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Objectives

® Obtain and use new USDA resources to work with
schools and communities to help children and families
make healthy food choices and be physically active.

* Apply focus group and pilot test research findings in
coaching, counseling, and providing nutrition education

for children and families
® Describe how new MyPlate lessons teac

N children about

nutritious food choices while meeting educational

standards for English language arts, mat

N, and science.

® Enhance your nutrition education for children and
caregivers using new MyPlate Lesson Plans, interactive
computer games, and other resources from the USDA
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Background

Core Nutrition Messages
Helping Moms & Kids Make Healthier Food Clhoices
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Pu rpose Core Nutrition Messages

consistent

sclence-
based

easy to use

consumer
tested

\ resonating
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Audience & Behaviors

Kids 8-10
years old

fruits & vegetables

. \sa)ﬁ" «%' LN [ow-fat/fat-free milk
" - p & P

_’ Food and Nutrition Servuce

|
o



Developmental Process

Collaborative audience-focused approach:

Core Message Workgroup

*Representatives from WIC, SNAP, Food Distribution, and Child Nutrition Programs,
Center for Nutrition Policy and Promotion

* National WIC Association

*School Nutrition Association

*CDC

*NIH

*Association of State & Territorial Public Health Nutrition Directors (ASTPHND)

* State leaders, Regional representatives—many were Academy members

%

Ongoing feedback from practitioners in States

Stakeholder Reviews

Consumer Research

USDA United Stales Departmant of Agriculture
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Consumer Research: Methodology

12 Focus Groups  Kids age 8-10
n=73
47% African American
22% Hispanic
MM 30% Caucasian
1% Other

o I O
% Girls
Over 50%
ﬁ. Birmingham partiCipantS N

nutrition assistance
programs

Los Angeles
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Core Nutrition Messages

For Children
Fruits and Vegetables Low-Fat/Fat-Free Milk

®Eat smart to play hard. ©®Eat smart to play hard.
Eat fruits and veggies at  Drink milk at meals.

meals and snacks. * Fuel up with milk at
® Fuel up with fruits and  meals. And soar

veggies. And soar through your day like a

through your day lkea ~ "OCKetship.

rocket ship. * Snack like a super
hero. Power up with
fruit and yogurt.

USDA United S of Agr
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Core Nutrition Messages

Kids preferred messages that melded
fantasy/aspiration with the reality of
being the “best you can be.”

*“If you eat smart... then  *“l like it ‘cause | actually
you can play harderand  want to soar,” and |
be more active, and you  actually want to go to the

can do more things moon and stuff, like an
because you have more  astronaut.”
energy.” - Chicago - Los Angeles

USDA United S Department of Agric
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Core Nutrition Messages

Application:
Using Themes in Nutrtion Education

*This age group is ®* Consistent with other
motivated by ideas of:  research findings
(Contento, 2007)

®*Use fun themes to
stimulate curiosity and

— Ml?ximizling:fheir : motivation to eat more
physical performance at  £eov; 204 milk

play or sports

USDA United States Departmeant of Agriculture
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— Having more energy

— Being strong or fast




Core Nutrition Messages

Application: Milk and Dairy Messages
® Pair nutrition ® Education needed:

messages related to

. ' —T f milk
milk/lyogurt with YPeR
images depicting fat- — Terms related to milk
free or low-fat versions.  _ wilk and dairy

USDA United States Department of Agricultu
s Food and Nutrmon Servuce

identification, using
MyPlate.
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ChooseMyPlate.cov
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Consumer Research: Kids 8-10 Years

2 Rounds of Focus Groups
(December 2010 and May 2011)

Round 1:

Gather feedback
on message
concepts

|nform
development of
supparting content

USDA led States Department o ultu
=l Food and Nutrltlon Servuce

Round 2:

Gather feedback on:

‘Refined messages

*New supporting content

‘New communicatio
concepts




Consumer Research: Methodology

S age
n=73
36% African American
40% Hispanic
24% Caucasian

— 45% Boys
/ 55% Girls
Over 75%
participants
ﬁ' In nutrition
Birmingham

assistance
programs

12 Focus Groups
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The PI’OdUCtS For kids 8-10 years old

Activity Sheets Online Game
Fuel up with | . Kids have fun while learning
fruits and veqqies. ) , = ] : !
and gaining skills in making
healthier choices with this
Interactive online game.

