66.9 6.1 69 74.7 3.6 52 77.4 3 22 81.5 3.5 

Yes 39 23.1 2.9 27 22.1 2.5 11 33.1 6.1 23 25.3 3.6 16 22.6 3 5 18.5 3.5 
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Open on Saturdays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 101 57.9 2.8 61 54.3 3.4 18 53.9 5.7 59 63.9 3.9 47 70.8 3.6 17 56.7 5.7 

Yes 73 42.1 2.8 51 45.7 3.4 15 46.1 5.7 35 36.1 3.9 21 29.2 3.6 13 43.3 5.7 
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Open on Sundays in January N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 154 87.1 2 94 82.6 2.4 25 75.2 5.7 75 84.5 2.8 58 87.3 2.1 28 96.6 2 

Yes 22 12.9 2 20 17.4 2.4 8 24.8 5.7 14 15.5 2.8 9 12.7 2.1 1 3.4 2 
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Open on Mondays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 146 85.5 2.3 95 80.4 2.4 30 100 0 76 83.7 3.3 57 87.1 2.3 25 83.3 3.3 

Yes 25 14.5 2.3 23 19.6 2.4 . . . 15 16.3 3.3 9 12.9 2.3 5 16.7 3.3 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-46 
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Open on Tuesdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 113 64.3 2.8 85 74.7 2.7 26 80.8 4.2 66 74.3 3.9 55 84.3 2.6 26 83.9 4.2 

Yes 62 35.7 2.8 28 25.3 2.7 6 19.2 4.2 24 25.7 3.9 11 15.7 2.6 5 16.1 4.2 
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Open on Wednesdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 134 77.2 2.6 94 79.7 2.4 25 80.2 5.2 78 84 3 58 87.3 2.6 16 66.7 6.5 

Yes 39 22.8 2.6 24 20.3 2.4 6 19.8 5.2 15 16 3 9 12.7 2.6 8 33.3 6.5 
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Open on Thursdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 126 71.7 2.7 76 69.8 2.5 28 82 5 68 74.8 3.2 52 76.4 2.8 21 77.8 5.5 

Yes 50 28.3 2.7 35 30.2 2.5 6 18 5 25 25.2 3.2 17 23.6 2.8 6 22.2 5.5 
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Open on Fridays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 136 76.7 2.6 83 74.3 2.9 24 77.7 5.2 71 80.5 3.2 58 84.9 2.3 25 80.6 3.6 

Yes 41 23.3 2.6 30 25.7 2.9 7 22.3 5.2 18 19.5 3.2 11 15.1 2.3 6 19.4 3.6 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-47 
 

 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Saturdays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 97 53.8 3.1 61 53.8 2.7 22 68.3 5.9 57 61.6 3.9 43 69.7 3.8 25 86.2 3.9 

Yes 81 46.2 3.1 55 46.2 2.7 10 31.7 5.9 37 38.4 3.9 19 30.3 3.8 4 13.8 3.9 
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Open on Sundays in February N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 150 85.5 2.4 90 80.7 2.3 23 81.7 5.1 81 89.2 2.8 58 84.9 2.8 23 76.7 4.3 

Yes 24 14.5 2.4 22 19.3 2.3 5 18.3 5.1 10 10.8 2.8 11 15.1 2.8 7 23.3 4.3 

 
 Urban Rural 
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Open on Mondays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 138 81.3 2.1 89 74.5 2.5 21 65.9 5.9 75 85.7 3.1 58 89.8 2.1 27 84.4 2.7 

Yes 32 18.7 2.1 31 25.5 2.5 11 34.1 5.9 12 14.3 3.1 7 10.2 2.1 5 15.6 2.7 

 
 Urban Rural 
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Open on Tuesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 119 67.5 3.1 76 68.4 3.1 25 73 4.6 67 72.7 3.4 56 80 2.8 24 92.3 3.1 

Yes 56 32.5 3.1 34 31.6 3.1 9 27 4.6 27 27.3 3.4 15 20 2.8 2 7.7 3.1 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-48 
 

 Urban Rural 
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Open on Wednesdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 133 76.1 2.6 90 78.1 2.5 23 88.4 4.7 73 80.7 3.1 55 80.5 2.6 21 70 4.9 

Yes 40 23.9 2.6 25 21.9 2.5 3 11.6 4.7 19 19.3 3.1 14 19.5 2.6 9 30 4.9 
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Open on Thursdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 111 65 2.8 89 77.1 2.4 23 76.9 5.5 67 75.4 3.1 48 70.8 3.3 23 74.2 4.4 

Yes 62 35 2.8 27 22.9 2.4 7 23.1 5.5 24 24.6 3.1 20 29.2 3.3 8 25.8 4.4 
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Open on Fridays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 129 72.8 2.5 83 73.9 2.8 23 69 5 73 80.7 3.2 51 78.5 2.7 24 85.7 4.1 

Yes 46 27.2 2.5 30 26.1 2.8 10 31 5 18 19.3 3.2 15 21.5 2.7 4 14.3 4.1 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Saturdays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 99 55.9 2.5 58 52.1 2.9 20 62.4 5.9 62 68.6 3.8 42 60.8 3.8 17 56.7 5 

Yes 77 44.1 2.5 52 47.9 2.9 12 37.6 5.9 28 31.4 3.8 28 39.2 3.8 13 43.3 5 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-49 
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Open on Sundays in March N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 147 84.7 2.1 88 77.6 2.9 21 74.3 5.6 79 85.2 3.1 54 80.5 2.3 25 80.6 4.1 

Yes 25 15.3 2.1 24 22.4 2.9 7 25.7 5.6 14 14.8 3.1 14 19.5 2.3 6 19.4 4.1 
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Open on Mondays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 114 66.6 2.6 71 64.9 2.9 21 70.3 5.7 66 72.2 3.2 44 64.8 3.4 22 75.9 5.2 

Yes 59 33.4 2.6 39 35.1 2.9 9 29.7 5.7 26 27.8 3.2 23 35.2 3.4 7 24.1 5.2 
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Open on Tuesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 83 48.8 2.9 60 54.7 3.4 18 52.6 6.3 52 56.7 4.1 43 63 3.8 17 56.7 5.4 

Yes 86 51.2 2.9 53 45.3 3.4 16 47.4 6.3 41 43.3 4.1 26 37 3.8 13 43.3 5.4 
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Open on Wednesdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 94 55.9 2.7 73 63.8 2.9 23 73.8 5.4 57 64.8 3.3 47 73.5 3.9 18 62.1 5.5 

Yes 74 44.1 2.7 43 36.2 2.9 8 26.2 5.4 35 35.2 3.3 17 26.5 3.9 11 37.9 5.5 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-50 
 

 Urban Rural 
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Open on Thursdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 87 50.6 2.7 61 51.8 2.8 11 35.5 5.6 45 51.6 3.2 36 54.9 4.1 17 60.7 5.2 

Yes 87 49.4 2.7 57 48.2 2.8 20 64.5 5.6 45 48.4 3.2 31 45.1 4.1 11 39.3 5.2 
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Open on Fridays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 92 53.9 2.9 70 60.7 3.5 19 58.8 6.5 50 56.2 4 44 67.7 4.4 19 65.5 5.5 

Yes 77 46.1 2.9 45 39.3 3.5 13 41.2 6.5 42 43.8 4 20 32.3 4.4 10 34.5 5.5 
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Open on Saturdays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 63 34.1 2.6 40 36.9 3.4 14 44 6.9 44 47.2 4 27 39.7 4 12 41.4 5.3 

Yes 118 65.9 2.6 68 63.1 3.4 18 56 6.9 50 52.8 4 42 60.3 4 17 58.6 5.3 
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Open on Sundays in April N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 121 68.5 2.8 73 65.9 3.3 24 77.7 4.6 67 74.9 3.3 52 75.3 3.6 18 64.3 5.6 

Yes 54 31.5 2.8 39 34.1 3.3 7 22.3 4.6 23 25.1 3.3 17 24.7 3.6 10 35.7 5.6 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-51 
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Open on Mondays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 83 47.7 3 53 49 3.3 18 53.5 6.9 44 50.3 3.9 45 65.3 3.5 23 82.1 4.5 

Yes 91 52.3 3 58 51 3.3 15 46.5 6.9 47 49.7 3.9 23 34.7 3.5 5 17.9 4.5 
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Open on Tuesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 60 33.8 2.7 40 37.7 3.1 12 37.6 5.6 31 35.5 3.9 27 39.7 3.5 9 30 5 

Yes 116 66.2 2.7 72 62.3 3.1 20 62.4 5.6 59 64.5 3.9 42 60.3 3.5 21 70 5 
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Open on Wednesdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 75 41.9 2.8 47 41.5 2.7 14 41.1 6.2 32 33.9 4.2 24 38.2 4 13 44.8 4.9 

Yes 101 58.1 2.8 63 58.5 2.7 19 58.9 6.2 60 66.1 4.2 40 61.8 4 16 55.2 4.9 
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Open on Thursdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 54 30.7 2.5 38 31.9 3 12 39.3 6.5 36 40.2 4 35 52.9 3.5 9 34.6 5.7 

Yes 123 69.3 2.5 80 68.1 3 18 60.7 6.5 55 59.8 4 31 47.1 3.5 17 65.4 5.7 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-52 
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Open on Fridays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 66 38.6 3 40 38.9 3 13 45.1 5.9 39 41.6 3.8 32 47.9 4.1 11 40.7 5.5 

Yes 107 61.4 3 71 61.1 3 16 54.9 5.9 52 58.4 3.8 36 52.1 4.1 16 59.3 5.5 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Saturdays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 32 17 1.9 20 17.5 2.4 6 17.3 4.7 20 20.6 3.1 9 12.5 2.3 7 25 4.2 

Yes 148 83 1.9 97 82.5 2.4 28 82.7 4.7 71 79.4 3.1 59 87.5 2.3 21 75 4.2 
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Open on Sundays in May N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 104 59.3 3.1 65 59.8 3.2 17 54.1 6.9 54 64.3 3.5 48 74.6 3.8 16 51.6 5.6 

Yes 70 40.7 3.1 47 40.2 3.2 14 45.9 6.9 33 35.7 3.5 16 25.4 3.8 15 48.4 5.6 
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Open on Mondays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 77 44.4 2.9 38 34.5 2.8 11 33.6 5.8 45 51.4 3.6 24 37.9 3.4 9 31 4.5 

Yes 95 55.6 2.9 74 65.5 2.8 21 66.4 5.8 45 48.6 3.6 40 62.1 3.4 20 69 4.5 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-53 
 

 Urban Rural 
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Open on Tuesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 44 25.7 2.4 19 18.5 2.4 10 32.5 5.9 25 29 3.4 18 25.8 3.2 10 34.5 4.9 

Yes 130 74.3 2.4 93 81.5 2.4 20 67.5 5.9 68 71 3.4 49 74.2 3.2 19 65.5 4.9 
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Open on Wednesdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 49 28.2 2.7 28 27.6 3.2 11 32.9 5.9 18 21.1 3.4 17 27.7 3.9 10 33.3 4.8 

Yes 126 71.8 2.7 84 72.4 3.2 21 67.1 5.9 70 78.9 3.4 45 72.3 3.9 20 66.7 4.8 

 
 Urban Rural 
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Open on Thursdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 38 22.2 2.6 24 24 2.8 10 30.2 4.7 22 24.2 3.8 24 37.1 3.6 7 26.9 5.4 

Yes 137 77.8 2.6 78 76 2.8 23 69.8 4.7 72 75.8 3.8 42 62.9 3.6 19 73.1 5.4 
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Open on Fridays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 55 32.4 3.1 31 29.2 3 13 42.1 7.2 28 30.2 3.6 26 40.8 4.1 13 44.8 4.9 

Yes 118 67.6 3.1 77 70.8 3 18 57.9 7.2 66 69.8 3.6 41 59.2 4.1 16 55.2 4.9 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-54 
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Open on Saturdays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 24 13.2 2 15 13.1 2 2 6.6 3.2 13 14 2.5 7 10.5 2.1 4 14.3 3.1 

Yes 157 86.8 2 101 86.9 2 29 93.4 3.2 79 86 2.5 57 89.5 2.1 24 85.7 3.1 
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Open on Sundays in June N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 83 49.5 3.4 58 50.7 2.9 17 56 6 47 53.9 4.1 42 64.7 3.9 18 60 3.7 

Yes 84 50.5 3.4 57 49.3 2.9 13 44 6 45 46.1 4.1 23 35.3 3.9 12 40 3.7 
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Open on Mondays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 62 36.8 2.7 45 40.3 2.9 14 41.9 6.6 42 46.2 3.9 22 33.3 3.8 15 53.6 6 

Yes 109 63.2 2.7 67 59.7 2.9 19 58.1 6.6 50 53.8 3.9 44 66.7 3.8 13 46.4 6 
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Open on Tuesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 36 21.3 2.4 22 19.6 2.4 5 16.1 4.8 29 33 3.9 18 29.2 4 7 25.9 5.5 

Yes 142 78.7 2.4 94 80.4 2.4 25 83.9 4.8 65 67 3.9 44 70.8 4 20 74.1 5.5 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-55 
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Open on Wednesdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 42 24.4 2.7 24 23.6 2.7 10 27.1 4.5 21 23.1 3.7 13 18.6 2.3 9 31 4.6 

Yes 130 75.6 2.7 88 76.4 2.7 25 72.9 4.5 71 76.9 3.7 54 81.4 2.3 20 69 4.6 
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Open on Thursdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 36 20.8 2.4 19 17.9 2.4 10 30.2 5.7 25 29.5 3.5 16 23.9 3 6 22.2 4.9 

Yes 142 79.2 2.4 90 82.1 2.4 23 69.8 5.7 65 70.5 3.5 48 76.1 3 21 77.8 4.9 
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Open on Fridays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 49 28.3 2.7 36 32.1 3 8 23.3 5.2 27 30.4 3.7 24 37.7 4.2 5 19.2 4.7 

Yes 126 71.7 2.7 76 67.9 3 24 76.7 5.2 64 69.6 3.7 41 62.3 4.2 21 80.8 4.7 
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Open on Saturdays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 19 10.6 1.8 12 10.1 1.4 1 3.2 2.2 12 12.4 2.7 5 7.3 1.8 4 13.3 3.8 

Yes 159 89.4 1.8 99 89.9 1.4 31 96.8 2.2 83 87.6 2.7 61 92.7 1.8 26 86.7 3.8 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-56 
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Open on Sundays in July N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 84 48.2 2.9 64 58.5 3.2 11 35.3 6.1 47 51.8 3.7 38 57.1 3.2 10 38.5 6 

Yes 89 51.8 2.9 47 41.5 3.2 20 64.7 6.1 46 48.2 3.7 29 42.9 3.2 16 61.5 6 
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Open on Mondays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 63 36.5 3.3 43 38.8 2.6 14 43.2 6.4 34 39 4.1 25 38.5 4 12 46.2 4.6 

Yes 111 63.5 3.3 69 61.2 2.6 18 56.8 6.4 53 61 4.1 42 61.5 4 14 53.8 4.6 
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Open on Tuesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 36 21.9 2.7 20 18.9 2.8 12 35.4 5.8 27 31.6 4 19 30.3 3.8 10 35.7 5.1 

Yes 137 78.1 2.7 93 81.1 2.8 21 64.6 5.8 66 68.4 4 45 69.7 3.8 18 64.3 5.1 

 
 Urban Rural 
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Open on Wednesdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 45 25.6 2.8 18 16.8 2.3 11 34.7 5.6 18 20.5 3.5 10 14.3 2.3 11 37.9 5.1 

Yes 128 74.4 2.8 90 83.2 2.3 20 65.3 5.6 74 79.5 3.5 57 85.7 2.3 18 62.1 5.1 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-57 
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Open on Thursdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 37 22.1 2.6 26 24.4 2.8 7 21.5 5.3 22 24.5 3.7 19 31.2 3.5 8 30.8 5.1 

Yes 138 77.9 2.6 90 75.6 2.8 24 78.5 5.3 71 75.5 3.7 42 68.8 3.5 18 69.2 5.1 
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Open on Fridays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 48 27.6 2.6 33 29.3 2.7 9 28.9 4.8 29 32.3 4 19 32.3 3.7 13 44.8 5 

Yes 127 72.4 2.6 82 70.7 2.7 22 71.1 4.8 61 67.7 4 43 67.7 3.7 16 55.2 5 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Saturdays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 22 12.3 1.6 6 4.8 0.9 . . . 16 17.3 3 2 3 1.2 3 10.3 3.6 

Yes 157 87.7 1.6 110 95.2 0.9 31 100 0 78 82.7 3 62 97 1.2 26 89.7 3.6 
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Open on Sundays in August N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 88 49.5 3.2 53 47.4 2.7 12 39.9 6.6 46 52.4 3.4 40 63.6 3.9 15 57.7 6.2 

Yes 88 50.5 3.2 59 52.6 2.7 17 60.1 6.6 45 47.6 3.4 23 36.4 3.9 11 42.3 6.2 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-58 
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Open on Mondays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 68 41.2 3.2 44 37.3 2.8 14 40.6 5.8 36 41.1 4.2 30 46.3 3.9 15 62.5 6 

Yes 104 58.8 3.2 69 62.7 2.8 20 59.4 5.8 56 58.9 4.2 36 53.7 3.9 9 37.5 6 
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Open on Tuesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 41 24.4 2.2 28 27.6 2.9 8 23.3 5.4 23 26.1 3.4 16 26.8 4.4 10 34.5 4.1 

Yes 134 75.6 2.2 84 72.4 2.9 26 76.7 5.4 72 73.9 3.4 48 73.2 4.4 19 65.5 4.1 
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Open on Wednesdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 45 25.3 2.6 30 27.2 2.7 11 36.2 6.3 18 21.3 3.6 24 36.2 3.5 9 32.1 4.6 

Yes 130 74.7 2.6 84 72.8 2.7 19 63.8 6.3 70 78.7 3.6 42 63.8 3.5 19 67.9 4.6 
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Open on Thursdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 33 20.3 2.6 28 26 3.2 8 24.8 5.8 22 25 3.4 21 30.9 3.2 11 40.7 5.4 

Yes 140 79.7 2.6 86 74 3.2 23 75.2 5.8 72 75 3.4 44 69.1 3.2 16 59.3 5.4 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-59 
 

 Urban Rural 
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Open on Fridays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 52 31.5 2.8 37 32.8 2.7 9 31 6 25 27.9 3.5 19 30.4 3.9 9 31 5.8 

Yes 117 68.5 2.8 80 67.2 2.7 19 69 6 71 72.1 3.5 47 69.6 3.9 20 69 5.8 
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Open on Saturdays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 20 10.7 1.8 6 6.2 1.8 . . . 14 15.3 3 1 1.4 0.8 . . . 