And soar through
your daz like a
rockel s LF!

GET READY FOR LIFTOFF
3 Eaing s and vegot

y /&

,; 7
&FIELD

FUEL UP CHALLENGE QAL

USDA United Stales Departmant of Agriculture
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The Products

Other products include:

» Messages and
supporting content for
mothers

> Communication tools

> Formative research
reports

Research
Reports

» Implementation Guide

USDA United Stales Departmant of Agriculture
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Purpose: Round 1 Focus Groups

Formative Phase of Assess general
Research perceptions of
health and

Decemher 2010 .
nutrition

o= ldentify sources of
learning

Test concepts

Explore
communication

tool ideas

USDA United Stale epartmeant of A Jlture
_ Food and Nutrmon Servnce



Findings Round 1

“How important is it to be healthy, and why?”

*Children agreed that good health is important.

*Top reasons:
*Not being overweight
*Having energy
*Having strong bones
*Not having health problems
*Not dying

USDA United Stales Departmant of Agriculture
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Findings Round 1

“What are some things you can do
to be healthy?”

USDA. united states Depanment of Agricuttu
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Findings Round 1

“Can you name some drinks that are healthy?”

‘Water, milk, and
orange juice are
considered

healthy drinks

Opportunity for
nutrition education!!

USDA United Stales Departmant of Agricultur
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Findings Round 1

“When and where do you hear advice
about what to eat or drink?”

School
*Posters in gym or cafeteria
Classroom lessons

Parents or Caregivers

USDA United Stales Departmant of Agriculture
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Findings Round 1

Snack Like
a super hero.,

Snack Like

Eab smart “\,.
8 a super hero.

to 'ataj hard.,

Eat fruiks and
veqgqles abt meals
ana shacks,

Power u
with fruit
and yoqurt.

Power u
with fruik
and xjogurt.

i
and play. Eat them every day 2 meals,Snacks o for dessert. Make this retipe
and shate with you famity and frends. Don' have of ke pineapple?

Be creative! Use whatever s you have a home, that you ke

BE “SUPER”

AT = RAT
Ghampion's POWER Packed Snack—makes 4 servings | IHL N HERO RAP
2cupscamed cnshed pineapple 1 megium tanana, peled andsiced 13 cuprasis SUPERMARKET, How i

1 cupresh rfoen berie, rawed 1 cup low-at vanll yogur e

Have fun puttng a layer o pineapple, beres,Yogurt, banana slices and raisis nto each o 4 glasses.

“THE TRY ING GAME”

« Mascle Pugping Pops

Use this chart to wite about and drawthe new = antthink o any? Ask your famiy
ang o tavortes and ty s e You  contest with your frends osee.
Who S the Champicn attying new fuits and veggies
« Saper Smocdle 1 pere
Mynewinitorvegetable  How does ttaste, smell feel? Draw a picture of it m wt

Eat smart

k Fuel up with mille ot .mao.Ls
to play hard.

Fuel up with

il aﬁ: meals, ‘\& o

And soar throug

And soar through

ur day - '
ike o e
rocket ship.

Eat fruits
and veqqies
at mm?s'
and shacks,

You re rowing. you e the ine ey nutrients ound i fat-fee and 1% ft milk t keep yourbody
sirong. They give you lots ofenergy. to.

MATCHIN

feinand

feel good. The calores inmilk
some inds ofmik also

FUEL FOR YOUR BRAIN

milkper day does it take o il your tank?

Whole Milk 120 Caloies ~45q Fat
2%Mik 00 Calories ~250 Fat
1% Mik s-00Fat

"y

Sm/Non-atat ree Milk 150 Caloies -8 g Fat
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Findings Round 1

E—— =
Ealb smwart R\
=

to Ioi.cxj hard.
Eab fruiks and
veqqies at weals
oA shacks,

Kids liked:
*recipe/snack
suggestions

Fruits and veggies give you energy to help you be a champion when you run
and play. Eat them every day at meals, snacks or for dessert. Make this recipe
and share with your family and friends. Don't have or like pineapple?

Be creative! Use whatever fruifs vau have af home. fhat vau like.

0 “THE TRY ING GAME"

Zi
11

Hi

o° ‘
*“something fun
~ to do...a fun
Have yvoul ever tried Amazing asparagus, Exciting eggplant, Peppy peppers, Spunky sweet potatnes of Tangy mango? N
There are 5o many tasty fruits and vegetables, its fun to see, touch, taste and smell new angs you've never had before. I 0 O k ' n g g a m e O r

|Jse this chart to write about and draw the new fruits and vegetables you try. Can't think of any? Ask your family
and friends to tell you their favorites and try some of those. You can even have a contest with your friends to see

s o ”
Who i5 the Champion at trying new fruits and vegoies. . - a ct l V | ty

My new fruit or vegetable How does it taste, smell, feel? Draw a picture of it

“There’s a lot of stuff you
could learn and they were
cool...l like the trying

‘ ”
L B 8% L
s 'T00Q ana NuIton Service ~Birmingham




Findings

Fuel up wikh }
) -

mille a& mweals. ‘\&

Law-fat milk {fat-free or 1% milk) is your rocket fuel. Drink it and you'll have the energy to
take off for the stars.

FUEL FOR YOUR BRAIN

1: How many cups of milk per day does it take to fill your tank?
1. one
2. two
3. three
4 four

Z Can you name a galaxy that has milk in its name?

3: What kind of cheese has craters like the moon?

E—— SInsT Jean b 7 wauaga ipakBazemndlesio haw v iy BOR PEOEN

USDA United States Departmeant of Agriculture
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Round 1

Kids rejected content
they perceived as

difficult

“it is hard to do the
bottom quiz because
it doesn’t explain to
me and it looks
boring.”
~Birmingham



Findings

B oF meols.

USDy
s Food and Nutrition Service

Round 1

Kids rejected content
they perceived as

outdated

“It looks kind of

old...the spaceship.”
~Birmingham



Conclusions Round 1

Message-Related Conclusions

Continue encouraging kids to ask for low-
fat yogurt, fruit, and other nutritious snacks.

Focus on ways healthy eating can be
fun, delicious, and easy.

‘Emphasize the benefits > persuasion
to eat healthy.

Provide concrete ideas rather than abstract
concepts (specific foods > nutrients).

USDA United States Departmaent 'A4 it
_’ Food and Nutrmon Servnce




Conclusions Round 1

Communication Tool Features

*Fun, interactive games and activities = critical to
communicating healthy eating messages.

‘Include at-a-glance elements that encourage
“doing”.

Strike a balance with the “right” amount of reading
and level of complexity.

USDA United States Department of Agricultu
_’ Food and Nutrmon Servuce




Conclusions Round 1

Communication Tool Features

sInclude recipes &
suggestions related to
smoothies and yogurt/fruit
combinations.

sInclude match games and
gquizzes designed for kids to
find the answer correctly.

USDA United Stales Departmant of Agriculture
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Sack Like
a super hero,

Power up wikh
b and jjogu,rf:.

Eak smart ko Pla‘j hard.,

Eak fruiks and
veqqies ak meals
ana snackes,

E grocery shopping. Make your . Fruits and veggies give you energy to help you be a champion when you run
ogurt and other foods, like Truit, teeth, orange, and play. Eat them every day at meals, snacks, or for dessert. Ask mom or dad
leroes strong. When you go yogurt, milk to help you make this recipe and share it with your family and friends. Don't

what mom? | want to try have or like pineapple? Be creative! Use whatever fruits you have at home.

me” Or, "Believe it or not, |

 Then ask your Mom, Dad,

ki out those foods yourself.

“THE TRY ING GAME”

Now lsten up and Have you ever tried Amazing asparagus, Exciting eggplant, Peppy peppers,
. N ‘Spunky sweet potatoes, or Tangy mango? There are so many tasty fruits and
Calium bulds strof vegetables, it's fun to see, touch, taste, and smell new ones you've never had before.

Use this chart to write about and draw the new fruits and vegetables you try. Can't think of a

For muscles to grow who is the Champion at trying new fruits and veggies. ""”"Gadiym
s - i/ - 1] P arg
Drink low-fat ____| My new fruit or vegetable How does it taste, smell, feel? Drawa a W,,,,,mu’ ;;’klng for reckogy "8 ifygy, o ;5 \
! b Mm’;' , What Galag, !
. Yoy
i
Eatits and lovefat i ke orr, © Boggy,
. Suvigy "4 F chgg, e stargy Sz
For the Super Kid ene sy O has o,
28

To keep rappin’ awa

Champion's POWER Packed Snack—makes 4 servings
2 cups canned crushed pineapple packed in juice 1 cup low-fat vanilla yogurt
1 cup fresh or frozen berries, thawed 1/3 cup raisins

1 firm medium banana, peeled and sliced

Have fun putting a layer of pineapple, berries, yogurt, banana slices, and raisins
into each of 4 glasses.