Yes 159 89.3 1.8 112 93.8 1.8 29 100 0 81 84.7 3 67 98.6 0.8 27 100 0 

 
 Urban Rural 
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Open on Sundays in September N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 87 49.8 3.2 54 48.4 2.7 15 49.6 7.5 46 53.1 3.6 34 56.2 4.1 22 68.8 5.1 

Yes 89 50.2 3.2 58 51.6 2.7 15 50.4 7.5 44 46.9 3.6 27 43.8 4.1 10 31.3 5.1 
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Open on Mondays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 85 48.4 3.3 58 51.8 2.7 15 48.7 5.7 42 46.9 4.1 35 52.2 3.9 13 43.3 5.1 

Yes 89 51.6 3.3 55 48.2 2.7 16 51.3 5.7 50 53.1 4.1 30 47.8 3.9 17 56.7 5.1 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-60 
 

 Urban Rural 
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Open on Tuesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 47 29.8 2.6 35 30.9 2.4 15 42.9 6.2 30 34.6 4.1 17 25.4 3.5 6 22.2 5 

Yes 119 70.2 2.6 84 69.1 2.4 19 57.1 6.2 64 65.4 4.1 50 74.6 3.5 21 77.8 5 
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Open on Wednesdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 60 33.8 2.8 35 31.2 3.1 8 24 5.3 23 25.6 3.3 25 35.3 3.3 14 46.7 5.9 

Yes 116 66.2 2.8 76 68.8 3.1 25 76 5.3 68 74.4 3.3 43 64.7 3.3 16 53.3 5.9 
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Open on Thursdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 40 22.7 2.6 34 31.4 3.5 10 32.8 6.5 27 30.7 4.1 24 37.6 3.8 12 48 6.3 

Yes 137 77.3 2.6 81 68.6 3.5 20 67.2 6.5 66 69.3 4.1 37 62.4 3.8 13 52 6.3 
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Open on Fridays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 52 29.3 2.6 40 35.6 3.2 11 31.9 6 32 35.7 3.4 27 43.8 3.9 7 25.9 5.2 

Yes 124 70.7 2.6 77 64.4 3.2 22 68.1 6 62 64.3 3.4 34 56.2 3.9 20 74.1 5.2 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-61 
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Open on Saturdays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 24 13.2 1.9 11 10.4 2.1 3 9.2 3.8 14 15.8 3.4 8 11.6 2.2 5 17.2 4.2 

Yes 156 86.8 1.9 104 89.6 2.1 30 90.8 3.8 77 84.2 3.4 58 88.4 2.2 24 82.8 4.2 
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Open on Sundays in October N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 82 47.7 2.9 58 53.7 3.4 14 45.1 7 47 52 3.7 30 47 3.9 17 56.7 5.7 

Yes 90 52.3 2.9 51 46.3 3.4 17 54.9 7 46 48 3.7 35 53 3.9 13 43.3 5.7 
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Open on Mondays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 120 70.2 2.6 83 72 2.5 19 55.6 5.1 57 66.5 3.7 47 72.5 3.3 14 51.9 6.7 

Yes 54 29.8 2.6 32 28 2.5 15 44.4 5.1 31 33.5 3.7 18 27.5 3.3 13 48.1 6.7 
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Open on Tuesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 78 45.4 2.9 55 49.4 2.6 18 62 6.7 48 53.3 3.8 39 58.3 3.4 21 65.6 4.8 

Yes 94 54.6 2.9 58 50.6 2.6 11 38 6.7 47 46.7 3.8 29 41.7 3.4 11 34.4 4.8 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-62 
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Open on Wednesdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 102 59.3 2.9 72 63 3 20 65.3 5.9 50 60.2 3.6 39 57 4 18 69.2 5.2 

Yes 71 40.7 2.9 42 37 3 11 34.7 5.9 38 39.8 3.6 29 43 4 8 30.8 5.2 
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Open on Thursdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 84 49.2 2.9 65 56.4 2.8 17 55.6 6.6 45 52 3.9 42 62.4 3.7 22 73.3 4 

Yes 89 50.8 2.9 50 43.6 2.8 13 44.4 6.6 47 48 3.9 24 37.6 3.7 8 26.7 4 
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Open on Fridays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 96 54.6 2.7 59 51.9 3.3 13 38.8 5.2 49 54.5 4.4 37 58.5 3.8 15 50 4.8 

Yes 80 45.4 2.7 52 48.1 3.3 20 61.2 5.2 44 45.5 4.4 25 41.5 3.8 15 50 4.8 
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Open on Saturdays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 62 35.8 2.4 34 30.1 2.9 10 31.2 5.7 31 34.2 4.2 35 51.4 3.8 12 41.4 4.6 

Yes 110 64.2 2.4 81 69.9 2.9 22 68.8 5.7 63 65.8 4.2 34 48.6 3.8 17 58.6 4.6 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-63 
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Open on Sundays in November N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 124 71.7 2.5 78 69.2 3.2 18 59 6.6 69 77.8 3 53 82.1 3.2 23 74.2 4.8 

Yes 48 28.3 2.5 33 30.8 3.2 12 41 6.6 22 22.2 3 11 17.9 3.2 8 25.8 4.8 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Open on Mondays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 119 72.7 3 92 78.7 2.5 26 78.3 5.6 70 76.6 3.9 50 74.6 2.9 17 58.6 5 

Yes 46 27.3 3 22 21.3 2.5 7 21.7 5.6 22 23.4 3.9 18 25.4 2.9 12 41.4 5 
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Open on Tuesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 106 62.8 2.7 77 68.1 2.4 18 62 6.3 61 70.5 3.6 45 64.4 3.1 17 60.7 4.9 

Yes 65 37.2 2.7 37 31.9 2.4 11 38 6.3 28 29.5 3.6 27 35.6 3.1 11 39.3 4.9 
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Open on Wednesdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 120 69.1 2.5 70 63.4 2.7 18 64.2 6.6 63 70.4 3.8 54 81.4 3.2 23 76.7 4.9 

Yes 56 30.9 2.5 40 36.6 2.7 10 35.8 6.6 27 29.6 3.8 12 18.6 3.2 7 23.3 4.9 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-64 
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Open on Thursdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 107 61.3 2.6 68 64.3 2.8 17 56.4 5.8 57 65.3 3.7 49 76.4 2.9 17 56.7 5.2 

Yes 71 38.7 2.6 40 35.7 2.8 13 43.6 5.8 34 34.7 3.7 16 23.6 2.9 13 43.3 5.2 
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Open on Fridays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 112 62.5 3.1 77 70.1 2.6 19 59.2 6.6 49 55.6 4.8 50 75.7 2.9 20 74.1 5.4 

Yes 66 37.5 3.1 33 29.9 2.6 13 40.8 6.6 38 44.4 4.8 17 24.3 2.9 7 25.9 5.4 
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Open on Saturdays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 78 45.4 2.6 45 40.5 3 14 45.4 5.3 37 40.9 3.8 34 50.6 3.7 14 48.3 5.8 

Yes 95 54.6 2.6 70 59.5 3 17 54.6 5.3 56 59.1 3.8 35 49.4 3.7 15 51.7 5.8 
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Open on Sundays in December N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 142 82.1 2.3 81 73.8 2.8 27 76.7 5.7 69 78.3 3.7 50 80.3 2.7 24 77.4 4.1 

Yes 31 17.9 2.3 29 26.2 2.8 8 23.3 5.7 21 21.7 3.7 13 19.7 2.7 7 22.6 4.1 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-65 
 

 Urban Rural 
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Market sells fruits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 75 45.8 3 24 41 4.1 5 48.8 9.9 30 31.7 3.8 7 24.9 5 . . . 

2. Sometimes 69 44 3.2 25 47.6 4.4 3 30.7 11.3 42 47 4.4 19 62.5 5.3 2 66.7 14.6 

3. Never 15 10.2 1.8 7 11.3 2.7 2 20.5 9.7 18 21.3 3.5 4 12.5 3.5 1 33.3 14.6 
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Market sells vegetables N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 117 71.7 2.7 42 74.3 3.6 7 62.8 11.3 70 77.7 3.5 21 71.8 4.5 1 33.3 14.6 

2. Sometimes 32 20 2.7 12 19.5 3.1 2 18.6 8.8 11 13 2.8 7 21.9 4.5 1 33.3 17.9 

3. Never 12 8.3 1.7 4 6.3 1.8 2 18.6 8.6 8 9.3 2.7 2 6.3 2.2 1 33.3 14.6 
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Market sells milk N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 11 6.7 1.5 4 6.4 1.7 . . . 6 6.5 1.9 . . . . . . 

2. Sometimes 5 3.2 1.1 5 8 2.1 1 10.2 6.3 5 5.5 1.9 1 3.7 2.1 . . . 

3. Never 142 90.1 1.8 48 85.7 2.6 9 89.8 6.3 78 88 2.7 25 96.3 2.1 2 100 0 
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Market sells cheese N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 16 9.5 1.7 2 3.2 1.3 . . . 12 13 2.8 1 3.3 1.9 . . . 

2. Sometimes 12 7.1 1.6 3 4.8 1.6 1 10.2 6.3 6 6.4 1.9 2 6.7 2.6 . . . 

3. Never 130 83.5 2.3 51 92 2 9 89.8 6.3 72 80.6 2.9 26 90 3.2 2 100 0 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-66 
 

 Urban Rural 
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Market sells other dairy products N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 16 10 1.8 3 4.8 1.6 . . . 7 8.8 2.2 . . . . . . 

2. Sometimes 9 5.4 1.2 2 3.2 1.3 . . . 7 7.6 0.9 3 11.1 3.6 . . . 

3. Never 131 84.7 2.2 52 92 2 11 100 0 74 83.5 2.4 23 88.9 3.6 3 100 0 
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Market sells fish or seafood N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 2 1.4 0.8 2 3.2 1.3 . . . 6 7 2.3 . . . . . . 

2. Sometimes 4 2.6 1 . . . 1 10.2 6.3 2 2.1 1.1 1 3.6 2.1 . . . 

3. Never 152 96 1.3 54 96.8 1.3 9 89.8 6.3 80 90.9 2.5 26 96.4 2.1 3 100 0 
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Market sells meat or poultry N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 28 17.7 2.4 4 6.8 1.8 . . . 26 29.8 3.9 4 13.3 3.6 . . . 

2. Sometimes 13 7.8 1.7 4 7.8 2.6 . . . 6 5.2 1.4 2 6.7 2.6 . . . 

3. Never 118 74.4 2.6 46 85.4 3 11 100 0 56 64.9 4.1 23 80 4.3 3 100 0 
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Market sells bread or rolls N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 25 15.3 2.1 2 3.2 1.3 . . . 17 18.1 3.3 4 15.6 5.4 . . . 

2. Sometimes 21 12.7 2.1 7 13.6 3.5 2 18.6 8.8 21 23.1 4.3 6 18.8 3.6 . . . 

3. Never 112 72 2.8 47 83.2 3.5 9 81.4 8.8 53 58.8 4.1 20 65.7 5.4 2 100 0 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-67 
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Market sells other baked goods N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 28 17.6 2.4 6 9.7 1.7 . . . 16 17.6 3.3 6 21.8 5.3 . . . 

2. Sometimes 28 16.5 2.2 7 15.4 4 1 10.2 7.4 22 25.8 4.1 8 25.1 4.6 . . . 

3. Never 100 65.9 2.8 43 74.9 3.9 9 89.8 7.4 49 56.6 3.9 16 53.1 5.4 3 100 0 
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Market sells juice or cider N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 18 10.8 2 1 1.6 0.9 . . . 8 9.8 2.7 1 3.3 1.9 . . . 