% yourfiend®
JOKES B,

mm\‘“‘“ &2
i Peats

L of Agriculture
and Nutrition Service



Findings Round 1

Computer and Internet Use

Many participants comfortable using a
computer and the Internet.

Common themes of websites participants like:
Lessons to teach content that’s tested
Bright colors e
-Audio s
Games and activities important in online
enjoyment.

USDA United Stales Department of Agricultu
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Purpose: Round 2 Focus Groups

Phase 2 Evaluative Gauge reactions
Research May 2011 to two online

game ideas

Capture information
about computer use

and game
' e preferences
=== FIELL Dpy
FUEL-UP CHALLENCE o ldentify where

children learn about
healthy eating.

USDA United States Department of Agriculture
s Food and Nutrition Service



All of the children
said they have
access to a
computer and the
Internet

»typically at home,
school, or both

USDA United Stales Departmant of Agriculture
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Findings Round 2

Two game concepts were tested

Concept #1 Concept #2

FIELD/DAY

FUEL-UP CHALLENGE Qor2

C(;rf

NEED L< TS
EL UP WITH LOW-FAT M VTS TRACK AND FIELD DAY AT SCHOOL EVERY CORRECT NASWER WL FUEL YOUR

SPORTS STAR. ANSWER AS Y AS YOU CAN, BECAUSE THE FASTE! YW
ANSWER, THE MORE AND STRENGTH YOUR PLAYER WILL HA

USDA United Stales Departmant of Agriculture
_ Food and Nutrition Service




Findings Round 2

Percent of children who preferred
each game concept:

Concept #1 Concept #2

)

IT'S TRACK AND FIELD DAY AT SCHOOL. EVERY CORRECT ANSWER WILL FUEL YOUR
SPORTS STAR. ANSWER AS QUICKLY AS YOU CAN, BECAUSE THE FASTER YOU
ANSWER, THE MORE SPEED AND STRENGTH YOUR PLAYER WILL HAVE

USDA United States Department of Agriculture
s Food and Nutrition Service




Game Concept 2: Field Day
uel Up Challenge | .....»

| ) High jump

lLoni/ump
/ PICK A (L
il PLAYER E-ﬂ

.y
(
“ ‘ i |
————— (=) e ;"1—‘. =
; 2 [ s e e e ) L ) | G

USDA . Players compete in 4 Track & Field events
— Food and Nutrition Service




Game Concept 2: Field Day

Fuel Up Challenge
QUESTION: o

Vitamin C helps scratches heal. Which fruit has : ‘. |
lots of Vitamin C? (Hint: The food is named after 4 ' ~—~—
the color of its peel.)

a Banana
ik One healthy eating question per event.
d. Grape

PICK"YOUR ANSWER:




Findings Round 2

Appealing features of the game

*Picking own character

*Familiarity with Field Day  “l liked it because if
concept at school you answer questions
Parent would prefer it right, ’“’W"ysfee’”
*Teachers would like it JO0U GEUNT—
*Mini celebrations when
“right” are encouraging

~Phoenix

USDA United Stales Department of Agricultu
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Findings Round 2

Appealing features of the game

Perceived fun

—— factor!
o
“It seems fun. You do
(& . a bunch of activities.

£ /L | Ifyou get it right, you
YOU'RE RIGHT! get to celebrate.”

GREAT THROW. NOW JUMP UP AND DOWN FIVE TIMES TO CELEBRATE! “Raleigh

USDA United Stales Departmant of Agriculture
—’ Food and Nutrition Service



Game Evolution Round 2

Name Change:
Kids associated “Field Day” with
tug-o war, dunk tank, egg toss.

4 //z

& FIELD

FUEL UP CHALLENGE Q>

USDA United States Department of Agricultur
sl Food and Nutrition Servuce



Game Evolution Round 2

' ‘Enhanced Rewards:
E- : .

*Trophies, medals

ongratulations! You o milk at meals.

esions corcly GOJEOR
r! *Sound effects
k >

*More Questions (16):
*5 milk
5 fruits & veggies

lay har Like eating tru S for your Ne 3 h | o
faarr camed W S oo masors *3 whole grains
vent,
FRUIT smoothie? R
*3 fun questions
QUESTION

....dwhas . *More Challenging Questions




Game Evolution Round 2

www.fns.usda.gov/fns/corenutritionmessages

|
L /P

il & FIELD
2 versions: FUEL UP CHALLENGE Q>
*Flash ‘
*HTML

USDA United States Department of Agricultur
s Food and Nutntlon Servuce



Blast Off Game

teamnutrition.usda.gov/Resources/blastoff.htm

)|
W )

USDA United Stales Departmant of Agriculture
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Blast Off Game

© ereakenst @I AN© snacks §(@) pinner RO activity
4

SOUnD OFF | HeLP | guiT

Tuna Salad

Cheeseburger Spinach Salad Vegetarian Chilli

l

23/4 :dps

FRUITS

13/4 cups

4 cups 10 '/4 ounces

TARGET 1800

. —
i R e
A
\ 2% O
SloFJ;n Corn Bread
B
2N, | . 3
@ LUNCH MENU
Spinach Salad (A
j, GROUPS: @ @ ®
€© MOREDETAIL €3 REMOVE
lasa;\ Milk (2%)
Ty GROUPS: ®
58 € MOREDETAIL € REMOVE
o Vegetarian Chilli
@ GROUPS: @ ®
- € MORE DETAIL €9 REMOVE
"""""" RiceandPeas
\ conipc. & L o)




Blast Off Game

*Mission Report
Personalized Certificate of Achievement
‘Menu to Planet Power

\
- | -
;.}*:’.j — au .
" ".’!: -

cortidicate of Commendution to

|
Click the certificate to print it out!!!



Using Technology to Reach Kids

“Overall, kids 9-11 years old now use computers and
the Internet to play games, send e-mail, and even do
homework.”

~ConsumerStyles, 2007.

Technology is one possible way to
disseminate nutrition messages and
related content, and engage children
in interactive learning.

USDA United Stales Department of Agriculture
s Food and Nutrition Service




Previous Findings:

Kids and Computer Games

“Children provided nutrition education via computer
games compared to conventional teaching had slightly
but significantly better nutritional knowledge and
dietary intake.”

~Turnin, Diabetes Metab, 2001

“Psychoeducational multimedia games have the
potential to substantially change dietary behavior.”
~Baranowski, Am J Prev Med, 2003a

USDA United Stales Department of Agriculture
_ Food and Nutrition Service




Fuel up wikh Milk Matters

Fat-free and low-fat (1%) milk
H \ and yogurt give your entire
m"tk al: m ea”sl . \ family calcium, protein and
vitamin D for strong bones,
teeth and muscles.

And soar through < ' ‘ —
OU.T‘ d.ﬂ L‘.ke 4 the switch to lower-fat milk easier.
a rockel shi.la

Make fat-free or low-fat {1%) milk your rocket fuel

Want to grow big and strong like an astronaut? You need milk to help
build muscles and to provide fuel for your fun. Try these tips

» Power up with breakfast. Drink a glass of low-fat milk with your food.

« Drink milk with snacks. Have  glass of low-fat milk at snacks to refuel your energy
# Lunch, dinner, be a winner. Drink low-fat milk with meals.

# Play hard. Then renew your energy with a glass of low-fat milk.

Fat-free and low-fat (1%) milk have the same 9 essential vitamins,
minerals and protein as whole and 2% milk, but without the extra fat,
so they're also good for your heart.

FUEL FOR YOUR BRAIN plcdiediesiri o

1: How many cups of milk per day does it take to fill your tank?

YYou can get the answer by salving these questions:
What's 1+15=__ b That's how much you need if you are 8
What's4—1=__ = That's how much you need if you are 3 or 10

Z: If you're looking for rocket fuel, what galaxy would you vi
a. Whirlpool Galaxy b. Milky Way Galaxy c. Bode's Galaxy . Sculptor Galaxy

Milk gives you energy, 50 you can take off for the stars!