2. Sometimes 33 19.7 2.3 17 31.3 4.2 2 16.4 6.7 20 21.3 2.4 4 13.3 3.6 . . . 

3. Never 104 69.6 2.9 37 67.1 4.2 9 83.6 6.7 59 68.9 3.2 24 83.3 4 2 100 0 
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Market sells prepared food N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 11 6.8 1.4 4 8 3 . . . 11 13.1 3.1 2 7.2 2.8 . . . 

2. Sometimes 21 12 1.9 6 9.7 2.2 2 18.6 8.8 18 19.4 3.3 8 28.6 5 . . . 

3. Never 124 81.2 2.3 45 82.3 3.3 9 81.4 8.8 58 67.6 4.1 17 64.2 5.5 2 100 0 
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Market sells non-food items N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Always 25 15 2.4 4 6.7 1.9 . . . 16 18.1 3.1 4 13.8 3.8 . . . 

2. Sometimes 60 38.1 3.1 23 44.9 4.2 4 35 10.8 31 35.5 3.7 9 34.4 6.3 1 33.3 17.9 

3. Never 72 46.9 2.8 28 48.4 4 7 65 10.8 41 46.5 3.4 15 51.8 6.1 2 66.7 17.9 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-68 
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Top Rank reason: convenience N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 97 65.3 2.7 36 72.1 4.6 8 80 8.2 57 69.6 3.3 16 57.2 5.7 1 100 0 

Yes 50 34.7 2.7 13 27.9 4.6 2 20 8.2 29 30.4 3.3 11 42.8 5.7 . . . 
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Top Rank reason: value for Product N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 77 56.2 3.3 23 43.9 4.7 5 55.6 10 49 54.9 4.1 13 51.8 5.6 . . . 

Yes 62 43.8 3.3 29 56.1 4.7 4 44.4 10 38 45.1 4.1 13 48.2 5.6 2 100 0 
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Top Rank reason: customer Interaction N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 124 83.7 2.6 42 77 4 9 83.6 7.2 67 75.7 3.9 25 92.8 2.8 2 100 0 

Yes 22 16.3 2.6 12 23 4 2 16.4 7.2 19 24.3 3.9 2 7.2 2.8 . . . 
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Top Rank reason: advertisement N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 128 90.4 2 44 94.1 3.1 9 90 7 74 94.5 2.2 24 100 0 1 100 0 

Yes 14 9.6 2 2 5.9 3.1 1 10 7 4 5.5 2.2 . . . . . . 
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Top Rank reason: selling surplus N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 122 92.2 2 44 92.4 3.2 10 100 0 75 98.4 1.3 23 88.9 4.3 2 100 0 

Yes 10 7.8 2 3 7.6 3.2 . . . 1 1.6 1.3 3 11.1 4.3 . . . 
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Top Rank reason: reaching SNAP customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 114 81.3 2.4 49 94.9 1.7 11 100 0 72 89.8 2.7 27 100 0 1 100 0 

Yes 28 18.7 2.4 3 5.1 1.7 . . . 8 10.2 2.7 . . . . . . 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Top Rank reason: other N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 27 57.4 6.1 11 77.2 6.8 2 66.7 23.5 13 65.7 7.5 5 85.6 7.4 1 100 0 

Yes 22 42.6 6.1 3 22.8 6.8 1 33.3 23.5 7 34.3 7.5 1 14.4 7.4 . . . 
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Outlet is authorized to accept SNAP via  

individual vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 119 79.4 2.6 37 72.4 4.1 6 59 11.2 73 85.7 2.7 19 66.7 6.4 1 50 16 

Yes 34 20.6 2.6 15 27.6 4.1 4 41 11.2 13 14.3 2.7 9 33.3 6.4 1 50 16 
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Outlet is authorized to accept SNAP via  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 73 49.1 3.8 39 77.2 4.8 9 100 0 35 42.6 3.7 18 68.9 5 2 66.7 14.6 

Yes 71 50.9 3.8 10 22.8 4.8 . . . 44 57.4 3.7 9 31.1 5 1 33.3 14.6 
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Both individuals and  market authorized N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 152 81.1 2.7 111 83.4 2.3 33 87.1 3.9 78 79.5 2.9 69 87.8 2.5 36 100 0 

Yes 35 18.9 2.7 21 16.6 2.3 5 12.9 3.9 21 20.5 2.9 9 12.2 2.5 . . . 
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Respondent used own SNAP authorization  

to redeem benefits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 145 91 1.9 33 64.8 4 4 38.5 10.7 80 91.5 2.3 13 51.8 5.8 . . . 

Yes 14 9 1.9 19 35.2 4 6 61.5 10.7 8 8.5 2.3 13 48.2 5.8 3 100 0 
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Respondent used the outlets SNAP  

authorization to redeem benefits N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 39 26.3 3.1 35 65.3 5 6 68.5 10.9 26 31 4.1 13 48.3 6.5 1 33.3 14.6 

Yes 106 73.7 3.1 18 34.7 5 3 31.5 10.9 52 69 4.1 14 51.7 6.5 2 66.7 14.6 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-71 
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Use both individual and outlet  

authorization N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 160 86 2.2 113 85.6 2.2 35 91.9 3.1 81 83.2 2.7 72 92.7 1.7 36 100 0 

Yes 27 14 2.2 19 14.4 2.2 3 8.1 3.1 18 16.8 2.7 6 7.3 1.7 . . . 
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Financial incentives were offered by farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 19 12.2 2.2 7 11.2 2.5 1 7.8 4.2 6 7.6 2.6 2 9.6 5.3 . . . 

Yes 140 87.8 2.2 49 88.8 2.5 9 92.2 4.2 82 92.4 2.6 27 90.4 5.3 3 100 0 
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Financial incentives were offered by the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 18 12.2 2.2 17 29.8 3.9 4 38.5 11.6 13 15.1 3 4 14.8 4.1 . . . 

Yes 133 87.8 2.2 36 70.2 3.9 6 61.5 11.6 73 84.9 3 22 85.2 4.1 3 100 0 
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Financial incentives were offered by farmer  

and outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 179 95.5 1.3 127 96.5 0.9 37 97.9 1.1 95 95.2 2 78 100 0 36 100 0 

Yes 8 4.5 1.3 5 3.5 0.9 1 2.1 1.1 4 4.8 2 . . . . . . 

 



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-72 
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Non-financial incentives were offered by farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 9 5.8 1.5 5 7.9 2 2 16.4 7.9 7 7.3 2.1 . . . . . . 

Yes 144 94.2 1.5 52 92.1 2 9 83.6 7.9 78 92.7 2.1 27 100 0 3 100 0 
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Non-financial incentives were offered by the  

outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 16 9.7 1.6 2 3.6 1.4 1 8.7 4.8 4 5 1.5 1 3.6 2 . . . 

Yes 140 90.3 1.6 49 96.4 1.4 8 91.3 4.8 80 95 1.5 26 96.4 2 3 100 0 
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Non-Financial incentives were offered by  

farmer and outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 182 97.5 0.8 131 99.3 0.4 37 97.9 1.1 97 97.8 1.2 78 100 0 36 100 0 

Yes 5 2.5 0.8 1 0.7 0.4 1 2.1 1.1 2 2.2 1.2 . . . . . . 
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Financial and nonfinancial incentives were  

offered by farmer N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 182 97.2 1 129 97.9 0.7 37 97.9 1.1 97 97.8 1.2 78 100 0 36 100 0 

Yes 5 2.8 1 3 2.1 0.7 1 2.1 1.1 2 2.2 1.2 . . . . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-73 
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Financial and nonfinancial incentives were  

offered by outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 179 95.7 1.2 131 99.3 0.4 37 97.9 1.1 95 95.8 1.3 78 100 0 36 100 0 

Yes 8 4.3 1.2 1 0.7 0.4 1 2.1 1.1 4 4.2 1.3 . . . . . . 
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Financial and nonfinancial incentives were  

offered by farmer and outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 184 98.3 0.7 131 99.3 0.4 37 97.9 1.1 98 98.8 1 78 100 0 36 100 0 

Yes 3 1.7 0.7 1 0.7 0.4 1 2.1 1.1 1 1.2 1 . . . . . . 

 
 Urban Rural 
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Availability of incentives: Limited time N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 17 52.2 7.1 11 53.9 7.1 3 100 0 11 74.4 9.9 2 40 13.4 . . . 

Yes 17 47.8 7.1 8 46.1 7.1 . . . 4 25.6 9.9 3 60 13.4 . . . 

 
 Urban Rural 
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Availability of incentives: ongoing N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 20 56.8 7.3 9 56.5 7.2 2 100 0 5 37.9 12.1 2 40 13 . . . 

Yes 14 43.2 7.3 8 43.5 7.2 . . . 8 62.1 12.1 3 60 13 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-74 
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Availability of incentives: both N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 184 98.5 0.6 131 99.3 0.4 36 95.2 2.2 98 98.8 1 78 100 0 36 100 0 

Yes 3 1.5 0.6 1 0.7 0.4 2 4.8 2.2 1 1.2 1 . . . . . . 
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Availability of incentives: Varies by Outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

No 7 27.6 7.1 6 43 7.6 2 100 0 6 66.2 10.9 2 40 13.4 . . . 

Yes 20 72.4 7.1 7 57 7.6 . . . 4 33.8 10.9 3 60 13.4 . . . 
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Measure incentive success by amount of  

EBT/FMNP redemptions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 27 82.2 4.1 17 81.1 6.8 2 100 0 14 90.5 5.5 5 100 0 . . . 

2. No 7 17.8 4.1 3 18.9 6.8 . . . 2 9.5 5.5 . . . . . . 
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Measure incentive success by number of  

EBT/FMNP transactions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 24 72.8 5.6 10 47.7 6.6 2 100 0 10 70.3 7 4 80 11.3 . . . 

2. No 10 27.2 5.6 10 52.3 6.6 . . . 5 29.7 7 1 20 11.3 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-75 
 

 Urban Rural 
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Measure incentive success by number of  

repeat EBT/FMNP shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 21 63.7 6 12 57.2 6.7 2 100 0 12 76.5 10.2 5 100 0 . . . 

2. No 13 36.3 6 8 42.8 6.7 . . . 3 23.5 10.2 . . . . . . 

 
 Urban Rural 
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Measure incentive success by number of  

first time EBT/FMNP shoppers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 20 60.7 6.1 10 50.1 6.8 2 100 0 10 68.7 11.4 5 100 0 . . . 

2. No 14 39.3 6.1 9 49.9 6.8 . . . 4 31.3 11.4 . . . . . . 

 
 Urban Rural 
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Measure incentive success by ratio of tokens/ 

scripts disseminated to tokens/scripts spent N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 5 14.4 4.6 4 26.2 7.4 2 100 0 3 22.3 9.2 2 40 13 . . . 

2. No 29 85.6 4.6 14 73.8 7.4 . . . 10 77.7 9.2 3 60 13 . . . 

 
 Urban Rural 
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Measure incentive success by customer  

testimonials/interviews N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 56.1 6.9 11 55.1 7.5 2 100 0 4 29.7 8.4 1 20 11.3 . . . 

2. No 16 43.9 6.9 8 44.9 7.5 . . . 10 70.3 8.4 4 80 11.3 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-76 
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Measure incentive by other approaches N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 22.3 6 . . . . . . 1 4.8 2.8 1 20 9.6 . . . 

2. No 22 77.7 6 15 100 0 . . . 12 95.2 2.8 4 80 9.6 . . . 
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Promote products by using signs specifying  

produce price N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 39 92.5 3.3 23 100 0 4 100 0 16 80.8 8.4 5 100 0 . . . 

2. No 3 7.5 3.3 . . . . . . 3 19.2 8.4 . . . . . . 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Promote products by using signs specifying  

credit/debit cards accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 23 55.5 5.9 17 79 4.9 3 73.4 13.2 11 57 9.8 3 60 13.4 . . . 

2. No 19 44.5 5.9 5 21 4.9 1 26.6 13.2 8 43 9.8 2 40 13.4 . . . 
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Promote products by using signs specifying  

SNAP accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 40 95.5 2.4 21 100 0 4 100 0 17 84 7.3 4 80 11.3 . . . 

2. No 2 4.5 2.4 . . . . . . 3 16 7.3 1 20 11.3 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-77 
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Promote products by using signs specifying  

product information N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 76.3 5.1 13 58.8 7.1 3 73.4 13.2 13 76.6 9.1 3 60 13 . . . 

2. No 10 23.7 5.1 8 41.2 7.1 1 26.6 13.2 4 23.4 9.1 2 40 13 . . . 
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Promote products by offering samples/ 

taste testing N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 21 51.5 5.6 11 48.2 6.8 1 27.6 12.6 10 48.7 9.6 3 60 13.4 . . . 

2. No 21 48.5 5.6 10 51.8 6.8 2 72.4 12.6 9 51.3 9.6 2 40 13.4 . . . 
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Promote products by sharing recipes N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 29 71.4 6 13 61.5 7.3 2 63.8 15.6 15 81.8 8.4 1 20 11.3 . . . 

2. No 13 28.6 6 7 38.5 7.3 1 36.2 15.6 3 18.2 8.4 4 80 11.3 . . . 
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Promote products by giving bulk discount N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 19 48.3 5.7 15 64.8 7 3 73.4 13.2 15 78.6 8.4 3 60 13 . . . 

2. No 21 51.7 5.7 7 35.2 7 1 26.6 13.2 4 21.4 8.4 2 40 13 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-78 
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Promote products by signs or ads not at outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . 1 100 0 . . . 
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Promote products by online advertising N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 . . . . . . 1 100 0 . . . . . . 
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Promote products by offering discounts and promotions N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 2 100 0 . . . 1 100 0 1 100 0 . . . 
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Promote products word of mouth N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . 1 100 0 . . . . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-79 
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Promote products by other means N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 1 5.5 3.9 4 42.4 10.3 1 100 0 3 22.6 10.3 2 66.7 18.3 . . . 

2. No 18 94.5 3.9 5 57.6 10.3 . . . 8 77.4 10.3 1 33.3 18.3 . . . 
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Set product price at outlet based on price  

at grocery store N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 23 57 5.7 14 65.1 7.2 3 100 0 14 71.5 8.3 3 60 13 . . . 

2. No 18 43 5.7 7 34.9 7.2 . . . 6 28.5 8.3 2 40 13 . . . 
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Set product price at outlet based on price  

set by other vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 26 66.6 4.8 17 79 5.2 4 100 0 14 77.7 6.3 5 85.6 8.1 . . . 

2. No 14 33.4 4.8 5 21 5.2 . . . 4 22.3 6.3 1 14.4 8.1 . . . 
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Set product price at outlet below price  

set by other vendors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 17.7 4.6 6 30.5 6.8 . . . 1 8.6 7 . . . . . . 

2. No 31 82.3 4.6 15 69.5 6.8 3 100 0 14 91.4 7 5 100 0 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-80 
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Set product price at outlet based on cost of  

production plus markup N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 26 66.4 5 18 79.9 4.7 4 100 0 13 68.8 9.3 4 80 11.3 . . . 

2. No 15 33.6 5 5 20.1 4.7 . . . 6 31.2 9.3 1 20 11.3 . . . 
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Set product price at outlet based on external  

prices N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 2 100 0 1 100 0 . . . 1 100 0 . . . . . . 
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Set product price based on customer feedback N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 100 0 1 100 0 . . . . . . . . . 
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Set product price based on other vendor price N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 100 0 1 100 0 . . . 1 100 0 . . . . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-81 
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Set product price based on other factors N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 4 20.1 7.1 3 31.8 9 1 43.2 16.6 3 25.4 9.5 . . . . . . 

2. No 14 79.9 7.1 6 68.2 9 1 56.8 16.6 7 74.6 9.5 2 100 0 . . . 
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Success at outlet measured by gross sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 38 92.3 3.4 18 82.9 4.5 2 53.2 14.4 18 90.8 5.2 5 100 0 . . . 

2. No 3 7.7 3.4 4 17.1 4.5 2 46.8 14.4 2 9.2 5.2 . . . . . . 
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Success at outlet measured by net sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 25 63.7 5.5 12 62.6 6.8 2 63.8 15.6 9 55.6 10.4 3 60 13.4 . . . 

2. No 15 36.3 5.5 8 37.4 6.8 1 36.2 15.6 7 44.4 10.4 2 40 13.4 . . . 
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Success at outlet measured by SNAP sales N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 20 46.1 5.5 9 40.3 6.8 1 36.2 15.6 6 39.8 10.1 1 20 9.6 . . . 

2. No 22 53.9 5.5 13 59.7 6.8 2 63.8 15.6 10 60.2 10.1 4 80 9.6 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-82 
 

 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Success at outlet considered if sales covered  

expenses N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 26 65.2 5.4 16 81.3 5.2 3 100 0 10 54.3 11.6 3 56.9 16 . . . 

2. No 15 34.8 5.4 4 18.7 5.2 . . . 7 45.7 11.6 3 43.1 16 . . . 
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Success at outlet considered if most products  

sold at end of day N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 32 83.1 4.6 17 82.1 5 4 100 0 10 61.3 11.1 5 100 0 . . . 

2. No 7 16.9 4.6 4 17.9 5 . . . 7 38.7 11.1 . . . . . . 
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Success at outlet considered if customers  

return N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 
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Success at outlet measured by number of  

returning customers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . 2 100 0 . . . . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-83 
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1. Yes . . . 2 23.7 8.9 . . . 1 11.8 7.6 1 50 22.9 . . . 

2. No 17 100 0 6 76.3 8.9 1 100 0 7 88.2 7.6 1 50 22.9 . . . 
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Residential buildings within 0.5 mi of the  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 57 84.8 3.9 27 84.4 5.7 4 100 0 42 90.8 3.7 9 81.8 6.4 . . . 

2. No 9 15.2 3.9 4 15.6 5.7 . . . 4 9.2 3.7 2 18.2 6.4 . . . 
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Commercial buildings within 0.5 mi of the  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 54 81.5 3.4 29 87.5 3.9 5 82.6 12.8 38 89.6 3.3 8 100 0 . . . 

2. No 12 18.5 3.4 4 12.5 3.9 1 17.4 12.8 6 10.4 3.3 . . . . . . 
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Schools within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 33 52.3 5 17 50.9 6.1 3 73.4 18 19 46.3 5.8 5 50 9 . . . 

2. No 30 47.7 5 14 49.1 6.1 1 26.6 18 23 53.7 5.8 5 50 9 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-84 
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Parking lots within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 48 74.3 3.9 16 56.9 6.7 4 65.3 12.9 33 74.5 5 4 44.4 9.5 . . . 

2. No 17 25.7 3.9 13 43.1 6.7 2 34.7 12.9 13 25.5 5 5 55.6 9.5 . . . 
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Undeveloped land within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 26 39.1 4.8 15 58.8 6 2 42 14.3 20 51.7 6.6 2 20 6.9 . . . 

2. No 39 60.9 4.8 13 41.2 6 3 58 14.3 20 48.3 6.6 8 80 6.9 . . . 
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Green space within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 44 69.4 4.5 20 67.6 6.3 1 17.4 10 21 52 6 6 60 8.7 . . . 

2. No 21 30.6 4.5 9 32.4 6.3 5 82.6 10 21 48 6 4 40 8.7 1 100 0 
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Farms within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 2 100 0 . . . . . . . . . . . . 
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Other property within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 38.2 9.7 4 50 11.3 . . . 3 23.1 9.5 2 50 13.7 . . . 

2. No 12 61.8 9.7 4 50 11.3 . . . 11 76.9 9.5 2 50 13.7 . . . 
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Fast food restaurants within 0.5 mi of the  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 43 68.5 4.2 20 55.5 5.2 3 73.4 13.9 27 66.5 5.3 6 54.5 8.6 1 100 0 

2. No 21 31.5 4.2 15 44.5 5.2 1 26.6 13.9 16 33.5 5.3 5 45.5 8.6 . . . 
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Cafes within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 46 72.2 4.4 24 71.8 5 4 79 14.7 33 76.4 4.8 9 81.8 6.6 . . . 