3: What kind of che as craters like the moon?
a. Swiss Cheese b. Blue Cheese ¢. Macaroni & Cheese d. Sharp Cheese

Low-fat cheese is made from milk, and tastes great too!

aseg) sy e oA HINZ o0 Ay nAse ey ok i dehey.enimh ok s ap D og rencl) siuass ypueps 516 paenal scha ) pecky |y

USDA united states Department of Agriculture
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Communication Tools: Examples of Use

*Track fruit and
veggie intake!

‘Prepare/serve
simple recipes.

National School
Lunch Week
(Oct 15-19)

USDA United States Departmeant of Agriculture
s Food and Nutrition Service

Eak smart ko F’Lo‘? hard.,

Eak fruikts and
veqqies ak mweals
and sinackes,

Fruits and veggies give you energy to help you be a champion when you run
and play. Eat them every day at meals, snacks, or for dessert. Ask mom or dad
to help you make this recipe and share it with your family and friends. Don't
have or like pineapple? Be creative! Use whatever fruits you have at home

“THE TRY ING GAME”

Have you ever tried Amazing asparagus, Exciting eggplant, Peppy peppers,

Spunky sweet potatoes, or Tangy mango? There are so many tasty fruits and
punky po gy mang| ¥

vegetables, it's fun to see, touch, taste, and smell new ones you've never had before

Use this chart to write about and draw the new fruits and vegetables you try. Can’t think of any? Ask your family
and friends to tell you their favorites and try some of those. You can even have a contest with your friends to see
who is the Champion at trying new fruits and veggies.

My new fruit or vegetable How does it taste, smell, feel? Draw a picture of it

_hhah%o _Sweet

k%-------—------------
S 7 Champion’s POWER Packed Snack—makes 4 servings

2 cups canned crushed pineapple packed in juice 1 cup low-fat vanilla yogurt
1 cup fresh or frozen berries, thawed 1/3 cup raisins
1 firm medium banana, peeled and sliced

Have fun putting a layer of pineapple, bemies, yogurt, banana slices, and raisins
into each of 4 glasses




ommunication Tools: Examples of Use

Reinforce
classroom
lessons and
other activities

USD United States Departmeant of Agriculture

s Food and Nutrition Service

Shaclke Like
a super hero,

Power up with

%rui& and tjogur&.

BE “SUPER”
AT THE
SUPERMARKET.

Help your family do the grocery shopping. Make your
own list of the low-fat yogurt and other foods, like
fruits, that keep Super Heroes strong. When you go
to the store, say: "Guess what mom? | want to try
something that's good for me”” Or, "Believe it or not,
want to try a healthy snack” Then ask your Mom, Dad,
or grandparent if you can pick out those foods yoursalf.

When you get home, ask if you can make your own
Super Powerful Snacks, such as:

* Muscle Popping Pops: For a "cool snack,” place
your favorite fat-free or low-fat yogurt into an ice
cube tray and freeze it. Grab a spoon and enjoy!

Super Smoothie: In your favorite

Super Hero glass, mix together plain
ow-fat yogurt with crushed
fresh or frozen berries.

Match
these words to the
rap below:

HERD RA?

Now listen up and I'll be brief.

Calcium builds strong bonesand _____ .
Vitamin C helps scratches heal.
Sograban______andgive it a peel.

For muscles to grow like you've never seen,
Drink low-fat __ __for its protein

Mix low-fat yogurt with _____ to see
How sweet and tasty Vitamin D can be.
Eatfruits and lowfat ___ each day
For the Super Kid energy

To keep rappin’ away!




Communication Tools: Examples of Use

Integrate supporting content
& communication tools into TRACK FIELD
the school context to SO o
enhance what children are
already learning about

l O

healthy eating. PRTEY S
0800000 00 o | &W
‘N

MyPIate o

A Yummy Curriculum

USDA United States Departmaent 'A4 it
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Conclusion: Communication Tools

“Research indicates that using
multiple delivery points, as well
as a variety of communication
tools and approaches to
disseminate consistent message
\to the individual, family, and
“community, increases the
likelihood of success.”

~Institute of Medicine. Promoting Health-
Interventions Strategies from Social and Behavior
Research, 2000.

USDA United Stales Departmant of Agriculture
—’ Food and Nutrition Service




Conclusion: Communication Tools

Make it interactive

*Involve multiple channels in
education for consistent messaging = Ve

* Include a Parental component f(\ i

*Explore Core Message materials:
Fns.usda.gov/fns/corenutrltlonmessages

USDA United Stales Departmant of Agricultur
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