2. No 19 27.8 4.4 10 28.2 5 1 21 14.7 12 23.6 4.8 2 18.2 6.6 . . . 
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Non fast food restaurants within 0.5 mi of  

the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 49 78.3 4.5 20 63.4 6 4 100 0 34 82.8 4.1 5 62.5 9.8 1 100 0 

2. No 14 21.7 4.5 12 36.6 6 . . . 9 17.2 4.1 3 37.5 9.8 . . . 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-86 
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Large groceries within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 18 27.5 4.5 11 33.7 5.5 2 37 18 21 51.4 5.3 3 37.5 9.8 . . . 

2. No 46 72.5 4.5 21 66.3 5.5 3 63 18 22 48.6 5.3 5 62.5 9.8 1 100 0 
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Small corner stores within 0.5 mi of the  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 54 82.7 3.1 25 77.5 5 4 79 15.4 33 80.6 5.1 10 90.9 4.7 . . . 

2. No 12 17.3 3.1 7 22.5 5 1 21 15.4 9 19.4 5.1 1 9.1 4.7 . . . 
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Liquor stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 38 60.4 5.1 21 66.2 5.2 4 100 0 25 60.9 6.1 6 60 8.7 . . . 

2. No 26 39.6 5.1 11 33.8 5.2 . . . 17 39.1 6.1 4 40 8.7 . . . 
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Other food stores within 0.5 mi of the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 3 18.1 7.9 2 21 8.9 1 100 0 1 6.8 5 . . . . . . 

2. No 16 81.9 7.9 8 79 8.9 . . . 16 93.2 5 2 100 0 . . . 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-87 
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Buses are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 49 79.4 3.9 29 89.9 3.8 4 100 0 20 50.8 6.3 2 25 8.8 . . . 

2. No 14 20.6 3.9 3 10.1 3.8 . . . 22 49.2 6.3 6 75 8.8 . . . 
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Light rail is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 11 16.7 4 9 26.1 4.6 2 37 17.5 1 2 1.4 . . . . . . 

2. No 51 83.3 4 22 73.9 4.6 3 63 17.5 39 98 1.4 10 100 0 . . . 
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Senior transit is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 25 40.8 4.9 16 54 6.2 2 63.8 18.4 18 46.6 6.6 1 10 4.4 . . . 

2. No 38 59.2 4.9 13 46 6.2 1 36.2 18.4 22 53.4 6.6 9 90 4.4 . . . 
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Street parking is available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 43 69 4.5 25 80.9 4.5 2 72.4 14.7 30 76.9 5.9 8 80 6.9 1 100 0 

2. No 19 31 4.5 6 19.1 4.5 1 27.6 14.7 10 23.1 5.9 2 20 6.9 . . . 
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Small parking lots/garages are available 

near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 36 58.1 5.6 19 56.3 5.9 . . . 16 40.3 5.7 5 62.5 9.8 . . . 

2. No 25 41.9 5.6 14 43.7 5.9 5 100 0 25 59.7 5.7 3 37.5 9.8 . . . 

 
 Urban Rural 
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Large parking lots/garages are available  

near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 43 72.5 4.4 15 56.6 6.9 2 53.2 16.3 23 62.2 6.9 4 40 8.7 1 100 0 

2. No 18 27.5 4.4 12 43.4 6.9 2 46.8 16.3 15 37.8 6.9 6 60 8.7 . . . 
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Shade trees near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 51 82.8 3.5 29 91.6 2.8 3 63 17.5 26 61.1 6.1 11 100 0 1 100 0 

2. No 12 17.2 3.5 3 8.4 2.8 2 37 17.5 16 38.9 6.1 . . . . . . 

 
 Urban Rural 
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Trash cans are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 58 86.2 3.4 30 94.4 2.3 4 100 0 37 86.8 4.1 9 90 5.7 . . . 

2. No 9 13.8 3.4 2 5.6 2.3 . . . 6 13.2 4.1 1 10 5.7 . . . 
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Benches are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 40 64.5 4 29 97 1.7 3 79.8 10.5 25 58.6 6.2 5 62.5 10.1 . . . 

2. No 23 35.5 4 1 3 1.7 1 20.2 10.5 18 41.4 6.2 3 37.5 10.1 . . . 
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Bicycle racks are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 25 38.7 4.6 19 65.5 5.7 1 26.6 18 15 37.8 6.5 5 55.6 9.5 . . . 

2. No 40 61.3 4.6 11 34.5 5.7 3 73.4 18 26 62.2 6.5 4 44.4 9.5 . . . 
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Drinking fountains are available near the  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 24 43 5.1 17 61.3 6 4 59.2 11.3 8 21.6 5.4 4 30.8 6.6 . . . 

2. No 36 57 5.1 12 38.7 6 3 40.8 11.3 33 78.4 5.4 9 69.2 6.6 . . . 
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Public telephones are available near the  

market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 12 20 3.7 11 41.6 6.6 1 21 11.8 2 4.3 2.4 1 11.1 6.4 . . . 

2. No 52 80 3.7 18 58.4 6.6 4 79 11.8 38 95.7 2.4 8 88.9 6.4 1 100 0 
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National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-90 
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Benches are available near the market N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 40 70.6 4.3 20 73.3 4.6 2 42 15 22 53.4 6.3 6 50 8.1 . . . 

2. No 21 29.4 4.3 8 26.7 4.6 3 58 15 20 46.6 6.3 6 50 8.1 . . . 
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Incentives offered N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 1 2.6 1.9 1 5.7 3.3 . . . . . . . . . . . . 

2 . . . . . . . . . 1 5.8 4.5 1 25 11.8 . . . 

3 3 7 2.9 3 17.2 5.2 . . . 2 9.9 5.7 . . . . . . 

5 1 2.9 2.2 1 5.7 3.3 2 46.8 14.4 . . . . . . . . . 

6 . . . . . . . . . 2 12.4 6.2 . . . . . . 

8 5 13.1 4 5 31.1 7.2 1 26.6 13.2 1 8 6.5 2 50 15.7 . . . 

9 4 12.3 4.4 1 5.7 3.1 . . . 1 6.4 4.5 . . . . . . 

10 8 24 6 2 11.5 4.4 . . . 2 12.9 6.9 1 25 14.2 . . . 

11 3 7.7 3.4 1 5.7 3.1 . . . 2 13.8 7.5 . . . . . . 

12 4 11.5 4.5 . . . . . . 1 4.1 2.4 . . . . . . 

13 2 6.4 3.4 . . . . . . . . . . . . . . . 

14 4 12.6 4.7 3 17.2 5.3 1 26.6 13.2 4 26.6 9.8 . . . . . . 
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Main reason for stopping participation in  

SNAP (prior to five years ago) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 33.3 18.3 . . . . . . . . . 1 33.3 17.9 

3 . . . 2 66.7 18.3 . . . . . . . . . . . . 

5 1 100 0 . . . . . . . . . . . . . . . 

7 . . . . . . . . . . . . 1 100 0 1 33.3 14.6 

10 . . . . . . . . . . . . . . . 1 33.3 14.6 
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Main reason for stopping participation in  

SNAP (within the last five years) N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 2 14.3 6.3 . . . . . . 1 14.4 9 5 38.5 7.5 

2 . . . 4 35.8 11.6 . . . . . . . . . 3 23.1 7.3 

4 . . . . . . . . . . . . 1 14.4 8.1 1 7.7 4.1 

5 . . . . . . 3 39.9 12.1 1 100 0 2 28.7 12.6 3 23.1 7.2 

6 . . . 1 7.2 4 . . . . . . . . . . . . 

7 . . . 1 7.2 4.4 . . . . . . . . . 1 7.7 4.1 

9 . . . . . . 1 13.3 9.3 . . . . . . . . . 

10 . . . 1 7.2 4 2 23.4 9.5 . . . 1 28.2 21.9 . . . 

12 . . . . . . 1 13.3 9.3 . . . 1 14.4 8.1 . . . 

14 . . . 1 7.2 4.3 . . . . . . . . . . . . 

16 . . . 2 21.2 11.3 1 10.1 5.5 . . . . . . . . . 
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Main reason SNAP benefits not redeemed in  

the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . . . . . . . . . . 5 11.1 2.7 6 31.6 6.1 

2 1 10.9 8.2 18 28.6 3.5 2 13.5 6.4 . . . 12 26.7 3.5 4 21.1 5.7 

3 . . . 5 7.8 1.9 1 6.8 4.7 . . . . . . . . . 

5 1 10.9 6.9 20 32.6 3.3 5 33.9 8.8 2 77.2 14.8 16 37.8 4.4 1 5.3 3.1 

6 1 15 8.6 2 3.1 1.2 . . . . . . 1 2.2 1.3 . . . 

7 2 25.8 13.6 5 7.8 1.9 . . . . . . 2 4.5 1.8 1 5.3 3.1 

9 2 22.6 12.6 2 3.1 1.2 1 6.8 4.8 1 22.8 14.8 1 2.2 1.3 . . . 

10 . . . 2 4.6 2.6 2 11.9 5.1 . . . 3 8.8 3.8 . . . 

12 . . . . . . . . . . . . 1 2.2 1.3 . . . 

13 . . . . . . . . . . . . . . . 1 5.3 3.1 

14 . . . 2 3.1 1.2 2 13.5 2 . . . 1 2.2 1.3 2 10.5 4.1 

15 1 15 12.5 . . . . . . . . . . . . . . . 

16 . . . 6 9.3 2.1 2 13.5 6.3 . . . 1 2.2 1.2 4 21.1 5.8 
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Main reason SNAP benefits not accepted N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 7 12.4 3.6 2 12.2 5 . . . 5 13.5 4.6 3 18.8 5.6 . . . 

2 4 6.7 2.6 . . . . . . 3 7.5 3.4 1 6.3 3.4 . . . 

3 1 1.6 1.2 . . . . . . . . . . . . . . . 

4 3 4.5 2 1 6.1 3.4 2 40 16 1 2.4 1.8 1 6.3 3.4 . . . 

5 . . . 2 12.2 4.2 . . . 3 7.5 3.4 1 6.3 3.6 . . . 

7 3 5.1 2.3 2 14.8 6.7 . . . 2 5.9 3.3 . . . . . . 

8 1 1.5 1.1 . . . . . . 1 2.4 1.9 . . . . . . 

9 6 10.8 3.3 1 6.1 3.1 . . . 4 11.9 3.2 1 6.3 3.6 . . . 

10 6 10.6 3.4 3 24.2 9 1 20 11.6 5 12.1 4 1 6.3 3.4 . . . 

11 7 10.9 2.8 . . . . . . 4 9.9 3.6 . . . . . . 

12 2 4.1 2.3 . . . . . . . . . . . . . . . 

14 9 15.8 3.7 1 6.1 3.4 . . . 5 12.1 2.7 3 18.8 5.6 1 100 0 

16 10 15.9 3.8 3 18.3 6.2 2 40 16.7 6 15 4.8 5 31.3 7.3 . . . 
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Number of outlets respondent or operating  

farmer accepted SNAP at in the last year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. All 98 60.8 2.9 20 33.9 3.8 2 21 9.7 57 63 3.8 11 47.9 6.1 2 50 14 

2. Most 31 18.8 2.3 9 13.9 2.4 3 31.5 10.6 13 13.9 3 4 16 4.1 . . . 

3. A few 30 18.6 2.5 24 41.5 4.2 2 21 8.7 19 19.2 3.2 7 28 5.3 1 25 14 

4. None 3 1.8 0.8 6 10.7 3 3 26.5 9.2 3 3.9 1.8 2 8 3.1 1 25 11.4 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-93 
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FREASONNOTALLTYPE_R N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1 . . . 1 2.6 1.5 . . . . . . . . . . . . 

2 23 38.4 5.6 15 43.2 5.5 . . . 9 33.9 7.3 3 33.3 8.8 . . . 

3 2 2.1 0.9 2 5.3 2.1 . . . . . . . . . . . . 

4 1 1.1 0.6 1 2.6 1.5 . . . . . . . . . . . . 

5 7 12.5 3.8 4 10.5 3.1 . . . 5 20.6 6.8 1 11.1 5.7 . . . 

6 1 1.1 0.6 1 2.6 1.5 . . . . . . . . . . . . 

7 3 4.3 1.7 2 6.8 3.3 1 17.4 10 1 3.8 2.9 . . . . . . 

9 . . . 1 5.2 3.9 1 13.2 7.1 1 3.9 3 . . . . . . 

10 1 1.7 1.3 . . . . . . . . . . . . . . . 

12 . . . 1 2.6 1.5 . . . . . . 1 11.1 6.3 . . . 

13 2 3.4 1.8 . . . 1 17.4 10 2 8.6 4.5 . . . 1 100 0 

14 1 1.7 1.3 3 7.9 2.6 . . . . . . 1 11.1 5.7 . . . 

15 1 2.1 1.7 . . . . . . . . . . . . . . . 

16 5 10 3.5 1 2.6 1.5 1 17.4 12.2 1 3.5 2.4 . . . . . . 

17 12 21.7 4.4 3 7.9 2.5 2 34.7 13.7 7 25.6 6.7 3 33.3 8.6 . . . 
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Respondent or operating farmer conducted  

outreach activities N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 84 44.9 3.1 63 48.8 3 16 42.5 4.9 49 48.9 4.3 39 49.4 3.4 9 25 4.1 

2. No 100 55.1 3.1 68 51.2 3 22 57.5 4.9 49 51.1 4.3 38 50.6 3.4 27 75 4.1 
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Amount of food vendors who accepted SNAP  

at the outlet in last year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. All 53 32.2 2.8 24 41.5 4.6 2 18 8.1 19 20.1 2.9 4 13.8 3.7 1 50 16 

2. Most 20 13.3 2.2 17 26.9 3.2 4 41 11.1 15 19.2 3.8 6 24.1 6.1 . . . 

3. A few 60 42.1 2.9 11 21.4 4.2 3 30.7 10.5 37 47.2 4.6 10 34.6 5.4 1 50 16 

4. None 19 12.4 1.9 6 10.1 2.6 1 10.2 7.2 12 13.4 2.8 7 27.5 6.7 . . . 

  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-94 
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Respondent pay a flat fee or percentage of  

sales to sell products at outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Flat fee 17 42.6 5.6 14 62.4 6.7 4 100 0 11 56.6 9.2 5 100 0 . . . 

2. Percentage of sales 1 3.1 2.4 1 4.2 2.4 . . . 3 18.2 7.4 . . . . . . 

3. Both 1 2.6 2 . . . . . . . . . . . . . . . 

4. Vendors did not pay to participate in this  

farmers market 17 42 5.6 7 33.4 6.7 . . . 3 16.8 7.2 . . . . . . 

91. Other (Please specify) 4 9.7 3.6 . . . . . . 2 8.4 4.3 . . . . . . 
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Respondent is required to report sales at  

outlet to outlet manager N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Yes 7 18.2 3.9 10 46 6.7 . . . 5 27.4 6.6 . . . . . . 

2. No 20 49.8 5.8 9 41.4 6.5 4 100 0 9 53.7 7.8 5 85.6 9.1 . . . 

3. N/A 14 32 5.1 3 12.6 4 . . . 4 19 6.6 1 14.4 9.1 . . . 
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Respondents satisfaction with total sales at  

the outlet in the past year N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Very satisfied 7 19 5.1 4 16.8 4.7 2 53.2 14.4 9 50.8 9.7 2 28.7 12.3 . . . 

2. Mostly satisfied 13 30.1 5.2 11 52 6.6 . . . 2 10 5.4 . . . . . . 

3. Somewhat satisfied 16 39.4 6.2 3 14.4 5.2 2 46.8 14.4 4 14.6 5.4 2 28.7 13 . . . 

4. Not satisfied 5 11.5 4.1 4 16.8 4.7 . . . 4 24.6 9.4 2 42.6 19.1 . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-95 
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Number of temporary roadside stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 63 45.8 3 52 52.8 3.2 14 51.3 6.8 39 57.2 4.9 31 56.6 3.8 15 62.5 4.9 

2. 1 to 2 61 42.7 2.8 39 38 3.4 13 45 6.3 24 34.4 5.1 20 33.4 3.7 6 25 5.4 

3. 3 to 5 9 5.6 1.6 7 7.3 1.9 . . . 3 4.7 2.1 6 10 2.1 3 12.5 4.4 

4. 5 to 10 7 5.3 1.3 1 0.9 0.5 1 3.7 2.6 2 2.8 1.5 . . . . . . 

5. more than 10 1 0.6 0.5 1 0.9 0.5 . . . 1 0.9 0.5 . . . . . . 
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Number of permanent roadside stands N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 55 38.2 3.1 44 46.8 3.8 15 63.4 7.4 28 39.8 4.4 23 39 4 18 75 5.7 

2. 1 to 2 93 59.5 3.4 47 48 3.9 8 32.3 6.7 46 58.1 4.5 32 59.3 4 6 25 5.7 

3. 3 to 5 2 1.5 0.9 5 5.2 1.6 1 4.3 3 2 2.1 1.1 1 1.7 1 . . . 

4. 5 to 10 1 0.8 0.7 . . . . . . . . . . . . . . . 
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Number of farmers markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 16 8.9 1.5 12 9.4 1.4 2 5.5 2.7 9 8.9 1.9 11 15 2.7 1 3 1.8 

2. 1 to 2 103 61.5 2.8 62 53.7 3 21 56.6 6 45 48.5 4 47 62.5 3.7 24 72.7 4.6 

3. 3 to 5 33 20 2.6 31 25.7 2.6 11 29.7 5.3 31 33.9 4.2 16 20 2.8 6 18.2 3.5 

4. 5 to 10 8 4.6 1.2 8 6.6 1.6 2 5.5 0.4 7 6.8 2 1 1.3 0.7 2 6.1 2.5 

5. more than 10 8 5.1 1.4 6 4.7 1.1 1 2.8 1.9 2 2 1 1 1.3 0.7 . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-96 
 

 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

Number of pick-your-own N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 77 56.4 3.4 57 61.3 3 16 61.2 7.2 43 62.7 4 35 62.7 4.1 22 78.6 3.8 

2. 1 to 2 58 40 3.3 38 36.4 2.6 9 34.9 7 25 33.9 3.8 19 33.9 4.1 5 17.9 3.5 

3. 3 to 5 4 2.7 1.1 . . . . . . 2 3.4 1.9 2 3.4 1.3 1 3.6 2 

4. 5 to 10 1 0.9 0.7 2 2.3 1.3 1 3.9 1.9 . . . . . . . . . 

 
 Urban Rural 
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Number of direct on-farm N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 56 39.5 3.4 37 36.3 2.8 8 26.6 5.7 31 37.1 4.1 24 36.8 3.4 10 30.3 4.4 

2. 1 to 2 77 55.7 3.6 64 61.1 2.8 20 69.9 6.2 56 62.9 4.1 40 61.8 3.3 23 69.7 4.4 

3. 3 to 5 3 2.3 1.1 1 0.9 0.5 . . . . . . . . . . . . 

4. 5 to 10 3 2.5 1.2 2 1.8 0.7 1 3.5 2.5 . . . . . . . . . 

5. more than 10 . . . . . . . . . . . . 1 1.5 0.8 . . . 
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Number of greenhouses/nurseries N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 79 59.5 2.9 56 64.4 3.8 13 69.3 7.7 47 64.1 4.4 40 79.6 3.5 21 75 4.1 

2. 1 to 2 49 36 2.9 30 34.6 3.8 6 30.7 7.7 27 34.3 4.3 10 18.6 3.4 7 25 4.1 

3. 3 to 5 2 1.4 0.8 . . . . . . 1 1.6 1.3 . . . . . . 

5. more than 10 4 3 1.2 1 1.1 0.6 . . . . . . 1 1.9 1 . . . 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-97 
 

 Urban Rural 
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Number of festivals N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 94 64.1 3.3 61 63.1 2.9 20 74.5 5.8 50 63.4 4 38 65.1 4.1 26 86.7 3.5 

2. 1 to 2 39 26.2 2.8 28 27.5 3 6 21.7 5.5 21 26.8 4.3 15 26.7 3.8 4 13.3 3.5 

3. 3 to 5 9 6.1 1.4 5 5.6 1.8 . . . 6 7 2.2 2 5 2.7 . . . 

4. 5 to 10 4 2.9 1.2 3 2.8 0.9 1 3.8 2.6 1 1.2 0.9 2 3.3 1.4 . . . 

5. more than 10 1 0.7 0.5 1 0.9 0.5 . . . 2 1.5 0.6 . . . . . . 
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Number of outlets of community supported  

agriculture or subscription N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 83 63.6 2.6 56 55.7 3 14 54 6.8 45 60.2 5.1 34 60.6 3.7 24 85.7 4 

2. 1 to 2 39 27.9 2.6 37 36.5 3.1 10 39 6.5 19 23.5 4 18 29.6 3.4 3 10.7 3.6 

3. 3 to 5 5 3.5 1.2 2 2.4 1.2 . . . 3 3.6 1.6 4 6.6 1.9 . . . 

4. 5 to 10 1 0.7 0.5 1 0.9 0.5 2 7 2.6 4 5.3 2.1 1 1.6 0.9 . . . 

5. more than 10 6 4.3 1.4 5 4.6 1.1 . . . 6 7.4 2.3 1 1.6 0.9 1 3.6 2 
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Number of outlets direct to retailers N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 52 35.1 3 32 31.7 3.2 14 49.1 6.6 29 34 4.6 26 43 4 16 50 5 

2. 1 to 2 55 36.6 3.3 49 48.2 3.6 8 29.1 6.8 39 43.8 4.4 23 36.9 3.8 10 31.3 4.8 

3. 3 to 5 22 13.4 2.1 14 12.9 2 2 7.3 3.5 9 9 2.3 8 12.3 2.4 3 9.4 3.2 

4. 5 to 10 14 9.5 2 4 3.6 1 2 7.3 3.6 7 8.1 2.4 2 3.1 1.3 1 3.1 1.8 

5. more than 10 8 5.3 1.4 4 3.6 1 2 7.3 3.6 5 5.1 1.8 3 4.6 1.4 2 6.3 2.4 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-98 
 

 Urban Rural 
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Number of outlets direct to wholesale markets N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 0 59 44.2 3.4 35 39.7 3.4 11 45.3 7.4 37 55.7 5.3 24 47.2 4.3 17 65.4 5.1 

2. 1 to 2 51 37 3.2 38 44.1 4.2 10 42.1 6.8 21 28.9 4.4 15 30.2 4.5 7 26.9 4.9 

3. 3 to 5 16 11.9 2.1 6 6.3 1.5 1 4.2 3 4 5.3 2.1 4 7.6 2.1 2 7.7 3.2 

4. 5 to 10 6 4.2 1.3 3 3.1 1 1 4.2 2.8 5 7.1 2.4 5 11.3 3.3 . . . 

5. more than 10 4 2.6 1 6 6.7 1.9 1 4.2 2.8 2 3 1.7 2 3.8 1.5 . . . 
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Portion of total sales from EBT transactions  

at the outlet N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. Less than 25% 34 86.6 4.4 16 81.3 4.9 4 100 0 14 75.6 8.3 5 85.6 8.1 . . . 

2. Between 26% and 50% 4 10.2 3.8 4 18.7 4.9 . . . 2 12.2 6.6 1 14.4 8.1 . . . 

3. Between 51% and 75% 1 3.2 2.5 . . . . . . 1 6.8 5.5 . . . . . . 

4. Between 76% and 100% . . . . . . . . . 1 5.4 4.1 . . . . . . 
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ANR_FTOTWORKERYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 49 36.9 3.2 31 32.4 3.4 9 37.2 6.7 28 35.4 4.1 21 37.1 4.3 13 52 5.8 

1 to 2 30 22.4 3.1 27 27 2.8 8 33 7.4 19 23.3 4.2 17 29 3.6 6 24 5.4 

3 to 5 27 21.6 2.8 22 21.4 2.7 5 21.3 5.8 17 21 3.8 9 16.1 3.3 3 12 3.8 

6 or more 27 19.1 2.2 21 19.2 2.1 2 8.5 3.8 17 20.3 3.6 11 17.8 2.8 3 12 3.9 

 
  



Appendix D.4 
Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-99 
 

 Urban Rural 
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ANR_FTOTWORKERSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 15 9.6 1.5 17 15.5 2.3 2 6.4 3.2 18 20.7 2.8 14 19.2 2.9 4 12.5 3.5 

1 to 2 29 18.1 2.6 21 18.5 1.9 9 28.2 5.8 11 11.8 2.4 7 9 1.8 10 31.3 5.2 

3 to 5 29 18.6 2.6 27 22.6 2.6 8 24.2 5.6 23 24.6 3.5 24 32.1 3.2 12 37.5 4.7 

6 or more 93 53.7 3.1 52 43.4 3 13 41.1 6.4 41 42.9 3.8 29 39.7 3.2 6 18.8 3.7 
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ANR_FNUMBEROUTLETS_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

1. 1 to 2 37 47.1 4.7 19 50.1 4.9 3 28.3 9.2 22 47.1 5.9 11 61.1 5.8 2 100 0 

2. 3 to 5 25 33.4 5.2 12 26.7 4 4 41 12.1 20 41.1 5.6 6 33.3 5.5 . . . 

3. 5 to 10 9 10.5 2.6 4 9.9 3 2 20.5 8.8 3 5.9 2.8 1 5.6 3.2 . . . 

4. more than 10 7 9 2.6 6 13.3 3.2 1 10.2 7.4 3 5.9 2.7 . . . . . . 
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ANR_FHHMEMBERSYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 75 54.7 3.5 53 50.9 3.7 13 46.8 5.1 43 61.6 4.7 30 54.1 3.9 17 60.7 5 

1 to 2 44 32.2 3.1 34 32.8 2.8 9 32.1 5.6 20 28.5 4.6 23 39.4 3.9 9 32.1 5.3 

3 to 5 15 10.7 2 13 12.8 2.4 5 17.5 4.9 6 8.5 2.7 4 6.6 1.8 2 7.1 2.9 

6 or more 3 2.3 1 4 3.5 1 1 3.7 2.4 1 1.4 1.1 . . . . . . 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-100 
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ANR_FHHMEMBERSSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 50 38.3 3.3 34 37 3.5 7 29.8 5.8 32 46.7 4.7 20 34.4 3.5 13 48.1 5.6 

1 to 2 48 33.5 2.9 39 40.4 3.2 11 46.8 5.7 26 35.4 4.2 23 37.7 3.9 6 22.2 4.2 

3 to 5 28 21 2.3 19 18.3 2.3 6 23.5 5.6 14 17.9 3.3 16 27.8 3.6 8 29.6 5.4 

6 or more 10 7.2 1.8 4 4.3 1.5 . . . . . . . . . . . . 
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ANR_FEMPLOYEESYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 45 50.4 4.2 34 55.2 3.8 8 72.7 8.8 23 44.7 5.4 16 46.1 5.2 11 64.7 7.3 

1 to 2 27 30.4 3.7 23 32.4 3.4 1 9.1 5.7 14 26.1 4.6 10 25.7 4.6 4 23.5 6.6 

3 to 5 7 8.3 2.2 7 9.7 1.8 2 18.2 7.3 4 7 2.6 3 10.2 4.1 1 5.9 3.4 

6 or more 10 10.9 2.6 2 2.8 1.1 . . . 12 22.2 4.2 7 18 3.8 1 5.9 3.2 
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ANR_FEMPLOYEESSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 29 20 2.4 31 35.2 3.3 9 31.2 5.8 27 33.5 3.5 19 29.4 3.5 10 38.5 5.1 

1 to 2 40 29 2.8 21 20.9 2.7 8 26.8 5.7 26 29.6 3.5 18 27.9 3.5 9 34.6 5.9 

3 to 5 26 16.3 2.2 14 15.4 2.8 5 17 5 14 17.2 3.2 16 23.6 3.2 6 23.1 5.6 

6 or more 54 34.7 3.1 29 28.5 2.9 7 25 5.7 18 19.6 3 12 19.1 3.2 1 3.8 2.3 
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Direct Marketing Farmer Tables by Urbanicity 

  
National Survey of Farmers Market Managers  
and Direct Marketing Farmers D.4-101 
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ANR_FVOLUNTEERSYEARPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 70 69.9 3 43 64.6 3.5 15 83.1 6.4 41 72.6 4.5 34 75.5 3.9 19 86.4 4.6 

1 to 2 17 17 3 16 21.2 2.8 1 5.6 4 8 12.5 3.1 7 14.3 3 2 9.1 3.9 

3 to 5 3 3 1.3 4 5.2 1.5 2 11.3 5 4 7.8 3 3 6.1 2 . . . 

6 or more 12 10.1 2.3 7 9 2 . . . 4 7.2 2.7 2 4.1 1.6 1 4.5 2.6 

 
 Urban Rural 

 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 in
 2

0
1

1
 

S
tr

at
um

 1
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 n

o 
re

de
m

pt
io

ns
 in

 2
0

1
1

 

S
tr

at
um

 2
 

SN
A

P
 a

ut
ho

ri
ze

d 
w

ith
 

re
de

m
pt

io
ns

 b
et

w
ee

n 
2

0
0

7
  

an
d 

2
0

1
0

 b
ut

 n
ot

 in
 2

0
1

1
 

S
tr

at
um

 3
 

ANR_FVOLUNTEERSSEASONPT_CAT N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE N PCT SE 

None 57 40.3 3.3 49 48.7 3.3 12 47 6.7 34 47.2 4.8 34 53.6 4.3 18 60 5.9 

1 to 2 46 32.9 3.1 22 21.4 2.7 4 16.3 4.7 22 29.6 4.1 19 29 3.4 9 30 5.2 

3 to 5 18 12 2.3 13 12.6 2.2 6 24.5 5.3 12 15.5 3.6 7 10.2 2.1 2 6.7 2.7 

6 or more 23 14.7 2.2 17 17.2 2.5 3 12.2 3 6 7.7 2.4 5 7.3 1.8 1 3.3 2 
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